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HANDLING DECIDED CUSTOMERS 
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classifications, decided and undecided purchasers. 

Each represent, of course, the two extremes of a 
store’s customer list and good salesmanship demands that 
each be handled differently. Both groups represent hun- 
dreds of good patrons and the salespeople who make it a 
part of their duties to observe the varied characteristics 
of each group, are the most efficient in disposing of goods 
that yield the store profit while it satisfies and pleases 
the public. Purchasers in the decided class may be read- 
ily “ sized up” by noting a few outstanding characteris- 
tics. While the manner in which the customer is dressed 
and the way she walks may doubtless indicate character, 
the question of clothes is not a very dependable average 
index. The real character of the customer is only clearly 
perceived when she begins to talk and examine the goods. 


(Dass may be broadly grouped into two 


HEN the customer informs the salesperson that she 
desires an earthenware luncheon set in a certain 

shape and decorated with a certain pattern in some prefer- 
able color and expresses her wishes in a positive tone, 
there is no question but that she is a decided customer 
and wants what she wants when she wants it. Customers 
of this kind are very numerous and the fact that they are 
decided may be accepted as good evidence that they know 
the merchandise they are after fairly well. In fact, it 
should not require years and years of retail selling ex- 
perience or a particularly keen observer, to come to the 
logical conclusion, that the big and important difference 
between decided and undecided customers lies in a knowl- 
edge of merchandise. The decided customer knows what 
she wants because she possesses a knowledge of the goods 
and lack of specific information is the chief reason why 


many customers waste a great deal of time in making 
up their minds. 


ECIDED customers are, broadly considered, the best 
customers to serve but it must not be overlooked 
that while customers of this intelligent class may be 
influenced they are extremely difficult to persuade. Many 
salespeople mistakenly consider them as set and stub- 
born and that it is a waste of time to make any sugges- 
tions or show any goods other than the particular kind 
asked for. This. is a big and very common mistake. and 
the most efficient salespeople do not agree with this 
method of handling customers. Decided patrons are the 
best customers to serve for the simple reason that they 
know what they want, tell their wants and make up their 
minds when they see suitable merchandise. But a certain 
amount of tact is required to handle the sale with satis- 
factory results. A good salesperson will let the custo- 
mer do most of the talking and convey the impression that 
she thinks the customer is a judge of goods. Incorrect 
statements made by customers are not noticed or correct- 
ed but the salesperson is particular to talk facts and not 
to make overstatements of any kind. 


HOULD the department be out of or not carry the 
> particular item desired, a good salesperson will select 
the nearest thing to it and by calling the customer’s atten- 
tion to its good points, will endeavor by the subtlety of 
suggestion to influence its sale. But this must be done 
with tact and not by dictating. To say to the customer, 
“Here is an article just as good” is not using tact. A 
good salesperson will show the goods and explain, that 

(Continued on page 34) 
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How Much Shortace Shuman 
Inventories Show? | 


Annual Losses Discovered at Inventory Timea Big Problem for Store to Solve—Here’s the Way 
the Business End of a Leading New York Department Store Handles It - 


O more serious problem remains to be solved by 
N department store executives throughout the coun- 

try than that of bringing within bounds the large 
annual losses suffered through shortages revealed when 
inventories are taken. It has been estimated that the 
gross annual business of these stores in the United States 
reaches $7,000,000,000. Of this amount, according to 
Ernest T. Katz, 1 per cent, or $70,000,000, represents the 
yearly total of losses through shortages. Mr. Katz, who 
is controller of R. H. Macy & Co., Inc., is vice chairman 
of the Controllers’ Congress of the National Retail Dry 
Goods Association. 

So important is the question of how best to reduce 
inventory shortages, said Mr. Katz yesterday, that it was 
given considerable attention at the recent meeting of the 
controllers in Atlantic City. At this meeting each con- 
troller was presented with a pamphlet on the subject that 
had been prepared by the Committee on Inventory and 
Stock Shortages of the Controllers’ Group of the Retail 
Board of Trade associated with the Boston Chamber of 
Commerce. Representatives of six of the most promi- 
nent stores in Boston made up this committee, and so 
comprehensive was their work that 107 reasons for the 
shortages complained of, together with remedies for them. 
are contained in the pamphlet. 

WHERE SHORTAGES OCCUR 

According to the pamphlet, there are eight different 
sections or divisions of a store in which shortages may 
occur or originate. These are the order and invoice of- 
fice, the receiving section, the marking room, the reserve 
stock room, the sales department, the delivery or shipping 
section, the audit department and the inventory section. 
Of the 107 reasons set down for the shortages, the largest 
number—32—is shown in the sales department. After 
this come the receiving section, the reserve stock room 
and the marking room, with 16, 15 and 13 reasons, re- 
spectively. 

The pamphlet also divides the reasons for shortages 
into physical and clerical ones, and shows that in six of 
the eight classifications given above the causes are more 
physical than clerical. Only in the order and invoice 
office and the audit department is this situation reversed. 
Of the thirty-two reasons given for shortages that can 
be attributed to the selling of merchandise, twenty-seven 
are classified as physical and five as clerical. 

The most common reasons for shortages in the sales 
end of the store work are said by the pamphlet to be 
those which arise from lack of control and inefficiency in 
handling credits and refunds for merchandise returned. 
By way of remedy of this fault, it says: 

HANDLING RETURNED Goops 
Handle all returns through a central return (or return 
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and adjustment) desk, preferably one on each floor. if 
a central return desk is not practicable, appoint a return 
(and adjustment) clerk for each department, using 
wherever possible experienced stock clerks. 

The central return (and adjustment). desk or clerk 
should immediately check goods returned to him for credit 
or refund as to whether the merchandise was bought in 
the store; as to the credit or refund price demanded by 
the customer, and as to the condition of the merchandise. 
The return should then be handled as follows: ; 

If correct price labels are attached to the merchandise 
and sales ticket accompanies returns, the return clerk 
should issue the refund or credit, the floor manager should 
approve, and the department manager or assistant should 
subsequently approve the transaction when the goods are 
returned to the department. The customers’ part of the 
sales ticket should be pasted at once on the back of the 
customer’s part of the refund. 

If the goods are returned with the price labels attached, 
but without sales ticket, the central adjustment desk or 
return clerk should immediately check the goods with the 
original stock record or, if none is kept, then with other 
identical merchandise in stock. Then he should issue the 
credit or refund, which the floor manager should check 
and approve. The department manager or assistant 
should subsequently approve when the goods are returned 
to stock. 

If neither the price label nor the sales ticket is returned 
with the merchandise, the central return desk or return 
clerk should immediately, before issuing the refund or 
credit, connect the merchandise returned with the stock 
record or goods in stock, obtaining the department man- 
ager’s or the assistant’s approval for the amount to be re- 
funded or credited. He should then issue the refund or 
credit with the signed approval of one of those executives. 
Where the customer’s part of the sales ticket is not pre- 
sented with the goods returned and the sale cannot -be 
identified by a salesperson, a check should be mailed to 
the customer to cover the refund allowed. All returned 
goods records should indicate the customer’s statement of 
reason for return, to be checked by the merchandise office. 


CLosE CHECKING Up NECESSARY 

In event of the goods returned having been marked up 
or down meanwhile, the central return desk or return 
clerk should notify the department manager or assistant, 
who will then pass through the mark-up or mark-down 
for merchandise office approval and audit control. 

When goods are returned without price tickets, they 
should be remarked exclusively through the marking 
room force on written requisitions by the central return 
desk or department adjustment clerk, countersigned by 
the buyer. The audit department should check the retdil 
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price on ticket requisition with refund to customer. In- 
voice number should be obtained if possible from the 
buyer. Merchandise should go to the marking room on 
the day returned. 

In case the credit was not made out at the time of re- 
turn of the goods, and is to be issued after inventory 
taking period for goods returned before that period, and 
by error included in the inventory, such credit should be 
charged to inventory adjustment account, and not to the 
departmental merchandise account. 

Lack of control and inefficiency in handling credits and 
refunds on account of merchandise adjustment and sim- 
ilar trouble in handling exchanges are also cited by the 
pamphlet as causes for shortage. Other important rea- 
sons given are the deduction by a salesperson of an ex- 
cessive discount on cash sales recorded through cash 
registers or certigraphs,.and the failure of a salesperson 
to issue retail loss slips, especially during large sales 
events. : 

Volumes could be written about the need of, and meth- 
ods for, checking losses that arise through inventory 
shortages, said Mr. Katz in touching again on the sub- 
ject. A part of the losses which are so sustained by the 
department stores are apparent rather than actual, that 
is, due to some kind of clerical error, The great difficulty, 
however, lies in separating the apparent losses from the 
actual ones, as well as in determining their extent. In 
our store the inventory shortage losses are less than the 
general average, yet the matter is considered so serious 
that a member of the controller’s staff devotes his entire 
time to checking them. He was formerly head of the 
Inventory Section of the Department of Internal Reve- 
nue, and has made a specialty of inventory work. 


Business Better in Middle West, Says St. Louis 
Bank 


The Federal Reserve Bank of St. Louis in its monthly 
bulletin as of July 1 reports steady improvement in busi- 
ness conditions throughout the part of the Middle West 
served by this bank. All the investigations of the various 
lines of trade elicited reports indicating strong gains over 
last year, as well as over preceding months this year. 
The bank’s bulletin continues: 

“Almost unanimously manufacturers, 
wholesalers indicate substantial increases in unfilled or- 
ders. Many large distributers of commodities who in re- 
cent months had little or no future business booked now 
have a showing of orders for forward shipment compara- 
ble with their volume during normal years in the past. 

“ Favorable factors mentioned as affecting the general 
situation are decreased unemployment, more seasonable 
weather, willingness of the public to buy, easier and more 
plentiful credits, activity in building and further progress 
in the direction of price stabilization. A general comment 
by. merchants and manufacturers is that recent orders 
cover a broader variety of merchandise than heretofore. 
While the public is still economizing and displaying con- 
servatism ‘in filling its needs, a much greater variety. of 
goods is being called for. .,.- 
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“This has compelled retailers to increase their stocks 
and give greater attention to assortments. Dry goods 
houses report that they are receiving orders in quantity 
for certain goods which have been neglected for many 
months. 
country customers who have purchased virtually nothing 
during the past year and a half are now ordering sub- 
stantial bills of goods, with a fair proportion of the total 
for forward delivery.” 


These same interests say that many of their 


Marked Improvement in June Trade 


Although June, as pointed out in the Philadelphia Re- 
serve Bank’s monthly bulletin of July 1, is normally a 
month of declining industrial activity, “it has not proved 
to be such this year, and the betterment in general condi- 
tions first noted late in April has continued. It is true the 
gains made during the last month have been smaller than 


those of May, but the improvement has been marked. 


“Several of the industries that heretofore had not been 
affected by the general upward movement have recently 
reported considerably heavier sales, and this, coming at 
a time when a decline was to be expected, is especially 
significant as indicative of the underlying trend of busi- 
ness.” 


How’s Business? 


Business has made the turn of the year under condi- 
tions which promise well for the future of trade and in- 
dustry and with a fair amount of activity reflected in busi- 
ness and a more marked feeling of confidence and op- 
timism by business men throughout the country. This 
may be accepted as particularly good signs, considering 
the decreasing coal supplies, the railroad strike and pros- 
pects of widespread labor troubles looming up. In its 
current business survey Bradstreet’s epitomizes the situa- 
tion as one in which conservative optimism rules in spite 
of the rail strike and other adverse and retarding factors. 


IN THE East 

In New York the trade in crockery and glassware 
shows continued improvement and, broadly, business is 
better than last ‘year with prices gradually settling down 
Ordinarily the week before the Fourth is 
not marked by much activity and this year is no excep- 
tion in this respect. Building is fairly active, retail trade 
is fair, crockery imports are gaining, and collections are 
fair.” Boston reports that department stores show an 
increase in sales for June over May, but that current 
sales are greater in the city than outside. In Newark re- 
tail trade is active but sales are relatively small but col- 
lections are improved in-nearly all lines. Philadelphia 
reports retail trade as quiet, auto trade good and building 
operations heavier than for years, but collections remain 
slow. In’Pittsburgh retail trade is equal to that of last 
year but small stores in mining districts are doing light 
business. Buffalo reports that general business continués 
to show improvement, building is particularly active and 
there is a shortage of unskilled labor. 


to normal. 
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IN THE WEST 

In Chicago retail trade is characterized as good, manu- 
facturing as fair and labor shortage increasing, while 
housefurnishings are moving well and collections fair. 
Cincinnati reports retail trade as quiet, builders are re- 
fusing new work and collections are slow. In Detroit all 
business gains are fully maintained, retail trade is grad- 
ually increasing in city and country and more confidence 
is being shown. Auto plants are in full production, with 
o1ders ahead, building is active and collections are im- 
proving. Kansas City reports retail trade and industry 
as fair, wheat harvest under way and quality good but 
collections are somewhat slow. In St. Louis retailers 
are buying in larger quantity and placing future orders 
more freely, department stores are doing a good business, 
manufacturing is improved, crop prospects good and col- 
lections fair. Milwaukee reports that retail trade and 
department store sales show increase over last year, 
Spring trade has been good, crop prospects are good and 
collections fair. In St. Paul retail trade is fair, manufac- 
turing fair, crop prospects excellent and collections fair. 
Des Moines reports that retail trade is fair but collections 
slow. In Omaha trade is good, building is active, crops 
in good condition and collections improved. 

IN THE SOUTH 

In Baltimore no big business is being done but sales 
and collections show improvement. Southern trade con- 
tinues to improve, crop prospects are good and collec- 
tions fair. Memphis reports that retail trade is quiet, 
cotton situation improved, more optimism is being shown 
and collections fair. In Atlanta summer dullness affects 
retail sales, manufacturing shows slight improvement but 
collections are slow. Birmingham reports that retail trade 
is quiet with collections fair. In Dallas retail trade and 
industry is fair, cattle industry showing renewed activity 
with ranges in good condition and collections are fair. In 
New Orleans retail trade is about 5 per cent less in turn- 
over than last year, cotton crop is late and collections 
slow. 

ON THE Pacrric Coast 


In San Francisco retail trade and general business is 
fair, city building active and fruit crop outlook good. 
Portland, Ore., reports that merchants are increasing 
sales by reduced price sales, and collections continue 
slow. In Seattle trade and industry have improved, Pa- 
cific Merchants Convention attracted a large number of 


merchants from surrounding states but collections are 
slow. 


In CANADIAN’ CITIES 


In Toronto general business continues to improve, 
auto plants active and building is holding up well. Re- 
tail business is good and collections continue to improve. 
Montreal reports that trade is fair, industry quiet and 
collections slow. Vancouver reports that retail trade is 
active, mining and fisheries active, building active, crop 
prospects good and collections fair. In Winnipeg trade 
and industry are quiet, crop prospects good and collec- 
tions slow. ae aes oe . 
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British Exports and Imports 
The foreign trade in British products for the month 


of April, 1922, shows an increase of pottery exports to the 
United States over the figures for March of 21,185 hun- 
dred weight. The complete list as compiled by the Pot- 
tery Gazette of England is as follows: 


Exports CHINA, EARTHENWARE AND GLASS 


1921 1922 192i 1922 


Month ended Four Months 
April 30. April 30. 
cwt cwt. 
Pottery : 
(Senmanyane se hee eee 9 382 397 1,010 
Haran Ce ge ase a er Rta es 17,355 16,813 60,121 .40,557 
ES AW aie ies hn ka pao 27,045 344 116,648 111,352 
Biazil eth een te 13,010 4,169 38660 27,981 
STO ENLING), Groye-coi remains 27,184 18594 102,539 76,488 
Bitishe swe Airicaa eer tevee 15,202 911901494599 eo 000 
Butish see indiesssee. seen 30,668 20,989 127,491 159,780 
AUIStraliahe monte ay ite aces 12,926 14,163 54694 61,444 
INewaZedlat deer eter 6,174 5,908 27,188 33,624 
Ganada. %2sua.. A thn Attest 50,068 26,481 138,529 82,765 
Others Countries|. .ceee aes 184,048 110,538 521,266 403,714 
*] Porcelain, Chinaware, and 
Parian gence oe one re 1,615 1,614 4,922 6,135 


*Jet, Rockingham, Samian and 
other Glazed Earthenware 
(except Terra-Cotta Ware) 78,480 58,666 306,444 254,699 

yStoneware and Terra-Cotta 
Ware and Unglazed Red 
Pottery, Brown and Yellow 


Wiarelien ccc. na een hace ate 246,481. 158,373 702,196 582,525 
Glass: 
§$Domestic and Famcy ...... 1,335 987 4888 4002 
Bottles .and -Jars:..... gross 29,656 22,385 135,855 102,408 
Imports OF CHINA, EARTHENWARE & GLASS 
Pottery : 
Porcelain, Chinaware, and 
PATIANS Set cbiiae, meena 1,233 797 5,835 2,629 
Allwothermnse aacreenacee 14,572 23,516. 57,065 95,651 
Glass: 
THuminating™ .... d..0.. 3 =. 9,404 9,367 29,592 41,954 
§$Domestic and Fancy ...... 23,631 36,374 107,655 152,210 
Bottles and Jars ...... gross 104,193 119,137 359,808 385,196 
Unenumerated ......... ewt. 392 984. 3,620 3,789 


*Including Glazed Terra-Cotta Ware prior to 1922. +Not in- 
cluding Glazed Terra-Cotta Ware prior to 1922. § Including 
cooking utensils, table glassware, ornamental glassware. *1 Not 
including tiles, sanitary or electrical wares. 


Re-Exports oF CHINA, EARTHENWARE & GLASS 


Month ended Four Months 
April 30. April 30. 
cwt. cwt. 
1921 1922 1921 1922 
Pottery : 
Porcelain, Chinaware, and 
IEBVAETA Gonoodd c mera 41 38 73 278 
AUIMG tbe GesOLts ses aerere 66 37 599 568 
Glass: 
I tirtinia bine meer meee rere 121 105 503 372 
+Domestic and Fancy ..... 253 195 1,032 922 
DOttlesuands) arsmamse er gross 1,735 418 13,444 4,198 
Unenumerated ..:.....- cwt 2 222 6 307 


yIncluding cooking utensils, table glassware, ornamental Glass- 
ware. 


Swedish Pottery and Glass Production 
‘The Swedish pottery industry flourished during the 
war, and reached a high state of prosperity during 1919 
and 1920. The demand was so well sustained and such 
high prices were paid without objection, that until well 
on in 1920 the importation of large quantities of German 
porcelain made comparatively little impression. A radi- 
cal change manifested itself about November, 1920, and 
Swedish potters, faced with a great falling off in demand 
and acute competition owing to the low German exchange, 
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were compelled to call a halt and adjust their methods 
to entirely new conditions. The imports of porcelain, 
earthenware, and insulators in 1921 were only about 50 
per cent of those for 1920. About the autumn of 1921 
the position was gradually improving, mainly owing to 
the lowering of wages and the reduced costs of raw 
material, fuel, etc., which made it possible for Swedish 
potters to reduce their prices by as much as 40 to 50 
per cent. Moreover, the competition from Germany has 
abated significantly. Although Swedish pottery is well 
known and appreciated for its excellent quality and finds 
a ready market in Sweden, there are good openings here 
for British pottery and china, provided prices are such 
as to meet competition from Central Europe. Apart from 
high-class English china, which is always stocked and has 
a steady sale among the cultured classes, a much larger 
trade ought to be carried on in the more popular varie- 
ties, providing local tastes are carefully studied, prices 
are competitive, and terms of trading are acceptable. The 
Swedish glass industry has reached an encouraging state 
of development, the production in 1919 amounting to over 
Kr. 43,000,000. There is, however, a moderate import 
trade in household and decorative glass. The best and 
well-known varieties of British cut glass are to be seen 
in the best shops, and with proper attention this trade 
might be increased. British wares are much appreciated, 
and much more might be done‘to bring them, by means 
of catalogues and pamphlets, to the notice of buyers. The 
report also refers to the glass works strike, which com- 
menced in February, 1921, involving 2,500 men, as a 
protest against the threatened reduction of wages by 20 
per cent. The strike ended at the beginning of August, 
wages being reduced 15 to 20 per cent. 


The American Toy Situation 


American toy manufacturers, in a last-minute attempt 
to supply the demands they expect, have got busy with 
their employes, working day and night in some instances 
to turn out merchandise. While the volume of American 
toys on the market next Christmas may not be much 
greater than in previous years, the time manufacturers 
have allowed themselves for production is considerably 
less than expedient. 


The great trouble has been that they expected Germany 
to supply more toys this year than ever before. On ac- 
count of the cheapness of German money the American 
manufacturers figured that many importers would take 
advantage of the bargains offered in the Fatherland. Big 
department store buyers who went to Germany last No- 
vember and December got merchandise at a low price but 
when they returned German manufacturers awakened 
to the realization that their stuff could bring higher 
prices. 

In March, April and May men who never before went 
to European markets did so this year for toys, and, ac- 
cording to the manager of a big wholesale house which 
uses both imported and domestic merchandise, ‘ “they have 
returned wiser and sadder than when they went away.” 
About three times as many went as had gone before, ex- 
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pecting to return laden with merchandise which they 
hoped to buy for a “song” and sell at a considerable 
profit. 

“These importers and would-be importers who at- 
tended the Leipsic fair,” said the manager, “ found they 
were not the only ones storming the German manufac- 
turers. Great Britain, Holland and Spain had also sent 
their buyers. There was active competition and the buyer 
willing to pay the most for merchandise got it. 

“Many of the American buyers made purchases and 
then returned, smiling contentedly. No sooner had they 
come back, however, when advices from the German 
manufacturers arrived, stating the toys would cost from 
100 to 300 per cent more than the stated price. Realizing 
their profits would disappear at so high a figure, they 
canceled their orders.” 

He added that the majority of American manufacturers 
did not realize such a condition would exist and there- 
fore did not plan for.the emergency. A few, however, 
did, one being a big wooden toy manufacturer in New 
England. These made their factories buzz early in the 
year, with the result that they have filled their warehouses 
in anticipation of the demand. 

Belated buying has been a handicap to the wholesalers, 
but the spokesman and others whose opinions were asked 
agreed that when business starts next month it will be big. 

Already American manufacturers are hinting, in cor- 
respondence to wholesalers, that they. may be “ forced”’ 
to ask higher prices for their toys. A reason acceptable 
to the wholesaler is that they are doing six months’ work 
under a year’s overhead. The reasons most generally 
offered by the manufacturers, however, are “ labor ”’ and 
the “coal strike.” 

The amount of all toys brought into this country last 
year totaled in value $7,107,408. In quantity the toys 
represented between 20 and 25 per cent of the total sold 
here. 


McCormack Bros. Plan Store Improvements 


Another step in the progress of McCormack Brothers, 
Tacoma, Wash., is making extensive alterations on 
the store front to make it one of the finest in the North- 
west. 

The entire front of the building is being torn out and 
a modern arcade extending along the entire front of the 
building at 13th and Broadway is being constructed. 
When completed the store will have double the show win- 
dow space with a beautiful arcade well lighted and lined 
on both sides with show windows. 

The history of McCormack Brothers dates back to 
1902, when a small store was opened at 1332 Pacific Ave- 
nue, The business then consisted of men’s and boys’ fur- 
nishings. Other departments, including housefurnish- 
ings, of which department G. D. Srigley is now buyer, 
were later added. 

It is a matter of history that, notwithstanding the al- 
most total loss of merchandise and loss of money, amount- 
ing to almost $75,000, which occurred by fire in De- 
cember, 1910, the indomitable will and courage of the 
management was indicated by the sign that appeared the 
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“We thank you one and all for your sympathy, and 
we assure you we are not down and out, and will resume 
business in three or four days.” 

To make his word good, Mr. McCormack got busy and 
purchased the stock, lease and fixtures of Morris Gross, 
his former employer, at 1142 and 1144 Pacific Avenue. 
Here the company resumed business on December 22, just 
five days after the fire, where it continued to do business 
until the new building was erected at 15th and Pacific. 

The rapid development of business on Broadway caused 
the company to move in March, 1916, to the present loca- 
tion, where it has been very successful. 


Science Cuts Cost of Selling Fine Cut Glass 

Aside from chemical control in making the very dense 
and brilliant lead glass blanks used in making cut glass, 
chemistry formerly had little to do with producing the 
finished product, says Frank B. Wade in the Journal of 
Industrial Chemistry. All operations were mechanical. 
Patterns were marked out on the blank, and steel wheels 
with mitered edges and armed with trickling sand and 
water, were used to make the deep cuts and the finer 
tracery. Stone wheels next smoothed the roughly cut 
surfaces. Wooden wheels with pumice and water gave 
an approach to a polish, and finally rapidly revolving 
brushes with putty powder (tin oxide) gave the high 
finish. The men who operated these four types of appa- 
ratus were all highly skilled and highly paid. 

About 1895 attempts were made to utilize the action of 
hydrofluric acid on glass, in order to eliminate the two 
final processes almost entirely. Many difficulties were 
encountered by the chemists who attempted to control this 
reaction. Finally, however, they were overcome, and one 
of two men can now polish the output of a large factory, 
permitting the laying off of perhaps forty highly paid 
workers and the selling to the public of fine cut glass 
ware at much less than it could otherwise be marketed. 


Howland Co. Buys Reid-Hughes Department 
Store 

One of the most important steps in the history of Con- 
necticut’s department store world was the consummation 
of a deal during recent weeks by which the interests of 
the Howland Dry Goods Co. of Bridgeport purchased 
the controlling interests of the long established Reid & 
Hughes Co. of Waterbury. Both stores are leaders in 
their respective communities and the consolidation of in- 
terests and control will result in the injection of new 
pep and vim into the reorganized Waterbury store, now 
known as the Howland-Hughes Co. 

Directors elected for the Howland-Hughes Co. include 
John G. Howland, Andrew M. Cooper, Samuel C. Parker 
and Ralph H. Paine, all of the Howland Dry Goods Co., 
and John Rawson Hughes, former president of the 
Waterbury store. The officers named are as follows: 
President, A. M. Cooper; vice-president, John Rawson 
Hughes; secretary, A. S, Lyall, and treasurer and gen- 
eral manager, R. H. Paine. 


Miller & Rhodes to Double Floor Space 


The work of construction of the new addition to the 
Miller & Rhodes store, Richmond, Va., has commenced, 
and when completed will more than double the floor space 
of this progressive store. The new building will be five 
stories high with a basement and sub-basement and will 
be of the same character as the old building, which is 
constructed of tan brick and terra cotta. It will be joined 
to the present store so as to make one unit. A new fire 
sprinkler system will be installed in both the new and the 
present building. 

In order to relieve all congestion of traffic the store’s 
delivery vehicles will be loaded in the sub-basement. 
There will be a large concrete ramp leading to this floor. 

Spiral package chutes and conveyors will reach almost 
every section of the store and lead directly to the de- 
livery department. 

With the new additions the store will have more than 
three linear blocks of show window space. These will 
be all finished in old ivory and the backgrounds will be 
of Colonial design. . 

The space provided by the new building will be used 
mainly for enlarging the present departments of the store, 
which are all in cramped quarters. 

The entire main floor will be fitted with fixtures of 
Southern walnut and will house all of the small wares 
departments usually placed on the first floor. The men’s 
corner will be greatly enlarged and many lines of men’s 
merchandise will be added. 

The acommodation bureau and personnel service de- 
partments of the store will also occupy a prominent posi- 
tion on this floor. 

The fixtures and furnishings of the second floor will 
all be of French gray. This floor will house all of the 
ready-to-wear departments for women, misses, children 
and infants. 

A large rest room for women will be located here as 
well as the beauty parlor, which will be greatly enlarged. 

Floor coverings, rugs, upholsteries, bedding, furniture 
and art needlework will be on the third floor. A large 
rcom where customers can obtain free instruction in 
embroidering, etc., will adjoin the art needlework depart- 
ment. 

All offices of the store and the reserve stock rooms 
will be on the fourth floor. A spiral chute will convey 
all merchandise from the stock rooms to the floors where 
the departments are located. 

A large café with spacious lobbies and dressing rooms 
will be located on the fifth floor. Smaller dining rooms, 
for special parties, will adjoin the main dining rooms. A 
large kitchen and refrigerating plant will be located in 
close proximity. This floor will be reached by express 
elevators. 

The roof garden will be retained and an enlarged din- 
ing room and emergency hospital will also be placed here. 
At present the roof houses a large reading room, which 
has a library of more than 2,000 volumes, a smoking 
room for men, and a recreation room for the male em- 
ployes of the store. 

(Continued on page 34) 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


American manager for Mogi Momonoi & Co., the 

well known Japanese Importing house, left Fri- 
day for Seattle, where he sails today (Thursday) for 
Japan, to be gone perhaps for several months. While the 
trip is primarily for pleasure, he will of course interest 
himself in selecting new merchandise for the American 
market and attend to other matters in connection with 
the manufacturing end of the business. 


Tames his first vacation in ten years, T. Oshima, 


Fred Renshaw, Chicago representative for the United 
States Glass Co., paid a visit to the New York office last 
Thursday, coming on from Pittsburgh with local man- 
ager Ed. Craig, where both had been visiting the con- 
cern’s headquarters. After leaving here, he left for Bos- 
ton, where he expected to drop off for a brief stay to see 
the company’s new office, before proceeding to Chicago. 


H. F. Phillips, of the Thos. G. Jones sales staff, leaves 
on Saturday with Mrs. Phillips for a two weeks’ vacation 
at Ocean Grove, N. J. 


Among the latest buyers who have written Chas. A. 
Postley, secretary of the Outing Committee, that they will 
be here for the event are: J. L. Lynch, with Bacon & 
Sons, Louisville, Ky.; John L. Haines, with J. B. White 
& Co., Augusta, Ga.; and H. S. Grosbeck, with the H. R. 
Ware Corp., New Rochelle,-N. Y. 


The annual summer outing of the Japanese importing 
concern of Mogi Momonoi & Co., was held last Saturday 
at Oakland Beach, Rye, N. Y. Games and athletic events 
were interesting features of the affair, as usual. K. Ohata 
was in charge of the athletic program. After the games 
an excellent shore dinner put the picnickers in royal good 
humor. 


Brainard West, Secretary of the Westmoreland Spe- 
cialty Co., Grapeville, Pa., was in New York last Friday 
and Saturday paying a visit to the concern’s representa- 
tive here, the Horace C. Gray Co. 


Throwing the cares of a manufacturers’ representative 
to the winds, Thos. G. Jones left last Friday with his 
family for Cape Cod, Mass., where he is enjoying a two 
weeks’ vacation. 


C. Nick Muessig, East Liverpool representative for B. 
F. Drakenfeld & Co., Inc., arrived in town on Monday 
for his semi-annual visit to the concern’s headquarters 
here. He is also enjoying the pleasure of a visit with 
some of his relatives in Brooklyn. His one regret, he 


said, was that he would not be able to remain for the 
outing. 

Interest in Outing Running at Fever Heat 

Perhaps never before since summer outings were 1n- 
augurated by the Pottery, Brass & Glass Salesmen’s Asso- 
ciation has there been so much enthusiasm shown over 
the affair as there is this year. Present indications are 
that all records for attendance will be broken. 

E. W. Hammond, Chairman of the General Commit- 
tee, and Chas. A. Postley, Secretary, with the other mem- 
bers of this and the several sub-committees are working 
like beavers to put the thing over “big” 
the best ever from every standpoint. 

As everybody knows or should know by this time, the 
outing will be held at Duers Park, College Point, L. L., 
on Saturday, August 5th. 

Large automobile buses will leave in front of 16 West 
23rd St. at 10 A. M. sharp on the morning of the affair 
and convey the outingites to the grounds, where lunch 
will be served at 11 o'clock. Lunch over the programme 
of eleven athletic events prepared by chairman of the 
sports committee, Wm. DeMars, will be run off, begin- 
ning with a ball game, between the single and married 
men. 

For the benefit of those who want to get in training, 
the other athletic features will be: One hundred yard 
dash, fat men’s race, running high jump, running broad 
jump, telay race, three legged race, 220 yard swim, race 
for men over 50 years, consolation 100 yard race, and 
sack race or shoe race. 


and make it 


Of course there will be music, which will be furnished 
by “ Eddie’ Impes band. 

Tickets may be secured from any member of the vari- 
ous committees. Orders should be placed soon to avoid 
the rush. 


Date Set for July Golf Tournament 

L. S. Owen, Secretary of the Pottery, Glass & Brass 
Golf Association, has just mailed notices to members, of 
the July tournament, which will be held on Tuesday, July 
18th, at the St. Albans Golf. and.Country Club, St. 
Albans, L. I. 

Trains leave Seventh Avenue and 33rd Street, Pennsyl- 
vania Station, at 8:01, 9:35 and 12:00, and Flatbush 
Avenue, Brooklyn, at 8:03, 9:34 and 11:56, Daylight 
Saving Time. 

Prompt response is requested by the secretary from 
members as to whether they intend being present or not, 
and whether they will have guests with them. Unless the 
committee knows far enough in advance how many will 
attend, it is impossible to make adequate arrangements. 


Twenty-one 


Twenty-two 
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Owing to August being a popular vacation month, as 
well as also being a busy time for some of the members, 
no tournament will be arranged for until a large enough 
attendance is assured to make it worth while. 


J. Kohnfelder Married 

Announcement has been made by Mr. and Mrs. J. 
Berry, of Pittsburgh, Pa., of the marriage of their daugh- 
ter, Gene, at the family home on Thursday, June 2gth, to 
J. Kohnfelder, the popular buyer of china, glassware, 
housefurnishings and toys for the Kaufmann & Baer Co., 
of the above mentioned city. 

Mr. and Mrs. Kohnfelder are spending their honey- 
moon on a trip to Denver and Colorado Springs. They 
will be away until July 15th, after which they will make 
their home at 5526 Wilkins Ave., Pittsburgh. 


Chas. Hass Severs Connection With Berry’s, 
Inc. 

Word was received here last week from the well known 
buyer, Chas. Haas, that he had severed his connection on 
June 23rd, with Berry’s, Inc., Los Angeles, with whom 
he had been associated since the first of the year. Mr. 
Haas, who is one of the best known and most capable 
buyers in the trade, was for a long time’in charge of the 
china and glassware departments for Raphael Weil & 
Co., San Francisco. About two years ago he also es- 
tablished a housefurnishing department for one firm in 
which he duplicated the success of his other departments. 
He has removed his family back to Oakland, Calif., his 
former home, which is a suburb of San Francisco. 


Nonik Glassware Corp. Rapidly Expanding 

The rapid growth of the Nonik Glassware Corp. has 
made it necessary for the concern to acquire additional 
space for their offices and salesrooms in the Mohawk 
Building, 160 Fifth Ave., where they now occupy a space 
which takes in rooms 616-623. The line has been aug- 
mented to include decorations and items to interest the 
regular retail trade, the first samples of which have been 
placed on view. The concern believes that the patented 
Nonik feature, which has appealed so strongly to the 
soda fountain and hotel trades, will also certainly appeal 
to the housewife as well. The assortment of decorations 
on the retail line consist of irridescent, amber, light cut- 
tings, deep plate etchings and most attractive hand paint- 
ed patterns, in colors and gold. These are shown on com- 
plete lines of stemware tumblers, iced tea sets and vases. 
In addition to their other offices, the firm has just opened 
a selling office in Cleveland in charge of N. A. Finn and 
have also appointed E. S. Bagley their Cuban representa- 
tive, well known in the trade as representative for several 
American glassware manufacturers. Mr. Bagley main- 
tains an office and salesroom in Havana. 


Obituary 
CAROLINE E. SKELTON 
The most sincere sympathy will be felt by their many 


friends in the trade for Frederick Skelton, the well known 
manufacturers’ representative and his brother, Ulysses, 
who is associated with him in business, in the loss of their 
mother. Her death occurred at the family home, Elm- 
hurst, L. I., on the evening of July 4th, at the age of 63 
years, after-an illness of about a year’s duration. She 
had, however, only been confined to her bed for the past 
two weeks. Besides the two sons mentioned, she is sur- 
vived by another son, Reinhold A., and a daughter, the 
wife of Dr. Wood, of Elmhurst. The funeral will be 
held at the family home, Elmhurst, on Friday afternoon, 
at 2:30 o'clock. 


Buyers in New York 
JUNE 29, 1922. 

J. W. Waldorf, house furnishings, china and glassware, 
Hoschild, Kohn & Co., Baltimore, Md., care Fred Atkins, 220 
5th Avenue. 

W. W. Taylor, house furnishings, D. M. Read Co., Bridgeport, 
Conn., 404 4th Avenue. 

W. “Muller, gift shop goods, Rothschild & Co., Chicago, IIL, 
448 4th Avenue. 

W. A. Riordan, house furnishings, Crowley-Milner Co., De- 
troit, Mich., care Alfred Fantl, 116 West 32nd Street. 

ie Horne, house furnishings, Kaufmans Dept. Store, Pitts- 
burgh, Pa., 1261 Broadway. 

Ways URE. Miller, house furnishings and electrical lamps, W. 
ae & Co., Toledo, O., care Alfred Fantl, 116 West Sond 

treet 


JUNE 30, 1922 
R. S. Oliver, Jr., general merchandise, Oliver-McDonald Co., 
Plains, Ga., Martinique Hotel. 
Ne 0} Niswonger, Basement merchandise, Emporium, San 
Francisco, Cal., 225 Fifth Avenue. 


D. J. Mah D+F: eateane ee 
ahoney, Mahoney Hardware Co., Sch tad 
N. Y., Hotel Latham. me ; me a se 


INS Gan, Wee 
Miss A. Hudson, toys, The Emporium, San Francisco, Calif., 
225 5th Ave. Retail Research Ass'n. 
E. Sanger, mdse. manager, Sanger Bros., Dallas, Texas, 19 
aor ee Pre 
iss cCarthy, toys, Jordan Marsh Co., Bos BA 
432 4th Ave. i ie ae 


Business Briefs 
The Albany Housefurnishing Co., of which B. B. Ivey 
is the executive head, has begun fhe construction of a 
new building at 288 Broad St., Albany, N. Y. 


Muhlfelder’s Department Store has been incorporated 
with a capital of $100,000. The incorporators are J. 
Muhlfelder, J. Rich and R. C. Poskanzer; attorneys, 
Muhlfelder & Illch, Albany, N. Y. 


Mark C. Bane, Inc., Pulaski, Va., has been granted a 
charter to conduct a department store business, with a 
maximum capital of $100,000. 


A new Efird department store, costing about $500,- 
000, will be constructed on the site of the former Char- 
lotte Hotel, Charlotte, N. C., by Efird brothers. The Efird 
chain now consists of 28 stores selling popular priced 
merchandise. . The Charlotte Mercantile Co. is the buying 
organization for the chain, and J. W. Efird is the buyer 
for the chain. 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


show, so far as the generalware pottery industry is 

concerned, that trade has held up exceedingly well. 
In these few months several individual plant shipping 
records have been broken and, observing the situation 
from a “ dollars and cents ” point of view, sales have been 
larger than for the same term during 1921. There are 
other instances, however, where particular plants have op- 
erated on slow schedules, but viewing the trade as a unit 
from all angles, business conditions during the last six 
month have been rather active. The two clouds appearing 
in the business sky at present—the rail and coal situa- 
tion—seem to be the only situations which prevent trade 
from making full speed ahead. 


ts close of the first six months’ period of 1922 


While some manufacturers report some slowness in the 
demand for high grade open stock patterns, they say, 
however, that demand for plain white and scheme ware 
is very good, several plants having from two to three 
months such business on file. With inventories out of 
the way, the manufacturers are of the opinion that mer- 
chandise managers will allow department buyers greater 
latitude, and this will ultimately have a reflection in the 
pottery industry. Retail stocks are admitted to be below 
normal, and on dinnerware patterns, there has been a 
tendency of ordering from “hand to mouth.” However, 
during the last few weeks there has been a noticeable 
change in the orders for matchings, the volume specified 
being larger than has been usual in most instances. 


Roy B. Henderson, head of the Carrollton Pottery Co., 
entertained a number of pottery salesmen from the East 
Liverpool district and other friends at his country home 
near Carrollton over the Fourth. As a host, Mr. Hender- 
son is numbered among the leaders in the way of enter- 
taining, 


A new art pottery has started operations at Oak Cliff, 
‘Texas, and will feature such items as urns, vases, jugs, 
garden. pottery items and similar specialties. The ware 
will be made from blended clays, all of which is obtained 
from Texas. 


“We're in need of ware, and therefore our shop could 
only remain idle one day—the Fourth,” declared William 
J. Mackey, sales manager for the Smith, Phillips China 
Co. This plant has been operating to capacity, and Mr. 
Mackey has reported future business very active. 


Improvements which will cause increased output have 
been. completed at the plant of the Byesville Pottery Co., 
Byesville, O. The bulk of the changes have been made in 


the clay department. New machinery has been delivered 
by East Liverpool manufacturers. 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 
PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


“T can only see an upward trend in business,” declared 
F. I. Simmers of the Hall China Co., upon his return 
from an extended eastern trip. ‘ Buyers are inclined to 
buy more liberally of all items and my opinion is that 
we will be favored with active orders during the balance 
Oftheryear.~ 


, 


“These hills certainly look good to me,” said George 
T. McNicol, manager of the Chicago office of the Potters 
Co-Operative Co., while spending his vacation here at his 
former home on the Lincoln Highway. He will return 
to Chicago next week. Mrs. McNicol accompanied her 
husband. 


William C. Lynch of the Taylor, Smith & Taylor Co., 
who is now at the home office looking after the visiting 
trade, has become actively interested in securing an im- 
proved highway from Pittsburgh to Chester, W. Va., on 
the south side of the Ohio river—a distance of but 39 
miles by a recently surveyed route. “ When we boost 
good roads we boost Chester, and when we boost Ches- 
ter we boost Chester dinnerware,” is the way Mr. Lynch 
has expressed it. 


Several local pottery manufacturers are operating 
plants and offices on ‘‘ summer time schedules.” The of- 
fice forces report at 7 o’clock and leave at 4 o’clock. 


Both generalware and sanitary pottery wage agree- 
ments expire this year, an incident that has not happened 
in years. Heretofore the scales expired in alternate sea- 
The annual convention of the pottery workers be- 
gins at Atlantic City, July 8. The generalware wage con- 
ference with the Labor Committee of the United States 
Potters’ Association will be held probably in August or 
September. The local scale expires October 1 next. 


sons. 


Future business is being received by all pottery manu- 
facturers in the Eastern Ohio district. Buyers who have 
been in the market of late have purchased merchandise 
for “immediate” delivery. Where such goods have to 
be decorated such “immediate” orders will not go out 
inside of from four to six weeks. Other business has 
been placed for August, September and October de- 
livery. There is even some orders now on file for No- 
vember shipment, and this has to do with the holiday 
trade. 


A new dinner shape will-soon be placed on the market 
by the Wyllie China Co., Huntington, W. Va. The first 
pieces are now going through the kilns. 


Irwin Bros. have arranged to open an exclusive china 
and glass shop at Anderson, Ind., initial stocks having 


Twenty-three 


ws 


Twenty-four 


just been purchased in this and the Pittsburgh markets. 
The buying is in charge of J. W. Irwin, and it is planned 
to open the new store on or about August I. 


Among the buyers who were in the local and Pittsburgh 
market during the last few days were: Julius Tishcoff, 
South Bend Crockery Co., South Bend, Ind.; Joseph 
Watte, Butler Bros., New York; F. N. Nye, Reetbact 
Co., Salt Lake City, Utah, who is on his way to New 
York; B. O. Chapman, Merrill, Greer & Chapman, St. 
Paul, Minn.; G. E. Minard, Stern Bros., New York; 
Louis Klayf, Bloomingdale Bros., New York; Thomas J. 
Stackpole, the May Co., Gledand as 


U.S. Ceramic Notes 

The United States Bureau of Mines, in cooperation 
with the University of Washington, will undertake an 
investigation of the residual kaolins and feldspars of east- 
ern Washington and northwestern Idaho for whiteware 
bodies. The work to be done will follow the lines of the 
kaolin investigations now under way at the ceramic ex- 
periment station at Columbus, Ohio. The work will be 
done in the new mines laboratory of the University of 
Washington at Seattle. 

In the course of the investigation of the oxidation of 
ceramic wares during firing, being made by the Bureau 
of Mines at Columbus laboratory, tests have been made 
on fire clay from Fallston, Pa., and the products burned 
at different temperatures to determine the safe rate of 
oxidation and water smoking of the ware produced at 
the Fallston plant. Soundness of the product was de- 
termined by making up bars from raw clay, burning to 
different temperatures for different lengths of time, and 
then determining their cross breaking strength. The rate 
of oxidation penetration was observed on the same bars. 
The cause of the appearance of a pink core after the 
black core has disappeared and the methods of overcom- 
ing this charge are being investigated. A new type of 
volumeter is being tried out to determine the suitabil- 
ity for measuring the porosity of the ware during the 
progress of firing and the desirability of firing to a defi- 
nite porosity. 


Willis Store Holds Golden Jubilee 


The G, C. Willis store, Champaign, IIl., has been cele- 
brating its 50th anniversary by giving a “ Golden Jubilee ” 
sale. The store was opened in 1872 by Godfrey C. Willis 
and Harry Scott and in honor of the occasion a banquet 
was given the employees by the firm. The original firm 
name was Scott & Willis and the initial stock consisted of 
less than 50 pieces. Several years after the store was 
opened Harry Scott died and his interest taken over by 
Mr. Willis. The store now occupies a modern three story 
and basement and in 1914 the founder died and the busi- 
ness is now carried on by his son, Harry T. Willis, who 
is also the merchandise manager, while the housefurnish- 
ing department is under the charge of C. D. Hartzell. 
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One of the many lovely patterns in Syra- 
cuse China is sure to please the most dis- 
criminating customer who may enter your 
store. There are colorful patterns of 
dainty flowers; quaint conventional designs 
and others of charming simplicity. 


All Syracuse China is made practical as 
well as beautiful. It is no extravagance for 
a woman to buy this fine, enduring china 
to use every day. It is too well made to 
nick, crack or break easily. 


It is the one china which will enable you 
to please your customers, with both beauty 
and durability. All patterns are carried in 
open stock and any accidental breakage may 
be replaced through you. This is a service 
of exceptional value to you and to your 
customers. 


The pattern illustrated is the Somerset. 


ONONDAGA POTTERY COMPANY 


Syracuse, New. York - 
342 Madison Ave. 58 E. Washington St. 
New York Chicago, TIL. 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchants 
Well Posted on the New Offerings Received From the Most Representative Sources of. 
Supply 


AUUCCUUDCOTTRUUET TUTTO TREAT 


Quality Open Stock Dinnerware 


Occupying a prominent place among American manu- 
facturers of quality open stock dinnerware, the lines of 
the Edwin M. Knowles China Co. include not only a full 
assortment of appealing decorations but embody a certain 
distinction in shape and individuality in treatment, which 
buyers of the better kinds of wares are by no means slow 
to appreciate. One attractive number consists of a 
medium wide border pattern in a charming rosebud and 
foliage treatment on the well proportioned “ Hampton ” 
shape. Particularly striking in a narrow border pattern 
on thé graceful “ Mayflower” shape is a motif worked 
out in brilliant blue combined with a white floral scroll 
and medallions with rose cluster centers. Dignified and 
expressing beauty by its simplicity is a coin gold pattern 
on the “ Hampton” shape, and among novelties is a ver) 
attractive number in nursery china. Of special design 
and size, the novel shape is decorated with childish figures 
and butterflies in the quaint squares which reproduce 
the “sampler” worsted embroidery work now so much 
in vogue. 


Dinnerware of Distinction 
American dinnerware of distinction and charm is well 


evidenced in the showing of Hopewell china by Herbert 
& Neuwirth Co.,-25 West 23rd St., who are the Eastern 
representatives for this well known line. On the artistic 
“Dixie” shape one effective medium narrow band pat- 
tern is in the form of a scroll border in gray on a buff 
ground with panel inserts of birds and flowers and a 
center decoration of flowers and birds. In Japanese style 
is a striking oriental treatment consisting of quaint large 
floral sprays and scenic effects in blue and yellow with 
blue edge bands: Another treatment which is numbered 
among the newer designs, is a very narrow floral border 
in pink, blue and green on a dark yellow ground and 
with inset panels on a lighter yellow ground, finished with 
¥Y inch gold band on éither side and a narrow gold hair- 
line inside, which creates a very rich effect. The same 
treatment is also effectively carried out with blue and 
black ground. Quite distinctive in a narrow border pat- 
tern is a festoon motif in black, pink and yellow, with 
conventional ornamental insets interspersed with flowers, 
with gold edge band and gold hairline shoulder band. 
Herbert & Neuwirth are also displaying the new lunch- 
eon sets lately put out by the D. E. McNicol Pottery Co. 
Consisting of 23 pieces, this short set is attracting con- 
siderable attention by buyers who are looking for a good 
number to use as special features. The set is offered +in 
six colorings, yellow, green, pink, lavender, blue and 
mother of pearl and, while beautiful, are moderate in 
price. In lamps, this progressive firm are featuring a 
large assortment of pottery table lamps in 20 different 
shapes in mirror black, yellow, blue and rose. The sizes 


range from one light boudoir size to the largest two light 
table lamp and all are fitted with silk shades in Georgette 
and brocades in colors to harmonize with the bases. 


Crooksville China Co. Features a Good Line 

Displaying to good advantage the full line of the 
Crooksville China Co., which includes two attractive 
shapes and a wide range of patterns, Guy Cooke, 200 
Fifth Avenue, New York representative, is showing many 
treatments in dinnerware which buyers have found to be 
good movers. On the artistic ‘‘ Columbia” shape is a 
dainty narrow border spray pattern combined with a 
medium width border interspersed with ornamental in- 
serts of vertical panels, forming a pleasing contrast in 
form and color. On the popular “ Elite” shape a par- 
ticularly appealing decoration consisting of a narrow band 
with insets of flowers at intervals and with gold striped 
handles. Also on the same shape is a somewhat unusual 
rose treatment in loose spray effect but without connect- 
ing bands and finished with coin gold: edge band and 
handles. One of the most colorful treatments of the 
Crooksville line is a very charming bird treatment. In 
place of the conventional edge band a very narrow scal- 
loped border is used and the decorative motif consists 
of a harmonious combination of a variation of the famous 
Indian Tree combined with pheasant, which is not only 
novel but in decidedly good taste. 


Fred Reimer Shows New Art Wares 

Embodying not only the highest type of craftsmanship 
in executing the artistic modeling but embracing a par- 
ticular varied assortments to chose from, the new con- 
signment of samples of Royal Dux Porcelain faience and 
china ornamental items on display at the salesroom of 
the Fred C. Reimer Co., 141 Fifth Avenue, are attracting 
buyers of art and gift goods. The line includes a charm- 
ing diversity of animals in various distinctive and life- 
like poses, including horses, dogs, eagle and elephants that 
are very attractive in form and finish. Human figures 


_in several delightful groupings, in soft pastel colorings 


are also included in this noteworthy showing. Vases in 
faience ware just received include a striking display of 
new shapes, many ef which are well adapted for lamp 
mounting. The floral treatments are quite out of the 
ordinary and consist of embossed flower forms in strong 
colors ‘of red, blue, and green, giving unusually striking 
and charming effect. In bud vases, new items include 
agate effects in red, blue and combination of colors. The 
new samples of French earthenware, also a very late ar- 
rival on the American market, strikes a new note through 
their quaintness of design and colorings. The natural 
color of the clay, a pale mauve tint, forms a particularly 
(Continued on page 34) 
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Decore ated 
in Gold, 


Pride of Ownership 


HE owner of a Hall China 
aa Teapot numbers it among 
her choice possessions. It 
has the character that singles it out 
from the ordinary household arti- 


cles that are taken for granted. 


Like good human friends, 
Hall’s China Teapots attach them- 
selves closer to the affections as 
time passes. Every day adds to 
appreciation of the teapot’s last- 
ing beauty, its clean inside, un- 
crazed. and unstained, its ability 
to make tea that is invariably pure, 
fresh, and untainted by the flavor 
of stale brewings. 


You can sell every Hall’s China 
Teapot with the assurance that 


you are making a friend of your 
customer. 


Our national advertising is 
educating American women to 
regard Hall’s Teapots 

as the standard of 

quality. They expect to 

find this circle on the 

bottom of the teapot they purchase. 


Wecarry in stock several shapes 
and many decorations. Our spec- 
ial two dozen assortment is a fa- 
vorite for initial order. Or if you 
are handling Hall’s Teapots and 
your stock is depleted we will ship 
a “fill-in” order according to your 
needs. 


Write today for colored illustrations and prices 


HALL CHINA COMPANY 


Largest Teapot Manufacturers in America 


EAST LIVERPOOL, OHIO 
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LS TEAPOTS 


| of Cae Process Fireproof China 


~ GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


in joint conference with manufacturers commenc- 

ing July 24 in an effort to reach an agreement con- 
cerning the wage scale for the next fiscal year which be- 
comes effective as of September 1 next. The depart- 
ments concerned are.the chimney, shade and globe, ma- 
chine press and hand pressed ware, engraving, caster 
place, iron and paste mould, cutting and punch tumbler 
and engraving departments. The conferences will extend 
over a period of two weeks, probably longer. Last year 
the conference concluded with sessions in Pittsburgh fol- 
lowing the joint meeting at Atlantic City. Some depart- 
ments in the glass trade this year are known to have 
sought an advance in wages, but this can hardly be 
granted by the manufacturers in view of the existing con- 
dition of trade both with reference to importations and 
domestic competition. 


E LEVEN branches of the glassware trade will join 


The annual outing of the employes of the Phoenix 
Glass Co., Monaca, was held at Conneaut Lake last Sat- 
urday. A special train over the Pittsburgh and Lake 
Erie Railroad was engaged for the event. 


The Fry Glass Co. is bringing out a number of new 
specialties in their new glass which give promise of having 
an active demand. One item in particular which will 
have a nation wide sale is a baby milk bottle. This item 
is made from the same glass as is the new table specialties 
shown by Howard C. Fry at the Ft. Pitt exhibit last Jan- 
uary. ‘By September I look for business to be back 
to normal in the glass business,’ Mr. Fry declared this 
week. ‘“ During the last few months there has been quite 
an increase in demand, but as the summer season is at 
hand, I am of the opinion that it will be September before 
the general business situation is back to where it should 
Be: 


Throughout the Pittsburgh district a flood of glassware 
was placed in the different freight stations Saturday of 
last week. It was on this day that the new freight tariff 
became effective and shipments which have been held up 
since June 15 or before were forwarded. It was esti- 
mated here last Saturday morning that over 50 cars of 
glassware were placed on the platforms of the different 
receiving stations, all of which take the new freight rate. 


The George H. Bowman Co., Cleveland, O., operating 
under the name of the Bowman-Vaughn Co., toy manu- 
facturers, will double the capacity of its plant at Lisbon, 
O., during the next month. The Bowman Co. reports in- 
creased activity with its cut and decorated glass plant at 
Salem, O., practically all departments of the Salem shop 
are now being operated full time. 


W HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITYBE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


The complete line of decorated glass specialties of the 
Westmoreland Specialty Co., Grapeville, Pa., were placed 
on display in Chicago this week by R. B. Reineck, who 
has opened at the Palmer House. Mr. Reineck had 
charge of the exhibit of this firm at the Ft. Pitt Hotel 
here last January. 


At the close of business.June 30 records showed that 
business with the Hazel Atlas Glass Co., Wheeling, W. 
Va., for the last six months proved to be the six months’ 
peak in the history of the company, the war period not 
being excepted. This fact was made known during a 
meeting of the board of directors of the corporation when 
the quarterly dividend of two per cent was declared pay- 
able July 20 to stock of record as of July 15. The Hazel- 
Atlas Co., is now making a special effort to secure ex- 
port business, and several representatives of the corpora- 
tion are now in Europe with this end in view. 


The Fostoria Glass Co., of Moundsville, W. Va., has 
paid its regular quarterly dividend of two per cent. 


According to glass salesmen who are now covering their 
usual territories, the Meier & Frank Co., of Portland, 
Ore., plan the erection at once of an eight story warehouse 
which will permit the firm to carry larger stocks of china 
and glass. The Kaufman Department store at Harris- 
burg, Pa., so salesmen report, are ready to build a large 
addition to their present store. 


Improvement in Pittsburgh 
There has been quite an improvement in the general 


retail buying in the Pittsburgh district during the last few 
weeks, and the china and glass departments in the various 
department stores have been receiving their share of this 
new trade. As a matter of illustration, the Kaufmann 
Department Stores has gone ahead of its June business 
over that of the same month during 1923. Sales records 
show that in the number of pieces sold and value of re- 
ceipts exceed the corresponding record of last year. 


Business Briefs 
| Wm. H. Brown, Gardner, Mass., is planning to erect 
new two and three-story buildings for the manufacture of 
woodenware. 


The S. S. Kresge Co. are constructing a new 5 and 10- 
cent store at Portland, Me. 


The Rodney Grand Department Store, Brooklyn, has 
been incorporated with a capital of $10,000 by E. and F, 
Stoloff and M. Greenberg. Attorney, J. Schottland, 160 
Broadway, New York. 
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Novelties of Beauty from Many Shops 
in Fascination Lane 


A Page of Selected Items Gleaned from Many Dependable Sources and Representative of the Best 
Offerings of Master Craftsmen in Art and Gift Goods Which Will Attract Your Trade ~- 
and Persuade Them to Buy 


3y Beatrice MILLER WISNER 
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Gift Shop Exhibit at Imperial Hotel 


The management of the Imperial Hotel, 32nd Street 
& Broadway, has struck a happy note in selecting the Red 
Room on the first floor for the Permanent Exhibit of Gift 
Shop Wares, Radio Equipment and Toys. The rich_red 
coloring and gold decoration of the room throws out in 
striking effect the white enameled enclosed glass show 
cases, which will attractively show off the exhibits of 
these industries. The exhibit will open July 17th and it is 
the intention of the management to invite the public at a 
stated time during the day. Undoubtedly the demand for 
these products will be strengthened by this plan, which 
will give to consumers time and opportunity to inspect 
the latest novelties on the market. A large showing of 
gift goods will be on view, and with the success of the 
Toy Fair still in mind there is every reason to expect a 
large attendance. The Radio industry will be a strong 
feature and a drawing card to entice the public. All con- 
sidered, the Permanent Exhibit of Gift Shop Wares, Ra- 
dio Supplies and Toys is an inducement for buyers, deal- 
ers and consumers to familiarize themselves with the new- 
est offerings in handcraft and manufacture in these lines. 


Terra Cotta Images in Realistic Poses 

Have you visited the Terra Cotta Shop, at 126 East 
41st Street, and what did you there? You didn’t frighten 
a little mouse under the chair, but I am sure that you saw 
a host of little lifelike objects just the proper things for 
your shop. Such 
real little creatures 
—hbirds, fauns, 
toads, . lizards—all 
of these terra cotta 
statues are  im- 
ported, and_ the 
newest = importa- 
tions, parrots and 
cockatoos in brilliant natural colored plumage, perched 
realistically on a hoop-swing ready to be placed in the 
garden tree, to delight some chance wanderer, sauntering 
among the shrubbery, glancing now and then to find some- 
thing new. These are the most delightful surprises for 
summer gardens or to decorate your shop. Any one of 
these unique, almost human little men would be an at- 


NOU 


tractive adornment for your shop window to entice the 
most weary shopper, for to become acquainted with these 
unique garden images, means a renewal visit. The illus- 
tration only speaks of a few of these, which are shown-in 
fascinating coloring and natural poses. 
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Excellent Jar Lamp Adapter 


Necessity is the mother of invention, and owing to the 
demand for a practical device that would perfectly fit any 
vase or jar to be used for a lamp mount, the J. B. Tim- 
berlake & Sons, Jackson, Mich., has perfected an ap- 
pliance that supplies a long felt need for such an adjust- 
ment. The illustration herewith gives a good idea of the 
“Anchor Adapter” which can be adjusted ito any 
size vase or jar in a minute’s time by simply tightening a 
screw. It is guaranteed to hold 
rigidly in various shaped jars. 
There are three models of this 
adapter — Model S — Adjustable 
chain pull sockets on cluster, that 
can be placed at any desired slant 
for flat or deep silk shades. Model 
R—Rigid type electric sockets— 
Model O—Single light style. These 
are furnished in Statuary Bronze 
or Brush Brass. With the use of 
the “Anchor Adapter” it is not 
necessary to drill holes in jars, thus 
avoiding breakage. 

The adapter is attached. very 
quickly by tightening a long screw 
which extends through top cover, 
and this can be done with a small 
screwdriver or with a coin. The 
anchor will pass through small 
openings in jars and the arms swinging on a special hinge 
can be pressed completely together when inserted. Arms 
are kept in their outward position by a small coiled steel 
spring connecting the two outside wings of the special 
hinge. To prevent marring the anchor arms are tipped 
with rubber and, being threaded their entire length are 
adjustable to any width jar opening by simply screwing 
them in or out. By removing the swivel plug from end 
of lamp cord, Anchor Adapter cord can be run through 
hole at bottom of vase. Covers which fit over top of jars 


are supplied in seven sizes. 

Practicability in any product creates demand, and the 
“Anchor Adapter” is sure to popularize itself through 
its own special excellent features, supplying one of the 
neatest and most desired lamp mount fixtures. A folder 
which explains this device will be mailed upon request. 
The above concern also manufactures a splendid sturdy, 
line of wire Lamp Shade Frames. Circular No. 25 de- 
scribing these frames will be furnished if desired. 
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Retail Trade in May 
The following table, made up by the Federal Reserve 
Bank of New York, shows the condition of retail trade 
and stocks, mainly of department stores, in May, in dif- 
ferent districts: 
May Stocks end-of May- 


per cent. compared with 

sales 1922 Last Previous 

over 1921 year month 
OStOM ny sme menert..4 fee: © in) Oh 1 eR a) tet 
INE We NY ORIG matrarcicieces<.s0 sei siers Te RMS) ro 29 p 42 
pinladel phitammerserite. «25. tee i el ny ales} Dy Wadi 
Cleveland Memes ac «os sen ace 1G oy 3} i) hv 
Rechimond. erect: ci. % si news D2. eae 5, p 3.5 
PAA TI tats eet eerie aretest «ss stols ee Dae /.2 ity, ey Doo 
(CUGRY zope Ge, Ace in cp eMac Ten 2.9 ny ES p 2.5 
Ste OUIS epee cnet: bce ode p 41 D255 -p- 2:8 
Minneapolis: ipa. ests «0 dss yy een LT, 43 ie) AN, 
eT SAGh (GILV EN certiens: «scorn ore p 4.5 I 4 dp 46 
Dallas cee. ls oa aR Rae it) HERS) p 4.2 D -3.3 
‘Sto, TENE VESCOR oidm caer oe ne PSE) p 9.0 TOs 
Winited sStatestieneicc «ns. tee i At Dee, Doo 


* Four hundred and fifty-two stores: reporting. 

The following table shows the changes in value of retail 
trade as reported by the New York Federal Reserve 
Bank, the average monthly value in 1919 being taken 
as 100: ; 


Dept Mail.. Chain 
stores order 5 &10 
JSVASEI RS ol. Goo nud Oe eee 103 69 86 
IREDRUALY wer mmiseteie cs csiecrers 88 64 92 
‘Meee oS o.6, sencirrenbics cue eemranaenes co 116 95 121 
EN Dicer eieastersen aiivaicic. se loccele 112 77 111 
WER) Tn Glo canines eee eee oe EZ, 60 112 
A[ftitirserer tieha- sacnorsts votes «. aecvene 110 62 109 
TREAT SoS, sd creer cu eon Bee 79 49 108 
BATU LIS Lerner teers: oc “<x casi h tetas 82 56 116 
eptempeiy su areies «scat 94 72 113 
WCtODCTA REA eee. on ket ite 130 88 141 
INiovemiber ..merntr. wt. a 6 cera 125 83 134 
MDECEMIDEE: wi Paton. cc ste ale 182 80 241 
Z 1922 
Je ERE 5 te cia ee NO 93 65 94 
MC DEMARVAt a rcerte te cs a's Aa 81 59 100 
IRiiGlUlS AAR Sete = Wace 105 82 118 
AURIS sotto ah SepeeReee eS 114 75 134 
AVM sorte talantaar hs 6 octets apne 121 69 129 


Rollman & Sons to Erect Twelve Story 
Building 

On July 15 construction on a new building for the 
Rollman & Sons Co., Cincinnati, Ohio, will be started. 
The concern has vacated its old building and has moved 
to a building directly opposite, where it will remain until 
the new structure is completed. 

The new building will be twelve stories high, with a 
basement and a sub-basement. The basement will be used 
for selling purposes and the sub-basement for service. 
There will be 160,000 square feet of space devoted to 
selling departments. J. A. Rollman is the merchandise 
manager and V. Cavanaugh the buyer of the housefur- 
nishing departments. ; 

There will be a battery of nine elevators, some of 
which will be express cars between the main and some 
of the upper floors. The roof will be laid out as a roof 
garden. 

A large portion of one floor will be set aside for the 
employes. Here there will be rest rooms and recreation 
rooms, and a restaurant which will be owned and oper- 
ated by the employes. 

It is estimated that when the concern moves into the 
new building a force of 1,500 employes will be required. 
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The corner where the new building is being erected is 
considered the busiest in the city. Ina recent study made 
to determine how many people pass certain sections it 
was shown that 68,571 people passed the Rollman corner 
between the hours of 9 a. m. and 5 p. m., of whom 60 per 
cent were women. 


Self-Service China and Glassware Department 
Makes a Hit 

Operating a whole section of their store entirely on the 
self-service plan, the Efird Department Store, Wilming- 
ton, N. C., has proven that the “ Pick-Take and Tote” 
idea is appreciated by its customers, who are showing 
their interest by doing more trading than formerly. Cus- 
tomers need not carry their purchases with them if they 
don’t want to, however, for the free delivery privileges 
are extended to the self-service section as to all other 
departments of the store. 

This particular Efird store is one of a chain of thirty- 
one located in North and South Carolina and Virginia, 
and in it the self-service idea has been worked out to 
a point which approaches the highest efficiency, and which 
makes it an example from which other merchants will 
gain inspiration. 

The scheme is unique in its general layout, the differ- 
ent aisles radiating like the spokes of a wheel from a 
central point where the cashiers and wrappers preside. 
No matter where the customer wanders, in making his 
selections, the aisle will bring him back to the cashier’s 
desk, where he pays for his goods and has them wrapped. 
The department is a tremendous money-saver in 
the way of salary overhead, for it is operated by one 
man and a cashier, whose duties are merely to wrap the 
goods and take the money. 

There is no shelving of any sort in evidence in the 
fittings, and the attendants at the cashier’s desk have a 
full and unobstructed view of the entire floor. Goods 
are displayed on both flat and pyramid tables, and there 
is a large price card for each itém of merchandise. The 
customer is able to’see all over the room from any point, 
and with table displays and legibly lettered cards, finds 
practically all of the store offerings presented at a glance. 
As selections are made the customer is ‘obliged to pass 
by the cashier’s cage, where goods may be left 1f further 
shopping is intended. The customer simply picks out 
the articles desired and carries them to the cashier, where 
they are inspected, and the amount footed up, exactly as 
a cafeteria inspector gives out a check for a tray. 

For the protection of the store from customers who 
might depart without the formality of paying for their 
selections, the store has a sort of cage effect railing at 
the front with only gate for entrance and one for egress. 
The plan, which has developed in such a surprisingly suc- 
cessful way, was largely evolved by. F. S. Buie, who is 
in active charge of the “ Pick-Take-Tote ” department. 

One of the Efird ideas is the “hour sale,” which is 
always conducted-in the self-service section regardless of 
the kind of merchandise presented. The department is 
roomy, and the wide aisles make it an ideal place for 
a bargain scramble. Volume of sales has shown a steady 
gain in this comparatively new section of the store, which 
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Buyers Everywhere 
Plan to Attend 


PALMER HOUSE 
CHICAGO-AUG.7-1Z 


Among the lines to be exhibited are : 


W. C. Owen 
Pollyanna Co. 
The Steinbeck Co. 


C. M.- Coopersmith & Co., 
Inc. 


Fo Sing Yuen Co. 
W. T. Darden Co. 
W. S. Broude Co. 
Shirley Studios 
Irvin-Smith Co., Inc. 
Garland Toy Market 


Chicago Society of Art 
Needlework 


Jennings Bros. Mfg. Co. 
The Chicago Gift Market 
Mueller Bros. Art Mfg. Co. 
Industrial Trading Corp. 
Schwartz Picture Frame Co. 
Regal Art Co. 

Smith Metal Arts Co., Inc. 


The Tin Decorating Co. of 
Baltimore 


F. B. Tinker 
Benedict Mfg. Co. 
Will & Baumer Candle Co., 


Inc. 
Karl V. Gambell 
Borin Mfg. Co. 


Art Lamps Mfg. Co. 

D. J. Carver 

Master-Craft Publishing Co. 
G. U. Gairing 

The “ Kulpkhrom” Line 
Geo. B. Hurds Co. 


Colonial Lamp & Fixture 
Works Co. 


Kescherak Bros. 
Graham & Zenger, Inc. 
Norwood Novelty Co. 
Paul T. Barrett 
Edward Gross Co. 
Hindu Incense Mfg. Co 
Henry Amdursky 
Russian Antique Co. 
N. S. Day Associates 
The Prang Co. 
Abt-Puls Specialty Co. 
Alderman, Fairchild Co. 


All Nations Playing Cards 
Co. 


C. W. Allen Co. 

Alys Parfumerie 

Appleton Studios 

U-Neak Dinner Favors Co. 
Reuhl Molding Co. 


BUYERS should arrange now to be on 
hand and inspect the lines quickly, convent- 


ently and economically. 
two floors of exhibits. 


There will be 


FURTHER DETAILS will be given by 
addressing the Gifts, Artwares and Novel- 
ties Assn., 60 W. Washington St., Chicago, 


iy 
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is now functioning so admirably that continuous pros- 
perity is indicated. The management is thoroughly 
“sold” on the self-service idea insofar as it may be 
worked out with certain lines of merchandise—naturally 
lines which do not require a high order of salesmanship 
for their proper presentation. 


Merchant’s Memory Honored by Employes 


The employes of Robert Fraser, Inc., Utica, N. Y., 
recently installed and unveiled a large bronze tablet to 
the memory of the late Robert Fraser, founder and head 
of the store which bore his name. The presentation was 
made on behalf of the employes by Walter S. Schuderer, 
who has been with the firm for more than forty years. 
Robert D. Fraser, a nephew of Mr. Fraser, accepted the 
gift and paid a glowing tribute to the memory of his 
uncle. 


Training in Pottery Salesmanship 


A number of young men and women were recently 
given the benefit of an instructive tour through the lead- 
ing pottery manufacturing establishments in the Stoke 
area and otlier sections of England Consul W. F. Doty, 
Stoke-on-Trent, informs us. The tour was under the 
auspices of the Pottery and Glass Trades’ Benevolent 
Institution, which for some time past has been conducting 
courses in salesmanship open to those engaged in the re- 
tail side of the glass and china trades. 

It was felt that, contemporaneously with the effort to 
improve the art and technique of pottery making, some- 
thing should. be done to improve the qualifications of 
those who have to sell the goods to the public. “With 
this end in view, the trade association arranged for lec- 
turers to.go to London from the manufacturing centers, 
and invited salesmen and saleswomen to embark upon 
a theoretical course, with the object of qualifying them- 
selves for certificates and, among other privileges, a free 
tour of the Potteries in order to augment their theoretical 
knowledge by actual observations of producing methods. 
The. tour just completed was the culmination of one of 
these courses. The leading pottery manufacturers were 
in contact with these students, and unquestionably, on 
both sides, the personal contact was highly beneficial. 


* Pot Hounds ”’ the Latest 


Miss Florence Pretz Smalley, illustrator for Bullock’s 
Store, Los Angeles, Cal., who won fame as the originator 
of the Billiken, has just put out a new creation for the 
amusement-loving public. “ Pot Hounds” the little 
plaster figures are called, and they present the alley pup 
in all his glory. The debut of the Pot Hound into society 
comes from the presentation of the first one designed to 
Manager W. A. Holt, of Bullock’s Advertising Depart- 
ment. It made a sophisticated ad manager smile and so 
its success is assured. Pot Hounds will be made on trays 
for ash receptacles, with a bone thrown in for good luck. 
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middle-west. A slump in retail buying is expected 

about the middle of July, as marking the custo- 
mary falling off in Summer sales. The wholesalers are 
marking time, waiting for the buyers to complete their 
semi-annual inventory work, which will put them in shape 
to figure on additional stocks. 


RR cia trade is holding up well in Chicago and the 


The new twenty-two story Federal Reserve Bank 
Building in Chicago, which has just been completed, is 
equipped throughout with the Jefferson Glass Co.’s fam- 
ous Doric Moonstone Reflectors. Many of the illuminat- 
ing glass factories were bidding for this job, but after 
testing the various samples submitted it was decided that 
the Doris Moonstone was best fitted to the specific needs 
of the new building. 


Hinkle & Best Co., 122 S. Michigan Avenue, were 
awarded the contract to supply the lighting fixtures for 
the New Lake Shore Trust and Savings Bank, nearing 
completion in the North Michigan Avenue section. While 
not the largest bank, this is the last word in modern bank 
construction. Hinkle & Best equipped the fixtures with 
Jefferson Glass Co.’s products. 


Chas. D. McChesney, Chicago representative for the 
East Liverpool Potteries Co., East Liverpool, O., and in 
charge of their Chicago display at 56 West Washington 
Street, has been suffering for several weeks past with a 
severe attack of rheumatism and therefore absent from 
his office. He is recovering, however, and comes to the 
office about once or twice a week but will be more or less 
‘inactive for some little time to come: 


Josef Landesberg Importing Co., New York, are show- 
ing in their Chicago office in the Republic Building, a 
number of new iridescent illuminating glass bowls as well 
as small glass shades made in Czecho-Slovakia. 


The Chicago Lamp & Fixture Co., formerly located 
at 517 West Jackson Blvd., who lost their plant by fire 
which swept the block bounded by Jackson, Clinton and 
Canal Street, are now located in their new factory at 
224 N. Halsted Street, where they will continue to make 
floor, bridge, reading and table lamps and shades. 


The Chicago office of the Fostoria Glass Co., Masonic 
Temple Building, is exhibiting some unusually artistic 
glass cheese and cracker sets. These are decorated with 
colored enamel in band and flower designs and the set in- 
_cludes a covered dish for the cheese resting on a larger 
glass dish to hold crackers. Mr. Dalzell reports this num- 


ber as attracting unusually favorable comment among the 
buyers. 


Something new in wrought iron work, are the candle- 
sticks and bowl stands to match, which are being shown 
by John S. Ward, manufacturers’ representative in the 
Heyworth Building. These sets, when fitted with glass 
bowl and candles to match, have a different artistic touch, 
making a very attractive buffet set. 


Frank Tinker, factory representative, spent last week 
in the Ifast on business, and Mort Tinker, his brother, 
associated with the business, left this week for a two 
weeks’ vacation in the North. Frank Tinker’s lines will 
be exhibited at the Chicago Gift, Art Wares & Novelties 
Show to be held at the Palmer House, August 7 to 12. 


Mr. Fricke, manager of the Chicago office of the Phoe- 
nix Glass Co., reports business in the illuminating glass 
lines as good with the prospects for Fall busi- 
ness the best in years. The Phoenix Glass Co. factory 
has been operating from 60 to 75 per cent of capacity and 
following the shut down during July, the factory will 
probably commence in August to run 100 per cent, ac- 
cording to Mr. Fricke. 


J. R. Irwin, buyer for Boggs & Buhl, Pittsburgh, ac- 
companied by his son, R. C. Irwin, salesman for A. H. 
Heisey Co., spent some time with Walter S. Redfield, 
Chicago representative for the Heisey company, last 
week. 


Joseph Davis, representing Knowles, Taylor & 
Knowles, following a week’s display of his line at the 
Morrison Hotel, left Chicago last week for the East. 


The National Novelty Sales Co., 26 Quincy Street, is 
a newly organized concern to deal in novelties, jewelry 
and gift merchandise. The firm is incorporated for $5,- 
000, and those interested are Kenneth McGaw, Edward 
Strand, and Ida Samuels. 


The August Gift Show 

At a meeting of the Rooms Committee of the Gift, Art 
Wares & Novelties Association held in Drummond-Seeley 
Show rooms last week, rooms were assigned to all who 
have made reservations for the August Gift Show at the 
Palmer House. A number of additional applications for 
rooms were received during the past week, assuring the 
show of even greater representation from which the buy- 
ers can select their Fall stocks. W. C. Owen, 17 N. Wa- 
bash Ave., president, will furnish further information to 
any one interested. 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS- DOLLS’ & TOYS 


BUVERS OfF- 


THE. PALMER HOUSE 


invites you to inspect 
the following lines. - 


Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 
Represented in the Middlewest and 
West by J. E. Boring 
Telephone Central 5271 


W. T. Darden Co., Room 51 
Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 


Guernseyware, Room 562 
COOKING UTENSILS 


Vitrified China, Plain and Decorated 
ROLLED EDGE HOTELWARE 


Vitrified China, Plain and Decorated 
T. F., Reid, Representative 
Telephone Dearborn 4700 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. MeNicol, Mgr. 


Thomas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 

Aluminum for special sales and high 
grade Cut Glass, 

“ Scout-Runner ’’ with the live center. 

Phone, Dear, 4700 


WALTER B. ANDREWS 
30 East. Randolph Street 
Corner: Wabash Avenue 
Room No. 405 


Representing 
MoNONGAH GLASS CO. 
Co-OPERATIVH FLINT GLASS Co, 
THH DUNCAN & MILLER GLAss: Co. 


Imported overglazed 


CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 


PILKINGTON MANUFACTURING 
co 


A. G. HALLGREN 
Room 408, Garland Bldg. Phone Cent. 2961 
58 E. WASHINGTON ST. 
Representing 


MERCER POTTERY CO., manufacturers 
of Quality Dinnerware and Hotel Ware. 


IROQUOIS CHINA CO. , manufacturers 
of Vitrified Hotel and Restaurant China. 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Plant and salesroom at 
DUNDEE, ILLINOIS 


(Convenient suburban service from 
Chicago) 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO - ILLINOIS 


EADY TO SERVE 


3223 W. Lake Street Chicago 


G 
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HEYWORTH BUILDING 
Madison and Wabash 


BUY 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware : 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shade: 


PLATINUM Encrusted China— 
The Latest 


A most wonderful treatment in Bright and 
Dull finish. Guaranteed to wear and the 
BEST Seller. Your line “is not complete 
without 
KITTLER’S PLATINUM CHINA 
2116 Hudson Avenue, Chicago 
Phone DIVERSEY 3357 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial--lustre- and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. 


Central 3497. 
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LIN-O-LITE SHADES 


An innovation, hand painted Linen, Silk 
Lined and Silk Braid Trimmed. Durable 
and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 
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ig CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 2c 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 


DIRECT FROM OUR fee | 


Here’s a good business building 


card for sale at a little price. 


Phone Wabash 860 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunns 
1319 Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Bonita Art Co.; N. Northwood 
Gos; Mound’ City, Glassi@o: 7) D.C 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central. 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
Ghina Co, 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


ONeS . 


/ Wabash Avenuc 
Chicago 
O 


Announces 


Gad 


7 North 


their removal from 17 North 
Wabash Avenue to more com- 
modious quarters in 


The Burley Bldg. 
9 N. Wabash Ave. 


Chicago 


EARL W. NEWTON 
and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


PROGRESSIVE 
CHINA DECORATING CO. 


Decorators of fine imported and do- 


mestic china. Monogram and design 
duplication a specialty. 
1836 W. Van Buren Street 
Phone West 3645 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 
Specializing in gold encrusted dinner- 
ware, Pompeian Lustre, and _ hand 
painted china for gift shops and depart- 

ment stores, 
3620 Roosevelt Road 
Phone Nevada 7046 


HISPANO-MORESQUE 


LUSTRES: & METALLIC GLAZES 


Vases, Bowls, Lamps, Comports, 
Candlesticks 


THE N. O. CEDERBORG CO. 
Chapman Block, Aurora, IIl. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


PeREe Wea Ns LoE.D 


ALESMAN—Old established manufacturer wants experi- 
enced salesman to carry side line of metal table lamps, cov- 
ering New York, New Jersey, New England, Central and 
Southern states. Box 172, care CROCKERY AND GLAss JOURNAL. 


DN 


EPRESENTATIVE WANTED by ‘fancy goods and 

holiday novelty concern calling on large department 
stores through the middle west. Must have had experience 
in this line and acquaintance with the buyers. Box 183, care 
CROCKERY AND GLASS JOURNAL. 


6 ANAGER AND SALESMANAGER.”’—An Eastern 

glass company want a salesmanager who is thoroughly 
posted regarding crockery and glass, department store, etc., wants, 
and can handle salesmen. A fine proposition for the right man. 
Give age, experience and salary wanted. Must be a hustler. 
Box 186, care CROCKERY AND GLASS JOURNAL. 


MPORTERS of Czecho-Slovakian Salt Shakers, Individual 

Shakers, Tooth Pick Holders, Knife Rests, Colognes, Sprays, 
etc., would like to secure salesmen to sell their line either on 
commission. or jobbing basis. Box 187, care CROCKERY AND GLASS 
JOURNAL. 


STUDRUATLONS WAIN‘ ED 


A SALESMAN of strong personality and refinement with 
broad successful experience in American’ Dinnerware lines 
desires connection with manufacturer who can offer position 
with possibilities in earning from 6 to 100 thousand per annum. 
Can furnish references of highest character. Box 189, care 
CROCKERY AND GLASs JOURNAL. 


BUSINESS OPPORTUNITIES 


‘OR SALE—One glass plant completely equipped. with auto- 

matic machines and flows in the natural gas section. with 
cheap incoming and outgoing freight rates. Will sell cheap. 
Reasonable terms can be arranged. Box 188, care CROCKERY AND 
GLASS JOURNAL. 


TORES—123 East 34th Street between Park and Lexington 

Avenues. A Light Street and Parlor Floor Stores in newly 
altered 24-foot front building. Owner, H. A. Florsheim, 225 
Fifth Ave., Room 609. Mad. Sq. 7667. 


Fred Reimer Shows New Art Wares 
(Continued from page 25) 


effective background for the hand-painted decorations, 
which consists of simple flower treatments in bright colors 
of red, blue and green. Among the items are tea sets, 
water jugs, bowls, ash trays, flower holders, etc. In 
Krautheim china, Mr. Reimer is showing many attractive 
patterns, in short sets and in dinnerware. One outstand- 
ing number in tea sets is of graceful Colonial shape with 
wide coin gold edge bands and coin gold handles and 
knobs. On the same desirable shape is a colorful Dres- 
den design in gold paneled effect. An octagon chop tray 
and salad plates with Dresden flower sprays in brilliant, 
natural colors and with gold edge bands is another’ con- 
spicuous offering. In dinnerware a range of eleven pat- 
terns in package lots of small assortments or complete 
dinner sets are available. One treatment is formed of a 


narrow border of fine lines in black and gold with inside 
scroll enhanced with small flowers and foliage in pink 
and green. A blue lattice pattern with medallions of blue 
flowers is a charming number, as‘is also.a gold-band pat- 
tern in a new shape, while another blue treatment com- 
prises floral sprays with a narrow blue border near the 
edge and a shoulder border with panel insets of dainty 
blue flowers. 


Miller & Rhodes 


(Continued from page 20) 


The basement will be devoted to the sale of china, cut 
glass and silverware, for which departments Mrs. C. H. 
Newman is buyer. The housefurnishings and kitchen- 
wares departments, of which J. G. Paulette is buyer, will 
also be located here, as will be the electrical goods, books, 
stationery, and the piece goods departments. All bargain 
booths will be located in the basement. 

This makes the eighth time that the concern has been 
compelled to enlarge its store. The business was started 
in 1885 in a store 22 ft. by 75 ft. When the addition is 
completed the store will have more than 219 times more 
space than the original store occupied. 


Handling Decided Customers 
(Continued from page 15) 


while she regrets they have not exactly what the custo- 
mer wants, she is offering this similar article as a sug- 
gestion and that she believes the customer will like it 
almost as well and be thoroughly satisfied. When a cus- 
tomer is decided upon selecting something obviously 
unsuitable for her purpose or which will not give satis- 
faction for the use for which it is bought, then the sales- 
person should not neglect to explain why. And this is 
important for the reason that if a customer regrets mak- 
ing a purchase she will not likely remember that it was 
bought upon her insistence but shift the blame upon the 
store and the shoulders of the person making the un- 
satisfactory sale. 


Business Briefs 


Neisner Bros., Inc., Camden, N. J., have opened a new 
5-10-25-cent store on the site of the former well-known 
Handle department store, which was destroyed by fire 
last winter, and upon which central location a new build- 
ing has been erected. 


The Brown & Hamilton Store, New Castle, Pa., have 
been featuring a special exhibit and sale of hand painted 
china. 


The Invincible Importing Co., New York, N. Y.; has 
been incorporated with a capital of $16,000 to deal in toys 
and novelties. M. Gerson, J. Slotnick and F. Topher 
are the incorporations and the attorney is L. Schafran, 51 
Chambers Street, New York. : 
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SELLING UNDECIDED CUSTOMERS 


UTTECNNTTUNOOONNNN0ONNNNNUNNNNNANEONNOONONT ANAT ATTA ST TTT TTT 


HILE there is nothing objectionable about 
\\) customers looking around the store, it is 
always safe to assume that a large percentage 
of these prospective purchasers will buy if they see the 
goods they want and the merits of the goods are clearly 
explained by the salesperson. Decided customers are 
often looking about for goods, to be sure, but the class 
of customers who fall into the ‘‘looker” class are 
usually undecided ones. Those patrons of a store repre- 
sent a comparatively large number and they show two 
prominent characteristics. These characteristics are 
uncertainty as to the articles wanted and a propensity 
for changing their mind. Customers of this kind are the 
cause of a good deal of wasted time, and while there 
are many different types of undecided customers, all may 
be roughly grouped into four types. First, we have the 
customer who will only make up her mind after looking 
at a big variety. Then there is the customer who wants 
something but has a very indefinite idea what will suit 
her. For a third type we have the customer who has a 
general idea what is wanted but is slow to make up her 
mind, even after looking at all the goods in the depart- 
ment. Customers of this variety are hard to serve but 
the fourth species—the customer who makes up her mind 
and then changes it is a hard problem to solve. She 
may be sold in the store but is likely to change her mind 
again when the goods arrive at her home and the chances 
are about even that the goods will be returned. 


LL of these indecisive customers are more trouble- 
some to sell than are decided patrons who possess 
a fair knowledge of merchandise. Instead of comparing 
one article with another and choosing the one most de- 
sirable for her purpose, she wanders from one shape and 


pattern to another and if she does arrive at the point of 
buying, she leans a great deal upon the salesperson’s 
opinion. ‘I would like a consol set for a mahogany 
table in my hall.—Just show me something you think will 
do,” or “I want a table lamp—I don’t know what—Is 
pottery or brass or wood the thing—What do you 
think?’’ A good many customers of this mind wander- 
ing type seem hesitant about using their own brains and 
prefer to let someone else do the thinking for them. 


«HESE “What do you think?” customers are best 
handled by showing them a good variety to select 
from and accompanying the display with a good deal of 
talk. These customers are looking for ideas and it is 
up to the salesperson to make plenty of suggestions about 
the different shapes, patterns and colorings. A _ great 
deal of patience is required to handle indecisive custom- 
ers and the salesperson is usually obliged to keep up a 
running fire of sales talk, or the customer will wander 
around and leave without buying anything. Some 
efficient salespeople force the sale by first finding out the 
customers prefer, then show what they think will suit her 
best, seeking to convince her that their judgment can be 
depended upon. This works well in some cases but in as 
many other cases it does not. While there are exceptions, 
it is usually poor selling judgment to endeavor to force 
even undecided customers too much, because the cus- 
tomer is likely to react unfavorably after the goods are 
received and send them back. To avoid this dissatis- 
faction, a good many who have achieved success in retail 
selling, confine themselves to talking up the merits of the 
goods and by suggesting that one particular article would 
be better for her purpose, the customer is assisted to make 
up her mind through the logical reasons advanced. 
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The Work of the Store Controller 


Successful Management of Modern Retailing on Big Scale Depends Greatly on Keeping Costs 
Down—This is the Function of the Store Controi'er, Who by Eliminating Waste and Stop- 
ping Leaks Effects Economy in Running Store and Reduces Prices to Benefit Public 


AUUVHTARUHHTLUHALULULLIUOLUULCLLUSAUULAALOUAULUCOTLOGGH UGA UGHHUCCUTIL 


F the individual elements which enter into re- 
tailing on a large scale, the part the store Con- 


troller plays is one of the most important. He 
is a vital factor in determining and scanning wastes, in- 
efficiencies and lack of economies, and thus helps to 
eliminate them. By keeping down costs, he contributes 
toward lower prices to the public. With rising prices of 
raw material and manufacturing, the problem of retail 
merchandising costs is assuming unusual difficulties and 
importance. 

When the Third Annual Controllers’ Congress of the 
National Retail Dry Goods Association met in June at 
Atlantic City, there convened one of the largest single 
groups interested in cutting down retail costs. The key- 
note of the congress was “ Efficiency in Retailing.” 

According to Ernest Katz, Vice Chairman of the con- 
gress and Controller of R. H. Macy & Co., Inc., the con- 
vention gave a greatly strengthened impetus to the move- 
ment to reduce retail selling costs all along the line. 

The present merchandising situation demands this, 
and no one is in better position to secure results than the 
store Controller. His office is the link between the busi- 
ness, its whole organization and those who operate it. 
After he has determined, through his many departments, 
the sales, purchases, stocks, operating costs, profits and 
losses, stock turnovers, etc.; after assuring that the busi- 
ness receives every dollar for the merchandise leaving 
the store and that it pays its manufacturers on time for 
merchandise received; after he has set up means, and 
finally controlled all the merchandise in the house, safe- 
guarding it against losses of any kind, his task has just 
begun. 

AN INTERPRETER OF FACTS 

He must now interpret all of these facts so that the 
organization may more effectively plan on the basis of 
its experience, anticipate future needs, and properly pre- 
pare to meet them, in order that the business may be suc- 
cessfully operated both for the store and the public. 

There is an unlimited field for the Controller to de- 
velop in connection with the data available to his own 
office. Take the control of personnel, for instance. Why 
can’t we plan our personnel ahead of time, and know 
how many employes we are going to need? It may be 
objected that we don’t know how many transactions, pur- 
chases or invoices, adjustments or complaints we are go- 
ing to have. But statistical research has overcome much 
more difficult problems than these and can easily enable 
us to anticipate these unit operations, so that we can plan 
the personnel and equipment needed ahead of time. 

How many of us waste a lot of space, and space is very 
costly in a department store, because we do not anticipate 
in advance the unit square foot of space we will need in 
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proportion to the unit number of stock we are going to 
have? It is in this and kindred fields that the Controller 
can do much to dominate costs. 

The department store executive knows how much is 
absorbed by the pay roll. He knows what a problem it 
is to keep his pay roll within the lowest possible limits, 
commensurate with a sufficient supply of employes to 
efficiently attend to all the daily routine. But the pureiy 
accounting control of the dollar and cents value of the 
pay roll has been ineffective in properly handling person- 
nel. The dollar value changes and is no index as to 
whether we have too much or too little personnel. It is 
futile to compare the pay roll in dollars and cents with 
the business in dollars and cents, because one is no meas- 
ure of the other. The work performed cannot be 
measured in terms of the dollar value of the merchan- 
dise, or purchases involved. 

CONTROL OF PERSONNEL 

In order to control personnel, the Controller adopts 
another unit of measurement, and that is the individual 
employe and the individual unit of work performed. The 
aim is to find out how many employes are needed per so 
many sales checks, purchases or invoices. Thus it is the 
Controller has devised a series of statistical tables which 
are a much better measure as to whether or not per- 
sonnel is being effectively controlled. The work in the 
organization does not change with inflation or deflation 
of prices. It does change with the increase or the de- 
crease in the unit of operations. 

Through these charts the Controller establishes pro- 
duction standards commensurate with their possible 
human performance and finally maintains such produc- 
tive records as will measure the extent of living up to 
these standards. In this way, profits may be anticipated 
and even determined in advance. 

We know that in every large organization there are 
many inefficiencies and constant errors that are not even 
discovered, much less controlled. These inefficiencies 
cost us much in time, energy and money lost wherever 
they occur. It is easy to find a series of links whereby 
the sins of one department are inherited and suffered for 
by the next department to which they are passed on. If 
we take, for example, such a small item as errors made 
by entry clerks in the delivery department, we know how 
much they increase the work of auditing, and this little 
waste many times over in other departments makes for 
serious losses. A statistical survey of the percentage of 
errors made by entry clerks, effectively controlled, will 
hold these in check. 

LocaTING WEAK DEPARTMENTS 

Merchandise control has been developed to some ex- 
tent, but there still lies open a vast field of improvement. 
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Starting with a known inventory and working toward an 
inventory desired at the end of the period, the controller 
should be able with proper estimation of his sales to state 
definitely the purchase limits for each department. The 
department store has reached the point where the wide- 
awake controller, realizing which departments are profi- 
table and which are not, can point out to the merchandise 
management those which should be developed with the 
greatest intensity. Numerous stores have been slowly 
but surely driven to the wall because the unprofitable de- 
partments developed so intensively that they ate up the 
revenues produced by other departments. 

From his records, the controller knows the sales made 
in each department over a period of years. In connec- 
tion with this, sales not in dollars but in number are 
meant. Sales planning must be directed toward the in- 
creasing of the number of sales. 

Past experience is naturally the determining factor, 
and the number of weekly sales for five or ten years past 
must be available. Close observation of these sales 
figures expressed graphically will show there is a general 
trend that is followed each year. This is best expressed 
by a moving average, which is secured by making each 
week an average of five weeks’ sales. The next step 
is to determine the immediate tendencies of the period to 
be estimated. Are conditions, national and local, con- 
ducive to buying? Is the public in a receptive mood to 
price offerings? With all of these facts before him, the 
controller should be able to determine what percentage of 
increase can reasonably be expected of each department 
and arrange that plans are made accordingly. Proper 
planning in this regard clearly indicates to the controller 
the employes that will be necessary to handle the business, 
the necessary expenses of all kinds to be met and the 
limits to be set upon buyers for their season’s purchases. 

In conclusion, let me state the controller who merely 
records data is a failure. Data is of no value unless 
made vital by study. The progressive controller should 
be the motive power. He should make use of the enor- 
mous value of data in his possession to forecast as best he 
can the possibilities for the future. In a word, he must 
have vision and also the courage and enthusiasm to carry 
his ideas into practice. 


Retail Trade in June 
F. W. Woolworth & Co. report gross sales of 


$12,432,986 for June, against $10,742.66 last year, the 
increase amounting to $1,689,820. For the first six 
months of 1922 gross sales totaled $70,213,518, against 
$62,229,280 in 1921. 


The S. S. Kresge Company for June reports gross 
sales of $4,945,083, against $4,245,317 for the same period 
first half of the current year this company reports sales 
of $26,808,361, against $24,179,027 for the same period 
last year. 

Following will be found a summary of sales of mail- 
order houses for June and six months, with comparisons: 

Mail-order June, 1922 June,1921 May, 1922 
Sears-Roebuck ..$10,910,108 $11,093,854 $14,477,604 


Thirteen 
Mont. Ward .... 8,655,443 6,806,143 6,377,076 
Gtalk samen uo. 19,505,551 17,899,997 20,854,770 


Mail-order Six mos.'22 Six mos.21 Change p. ct. 


Sears-Roebuck ..$82,503,225 $89,415,291 Deg 7 
Mont. Ward .... 41,800,471 37,170,391 T12.6 
EOtal Say cnetacrec: 124,303,696 126,585,682 De? 


How’s Business? 
Conditions in industry and trade have been somewhat 


quieter for the past week due in most part to the break 
caused by the holiday and the stormy and unseasonable 
weather. While business recovery has met another 
obstacle in the form of the railroad strike, there has been 
no set back to the steady improvement which continues 
and in the current weekly survey of conditions Brad- 
street’s take an optimistic view of the business situation. 
In THE East 

In New York despite the fact that normal summer dull- 
ness marks the present period, a fair number of buyers 
were in the city during the week, the majority being after 
goods for quick sale. Retail trade reflected a marked 
improvement in sales immediately after the skies cleared. 
The crockery and glassware trades are booking fair 
orders. Fruit jars are, of course, in particularly strong 
demand just now, and soft drink glassware continues 
quite active. Boston reports that trade continues to im- 
prove, retail auto business good but collections in all lines 
somewhat slow. In Philadelphia many retailers are re- 
ported offering discounts to move stocks, retail trade is 
fair but manufacturing and industry is rather quiet and 
collections are slow. Pittsburgh reports that steel trade 
is very active, retail and department store trade fair but 
collections are slow. In Buffalo trade is good in spite 
of street car strike, building is brisk and collections fair. 

IN THE WEST 

In Chicago business in general is the largest in more 
than a year, considerable activity is shown in housefur- 
nishings. Mail order houses are doing more business and 
retail trade is fair. In Cincinnati industry is improved, 
retail trade fair, more building being done but collections 
are rather slow. Detroit reports that department stores 
report sales about 20 per cent ahead of last year and 
collections of retail accounts much improved. Building 
is active, permits for June aggregating 81% millions of 
dollars. Auto plants operating on full time. Crop pros- 
pects are good and collections fair. In Kansas City trade 
and industry are fair. In St. Joseph retail sales are. 
being stimulated by midsummer sales and collections are 
only fair. St. Louis reports that retail trade is showing 
gradual improvement, department stores are advertising 
cut-rate sales and country merchants report that trade 
is better. Autos in good demand, manufacturing busy, 
crop prospects are good and collections fair. In Mil- 
waukee retail trade is good, crop prospects ideal, build- 
ing quite active and collections fair. Minneapolis te- 
ports that retail trade is slowing down but all anticipate 
big fall business, crop prospects are good and collections 
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slow. In Des Moines trade is satisfactory, building im- 
proving, crop prospects good but collections are slow. 
Omaha reports that trade is good, building active, crop 
prospects good and collections fair. 
IN THE SOUTH 

In Baltimore trade was interrupted from July I to 5, 
and the heaviest fire Baltimore has sustained since the 
big fire of 1904 occurred on July 2 when the export 
terminals of the B. & O. railroad were entirely destroyed. 
Retail trade remains fair and collections are fair. Charles- 
ton reports that cut rate sales are having little effect on 
retail sales, but manufacturing is active, crop prospects 
fair but collections are slow. In Memphis retailers 
report trade is improving and collections fair. Birming- 
ham reports that retail trade is only fair but collections 
continue fairly good. In New Orleans general retail 
trade is continuing under that of last year and collections 
are backward. Tulsa reports that trade is good, building 
very active and collections show improvement. In Dallas 
retail trade is good, crop prospects are good and collec- 
tions are about fair. 

On THE Paciric Coast 

In San Francisco trade is fair, crop prospects good, 
manufacturing fair but collections remain fairly slow. 
Portland, Ore., reports that glassware jobbers say busi- 
ness has been gaining for the past four months. In 
Seattle retail trade is increased by clearance sales, crop 
prospects are good but collections are slow. 

In CANADIAN CITIES 

In Toronto trade is fair, auto plants doing good busi- 
ness, crop prospects good and collections fair. Montreal 
reports that retail trade is fair but merchants only buying 
in small lots and collections are slow. In Winnipeg trade 
and industry continue quiet, while in Vancouver retail 
trade is good for the season and collections are a little 
better. 


Banker Optimistic on Business Outlook 

An optimistic view of business conditions was given 
recently by Benjamin Strong, governor of the Federal 
Reserve Bank of New York. 

“ At hardly any period in the history of our country,” 
he said, “has the banking situation been on a sounder 
basis. We now have ample facilities to supply all legiti- 
mate demands for credit, and those facilities are better 
organized than in the past. Prices of securities have 
risen sharply during the past year and all Liberty bonds 
are now selling in the open market at a premium. Business 
failures are on the decline. 

“T do not want to leave the impression that in all busi- 
ness everything is all that can be desired. There are 
still some spots on the industrial horizon which must be 
cleared up. In most of those industries which have 
recovered from the extreme depression of the past year 
or more, the recoveries have been built upon solid foun- 
dations and I view the future with reasonable optimism.” 


Industrial Conditions Good, Says Secy. Mellon 
There is no doubt that “ good industrial conditions ” 


now obtain in the United States, according to the view 


of Secretary of the Treasury Mellon. With the start 
of the new fiscal year the business outlook today was 
declared to be “ very promising.” 

Reports coming to the Treasury indicate that house 
building, instead of slowing down, is accelerating. The 
railroads are spending a great deal of money for new 
equipment and are placing fresh orders. While some 
slowing up has been observed in the other industries it 
is the opinion of high officials that this is really a good 
thing, because it permits a more gradual improvement 
in business and avoids some of the features that might 
lead to inflation. 

Summing up the conditions obtaining in the United 
States, it is the Treasury’s view that generally the situa- 
tion is good and there can be no doubt that the industrial 
conditions are sound. 

A settlement of the coal strike would permit an enlarge- 
ment of operations by industrial plants and would have a 
beneficial effect. 


The British Toy Trade 

The British toy trade is beset by difficulties, to judge 
by the complaint made to the committee under the Safe- 
guarding of Industries Act by the Incorporated Associa- 
tion of British Toy Manufacturers and Wholesalers that 
toys manufactured in Germany were being offered for 
sale in the United Kingdom at prices below those at 
which similar toys could be made in this country. In 
1919, it was stated, 300 firms were engaged in the toy 
trade. Recently 82 of those firms had resigned from 
the association and had closed down. In 1919, 40,000 
hands were employed in the manufacture of toys; now 
there were barely 5,000. The wages paid in 1919 were 
about £3,000,000; today they were £500,000. While 
British toys cost twice as much to produce as in pre-war 
days, German costs have fallen. F. Janisch, of J. K. 
Farrel and Co., Limited, of Acton, said that his firm in 
pre-war days was able to compete with Germany, but the 
collapsed exchange gave Germany an unfair advantage. 
He produced a number of “ squeaking teddy bears” 
which were examined by the committee. Similar bears, 
he said, were obtainable from Germany at 400 marks, or 
£1 1s. 7d., per dozen. The Englsh price was £2 3s. gd. 
per dozen. 


Belgium as a Market for Aluminum Ware 

Leigh W. Hunt, Secretary to American Trade Com- 
missioner at Brussels, informs us. 

The Belgian market for aluminum ware has developed 
greatly since the war. Whereas imports of all aluminum 
ware for 1912 and 1913 amounted to only slightly over 
15,000 and 9,000 kilos, respectively, imports for 1921 
amounted to 113,285 kilos, of which 95,206 kilos came 
from Germany, 9,624 kilos from France, and 7,802 kilos 
from Switzerland. Imports for the first three months 
of 1922 were as follows: From Germany, 9,878 kilos; 
France, 2,829 kilos; Switzerland, 723 kilos; other coun- 
tries, 197 kilos; total, 13,627 kilos. 

Germany exports to Belgium large quantities of small! 


July 13, 1922 


CROCKERY AND GLASS JOURNAL 


Fifteen 


articles, such as strainers, goblets, candle-stick holders, 
coffee filters, etc. Many Belgian firms no longer handle 
German aluminum pots and pans, or other German 
articles that are placed directly on a fire, as the quality 
of German aluminum is not considered good enough for 
this use. Some large department stores, however, handle 
these articles because of their low price. Though the 
poor quality of the German product has caused some 
prejudice in Belgium against the use of aluminum in 
the kitchen, the Belgian market nevertheless remains 
promising. 

French aluminum ware is considered the best of any 
on the Belgian market, and has a good demand from 
firms handling first-class products. Switzerland for 
some time past has been sending aluminum ware to 
Belgium at prices slightly under those of the French 
product, and is evidently making a serious attempt to gain 
a good foothold in the market. Swiss products, while 
not considered as good as the French, are better than the 
German ware. 

Belgium has but one important aluminum factory— 
La Ferronerie Bouillonnaise, at Bouillon. This factory 
turns out a product approaching the French ware m 
quality. 

Types of aluminum ware popular in Belgium are 
double-handled conical and_ straight-side stew pans, 
double-handled and single long-handled frying pans, 
wooden-handled coffee and tea pots, kettles, etc. In pots 
and pans it is well to avoid converging sides, or fancy 
articles, especially original shapes, Strainers for all uses, 
ladles, skimmers, basins, jars for spices, sugar, salt, 
coffee, etc., salt and pepper shakers, sugar bowls, and 
similar articles in aluminum are very popular. 

A firm desiring to enter the Belgian market should be 
able to meet French and Swiss prices, know the types 
of aluminum ware popular in the country, have a product 
of irreproachable quality, and be able to sell from stock 
in Belgium or make quotations in francs, c. i. f. ports 
of destination. 


Handling Heavy Cut Glass with Profit 

Heavy-cut glass of high quality possesses appealing 
qualities entirely its own. A clear crystal blank well cut 
is an article of beauty and utility and possessing a large 
measure of intrinsic worth, the products of the best 
manufacturers should not fail to move well in depart- 
ment and individual stores. A good many merchants 
are now perceiving that the better grades of heavily cut 
crystal sell well the whole year round, providing the line 
is well and appropriately displayed. Contrary to the 
mistaken idea of some merchants, cut glass has never 
really lost its favor with the public, but as colored fancy 
glassware has been introduced, the novelty of color has 
made a bid for popularity and a good many stores have 
featured the newer lines at the expense of the cut glass 
they formerly displayed. Colored glassware has many 
attractive qualities and so has good cut crystal. But the 
merits of each are quite different and while it is up to 
every merchant and buyer to decide the question of how 


much he will stock, no retailer should overlook the per- 
tinent fact that the public will buy the heavy mitre cut- 
tings if the wares are properly shown. 

Color has its attractions and the fire and sparkle of 
sharp, rich cuttings has its attractions. Both are beauti- 
ful and the beauty of each are enhanced by the quality 
of the product. The lustrous green of the emerald and 
the rich hue of the pigeon-blood ruby are beautiful but 
neither have dimmed the popularity and sale of the 
diamond. Heavy cut glass of good quality is by no 
means passé. The popularity of colored glassware may 
compete with it but it does not supplant it. The public 
are not purchasers of any one class of goods exclusively 
and many who buy colored goods are also purchasers 
of cut crystal. The potential market for the heavier cut- 
tings is as large, if not larger than in the past. But the 
public is, of course, attracted by the manner in which 
merchandise is featured and displayed. While colored 
goods may be shown without much care, cut crystal does 
not show up to good advantage unless well handled. To 
form an attractive display, cut crystal must be clean and 
polished and for bringing out its full sparkling qualities, 
mirrored table tops or the use of mirror plateaux are 
particularly desirable. Lacking either, black velvet 
forms a good substitute. There is’ a good substantial 
profit in handling good quality cut glass and we are 
confident that every store will find it a good line to feature 
on many sale occasions. But to handle it to secure the 
greatest sales volume, the better grades well displayed will 
assure the best profit to the store and give customers 
the most satisfaction. 


Business Briefs 

The N. Y. Feldspar Corp. has purchased property at 
Lincoln Park, Rochester, N. Y., from the Penn Glass 
Sand Co. for a consideration of $87,000, It is estimated 
that this will increase the company’s production to 300 
tons daily. 


John Trenck, head of John Trenck & Sons, Indian- 
apolis, was expected in Chicago this week. He will be 
accompanied by C. J. O’Connor, of the Chicago office, 
who has been in Indianapolis recently on business. 


Geo. F. Ruby, importer of Chinese and Japanese goods, 
with permanent display in the Palmer House, is driving 
to Boston with his family for a vacation. He left last 
week and will return in August. 


D. P. Lewis, hotel china buyer from the Pioneer store 
at Marshfield, Ore., was in Chicago during the past week 
on a buying trip. 


J. P. Lawrie, importer of high grade Japanese Wares, 
with sample rooms in the Stevens Building, is now 
making his twentieth successive and annual trip to Japan. 
Mr. Lawrie’s record was unbroken even during the war. 
He is head of the J. P. Lawrie Import Co. 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


is that of A. M. Nordland, who succeeded Charles 

Hansen, buyer for the Pettis D. G. Co., Cincinnati, 
the first of the year. He will again be Mr. Hansen’s 
successor as buyer for Block & Kuhl, Peoria, Ill., it was 
learned through word received in New York last week. 
As reported in a recent issue, Mr. Hansen resigned from 
the latter concern to go back with the Pettis D. G. Co., 
with whom he had formerly been connected up to Jan- 


Siem another change reported among the buyers, 


uary Ist last, for some years. 


The organization of travel service is a new departure 
taken by Alfred Fantl, one of the large resident buyers. 
It is designed to facilitate the travels of buyers abroad, 
but customers of the Fantl accounts may also avail them- 
selves of it. Arrangements have been made with a travel 
company which will look after the details, including ac- 
commodations at all the principal cities of Europe where 
the buyers may care to stop. Mr. Fantl says there is a 
noteworthy demand for such an undertaking and declared 
it capable of still further development. A booklet de- 
scriptive of the service has been prepared, explaining in 
detail the facilities it offers in making business travel 


easier. 


Arthur A. Bean, who just recently joined the sales 
staff of John J. Hines, Inc., plans to leave the last of 
this week on his initial trip for the concern. He will 
cover the southern territory and will make Norfolk, Va., 
as his first stop. 


The tri-yearly buyers’ meeting of the Syndicate Trad- 
ing Co. was held on Monday at the offices of the com- 
pany. Most of the china, glassware and housefurnish- 
ings buyers from the stores represented by the syndicate 
were present, and they are devoting the remainder of 
the week to visiting the local salesrooms. 


Charles L. Wilcken, of Dela Croix & Wilcken, who 
has been on a trip through New York State for the past 
six weeks, returned on Monday. He reported quite some 
improvement in business conditions through the territory 
he visited. 


W. J. Kennedy, New York manager for A. H. Heisey 
& Co., is having his showroom redecorated and will have 
it in first class shape by Monday of next week for inspec- 
tion. 


Japana Specialty Co. Adds Dinnerware Dept.; 
Also Opens New Store 

One of the most progressive gift shops in the coun- 

try, the Japana Specialty Co., Grand Haven, Mich., of 
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which Mrs. M. V. Garnsey is the head, is making won- 
derful strides forward. The retail department is only 
limited by the size of the city in which it is located, 
while the many specialties in glass, etc., originated and 
manufactured by the concern are sold in stores through- 
out the country. 


The latest addition to the shop in Grand Haven is a 
dinnerware department which was only recently opened. 
This has been most attractively arranged in keeping with 
the tastefulness of the rest of the shop. 

Among the other activities of the concern is the open- 
ing of another shop at Holland, Mich. 


John Wanamaker Celebrates 84th Birthday 


John Wanamaker, famous head of the department 
stores that bear his name in Philadelphia and in New 
York, last week celebrated his eighty-fourth birthday. He 
marked the occasion with a speech boosting the Sesqui- 
centennial Exposition of Philadelphia, which is planned 
for 1920. 

Mr. Wanamaker did not take a day off to celebrate. 
He was at his desk as usual. His desk was piled high 
with floral tributes sent to him by his employes and ad- 
mirers. Letters and telegrams of congratulations reached 
him in large numbers. 

Mr. Wanamaker was as optimistic as ever in discuss- 
ing business. 

“T like to repeat often a quotation which a friend of 
mine used long ago,’ ‘said Mr. Wanamaker. “It runs 
like this: ‘ Never look down, look up; never look back- 
wards, but look forward. Do not do much looking in; 
look out.’ ” 


Buyers in New York 


JOEY TGa1922. 
H. Stumpf, house furnishings, J. J. Siegrest Co., Buffalo, N. Y., 
care P. S. Farmer, 3 West 29th Street. 


Mrs. H. L. Boughton, general mdse. and glassware, H. L. 
Boughton Store, Catskill, N. Y., Continental. 


E. Sanger, asst. mdse. manager, Sanger Bros., Dallas, Texas, 
19 East 24th Street. 


G. K. Morris, house furnishings, Castner-Knott Co., Nashville, 
Tenn., 23 East 26th Street. 


H. P. Bradley, toys, Kline Bros., Altoona, Pa., W. T. Knott, 
23 East 26th Street. 


Mrs, E. Ware, house furnishings, Fair Sex Costume Co., Nor- 
walk, Conn., 19 West 34th Street, Room 895. 


J. L. Flynn, house furnishings, Kaufmann Dept. Store, Pitts- 

burgh, Pa., 1261 Broadway (M. A. McMulta). 
PULSE 7, Wee 

M. B. Joseph, representing Loveman, Joseph & Loeb, Birming- 
ham, Ala., care A. Fantl, 116 West 32nd Street. 

H. W. Werntz, kitchen ware and house furnishings, Brunswick 
Dept. Store, Brunswick, Md., Grand. 

E. D. Garrison, house furnishings, Sanger Bros., Dallas, Texas, 
19 East 24th Street. 
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H. A. Stumpf, house furnishings, J. J. Siegrist & Co., Inc., 
Buffalo, N. Y., 3 West 29th Street (P. S. Farmer). 


| IES S 1922; 
F. W. Murray, house furnishings, Sanger Bros., 
19 East 24th Street. ; 
G. V. Hall, house furnishings, Sanger Bros., 
19 East 24th Street. 


Dallas, Texas, 


Waco, Texas, 


JUEYe10" 1922, 

D. S. Michel, mdse. manager, Wm. Taylor Sons Cou 
oat Se furnishings, Emery, Bird & Thayer D. G. 
ot Arr ne ee Herc tee Norfolk, Va., 
ee anes china and glassware, B. Nugent & Bro 


Cleveland, 


D. G. Co., St. Louis, Mo., care Affiliated Retail Stores, 1372 
dway. i 
oo he ye toys and glassware, Amer. Wholesale Gonps 


Baltimore, Md., 354 4th Ave. 


R. B. Moore, house furnishings, Emery, Bird, Thayer D. 
G. Co., Kansas City, Mo., 25 Madison Ave., Martinique. 


(OY Phillips, lamps, china and glassware, Stix, Baer & Fuller 
Ws Gy Const. Louis; Mor, 1107 Broadway. 


JULES Ubi pale 
china and glass, B. Nugent & Bro. D 


< ister 
A. Blankenmeister, ee dae tet terce. 1372 Broad: 


(Gay Cons tae lois: Mo., 


way. 
A. H. Baum, toys and housefurnishings, M. Goldenberg & 


Co., Washington, D. C., Pennsylvania. 
Mr. Libby, house furnishings, Gilchrist Co., Boston, Mas 

200) 5th Ave: : — 
J. H. Schoenberg, toys and aquarium goods, Rothschild & 

Co., Chicago, Ill., 448 4th Ave. — 
Mr. Leichenger, housefurnishings, 


yn 


-) 


Twelfth St. Store, Chi- 


cago, Ill., 370 7th Ave. 
L. L. Hibshman, toys, Hibschman Bros., Cleveland, O., 
Claridge. 


N. W. Jeran, dolls, Frank & Seder Co., Detroit, Mich., 
Affiliated Retail Stores, 1372 Broadway. _ 
C. J. Chisholm, house furnishings, L. S. Donaldson Co.. 


Minneapolis, Minn., care Syndicate Trading Co., 240 Madison 


care 


Ave. 
Edgar Archambeau, house furnishings, The Wallace Co, 
Pittsfield, Mass., Latham. 


AW Gs Ellis, housefurnishings, Almy, Bigelow & Washburn, 


Salem, Mass., 240 Madison Ave. 

W. E. Johnson, housefurnishings, M. O’Neill Co., Akron, 
Ohio, 37 West 26th St. (M. Sostman), 

ise dle (Olime: peecetuce Nes, toys, Hager Bros., Lancaster, 


Pa., 404 4th Ave., Herald Square. 

helene Wiillauer, toys and housefurnishings, 
Lebanon, Pa., 37 West Z6tn St., Bristol. 

[ee ley Douglas, toys, Gus Blass Co., Little Rock, Ark., 
Broadway. 


L. Samter, 
1372 


INCOME BES eye? 

Adolph Rosner, house firnighines: 
toys, A. Eisenberg Co., Baltimore, Md, 105 Grand Street. 

C. H. Hurlburt, china and glassware, Dee Miae keady Co: 
Bridgeport, Conn., 404 4th Avenue. 

C. W. Benzow, toys, Wm. Hengerer & Co., Buffalo, N. Y 
16 West 39th Street. 

W. B. Shockley, toys, housefurnishings, china and glass- 
ware, J. B. Ivey & Co. Charlotte, N. C. Pennsylvania. 


china, glassware and 


”y 


A. Kite, house furnishings, Kite Bros., Chicago, T1270 
Broadway. 

J. Henry, toys, J. L. Hudson Co., Detroit, Mich., Retail 
Research Assn., 225 Fifth Ave. 

C. Rossner. toys, Emery, Bird Thayer Co., Kansas City, 
Mo., 25 Madison Ave. 

C. F. McElroy,. housefurnishings, Mary-Isaacs Co., New 
Orleans, La., care Baer & Lilienthal, 1150 Broadway. 

Gea ebb. ‘housefurnishings, Gilchrist Co., Boston, Mass., 


200 Fifth Ave. 


Capital Showing More Confidence 
That capital is showing increasing confidence that it 
can employ itself profitably in new ventures is the con- 
clusion Secretary of State John J. Lyons draws from the 
records of new incorporations for the first six months 
of this year. 


The figures as given out by the Secretary show a total 
of 9,461 companies, representing a capitalization amount- 
ing to $343,889,490, were incorporated in New York 
State during the past six months, as compared with 8,551 
companies, with a capitalization of $375,879,555, during 
the six months of 1921. This is a gain of 910 companies. 


Texas Merchants Meet in Two Day 
Convention 


At the third annual convention of the Texas Retail 
Dry Goods Association recently held in Dallas, many 
important matters were slated for the two days of the 
convention and about 100 delegates were present from 
all parts of the State. From a retailer of Smithville, a 
detailed experience regarding his efforts to eliminate the 
growing menace of shoplifting throughout the whole State 
was an unusual feature. An interesting address was 
made by President Arthur L. Kramer on “ Compensation 
—Salary or Bonus for Employees,” 
part as follows: 

“In ‘support of a bonus or commission basis I will 
illustrate the success of the system as used by A. Harris 
& Co. We put it into effect in September, ro19, and 
since then our labor turnover has improved 25 per cent. 
More than 70 per cent of our entire organization, exclud- 
ing buyers and Ge pat ncnt heads, will go on vacations 
that are based on one year’s continuous service.’ 

He showed that in 1917 the A. Harris & Co. average 
of sales cost was 7.5 per cent; in 1918, 5.8 per cent, and 
during the Rive year, the system only having been 
installed in September, 5.2 per cent. In 1920 the cost 
dropped to 5 per cent and in 1921 was 5.2 per cent. 

He declared that the bonus system would not show 
immediate results, perhaps, but that it would work out 
in the long run. 

The following officers were elected: 

Arthur L. Kramer, A. Harris & Co., Dallas, president 
(re-elected) ; S. M. Hirschberg, Waco, first vice-presi- 
dent; R. M. Key, San Marcos, second vice-president ; 
George S. Cohen, Houston, treasurer; F. E. Morriss, 
Dallas, secretary; John L. Peeler, Austin, counsel for 
the association. 


which we quote in 


Business Briefs 


Sol. Lubash, who has been in the crockery and glass- 
ware business for twenty years at 108 Washington Street, 
Hoboken, N. J., has purchased the property at 218 Wash- 
ington Street and is having it altered and modernized for 
his occupancy at an estimated cost of $50,000. Every- 
thing in home furnishings will be carried in the new 
three story store, crockery, 
furnishings. 


glassware, toys and house- 


The J. C. Penney Co., has leased a building in Janes- 
ville, Wis., which will be opened as a department store 
at an early date. 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 
PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. M 
EAST LIVERPOOL, OHIO 


in the Ohio district ended this week and shops are 

again in operation. There has been an accumula- 
tion of new business in the meantime, while shipping was 
more or less delayed. All orders which were held up for 
forwarding on and after July 1 so that advantage could 
be taken of the new freight tariff, have left local plants. 
New business is in rather favorable receipt, as disclosed 
by specifications being placed for fall delivery. More or 
less holiday business is also being booked by the manu- 
facturers in this territory, not only for open stock 
merchandise, but also for sets and specialties. 


AR summer holiday in the generalware potteries 


While in a general way new orders have not been 
exceedingly active during the last two weeks in June and 
the first fortnight in July, this situation has been more 
or less anticipated by the manufacturers. The reason 
for the situation is found in the fact that the bulk of 
department stores do not order much just before the 
mid-summer inventory season, nor while the season is 
at its height. By July 15 this inventory season will be 
over, and as soon as merchandise managers have data in 
hand they will be in a position to allow buyers to go ahead 
and order for the early fall and holiday season. There- 
fore, by August 1 a flood of new business is being antici- 
pated by the dinnerware manufacturers of this territory. 


The jobbing interests are apparently making a big 
drive for new business, judging from the volume of com- 
mercial photographs now being sent such distributors. 
“We're working overtime on this class of work,” 
declared Fred E. Eardley, who has been compelled to 
increase his force of late. Photos consist in the main 
of assortments, specialties and dinner sets, although it 
might be said that the entire generalware line is being 
illustrated in this manner. 


Among buyers who were in the district following the 
Fourth were Samuel J. Natkin, with The Fair, Chicago, 
and Carl Hoffman, with the Rosenbaum stores, Pitts- 
burgh, Pa. 


Carl B. Harrop, of the Ohio State University ceramic 
department, Columbus, Ohio, and designer of the Harrop 
tunnel kiln, has sailed for England to investigate kilns 
and the operating conditions in the English potteries. 
Before his return, however, he will also visit the pottery 
districts in France and Germany. 


Additions are being made to the Kittanning, Pa., plant 
of the W. S. George Pottery Co., with especial reference 
to the decorating department. The capacity of this end 
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WHAT THE POTTERIES ARE DOING 


. K. ZIMERMAN, REPRESENTATIVE 


is to be increased 25 per cent through the erection of 
additional decorating kilns and extended decorating shop 
space. 


William L. Tickell, eastern salesman for the Edwin 
M. Knowles China Co., whose home is in Baltimore, Md., 
is spending a season at the home office, his first trip west 
since leaving the market last February. 


With the ultimate adjustment of the coal and rail 
strikes and a large movement of crops, pottery manufac- 
turers have been warned of a possible car shortage this 
fall. This information has come direct from the head- 
quarters of the United States Potters’ Association. The 
manufacturers have also received the suggestion that the 
future situation should be watched, so that the wants of 
the trade can be supplied with reasonable promptness. 


The West End Pottery Co. will resume operations in 
full July 17, according to President Charles C. Ashbaugh. 
During the idle period at this plant during the last two 
weeks many repairs and improvements have been made. 
The new dinnerware line for 1923 has been selected. 
“We have a very good stock on hand, and are in a 
position to make prompt shipments,’ is the way Mr. 
Ashbaugh expressed plant conditions this week. 


The majority of dinnerware manufacturers have 
selected their open stock patterns for their 1923 lines, 
but early samples of these decorations will not be avail- 
able for the trade before late next fall. Practically 
every pottery in the western district will have one or 
more exclusive designs, and the first of these will be 
placed in sample rooms probably in November, but no 
deliveries will be guaranteed on orders for the new 
designs until late in January or February. Borders, as 
usual, predominate. 


John W. Vodrey, head of the Vodrey Pottery Co., | 
who has been making a trip for business and pleasure 
to the Pacific Coast, has returned to his desk. 


The annual convention of the National Brotherhood | 
of Operative Potters opened in the Odd Fellows’ Temple, 
Atlantic City, July 8. Over 200 resolutions were imme- 
diately referred to the committee on resolutions. The 
convention did not get down to real work until last 
Monday. What the Brotherhood will demand from the 
manufacturers for the next fiscal term will not be made 
a matter of public record until the convention closes and’ 
a list of the proposed demands presented to Secretary 
Charles F. Goodwin of the United States Potters’ Asso- 
ciation. Grave doubt exists throughout the trade that 
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THE FIFTH AVENUE BUILDING 
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the manufacturers will grant any increased wage, 
provided, however, any demands for a wage increase are 
presented. 


Zed T. Smith, eastern salesman for the D. E. McNicol 
Pottery Co., is back home after covering his territory 
in New York state and Pennsylvania. 


“We're rather fortunate in receiving a lot of new 
business,” declared William Robinson of the Colonial 
Co. this week. This shop, in addition to having an active 
dinnerware trade, is also doing nicely with its cake and 
salad sets. 


Potters’ Association to Meet in Trenton 

The summer meeting of the United States Potters’ 
Association will convene this year on Wednesday, 
August 2nd, in the Stacy-Trent Hotel, Trenton, the city 
in which the idea of forming an association of manufac- 
turing potters was conceived. By that time Secretary 
Charles F. Goodwin of the Potters’ Association will 
perhaps be advised of the new demands that will be made 
upon the manufacturers and if so, these subjects will be 
considered in a general way. The Association will then 
advise its Labor Committee of its wishes in the premises. 
While in Trenton, the manufacturers propose to pay a 
fraternal visit to the different potteries in the Trenton 
district, with especial reference to the Lenox, Inc., plant, 
and also that of the Mutual Potteries Co., which shop 
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Buyers Can 
Save Time 


O many manufacturers of crockery, 


glass and housefurnishings main- 
tain their New York offices and sales- 
rooms in The Fifth Avenue Building 
that buyers often are able to do a 
season’s buying entirely within the 
building. 


CU UTUTTTUTTTAUUATTTUGTRULUATUUOALUGAAUCARUUOAA LOOT COOTI COAT OOHTACOADUCOOIUOATCOATOOOMUOOAAIUOARNOHA UGH 


Time saved in viewing the exhibits 
of manufacturers is an advantage ap- 
preciated by many buyers who go 
directly to The Fifth Avenue Building 


on their arrival in New York. 
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is admitted to be the “ very last word in pottery plant 
construction.” Also the manufacturers will visit pottery 
machinery manufacturing plants in the Trenton district. 


Merchandise Fair Success Assured 

When the Merchandise Fair opens at the Grand Cen- 
tral Palace on August 7, it will mark a new and im- 
portant step forward in the establishing of a closer con- 
tact between retail merchants and the wholesaler and 
manufacturer. While retailers have been building the 
great departmentized store system, making it more and 
more convenient for the public to shop, the buying posi- 
tions of these stores have been conducted on the same 
basis as the consumer experiences where there is no de- 
partment store. 

The Merchandise Fair is really an extension of the 
department store idea into the field of wholesale buying. 

The fair is expected to do for retail stores what the 
department store has done for the consumer. In fact, 
it will be a department store for retail stores. 

This fair will not be open to the public, but to mer- 
chants and buyers only. It is the first event of its kind 
to be held in this country and it is estimated that close 
to 40,000 buyers, manufacturers and wholesalers will be 
in attendance. The fundamental idea is to get buyers 
and sellers together in one big market place, where prac- 
tically every line of merchandise used by retail stores will 
be clearly and comprehensively displayed. 

The lines of hundreds of manufacturers, through the 
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fair, will be assembled at a time when buying for the new 
season starts. Thus the retailers and manufacturers will 
be brought together as they never have before, and many 
of the ills that have been the product of lack of under- 
standing between the two are expected to be eliminated. 

It is pointed out that, as long as manufacturers’ lines 
are to be seen only in their scattered salesrooms and as 
long as the buyer must undertake the time-consuming 
task of going from place to place, there will be a large 
amount of uncertainty in the mind of the buyer w hich 
will operate against the placing of merchandise orders for 
future needs, because the buyer has not familiarized him- 
self with the entire market. 

On the other hand, so long as manufacturers meet buy- 
ers only as individuals, a few each day, there must always 
be doubt in their minds concerning the quantity of mer- 
chandise that will be required by retailers and prices 
which legitimately may rule. As the fair will call the 
buying power of the country at the beginning of the 
season to view the lines of hundreds of manufacturers at 
one time, a balance may be struck which will operate as 
the working basis both for the retailer and the manu- 
facturer. Then, with the orders buyers have placed, 
the manufacturers will be in a position definitely to go 
ahead and plan production. This should help to bring 
about a smoother and more level flow of merchandise 
from producer to consumer. 

There is every indication, according to the managers 
of the fair, that a tremendous volume of orders will be 
placed. Conditions throughout the country are steadily 
mending. Retailers for a long time have been buying 
very conservatively, and the manufacturers who go into 
the fair will show lines of merchandise which should in- 
terest buyers to the extent of placing orders. Thus the 
buying will be on a better plane than heretofore, because 
the fair will afford the buyer an opportunity of seeing 
so many more lines and he will buy with more confidence 
All of this, it is pointed out, 
should be good for the retail merchant, good for the buyer 
In other 
words, the National Merchandise Fair is expected to go 
a long way toward taking some of the uncertainty out 


than he otherwise would. 


and good for the manufacturer and jobber. 


of business. 


Allen’s Crockery Store to Expand 

A good example of modern progress in retailing 
crockery, glassware, housefurnishings and toys is well 
evidenced in the eight years of steady expansion of 
Allen’s Crockery Store, Rockford, Hl. When Romaine 
FE. Allen, the owner, bought out a notion store some eight 
years ago he had a firm belief that if you give the public 
what they want and treat them right they will boost the 
sales of the store. Mr. Allen also perceived that there 
was particularly good possibilities in crockery and glass- 
ware and in two years’ time he had changed the stock 
and his store began to attract attention as a crockery and 
Later on a balcony was added for the 
display of toys and the store forged ahead and became 
known throughout northern Illinois as the ‘‘ Most- 
Everything Store.” 


glassware shop. 


As new lines were added the increasing volume o 
business done permitted the addition of new stocks unt 
at the present an assortment of sixty patterns in dinnet 
ware are carried. Almost everything for the home | 
carried, and housewives and gift buyers have discovere 
that Allen’s is a good place to buy china and porcelait 
pottery, glassware, kitchen wares, houskeepers’ supplie 
and toys. During the past eight years the sales volum 
has increased over five times its original size, and t 
better display his large stocks Mr. Allen has leased tw 
floors and a basement across the street from his preser 
location. The first floor will be devoted to china, glas: 
ware and kitchenware. On the second floor it is planne 
to show gift goods, lamps, etc., while the basement wi 
be utilized for carrying larger stocks. In order to displa 
the glassware lines to best advantage glass shelving wit 
mirror backs will be installed. 


Hens Kelly Co. Erecting New Home 


With the completion of the new building being erecte 
by Hens & Kelly, of which J. A. Armstrong is buyer ¢ 
house furnishings and china, Buffalo will have one of tl 
finest retail stores in that section of the country. TI 
new building will be ten stories high, but only six stori 
will be erected now. 

Construction will be done in sections, so as not to i 
terfere with the business. The departments in the re 
of the store have been shifted to the front, and the re 
section is being demolished. As soon as the new buil 
ing at the rear is finished, all departments will be move 
into it and the front part will be erected. The new buil 
ing will have three entrances on the main street and ty 
entrances on the side street. 

A feature of the new building will be an escalator ru 
ning in both directions between the first and second floc 
This will be the first store in the city to be equipped wi 
escalators. The new store will also be equipped with re 
rooms and a hospital with a trained nurse in consta 
attendance. 


Business Briefs 
F. L. Center Co., operating a 5-10 cent store at Ri 


land, Vt., have leased a store in Barre, Vt. and will so} 
open carrying not only 5 and 10 cent articles but sor 
goods higher in price. 
= | 

R. E. Douglas, Madison, Wis., former buyer for 1 
Alexander Kornhauser Co. and a director of the A. 
Keifer Co., housefurnishers in Milwaukee, has openec 
new china and glassware store which is considered « 


of the most attractive in the West. 
MUST 


The Kohn-Furchgott Co. have started the work of | 
modeling their department store and contemplate spe 
ing about $100,000 in making it up-to-date in every f 
ticular. 

The S. S. Kresge Co., Elgin, tL, are planning the et 
tion of a new two-story building. 
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manufacturers as being the usual dull season of 

the year, the receipt of new orders is said to be 
her spotty. At times orders through the mail are good, 
ile again they are slow. The present situation has 
on discounted by all sales managers who realize that 
ring the inventory season little new business can be 
pected. President Marion G. Bryce of the United 
ites Glass Co., however, holds the view that by Sep- 
aber the glass plants will be receiving a large volume 
business, sufficient, probably, to insure steady opera- 
ns of all plants during the remainder of the year. 


} 7 HILE the current fortnight is admitted by glass 


Reports of factory managers for the second quarter of 
current year show greater shipping activity than first 
arter records. This would indicate that buying has 
n more active, and while some buyers have been in 
habit of ordering only for immediate requirements, 
re are some who have been anticipating future wants 
0 the fall season. Factory stocks are not at all large, 
the majority of the glass factories have been running 
tty close to orders. 
de in a turn and not required for orders on file have, 
course, gone into factory stocks. 


The nominal number of pieces 


N. L. Brann, buyer of china and glass for the 
Kelvie department store,; Youngstown, Ohio, is now 
nding a season in the New York market. Merchan- 
> for immediate and future delivery is being sought. 


sommittee reports having to do with the proposed new 
se scale in the glass trade were taken up last Monday 
ning when the annual convention of the American 
at Glassworkers’ Union opened the second week of 
session. When the convention opened, H. L. Heintzel- 
a, of the Monongah Glass Co., addressed the delegates. 
Pa W. P. Clark, of the Union, told the delegates 

- he would insist upon a spirit of fairness between 
nloyers and employes. 


Juring the annual vacation of the employes of the 
toria Glass Co., Moundsville, W. Va., the semi- 
ual inventory is being taken and the plant as a whole 
'g repaired where such changes are needed. The 
‘toria has been favored with rather active business on 
bf its lines during the first two quarters of the year, 
‘eased production from time to time having been 
ssary to handle it 


ovided the plans of the Ford Motor Co. at Detroit, 
1., go through, a lot of glass business now being 
ii Be tories | in this district will probably be lost. The 
! Co. is said to be now working on plans for the 


1on of a glass factory of its own. Only a few months 
| 


| 


ago the company placed a large contract in this district 
for lenses. 


While the flint glassworkers are in convention at Fair- 
mount, W. Va., the bottle craft is holding its annual 
meeting in Bellaire, Ohio. Delegates are attending from 
all parts of the United States and Canada. 


J. W. Dillon, W. D. Shaw and J. A. Roush, all of 
Columbus, Ohio, have gone to Laramie, Wyo., where it 
is likely they will complete plans for the erection of a 
glass factory there. 


Fire at the plant of the Belmont Tumbler Cos 
3ellaire, Ohio, a few days ago did slight damage. Plant 
operations were only slightly inconvenienced. 


The idea of presenting an open stock line of glassware 
for department stores, as conceived by the Economy 
Tumbler Co., is meeting with popular favor. Some of 
these lines are displayed in the exhibit of this concern 
at the Ft. Pitt Hotel last January, and since then the 
movement has been decidedly active. It has long been 
contended by some glass manufacturers that no reason 
exists why open stock glassware should not be made a 
part of department store stocks, and the Economy com- 
pany has been one of the first to move in this direction. 


While there is some new demand for lighting glass- 
ware, several manufacturers say that room exists for 
greater volume. While new building is said to be increas- 
ing, the stocks in the hands of the jobbers and other 
distributors is nominal, but factory orders do seem to 
indicate that buying is only for immediate requirements. 


Several of the local department store buyers report 
spotty buying of glassware and dinnerware, although the 
demand for kitchen glassware is holding up well. The 
reason for the latter is given on account of the season, 
and “preserving and jelly” time being about at its 
height. Glass containers are selling well, and some of 
the buyers, although buying rather libera'ly of these lines 
early in the year, have been obliged to place repeat orders. 
U. S. Glass Co.’s Gumlorte in Demand by 

Trade 


The new catalogue of the United States Glass Co., 
showing its entire line of ware for hotels, soda fountains 
and confectioners, is having a more active demand than 
the sales department anticipated. Requests for the issue 
are being received from all parts of the United States. 
Every item for these various channels is illustrated in 
this catalogue, a number of additions to the lines having 
been made since the former catalogue was distributed. 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merch: 
Well Posted on the New Offerings Received From the Most Representative Sources of 
Supply 
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Camden City Cut Glass Co.’s Offerings 

Manufacturing a line of light cut glassware of fine 
quality the wares of the Camden City Cut Glass Co, 
attractively displayed at the showrooms of the McKenna 
Bros. Sales Corp., 1271 Broadway, the local manufactur- 
ers’ representatives, is a most comprehensive and dis- 
tinctive one. The Camden line is an unusually complete 
assortment of practically everything in table glassware, 
including complete lines of stemware, water and refresh- 
ment sets, candy jars in many sizes, candy boxes, han- 
dled lunch plates, cheese and cracker sets, sugars, creams, 
oils, marmalade: sets, vases, boudoir sets, etc. The light 
engravings on the high quality crystal blanks is artistically 
executed and includes two charming treatments. One 
known as No. 1131 and which is patented by the manu- 
facturers, consists of a dainty daisy design combined 
with a group of fine vertical lines. In the No. 106 pat- 
terns a distinctive group of rose buds forms an attractive 
border and is further enhanced by a harmonious combina- 
tion of vertical lines. Both patterns are decidedly out of 
the ordinary and possess an individuality which appeals 
to the discriminating buyer. 

Yet another noteworthy line is the ‘“ Azureoptic,” a 
charming combination of optic with contrasting light blue 
colored handles, ete., which is very effective. An assort- 
ment of many popular items such as vases, sugar and 
cream, small and large candy jars, fruit and flower bowls, 
decanters, low footed tumblers and something out of the 
ordinary in footed jugs and pitchers. 


Earthenware Novelties of Merit 

Displaying an assortment of graceful shapes and a 
pleasing range of attractive colorings, the line of the 
American Bisque Co., represented in the local market by 
Herbert & Neuwirth, 25 West Twenty-third street, com- 
prises wares which are attract’ng well deserved attention. 
Featuring popular priced ivems the varied numbers 
include flower bowls in several shapes and in many sizes, 
in ivory, oxblood, rose, blue, yellow, green and a striking 
agate coloring in blue, green and yellow in novel and 
charming splashed effects. 
novelty in an artistic flower holder is in the form of a 
kingfisher, the bird being nicely modeled and decorated 
in the natural brown and gray colorings. A good range 
of conventional flower blocks in several sizes and colors 


A particularly appealing 


and nicely designed individual bulb pots in ivory, rose, 
red, blue, green and agate colors are also on display. 
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An Attractive Line of Encrusted Ware 
The decorated line of the Anchor Mfg. Co., const 
of gold and silver encrusted glassware, for which 
Benford, 10 West 23rd St., is the New York represt 
tive, embodies the beauty of engraved crystal with 
richness of encrustations. In gold a medium wide 
der with an inside gold band of narrower width, fe 
a very charming decoration. The silver encrusta 
consist of a 5£-inch band, tastily engraved in floral 
conventional patterns and the plates are shown with 
encrusted shoulder bands. The line in both silver 
gold is complete and includes bowls, candlesticks, : 
plates, comports, covered candy boxes, trays, stem 
and a very appealing cheese and cracker set. 

Mr. Benford is also showing a special feature 11 
descent glassware, consisting of covered jugs, she 
and a full line of stemware at a special low price, 
other offering at most interesting prices is an ice 
or refreshment set consisting of jug and six tuml 
The glass is of excellent quality optic, nicely decot 
with plain narrow gold edge bands. 


McKenna Bros. Show New Fancy Line 
Fancy lines of glassware which happily con 
artistic shapes with piquant colorings is being feat 
at very moderate prices in the two new lines whiel 
McKenna Bros. Co. Sales Corp., 1271 Broadway 
displaying at their showrooms. In the “ Royal B 
line of novelty glassware a complete assortment of 1 
is on view. Of excellent quality glass perman 
colored a rich dark blue, the articles include flower b 
with or without black glass bases, handled flower ba: 
fancy vases, candlesticks, jugs, pitchers, tumblers 
With a range of bowls to choose from several chat 
console sets may be made up, and from the range of 
and pitchers a like number of refreshment sets mi 
formed. Emphasizing a distinctive note in contri 
the new line of “ Orange Deco” glassware. This 
available in many items and in artistic shapes, is 
rich orange color, shading to a lighter tint at th« 
The decoration consists of narrow border treatme 
gold flowers on a solid black ground with gold edge 
and inside band, giving a very “ich and decorative ! 
The items in this colorful line embrace the usual a 
ment of fancies, such as compotes, flower baskets, | 
candlesticks and an unusually attractive handled be 
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the fore with many new lines, particularly in the 

novelty or gift shop business. H. P. & H. F. 
are showing a new line of candlesticks and candles 
the rooms of the Colonial Candle Co., Hyannis, 

Cape Codders always knew how to make candles, 
he present line shown by the colonial people is an 
oduct rather than a commercial candle. Many 
iful effects are made with candlesticks and candles 
fferent colors. 


] ENGLAND manufacturers are coming to 


other novelty from the Cape is the Cape Cod wind- 
rom Chatham. To one who has ever been to “ One 
ew England’s most popular summer resorts,” the mill 
thing new, but it is a faithful replica of the famous 
s. The Cape Cod Windmill Co. also handles a 
er of other wooden novelties. 


int is also showing the Adler line of favors made in 
ouis, which has found instant favor with the New 
und gift shop trade. 


try Wheeler, of 161 Summer street, is combining 
sation with a business trip in an automobile trip 
gh Cape Cod with Mrs. Wheeler. They will make 
headquarters at Plum Lake, Harwich, and “ Harry ” 
aake short trips from there. 


1ong the week’s visitors in Boston were Charles 
it, of the Porteous, Mitchell & Braun Co., Portland, 
Walter McEvoy, with P. H. Vose and Co., 
or, Me. 


Js 


ny New England buyers and salesmen as well are 
ng back to work again after vacations varying from 
‘k to two or three weeks, and the trade is settling 
to normalcy. Many took the opportunity afforded 
1oliday in the middle of the week to play hooky last 
_ Many of them turned up for the first time today, 
1 wonderful sunburn and an awful yarn about the 
he fish bit in the rain. 


s paragraph isn’t supposed to relate to the fore- 
| but Al Reeves, of the Stowell Co.. got back from 
' weeks’ vacation in New Hampshire today, and 
| Galligan, assistant to Carroll Robinson, of Her daa 
+ & Co., left Saturday for two weeks in Maine. 


.. Hartwell, of Gloucester, also departed into town 
ade a few calls last week. Mr. Hartwell claims 
substantiated, too) that he was the first man in the 
‘im and probably the whole world to adopt 
“Gift Shop,” for the novelty store or favor 


shop or whatever it might have been called fifteen years 
ago. He was formerly in the hardware business, with a 
store on Main street, Gloucester, and sold housefurnish- 
ings and furniture on the side, finally drifting into the 
present gift shop which is connected with his residence. 
He has remodeled the entire first floor of a most attrac- 
tive house and carries his stock in bins in a watertight 
basement. 


Nathan Gilbert, former buyer for Dutton’s depart- 
ment store at Roxbury, is now located with the J. R. 
Libby Co., Portland, Me., where he is buyer for the 
housefurnishing, china and glass departments. 


Jones, McDuffee & Stratton’s Sale Brings a 
Crowd of Buyers 


The Jones, McDuffee & Stratton Co.’s second semi- 
annual sale got under way today with a whoop. Four 
times during the day the management were forced to 
close the doors of the five-story building to clear out the 
crowd before they could handle the people massed about 

(Continued on page 30) 
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Japanese 
Importations 


CUPS and SAUCERS 


DINNERWARE 
FANCY LINES 
BRONZES 
LAMPS and SHADES 
NOVELTIES 


For Immediate Delivery 


New York Representatives 


H. R. WYLLIE CHINA CO. 


Domestic Dinnerware 


' Taiyo Trading Co. 
101 Fifth Ave., New York 
TAIYO TRADING CO., Ltd. 


79 Wellington St., W. 
Steen ates CANADA 
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The smoothest and hardest line of —— abou 
: 2st wh One 
Yellow Ware ; 
F 2 . : Rre Dmad Serie 
made in America 4 3 La Cogent 


Complete Line 


Send for Catalogue pal one 


The D. E. McNicol 
Pottery Co. 


East Liverpool, O. 


TTTTUTOVECATINOTUUTTUTIUOVIUOTTNOT UOTIVOTOGTOOOTOCVTUGATCUTUUOT OTT UOTIUUTLCUIIUOTIOOT ION TUUMITOGTEOTTUMUMLOMUOGLCOUOTUOTO MUTA MOM LOLOL ME COTULLA PoOLCLLLooOeLCoL LCL LODO 


MUUUUUUULUUUELLUUUMUTTLUUURUUCLUCUUOCCOOUOUOTOCOOOUOAULOLULUCLLLUDE LULL 


FTTTTTTTTITUUUNUOQTUPITTTHUCLUUCONTITTTIIUUOUUOUIIIILILUCCCOONIOILMUUUUUUCCOUOOTIILOMLUELDOGLECOGEOAAILULLUULLUUOGHOOALULLLLLOMOOGOLTAOLLLUGUUGLAOOLUUULULELOGOOEEAOLLLULLOCUGOOOURRUULLOLGOAOOLUDLULOGOHTHSOLUULURUU TOURED LUULLLoLeAeee ELL L Lo 


pal] 


(INH HY NUGUUNNUUUTUUAQUUUUUUOOUAANUUETUALOUUUOUGAOOEOREUTEEUOUUCUOOONSONNTETO DGD gdN ee PAT TOOLS O POONA PANTO UU UONOEERUTUTUH EON SATLATTTALA TS 


UOUDAUUYOUDOSLOQUOYNUION NEYO EUEOD CTE | ! MUNIt | | VOLUN PETE 


1922 Line of 


WATER GLASSES 


FOR SELECT TABLE AND 
? : HOTEL ROOM 
Reg. U. S. Pat. Office REQUIREMENTS 


Se» Sells Quickly 
ebay For A Dime 


HE Slipon Handle 

Protector has proved 
one of the fastest selling 
little articles ever put 
on the market. It’s as 
staple as the pots whose 
handles it protects. The 
Handy display carton 
moves it with mighty 
little attention from 
salespeople. 


Slipon Handle 
Protector 


fi 


Elegant and Stylish Blown Ware, Exceptionally 
Finished, That Adds Tone as Well as 


Surprising Economy 


“A Style and Size for Every Service.” 


Endorsed by Good House- 
keeping and Tribune 
Institutes 


ORDER FROM 
YOUR JOBBER 


Pat. 
Aug. 18, 1914 


Mee 


‘““NONIK” ware is designed to resist breakage. Scientific and 
practical tests by national users prove that “ NONE “i papented 
shape with the protected edge is 38% stronger than ordinary . 
glasses. : Young Specialty 

Company 


2224 VLIET ST. 
MILWAUKEE, WIS. 


WRITE FOR JOBBERS’ CATALOG AND DISCOUNTS 


THE NONIK GLASSWARE CORPORATION 
Main Sales Office 
Mohawk Building Fifth Ave. and 21st St. New York City 
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In the Household Utility Aisle 


ome Practical Aids for Easier and Better Housekeeping—Time Savers and Labor Lighteners 
That Appeal to Busy and Discriminating Housewives and Are Stocked by Progressive Mer- 
| chants Who Are Alert to Supply What the Public Wants 


By Beatrice MILtLter WISNER 


A Practical Mop Wringer 


An efficient Mop Wringer is an absolute necessity in 


e home, school, hotel or large institution and wherever 


stematic cleaning is required. The Gloucester Mop 
tinger and Pail combined is a successful product man- 
actured by the Success Mfg. Co., Gloucester, Mass. 
1e pail is made of 
avy gauge galvan- 
ed sheet steel, 
-k-seamed and sol- 
‘red watertight; 
nforced around 
2 top with 4 inch 
ivanized _ steel 
id; securely rivet- 
/ to galvanized 
imped steel run- 
‘rs and so balanced 
Mt it rests evenly 
fithe floor at all 
wes, The frame is formed of heavy band steel welded 
i riveted together in a most substantial manner, and 
> galvanized coated after assembling. Rollers and foot 
‘ces are turned from selected hard wood and varnished. 
sel pin bearings extending through rollers and spring 
No. 9 coppered spring steel furniture wire. The illus- 
‘on herewith gives a good idea of this practical utility 
‘ich has met the requirements of efficient, wise and pru- 
at consumers. The Gloucester Mop Wringers through 
‘g years of service have secured the success which they 
tly merit, and are in constant demand in public build- 
1s throughout the country. 


“he above concern is also showing a splendidly con- 
hicted water tight Flower Box. These are made of 
‘vanized sheet steel, lock seamed and soldered water 
at, perfect water drainage for excess water, patented 
“er pocket extending full length of box, from which 
i2s lead into box, insuring adequate watering of roots 
folants from below and perfect air circulation. These 
“es are excellent inducements for the summer trade 
are particularly adapted for inside use. They are 
le in large and small sizes suitable for piazza, windows 
sun parlor. Attractive appearance and practical con- 
i ction is responsible for their popularity: 


A Worthy Fruit Press 
| very desirable fruit press, the “ Brownee,” which 
Hs . - 
fing offered at a low price, manufactured by the M. J. 


| 


| 
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Brown Mfg. Co., Philadelphia, and distributed by Charles 
J. Wacher, 102 N. 2nd Street, Philadelphia, is filling a 
long felt need for a substantial press at a popular price. 
This fruit press can be operated without apron or gloves, 
hence its popularity among women users. It is easily 
taken apart and its sanitary features and quick operation 
for pressing fruit thoroughly and with no waste, have 
been tested with satisfactory results. The press is stur- 
dily built of kiln dried maple wood, base and all parts 
coming in contact with fruit are made of aluminum. 
During canning season this estimable fruit press is an 
invaluable culinary accessory which will find favor with 
wise and prudent housewives who are on the watch for 
efficient kitchen devices at an attractive price. Utilities of 
this character have always a ready market, and are worth 
while additions to the well equipped household, 


Sanitary Can a Health Preserver 


Every good housekeeper knows the danger which lurks 
in an unsanitary garbage can and is quick to recognize 
a can which embodies all the features of sanitation. The 
Sanitary Receiver Co., Inc., Dunkirk, N. Y., is putting 
on the market in their Sani-Can a 
receptacle which is a preventive 
against all uncleanness and unpleas- 
ant odors which are a menace to 
This substantial conta‘ner 
is made of pressed steel of substan- 


health. 


tial weight and strength with die 
shaped steel cover attached, into 
which is fitted the Sanico Powder 
Container. 
ized iron with three coats of special 
process white enamel, 4 gallons ca- 
pacity, slips easily into frame and 
cover fits tight and snug over it. By simply touching the 
foot to the Presstoe pedal cover automatically opens, leav- 
ing both hands free. 


Pail is heavy galvan- 


Cover drops back into place on 
release, showering contents of pail with Sanico Powder. 
Sanitary legs keep the can well off the floor. This ex- 
cellent can will fit under sink, table or out of the way 
places. Construction and round corner makes flushing 
or cleaning of the can perfectly easy and rapid. The 
illustration shows the Sani-Can make-up which has estab- 
lished its dependable and sanitary features to the credit 
of its manufacturers and the satisfaction of its users, and 
has secured the endorsement of sanitary authorities, doc- 
tors and Good Housekeeping magazine. 
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NEW YORK LIMOGES PARIS 


Guerin-Pouyat-Elite, Ltd. 


WHITE AND DECORATED CHINA 
LIMOGES, FRANCE 


SOLE AGENTS 
FOR THE UNITED STATES AND CANADA 


Cristalleries de Baccarat 


(BACCARAT GLASSWARE) 
— FRANCE — 


43-47 WEST 23RD STREET 
— NEW YORK — 


me 
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THE BIG EVENT OF THE SEASON! 


Annual Summer Outing 
of the 


POTTERY, GLASS & BRASS SALESMEN’S ASSN. 


Duer’s American House 


COLLE CHARON ieee: 


SATURDAY, AUGUST 5th 


SOME OF THE ATTRACTIONS: 


Transportation to Grounds by Auto Busses. Come and meet your friends. They'll all 
Good Music. Good Eats. be there! 


Ball Game: Single Men vs. Married Men. : 
: Tickets may be secured from Crockery and 
Athletic Program of Eleven Events. Glass? Journalie45i:East a7theS mate ante 
ALL FOR $5.00 members of the various committees. 
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THE CHICAGO MARKET 


CHICAGO OFFICE 


STREET 


J. H. SMytHe, REPRESENTATIVE 


is beginning to feel the lull of buying, usually ac- 

companying the summer season. However, the 
character of buying for the Spring months and early 
/Summer was decidedly satisfactory as a whole, as the 
inventory records are now disclosing. Stocks of mer- 
—chandise on hand show that the retailers will soon be 
replenishing their stocks in preparation for Fall trade. 
Enormous building activities in Chicago, surpassing all 
previous records, are expected to be reflected early this 
Fall in heavy purchases of all kinds of home furnishings, 
from the finest objects of art down to the kitchen neces- 
sities and conveniences. The outlook for Fall business 
s decidedly hopeful. 


ES tees in the retail establishments of Chicago 


Wholesaler and manufacturer representatives report 
sales as slow during “ Fourth of July week,” due in a 
measure to the Holiday, as well as to the lack of interest 
on the part of the retailers, who are just completing inven- 
tory work. The wholesale trade fully expects buying will 
commence on a good scale before the end of July. 


J 
! 
q 
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Lemonade and ice tea sets have had more than an 
average turnover during this Spring and early Summer. 
Demand in excess of the usual buying is partially ac- 
‘counted for by more attractive and numerous patterns 
and shapes offered and advertised by the retailers this 
Spring. This has been a feature of the glassware de- 
‘partments of many of Chicago’s largest stores during 
the month of June. 


Jacob Loh, for twenty years connected with the whole- 
sale china, glass and house furnishings concern of The 
Ichenhauser Co., Evansville, Ind., and for the past eight 
years owner of a retail house furnishings and variety 
store in Chicago, recently sold his Chicago business and 
expects to re-enter the wholesale selling end of the china 
and glassware business. At the present time he is dicker- 
ing with dinnerware manufacturers, with the view of 
locating in Chicago and covering the surrounding 
territory. 


The semi-annual meeting and exhibit of the Manufac- 
turers & Importers Association will be held at the Palmer 
House the week beginning July 31; the following week 
the Chicago Gift, Art Wares and Novelties Association 
will hold its first annual exhibit on the 5th and 6th floors 
of the Palmer House. These two buying events are 
expected to bring a large delegation of merchants to the 
\city. The Pageant of Progress, the big industrial show 
of the year held under the direction of the city, will also 
be under way from July 20th to August 14th, which will 


mean many added attractions for buyers who can plan 
to be m Chicago at that time. 


Harper J. Ransberg of Indianapolis, Ind., visited a 
number of the Chicago display rooms during the past 
week. 


EK. J. Boring, manager of the Chicago office of the 
Crooksville China Co., located in the Palmer House, re- 
turned to Chicago this week, following a three weeks 
trip to Ohio and the East, where he was accompanied by 
Mrs. Boring. 


The visit this week in Chicago of I. J. Collins, Pres. of 
the Hocking Glass Co., was the occasion for a re-opening 
of a discussion relative to the meaning of the “ J”? in Mr. 
Collins’ name. The mystery, however, still remains un- 
solved. 


“Tom” Reid, manufacturers’ representative, with dis- 
play in the Palmer House, returned to Chicago this week 
after three weeks spent in Ohio on business. 


Roy Boulton, manufacturers’ agent, has moved his dis- 
play from the Shops Building to the Atlas Block, Ran- 
dolph St. and Wabash Ave. 


2—s 


Business Briefs 


Perry Stores, Inc., is one of the new corporations 
formed in New York to do a department store business. 
Capital $100,000. Incorporator M. Leavitt, 1518 Fulton 
St., Brooklyn, N. Y. 

The Fowler-Henderson Co., Watertown, N. Y., has 
been incorporated with a capital of $50,000. A. Mac- 
Arthur, G. Fowler and J. C. Henderson are the incor- 
porators and attorneys, Cobb, Cosgrove & Kemball, 
Watertown. 


New York Variety Store of Hamlin, Tex., has been in- 
corporated with a capital of $6,000. Incorporators, M. 
T. York, Wm. Olson and W. J. Holt. 


M. S. Aufderheide has been appointed buyer of the 
housefurnishings, glassware, stoves, refrigerators and 
electric departments of the John Shillito Co., Cincinnati, 


Ohio. 


Neisner’s 5 and 10 cent Store has opened at Camden, 


N. J. 
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THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 
Represented in the Middlewest and 
West by J. E. Boring 
Telephone Central 5271 


W. T. Darden Co., Room 51 
Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co. 


Guernseyware, Room 562 
COOKING UTENSILS 
Vitrified China, Plain and Decorated 
ROLLED EDGE HOTELWARE 
Vitrified China, Plain and Decorated 
T. F. Reid, Representative 
Telephone Dearborn 4700 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe 
cialties. Bstablished 1876 at Bast 
Liverpool. Geo, W. McNicol, Mgr. 


Thomas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 

Aluminum for special sales and high 
grade Cut Glass. 

* Scout-Runner ”’ with the live center. 

Phone, Dear, 4700 


A 


EADY TO 


BOYVERS OF 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MononGaH GLASS CO, 
CO-OPERATIVE FLINT GLASS Co, 
THE DUNCAN & MILLER GLASS Co. 


Imported overglazed 
CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 
PILKINGTON MANUFACTURING 
Co. 

3223 W. Lake Street Chicago 


#, 


SERVE 


Cs 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oo 
FT SHOP & ART GOODS-DOLLS' & TOYS 


A. G. HALLGREN 
Room 408, Garland Bldg. Phone Cent. 2961 
58 E. WASHINGTON ST. 
Representing 
MERCER POTTERY CO., manufacturers 
of Quality Dinnerware and Hotel Ware. 
IROQUOIS CHINA CO. , manufacturers 
of Vitrified Hotel and Restaurant China. 


HEYWORTH BUILDING 
Madison and Wabash 


THE ne 
Hime en i 
PLACE TUTE 
aa eeper gue 
TO 
BUY 
GLASSWARE 


The John S. Ward Co., not Inc. 
Room 1508 


Luster Tea Ware 
Gold Encrusted Chins 
Decorated Glass Ware 
Gift Articles 

Lamps and Shade 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Plant and salesroom at 
DUNDEE. ILLINOIS 


(Convenient suburban service from 
Chicago) 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


PLATINUM Encrusted China— 
The Latest 


A most wonderful treatment in Bright and 
Dull finish. Guaranteed to wear and the 
BEST Seller. Your line is not complete 
without 


KITTLER’S PLATINUM CHINA 
2116 Hudson Avenue, Chicago 
Phone DIVERSEY 3357 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and geld band _ glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell! 
Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. 


Central 3497. 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHIN , 


CAD 
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SERVE 


LIN-O-LITE SHADES 


An innovation, hand painted Linen, Silk 
Lined and Silk Braid Trimmed. Durable 
and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


Here’s a good business building 


card for sale at a little price. 


Phone Wabash 860 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunns 
1319 Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates, 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


g; 


i ante 


THE SHOPS BUILDIN 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Bonita Art Co.; N. Northwood 

Gorm Mound City Glass* Coun Die: 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 


LEWIS H. SIMPSON & CO. 


Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 


Glass Mfg. Co., and H. R. Wyllie 

China Co. 
Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 

ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


GIFT SHOP & ART GOODS-DOLLS & TOYS 
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Gra A Jones ©, 
17 North / Wabash Avenue 
Chicago 
Announces 
their removal from 17 North 


Wabash Avenue to more com- 
modious quarters in 


The Burley Bldg. 
9 N. Wabash Ave. 
Chicago 


EARL W. NEWTON 


and Associates Announce 
the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 


9 N. Wabash Ave., Chicago 


| 
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PROGRESSIVE 
CHINA DECORATING CO. 
Decorators of fine imported and do- 
mestic china. Monogram and design 
duplication a_ specialty. 

1836 W. Van Buren Street 
Phone West 3645 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 
Specializing in gold encrusted dinner- 
ware, Pompeian Lustre, and _ hand 
painted china for gift shops and depart- 

ment stores. 
3620 Roosevelt Road 
Phone Nevada 7046 


HISPANO-MORESQUE 


LUSTRES & METALLIC GLAZES 


Vases, Bowls, Lamps, Comports, 
Candlesticks 


THE N. O. CEDERBORG CO. 


Chapman Block, Aurora, IIl. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2. payable in advance. 


Peboobew AN MED 


“6 ANAGER AND SALESMANAGER.”—An _ Eastern 

glass company want a salesmanager who is thoroughly 
posted regarding crockery and glass, department store, etc., wants, 
and can handle salesmen. A fine proposition for the right man. 
Give age, experience and salary wanted. Must be a hustler. 
Box 186, care CRocKERY AND GLASS JOURNAL. 


MPORTERS of Czecho-Slovakian Salt Shakers, Individual 

Shakers, Tooth Pick Holders, Knife Rests, Colognes, Sprays, 
etc., would like to secure salesmen to sell their line either on 
commission or jobbing basis. Box 187, care CROCKERY AND GLASS 
JOURNAL. 


\ X 7JANTED. A first class commission agent for the New Eng- 
land States to represent a strong line of cut, engraved, gold 
and decorated glassware. Box 190, care Crockery & GLAss 


SITUATIONS WANTED 


GGRESSIVE, THOROUGHLY POSTED China and 

House Furnishing Buyer wants to make other connections 
for August Ist. Al references, six years in present position. 
Box 179, care CrocKERY AND GLASs JOURNAL. 


J BESSA SRY salesman with 20 years experience selling 
china, wishes to make connection with pottery manufacturing 
dinnerware to sell the line in Chicago territory. Salary or com- 
mission basis. Full details and references will be furnished. 
Write Jacob Loh, 5208 Cullom Avenue, Chicago, Il. 


SALESMAN of strong personality and refinement with 

broad successful experience in American Dinnerware lines 
desires connection with manufacturer who can offer position 
with possibilities in earning from 6 to 10 thousand per annum. 
Can furnish references of highest character. Box 189, care 
CROCKERY AND GLASS JOURNAL. 


BUSINESS OPPORTUNITIES 


FOR SALE; Complete Iron Work, Frames and Bands for six 
up-draft Ware Kilns 16 feet 6 inches inside diameter. Mt. 
Clemens Pottery Co., Mt. Clemens, Mich. 


EPRESENTATIVE WANTED—Large importer wishing 

to centralize his efforts is willing to give over exceptional 
agency for dinnerware and glassware, Want live salesman who 
has small office or showroom. You can use our New York and 
foreign office facilities. Give age and lines now carried when 
replying. Box 184, care CROCKERY AND GLass JOURNAL, 


Jones, McDuffie & Stratton’s Sale 
(Continued from page 23) 
the main entrance. While the firm expected a large 
response to several full-page advertisements in the daily 
papers, no idea of the tremendous demand for the mer- 
chandise was even hinted at. Preparations for the sale 
have been going on for nearly two months, when the 
wholesale department, through its salesmen and by circu- 
lars, offered the trade the first chance at the lines which 
were to be closed out. Five stock patterns, in dinner sets, 
were closed out and a quantity of glassware of discon- 
tinued designs were put upon the counters at about half 
the usual price. The sale of last January took with such 


favor the firm decided it was an excellent opportunit 
to turn over slow moving stock and convert dead sto¢l 
into real money. Much of the merchandise offered toda 
was purchased before or during the war, and while th 
company got their money back they offered real bargain 
to the purchaser. While the demand on the facilities 0 
the store showed that advertising pays, Mr. Dixon, vice 
president of the firm, believes that the sale itself wa 
good advertising in bringing thousands into the store wh 
otherwise might never have stepped into the building 


Good Things Come Slowly 


The man who does something big by accident need 
our sympathy. The world expects him to repeat, an 
he hasn’t got the goods. The man who does somethin 
big by design is the man who has planned and prepare 
himself for it. It may happen occasionally that a flas 
of lightning will disclose a leading figure and that he wi 
make good. More often, leading figures in any line ca 
take you back over a trail of long, weary years of diff 
culties, apparent failure, grubbing, hack-work, and ir 
domitable persistence. 

Accidents frequently reveal leaders who are thorough 
capable of filling the positions into which they are thrust 
and when such accidents happen we call them “ oppor 
tunity.” 

But, in the main, the men in this world who do somé 
thing big are the men who have spent their lives tryin; 
—Ralph Barstow, in Forbes Magazine. 


Opportunity’s Ladder 


The father of Success is Work. 

The mother of Success is Ambition. 

The oldest son is Common Sense. | 

Some of the other boys are Perseverance, Honest 
Thoroughness, Foresight, Enthusiasm, Co-Operation. 

The oldest daughter is Character. 

Some of her sisters are Cheerfulness, Loyalty, Cou 
tesy, Care, Economy, Sincerity, Harmony. 

The baby is Opportunity. 

Get acquainted with the “old man” and you will 
able to get along pretty well with the rest of the family. 


S i i | 
eo Celluloid Cap & Metal Ring Co., hi 
ce NEPERA PARK, N. ¥. 

“- G Celluloid “Salt and Pepper” Cay 
S— yA We carry about fifty stock sizes of caps;! 
an are also prepared to supply special sizes 


ALSO CELLULOID DISCS. 
order. Write us for prices and samp 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shai 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes 
all cocors. Private Moulds Worked. 
FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N 
New York Office: 290 Broadway. 
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The Roessler & Hasslacher Chemical Company 


BRANCHES: 
Boston, Mass. 
Pittsburgh, Pa. 


Cleveland, O. Chicago, Il. Trenton, 
| . New Orleans, La. 


Liquid Bright Gold 
Overglaze—C gl ors—Undergiaze 


Liquid Lustre Colors—Oxides 
Bodies for Decorating and 
Coloring 


N. J. 


and 


Fac-Simile of Label. 
“MADE IN AMERICA.” 
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NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOM 114, YOUNG’S HOTEL 


Representative, Robert W. Corey 
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THE LIMOGES CHINA CO., SEBRING, O. 


REPRESENTATIVES: 


‘vy York, Edward B. Dickinson, 200 Fifth Ave. 
Chicago, John G. Edmunds, 1319 Michigan Ave. 
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Bryce Brothers Company 


MOUNT PLEASANT, PENNSYLVANIA 


Thirty-one 


NEW YORK 


Philadelphia, Pa. 
Kansas City, Mo. 


CHEMICALS 
Minerals and Oxides 


—for— 


San Francisco, Cal. 


Pottery, Glass, Enameled Ware, Tile, 
Clay Products 


HIGHEST GRADES, 


ATUTTUULUTHTVOLUCOTUMHVUOUOALUGAUCOLLOAPUOLUGAPOATULACOALUGTUGTLOOUUATUOA TOO UCOR POO LUULUULUUL POR LCL UL UUUELUG ICO LCGLLOG LGA LCoD 


| 


| 


Manufacturers of 


Blown Lead 


Glassware 


In Crystal and Colors 


TRAVELING REPRESENTATIVES: 


W. H. Duval Myric W. Bryce Harry C. Smallwood 
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“ZANE WARE” 


A MARK OF 
IDS) WIN UC IPIDWAg, 1EXOMP ARIE Re 
FRUIT AND FLOWER BOWLS 
CANDLE OE PGKS VAS ES 
JARDINIERES, ETC. 


in beautiful colored glazes and 


FAMOUS MOSS AZTEC FINISH 
THE ZANE POTTERY CO. 


South Zanesville, Ohio 
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U.S. Ceramic Notes 

-n the course of the investigation of Georgia clays and 
ixites, being conducted by the Bureau of Mines at the 
‘amic experiment station, Columbus, Ohio, bricks were 
‘ently made from twelve of these clays, previously cal- 
ied at 1450° C. Porosities, load tests under heat, spall- 
) tests and slag penetration tests were run on the burned 
ks, some of them proving to be of excellent quality. 
le more bauxite clays did not make sufficiently dense 
icks to withstand the load and spalling tests. 

X. B. Ladoo, mineral technologist of the U. S. Bureau 
‘Mines, recently spent a month in the southern Illinois 
il western Kentucky fluorspar field in order to complete 
investigation of the fluorspar industry. The outstand- 


| 
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ing feature of the fluorspar situation is that our known 
reserves are very low, and, unless new deposits are 
found, fluorspar will be very scarce and expensive within 
a few years. The development of possible substitutes is 
being considered. The object of the fluorspar investiga- 
tion is the eventual preparation of a bulletin on all phases 
of the fluorspar situation. 


Do you worry as much about whether you pay your 
boss well as you do about getting him to pay you well? 


You have no idea how coming to this simple conclusion 
straightens everything out. Try it and feel your blood 
pressure go down.—Homer McKee, in Forbes Magazine 


Thirty-two 


y 
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New York Directory 


IMPORTERS 


FERDINAND BING & COVS, Successors, 
67-69 Irving Place, near 18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 

EDWARD BOOTE. 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 

GEO. F. BASSETT & CO., 73 Barclay 
St. 

“The Dinnerware House of America.” 


L.. D. BLOCH & CO.. 37-41 East 18th St. 
Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 

COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 

Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 

CZECHO - SLOVAK COMMERCIAL 
CORPORATION OF AMERICA, 141. 
151 Fifth Ave. 


Czecho-slovak glass and china of ever) 


description. Lighting Glassware 
Dolls, Toys and Novelties. Telephone 
—Ashland 7640. 

JOLIN DAVISON, Ine., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China 
Glassware for immediate delivery. 

UAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 

HAVILAND & CO., 11 East 36th St. 
The Famous “Haviland China” 
known since 1840. 

KWONG, YUEN & CO., Inc., 253 Fifth 
Ave. 

Importers of Chinese and Japanese 
Goods. Telephone—Madison Sq. 9656. 

HERMAN C. KUPPER, 52 Murray St. 
Ahrenfeldt French China. 

MADDOCK & MILLER, 54 Murray St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

G. E. MEISSNER. Importers and Com. 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO., 105-107 East 
l6th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 

MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


and 


Tele- 


Alfred G. Mo- 


PERCY N. LEYLAND, luce. 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 


& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


os = Ss iain) 


Uptown Headyuarters 
for the 


Glass 
Metal Goods and House- 


wares Trades 


Pottery China 


WM. S. PITCAIRN CORPORATION, 
104 Fifth Ave. 


Grindley, Doulton. Furnival. 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 
Tirschenreuth Dinnerware, 
ties in glassware, etc. 
ROBERT SLIMMON & CO.. 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS. 42, 44, 46 Warren 
und 116 Chambers Sts. 
Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Special- 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office. 327 West Madison St. 


B. TOMBY. Inc.. 9 East 47th St., Repre- 
senting: 
Royai Berlin, Royal Dresden. Lorenz 


Hutschenreuther, Koenigszelt, Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON. Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. , Tele- 
phone Madison Square 7429. 


patterns. 


DOMESTIC GLASSWARE 
BONITA ART CO., Cox & Company. 
Representatives, 120 Fifth Ave. 


“The House of New Ideas.” Camevo 
Etchings and Encrusted Coin Gold. E 


CAMBRIDGE (0O.) GLASS CO. Neu 
York Salesroom, 184 Fifth Avenue. 


Manufacturers “ Nearcut” tableware. 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., Fredk. 
Skelton. Representative, 200 Fifth Ave. 


Colored ard Iridescent Glassware. 


ECONOMY TUMBLER CO. Morgan- 
town, W. Vu. Cox & Co., Representa- 
tives, 120 Fifth Ave. 

Fine blown tumblers and stemware. 

FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 

Pressed and blown glassware. 
Nixon, Representative. 


GILLINDER & SONS, Ine., 224 Fifth 
Ave, 


Lighting glassware, glass specialties. 
LANCASTER (0O.) GLASS CO., Fred 
Skelton, Representative, 200 Fifth Ave. 
Pressed ware, lamps, tumblers and |: 
novelties. 
UNITED STATES GLASS CO. Albe- fi 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- > 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar- 
wood, N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 


Manufacturers of 
lighting fixtures. 
ends, etc. 
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lamps. 
book- 


metalized 
art objects, 
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BUSINESS IS WHAT YOU MAKE IT 


SQINNNNATTUONOOSOONOUAUEEDTNONEAUALOETTROETOOOUOUC LA EETESUOA NOONAN 


HERE are a good many merchants and a good 

many business men who are not merchants, who 

are looking forward to better things. To better 
days. To bigger sales volume and to bigger profits. They 
are hoping and praying for better business but they are 
doing nothing in particular to make business any better. 
As trade is entirely a man-made proposition better busi- 
ness will not just happen like better weather. It re- 
quires a good many millions of men working whole 
aeartedly to keep the wheels of the Nation’s huge com- 
nercial machine running smoothly and at high speed. 
Many new cogs were added to the complicated business 
nachine during the war. Some of these cogs were of use 
only for the conduct of the war and we have taken them 
out and thrown them in the junk pile. 


(se of the cogs which are quite superfluous now, 

still remain. Some of them merely make the ma- 
chine more complicated, add to its weight and make it 
1arder to run and slow down its speed. These useless 
ind cumbersome cogs carried over from the hectic days 
f war should be junked. One of the biggest cogs which 
S just now making it difficult to get up much steam and 
lrive on at a faster clip, is the high-mark-up-cog. This 
‘og made the business machine turn the shaft of big 
ofits during the great merchandise scramble of the big 
eg wave. But a buyers’ market of such unparalleled 
magnitude as that of a couple of years back, only comes 
ut seldom and about the only possible way it can reoccur 
$8 through another war, which will inflate wages and 
verything inflatable to such huge proportions. But an- 
‘ther war is not coming, at least not until nations can 
jave up a little money to undertake it and as things now 
tand this is a very remote possibility. 


UT one cog which requires a good deal of power to 

move in the reconstructed business machine is not 
likely to be scrapped. This is the cog of expansion, of 
greater production and of greater distribution. There 
are more factories today than before the war, bigger fac- 
tories and more people engaged in selling the products of 
these factories. There is therefore greater competition 
and as we Americans are big producers we must be cor- 
respondingly big consumers to keep up the speed ratio, 
A good many sigh for the good old pre-war days and 
som® are even waiting for business to work back to the 
old 1914 basis. But this can never be. We have grown 
and can no longer fit the old niche and if we are to con- 
tinue to grow we must build a bigger niche in the world 
to accommodate ourselves. We can do this by encourag- 
ing the world to buy American goods by buying foreign 
goods and by working persistently to enlarge the do- 
mestic market to absorb more goods. 


RODUCTION is not the measure of industry or 

trade. A more accurate yardstick for measuring 
prosperity is the purchasing power of the consumer. To 
make business better the public must be persistently in- 
vited to buy more, educated to increase its wants and en- 
large its scale of living. And the most cordial invitation 
for greater buying is value for the money. You can’t 
get away from this point. There is no greater argument 
than this and no amount of publicity can persuade it 
away, 


VERYONE should push hard for a bigger and 
bigger market for their goods. Stiff competition 
must be met but as the stores which are now taking a rela- 
tively small profit per sale are finding profit in volume, so 
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must all merchants depend upon this commonsense meth- 
od of making quick turnovers into dollars. A compara- 
tively few exclusive stores catering to the rich minority 
can get away with the old high-mark-up stuff. There may 
be more prestige in this kind of merchandising but there is 
less money in it. Volume of sales is the true index of a 
profitable distributing enterprise. The Woolworth stores 
is a pretty good concrete example. And there are others. 
Not all stores can, it is true, be run on Woolworth or 
Kresge lines, but the principle of giving the public the 
best possible values for the money can certainly be fol- 
lowed. Business is what you make it. 
Price is not the word to stress. 
Concentrate on values and you cannot fail. 
are fast laying the foundations for a bigger American 
business. More people are added to payrolls every day. 


Emphasize values. 
Conditions 
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A Nation-wide building boom is getting under way and 
all fundamental and basic factors are showing that busi- 
ness is coming back pretty soon. But business is ex- 
actly what you make it. If you hold back and let George 
do the pushing, George will push ahead and that will not 
benefit you very much. It is the clear business duty of 
all to push. A good many are doing it and this explains 
why business is getting better every day. But still a good 
many are not pushing hard enough if at all and this is 
one reason why business is not getting better any faster. 
Business in any profitable volume will no longer comé 
to him who waits but it does come to those who go out 
and hustle for it. But people will not merely buy by ask- 
ing them. Give them values and you speak a language 
which all can understand. Junk the high-mark-up-cog 
and speed up! 


Eliminating Errors from Your Inventory 


There Are a Good Many Different Methods of Taking Store Inventories, But Not All Are Good 
Methods—Here is a Detailed Plan of Checking Up Stocks on Hand That Will Prove a 
Systematic and Accurate Guide 
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nection with the management of a store that is more 

important and at the same time more arduous, than 
taking inventory. This job is done twice a year by most 
of the big stores, usually about Feb. 1 and Aug. 1, and 
in most instances the work is done at night (generally 
Saturday) in order not to interfere with business. 

The instructions governing the taking of inventory 
in the larger stores naturally vary to a considerable extent, 
but an idea of what they are like may be obtained from 
those drawn up for use in one of the most prominent 
department stores in the country. To begin with, the 
stock is taken on “official” inventory sheets, which are 
procured from the office of the controller. Department 
managers are instructed to see that under no circum- 


IE is questionable whether there is any work in con- 


stances separate lists are made preliminary to or during 
stocktaking. Only the “official” sheets may be used. This 
is because the cost of errors made in copying from one 
sheet to another is far greater than the cost of those 
sheets. The need of care in the work is stressed by call- 
ing attention to the fact that errors often necessitate the 
retaking of inventories. 

In the case of reserve stock, inventory sheets are dis- 
tributed to the department managers as early as may rea- 
sonably be desired for the proper taking of stock, but no 
forward stock may be listed before the bell rings for 
closing on the evening during which the inventory is to 
be taken. Whenever goods in reserve are taken to a 
counter after having been listed, a deduction sheet must 
be made up. When the need of deduction sheets arises, 
they must be especially requested at the controller’s office 
by the department managers, and when the inventory is 


completed these forms must be signed by the manager 
and turned in with the stock sheets. No sheet may b 
used for deductions unless so stamped by the controller’ 
office. 
DEPARTMENT MANAGERS CO-OPERATE 

At least one week before inventory each departmen 
manager is required to show to the controller a rougl 
frontview sketch of each fixture in his department, eacl 
fixture bearing a number. Each vertical division in ead 
fixture also bears a number, with each horizontal divi 
sion designated by a letter. On the day preceding th 
inventory, stock sheets are placed in the fixtures ani 
accounted for on the tally cards provided. A stock shee 
is placed in each subdivision of each fixture, whethe 
such subdivision contains merchandise or not. Error 
often occur because sheets are not properly placed in th 
fixtures, for when that happens department manager 
cannot be sure that all sheets are collected at the cor 
clusion of the inventory or that the inventory is complet« 

A tally card is placed at the back of each pad of stoc 
sheets. This card must carry a complete record of th 
whereabouts of each stock sheet before any listing / 
done. Care must be used by department managers 1) 
assigning a sufficient number of sheets to each subdiv 
sion, so that when the inventory is complete the shee 
may be taken up in consecutive order. Whenever it 
found necessary to place an additional sheet in a sul 
division, the number of that sheet is noted in the colum! 
provided for remarks against the number of the she 
so supplemented. The number of the original sheet 
noted on the tally card against the supplemented numbe 
When inventory is complete and all sheets are taken u 
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vey are arranged in their numerical order, fastened 
sgether and backed by the tally card. The number of the 
st sheet used is indicated on the back of the tally card. 
Season letters are invariably printed, and not written. 
2ason letters may be dittoed, but under no conditions 
ay figures be dittoed. The instructions to department 
anagers also provide that the perforated strips at the 
ght side of each stock sheet must be left intact, and 
just not be written on. If one of those strips becomes 
tached the representative of the controller’s office is 
ptified immediately, and the sheet is not used. Depart- 
lent managers are required to account for each stock 
-eet and perforated strip. Soiled or torn sheets are not 
-stroyed, and all sheets must be turned in whether used 
¢ not. 

In listing quantities under the proper heading on the 
feet, the instructions specify, care must be taken to 
dicate the kind of units and number. of units for all 
cept single items. Items that are sold by the single 
‘it are shown in the “number of units” column only. 
The first of the inventory sheets in each department is 
arked “repairs,” and on it are listed all stock goods out 
> the department for repairs at the time the inventory 
baken. The second sheet is marked “window dresser,” 
» third sheet “foreign office,” the fourth “goods in ad- 
yrtising office,” the fifth “goods held in the private 
ice,” the sixth “goods in the department manager’s own 
ice,” and the seventh “goods in comparison depart- 
nt.” On each of these sheets is listed all merchandise 
)t of the department for the various reasons given. If 
bre are no goods outside of the department these seven 
ets are made out and marked “none,” and signed by 
| department manager. In case, for any reason, any 
‘ck is in any other place outside of the department, 
“arate sheets must be made out. 


| ALL Stock CLASSIFIED 


Department managers are instructed to classify all 
ick and to see that separate classifications are listed on 
(arate inventory sheets. Under no circumstances may 
{7 sheet contain more than one classification. Clerks 
! required to make the number and designation of each 
Issification in the space provided for them on each 
let. Before the sheets are turned in they are examined 
the managers, and if any do not bear the proper classi- 
tions the managers see that the omission is rectified. 
ral cases department managers must see that imported 
1, domestic stocks are listed separately. Imported in 
h case of the store in question means only merchandise 
«ght through its own foreign office. 
Vhen writing prices in the columns headed = price,” 
h instructions state, care should be taken to place dollars 
he dollar column and cents in the cents column. Two 
«ghts should always be written in the cents column 
pn there are no cents. Care must also be taken to see 
price units correspond with quantity units. Careful 
2tvance of those rules, it is pointed out, will obviate 
ts by the office clerks who calculate the inventory, 
errors in price are disastrous. Fractions are always 
tten in this way, instead of 14. This is because 
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the clerks who calculate the inventory are not technically 
familiar with the marking of merchandise and might mis- 
take for something else a fraction written YZ. 

When the inventory is complete, the department man- 
agers or their assistants are required personally to gather 
the sheets, to see that there is a sheet from each section 
or subdivision and, upon examining each sheet, determine 
whether each section has been properly inventoried. A 
section here and there is re-counted to verify the original 
count, and the manager or his assistant must initial such 
recounted sheets. The department manager must sign 
personally the last sheet of each pad, but when some 
sheets of a pad are not used he must sign the last one 
employed and mark it as such. After the last sheet used 
has been signed care is taken to see that all sheets are 
in numerical order and that none is missing. The pads 
are then fastened with clips provided for that purpose 
and are arranged in the proper numerical order, with the 
lowest number on top. 


Retail Trade in June 
Following will be found a summary of sales of mail- 
order and chain store houses for June and six months, 
with comparisons: 


Mail-order June, 1922  June,1921 May, 1922 
Sears-Roebuck ............ $10, 910,108 $11,093,854 $14, 477 694 


Month Wanciane seman ee 8,655,443 6,806,143 6, a77. 076 
GRA eee oyas cami se yee $19,565,551 $17,899,997 $20,854,770 
Chain stores 
EY We Woolworth @.2s.6.. $12,432,086 $10,742,266 $12,883,883 
SP Si iKiresser- ee eee eee 4,945,083 4,245,317 4,903,106 
53 big Krescere aes eee 2,507,776 2,254,795 2,510,967 
Lota lee er a ane $19,884,945 $17,242,378 $20,297,956 
Grands tial = $39,450,496 $35,142,375 $41,152,726 


Change 


Mail-order Six mos. ’22 Six mos.’21  p.-ct. 


SLAIN UGS | anos onoantooacor $82,503,225  $89415.201 p 7.7 
Monts \\ aiid mee ree 41,800,471 3/1/0390 leer, 12:6 
TOR en. ed ee $124,303,696 $126,585,682 p L7 

Chain stores 
HK. WeWiaolworthpe nee, eon $70,213,518 $62,229,280 1 12.8 
D: DEILGRes cement et ts On 26,898, 361 24,179,027 1 11.2 
Dt HET SRG eS seein. etc Sa: 13,015,270 12,622,057 1 3.0 
LE Ota areenerreto eee te $110,127,149 $99,030,364 1 11.2 


Grandstetilhe.-osseectus. $234,430,845 $225,616,046 1 39 


How’s Business? 


Although seasonal conditions and the railway strike 
have, as was generally expected, resulted in a slightly less 
activity in business during the current week, fundamental 
conditions are sound and practically all industries are 
shaping into a highly favorable situation. The immense 
building boom which is sweeping the country is one evi- 
dence of this and Bradstreet’s surveying the trade and 
industry reports that apart from the industrial unrest, 
the situation at the turn of the year has rarely shown so 
many favorable features after a great depression. 


IN THE East 


In New York the large number of buyers in the mar- 
ket may be taken as good indications that demand for 
goods is increasing. Most of the buyers are from the big 


Sixteen 


CROCKERY AND GLASS JOURNAL 


July 20, 1922 


retail stores and while many were interested in getting 
the clearances of Summer stocks, some were also looking 
for Fall merchandise. In crockery and glassware de- 
mand is fairly active, lighting glassware showing up well 
and while collections are somewhat slow they are im- 
proving right along. Newark reports that general trade 
in value is a little under last year but buying is quite ac- 
tive considering the Summer quiet. In Philadelphia re- 
tail trade is fair, manufacturing and industry quiet and 
collections rather slow. Pittsburgh reports the strike 
condition unchanged, retail and department store trade 
makes a favorable comparison with last year but collec- 
tions are slow. In Buffalo retail trade is good in spite of 
the street car strike which continues, industry active, 
building very active and collections fair. 


In THE WEST 

In Chicago the railroad strike is slowing up trade and 
industry but the distribution of merchandise is showing 
up well but there is little snap to buying. Buyers are in the 
market in fair numbers but road orders are rather light. 
Cincinnati reports that trade is fair and collections slow. 
In Cleveland midsummer quiet prevails in trade and com- 
plaints are being heard about slow collections. Detroit re- 
ports that department store sales are larger than last year 
and retail trade in general shows some gain, but workers 
appear to be spending less and savings deposits are in- 
creasing. Building is active and collections are improv- 
ing. In Kansas City general business shows a slight im- 
provement, retail trade fair, wheat crop large and of good 
quality but collections slow. In St. Louis trade is fair, 
midsummer sales being featured in all lines to reduce 
stocks and sales are satisfactory, crop prospects are good 
and collections fair. Milwaukee reports trade and manu- 
facturing improving, building quite active but collections 
continue slow. In Minneapolis trade is normal for this 
time of year, special sales stimulating retail sales, crop 
prospects good and collections fair. Des Moines reports 
that retail trade is fair, crop prospect good but collections 
unimproved, In Sioux City retail trade is quiet, building 
active, crop prospect good but collections slow. In Omaha 
retail trade is only fair and stimulated by clearance sales, 
building active, crop prospects good and collections fair. 


IN THE SOUTH 

In Baltimore trade and collections continue fair with 
some improvement noted in business in nearby sections. 
Retailers ’stocks are not large and buying is more liberal 
than formerly. In Louisville retailers report business as 
good, general business improved and collections fair. 
Charleston reports that retail trade is fair, manufacturing 
active, building much better, crop prospects good and col- 
lections fair. In Memphis retail trade is fair, building ac- 
tive and collections fair. Nashville reports retail trade as 
fair, crop prospects good and collections fair. In Atlanta 
trade is a little quiet, building is active and collections con- 
tinue slow. Birmingham reports that conditions are quiet, 
and collections fair. New Orleans reports that retail trade 
is somewhat unsatisfactory, due to hot weather, crop pros- 
pects good, collections slow. In Dallas retailers report 
fairly active trade, crop prospects good and collections 


fair. In Galveston retail trade is quiet, industry inactive 
but crop prospects good. 


On THE PaciFic CoASsT 


In San Francisco conditions are improving, crop pros- 
pects good, and retail trade and collections fair. Port- 
land, Ore., reports that retail trade is fair under the urge 
of much advertised sales. Seattle reports trade as fair, 
crop prospects good but fish pack light and collections 
slow. Mail order houses, however, report improvement 
in sales. 

In CANADIAN CITIES 

In Montreal retail trade is stimulated by many visitors 
from the United States, crop prospects are excellent but 
collections slow. Toronto reports midsummer lull in 
trade and that June retail trade was less in value than the 
same month of last year, but manufacturing is holding its 
own, crop prospects are good and collections fair. In 
Vancouver trade is fair to good, shipping active, crop 
prospects fair, industry fairly active and collections fair. 


Improvement is the Keyword, Says Bank 
Survey 

Improvement is the keyword which best summarizes 
the general business situation of the last four weeks—im- 
provement in distributive trade, in basic industries, im 
wholesale commodity prices, in weather, in the crop out 
look, and, to a slight extent, even in collections, says the 
Mid-Month Review of the Irving National Bank. * * * 
On the whole, as we move onward further and further 
from the war and its disastrous aftermath, the natural 
curative effects of time are felt throughout our national 
economic system. Domestic business has readjusted itself 
to the new peace-era rhythm to a remarkable extent as 
compared with one year ago. To survey the ground 
traversed between one mid-year and another is to gain 
new confidence that however impenetrable seem the recon- 
struction problems as yet unsettled, they will be met and 
solved. * * * Confidence being the ultimate human 
factor in any voluntary loan, the present revival of com- 
merce and trade in the United States must ultimately 
intensify the need for liquid funds, particularly if whole- 
sale prices continue to advance. The demand for capital 
hinges upon the prospective gains which borrows have 
reasonable hopes of realizing. Whenever, through doubt 
or timidty, the spirit of enterprise slackens, liquid capital 
turns naturally to the security market for investment, anc 
particularly to seasoned bonds which bear a fixed rate 
of interest. This has been the situation for many months, 
not only individuals but also many corporations have pw 
their surplus funds into long-time or short-time securities 
a movement that naturally has caused the values of thes! 
to be enhanced, and, conversely, the yield on curren. 
valuations to decline. Thus all Liberty bonds have re 
cently gone near to par or passed it, and United State 
certificates of indebtedness even at 3% per cent have bee 
largely oversubscribed, Not only have federal borrow 
ings been heavy, but the demand for liquid capital on t 
part of domestic commercial and industrial enterprises / 
growing. As various basic industries revive, the incet 
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ve to go ahead is becoming increasingly strong. This 
icentive is reflected by the large domestic capital issues 
1 the current year and by the rapid increase in corpora- 
ons newly capitalized. These facts, together with the 
eavy demand of foreign borrowers already alluded to, in- 
icate that the present ease in money cannot continue in- 
efinitely, although there is no way of foretelling just 
hen the trend in interest rates will again be upward. 


Monthly Summary of Imports 
China imports for the month of May, 1922, show a 


ight decline in value over the previous month and with 
1e exception of dolls and toys current values fall below 
ve month of April, r921. The latest figures compiled by 
1e Government are as follows: 


1921 1922 
mmeniot decOrated. 4)... ....0as000ee00s $ 40,138 $ 66,706 
EEIMECLEGOTATEM) o6 2. oe ee eee suaee cscs 577,475 476,682 
MOTI UNL CG perdi crerstopa.+ + alee aidrevetieares 65,561 60,341 
MTGE TINANY, to go.ni0 0 6s sein tec oeinyg sce 4c 173,062 125,900 
Brom United Kingdom ............. 46,393 48,464 
| cai TGSDRNGY cogs chee iene aeieae eae Ieee 262,079 191,661 
Hom! other countries ......2......0+. 30,380 50,316 
arthenware, not decorated ............ 42,541 22,314 
Arthenware, decorated ............... 313,208 389,394 
| OUNGIC tho) See ee 34,017 49,274 
BRST rele AAG Pies ss 5. sco: wens ae ree a Se cles « $1,584,854 $1,481,052 
For Eleven Months Ending May 
1921 1922 
gamenot decorated .....<.<..0<esees 0 $433,013 $651,310 
EG CCOLATCE, 8 ccccice sa cemece neces 6,259,418 5,745,558 
MIME SATICC: g00..c icles ass sk v noe nnaee es 686,472 740,828 
HEM OLIMAIMY: caso. 46 oso Greasee Geile es 1,186,508 1,639,233 
From United Kingdom .............. 607,625 555,348 
PREP UDATIO Meir. oc as bcs be cccw ec vc 3,344,651 2,326,688 
gom other countries ............... 434,162 483,461 
irthenware, Homadecorated -soes.5.-. 442,225 282,249 
itthenware, decorated ................ 4,160,889 3,691,578 
' OUURGIE Gog Ge ge a cn eee 589,541 400,158 
| Total er ees OL eS $16,526,451 
| Dotis AnD Toys 1921 1922 
plls and parts of dolls .............+. $113,496 $130,539 
WMTOVS: foes coc cr coe eth eee cece 494,379 522,913 
otal Sade 606 cee ae oe $607,875 $653,452 
For Eleven Months Ending May 
PUEAOCM DALES E55 o..c 0. cosines ins wr $1,987,864 $1,355,214 
BGUALOVS Weta arose cies « « c.ctetliess-s oc 7,134,473 5,157,182 
| loll “GR $9,122,337 $6,512,396 


GLASSWARE 
For Eleven Months Ending ay 
1921 1922 1921 1922 


$107,342 $205,190 $1,462,261 $1,564,004 
Cuina Cray 
For Eleven Months Ending May 
1921 1922 1921 1922 


$105,705 $210,170 $2,752,523 
Hypbrate oF PorasH 

, Containing not more than 15 per cent of caustic soda 
For Eleven Months Ending May 
i 1921 1922 1921 1922 


. $43,880 $118,476 $365,434 $609,780 
‘Tape AND KITCHENWARE of MeraL, ENAMELED OR GLAZED 
For Eleven Months Ending say 
} 1921 1922 1 


92 
_ $38,612 $56,233 $390,690 
i 


92 
$1,840,995 


$340,751 
The Austrian Glass Trade 

The glass industry in Austria has been fairly well 
live during the first quarter of the present year. The 
‘ation in the rate of exchange of the Austrian crown, 
\ the increase of salaries and wages, have proven a 
‘tous hardship, however. The Austrian industry has to 
jiggle at present against foreign competition (princi- 
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pally German), which threatens to get the upper hand 
in the home market. The 700 per cent. increase in the 
Customs duties, introduced last March, has so far failed 
to check this foreign competition. A new glass works, 
entitled the “Glasindustrie A. G. Friedrichshuette,” with 
a capital of 800 million Austrian crowns, has now been 
floated at Wels for the production of 6 million bottles 
and 630 thousand sq. m. window glass per annum. The 
works are now in course of construction, and it is hoped 
to commence work soon. 


Marting Bros. Co. Plan Modern Store 
Building 

Progressive and ever keeping pace with the growth of 
the city, The Marting Co., Portsmouth, O., is planning 
one of the largest homes between Huntington and Cin- 
cinnati. The building is definitely decided upon, and it 
is now the hope of the officers of the Marting Bros. Co. 
to occupy the same in early September, 1923, at which 
time the company will celebrate its fiftieth anniversary as 
a dry goods and department store. 

The plans of The Marting Bros. Co., which are now 
being drawn, provide for a four-story concrete and steel 
structure that will be entirely fireproof in every detail. 
The new building will have floor space of more than 
70,000 feet or almost two acres of floor space. 

The history of the store begins when Henry Marting 
came to Portsmouth in April, 1872, and opened a grocery 
store on the corner of Seventh and Chillicothe Streets in 
an old building which later was replaced by the rather 
pretentious one now occupied by the Red Cross Phar- 
macy. 

In September, 1873, F. C. Harms became associated 
with him and his son, F. L. Marting, and dry goods and 
shoes were added. At the withdrawal of Mr. Harms a 
few years later the firm name was changed to the H. Mar- 
ting & Son. In 1883, Mr. H. Marting retired and the firm 
was known as Marting Bros. and remained that until it 
was incorporated under the name of the Marting Bros 
& Co. 

Mr. Frank L. Marting had by this time assumed 
the active management of the business, and in 1893 as 
the firm needed more room 4o feet of ground on Sixth 
Street, adjoining and connecting with the Chillicothe 
Street building, was purchased. 

In 1908 the firm purchased what was known as the 
Frank Kieffner property, which had a frontage of 41 feet 
on Sixth Street, giving the company space clear through 
to the first alley west of Chillicothe Street. In 1910 the 
company erected the handsome fireproof brick and con- 
crete building on Sixth Street, which added to the Chilli- 
cothe Street building gave them their present large store. 

Three years ago, the Marting Bros. Co. purchased the 
Herman Miller building directly south of the store and 
a year later bought the building known as Rice Bros. 
property. 

The present personnel of Marting Bros. Co. includes: 
President, F. L. Marting; vice president, Alfert F. Mar- 
ting; secretary, Ralph S. Marting. A. F. Marting is 
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merchandise manager, R. S. Marting buyer of house fur- 
nishings and toy department, and A. Fauth, 120 West 
32nd Street, N. Y. City, is the resident buyer for this live- 
wire organization. 


U. S. Exports for May 

Domestic exports of china, earthenware and stoneware 
for the month of May show, according to figures com- 
piled by the Department of Commerce, a considerable 
falling off in quantity and value from the figures of 
April. The decrease in the value of exports of table, 
toilet and kitchenware, exclusive of sanitary and chemi- 
cal wares, is $10,050. The figures for the month of May 
just published follow: 


Domestic Exports oF EARTHEN AND STONEWARE, FROM THE 
Unitep STATES BY COUNTRIES 


Table, Toilet 


or Kitchen-Ware *All Other 
Pounds Dollars Pounds Tollars 
France ..cgteeeeeee — — 660 113 
Germany sneer — = 150 300 
Ltaly: eae eee ee — — 54 120 
Turkey in Burope 3... — = 5 10 
England ieee eee 110 50 34,956 2,005 
Canada— 
Maritime Provinces ... 57 17 3,960 289 
Quebec & Ontario ..... 7,989 1,239 1,060,226 27,359 
Prairie Provinces ..... 252 48 SN 2,065 
Brit. Columbia & Yukon 733 272 5,996 797 
ison felererelhtes sancocone 930, 191 86 50 
Hondtrasi eo eee eo Leo 892 40,497 697 
Nicaractiawe. 1s ceeeeieeer 70 21 108 32 
Pana niaie anne. eee ae 1,300 432 1,605 256 
IMIS See) cooruedooodnncace SAL 1,145 11,964 1,998 
Miquelon & St. Pierre Is.. 150 15 576 36 
Newfoundland & Labrador = — 140 14 
Bermudas ane eeee ee ae — — Hef 242 
Barbados see eee tecre — — 608 79 
amalCamennce acre 350 95 289 46 
MrinidadscaOpacOneme — — 174 33 
Other Brit. West Indies .. 40 14 2,037 330 
‘Cuba Saxena ora 2,944 345 988,552 12,524 
Dominican Republic ..... 507 181 1,447 215 
Dutch West Indies ...... - = —- 15 4 
Plaitint. = oes ers — — 826 209 
Virgin Islands of U.S... 326 45 474 57 
INGaoeteel Go oa cages d50008 — — Boe 31 
Ghilé: & ose ese — — 1,265 70 
Golombiaaeet eee eee 2o0 423 8,462 341 
Perit. cee bone — == 5,238 1,086 
\WSqarsbchie sue ccasnuouroar -- -- 147 20 
Weneztielam ema pronterr srs — — 16323 126 
Chinai 3a eee eee 195 85 2,088 446 
Far Eastern Republic ... 710 175 — = 
French Indo-China ...... = — 11,694 475 
Elongkono aseeeeeeeeeer: 600 150 — = 
NEliehten nolo owobiac0 goed one — — 253,420 10,052 
Philippine Islands ....... 540 93 255 113 
Siam: ha eee er 33 10 a7, = 
IATiStralia’ meen meter tear — — 683 85 
New Zealandmees seen: — — 132 60 
Other Portuguese Africa. 261 26 — — 
Total {aan oe 28,468 5,964 2,492,398 62,785 


* Not including sanitary and chemical stone and earthenware. 


Record Attendance of Buyers Expected at 
Merchandise Fair 

Two conventions will be held during the first two weeks 
of the Merchandise Fair to be held at the Grand Central 
Palace and the Seventy-first Regiment Armory from Aug. 
7 to 25. The first to be held will be that of the National 
Retail Dry Goods Association during the week of Aur. 7. 
The National Garment Retailers’ Association will hold 
its convention during the following week. While the 
names of the speakers to address the meetings have not 


been announced yet, both programs will be devoted t 
practical talks on business conditions and retail met 
chandising methods. 

The Merchandise Fair will open three weeks from te 
morrow. More than 400 exhibitors have taken booth 
in the Grand Central Palace, and space in the Seventy 
first Regiment Armory has been almost entirely allotte 
At the Palace the merchandise usually seen in depar 
ment stores will be displayed. 

The following exhibitions in the crockery glasswat 
and allied trades have already been allotted spaces. Co: 
ning Glass Works, 511 Fifth Ave., New York, and Co 
ning, N. Y., Columbia Wax Works, 749 E. 137th Si 
New York, Wm. R. Noe & Sons, 43 E. 1oth St., Ne 
York, Newmartinsville Glass Mfg. Co., Newmartinsvill 
W. Va., Will and Baumer Candle Co., 139 Madison Av 
New York, Edmondson Warrin, 49 Worcester St., Ne 
York., Art Metal Works, 347 Fifth Ave., New Yor 
Maryland Glass Co., Cumberland, Md., Frank M. Ka 
& Co. 15 W. 24th St., New York. 

It is probable that the number of buyers in New Yo 
in August, according to the managers of the fair, wills 
anew record. Early estimates place the number at 30,0 
and the expectation is that this will be exceeded. The h 
tel associations are working with the management of t! 
fair in an effort to see that every one is taken care of ac 
quately, but the advice is to secure reservations early. | 


Nathan Store to Add Four Floors 
When the new four-story and basement building ni 
in the course of erection is completed during Septemb’ 
M. Nathan & Bro., Inc., Johnstown, Pa., the facilities! 
this enterprising store will be about doubled. The sti 
now consists of four floors and the new building will! 
connected with it by means of a tunnel under an al} 
and by wide bridges on the upper floors. The new bul 
ing is fireproof, but will be provided with a sprinl) 
system and the front will be faced with white gla‘ 
terra cotta with wide modern display windows ani 
mezzanine around three sides of the street floor. 
An especially novel feature in connection with the 1) 
building will be an arcade running along the front of d 
joining old buildings and providing an entrance fro’ 
third thoroughfare. This arcade will have an 11 ft. vi 
passageway with display windows on each side, and i 
lead into a 40 by 35 ft. space adjoining the new struell 
The front windows of the arcade—that is those adjoiiil 
the sidewalk—will measure 110 linear feet. Thoset 
the inside, as also those on the other side of the 11 | 
passageway, will measure 60 linear feet. N. A. Elsai 
is the merchandise manager, and Mrs. K. Q. McGuisi 
the buyer of the china and _ housefurnishings 
partments. 


— 


i 

Business Briefs | 
Strawbridge & Clothier, Philadelphia, Pa., have mi 
their entire crockery and glassware department front 
basement to the fourth floor, and the toy and spoil 
goods department, which formerly was on the fo 
floor, to the basement. 


| 


National Association of Cut Glass Man- 
ufacturers of America Hold Con- 
vention in Montreal 


‘Summer Convention Held For the First Time Outside the United States a Noteworthy Gather- 
ing—Many Interesting Topics Up For Discussion at Well Attended Meeting—New Label 
For Establishing High and Uniform Standard of Heavy Cut Crystal Adopted by 
Association 


TANCULLLUYUVQUUIAY0 CUCU LUTTE LLUUUEURLLUUUUUE LULU LULU 


The National Association of Cut Glass Manufac- 

turers of America was held this year outside the 
‘borders of the United States. Acccepting the invitation 
‘of R. A. May of the Phillips Cut Glass Co., Montreal, 
'who is a vice-president of the association, the summer 
imeeting was held at the Hotel Windsor, Montreal, 
‘Canada, July 11. The convention was well attended and 
‘while it is the purpose of these annual summer meetings 
‘to provide an occasion for members to get together and 
‘enjoy an outing, it also provides an opportunity for all to 
‘meet in an informal discussion of the many factory prob- 
‘lems, sales difficulties and other phases of the cut glass 
business in general, thus gaining through the exchange of 
experiences many helpful ideas. 

The convention was opened by G. William Sell of the 
Krantz & Sell Co., Honesdale, Pa., president of the Asso- 
ciation who in well chosen words thanked Mr. May for 
the opportunity to visit Montreal and called attention of 
‘members to the fact that there would be only one busi- 
mess session and it would be necessary to expedite mat- 
‘ters in order to complete all the business requiring atten- 
‘ion, Mr. May, in replying, extended a welcome to all 
and said that he was proud to have the association meet 
in Montreal, that entertainment had been provided for 
the ladies while the men were at the meeting and that 
after business had been completed, it was planned to use 
his motor yacht to give all present an opportunity to view 
the beauties of the St. Lawrence River, Lake St. Louis 
and the rapids. 

MEETING OF INTERNATIONAL CHARACTER 
In behalf of the Association T. P. Strittmatter, treas- 
urer, thanked Mr. May and his associates for their hearty 
welcome and expressed his appreciation for the cordial 
reception and entertainment which the Phillips Cut Glass 
Co. had provided for the visitors. He said, in part, that 
the meeting in Montreal had a tendency to give an in- 
jternational bearing to the association. He likened the 
cut glass industry to the old cow which had been milked 
_and milked but not fed properly. Now we are the fed cow 
and this meeting would decide matters of a constructive 
nature that would put the cut crystal glass industry on 
a firm footing. For a long time low prices and question- 
jable methods of sale to questionable firms had done more 
|to injure cut glass than anything else. He expressed the 
jopinion that too much cheap stuff had been produced 
jand pointed out that only a certain percentage of cheap 


F aa the first time in the history of the Association 


glass can be absorbed by the market without seriously in- 
juring the industry. He said that he hoped the adoption 
of the Association’s label, soon to be placed on the market, 
would do much to offset fake method and bad selling 
policies. 
PRESIDENT SELL’S ADDRESS 

In opening his address, president Wm. G. Sell said 
that the association had been the one medium that had 
kept the cut glass business together. It had been the 
means of upholding the standard of the finished product. 
He regretted that members of the trade who had good 
ideas for its progress and uplift and who were not mem- 
bers, refrained from joining thus denying to the associa- 
tion the great benefit of their advice. The aloofness of 
these manufacturers does not prevent the present mem- 
bers from going ahead as though every firm was part of 
the society, but how much better could they proceed if 
every one would put to one side any objection he had and 
join in with the movement, such as the one in hand? If 
the association should not succeed in its efforts the blame 
would not be on its shoulders, but on the shoulders of 
those who refused to become members. Mr. Sell said 
he would appoint committees to approach every manufac- 
turer of crystal cut glass to use every endeavor to get 
those who hold back to join the association. 


New STANDARD LaBEL APPROVED 


The committee on labels was then asked to report and 
T. P. Strittmatter of the Quaker City Cut Glass Co. and 


Label approved by National Association of Cut Glass Manu- 
facturers of America. This insignia will be stamped on each 
piece of cut glass ware of manufacturing members. The num- 
ber in centre represents the individual factory. 

the Laurel Cut Glass Co. said that, after several designs 
had been made and submitted to the committee the one 
now before them had been finally adopted and that within 
a month every firm who had signed the agreement per- 
mitting it to use the label would be furnished with its 
quota. Mr. May in referring to the label said that poor 

(Continued on page 30) 
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NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


LAMP sale that is making history is now in 
A progress in the lamp department of the store of 


Frederick Loeser & Co., Brooklyn, and is a reflec- 
tion of the merchandising ability of the buyer, Lee 
Moses. The big feature of the sale is a wrought iron 
floor lamp, fitted with a decorated parchment shade 
with bulb and wired ready for use, at the price of $3.95. 
Up to Tuesday of this week when the sale had been in 
progress for a week over 2,000 of these lamps alone 
had been sold, which is a record, quite worthy of note. 


David L. and Charles L. Wise, to West Twenty-third 
Street have been appointed the New York representa- 
tives for the line of aquaria and wrought iron stands 
made by the Liberty Cut Glass Works, Egg Harbor City, 
N. J. 


Frank Martin accompanied by Mrs. Martin is regis- 
tered at the Hotel Chatham this week while here placing 
orders for his stores at Detroit, Mich., and Columbus, O. 
His shop in the latter city, which was opened within the 
last few months, bids fair to duplicate the unusual suc- 
cess of his other establishment at Detroit. 


W. Lawrence, buyer for the Killian Co., Cedar Rapids, 
Towa, is another buyer in New York this week placing 
orders for early fall delivery. He is stopping at the 
Imperial. 


Fred Brey, with B. F. Drakenfeld & Co., is making 
preparations to leave next week for an automobile trip 
to Canada, which is his idea of an ideal way in which to 
spend a vacation. Of course he will return in time for 
the outing. 


Langley Hawthorn, buyer for Abraham & Straus, 
Brooklyn, is having a week’s respite from business at 
Larchmont, N. Y., this week, where he has ample oppor- 
tunity for enjoying his principal hobby—boating. 


PF. W. Lorenz, with B. Tomby, Inc., sailed last Saturday 
for a two months stay in Germany and Austria, where 
he will visit the various factories represented by the 
Tomby firm, principally to consult relative to new designs 
to be brought out. 


Wm. J. Noble of the John Davison, Inc., traveling staff, 
who has been confined to his home suffering from a 
nervous breakdown for the past nine weeks, was far 
enough improved to be able to go out for the first time 
on Monday of last week. His condition is now slowly 
improving from week to week and his many friends are 
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looking forward to seeing him back at business within a 
short while. 


Percy Penn, salesman for Thos. G. Jones, leaves on 
Friday for a two weeks sojourn in the Poconos, 

Miss Minnie Walters, with the Horace C. Grey Co., is 
another one to join the vacationists. She is spending two 
weeks at Lakeport, N. H. 

Jas. J. Temple, American manager for L. Bernardaud 
& Co., returned on Wednesday from a two weeks trip 
through the west and middle west in the interest of the 
firm. 


Louis Greenman, who recently joined Soy Kee & Co., 
7-9 Mott Street, as traveling representative, left on Tues- 
day on his initial trip for the concern, making Detroit 
his first stop. He will make practically all the territory 
west of this point. He expects to be gone three months. 

Sydney Hirsch, well known in the china business 
through his former connection with the hotel department 
of Higgins & Seiter and as salesman for Geo. Borgfeldt 
& Co., and other firms, has joined the sales staff of the 
Rosenthal China Corp., and the Continental Ceramics 
Corp. He has been out of the trade during the war on 
account of entering the service where he received a com- 
mission as first heutenant. He only received his discharge 
in May. He expressed himself as delighted to get back 
in the china business once more where he has many 
friends both here and on the road. 

Mr. Koss, Sr., and his son Morris, of the Eagle Cut 
Glass Works, Brooklyn, left Thursday for a two weeks’ 
trip through Connecticut and other points in New Eng- 
land. In their absence Harry Koss, the younger son, who 
is outside for the firm will try his hand at running the of- 
fice: 


Robt. D. Miller, of Maddock & Miller, and Mrs. Miller 


left last Thursday for Maine where they will spend sev- 
eral weeks vacationing. 


A. Klayf, with Koscherak Bros., and his brother Louis, 
buyer for Bloomingdale Bros., are enjoying all the pleas- 
ures that go with life at the sea shore at Asbury Park, | 
N. J., where they are spending a two weeks’ vacation. 


H. O. Phillips, with the Taiyo Trading Co., accom- | 
panied by his wife and daughter, left last Saturday for a. 
two weeks’ stay at Shelter Island, N. Y. Mr. Phillips | 
will have a complete new batch of fish stories on his re- 
turn. 
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C. H. Blumenauer, president of the Jefferson Glass Co., 
Follansbee, W. Va., accompanied by Mrs. Blumenauer 
will sail for Europe July 29 on a pleasure trip of several 
weeks’ duration. 


H. F. Norton, of the sales staff of K. P. Lockitt, New 
York, manager of the Libby Glass Co., is back at his desk 
after a two weeks’ vacation in which he visited his old 
home in Winsted, Conn. 


The New Salesroom of J. J. Hines, Inc, 


One of the first salesrooms to be completed in the new 
Maddock & Miller-Herman C. Kupper Building, 39-41 
West Twenty-third Street, was that of J. J. Hines, Inc., 
which occupies the entire fourth floor of the building 
running through to Twenty-fourth Street. 

Mr. Hines has spared no expense in fitting the place 


up and it will compare most favorably with the hand- 


-somest showrooms in the trade. 


‘There is a certain 


atmosphere of brightness and airiness to the place that 
is at once inviting and shows off the decorated glassware 
_and various other lines handled by the firm in a very 


_ draped in gray satin. 
' the center of the room are also white and covered with 


advantageous manner. 

A low booth style fixture has been utilized that is 
indeed attractive and at the same time allows the vari- 
ous decorations in glassware to be shown separately, 
otherwise the comprehensiveness of the line would be more 
or less confusing to the buyer in making his selections. 


_ But with this idea, confusion is eliminated. The wall 


fixtures and booths are all in white finish, with fronts 
The display tables which adorn 


spotless white linen covers. One entire side of the room 


_and most of the center is devoted to the line of decorated 


glassware, while on the other side is displayed the lines 
of imported art pottery from Holland, Italy and other 
countries. Still another space is devoted to an imported 
line of cut and decorated atomizers, colognes and dainty 
Parisian novelties of various kinds. 

The entire front of the room is devoted to the private 
office of Mr. Hines, handsomely furnished in mahogany, 
and the offices of general manager Charles T. Wooley, 
as well as the office of J. J. Hines, Jr., the latter two being 
furnished in oak with floors covered with rich blue rugs. 


In the rear of the main room is located the office of 


| George J. McCartin, art decorator for the firm, where 


is also the bookkeeping department. The lamp and shade 
line is displayed on the Twenty-fourth Street end of the 
building, which occupies a spacious room all to itself. 
The color scheme here is black and red. On either side 
of a passageway leading to this are three stock rooms and 
the packing and shipping departments. 


Pitcairn and Killackey Win at Golf 


/ W. S. Pitcairn again demonstrated his dexterity at 
swinging the clubs at the Julv golf tournament held at 
St. Albans Golf and Country Club, St. Albans, L. I., 
ilast Tuesday with a game that was pretty consistently 


good throughout and won him the prize for the low net 
score with 179 for the thirty-six holes. The winner of 
the best selected eighteen out of thirty-six holes was 
J. E.oKillackey: 

While the weather hovered somewhere around the 
broiling point, the players played bravely on and spent a 
day of genuine enjoyment. 

The following golfists participated in the game: J. J. 
Hines Ga ieeritcaiin: LS. Owen, W.S. Pitcairn, CA: 
Dodson, J. E. Killackey, George Hamilton, Alex. W. 
MacKenzie, Thomas Smallwood, R. A. Jacobus, J. M. 
Miller, George L. Lobsitz, H. C. Smallwood, Lloyd 
Smallwood, W. A. Lathrop and Drew Seaver. 


Roseville Pottery Co. Lease New Salesroom 

Owing to Saks & Co. having taken over the building 
in which they have been located at Fiftieth Street and 
Fifth Avenue, for a number of years, and which is soon 
to be demolished, along with several other buildings 
on the block, to make room for the new Saks store, the 
Roseville Pottery Co., were obliged to seek new quarters. 

Various locations have been under consideration by 
local manager, F. D. Van Arsdale, for several months 
past, but nothing was definitely decided until last Thurs- 
day, when Russell T. Young, head of the company, came 
from Zanesville, O., for the purpose of making a final 
decision. The lease of the entire second floor at 292 
Fifth Avenue, comprising over 2,000 square feet of floor 
space was then consummated, and it is the intention of the 
company to fit the place up in a very handsome manner 
in keeping with the quality of the Roseville line. 

Coincident with this announcement came the news 
that the firm would also give up the manufacture of their 
“ Pauleo,” a line of particularly fine vases and orna- 
mental pieces which has been used for several years 
almost exclusively as a retail proposition. 

Of course this means that the retail department will 
be permanently discontinued and New York manager 
Van Arsdale and his assistants will hereafter devote their 
entire attention to the wholesale end of the business. Mr, 
Van Arsdale expects to be all settled in his new quar- 
ters by September Ist. 


L. Barth & Sons, Inc., Hold Annual Outing 


Last Saturday will linger long in the memory of those 
who attended the annual outing of the well-known hotel 
supply concern of L. Barth & Son, Inc. Judging from 
the many exclamations of enthusiasm heard on all sides, 
it easily registered the biggest success yet. By 9 o'clock 
that morning all officers and employes of the firm assem- 
bled at the headquarters of the firm in Cooper Square, 
and at 9:30 the long train of auto buses and private cars, 
carrying the army of workers got under way for the 
trip to the beautiful outing grounds at Karatsony’s, Glen- 
wood-on-the-Sound. To add life to the occasion, they 
carried their own music—a full brass band. From 
Cooper Square, up town across the Queens Borough 
Bridge and down the beautiful drive to Glenwood, there 
could have been no doubt that the Barth employes were 
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out for a good time. The trip takes about an hour, and 
every minute of it was enjoyed. 

Arriving at the park the first thing scheduled was the 
baseball game, between the married men and single men. 
The married ones were right there with a wallop, when 
it came to playing ball, walking away with a score of 
19-2. The single men are still scratching their heads in 
wonder. Luncheon was announced next and we will 
pass over the next hour and a half without com- 
ment, except to say that Mr. Karatsony again demon- 
strated his ability to handle a big crowd and take care of 
the requirements of the inner man to a nicety. 

After luncheon a long schedule of athletic events took 
up the time of most of the employes and surprising abil- 
ity was evidenced by many of the entrants. 

The principal events with winners included: 100 yard 
dash for men: First prize, Morris Rotter; second prize, 
Howard Sisler. Three legged race for men: First prize, 
Martin Englehardt and Arthur Frischman; second prize, 
Harry Selowitz and Morris Rotter. Relay race for men: 
Winning team, Sam Kahn, Jacob Werner, Howard Sis- 
ler and David Garfinkle. Monkey race for men: First 
prize, Harry Selowitz; second prize, Arthur A. Frisch- 
man. One mile run handicap, men: First prize (scratch), 
Ed. Cowen; Sam Kahn (25 yards), second prize; Arthur 
A. Frischman (scratch), third prize. Fifty yard swim 
for men: First prize, Tony Massari; second prize, Harry 
Selowitz. Fifty yard dash for girls: First prize, Henri- 
etta Faber; second prize, Fanny Greenberg. Three leg- 
ged race for girls: Sylvia Hirsh and Hannah Kestenbaum, 
prize winners. Relay race for girls: Winning team, Syl- 
via Hirsh, Fanny Greenberg, Hannah Kestenbaum, Lil- 
lian Roses. Walking race for girls: First prize, Lillian 
Roses; second prize, Lillian Sohmers. 


Louis Getzoff to Open Exclusive China and 
Glassware Shop 

One of the most interesting pieces of news in the trade 
this week was the announcement by Louis Getzoff, for the 
past twelve years with Edmondson Warrin, the well- 
known decorator of china and glassware, that he re- 
signed his position as sales manager for the firm last Fri- 
day, in order to be free to complete arrangements for 
the opening of an exclusive china and glassware shop at 
554 5th Ave., on August Ist. 

Mr. Getzoff has leased part of the store at the above 
address occupied by Louise & Co., modistes, whose high- 
class clientele is the type of trade that Mr. Getzoff will 
cater to in his new venture. The place is located between 
45th and 46th Streets, and is one of the most desirable 
locations on the avenue. 

Mr. Getzoff has made many warm friends in the busi- 
ness who will wish him every possible success in his new 
undertaking. 

He started with Edmondson Warrin as an errand boy 
and demonstrated such ability for selling that he was 
gradually promoted to the place of sales manager. His 
experience in handling a fine quality of ware makes him 
well adapted for conducting a business of this character. 


K. T. & K. Ads Illustrate Origin of Motif Used 
in New Dinnerware Patterns 

A good many of our readers have no doubt viewed 
the first of the new series of full page advertisements of 
the Knowles, Taylor & Knowles Co., East Liverpool, O. 
appearing in late issues of the CrRocKERY AND GLAss 
JOURNAL, with more than casual interest. Artistic in 
layout and strikingly original in conception, they are con- 
spicuous, not only as unusually good ads but likewise 
interesting because they depict Old World scenes. These 
illustrations, in fact, are the result of much careful re- 
search work, and they picture the origin of the motifs of 
the decorations which have been carefully chosen for the 
new patterns which this progressive pottery are intro- 
ducing to the trade. Altogether there are twelve of these 
pictorial advertisements in the new series, each showing 
the derivation of a new and charming dinnerware pat- 
terns 


Buyers in New York 
JULY 13th, 1922 


August Block, Syracuse, N. Y. Buying house furnishings, 
Grand Hotel. 

J. Henry, toys, J. L. Hudson Co., Detroit, Mich., 225 5th Ave. 

Mr. Libby, house furnishings, Gilcrist Co., Boston, Mass., 
200 5th Ave. 

Henry L. Falk, house furnishings, The Mode Ltd., Boise, Idaho, 
care Kirby, Block & Fisher, 352 4th Ave. 

W. W. Taylor, house furnishings, D. M. Read Co., Bridge- 
port, Conn., 404 4th Ave. 

Miss Ella Brennan, cut glass, china, glassware, and lamps, 
Rothschild Co., Chicago, Ill., 488 Fourth Ave. 


JULY 14, 1922 


E. W. Cruikshank, house furnishings, Strawbridge & Clothier, 
Philadelphia, Pa., 230 Fifth Avenue. 

I. Natham, representing Natham-Dohrmann Co., San Fran- 
cisco, Cal., Claridge. 

C. R. Sebach, dolls, H. H. Sturtevant Co., Zanesville, Ohio, 
care A. Fantl, 116 West 32nd Street. 


JUG 1771922 


Sam Gershon, house furnishings, Sam Gershon, Atlanta, Ga., 
Herald Square. 

Miss E. Meyers, dolls, Rollman Sons & Co., Cincinnati, Ohio,’ 
Littman & Storch, 120 West 32nd St. 

W. J. McCall, house furnishings, D. H. Holmes Co., New 
Orleans, La., 15 East 26th Street. 

A. S. Marlowe, toys, L. Hart & Son, San Jose, Calif., 370 7th — 
Avenue. 

M. Regenstein, china, Davison-Paxon-Stokes Co., Atlanta, Ga., | 
1150 Broadway, Baer & Lilienthal. | 

B. C. Newton, house furnishings, Miller Bros., Chattanooga, 
Tenn., 333 7th Avenue, J. M. Biggins. 

L. Kelley, dolls and toys, Carter D. G. Co., Louisville, Ky. 
32 Leonard Street, Room 412. 

P. H. Davis, toys, Cohen Co., Richmond, Va., 1150 Broadway, 
care Baer & Lilienthal. 


JULY" 185 1922) 


D. Poliner, toys and housefurnishings, Leopold Adler Co., | 
Atlanta, Ga., care Kirby Block & Fisher, 352 4th Ave. 
William Lawrence, china and glassware, The Killian Co., Cedar 
Rapids, Iowa, care Hart-Flannagan Co., 253 5th Ave. | 
Chas. A. Williams, Jr., housefurnishings,. Williams & Shelton 
Co., Charlotte, N. C., Martinique. 
John Hahn, housefurnishings, china and glassware, The Fair | 
Store, Chicago, Ill., 225 4th Ave. 
Samuel Weiner, kitchen furnishings, Samuel Weiner, Boston, | 

Mass., Grand. 
W. R. Hays, china and glassware, Paul Steketee & Sons, Grand 
Rapids, Mich., care Mdse. Reporting Co., 28 East 26th St. 
Thos. Parr, table goods, A. B. Frank & Co., San Antonio, | 
Texas, 43 Leonard St. 
C. F. Longacre, housefurnishings, china and glassware, Bush | 
& Bull Co., Williamsport, Pa., Imperial. 
(Continued on page 34) 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


district did not resume operations on a pre-vaca- 

tion basis until last Monday. Workers, at least 
many of them, did not return to their places as promptly 
after July 4 as had been anticipated, hence the slowness 
in getting the different plants going again. Due to the 
July inventory period, the receipt of new business during 
the last 10 days has been more or less spotty, although 
quite a number of buyers have been in the market. Some 
clay shops resumed operation July 13, the beginning of 
the fiscal week in the pottery trade, and others did not 
become active until July 17. Decorating departments 
and bisque and glost kilnmen were more or less active 
during the first fortnight of the month, the clay shops in 
the majority of instances being the last department to 
resume activity. 


@ ENERALWARE potteries in the East Liverpool 


Fred Kline, southern representative for the Knowles, 
Taylor & Knowles Co., who is maintaining an elaborate 
sample room in Dallas, Texas, has been elected a member 
of the Dallas Chamber of Commerce. The complete line 
of the K., T. & K. Co. is now being displayed by Mr. 
Kline. His sample room is the largest of the kind in the 
Texas territory. 


Among buyers visiting the district within the last few 
days were the following: Joseph Moore, with the Den- 
ver Drygoods Co., Denver, Col.; I. E. Fronani, with 
Woodward & Lothrop, Inc., Washington, D. C.; Miss 
Ella Brennan, of the china and glass department of the 
Rothschild Store, Chicago, accompanied by Adolph 
Schnagel, merchandise manager of the same concern; 
Mr. Riker, with Parker & Co., Davenport, Iowa; H. A. 
Wilson, with the Long-Lewis Hardware Co., Bessemer, 
Ala. 


Joseph C. Davis, of the sales department of the 
Knowles, Taylor & Knowles Co., is back at his desk fol- 
lowing his annual vacation. 


William S. George, of the W. S. George Pottery Co., 
operating plants at East Palestine, O., Kittanning and 
Cannonsburg, Pa., has been notified of his election as a 
member of the Board of Trustees of the American Uni- 
versity, Cairo, Egypt. The election to this office came as 
a surprise to Mr. George. He recently visited the insti- 
tution when touring Egypt. 


William L. Smith, Jr., of the Taylor, Smith & Taylor 
Co., after visiting a portion of the trade on the Pacific 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 
PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


Coast came back East as far as Salt Lake, and then went 
into the extreme northwest from there. He will be ab- 
sent from his desk for at least six weeks longer. 


“We have secured six new exclusive dinnerware pat- 
terns for the 1923 line, but these will not be shown until 
late in the Fall,’ declared J. W. Mackey, sales manager 
for the Smith, Phillips China Co., this week. These new 
decorations, however, will not be available for delivery 
until January next. This plant is operating on full 
schedule, and shipments for the first six months of this 
year exceeded the volume for the same period a year ago. 


T. A. McNichol, head of the T. A. McNichol Pottery 
Co., has been spending the last week in the southern mar- 
ket, making his headquarters in New Orleans. 


Quite a demand exists at present among pottery plants 
located just outside the East Liverpool district for skilled 
labor. No similar shortage is experienced in the local 
district, either for skilled or unskilled labor. Save in one 
or two instances all local potteries are in a position to 
operate on reasonable schedules, and the operatives, so it 
seems, are inclined to remain “ close at home.” 


Unconfirmed rumor is current that a dinnerware plant 
located -outside the local district may be taken over and 
operated by an Eastern Ohio interest, provided negotia- 
tions now pending are brought to a successful conclusion. 
Conferences with this end in view began last January. 
The “ outside” plant has a capacity of seven kilns and is 
rather favorably known among the trade. 


Hon. George F. Hankins, of the Foster Pottery Co., 
Lexington, N. C., who is spending several days in the 
local district, has returned to the South. This was the 
third visit of Mr. Hankins to this territory during the last 
six months. 


William E. Owen, who formerly handled the “ Co-Op” 
line in the Pittsburgh district and who made frequent 
trips through York State territory, is again back in har- 
ness with this firm, continuing to cover the York State 
district. Since leaving the pottery trade, Mr. Owen has 
been associated with the rubber tire industry, with head- 
quarters in Cleveland. 

A special writer for Finance and Industry, the leading 
financial publication of Cleveland, O., after a visit to the 
local district, in his report of activity in the industry in 
this locality declared that ‘“‘ plants are working 85 per 
cent or better, taking the entire district as a unit.” 


Twenty-three 


Twenty-four 


The plant of the French China Co., Sebring, O., has 
resumed operations in full. The July suspension in this 
shop was exceedingly brief. 


With a capital stock of $60,000, Matthew Rapp, at 
Morton, Ill., has formed the Cliftwood Potteries, Inc. 
The new concern is said to control a special method for 
glazing ware, said to be unlike that used in other plants. 


Morris Bergman and Joseph Swartz, of New York, 
who have been visiting the local and Sebring markets, 
have returned East. 


Joseph Bason, with Palais Royal, Washington, D. C.; 
A. A. Blankenmeister, with B. Nugent Co., St. Louis, 
Mo.; Albert Hollman, Green Bay, Wis., were recent visi- 
tors in the district. 


IE. J. Hickey, representing the National China Co. in 
the Northwest territory, has been spending the last few 
days at the factory. He was registered at the Elks Club 
in East Liverpool. 


Sebring Introduces Ad Help for Distributors 

When it comes to assisting distributors in the merchan- 
dising of dinner sets, the Sebring Pottery Co., Sebring, 
O., has taken another advanced step. It has arranged 
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a complete advertising schedule for distributors to use in 
their local newspapers, and these mats or cuts can be had 
for the asking. Large illustrated circulars have been 
forwarded the trade, showing these “ ads” which are of 
different sizes, also a sample copy of an illustrated letter 
form which is also furnished the dealer in quantities free, 
and which can be “ filled in” and forwarded the retail 
purchasing clientele of the distributor. Brilliant window 
signs are available for the dealer, when the “dinnerware 
sale” is put on. By conducting such a merchandising 
campaign, the Sebring Pottery Co. has two points in 
view, namely, the increased sale of its own products and 
a greater distribution of American dinnerware. The 
campaign has proved an unusually successful one. 


Business Briefs 
The Valley Department Stores Co. has been incor- 
porated with a capital of $100,000. The incorporators 
are C. P. Adams, F. H. Kelsey and Glenn E. Kirpatrick. 
The home office of the concern is, Lamar, Col. 


B. L. Spurlock, assistant manager of the Franklin, 
Pa., store of the J. C. Penney Co., has been appointed 
manager of the new Penney store at Bucyrus, O. The 
Penney Co. plan to open 59 new stores throughout the 
country and when this program is completed the concern 
will have a total of 371 department stores, operated in 
29 states. 


Transportation to Grounds by Auto Busses. 
Good Music. Good Eats. 
Ball Game: Single Men vs. Married Men. 
Athletic Program of Eleven Events. 


AGS Le tO: ReZS 57.0 0 
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THE BIG EVENT SORE PesEAS© Ne 


Annual Summer Outing 
of the 


POTTERY, GLASS & BRASS SALESMEN’S ASSN. 


Duer’s American House 


COLEE GER O UN ieai 


SATURDAY, AUGUST 5th 


SOME OF THE ATTRACTIONS: 


ETI VNLLHIILLULDEAIARLOOHHLAULOLGTITLUOOUAAODAUOOHLATOOEOUOLUDDOHTODLOOOOLUODODOOOLLULCOAUULLOGOIULOUODORDLEOOLODAUODOOOOODLOUODIUDLOUEAFMARODUOEODOLOOOODOOOOLDDDOGAOLIDUOLAADLOOORITLOLOOOLUOOOOOIOTOOOOOTIOTOOONILIUUOLIUUUULOOOTULIOLOOLLLOLUOLDOLIOOLOORLOUOLALLOOOOOALOOLLOLLOOOLLOLDOCOLOUOLULOLLLOUODOLODUOOOLALOOOGERUReOOADEOOOGLLRLOOLODEDOOODAIDEOOOSILOOOHUOLUOOCHOOLURLOIORLOLOAULUOLOOUDDLOGOULLOLGOLLLLOOSO UPOUOO IA Dor 


Come and meet your friends. 
be there! 


They'll all 


Tickets may be secured from Crockery and 
Glass Journal, 45 East 17th St., or from 


members of the various committees. 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE © 


HERE THE 

MOLTEN 
CRYSTALOF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


HEN glass manufacturers and representatives of 
\\/ the American Flint Glassworkers’ Union join in 
joint wage conference at Atlantic City July 24th, 
the latter will ask that production of shops be decreased 
and wages increased. This is admitted by manufacturers 
who have made a careful study of the list of demands as 
have been formed by the various departments associated 
with the industry. Competitive with these demands will 
be those from the manufacturers who, it is related, will 
insist that the unlimited production rule prevail, and that 
wages be agreed to in line with general trade conditions. 
No one can tell just how long the wage conference will 
continue in session. That “ tail-end” conferences will be 
held in Pittsburgh as has been the custom during the last 
two years there is little doubt. The joint wage conference 
will convene in the Marlboro-Blenheim hotel, Atlantic 
City, and will last at least two weeks. 


The annual meeting of the American Association of 
Flint & Lime Glass Manufacturers Association will be 
held in the Marlboro-Blenheim Hotel at Atlantic City 
beginning Friday, July 21. The usual routine business 
will follow. Re-election of present officers is considered 
as likely. The meeting this year will be the 46th annual 
session, and according to Secretary John Kunzler, “ it is 
some record for an organization.” 


John Rumens, assistant manager of the London office 
of the United States Glass Co., who has been spending 
the last three weeks at the home office and also visiting 
the different plants of the company, left Pittsburgh last 
Friday for the east and sailed from Boston Sunday for 
home. This was the first visit of Mr. Rumens here since 
1914. He was in Pittsburgh when the late war was de- 
clared, and was compelled to take passage home on a 
small boat, which later reached its destination after con- 
siderable trial by sailing along the Irish coast. Mr. Ru- 
mens held the view that while the English market for 
glassware is in a depressed condition, owing to the influx 
of glass from the continent, and the low rate of exchange, 
he is optimistic that this condition is one that is bound to 
improve, just as soon as exchange rights itself. This sit- 
uation will increase the cost of other goods, and at the 
same time create a greater demand for American glass- 
ware, Although this is the first time Mr. Rumens has 
visited the United States in eight years, it is recalled that 
Sidney Akehurst, who is associated with Mr. Rumens in 
the London office of the “ States” visited Pittsburgh and 
various factories of the company in the spring of 1910. 


Before the close of the National Bottle Blowers’ Con- 
vention at Bellaire, O., July 14, the convention voted 
“wet” or in favor of the repeal of the Volstead act. An 


old age pension for the workers in this trade was also 
proposed. Atlantic City and Zanesville are competing 
for the convention for 1923. 


W. W. Lang and his son Frank H. Lang are at the Ft. 
Pitt hotel showing the fall line of the Kinney & Levan 
Co. of Cleveland, O. Four other large suites are occu- 
pied by W. J. Harkness of the same firm, showing the 
fall line of toys, dolls and novelties. The combined dis- 
play is one of the largest ever assembled in this district by 
this firm, and as a result the nearby out of town trade 
has been active in visiting the exhibit. 


“They have some remarkably large and beautiful china 
and glass shops in Mexico City,” observed Reuben Haley 
upon his return from that country a few days ago. 
“ Beautiful merchandise is carried, and the shops are 


, 


larger than those generally seen in our larger cities.’ 

A new line of floor lamps, junicr “ sticks” and bridge 
lamps are being shown for the first time in the local sam- 
ple room of the Pittsburgh Lamp, Brass & Glass Co. 
These offerings are a late addition to the new line of 
shades recently designed. Ten new designs in desk lamps 
are just ready for the trade, the latter to be had in Jap 
bronze and brushed brass standards. A new line of 
shades shown for the first time are in a silk finish, 
the items being for pendants and dresser and shower 
placements. 


Quite a number of changes have been announced in the 
sales department of the United States Glass Co. W. J. 
Jones and H. Erickson, who have been traveling the mid- 
dle west from the Pittsburgh office have been transferred 
to the Chicago office, and will cover the same territory 
from that central office. In the immediate Pittsburgh 
territory, Dick Lange will succeed D. B. Wilson, resigned. 
This territory contiguous to Pittsburgh includes Ohio, 
lower Michigan, and parts of Indiana, Kentucky and 
West Virginia. Norton Boyer will be associated with 
Mr. Lange in covering this territory, which is under the 
direction of Henry Nickel, at the home office. 


The usual quarterly dividend of $1 per share has been 
declared by the United States Glass Co., this being author- 
ized at the last meeting of the board of directors, 


In order to increase its production, the Star Glass 
Co., of Star City, W. Va., manufacturers of lighting 
glassware, has arranged to build an additional 4o-ton 
tank in its plant. 
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SOY KEE & CO} 


7-9 Mott Street (Chinatown) New York 


Subway to Worth Street 


Third Avenue “L” to Chatham Square 


A cordial invitation is ex- 
tended to the trade to view 


our latest importation of 


en 


CHINESE » ART « 


The Largest Stock in 


America 


Dinnerware 
Vases 
Porcelain 
Pottery 
Novelties 
Baskets 


Furniture 


Most exceptional exhibit of 
vases on the market, comprising 
all sizes and shapes, for lamp 
mounts and general decorative 
purposes. A choice collection 
of Mirror Black, Fine Color, 
Powder Blue, ete. 


INI 


What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchants 
Well Posted on the New Offerings Received From the Most Representative Sources of 


Supply 


AUDIOUTENT DENY UAD COT CE TOAD 


Diamond Glassware Co.’s Offerings 


Including a display of three appealing lines in colored 
and iridescent table glassware the showing of the wares 
of the Diamond Glassware Co, at the salesroom of Fred- 
erick Skelton, Fifth Avenue Building, represents a color- 
ful array of conspicuous beauty. In the “ Egyptian Lus- 
tre” line, which could also be appropriately termed pea- 
cock ware, a very rich and beautiful iridescence has been 
achieved in combining the shimmering shades of bronze, 
blue, green and ruby. Among the items of this fancy 
assortment are deep bowls, cupped flower bowls, candle- 
sticks in a varied assortment of sizes and shapes which 
are distinctive and particularly attractive to buyers of art 
and gift goods who are looking for beautiful wares which 
register the out-of-the-ordinary note. In the “ Royal 
Lustre” line a rich, deep blue is most artistically com- 
bined with the iridescent tints of gold and silver lustre in 
the lining which gives a charming vari-tone effect. This 
ware is obtainable in a good assortment of fancy numbers, 
including a particularly comprehensive range of bowls 
in many sizes and shapes, deep and flaring forms of grace- 
ful designs, candlesticks, sherbets, salad plates, dinner 
plate, many with and without black glass bases. In con- 
trast to these heavier tones is the “ Rainbow Iridescent ” 
ware, consisting of Harding blue and shimmering rose. 
In this line the usual complete range of fancies includes 
vases in several charming shapes, flower and fruit bowls, 
candlesticks, sweet-pea vases, handled flower baskets, 
handled cakeplates and a very unusual and decorative 
orange bowl, consisting of a distinctive flaring fruit bowl 
and a gracefully flaring base, forming a two-piece com- 
bination which has made a decided hit among discriminat- 
ing buyers. In addition to these three strong lines a com- 
plete line of flower blocks in several sizes in black, crys- 
tal, blue, and green are being shown. 


New Attractions in Roseville Pottery 


Many new things just placed on view from the Rose- 
ville Pottery Co., Zanesville, O., by local manager F. D. 
Van Arsdale, at the concern’s showroom, 621 Fifth 
Avenue, are destined to create a great deal of enthusiasm. 
Of exceptional interest is a reproduction of a charm- 
ing old Italian line, which enjoyed an unusual reign of 
popularity, up to the time it was discontinued some sev- 
enty years ago. Strange to say, after it was dropped at 
this time, no steps were taken to revive it until the note- 
worthy achievement of the Roseville Pottery Co. The 
line was originated about 1790, by an Italian engraver of 
Venice named Giovanni Volpato, after whose death its 


| manufacture was continued in the family until the time 


mentioned. It is indeed very lovely, in a rich deep cream 
body, in exquisitely modeled quaint shapes in bowls, com- 
ports, candlesticks, vases, urns, etc. Its richness is fur- 
ther enhanced by a self decoration, in an embossed floral 
festoon, in combination with a fluted effect that is 
quite inimitable. Another feature of the exhibit are 
various additions to the concern’s very popular Rose- 
craft line, in its beautiful colors and artistic shapes. The 
new things consist of many salable items that are sure 
to be appreciated by the buyer. Perhaps one of the most 
interesting features in connection with this line is a 
fine mirror black, which is manufactured with extreme 
care by the concern to turn out as fine examples both in 
body and glaze as is possible to produce. Of course this 
is made in vases in all shapes and sizes for lamp mounts 
and other purposes. Still another attraction is a popular 
priced line of bowls in a pleasing mottled green and in 
a cream background with futuristic floral and figured 
designs executed in brilliant colors. 


New Things in Rosenthal China 

The Rosenthal China Corporation, 149-151 Fifth Ave- 
nue, have recently received an array of new patterns in 
fancy ware, dinnerware, service plates, etc., in the beau- 
tiful Rosenthal china that will contribute added interest 
to this attractive line for the fall buyers. In a new fancy 
line, there is a very elaborate all over gold encrusted 
effect, in a classic Egyptian design, that is really remark- 
able for its fine execution and beautiful finish. Among 
the items shown are plates, cups and saucers, trays, vases 
and jewel boxes. The new service plates are unusual for 
their richness, some delectable designs being worked out 
in combination paste gold and encrusted gold that are 
exceedingly tasteful. A very quaint conception in a 
service plate, is an all over flat gold on a fancy shape, 
with a center print in black, showing an old English 
scene. In dinnerware a new treatment of a Dresden 
pattern is quite charming. Another one that has also 
attracted considerable interest, is a fancy scroll border, 
in a deep rich tan with alternating clusters of colorful 
flowers and baskets of flowers, set in at intervals, and 
offering a most pleasing contrast. There is also a cen- 
ter basket of flowers surrounded by the tan scroll to add 
further beauty to the pattern. A novelty that will prob- 
ably be received with a great deal of interest is a china 
Thermos carafe. This is shown in various plain colors, 
beautiful lustre effects, Dresden decorations, etc. The 
china cover can be removed for cleaning. A new assort- 
ment of china figures, birds, groups, etc., wonderfully 


s, g 
modeled and decorated are also most attractive. 
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USEEUPsandsAsSsELLER 


OUR 


PLATE 


The only time this item is not selling 
is when you are out of it. 


Send for catalogue showing other 
fine sellers. 


iAnle 


EAST LIVERPOOL, O. 
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AN ARTIGEE OF CHARACTER 


HOLD-FAST BABY 


DE. McNIC@E ROTTER Yes: 


July 20, 1922 


Front View 
ABC 


Front View. 
GOLD 
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No. 1038 Hold-Fast Baby Plate 
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Cooperative Investigation of Kitchen Ware 
Enamels 


During the past month, the work of the enameled 
metals section of the bureau has been practically confined 
to the investigation of kitchen ware enamels in coopera- 
tion with a representative of one of the manufacturing 
companies. About 10 ground coats have been applied to 
8-inch steel dinner plates and coated with each of 7 cover 
enamels, representatives of a series of enamels varying 
in composition. Some 600 plates have been enameled 
during the month. They are now being tested for re- 
sistance to impact, to thermal shock, and to acids, but tke 
work has not yet progressed to a point where conclusions 
can be drawn. 

Some very interesting information, however, has been 
developed regarding the effect of variations in composi- 
tion on the burning range, burning properties, and fish 
scaling. In connection with the latter, it is interesting to 
note that the results confirm the bureau’s conclusions from 
previous investigations of fish scaling and will be added 
proof as to the correctness of the theory. 

Some of the results of this work will be checked on 
a factory basis at one of the manufacturing plants during 
the coming month after which the representative of this 
firm will return to the bureau for further study. In the 
meantime, the testing of ware will be continued in the bu- 
reau’s laboratory. 
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The “DAZEY” Flower Holder 


(PATENTED) 


“WILL SAY IT WITH FLOWERS BETTER” 


The three distinct 
advantages of the 
““Dazey’”’ over any 
other flower holder 
made are: 


First, allows’ the 
stems of flowers to 
be set in at any an- 
gle, giving oppor- 
tunity for display of 
full natural beauty 
and effect. 


Second, is heavy, 
strong and durable, 
and design prevents 
upsetting. 


Third, is cast of a 
metal that will not 
rust or corrode, and 
will not mar or 
scratch the finest 
container. 


a 
= 
= 


Made in four stand- 
ard sizes: 5%, 4, 
3% and 2% inches 
in diameter, and in 
five finishes: Foli- 
age green, electro- 
plate bronze, satin 
silver, gold lacquer 
and ivory enamel, 


Retails from 50c to 
$1.50, allowing a 
liberal margin of 
profit. 


Write for Illustrated Folder and Price List 


DAZEY FLOWER HOLDER CO. 
839-843 East 31st Street, Los Angeles, Calif. 2 
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In the Household Utility Aisle 


some Practical Aids for Easier and Better Housekeeping—Time Savers and Labor Lighteners 
_ That Appeal to Busy and Discriminating Housewives and Are Stocked by Progressive Mer- 
| chants Who Are Alert to Supply What the Public Wants 


By Beatrice MILter WISNER 


Steam Cooker Excellently Constructed 
The public is becoming more and more convinced 


hat cooking by steam pressure means more savory 
iands with the values of food nutriment preserved, 
yhich is an indispensable aid to health building. The 
‘team Pressure Cooker illustrated is one of the newest 
oducts from the Wagner Manufacturing Co., Sidney, 
Yhio, which has recently 
een placed on the market. 
‘his efficient cooker, is 
aade of solid cast alum- 
aum, cooker and cover 
eing made by casting the 
luminum in molds. There 
re no welded seams nor 
ivets, nothing to give way 
r leak. Through careful | 
‘djustment of the cover il Tn 
nd accurate workman- (AGN 

ul STM PRESSURE 
hip, it absolutely — sets COOKER 
ight, thus doing away 
vith rubber gaskets. Is highly polished inside and out. 
strong features include release valve is positive in action 
nd releases the valve automatically when the pressure 
sears 25 pounds. The wing nuts, are solid brass, nickel- 
lated, and fastened to cooker by lugs which are cast 
s an integral part of the body. The high steam gauge 
3 first tested by the maker and after it is placed on the 
cooker is tested to 30 pounds steam pressure. Petcock 
o release steam is solid brass, nickel-plated, and is large 
nough to work easily. Edge of cover is accurately 
nilled at a slight angle which insures perfect steam- 
ightness when drawn down by the wing nuts. Conven- 
ent lug for tilting the cooker when needed. Another 
trong feature is the ‘“Drip-Drop,” self-baster on the in- 
ide of the cover, which is only to be found on the Wag- 
er Steam Pressure Cooker, being patented and con- 
rolled by the Wagner Company. The Colonial pattern 
of this cooker, is a beautiful piece of workmanship and 
‘s sturdiness and efficiency is only another demonstration 
f the fine construction and reliability of the Wagner 
ast aluminum cooking utensils which have proven their 
value in every community. Every Wagner Steam Pres- 
ure Cooker is provided with three cooking pans made of 
ast aluminum. 


E 


Dependable Time-Saving Washer 


_ With all the speed-up appliances now on the market 
here is nothing that releases the drudgery of laundry 
ay so much as a dependable and well constructed washer. 
bs new swinging washer has been put out by the Voss 
sros. Mfg. Co., Davenport, Ia. The wooden parts of this 


| 
| 


washer are finished in natural wood color and metal parts 
in battleship grey. It is compact, taking only a space of 
25% inches by 29% inches with bench folded down and 
25% inches by 43 inches with bench extended. It is made 
in three models. The driving mechanism is enclosed in 
heavy steel cabinet with angle iron reinforcements. Tub 
is of 6 sheet capacity, made of Louisiana red cypress 
staves and is slightly raised on one side to insure full 
drainage. The wringer which locks automatically in four 
different positions, is all metal with solid aluminum drain 
board and positive safety release for releasing pressure 
on rolls. Full directions and information concerning this 
estimable washer will be furnished by the above con- 
cern on request. 


Dependable Fruit and Vegetable Slicer 


Every woman knows the value of a good fruit and 
vegetable slicer and one that will give real service during 
canning season, is a welcome utility in the kitchen depart- 
ment. The ‘“Clever-Cut” fruit and vegetable slicer here- 
with illustrated, manufactured by the Tucker & Dorsey 
Mfg. Co., Indianapolis, Ind., is made of clear white maple, 
hand finished. The following table directions goes on the 
back of each slicer—‘The strained or fluted bed in this 


slicer functions in three ways—it reduces the friction, is 
non-adhesive and prevents the turning or twisting of the 
fruit or vegetable and consequent injury to the hand or 
slice. The tempered steel ribbon knife, razor edge, is 
stretched taut between side rails by tension wing nut on 
bolt riveted to end of knife, fixing in turn the adjustable 
bed for the required thickness of cut. The safety sliding 
box with hinged automatic closing lid rides flush with 
face of knife insuring a finished operation. The beveled 
notch in lower end of lid, with lid closed, acts as a drag 
in reclaiming the last vestige of article being sliced. With 
lid up, the capacity of the box, for quantity production, 
is doubled, the lid serving as a shoulder against which 
the vegetables are piled.” Each slice is packed in a 
sealed box, three boxes in a shipping carton. This de- 
pendable slicer is one of the newest acquisitions to the 
above concern’s many products, which has proven its 
efficiency and sturdy construction, receiving the endorse- 
ment of exacting users, who have tested its rapid service 
and sterling qualities. A real slicer for quick results. 
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Buyers Everywhere 
Plan to Attend 


the 


PALMER HOUSE 
CHICAGO-AUG.7-12 


Among the lines to be exhibited are : 


W. C. Owen 

Pollyanna Co. 

The Steinbeck Co. 

C. M. Coopersmith & Co., 


Ine. 
Fo Sing Yuen Co. 
W. T. Darden Co. 
W. S. Broude Co. 
Shirley Studios 
Irvin-Smith Co., Inc. 
Garland Toy Market 
Chicago’ Society of 
Needlework 
Jennings Bros. Mfg. Co. 
The Chicago Gift Market 
Mueller Bros. Art Mfg. Co. 
Industrial Trading Corp. 
Schwartz Picture Frame Co. 
Regal Art Co. 
Smith Metal Arts Co., Ine. 


The Tin Decorating Co. of 
Baltimore 


F. B. Tinker 
Benedict Mfg. Co. 
Will & Baumer Candle Co., 


Inc. 
Karl V. Gambell 
Borin Mfg. Co. 


Art 


Art Lamps Mfg. Co. 

D. J. Carver 

Master-Craft Publishing Co. 
G. U. Gairing 

The “ Kulpkhrom” Line 
Geo. B. Hurds Co. 


Colonial Lamp & Fixture 


Works Co. 
Koscherak Bros. 
Graham & Zenger, Inc. 
Norwood Novelty Co. 
Paul T. Barrett 
Edward Gross Co. 
Hindu Incense Mfg. Co 
Henry Amdursky 
Russian Antique Co. 
N. S. Day Associates 
The Prang Co. 
Abt-Puls Specialty Co. 
Alderman, Fairchild Co. 
All Nations Playing Cards 
Co. 
C. W. Allen Co. 
Alys Parfumerie 
Appleton Studios 
U-Neak Dinner Favors Co. 
Reuhl Molding Co. 


BUYERS should arrange now to be on 
hand and inspect the lines quickly, conveni- 


ently and economically. 
two floors of exhibits. 


There will be 


FURTHER DETAILS will be given by 
addressing the Gifts, Artwares and Novel- 
ties Assn., 60 W. Washington St., Chicago, 


Tl. 
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National Association of Cut Glass Manufac- 
turers’ Convention 


(Continued from page 19) 


finish on figured blanks was more to blame than any- 
thing else for the falling off of cut glass business and 
that the adoption of this label or hall mark would do 
more to restore it to favor than anything else. 
Discussing the blank situation it developed that it was 
a serious one. It seemed impossible for United States 
firms to secure blanks from abroad yet the Canadian 
firms had no difficulty in this respect, the excuse offered 
to United States firms being that they could get better 
prices in their own country. It transpired that many 
firms complained about the quality of the glass in the 
that the 
blank manufacturers would exercise more care in the 


blanks shipped them in part and hoped 
making of the glass, which, after all, was the first essen- 
tial in making cut crystal wares. 

After reading the minutes of the previous meeting and 
their formal adoption, resignations from the Board of 
Directors were read from J. W. Robinson of the Libbey 
Glass Co. and J. H. Fry of the H. C. Fry Glass @@ 
These were accepted with regrets and the Secretary 


ordered to so notify Messrs. Fry and Robinson. 


To Epucate PusLic THRouGH ADs 


L. E. Schneider of the Acorn Advertising Agency said 
that as the label was to be put into circulation as soon as 
it could be printed and put into the hands of the firms 
entitled to it that it be advertised broadcast so that 
the general public would become familiar with it and it 
would be established in the minds of the users. He called 
attention to the National Lead and Paint Co.’s ad in the 
Saturday Evening Post, Geographical Magazine and other 
magazines and suggested that they be asked to use a cut 
of label as all goods under it would of necessity contain 
lead or it would not pass the test of the articles of agree- 
ment. He also proposed to have 25,000 circulars printed 
advertising the new label and supplying them to al 
makers using the label to enclose in correspondence 
This was adopted and he was ordered to proceed witl 
their preparation. 

At this point it was proposed that the National Leac 
& Paint Co. should be invited to become an honorary 
member of the association, which was unanimously 
adopted. Edward H. Bennett of the Jewelers Circular 
Marcus T. Lester Pottery, Glass & Housefurnishings 
Toronto, L.E. Schneider of the Acorn Advertising 
Agency, C. W. Cooper of Glass Industry and Howar¢ 
R. Handy of the Pottery Glass & Brass Salesman, F. Cal 
vin Demarest of the Crockery & Grass JouRNAL, wer 
elected as honorary members and thanked for the heart’ 
co-operation they had accorded to the association in it 
work. Mr. Bennett was able to promise the heart 
co-operation of the Crockery AND GLass JoURNAL ant 

(Continued on page 34) 
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J. H. SMyTHE, REPRESENTATIVE 


CHICAGO OFFICE 
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CLARK 
STREET 


OME good sales of dinnerware were reported on 
S the Chicago market last week by the manufactur- 
: ers’ representatives, who believe the after-inven- 
‘tory buying has commenced and will improve as the month 
progresses. Sales of table glassware, likewise, were on 
‘an improved scale during the week past. Many things 
‘point to a normal business in this section for the Fall. 
\Taking the country as a whole there were fewer busi- 
ness failures during the past month, there has been an 
increase in employment, building activities are going in 
a big way, automobile production has shown a marked 
increase and lower interest rates are in effect. The dis- 
‘senting factors now retarding the progress of business 
as a whole are the national coal miners’ strike and the 
‘railway strike, as well as the continuation of unsettled 
financial conditions in Europe. With the two strikes set- 
'tled, we should again see good business, and with the 
‘European tangle unsnarled the country should see real 
prosperity once again. All of these conditions affect the 
crockery and glassware trade and are directly reflected 
in the retail and wholesale sales. 


The average daily sales of Sears, Roebuck & Co. 


.showed an increase for June of nine per cent over the 
corresponding time a year ago. May sales showed an 
increase of eighteen per cent over the same month in 
/1921. The total sales for May of this year were over 
$14,000,000 and for June were close to $11,000,000. 

| 

| W. C. Owen, president of the Gift, Art Wares and 
Novelties Association, wishes to call to the attention of 
»buyers who expect to visit the gift merchandise show 
sat the Palmer House, from August 7 to 12, to the fact 
that the exhibits to be shown under the direction of the 
‘association will all be located on the fifth and sixth 
floors of the Palmer House and that exhibits elsewhere 
in the hotel are not under the supervision of the asso- 
ciation. 


/ R. J. Hamtinghous, manufacturer of artificial flowers, 
with factory located at 3051 Lincoln Ave., suffered a $10,- 
000 loss by fire on July 12. The building, which was a 
| two-story brick and basement, was only partially de- 
'stroyed, but the greatest loss was in finished stock on 
vhand and raw material. 


| The Industrial Trading Corporation, 403 S. Dearborn 
| St., is displaying some attractive importations in art glass, 
decorated bottles and India engraved brass and wood 
objects of art. These lines, which apply specifically to 
| the art shops, will be shown at the Chicago Gift Show, 


| Palmer House, August 7 to 12. 


Plants of the National Enamelling & Stamping Co., 
manufacturing kitchen utensils, are running practically 
at capacity, and the business of the company is reported 
to be good, with production several weeks behind orders. 


E. C. Gilbreath, of Kansas City, Kan., and Hazel 
Childs, of Wichita, Kan., were among the department 
store buyers in Chicago last week. 

A. B. Cook, wholesale crockery dealer from Cedar 
Rapids, Ia., was in Chicago during the past week. 


L. S. Rosenbaum, Chicago representative for the 
Salem China Co., spent several days calling on the Mil- 
waukee trade last week. 


Wallace Irwin, of Steubenville, and Peter Brady, of 
the Monongah Glass Co., are spending a vacation with 
Walter Minnemeyer, Chicago representative of the Hock- 
ing Glass Co., at the latter’s summer home. 


Some of the recent numbers of the Hocking Glass Co., 
now being shown in the Chicago display rooms in the 
LeMoyne Building, include a line of blown tumblers and 
jugs with iridescent, amber or frosted finishes. 


The following additional reservations were made last 
week for spaces in the Gift, Art Wares and Novelties 
Exhibit at the Palmer House, Chicago, to be held August 
7th to 12th: I, Shainin Co., San Francisco, importers; W. 
H. Eldredge Importing Co., Omaha, Nebr.; Standard 
Oil Co., of Indiana, to show line of decorated candles, 
and Hiram A. Jacobs, 322 Hennepin Ave., Minneapolis. 


Lee Marion Co., 1219 S. Michigan Ave., received a 
state charter last week. The company, which will manu- 
facture and deal in novelties, lamps and furniture, is in- 
corporated for $20,000, and the incorporators are Rose 
Goffin, William M. Tannenbaum and S. F. Mendelson. 


The Illinois Retail Furniture Association held its sec- 
ond annual convention last week at the Congress Hotel, 
Chicago. 


A new dish-washing machine for home use will soon 
be put on the market by the Sani Sink Dish Washer Co., 
of Chicago. Details of the new housefurnishing device 
have not been made public. The concern was incorpo- 
rated for $25,000 under the state laws of Illinois, and 
offices are located at 2400 Commonwealth Ave., North 
Chicago. Those interested in the company are C. A. 
Parliament, Chas. Tueter, E. F. Sedgwich, J. W. Ellis, 
J. F. Matteson, C. C. Fogarty and W. A. Jordan. 


Thirty-one 
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"HISAGH) 


READY TO 


BUYERS OF 
ag CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 
“= GIFT SHOP & ART GOODS-DOLLS’& TOYS 


— 


rs ae AUTEN, ANDRENS HEYWORTH BUILDING 
Corner Wabash Avenue Madison and Wabash 


Room No. 405 


invites you to inspect Representing 


the following lines. MoNoNGgtH. “Giese Gat 


Co-OPERATIVE FLINT GLASS Co, 
THE DUNCAN & MILLER GLass Co. 


THE 
Imported overglazed 
CHINA COLORS PLACE 
Powdered or Mixed for Use 
Everything for China Decorators TO 
PILKINGTON MANUFACTURING 
co BUY 
s f : 
3223 W. Lake Street Chicago GLASSWARE |f 
A. G. HAILGREN = — 
: f 2 Room 408, Garland Bldg. Phone Cent. 2961 The John S. Ward Co.. not Ine. 
Albright China Co., Room 25 58 E. WASHINGTON ST. J Room 1508 
Fine Dinnerware and Fancy China. Representing MSBLC 
EE ae no SI Fie lea a MERCER POTTERY CO., manufacturers Luster Tea Ware 
Phone mn CaruOnni00 of Quality Dinnerware and Hotel Ware. Gold Encrusted China 
i IROQUOIS CHINA CO., manufacturers Decora ee Ware 
Crooksville China Co., Room 591 of Vitrified Hotel and Restaurant China. Tarostend ‘ghaae 


Makers of Dinnerware 
Represented in the Middlewest and 


Hee ES See | | THE HAEGER POTTERIES, Inc. 


Telephone Central 5271 


PLATINUM Encrusted China— 


Pottery of Distinction Th 
W. T. Darden Co., Room 51 A most wonderful side in Bright and 
Ortes" ; £ 
cha er Ale Rae Plant and salesroom at Dall Shish. Guaranteed to wear and the 
re AY J . Dts] Seller. Your line is not complete 
Genesee Pottery Co., Inc. DUNDEE, ILLINOIS without 
tT re sps * Be ry Cc Ms , P -_ , ca oe . aa 
Home dlectric Bales Co (Convenient suburban service from KITTLER’S PLATINUM CHINA 
ule c Sales : Chicago) 2116 Hudson Avenue, Chicago 


Phone DIVERSEY 3357 


Guernseyware, Room 562 
COOKING UTENSILS 


Vitrified China, Plain and Decorated 


ROLLED EDGE HOTELWARE JOYCE ART STUDIO 
Vitrified China, Plain and Decorated FRENCH CHINA co. F 2 Z 
ST a deer reae iar ye 0 Display R cial lustre and gaebar@e aoe 
Ed. fice and isplay oem Original designs in floral decorations. 
Potters Co-operative Co., Room 43 136 West Lake Street Phone Austin 1500 
Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at Hast 5006 WASHINGTON BLVD. 
Liverpool. Geo, W. McNicol, Mgr. = 7 aaa 
Thomas F. Reid, Room 562 FOSTORIA GLASS CO. 
Dinnerware, Vitrified Hotel Cooking KAY BEE CHINA WORKS ; " 
Ware and Tea Pots, plain and Chicago Display, 806-7-8 Masonic 
decorated. ; Manufacturers Temple 
Aluminum for special sales and high ; 4 p 
grade Cut Glass. Hich Grade China Flint Glassware, Harry G. Dalzell 
“ Scout-Runner ” with the live center. 5 


Pressed and Blown Phone 


Phone, Dear, 4700 | Etchings, Cuttings 
CHICAGO ILLINOIS | and Iridescent. Central 3497. 
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THE PROFITEERING RETAILER—ISN’T 


CTT TTTTOUTOO LUMO MOLUOUUELLULALULLLOLLLOG UOC CEO OOOO CHT DUT 


forms have been appearing in the press and the 
public has been pretty liberally supplied with 

facts purporting to substantiate proof that the retailers 
of America in general and the department stores in par- 
ticular, have been exacting an unreasonably large profit 
in a good many kinds of merchandise. The Chairman 
_ of the Ways and Means Committee and Senator McCum- 
‘ber, Chairman of the Senate Finance Committee, have 
been conspicuously active in denouncing this alleged 
profiteering. Not content with the statement that many 
stores are making a profit of 400 to 500 per cent., the 
Senator from North Dakota has gone one better and 
asserted that the stores through their large advertising 
_ appropriations control the newspapers in their com- 
munities. Let us see what these big claims amount to. 


| Fe many months charges of profiteering in divers 


N making his address Senator McCumber illustrated 
his remarks by displaying a number of articles and he 
played up with a burst of rhetorical eloquence the 
“spread” between the foreign cost of these articles and 
‘the price which he asserted they were being sold at 
retail in this country. Now, these claims which have 
been made so frequently and at so great a length would 
constitute a very serious charge and show a very grave 
condition to exist in retail distribution if the facts as 
stated were true. But the evidence points in the opposite 
‘direction. Not only does the Senator from North Dakota 
: show an utter lack of business knowledge but his reason- 
ing is based on the unstable premises of misinformation. 
| While making the assertion that the department stores 
fare gouging the public to the tune of several hundred 
per cent. profit, it is pertinent to inquire in what quantity 
these goods were brought in and where they came from. 


Unfortunately, save in one solitary instance, the Senator 


failed to do this. 
demonstration in the halls of Congress in his attacks on 
the retailers, Senator McCumber has displayed such an 
unexpected degree of ignorance of business conditions 
and of business methods, that any thinking man is likely 
to question the accuracy of his data. In point of fact, the 
400 or 500 per cent. profit claimed is not profit at all. The 
spread between production cost and retailing price is 
not profit, for the simple reason that duty, freight and 
overhead selling expenses must be figured in the sale of 
all merchandise and this must be deducted from the 
retail price to find the actual net profit. But this the 
Senator failed to do, and as he has hopelessly confused 
manufacturing costs with gross profits and termed his 
spread net profit, his examples are not only exaggeratedly 
untrue but are based upon no business principles at all. 
In figuring the cost of anything, in 
determining any percentages, it is important to use figures 
correctly in their proper places. This has not been done 
and while the result has been highly sensational it has 
been lamentably unconvincing. 


And in making a great deal of noisy 


Business is business. 


HE report of the Joint Commission of Agricultural 

Inquiry recently presented has failed to show any 
such profiteering, but it has set up an ideal which is 
unfortunately impossible to realize under present busi- 
ness conditions. This ideal way of conducting business 
to obtain lower prices for the consumer, states that, 
“Economic distribution of essential commodities cannot 
be secured on any other basis than that of continuous pro- 
duction in response to continuous demand and a con- 
stant movement of products toward the consumer, with 
a minimum of handling costs between the producer and 
consumer.” All of which we heartily agree to but we 
are not given anything definite how to bring this about. 


Thirteen 
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To establish this ideal the buying habits of the whole 
country would have to be changed, which is considerably 
more than a simple business proposition like figuring net 
But, and here is the answer that the profiteering 
retailer—isn’t. The commission has figured out that the 
composite dollar spent for dry goods, gro- 


profits. 


consumer’s 
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ceries, hardware, etc., last year was 74.48 cents, operating 
expenses, 24.39 cents and profit 1.13 cents. Thus the 
conclusion arrived at from the Commission’s own figures 
seems to clearly absolve the retailer from the profiteering 
charge. What'’s all the shooting for? And the answer is, 
political fireworks and a vast fund of misinformation, 


TUTVPTUOTPTTTIETNUOUUOAHVCUTULLECLOGOGTOATULC UUUCUUHTCELUULULLCLOGHELLULLULG 


Poor Packing Responsible for Heavy 
Losses of Merchandise in | ransit 


Small Town Merchants Careless in Returning Goods Big Distributors Claim, But Cause Is 
Largely Due to Difficulty of Installing Thorough Inspection System in Ewery Office, 
Says Traffic Expert After Investigation 


TUUUTTTUUHATULELULORSURLOHLULLTLICCLLUUULLOLLLUUATLULLOLOLUORUOLE COLL 


ANY merchants have complained of the arrival 
M of a returned express shipment in a badly dam- 

aged condition. They have been at a loss to 
account for the receipt of the merchandise returned in 
that state, and the question, why do carriers accept poorly 
packed shipments of returned goods? has often been 
asked. 

In the larger number of instances, it is said, the trouble 
lies in the lack of careful inspection at the small express 
offices. , J. H. Butler, Manager of the Loss 
and Damage Depariinent of the American Railway Ex- 
press Company, has undertaken to show it happens that 


Accordingly 


these returned shipments are often inadequately packed 
for their journey through the express company’s hands. 
His statement has been issued by the Traffic Group of the 
National Retail Dry Goods Association, which urges its 
members to write and give their own experiences and sug- 
gestions regarding return express shipments in their re- 
spective cities. 

In the first place, declares Mr. Butler, let me state that 
our packing requirements and our instructions regarding 
the enforcement of them are uniform, and it is the inten- 
tion to have these instructions complied with as strictly 
in the small town as in the large city. There are, how- 
ever, many conditions which work against the actual per- 
formance of this plan. 

In the large cities, where the bulk of the merchandise 
by express originates, we have trained forces of men over 
These men are instructed 
from time to time as to what shipments they should ac- 
cept and what they should not. We are further protected 
by a “ tail-gate ”’ 


which we have good control. 


inspection as the shipments are checked 
from the pickup vehicles at the express warehouses or 
depot offices. Therefore, if a poorly packed shipment 
passes the inspection of the driver, it is quite likely to be 
caught by the inspector or checker at the warehouse. 
Hence, we see a “ perfect package” started from New 
York City, we will say, to Jonesville, Indiana. Assume 
that Jonesville is a town of seven or eight hundred people, 
having a general store which supplies the wants of the 
people of the town and the farmers in the vicinity. The 


express agent at Jonesville is the railroad agent. Express 
is a sideline with him, and he is paid by commission. He 
is also agent for the Western Union Telegraph Company. 
He knows practically everybody in Jonesville, and Sam 
Brown, the proprietor of the general store, is one of his 
close friends and best express customers. 


The New York package referred to reaches Sam Brown 
in good condition. He opens it up, and decides to return 
one-half of the lot of goods received. Having no new 
boxes in stock, he simply puts the goods for return back 
in the box they came in, secures it in the best way he 
knows how, scratches out the marks on the shipment and, 
re-addresses it to the origina] shipper. He takes it over to 
the railroad station, plates it on the express truck, goes 
to the agent and says, “ Jimmie, I’ve got a package for 
express going to the Wide-Awake Company, New York 
City.” The agent glances out of the window, sees the 
package, and gives a receipt for it. In doing so, obviously| 
he has not complied with all of the instructions of the 
company and he has not watched closely all of the Classi’ 
fication Rules. But let’s be real practical and try to visual. 
ize what actually happens not only at Jonesville, but a_ 
many other offices where conditions are the same. 


It cannot be charged that the express agent is under 
paid for the work he does, because the commission allow | 
ances are quite liberal as a rule. The express business a 
such offices is comparatively small and fluctuates to ai 
extent that it would be difficult, if not impossible, to pa_ 
equitably on a salary basis. There is not enough expres 
business at these small offices to warrant the employmen 
of men exclusively to handle express shipments. It is t 
the public interest for the express company to maintai 
agencies wherever they can reasonably do so, and it ca 
be readily understood that it is not possible to have th 
work conducted with the same degree of refinement at a 
of these smaller offices as is business at the larger citie, 
where exclusive express employes are maintained. 


However, let it be said to the credit of the average ral 
road agent that he does handle express well and endeavo1 
to follow instructions and protect the company’s interest 
I do not mean to convey the impression that all returne 
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shipments are accepted without inspection. I do say, 
however, that careful inspection is impracticable, if not 
impossible, without serious delay to the shipment. 


- To correct this trouble, we have a system of notices 
whereby the shipments reaching our bad order rooms, or 
which are received in otherwise than in good condition, 
are reported back to the origin so that the attention of 
the agent is called to this failure to comply with instruc- 
tions. 

Finally, posters, pamphlets and bulletins emphasizing 
the importance of close scrutiny of returned shipments 
are frequently issued in an effort to maintain a uniform 
compliance of the classification rules by the 25,000 agents 
and 125,000 employes, scattered all over the United States 
and Canada. 


Business Outlook Good, Says N. R. D. G. 
Association 

_ Improved conditions in the retail selling field for the 
second half of the current year are expected by the 
National Retail Dry Goods Association. In its regular 
monthly survey of trade conditions the Association says: 
A comprehensive survey of business conditions during the 
first half of 1922 demonstrates marked betterment over 
the corresponding period of 1921, and indicates improve- 
ment for the remainder of the year. 

_ The outstanding feature of the trade is re-established 
‘confidence, which appears universal and, excepting in 
local areas directly affected, discounts apprehension of 
serious setbacks from strikes, as it also discounts depress- 
ing forecasts from Europe. Notwithstanding the possi- 
bilities of long continued idleness on the part of 1,250,000 
workers of all occupations on strike at the beginning of 
July, the attitude of business is that the readjustment 1s 
at hand which has been inevitable since the end of the 
war, and the nation is prepared for it. 

Retail sales showing gains over last year have been larg- 
est in the North Atlantic, Middle Western and Pacific 
‘Coast States, the last named section having had a May 
sales volume of 15% per cent. above that of May, 1921. 
Greatest gains in sales were made by department stores, 
where the index figure for May, 1922, was 121.1 per cent., 
as against 113.6 per cent. for April and 112% per cent. for 
May, 1921. Sales of mail-order houses, down in April to 
77 per cent. as compared with 1919, dropped to 69.4 per 
cent. in May. Chain stores, previously making marked 
advances over 1919, show several declines. The shoe 
chain stores fell off more than 29 per cent. 


How’s Business? 
' Trade and industry was beginning to show a marked 
acceleration when the coal strike retarded matters and 
to further complicate the situation the railroad strike has 
‘been added to the burden which business is carrying. 
‘With but part time operation of the mines and with the 
lcarriers operating on inadequate schedules, business has 
naturally suffered considerably. It is not surprising, 
therefore, that business conditions are irregular and that 


the effect of strikes is impeding the business recovery to 
offset much of the gains made in previous months. De- 
spite this hold up by the strikers who apparently do not 
hesitate to strangle industry as a means of winning, en- 
couraging progress is continuing in many quarters al- 
though general reports are less uniformly favorable and 
the immediate outlook is more or less uncertain. In 
their current survey of business Bradstreet’s reports that 
optimism is still expressed despite the fact that strike un- 
certainties is holding Fall buying in check. 


InN THE East 


In New York trade is improved and all divisions of 
business are conceded to be fair. In crockery and glass- 
ware, the railroad strike has slowed up sales by delaying 
shipments but there is quite a little activity in seasonal 
glassware, such as fountain glass and preserving con- 
tainers. Lighting glassware is fairly good and the alumi- 
num ware market is very active and considerable ware is 
being received from French and Belgian manufacturers. 
In the housefurnishing trade considerable buying is looked 
for by the latter part of August, when the Fall season 
will begin. Retailers’ stocks are now rather light and as 
prices are now stiffening this is believed to afford a good 
stimulus for early buying in comparatively large quanti- 
ties. Boston reports that department stores are doing a 
fair business and that business shows an upward trend 
with collections fair. In Philadelphia retail trade is fair, 
building active but collections are slow. In Pittsburgh 
general business continues quite active in spite of the coal 
and rail strikes but trade in mining regions is falling off 
and collections are slow. Buffalo reports that retail and 
department store trade is active in spite of the street 
railway strike which has continued since July 3. 


IN THE WEST 


In Chicago industry and trade is seriously retarded by 
strike conditions, and while retail trade is fair wholesale 
trade lacks snap and the lessened numbers of buyers re- 
flects hesitation in purchasing. Cincinnati reports that 
retail trade is fair but all business is affected by the rail 
strike but collections are fair. In Cleveland midsummer 
quiet prevails in retail trade, manufacturing and industry 
are fair but collections are slow. In Detroit retail sales 
are fair for the season and the auto industry is continuing 
active with several of the biggest producers operating at 
capacity. Kansas City reports that retail trade is fair, 
but country stocks of merchandise are below normal in 
every line. Crops are progressing favorably but collec- 
tions are backward. St. Louis reports that retail trade 
continues active, that mail orders have been unusually 
heavy, indicating that country merchants are turning over 
their stocks. Crop prospects are good with wheat about 
threshed and collections are fair. In Minneapolis retail 
trade is fair, being helped by unusually large tourist trade; 
building is active, crop prospects good and collections 
fair. St. Paul reports that trade is about normal and 
crockery and glassware business is improved and collec- 
tions are growing better. Des Moines reports that retail 
trade is fair, building active, but storms are delaying har- 
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vesting crops and collections are holding up fairly good. 
Omaha reports that trade is fair, building active, manu- 
facturing fair and unemployment very small. 


IN THE SOUTH 

In Baltimore strikes are beginning to slow down busi- 
ness but retail trade is fair, crop prospects good and col- 
lections fair. Louisville reports that department and re- 
tail stores report fair business, building is active and about 
the normal number are employed. In Charleston trade is 
fair, lumber and cotton mills active, crop prospects poor 
and collections fair. Memphis reports that trade 
is fair, rents on the decline, crop prospects fair but col- 
lections backward. Nashville reports that trade is 
rather quiet, residential building active, crop pros- 
pects good but collections In Birmingham 
trade and manufacturing are quiet, crop prospects fair 
and collections fairly good. Dallas reports that retail 
trade is good and good fall business is expected, crop 
prospects good and collections fair. In Waco trade and 
industry are fair and collections slow. New Orleans re- 
ports that retail trade activity consists largely of bargain 
sales; crop prospects are good but collections continue 
slow. 


slow. 


ON THE Paciric Coast 
In San Francisco retail trade is good, the rail strike hav- 
ing little effect so far on business, fruit crop prospects are 
excellent and collections are good. In Portland, Ore., 
trade is fair, dry weather has shortened crops and collec- 
Seattle reports that trade and industry 
has shown considerable progress in first half of year, 


tions are slow. 


crops need rain, and while prospects are good collections 
continue slow. - 
IN CANADIAN CITIES 

In Montreal trade is fair, industry quiet but mail orders 
show improvement over last year. Canada’s export trade 
for June shows increase of over 13 million compared with 
same month of last year. Collections 
Winnipeg reports that trade and industry are quiet, crop 
prospects above average but collections continue slow. 


continue slow. 


Exports of Glassware 


Domestic Exports FROM THE UNITED STATES BY COUNTRIES 
FoR May, 1922 


*Lamps 
Table Lamp  &other 
(bottles, Table chimney — illumi- 

: vials glass- lantern nating 

Countries and jars) ware globes glass 
Azores & Madeira Is.. = — — $119 
Belgium 725. 5.eeeeeee $204 $656 — —- 
Denmark 2... — — $110 == 
Gerinany!) .eeeeeerne z — — — 
Greece =....-. eee 118 — — — 
Ttaly™ 3) ee eee == — — 438 
Netherlands). 290 — = = 
Norway: 23) seer 60 — 34 — 
Spain” 5.2 sneer 764 661 — = 
England ene eee 33,705 22,191 Palen 21 
Scotland o.. eee 2,109 1,404 283 = 
Canada-Maritime Proy. 400 950 381 12 

Quebec & Ontario .. 64,486 15,861 4,265 857 
Prairie Provinces ... 7,053 1,066 341 146 
Brit. Columbia & 

Yukon: 2... 235eeer 10,316 581 131 142 
Brite honduras eee — 129 — 89 
Gosta Rica) seen 942 128 — es 
Guatamala ee eee 836 877 — 74 
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Elondirasme eee eet 2,481 1,768 — 114 
INicarag dames eee 50 48 — 24 
ieahiebael Ghamouas sc code 1,130 1,100 135 500 
Salvadoran renee 270 301 — 56 
Greenland -eoeeee — = — 125 
Mexicomeests oe acer 18,160 11,202 1,022 9,376 
Newfoundland and 

cabradoraaewee seer 1,136 134 1,420 
Bermitdageereere see 379 404 190 
BEVERY soonogccdtos 11 185 _ &8 
JENOCER, oA bn coenobave 433 159 — 245 
Trinidad & Tobago ... 437 128 — 211 
Other Brit. West Ind.. 4,774 584 — 178 
Ciubareee eel ed pres 16,396 20,324 237 4,938 
Dominican Republic .. 46 124 — 31 
Dutch West Indies ... — 44 — 80 
Flaite eerie Peete — 724 109 89 
Virgin Islands of U. S. 78 369 — 36 
IATeentina meee 2,469 4,988 — 507 
Brazil seen cee eee 20 263 — 57 
Ghilety ter aoe. eee 177 — = — 
(Colombia ee ee 2,362 3,919 32 537 
Eciadormereree ore 375 oe — 201 
Beittshe Guianame ees 134 — — 101 
Bata cia yee meee meri 168 “= — _ 
Ber uig een ey cee ner 362 1S 7; 1,048 
(WERE Ely he aon oat 531 451 — — 
Wieneziclameni saan 358 489 145 87 
JANG CS ip enic enemet tor ols He ace = — — 33 
British ndiaee eee 2,500 — — 224 
Straits Settlements ... 536 85 135 34 
Ghia a a: eee 1,891 1,400 280 163 
Chosen™ tye eceieretnae _ 70 — — 
Vavaccm\tad tkamen cnr _ — — 121 
Far Eastern Republic . — 621 — 538 
lone Kong a eeeEte er 22, — 36 = 
Japalleeee semen 1,390 59 1,466 4 
Kwantung, leased terri- 

LOTY anh he 11 — — — 
Greecel ins Actas 96 = = = 
Palestine & Syria .... 22 — — — 
Philippine Islands .... 1,831 22 817 1,176 
AUIS tralia ee eee 3,614 17,290 220 2,566 
Bistishe Oceania ee — — — 13 
French (Oceania... 45 138 46 — 80 
New: Zealand seer 12,104 1,969 — 586 
Others Oceantane sat = — — 37 
Brit. West Africa .... 128 — — 228 
Brit. South Africa .. 3,801 1,307 247 607 
Brite BastAu rica aan — — — 91 
Eey pti. neem ‘— — — 6 
Portuguese E. Africa. 153 15 — 6 
Other Portuguese 
TN 6 Cel Wesel Ai et soe) aie — 168 — = 

ERO tale. aera Ne $202,259 $116,401 $12,557 $28,673 


* Not including globes and shades. 


Parker Co. Rushing Work on New Building 


The work of constructing the new building to house 
the M. L. Parker Co., Davenport, Iowa, is now proceed- 
ing so smoothly that it is expected to have the building 
completed by November 1. The company reports that a 
gratifying response is being received to the offering of 
$150,000 worth of stock in the new store to its customers. 
“T would consider 1,500 owners of one share each of 
stock in the store to be the best asset we could have,” 
said M. L. Parker. “It is not the money so much as 
the good will of the people we want.”” About 93 per cent 
of the stock in the Parker store is held by the present 
management, and the common stock will remain in its 
control and insure the continuance of the same efficient 
management as heretofore. The expansion of the com- 
pany’s business and the erection of the new building is 
a natural phase of the growth of this forward looking 
store, of which A. E. Simmons is the merchandise man- 


ager and F. J. Bode buyer of the housefurnishing 
departments. 


Glass Manufacturers Hold 46th Annual 
Convention 


American Association of Flint and Lime Glass Manufacturers Meet by the Sea to Discuss Many 
Important Phases of Glass Industry—Special Speaker Makes Optimistic Address 
On Business Outlook 


Association of Flint and Lime Glass Manufac- 

turers convened at the Marlborough-Blenheim Ho- 
el, Atlantic City, N. J., last Friday afternoon, July 21, 
vith an attendance that was not quite as good as usual. 
This was not due, however, to any lack of interest, but 
‘ather to the time of week it was held, for to have reached 
here in time, it necessitated most of the manufacturers 
iaving to break into their week’s work by leaving their 
1omes on Thursday, instead of Saturday or Sunday, as 
1as been their custom in previous years. 

The meeting was called this year on Friday instead of 
Monday, in order that the wage conferences could be 
‘tarted promptly on Monday morning. President of the 
Association Marshall W. Gleason, of the Gleason-Tiebout 
alass Co., Brooklyn, called the meet- 


ie forty-sixth annual meeting of the American 


either for the glass manufacturers or for our faithful 
workers. Orders have not been very plentiful and, as a 
result, our factories did not run full time, and that has 
meant many days of idleness for the workmen. Like 
Lloyd George, we have found our relief and recreation in 
changing about from one kind of trouble to another, and 
we must look forward to ever new troublesome complica- 
tions and vexatious problems that at the time seem almost 
insurmountable. Nothing ever gets settled finally. In 
this life we never cease to suffer growing pains as our 
industries expand and our civilization grows more com- 
plex. We would not want it otherwise. Ours would be 
a very stale and uninteresting existence if we did not have 
a few difficulties to make things interesting. We must 
take our troubles philosophically and meet our problems 
as they arise, calmly and with 


ng to order promptly at 2:30 o’clock. 
dis very interesting opening address, 
which was followed with close atten- 
ion by the members of the associa- 
ion, was as follows: 


PRESIDENT MarsHALL W. GLEA- 
son’s ADDRESS 


American Association of Flint and 
Lime Glass Manufacturers. 


sentlemen: 


“Tt is indeed good to be back here, 
ooking once more into your familiar 
‘aces. After all, old friends are best. 

“For many years I had looked 
‘orward to take the cruise to the 
Mediterranean, the Holy Lands and 
igypt, and I would not have missed 
t for anything. And while I found 
nost fascinating the constantly 
changing scenes and the almost be- 
vildering succession of strange 
ights, it all made me realize more keenly than ever before 
hat there is no spot on earth quite so fine as the good old 
J.S. A., and, being away from my accustomed activities, 
nade me understand more clearly than ever before how 
auch all you men and how much association with this 
»ody means to me. 

_ “As I look about, some familiar faces are missing, and 
tis fitting that we give a moment’s pause in memory of 
-olonel Heisey, Alexander Patterson, and others of our 
\umber who may have died during the year. One by one 
ve disappear into the mystery and the larger opportunities 
f the future. 

_“ The year just passed has not been a very happy one 


MARSHALL W. GLEASON 
re-elected President American Asso- 
ciation of Flint & Lime Glass Manu- 

facturers. 


confidence. 

“Tt is not to be wondered at that 

business has not been good when we 
stop to consider the terrible condi- 
tion of affairs in Europe. I need not 
tell you of the deplorable situation in 
Russia. Conditions in Germany and 
in Austria are very bad, and even in 
the countries victorious in the late 
war business conditions are far from 
satisfactory. Permanent improve- 
ment in our own affairs here in 
America cannot take place until there 
has been improvement on the other 
side of the water. The wisest minds 
in all the world are giving constant 
thought to solving the troubles of the 
European nations, and I am con- 
fident that success will crown their 
: efforts and that the time will soon 
come when the whole world will 
gradually be restored to more nor- 
mal and hopeful conditions. 
“The fuel problem is always a burning question among 
During the war period we had 
more than our share of worry in this direction, often not 
knowing what the morrow would bring forth, and now 
to complicate an ordinarily uncomfortable situation comes 
the great coal strike, which if too long continued will 
necessitate the shutting down of many of our factories. 
I am hopeful, however, that the good sense and patriotism 
of the coal miners and the operators will prevail and a 
settlement will be made that will be fair to all. 

“To me the strike is one of the most terrible features 
of modern industry. On July 1oth the National Indus- 
(Continued on page 21) 
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NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


this week was F. V. Zug, manager of the 

china, glassware, housefurnishing and lamp de- 
partments for Kaufman’s, Harrisburg, Pa. Mr. Zug, 
who left for home on Wednesday, was here placing 
orders for the opening of his departments in the con- 
cern’s new store, the formal opening of which he expects 
to take place about September first. These departments 
in the new store will be several times larger than they 
were in the old store. Mr. Zug spent his time this week 
buying lamps, but will return next week to make pur- 
chases for his other departments. He also buys for the 
dry goods, carpet, rug and upholstery departments and 
altogether is kept decidedly on the move. 


QC: of the buyers visiting the New York market 


James B. Boote of Edw. Boote, the well known 
English importer, returned aboard the Majestic on Tues- 
day from a several weeks’ visit to the potteries in England 
which the concern represents in this country. 


“Jack” W. French, traveling representative for John 
Davison, Inc., returned to headquarters last Friday after 
making a trip through Canada, covering the territory 
usually made by William J. Noble, who has been ill for 
the past two months. 


Frank Fleischman, buyer for I, Freimuth, Duluth, 
Minn., J. G. Paulette, buyer for Miller & Rhodes, Rich- 
mond, Va., Ernest Merrill, buyer for the New England 
Furniture & Carpet Co., Minneapolis, and Oswald Clay- 
ton, buyer for the M. E. Blatt Co., Atlantic City, all wit- 
nessed the ceremony at the Century Theatre on Wednes- 
day night when Charles A. Postley became a shriner in 
Mecca Temple. 

Miss M. E. Ward, buyer of china, glassware and lamps 
for the Daniels & Fisher Stores Co., Denver, Colo., was a 
passenger aboard the Majestic which arrived in port on 
Tuesday. She had been abroad for several weeks on a 
buying trip. Accompanying her on her return was Mr. 
Trott, a member of the firm, and Mrs. Trott. 


N. E. Lee, assistant sales manager of the Nonik Glass- 
ware Corporation, left on Monday for Philadelphia, 
where he conferred with the concern’s representative in 
that city, Paul L. Larson. Mr. Lee also took the oppor- 
tunity while there of calling on a number of his friends 
in the trade. After leaving the Quaker City, Mr. Lee will 
visit Wilmington, Trenton and Atlantic City, before re- 
turning home. 


Joseph Bason, who recently assumed the buyership of 
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the china, glassware and housefurnishing departments of 
the Palais Royal Store, Washington, D. C., is in New 
York this week on his initial buying visit to the local 
market for the concern. He is well pleased with his new 
connection and reports his departments are doing a thriv- 
ing business. : 

The Ideal Cut Glass Co., Canastota, N. Y., will have 
many new items of interest in their line when F. L. More- 
croft of the concern opens their exhibit in room 362 of 
the Hotel McAlpin for the month of August. A feature 
of the display will be specials in staple lines for sales pur- 
poses, an attractive showing of five dollar retailers, Dol- 
lar Day specials, special barrel assortments for jobbers, 
in fact, it is a line throughout that the enterprising buyer 
cannot afford to miss. | 


R. L. Tignor, Eastern and-Canadian representative 
for the Zane Pottery Co., South Zanesville, O., will open 
up a display at the McAlpin Hotel on August Ist, for the 
entire month. He will-have a variety of new offerings in 
vases, bowls, candlesticks, jardiniers, etc., in many new 
plain color and mottled effect glazes. One of the novelties 
will be a door stop showing a life size reproduction of a 
cat in mirror black with green eyes. There will also be 
a complete line of mirror black vases for lamp mounts. 


A postcard received at the office of the CrocKery & 
GLAss JOURNAL, from A. Weber, office manager for Her- | 
man C. Kupper, postmarked Stoke-on-Trent, stated that 
he had experienced two straight weeks of rain and such | 
cold weather that to be consistent he had abandoned his 
straw hat for a new English felt. He expects to return _ 
home about September first. : | 


S. A. Weller Incorporates 
The well-known pottery manufacturer, S. A. Weller, 


Zanesville, O., recently incorporated the business under 
the laws of the State of Ohio, with a capital of $750,000, 
fully paid. Mr. Weller’s idea was to put the business on 
a co-operative basis, giving certain old employees and 
heads of departments an opportunity to participate in the. 
profits of the business, and also to insure its perpetuation 
by men who have been identified with it for years. He 
will continue as usual in the active management of the 
business. A special feature of the new incorporation will 
be the use of each of the three plants of the concern for 
the specialization of certain kinds of ware. For instance, | 
No. 1, known as the Putnam Plant, will be used for high- 
grade bric-a-brac; No. 2, or the Marietta Street Plant, 
will be used for making brown and white cooking ware. 
and yellow bowls; and No. 3 for glazed jardinieres and 


) 
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umbrella stands. All the plants are located in Zanesville. 

The officers and stockholders of the corporation are: 
Samuel A. Weller, president and general manager; Harry 
A. Weller, vice-president; Jos. T. Bagley, secretary; 
Fred J. Grant, treasurer; and Edgar E. Bagley, assistant 
secretary and assistant treasurer. 

The Directors are: Edgar E. Bagley, Frank E. Weller, 
Wm. C. Hughes, Walter J. Gitter, Edward R. Jones, Paul 
M. Phillips, and Chas, H. Taylor. All of the officers and 
directors are connected directly with the factory with the 
exception of Paul M. Phillips and Chas. H. Taylor, who 
are Boston and New York representatives, respectively. 


Maddock & Miller and Herman C. Kupper to 
Move Soon 

Maddock & Miller, Inc., now at 54 Murray Street, 
importers of English wares, and Herman C. Kupper, 52 
Murray-Street, importers of Ahrenfeldt French China, 
are busily engaged making preparations for their removal 
to the Miller-Kupper six story building, 39-41 West 
Twenty-third Street, and 20 West Twenty-fourth Street, 
about August 15th. 
-. That portion of the building which these well known 
importers will occupy is now in the hands of a large force 
of workmen, who are practically building it over anew in- 
side, to suit the purposes of the new tenants, in fact, it 
has been entirely remodeled throughout, for the various 
firms in the china and glassware business whose show- 
rooms are located there, and when fully completed it will 
be one of the most modern and up-to-date buildings on 
Twenty-third Street. 


Both firms mentioned will jointly occupy the store 
floor and basement, while the second floor will be used by 
Maddock & Miller and the third floor by Herman C. 
Kupper. 


They are now planning salesrooms that will set new 
standards for beautiful displays and general convenience 
for the buyer. 


Enthusiasm Grows as Outing Day Nears 

Considered by many as the big event of the season, the 
annual summer outing of the Pottery, Glass and Brass 
Salesmen’s Association to be held at Duer’s American 
House, College Point, L. I., Saturday, August 5th, is 
going over big. Tickets are selling particularly well and 
Secretary Charles A. Pastley has just received a letter 
from Billy Lynch of the Taylor, Smith & Taylor Co., 
East Liverpool, O., that he will be on hand with ten or 
more buyers. So, if you haven’t a ticket as yet, why not 
follow the example of 150 others and secure a bid for a 
day’s hearty pleasure? 


Two Pennsylvania Stores Change Hands 

One of the largest building deals which has taken 
place in Erie, Pa., for many years was closed recently 
when C. E. Metzger and other local capitalists purchased 
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the interests of C. H. Jerome and Clifford Smith in 
the Smith, Metzger, Wright department stores of 
Warren, Pa., and Sheffield, Pa. These are the two 
largest stores in this section of the State and the amount 
invested is approximately $1,000,000. C. E. Metzger 
is president of the new firm, W. W. Wright, vice-presi- 
dent and treasurer, and the directors include C. E. Metz- 
ger, W. W. Wright, W. P. McClure, L. M. Nichols, A. N. 
Bowen, A. R. Smart and K. M. Andrews. 


Buyers in New York 
JULY 20, 1922. 

H. K. Lacey, lamps and gift novelties, Stickley-Brandt Furn. 
Co., Binghamton, N. Y., Pennsylvania. 

A. I. Spilker, toys, Lederer Co., Chicago, Ill., 370 7th Avenue 
(Munzer-Mann Co.). 

C. A. Bland, toys, Newcombe-Endicott Co., Detroit, Mich., 200 
5th Avenue, Room 1150. 

Mrs. Van Valkenberg, gift shop articles, Herpolsheimer Co., 
Grand Rapids, Mich., 1170 Broadway (Morgan & Ahrens). 

Miss M. W. Clark, toys, M. E. Blatt Co., Atlantic City, N. J., 
23 East 26th Street, care Mdse Reporting Co. 

W. W. Bechtold, toys, M. T. Garvin & Co., Kansas City, Mo., 
care Ben Levis, 37 West 26th Street. 

P. H. Johnson, toys, Hayden Bros., Omaha, Neb., care Kirby 
Block & Fisher, 352 Fourth Ave. 

L. A. Dempsey, lamps, McCreery Co., Pittsburgh, Pa.,.23 East 
26th St. 

J. A. Harth, china, housefurnishings and toys, Pelletier Co., 
Sioux City, Iowa, care A. Fantl, 116 West 32nd St. 

Gus Taylor, toys, Albert Steinfeld & Co., Tucson, Ariz., 105 
Grand St. 

G. Leh, housefurnishings and toys, H. Leh & Co., Allentown, 
Pa., Pennsylvania. 

J. Samuels, lamps, J. Samuels, Boston, Mass., Imperial. 

R. J. Orr, toys, china and housefurnishings, Hager Bros., 
Lancaster, Pa., 23 East 26th St., Mdse. Reporting Co. 


TULY 2ty 1922. 


R. E. Mater, house furnishings, Brager of Baltimore, Balti- 
more, Md., care John Biggins, 333 7th Avenue. 

J. C. Dunwoody, house furnishings, Chamberlain-Johnson- 
DuBose Co., Atlanta, Ga. 56 West 35th Street (Wm, Van 
Buren). 

Miss Sweitzer, lamp shades and gift shop goods, Walker Bros., 
Salt Lake City, Utah, 23 East 26th Street (Mdse Reporting Co.). 


DY 245 £922. 

J. Hertzberg, house furnishings, china and glassware, S. 
Kann Sons Co., Washington, D. C., 432 4th Avenue. 

Miss J. C. Bunwoody and Palmer Jonson, house furnishings, 
Chamberlain-Johnson-DuBose Co., Atlanta, Ga., care W. Van 
Buren, 56 W. 35th Street. 

Emil A. Saenger, toys, Emil A. Saenger, Buffalo, N. Y., 
McAlpin. 

F. V.. Zug, house furnishings, Kaufman’s, Harrisburg, Pa., 
care Baer & Lilienthal, 1150 Broadway. 


OISY 25 1922 

Emil A. Saenger, toys, Emil A. Saenger, Buffalo, N. Y., Mc- 
Alpin. 

L. J. Wagner, toys, E. A. Kennets, lamps, J. N. Adams Co., 
Buffalo, N. Y., 16 West 39th Street. 

H. C. Hall, housefurnishings, Wm. Hengerer & Co., Buffalo, 
N. Y., 16 West 39th Street. 

Miss B. Prager, gift shop novelties, Sanger Bros., Dallas, 
Texas, 19 East 24th Street. 

L. Benedikt, housefurnishings, china, glassware and crockery, 
Mendel’s, Inc., New Haven, Conn., care Baer & Lilienthal, 1150 
Broadway. 

V. E. Weaver, gift shop gocds, Pelletier Co., Sioux City, Ia., 
care A. Fantl, 116 West 32nd St. 

H. S. Wallerstein, housefurnishings, crockery and glassware, 
The Weisberger Co., Richmond, Va., 37 West 26th St., Penn- 
sylvania. 

J. Bason, lamps, china, glass and housewares, Palais Royal, 
Washington, D. C., 220 Fifth Ave. (F. Atkins). 


JULY 26, 1922 
W. W. Dodge, glass and housefurnishings, J. G. Meyers Co., 


Albany, N. Y., 220 Fifth Ave. (F. Atkins). 
(Continued on page 31) 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 
PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


ITH a praiseworthy record of seventeen years 
WV) without a break M. K. Zimerman, representa- 
tive of the CRocKERY AND GLASs JOURNAL in the 
East Liverpool and Pittsburgh districts, was taken to the 
hospital a few days ago. While “ Zim’s ” condition is not 
regarded serious and an early recovery is confidently ex- 
pected, it will be several weeks before he will be able to get 
back on the old job. In the meantime we will do our best 
to cover the pottery and glass factory fields, but as Mr. 
Zimerman is particularly well qualified to handle the 
news of these very important manufacturing districts we 
hope our readers will overlook our shortcomings until our 
correspondent is again able to take up the pen. 


The Watts Pottery Co., Crooksville, O., incor- 
porated recently at Columbus with a capital of $50,000 
by C. L. Dawson, Harry Watts, Tom Watts and 
Marion Watts, has purchased the plant of the old Bur- 
ley Pottery Co., which has been idle for some 
months and are planning to begin manufacturing a gen- 
eral line of stoneware on August 1, It is ptanned to inar- 
ket the output through the American Clay Products Co. 


After the seasonal shutdown during the first part of 
July, the Newell, W. Va., plant of the Edwin M. Knowles 
China Co. has resumed operations. 


The annual picnic of the employees of the Limoges 
China Co., Sebring, O., held at Sevakeen Lake has been 
reported as a very enjoyable affair and included a ball 
game, athletic contests, and a jolly dance during the eve- 
ning. 


George W. McNicol, representing the Potters’ Co- 
operative China Co., has returned to Chicago after a visit 
to the factory. 


The first unit of what is planned to form one of the 
most complete modern potteries has been formally opened 
by the Onondaga Pottery Co., Syracuse. The new addi- 
tion is on a plot of 320 acres and is still in process of 
completion, and when present plans are finished the plant 
will have 17% acres of floor space devoted to the pro- 
duction of Syracuse china. 


With conservatives ruling, the convention of the Na- 
tional Brotherhood of Operative Potters, held at Atlantic 
City—rejected by a good majority resolutions dealing 
with wages and working conditions. While it is fore- 
casted that some increases will be asked in the general 
ware branch, nothing of a radical character is looked for 
in the future. 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


Jacob Kohnfelder, buyer of china, glassware and house- 
furnishings and toys for the Kaufmann & Baer Co., 
and bride are now at home to their friends at 5526 Wilkins 
Avenue, Pittsburgh. 


Hutchins Not to Leave Operative Potters 


The executive board of the National Brotherhood of 
Operative Potters at adjournment of its short session at 
Atlantic City last week announced that Frank H. Hutch- 
ins of Trenton, N. J., for 22 years an officer of the organ- 
ization, had been prevailed upon to continue with the 
potters. 

Mr. Hutchins will be retained in an advisory capacity 
at the same salary. He will be in the same office at Tren- 
ton with George H. Cartledge, former fifth vice-president, 
who succeeded Hutchins as first vice-president when the 
latter declined to run for re-election and offered his resig- 
nation to become effective August I. 


The new office is not elective and runs indefinitely. 
Hutchins is regarded as one of the best informed men in 
the trade and his loss would have been keenly felt, par- 
ticularly this year with the all-important conferences in 
the general ware and sanitary branches. He enjoys an 
enviable confidence of both his own men and manufac- 
turers, and every pressure was put to hold him. 


Sebring Co. to Increase Capacity to 63 Kilns 


With the Saxon China Co. and the Limoges China Co., 
at Sebring, O., contemplating the erection of three addi- 
tional kilns at each plant in addition to three new deco- 
rating kilns at the Saxon and two more at the Limoges, 
the combined Sebring interests will soon be listed as the 
largest single generalware producing interest in the world. 

This will be accomplished when the new seven tunnel 
kiln plant of the Sebring Pottery Co. is placed in opera- 
tion near Sebring. Inasmuch as a one glost and one 
bisque tunnel kiln is equal to a nine kiln plant, and seven 
kilns are to be built, this one new plant will have an 
output equal to 63 kilns of the old style of construc- 
tion. 

With this production added to the six new kilns pro- 
posed between the Saxon and Limoges, the output of the 
Sebring district will be equal to 135 kilns, 


With this kiln capacity under one community interest, 
the second largest producer, the Homer Laughlin China 
Co., with 78 kilns, will then be located in the East Liver- 
pool district, while the third will be the W. S. George 
Pottery Co. It must be considered, however, that the 
kilns in the Sebring territory are not under one manage- 
ment, but combined, the district will lead the world in 
possible output. 
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Glass Manufacturers Hold 46th Annual 
Convention 
(Continued from page 17) 
trial Conference Board stated that about one and one- 
quarter million men were idle as a result of strikes. This 
represents a loss of approximately ten million man-hours 
of work each day, and the evil is contagious like a pestil- 
ence— each day more and more persons engaged in sec- 
ondary or allied industries, depending on the major in- 
dustries, are thrown into involuntary unemployment.’ 
When will we learn to conduct our affairs so that such 
terrible losses and the resulting inconvenience will no 
longer be visited upon our people? I do not think you 
quite realize it, but we men in the glass business set an 
example for all industry, not only here in America but 
the world over. The possibility of industrial peace lies 
only in some such plan as we have been following for 
many years. I refer to our Annual Conference between 
the workers and the manufacturers at which all difficulties 
are adjusted and all our little quarrels settled in a friendly 
way without even the possibility of a strike being con- 
sidered by either side to the controversy. To me one of 
the saddest things in life is the inability of men to work 
together in harmony and in mutual helpfulness, but the 
world does not seem to have been organized that way. 
Even brothers and sisters often fail to get along peacefully 
‘ogether, and I have even known of cases where man and 
wife disagreed, so that perhaps we manufacturers and 
workers ought not be discouraged if once in a while we 
zet into a little argument over what, after it is passed, 
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Buyers, Important! 


Our new line of hand painted 
table and boudoir lamps will be 
on display in 
Room 322 
Pennsylvania Hotel 


New York 


July 31 to August 12 


Our sales representative, Mr. F. 
L. Monroe, will be in charge. 
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We cordially invite your inspection. 


The Jefferson Company 


Follansbee West Virginia 
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seems to have been a very trivial thing, not worth talking 
about. 

“T do think, however, that all the men in the glass 
business, both workers and manufacturers, are to be con- 
gratulated on not having had a general strike in 34 years. 
How much more sensible and manly when we cannot 
agree, to keep on working until a settlement is finally 
arrived at instead of pouting and refusing to play to- 
gether any more, for all the world like little children quar- 
relling over the possession of a toy. 

“ The Tariff question is another one of our problems 
that has been constantly before us during the past year, 
and I am indeed sorry to report that after the most de- 
voted efforts on the part of some of our members, and 
even in spite of the most helpful co-operation from Mr. 
Clarke, President of the Workers, certain branches of 
the glass industry have lost out completely in their efforts 
to secure adequate tariff protection. Lighting glassware 
especially suffered the most. Through some awful blun- 
der, electric lamp bulbs were transferred from their origi- 
nal position in the Tariff Bill into the lighting glassware 
schedule. 

“ This seemed to condemn the whole paragraph in the 
eyes of certain Senators, who cannot get it out of their 
heads that a certain large company (who uses most of the 
lamp bulbs) is a wicked trust. Many hours of debate 
were devoted to detailed explanations of the iniquities of 
the lamp trust, and by the time they got through confusing 
lighting glassware with electric lamp bulbs it is a wonder 
that products of that kind did not get put on on the free 
list. As you all know, most of the bulbs are made by 
machinery and the labor cost is very low, whereas lighting 
glassware is mostly hand made and the labor cost is very 
high. I am in hopes that when the Senators realize what 
a great injustice has been done by putting lighting glass- 
ware in with lamp bulbs that the error will be rectified 
and adequate protection afforded to that branch of our 
industry. 

“ After the Tariff Bill has become a law it is going to 
be too late for any of us to make complaint about the 
Tariff, so that it behooves us all, if we are in any way 
dissatisfied with the protection granted, to make complaint 
now or forever after hold our peace. 

“In studying and analyzing the discussions in Congress 
on the Tariff question, I have been greatly impressed with 
the importance placed by some of the ablest men in the 
Senate upon the report made by Mr. Clarke, President of 
the Workers, and Mr. McCreary of the Phcenix Glass 
Company, on their recent trip to Europe to investigate 
conditions in the glass industry on the other side. This 
is most gratifying and should convince us all that co- 
operative effort of this kind, when occasion requires, is 
sure to produce desirable results for all of us. And should 
it be necessary for us at any time in the future to join in 
any united effort for the benefit of all, I am hopeful and 
also confident that the response will be immediate and 
unanimous. 

“ And now I come to what I consider the most impor- 
tant subject before us. After the most careful study of 

(Continued on page 22) 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


RODUCTION of table and ornamental glassware 

is continuing on practically unchanged schedules 

and while prices are steady they are not expected 
to be advanced. The market is considered by those well 
informed in the trade to be in a healthy condition and 
while orders are not large enough to insure capacity op- 
eration, the factory output is conceded to be satisfactory 
and to exceed the output of last year. Retailers stocks 
are still low and most of the ware shipped during the past 
six months has been passed on to the consumer. 


The Hazel-Atlas Glass Co. has closed down one of its 
tanks at the Grafton, W. Va., factory for repairs which 
will consume about two months. 


Victor G. Wicke, president of the Imperial Glass Co., 
Bellaire, O., accompanied by Mrs. Wicke who recently 
left for a trip abroad, is now in Germany. 


For the purpose of dealing in and manufacturing glass- 
ware, the Ingram Closure Co., has been formed at Wheel- 
ing, W. Va., with a capital stock of $6,000 by A. F. and 
H. S. Brady. The new company is closely identified with 
another glass manufacturing concern in the Wheeling dis- 
trict, it 1s said. 


On account of increased demand, the Bellaire, O., Bot- 
tle Co. is now operating its plant on three shifts. 


According to reports received by the glass trade here 
from the United States Bureau of Standards, the United 
States is now producing a better grade of chemical glass- 
ware than was ever imported. Exhaustive tests have 
been conducted by the bureau along this line during the 
last fiscal year. 


Those glass manufacturers who feature automobile 
lenses for both front and rear use on cars, are interested 
in the result of investigations now being conducted by 
the United States Bureau of Standards with reference to 
the proper illumination of registration plates on automo- 
biles and the efficiency of various forms of tail lights. 


This is an important matter, since the general subject 
of the color, position, etc., of tail lights is now receiving 
The bu- 
reau is also engaged on work covering automobile head- 
lights with the idea of aiding in the unification of state 
laws governing these appliances. 


considerable attention throughout the country. 
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Glass Manufacturers 46th Annual Convention 
(Continued from page 21) 


all the conditions, I am convinced we should all, manu- 
facturer and worker alike, join in an effort for lower 
prices. It is going to be better for us to build up our 
industry on the solid rock of lower selling prices than on 
the treacherous quicksands of inflated value. 


‘No industry can prosper if its factories are running 
only part time. The moment a factory shuts down six 
months out of a year manufacturing costs are almost 
double, and it does not help the workers any to have a 
high wage if they are idle a good part of the time. If 
we inflate our costs and selling prices it means that sooner 
or later, even if business becomes brisk, we will subject 
ourselves to a flood of foreign glassware. The importing 
interests and the foreign manufacturers are loud in their 
predictions that the proposed tariff will raise prices to 
the consumer. They do not hesitate to say that we are 
all parties to an unholy conspiracy to gouge the public 
with excessive prices the moment the new Tariff Bill 
becomes a law. They do not explain that a low tariff will 
turn the American market over to the foreigners, and 


that this means smaller production in the American fac- _ 


tories, higher costs, and necessarily higher selling prices, 
with resulting stagnation in the industry. 

“We glass manufacturers know that an adequately 
high tariff gives us all the assurance of a market right 
here at home for 100 per cent. production, and the mo- 


ment we can operate full blast, lower manufacturing | 


costs automatically result and we are enabled to lower 
our selling prices and at the same time give employment 
to more people. Prosperity for both manufacturers and 
workers follows inevitably. 


“Please do not misjudge me. I want to see our work- 


{ 
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ers get a fair and adequate return. This whole question — 
of wages, manufacturing costs, and selling prices is an | 


economic one. We are all—worker and manufacturer | 


alike—at the mercy of economic forces too great for any | 
or all of us to control and too complicated even to under- | 


stand clearly. But this I know—we are all in the one 
boat together, and what helps one will help all. In mutual, 
helpfulness and sympathetic understanding lie the prom- 
ise of a bright future and our entire industry. Let our 
union workers enter into the spirit of this suggestion and. 
let manufacturer and worker pledge to each other their 
co-operation in endeavoring to secure full time for all the 
workers at fair wages and 100 per cent. production at 
minimum manufacturing costs with reduced selling prices) 
to the public.” 
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Following his address, Sydney A. Linnekin, Vice- 
President of the Babson Institute, Wellesley Hills, Mass., 


was introduced by President Gleason, as a special speaker 


he had induced to come and address the manufacturers on 
the subject of the “ Business Outlook.” 

Some of the principal points Mr. Linnekin made were, 
that from statistics gathered by Babson’s, they looked for 
business to be more active within the next few weeks and 
on a sounder basis, and also said that business conditions 


looked more favorable for the next five or six months 
than for any five or six months for the past five or six 


| years. 


Crops, one of the greatest single factors influenc- 


. . . e . . . 
_ ing business, he said, were good and were bringing prices 


_approximately 50 per cent. higher than in 1920. 


New 


building, he said, for the first five or six months of the 


year was double in dollars that of last year, and in volume, 
due to shrinkage of the price of some materials and labor, 
was more than double. 

He said that the purpose of Babson’s was to provide 
more economic education, and said it was a statistical 
center of three divisions, education, conference and re- 
search. He extended an invitation to the association to 
hold their annual convention on the Institute campus, on 
which is located an auditorium seating 1,600 people. The 


_accommodations and size of the campus is capable of 


handling twenty or thirty conventions at one time. There 
is no charge for use of the grounds or auditorium, with 
the added convenience of having business facts and data 
of the last thirty years at the disposal of the association. 
The institute is now engaged in special research on the 


SSUNTTLUAUUUUULAUQUN0E0C0 SEOUL 4000 Ae 


CROCKERY AND GLASS JOURNAL 


105 East 16th Street 


For the approaching fall season, we are dis- 
playing a more extensive variety of “ the ever 
popular gifts in hand painted china” than ever 
shown heretofore. 


Your inspection will prove quite profitable if 
for no other reason than to acquaint you with 
our new presentations. 


It is our earnest opinion that this class of 
merchandise will not be plentiful this fall. 
suggest, therefore, an early call. 
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various individual industries ; in consequence all informa- 
tion will be centralized in one spot. He said that it was 
because of lack of facts that the greatest losses were made, 
including ignorance of business cycles and ignorance of 
new methods. 

He said they were developing the most complete confer- 
ence grounds in existence, an idea of the importance of 
which could be gained from the fact that it will include 
two hundred acres for education, thirty acres for campus, 
twenty acres of office buildings, sixty acres of farms, a 
hundred and twenty acre golf course, and seventy-five 
houses. 

A round of applause was given Mr. Linnekin when he 
had finished, and upon motion of Reuben Haley of the 
United States Glass Co., a rousing vote of thanks was 
accorded the speaker. 

The reading by Secretary John Kunzler of the minutes 
of the regular quarterly meeting held at Wheeling, W. 
Va., on April 25th, was the first in the order of regular 
routine business taken up. This was followed by the 
report of Treasurer A. P. Evans. 

Reuben Haley and Charles West were then appointed 
by President Gleason as an auditing committee to audit 
the treasurer’s account and report at the next meeting. 

The appointment of a nominating committee, consisting 
of John Beiswanger, E. A. Gillinder and W. E. Hunter, 
was then made, and their recommendations were as fol- 
lows: For president, Marshall W. Gleason; first vice- 
president, Marion G. Bryce; second vice-president, Nich- 

(Continued on page 30) 
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MOGI, MOMONO! & CO. 


Importers of Japanese Goods 


New York 


We 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchants 
Well Posted on the New Offerings Received From the Most Representative Sources 
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A Handy Device for Tea Pots and Pitchers 

To prevent dripping and at the same time securely 
hold the cover without possibility of slipping out of place, 
is well combined in a convenient little household neces- 
sity distributed to the trade under the name of “ Stop” 
by H. A. Diehl, 24 West 23rd St. This cleverly designed 
appliance consists of a coiled spring of bright metal fin- 


ished piano wire and felt absorber. As the illustration 
shows, the ends of the spring are passed through the han- 
dle of the pot, pitcher, etc., and hooked together, the 
spring being crossed over the cover, when the tension 
will keep the lid in place and the absorbent felt will take 
up the drip from the spout, and thus effectually prevent 
the soiling of table linen. This time, temper and money 
saver 1s proving a big seller in the trade and is packed in 
silent salesmen cartons to retail at 10 cents, which gives 
the retailer a very attractive profit. 


A Fine Display of English Earthenware 

Including a distinctly appealing variety of designs 
which embrace a particularly desirable assortment of 
decorations, all of which are pronouncedly out of the or- 
dinary, the display of fine earthenware from the Soho 
Pottery, at the showrooms of A. J. Fondeville & Co., 135 
Fifth Avenue, is attracting many buyers who are seeking 
fine wares which reflect the unusual in pottery without de- 
parting pronouncedly from the best in conventional treat- 
ments. Of undoubtedly wide appeal are the range of 
charming blue print patterns, one of the newest consisting 
of the “ Blue Peel” decoration on the artistic “ Prince” 
shape, in an all-over pattern of soft blue tone, with long 
panels in which are inserts of a blue floral spray, and 
center decoration of a vase and flowers likewise in the 
soft blue coloring. The addition of the apple knob to the 
covers adds a distinctive touch to this good-looking num- 
ber. Likewise numbered among the new arrivals is a blue 
basket weave pattern on the graceful “ Wellington” 
shape. In soft blue tone this number may be had plain 
and with gold edge and shoulder bands. Both treatments 
are offered in complete dinner and tea set items. Another 
treatment in thes Prince’ shapejss the ~ Blue delftm 
decoration, the pattern being in soft blue with scroll me- 
dallions with Dutch windmill scenes and alternating with 
blue floral sprays. This number also has the apple knob 
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and is finished with a blue line inside the edge and on the 
shoulder. In the Solian line of dinnerware four different 
shapes and the same number of patterns are shown. On 
the graceful ‘‘ Indian” shape is the “ Satsuma” pattern, 
a Japanese form of decoration forming a border about 
% inch wide in a rich powder blue with the quaint decora- 
tion in liquid gold lines and tracings and with a distinctive 
scroll knob of blue striped in gold. On the “Wellington” 
shape is a rich treatment in powder blue overlaid with a 
fine scroll pattern in gold, and on the “Victory shape 
is shown a border treatment of one inch width in conven- 
tional motif which is most attractive. On the “Shera- 
ton’”’ shape a wide band border design of powder blue is 
overlaid in gold tracery in a light and graceful lattice pat- 
tern. Another outstanding decoration is a finely executed 
“Indian Tree ” pattern, the brilliancy of colorings of this 
quaint and artistic design being greatly enhanced by 
enamels in pink, blue, yellow and turquoise. Making use 
of the same colorful motif and utilizing the same “In- 
dian”’ shape, is an illuminated Indian tree treatment in 
rich tones of brown, yellow and royal blue. 


J 


Oven Glass in Pearl Scores a Hit | 
Since the introduction of Fry’s oven glass the sani- 


: 


tary, economical and splendid baking qualities of trans- 


parent dishes, combined with their crystal beauty, has 
won for this dependable product a Nation-wide 
popularity. Women who are particular have found a 
great deal of satisfaction in using Fry’s oven glass, 
which not only retains the full flavor of the food but) 
because the food, well cooked, could be daintily served in 
the same glass dish, and dish washing was made easier 
as particles of food does not stick to the highly polished 
glass surface. Transparent glass made a big hit with 
American housewives but the new pearl glass which has} 
been recently introduced in the local market and now 
on display at the showroom of Frederick Skelton, 200 
Fifth Ave., New York, representatives of the H. C. Fry 
Glass Co., has been accorded such a favorable reception 
that it has already outsold the clear glass line. And the 
newcomer is incontestably a very attractive proposition. 
Of a pearly translucency, possessing much of the changing 
tints found in the opal, this new glass not only combines. 
all the durability of the transparent heat resisting dishes 
but makes a big forward stride toward the artistic. The 
line includes a very full range of different numbers and 
sizes, round oval and square bakers, casseroles in circular 
and oval shapes, bean pots, bread biscuit and cake trays, 
pudding, measuring cups, etc., in fact over fifty items, 
“a dish for every oven use.” The outstanding number in 
the new pearl glass is the all-glass percolator. It is made 
entirely of heat-resisting glass without metal or wood, 

(Continued on page 30) | 
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Dinnerware Art Wares 
Fancy Goods Art Lamps 


Hotel China 


L. E. HELLMANN, President 
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ww” The House of Cups and Saucers 
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Japanese 
Importations 


CUPS and SAUCERS 


DINNERWARE 
FANCY LINES 
BRONZES 
LAMPS and SHADES 
NOVELTIES 


For Immediate Delivery 


New York Representatives 


H> R2 WYLLIE CHINA CO. 


Domestic Dinnerware 


Taiyo Trading Co. 
101 Fifth Ave., New York 
TAIYO TRADING CO., Ltd. 


79 Wellington St., W. 
TORONTO, CANADA 


207 Eee eee 


325 W. Madison Street 
CHICAGO 
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Open Stock Patterns and Dinner Sets Available for Immediate Delivery 
ENTIRE NINTH FLOOR 
149-151 FIFTH AVENUE, 921, 923, 925 BROADWAY 


Corner 21st Street, New York 
Telephone 7817 Ashland 
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CONTINENTAL 
CERAMICS 
CONE 


Dinnerware Fancy Goods 


White China for Decorating 
Hotel China 


CHARLES WEISS, Vice-President 


STIIHHIITLNLLALLLULLLLLCGLELELLLOLLLULLALCOLULLLLLCLCUUEOEOLUCALELOGCEOOOLOLLULLOQUOOOEOOUULLCLUOUOOCHIOOUITUOUOUOOHOOAOTITONUOOOOIOTHILOOOUOOOHOONIIIOUOOUOOHOTIRIDIUUOTOONTTILITINNONINTOITITITUNNUTONTOTITITINTINTONTIUMNITINOOTTOTIMTINTOUTOTHTOy TTTINTNTTTNNTTCNVTHTTTT 


EULA LLL LLCO CLOUD OUT 4 


HERE IT Is! 


We know you want our in- 
dividual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 
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for tray and cafeteria service 
but perhaps you did not know 
where to buy them. We will 
fill your orders direct, and 
without delay. 


We guarantee these bowls as represented 
Write for Catalog and Prices 


The Sanitary Sugar Bowl Co. 


Successors to Schoenheit & Pierce 
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Manufacturers 


6230 Penn Ave., Pittsburgh, U. S. A. 
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Novelties of Beauty from Many Shops 
in Fascination Lane 


A Page of Selected Items Gleaned from Many Dependable Sources and Representative of the Best 
Offerings of Master Craftsmen in Art and Gift Goods Which Will Attract Your Trade 
and Persuade Them to Buy 


By Beatrice MILLER WISNER 


Artistic Hand Decorated Chinese Lanterns 


HEN the sun is disappearing behind its rosy cur- 
\\ tain, and nightfall is fast approaching, there is a 
soothing influence in a dim and gentle light that 
will still retain the semblance of departing day. Lan- 
terns bring the most desired 
lighting effect for interior or 
piazza decoration. In the va- 
rious designs to be seen at the 
Sincere Trading Co., 31 East 
30th Street, there is a har- 
mony of color and distinctive 
decoration only found in 
products from the orient. 
These unusual lanterns, one 
of which is pictured herewith, 
are developed from Chinese 
Silk Gauze in many original 
patterns, ranging in size from 
I2 to 33 inches. The bold 
Chinese decoration in gold 
and large bright red hand-painted flowers with green 
leaves, and many other conventional designs have popu- 
larized these unique lanterns as leading specialties in 
Gift Shops, where there is a constant demand for garden 
decorations or for tree-to-tree festooning. For bridal 
receptions or special out-of-door festive occasions, there 
is no lighting decoration as effective as the Chinese lan- 
tern, carrying the peculiar fascination of the. Far East 
in artistic texture and oriental handicraft. The Sincere 
Trading Company is also showing a most extensive line 
of fine porcelains, Canton ware and pottery in most ex- 
clusive shapes and designs, in fact, everything worthy of 
Chinese Art of the better kind may be found in the above 
concern’s delightful salesrooms. 
Color Faithfully Produces in Glassware and 
Porcelain 
Hoge coloring and original designs 


and shapes have been accomplished by the Metro- 

politan Art Co, in special pieces which are shown 
at the firm’s new uptown salesrooms, 1270 Broadway. 
The most noticeable feature being the unusual orange 
color which has been faultlessly produced in smooth and 
vivid color, and the blues, greens, lilac and yellow tones 
show the same delightful expression of true tints, which 
is evidenced in all the objects in the extensive assortment. 
Attractive tea sets, chocolate sets, and bowls in a variety 
of distinctive shapes and sizes are especially enticing. 
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A very unusual and new idea is the “ Paisley ’”’ pattern, 
a design entirely original with the firm, and one which 
reproduces the “ Paisley Shawl” effect in faithful Scot- 
tish colors and design. The blending of yellows, blues, 
browns, reds, terra-cotta treated on black, and other col- 
ored grounds, is a most pleasing and striking effect, in 
pointed design border or other Paisley decoration. Very 
delightful bowls with ivory white background and clouded 
patterns of dull blues, browns and greens are exceedingly 
novel. Bowls, plates, tea sets, candlesticks and odd 
pieces all show the remarkable bright color treat- 
ments smoothly produced which is the secret of the 
Metropolitan Company’s characteristic craftsmanship, 
The firm’s showrooms are so centrally located that the 
opportunity to inspect the remarkable coloring of the 
above objects should not be neglected. 


Gracefully Designed Flower Bowl 
OVERS of artistic crafts have noted the extraor- 
L dinary examples in original models in the vast 
collection of specially designed brass and wrought 
iron; bridge lamps, lanterns, candlesticks, door knockers, 
candelabra, book ends and many other objects shown at 
the Russian Antique Company’s showrooms, I East 28th | 
Street. In the artistic glass 
fruit bowl, illustrated, there 
is a fine conception in mod- 
eling and unusual design, 
which is only one of the 
many art objects to be seen 
among this noteworthy col- 
lection. This art fruit or 
flower bowl is made from Tiffany Glass, with wrought 
iron stand gracefully designed and delicately proportioned, | 
fitting the peculiar style and beauty of the bowl. For fruit _ 
or flowers this bowl is a most decorative and ornate cen- 
terpiece, or for piazza table there is nothing more suitable’ 
than this colorful bowl, in its opalescent effect. For 
smaller gifts there are many in the assemblage, compris-_ 
ing desk candlesticks, brass trays with movable handle,” 
tea kettles, toasting forks, nut bowls; inexpensive tokens _ 
for the holiday season, attractive for the most economical | 
purse. In the solid brass hammered objects there is faith-_ 
fully produced in effective period design the most per- 
suasive element of old-time reproduction. The Russian 
Antique Company has shown, in its fine collection, all that) 
is desired for gifts of elegance in the charm of Russian 
antique design. A visit to the above showrooms will 
quickly demonstrate the merit of this noteworthy exhibit. 


J. H. SMytTHeE, REPRESENTATIVE 


Northwest was enthusiastic in his statements con- 

cerning business conditions and the outlook for 
Fall trade. He stated that buyers in the northwest are 
looking for merchandise and that business in dinnerware 
is good in that section. Another traveling salesman who 
just completed a trip to points west of Chicago, inelud- 
ing Omaha, Kansas City, Wichita and St. Louis claimed 
the buyers are replenishing their stocks all along the line. 
Buying in that section, he says, is not on a big scale, but 
a fair business is being done. In Chicago and the imme- 
diate vicinity, reports indicate that buyers are holding 
off, buying on a small scale, claiming that it is still too 
early for Fall buying. Mail order houses and jobbers are 
opening up in purchases consistent with the steady im- 


A SALESMAN who returned this week from the 
gE 


provement in their business. 


The Interstate Merchants’ Council will hold a business 
conference in Chicago the first three days of August. 
This council is composed of several hundred retail mer- 
chants from the Middle West who meet in Chicago early 
each Fall for conference prior to opening their buying 
season, 


W. T. Darden, manager of sales for the Albright China 
Co., will spend this week in Detroit, returning to Chicago 
August Ist to prepare for a trip to the West Coast. 


The Danville Furniture Corporation has been incor- 
porated for $5,000 to manufacture furniture, lamps and 
furniture novelties. Factory and offices are located at 
Danville, Ill. 


The New Era Electric Shop, 5218 West 25th Street, 
Chicago, received a state charter for $10,500 last week. 
The firm will deal in housefurnishings and electrical ap- 
pliances. 


| R. B. Reineck, representative for the Westmoreland 
Specialty Co. of Grapeville, Pa., closed his display at the 
Palmer House last week after a very successful three 
weeks’ stand. The Westmoreland line, some of the finest 
decorated glassware produced in this country, was most 
attractively displayed in a large circular room in the 
Palmer House. 


Free lessons in China painting is proving a good stim- 
alant for Rothschilds in their plain china department. 
This department is now being advertised in a good way 
and has resulted in increased demand for china for ama- 
.eur work. 

| The Annual Chicago Merchandise Fair will open at 
‘he Coliseum on August 1 and continue until Augst 12. 


CHICAGO OFFICE 


THE CHICAGO MARKET aa 


SOUTH 
CLARK 
STREET 


More than three hundred lines of merchandise will be 
exhibited, mostly in the popular price range, including 
china, glassware, housefurnishings, dry goods, notions, 
etc. The event, if it lives up to past records, will draw 
a large number of buyers to Chicago the early part of 
August. 


It was announced last week that the Haeger Potteries 
of Dundee, Ill., makers of decorated and colored pottery 
well-known throughout the country, has appointed W. C. 
Owen, 17 N. Wabash Ave., their Chicago sales representa- 
tive. Mr. Owen plans to show the Haeger line in one 
room at the Palmer House, during the Gift Art Wares 
& Novelties Exhibit August 7 to 12, and thereafter will 
make a permanent display of the line in his sample rooms 
at 17 N. Wabash Ave., the Shops Building. 


Geo. F. Ruby, importer of Japanese and Chinese goods, 
with a permanent display in the Palmer House, returned 
from the East this week. 


I. E. Mincks, secretary of the Albright China Co., re- 
turned to his Chicago office last week from Scio, where 
one plant of his company is located. Mr. Mincks reports 
that both plants of the Albright China Co. are running 
full capacity. The coal strike has failed to interrupt the 
production of the plant, which controls its own mines not 
affected by the union miners’ walk-out. A new electric 
mine hoist has just been erected at the mine, materially 
increasing the production possibilities, and banishing all 
chances for a shortage of fuel, regardless of the coal 
strike, 


Col. W. F. Ellison of Geo. F. Bassett & Co., New York, 
spent some time in Chicago recently, where the “ boys” 
in the local trade congratulated him on his wedding last 


April. 


E. B. Hill displayed the Bonita line of decorated glass- 
ware in Chicago last week. The Bonita line is decorated 
on Duncan & Miller blanks and is a very popular com- 
bination among buyers. 


Milton B. Rogers, for a number of years associated with | 
the Chicago crockery and glassware trade, but who has 
been associated with a corrugated box company in De- 
troit for several months past, was in Chicago early this 
month. Mr. Rogers has accepted a position with John 
Wanamaker & Co. of New York to manage their hotel 
department. He is now located in New York, and left 
Chicago with the best wishes of the entire trade. 


J. I. Austin, connected with the Jefferson Co., lamp 
manufacturers, located at Follansbee, W. Va., was in 
Chicago on a selling trip last week. 
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CHINA-GLAS 
GIFT SHOP & ART GOODS-DOLLS' & TOYS 


BOYER OMO la 


SWARE-LAMPS-HOUSEFURNISHINGS 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 
Represented in the Middlewest and 
West by J. E. Boring 
Telephone Central 5271 


W. T. Darden Co., Room 51 
Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Guernseyware, Room 562 
COOKING UTENSILS 


Vitrified China, Plain and Decorated 
ROLLED EDGE HOTELWARE 


Vitrified China, Plain and Decorated 
T. F. Reid, Representative 
Telephone Dearborn 4700 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Bast 
Liverpool. Geo. W. McNicol, Mgr. 


Thomas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 

Aluminum for special sales and high 
grade Cut Glass. 

“ Scout-Runner ”’ with the live center. 

Phone, Dear, 4700 


WALTER B. ANDREWS 
80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MoNnoNnGAH GLASS Co. 
CO-OPERATIVE FLINT GLASS Co, 
THr DUNCAN & MILLER GLASS Co. 


Imported overglazed 
CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 
PILKINGTON MANUFACTURING 
co. 


3223 W. Lake Street Chicago 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Plant and salesroom at 
DUNDEE, ILLINOIS 


(Convenient suburban service from 
Chicago) 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


Q 
90 


HEYWORTH BUILDING 
Madison and Wabash 


BUY 


The John S. Ward Co., not Inc. 
Room 1508 


Luster Tea Ware 
Gold Encrusted Chins 
Decorated Glass Ware 
Gift Articles 

Lamps and Shade 


PLATINUM Encrusted China— 
The Latest 


A most wonderful treatment in Bright and 
Dull finish. Guaranteed to wear and the 
BEST Seller. Your line is not complete 
without 


KITTLER’S PLATINUM CHINA 
2116 Hudson Avenue, Chicago 
Phone DIVERSEY 3357 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band _ glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 


Pressed and Blown 
Etchings, Cuttings Phone 
and Iridescent. 


Central 3497. 
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LIN-O-LITE SHADES 


An innovation, hand painted Linen, Silk 
Lined and Silk Braid Trimmed. Durable 
and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


Here’s a good business building 


card for sale at a little price. 


Phone Wabash 860 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpmMunps 
1319 Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


While in Chicago Visit _ : 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Bonita Art Co.; N. Northwood 
Goa Mound City Glass (Cons biG: 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China, Go: 

Note—Concerns. wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


Ga] Jone 


17 North / Wabash Avenue 
Chicago 
Announces 
their removal from 17 North 


Wabash Avenue to more com- 
modious quarters in 


The Burley Bldg. 
9 N. Wabash Ave. 


Chicago 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


PROGRESSIVE 
CHINA DECORATING CO. 
Decorators of fine imported and do- 
mestic china. Monogram and design 
duplication a specialty. 
1836 W. Van Buren Street 


Phone West 3645 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre, and _ hand 
painted china for gift shops and depart- 
ment stores. 
3620 Roosevelt Road 

Phone Nevada 7046 


HISPANO-MORESQUE 


LUSTRES & METALLIC GLAZES 


Vases, Bowls, Lamps, Comports, 
Candlesticks 


THE N. O. CEDERBORG CO. 
Chapman Block, Aurora, Ill. 


Yn Oe 


Thirty 


W sage Nie Eee 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2. payable in advance. 


POURS Esewcauy 1 ED 


MPORTERS of Czecho-Slovakian Salt Shakers, Individual 

Shakers, Tooth Pick Holders, Knife Rests, Colognes, Sprays, 
etc., would like to secure salesmen to sell their line either on 
commission or jobbing basis. Box 187, care CRoCKERY AND GLASS 
JOURNAL. 


SEE UAILONS WANTED 


ROGRESSIVE salesman with 20 years experience selling 

china, wishes to make connection with pottery manufacturing 
dinnerware to sell the line in Chicago territory. Salary or com- 
mission basis. Full details and references will be furnished. 
Write Jacob Loh, 5208 Cullom Avenue, Chicago, III. 


ALESMAN of 20 years’ experience in the pottery, lamp and 

cut glass lines wishes to make a connection by August Ist for 
the south and middle west territory. Has a large acquaintance 
with department store buyers and jobbers. Box 192, care 
CROCKERY AND GLASS JOURNAL. 


ALESMAN, 28, married, who is at present connected with a 
leading jobber, and who has at his command a satisfactory 
following, is desirous of obtaining connection with a crockery 
and pottery firm who would consider allotting New York City 
and environs as territory. References of highest calibre fur- 
nished. Communicate Box 193, care Crockery & GLASS JOURNAL, 


BUS TNO Pe POR A UCNe! Te 


For Lease 
MODERN BASEMENT suitable for a fancy china depart- 
ment. Equipped with tables and shelving. Satisfactory ar- 
rangements can be made, either on a percentage of sales basis 
or a straight rental. Store located in the Middle West, and in 
a college town of 7,500 population. Present and past connections 
must be satisfactory. Give reference and full particulars in 
first letter. Address Box 194, care CROCKERY AND GLASS JOURNAL. 


Glass Manufacturers Hold 46th Annual 
Convention 

(Continued from page 23 
ireasurerpe r.0 2, ame actuary, John 
Krunzler. Directors: Marshall W. Gleason, Nicholas 
Kopp, M..G: Bryce, EPs Ebberts, W: E. Hunter and 
A. J. Bennett. 

The complete ticket as recommended by the committee 
was unanimously re-elected. 

The one change in the officers from last year is that 
Marion G. Bryce and Nicholas Kopp exchange places as 
first and second vice-presidents. 

The following resolution on the death of the late Frank 
G. Bryce, of the Bryce Bros. Co., Mt. Pleasant, Pa., was 
read and approved: 

“ Therefore, be it resolved that in the death of Mr. 
Frank G. Bryce, the American Association of Flint and 
Lime Glass Manufacturers has sustained the loss of one 
who has long been associated with us and one whose wise 


olas Kopp; 


counsel was often sought and highly esteemed. 

“ Resolved, that these resolutions be spread on the min- 
utes of the Association, and that a copy be sent to the 
bereaved family in the assurance of the heartfelt sym- 
pathy of the members, who join with them in the sorrow 
and loss we have all sustained. 

(stened)) J; Poa kKirx, 
J. F. CHALLINoR, 
Wess Datzer 
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The following were present at the meeting: Roy Boyd, 
Cambridge Glass Co., Cambridge, O.; Leo Nussbaum, 
Canton Glass Co., Marion, Ind.; E. Schaub, Central Glass 
Works, Wheeling, W. Va.; Frank Cupps, Consolidated 
Lamp & Glass Co., Caraopolis, Pa.; A. P. Duncan, Dun- 
can & Miller Glass Co., Washington, Pa.; W. E. Hunter, 
Economy Tumbler Co., Morgantown, W. Va.; C. B. Roe, 
Fostoria Glass Coz Moundsville, W. Va.; John Beis- 
wanger and Harry Strong, Gill Bros. Co., Steubenville, 
O.; E. A. Gillinder, Gillinder & Sons, Inc., Tacony, Pa.; 


M. W. Gleason, Gleason-Tiebout Glass Co., Brooklyn, 
N. Y.; Mr. Franc, Holophane Glass Co., Newark, O.; 
Henry Batsch, Indiana Glass Co., Indiana, Pa.; Mr. 
Griffith, Jefferson Glass Co., Fol tanahers W. Va.; Thomas 
Crock, Jeanette Shade & Noe elty Co., Jeanette, Pa ; How- 
ard Jenkins, D. C. Jenkins Glass Co., Kokomo, Ind. ; 
Donald Smith, McKee Glass Co., Jeanette, Pa.; Ira 


Clark, New Martinsville Glass Mfg. Co., New Martins- 
ville, W. Va.; M O. Taylor, H. Northwood Co., Wheel- 
ing, W. Va.; E. P. Ebberts and Thos. W. McCreary, 
Pheenix Glass Co., Pittsburgh, Pa.; Wm. Gilmore, Pitts- 
burgh Lamp Brass & Glass Co., Pittsburgh, Pa.; C. M. 
Rodefer, Rodefer Glass Co., Bellaire, O.; Reuben Haley 
and J. F. Challinor, United States Glass Co., Pittsburgh, 
Pa.; and Chas. West, Westmoreland Specialty Co., 
Grapeville, Pa. 

The trade press were represented by T. A. Kimes, 
National Glass Budget; J. G. Kaufmann and Samuel 
Leffler of China, Glass and Lamps and the Glass lV orker; 
H. R. Handy of the Pottery, Glass and Brass Salesman; 
and F,. Calvin Demarest of the CrocKERY AND GLASS 
JOURNAL. 

The National Association of Glassware Manufacturers 
held meetings on Friday and Saturday mornings, pre- 
paratory to opening the conferences on wages, at the 
Marlborough-Blenheim on Monday morning, which are 
scheduled to last until and including August 8th. 

The workers are asking for increases ranging from 
10 to 30 per cent., while the manufacturers are asking 
reductions approximately of the same amounts; in other 
words, it looks somewhat like a fifty-fifty proposition, 


What’s New in the Market 
(Continued from page 24) 

The handle, which is made as an integral part of the 
percolator, 
prevents the handle from becoming hot. The compart- 
ment for the ground coffee is of glass with small holes 
drilled in the bottom and sides which permits the boiling 
water to circulate freely and insures a beverage of full 
and piquant flavor. This section is formed of one piece. 
of glass with its base resting upon the bottom of the pot. 


water or refreshment pitcher and is fitted with a cleverly 
designed cover, having a patented stud which is part of 
the glass pot and which holds the cover in place while the 
pot is tilted in pouring. The new pearl line and the 
percolator is certainly destined to prove a “ best seller” 


and a view of the display of samples will help many a 


buyer to pick good winning numbers. 


‘is insulated by a special hollow tube which 


i 


1 
In shape the percolator has the tall graceful lines of a 
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The Roessler & Hasslacher Chemical Company 


BRANCHES: 
Boston, Mass. 
Pittsburgh, Pa 


Cleveland, QO. ‘ Chicago, Ill. Trenton, N. J. 
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Liquid Bright Gold 


Overglaze-Cg| Ors —Uncersiaze 


Liquid Lustre Colors—Oxides and 
Bodies for Decorating and 
Coloring 


Fac-Simile of Label, America’s Leading Ce 


= “MADE IN AMERICA,” 


ramic Material House 
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NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOM 114, YOUNG’S HOTEL 


Representative, Robert W. Corey 
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THE LIMOGES CHINA CO., SEBRING, O. 


REPRESENTATIVES: 


New York, Edward B. Dickinson, 200 Fifth Ave. 
Chicago, John G. Edmunds, 1319 Michigan Ave. 


Ce eee err rrrrrrrrrrrrTTTTERTTLUITTITITUITITeTUOLOOOUOOOOMUOOOMMOT MOM MTT HET UCL CUUCULUUUULULUULHLLLLLLLLULLLLULLOLLULLoLoooooe 


Bryce Brothers Company 


MOUNT PLEASANT, PENNSYLVANIA 


NEW YORK 


Philadelphia, Pa. San Francisco, Cal. 


Kansas City, Mo. 


CHEMICALS 
Minerals and Oxides 


—for— 


Pottery, Glass, Enameled Ware, Tile, 
Clay Products 
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HIGHEST GRADES. 


is 


| Manufacturers of 


Blown Lead 


Glassware 
In Crystal and Colors 


TRAVELING REPRBSENTATIVES: 


W. H. Duval Myric W. Bryce Harry C. Smallwood 
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sO Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARK, N, Y. 


Celluloid “Salt and Pepper’ Caps 
ALSO CELLULOID DISCS, 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 
FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Business Briefs 


The S. S. Kresge Co., Dayton, O., are constructing an 
eight-story building. It is planned to move the present 
store to the new building as soon as the first two stories 
are finished. The old ten cent store will be wrecked and 
the new 25 cent to $1 store will be opened during Novem- 
ber. The remainder of the building will be rented for 
loffice use. 


| The Babylon Department Store, Babylon, N. Y., has 
»een incorporated with a capital of $30,000, to purchase 
che interest of M. Molbeche, the present owner, who is 
retiring from business. The are M. 


xilman, S. B. Matoff and N. Levy of Babylon. 


incorporators 


Buyers in New York 
(Continued from page 19) 


T. S. Carlson, housefurnishings, R. H. White Co., Boston, 
Mass., 432 Fourth Ave. 

T. H: Whan, toys, Elliott-Taylor-Woolfenden Co., Detroit, 
Mich., 220 Fifth Ave., Park Ave. 

C. A. Heckert, housefurnishings and toys, Geo. B. Peck D. G. 
Co., Kansas City, Mo., Breslin. 

J. E. Driscoll, housefurnishings, C. M. Guggenheimer 
Lynchburg, Va., 23 East 26th St. (Mdse, Reporting Co.). 

Mr. Benedict, housefurnishings and toys, Mendel’s, Inc., New 
Haven. Conn., 1150 Broadway (Baer & Lilienthal). 

Miss M. Brennan, housefurnishings and toys, Peoples’ Store, 
Tacoma, Wash., 23 Bast 26th St. CW. T. Knott). 

J. M. Friedlander, toys, Nathanson Bros., Toledo, O., Penn- 
sylvania, 

S. M. Averill, lamps, Jordan Marsh Co., 
Fourth Ave. 

S. J. Wagner, toys, J. N. Adams Co., Buffalo, N. Y., 16 West 
39th St. 

Eugene Tanke, housefurnishings, H. 
N. Y., Pennsylvania. 


Con 


3oston, Mass., 432 


C. Tanke, Inc., Buffalo, 


Thirty-two 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Successors, 
67-69 Irving Place, near 18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 
“The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th St. 


Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
lass. 
A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


-HAVILAND & ABBOT CO., 920 Broad- 


way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 
The Famous “Haviland China” 
known since 1840. 

HERMAN C. KUPPER, 52 Murray St. 
Ahrenfeldt French China. 

MADDOCK & MILLER, 54 Murray St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

G. E. MEISSNER, Importers and Com. 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056.. 

MORIMURA BROS.. 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. - 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 

Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Tele- 


Alfred G. Mo- 


WM. S. PITCAIRN CORPORATION, 


104 Fifth Ave. 


Grindley, Doulton. Furnival. 


The Fifth Avenue 
Building 


Uptown Headquarters 
for the 


Pottery Glass China 
Metal Goods and House- 


wares Trades 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


. STRAUS & SONS. 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO.. Ine., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


B. TOMBY, Inc., 9 East 47th St., Repre- 
senting: 
Royai Berlin, Royal Dresden. Lorenz 
Hutschenreuther, Koenigszelt, Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


Special- 


JUSTIN THARAUD, 24 West 23d St. 


Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 


Open stock dinnerware 
White China for decorating. 


patterns. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSW ARE 


BONITA ART CO., Cox & Company, 
Representatives, 120 Fifth Ave. 


“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 


CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 


Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 


Colored ard Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 


Pressed and blown glassware. 
Nixon, Representative. 


John 


GILLINDER & SONS, Inc., 224 Fifth 
Ave, 


Lighting glassware, glass specialties. 


LANCASTER (0O.) GLASS CO., Fred 
Skelton, Representative, 200 Fifth Ave. 


Pressed ware, lamps, tumblers and 
novelties. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSW ARE 


ARMOR BRONZE CO.. Factory, Gar- 


wood, N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized lamps, 


lighting fixtures, art objects, book- 
ends, etc. 
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NOW IS A GOOD TIME TO BUY 


AVIDEVNNIUDANTONNOTENOYUVENTUONITUENTOTVONTTTOETTECUTT ETT TEEN TEL 


FOR many months the public has been buying with 
4 almost unprecedented frugality and with unusual 
_ discrimination and buying largely for immediate 
| necessary needs. This indication of thrift on the part 
‘American housewives is very clearly perceived in the 
adily growing deposits in savings banks. People are 
‘ing more money today than for some time past and 
y are going to spend some of it. Today, business ac- 
‘ty continues strong in spite of the retarding influences 
the coal and rail strikes. There is comparatively little 

-mployment but there is a marked scarcity of labor in 
ny trades. Crop prospects throughout the Nation are 
eellent. Frozen credits are pretty well thawed out, 
ess stocks have been liquidated and demand is be- 
‘ning to exceed production in many staple lines. All 
‘these basic factors are sure and infallible signs of a 
(Ithy and a good business period. And one of the very 
jnificant phases of this situation is that prices are mov- 
/ upward. This is why we believe that now is a good 
ie to buy. 


“AE business stage is set for a substantial revival and 
while strikes may delay it, a better business era will 
‘ be long postponed. But foresighted merchants are 
‘ going to put off buying until customers walk into the 
tre and ask for more merchandise than is stocked. 
‘ces are moving upward. Production in crockery, glass- 
/ce and allied trades is just about adequate for present 
(ds. It is not now sufficient to pile up any surplus and 
\n a moderate increase in demand will undoubtedly dis- 


close a scarcity of much desirable merchandise. The day 
of inflated, of skyrocketing prices is over but a new era 
built upon the solid foundation of normal prosperity is 
now here. It is obscured by labor troubles and not all may 
discern it but the evidence will be plain to even the most 
hesitant merchants a little later on. The steadily increasing 
number of buyers in the New York market reflects this. 
Stocks in most stores are at a pretty low ebb. This is an- 
other reason why we believe that now is a particularly 
good time to buy. 


RICES are as near rock bottom as they are likely 

to be and they are surely if slowly working upward. 
New York is a magnet for merchandise buyers, not only 
because of the National Merchandise Fair which opens 
next week Monday at the Grand Central Palace, but be- 
cause of the many permanent merchandise exhibits always 
on display at the sales showrooms of prominent wholesal- 
ers and manufacturers. We believe this special number 
may be cited as good evidence of this. Look over our pages 
and you will find that a very big percentage of the most 
representative concerns—firms which have achieved a na- 
tion-wide reputation—are listed. You will find this number 
a good and accurate guide to line up your future require- 
ments. Use it for your profit. But do not overlook the 
fact that now is the psychological time to buy, at favorable 
prices to insure prompt deliveries of the goods you must 
have to do a bigger and a more profitable business this 
fall. Think it over but don’t put it off too long. 


Twenty-five 


Keeping a Finger on the Buying 
Public Pulse 


This Is What a Prominent Department Store Official Believes Is the Outstanding Reaso 
Why the Profits of His Store Have Steadily Grown-High Speed Merchandising 
Methods of Today Required to Give Quick Turnovers and Clean Up Stocks 
to Prevent Losses of Mark-Downs 


UTUTVUUAALUGRUORUEULUGAULEUUALUUAUUALOOALUOAUOGUOAUULAUOOIULOTCOOOLOULE 


HE basic trouble with merchandising is that we 
merchandise on opinions, not on facts. The 
_ stream of profitable business is bounded on the one 
side by what we have on hand ‘that the public doesn’t 
want, and on the other side by what we haven't got that 
the public would buy if we had it., The management of 
the store should pay attention to establishing some 
definite and automatic means of telling whether we stay 
within one line and go all the way to the other line, says 
Louis E. Kirstein, vice-president Filene’s Department 
Store, in an interesting article reprinted herewith in part 
from System magazine. 

Our business depends upon knowing what the public 
wants. Learning what the public wants is proverbially 
difficult, but our method of determining this is simple. 
We count it. We count the goods that we can’t sell, we 
count the goods that customers want but we haven't got. 
Then we have established an automatic method of putting 
the indisputable facts thus learned to immediate use in 
merchandising. Merchandising can never be an exact 
science, but we are trying every year to make it more 
nearly a science. 

Under recent conditions we needed facts more than 
ever before. We needed them with new accuracy and 
new speed. And they were correspondingly more useful. 

The beginning of our past fiscal year, in September, 
1920, coincided almost exactly with the general beginning 
of the “ buyers’ strike.” Prices were falling, so that even 
to stay level with last year’s total meant a much greater 
number of sales. Times were dull. Yet when we made 
our annual budget, we planned as usual for an increase 
in business as compared with the previous year. And in 
practise we exceeded the planned increase. At the same 
time we greatly speeded up our average rate of turnover, 
as was necessary for reasonable profits among falling 
prices. Asa result we did business on a less proportion- 
ate investment, and the gross percentage of profit was not 
much less than usual, for we avoided speculation. We 
stuck to facts. 

MERCHANDISING ON Facts 

The difference between merchandising on opinions and 
on facts can be easily illustrated. Recently I asked one 
of our merchandising managers whether a certain lot of 
goods was selling well. “It should be,” he answered. 
“The buyer in that line is a pretty good judge, and he 
thought when he bought them that they would make an 
especially big hit.” 

“That is his prediction of several weeks ago,” I ob- 
jected. ‘The real question is whether they are selling 
now.” 
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‘TI believe they are,” he said, “judging from the num 
ber of people I have noticed in that department as I cam 
through.” 

Another opinion! Or at the best, a rough estimat 
Seeing the frown on my face, the merchandising ma 
went on, “I can get the exact figures on each style an 
size, if you wish, but it will take several hours.” 

“Ves” I added, “and several clerks who ought tol 
selling will have to do stock-taking. Meanwhile the o 
dinary goods will run along until stock-taking day whic 
occurs every three or four months, before you will kno 
exactly how fast they had moved, or whether they hi 
moved. That isn’t right. Even the moderately sloy 
moving goods which don’t show alarming sympton 
ought to flag themselves to your attention. Let’s put in 
daily inventory in your department.” 

We already have daily inventory in many department 
and are putting it into the rest. A clerk with a tub de 
sits in a corner of each department. Every article th 
comes into stock goes to her for recording, by style, si 
and price, and every sales slip goes to her to have # 
article subtracted from the cards. A recapitulation 
net sales and rate of movement of each class of iten 
goes to the merchandise manager at the end of the de 
This one clerk does every day what the mass of cler 
used to do at intervals. We were amazed at how little 
really costs and how much less it costs than the mistak 
we used to make, because we didn’t have immediate a 
accurate facts instead of guesses. | 

The first day or two after a lot goes on sale te 
whether it is going to sell or not. I’m speaking of 1 
ordinary lot of every lot, not of the extraordinary lot 
“ feature sales.” Suppose merchandise comes in and gi 
on sale Saturday, and is also on sale Monday. The pul 
has been in the store; the public is our judge. By Me 
day night or Tuesday morning, records should shi 
whether that item is a good item or not. If the two ds 
were rainy, the merchandise manager may wait for 
other Saturday or Monday. Then if after two good ds 
the item doesn’t sell, it is time to apply price engineerif 


WEEDING Out CRIPPLES ; 

Here is a typical and routine example of how quic 
we detect and eliminate “ cripples.” A lot of merchan@ 
came into our establishment on the tenth of the mo 
to be sold at $47.50. Ten days went by without any si 
of it. So we took a small markdown on it, down to § 
Here we found it came within the price range of its 
peal to the public. We sold some but not all. Inay 
short time we marked it down slightly again, which 
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osed of it completely. It was a loss, but not nearly so 
reat a loss as if we had waited until the season was over. 
Vhat do you think the merchandise would have been 
vorth if we had carried it from the middle of October to 
ne middle of February when all memory of the season 
nd its style would have been gone? The public-would 
‘ot have paid any attention to it at all unless we marked 
down at least a third of its originally planned selling 
rice. Yet that is what we used to do, with odd pieces, 
a commen with the majority of stores. 

_ By marking it down within a week or two, as soon as 
ve know it isn’t so good as we had thought, we get more 
f our money back and get it back much sooner; and, 
vhat is just as important, we clear the goods off the 
helves, off the counters, and the advertising pages, out of 
ae minds of the clerks and the anxious merchandise 
janagers, and out of the store. We pick up the sick and 
younded continually and get them out from under the 
eet of the rest of the marchers, We salvage most of the 
alu: of the casualties, and aid sales of the good items. 
BarGAIN BASEMENT FAMOUS 

This method resembles in its essential principle, our 
utomatic bargain basement which we established severai 
ears ago and which has become famous. In one sense, 
ae word bargain in connection with this basement still 
auses misunderstanding. Our basement goods are not 
cripples” brought down from the upstairs departments 
ecause they have failed to sell in the ordinary way and 
aust therefore go at prices below cost. Never more 
aan 2 per cent of the basement goods have been of this 
haracter, and now even this small percentage is being 
bolished because each department is taking care of its 
wn casualties. The basement goods are bought in 
uantities and priced at a profit. Each price ticket is 
ated, and at the end of 12 business days any goods re- 
jaining are marked down 25 per cent, then another 25 
er cent after six more business days, 25 per cent more 
i still unsuld after six more selling days, and finally given 
way tc charitable organizations if not sold within a total 
{ 30 business days from the date stamped on the ticket. 
Ve have nearly extended this principle in a less visible 
orm to the departments in our main store. The daily 
aventory does for the rest of the store what the automatic 
lan does for the basement—lets the public itself 
ower the flash-boards on the price.dam so as to keep 
ach little rivulet of goods, and therefore the whole stream 
£ goods, continually flowing. 

- When this close watch on all stock was first started, 
aany lots were found to have been in stock for four or 
ve months. Now every month the merchandise man- 
gers get a separate report of all goods which have been 
a stock cne month, two months, and three months. This, 
ogether with the turnover and departmental profit sheet, 
3 a check on the buyers and salespeople. 

| CHECKING Up SALABLE STOCKS 

~ When we know what we have on hand that isn’t selling, 
ve only know half enough. We also need to know what 
ve have not got on hand that would sell if we had it. 
“very customer who departs without the goods that he 
ame to buy is justly an unremoved debit against the 
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store service. Again we must not have opinions, but 
facts. 

How can we get them? From the people themselves, 
as they come into our own store. All it needs is records, 
For a long time, iike other stores and businesses, we 
thought the solution of this problem was impossible. How- 
ever, business in 1921 was so difficult and close that we 
decided we had to have these facts. We set up an inven- 
tory of demand. 

Sales clerks themselves are the only people who come 
in contact with “lost” customers, and therefore are the 
only ones who can successfully record unfulfilled demand 
or lost calls. So an executive coached the sales clerks, 
group by group, in the necessity of recording every custo- 
mer. “Each person who comes in the door should be 
charged against the store, she tells them, “and accounted 
for onvexitwemther as: a purchaser, as a caller, “or as*a 
mere ‘looker.’ Our job is to give complete service to the 
public. We will give the public anything it wants. What 
does it want?” Fortunately we get habitually good co- 
operation from our salespeople. We emphasized the ad- 
vantage to the salespeople themselves. ‘‘ Suppose,” we 
said to the saleswomen, “that you fail to make a sale of a 
certain arucle because it isn’t in. You may keep on losing 
sales unless you warn the merchandise department of the 
shortage. We will establish a department to analyze 
the figures and tell what is worth while and what is not, 
if you turn in the figures.” 

KEEPING RECORDS OF SALES 

The next big need was to make record-keeping so easy 
for the salesperson that he would do it instinctively. We 
placed in each department a small memorandum device. 
When a salesperson fails to make a sale, he turns to the 
memorandum tape and records the reason for the failure 
at once, before going on with the next sale, just as he 
would have to do with an accomplished sale. It takes 
only a moment. Convenience, plus coaching, solved the 
traditional proclem. We get full and accurate reports. 

The memorandum device takes duplicate copies on two 
paper tapes 4% inches wide. At the end of the day both 
rolls of tape go to an executive who analyzes the calls and 
compares each desired article with similar articles which 
are in stock. If a closely similar article is in stock and 
the calis are few, nothing is done, of course. But if 
the comparison man in glancing through the tapes notes 
a number of calls for one article within a day or two, he 
warns the merchandise buyers at once. 

Items which receive five or more calls are drawn off 
onto a separate sheet of high spots, and a copy sent to 
the buyer, leaving the right-hand half of the sheet blank, 
so that the buyer can write in beside each item a notation 
of what has been done, or will be done about it. Not all 
these entries result in purchases. 

FinpiNG Rrasons For No-SALe 
he sheet having gathered these pencil explanations 
returns to the comparison man to be copied in type in 
the vacant column on a duplicate sheet which goes to the 
merchandise manager. If any of the items seem to need 
attention, he consults the buyer, but the buyer has already 
(Continued on page 53) 


Five Good Ways to Say It In lype 


Make Your Store Ads Stand Out—Identify Your Store with the Best and Newest in Merchan- 
dise and Back It Up with Service That Satisfies and Watch Volume Climb as These Stores Have 


OME merchants always think of advertising in 
terms of cost and size of space. They will say, 
this space will cost me so and so and a good many 
will begin to figure how they can buy so many square 
inches of white space cheaper, when they should be con- 
sidering that they are not buying so much space, but 
an opportunity to broadcast a message  through- 
out their community. Opportunity! That is precisely 
what advertising is, or rather what it should be. But in 
ads as in many things, existing opportunities are not 
always perceived, neither are they always taken fullest 
advantage of. Advertising is not a hit-or-miss proposi- 
tion unless the merchant makes it so. 
ply salesmanship and most ads are planned to appeal to 
the eye and so strongly that the appeal is passed on to the 
other senses through the imagination. 


Advertising is sim- 


Loeser’s June Sale of China 


Cut Glass, Art Wares and Lamps 
Has No Parallel in Economy, Magnitude and Richness 


bing 0 great and fine a stock of China, Gl 


Business Hours: See Page 13 for Another 


9 AM. to $:30 P.M, Important Loeser Page | 


ANY manufacturers and importers who are leaders in their special lines p 
ed in making this Loeser June nethat will be dif Wa thousands of 


American 


ed fo or June brides, have ¢ 


which were primaril 
ed with interest by 


ope, that they are no 


tof gifts of this kind will find 


$5 to $6 


es RSS; = 
Fear SI SE 
S15 Jars fr $7.00, cy 
Ty | Loeser 36.000 Imported Cups and Saucers Solid Color Pottery 26 be > BP 
is Cut Glass : " Wo aces shre a 
ef a | — 
AY. , Sanh 898 2% Each or a Set of 6 for $1.69 iq Pa es 
too ere cto en 2s 
S51 s Glass Butfer Seis 
4, + Dresden China t 3 7 
& 4 . Maile in Rilesia hs fh $4.98, Ri larly $7.50 
As 
18:Piece Set 
Cut Stem Glasse: 


$4.49 ine 


0 


14+Piece Lemonade Ser 
» fon i! $1.98, Regularly $2.98 


433 


for Ne wry newest 
Exquisiw French Lamp Shades. #/5 Metel Table Lemps, Complete, $9.98 $25 Almce Reidge Li plete, $16.50 
$135 maa fe 

Mi $14.50 Bu daha 


$1550 Mehogan; 


Table Lamp. Complete 


$29.96 
rin $9.93 


$4.98 Mahogany Boudoir 
Lamp Complete. $2.98 


Ag 


$11 Wrought Iron Bridge ¢ Lamps, $14 to $23 
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~ sense advertised. 


When a customer enters the store and inquires about 
some goods, the salesman is particular to inform the 
customer clearly and fully about the merits of the goods. 
But ad copy is often dashed off without much thought — 
and while space is filled, the store is not in any logical 
In a proper and practical definition of | 
the term this is not advertising but bungling with words, 
and bungling is not a very good sales booster. But pro- 
gressive stores everywhere, in cities and towns large and 
small, print the message of their stores as clearly and as 
interestingly as they know how. 
the ways and methods of type and the printed appeal are 
Work not luck is the answer and | 
here are five good reasons why it pays to advertise. 


Naturally in these stores 


forging ahead faster. 


Take the Frederick Loeser & Co’s 
first illustration. It is the product of a good adman and 
features in a whole newspaper page the attractive wares 


. advertisement as a 


2 TNE EVENING BCLLETIN PROVIDENCE MOXDAT MAT & 19s 


ay Our Pemerirnuhing Stare Comes to the Front 
With Sensational Merchandise Values for $1 


Dollar Day will prove an exceptional day for housetc ives (1 replenish thew kitchen needs, 
particularly those anticipating the many requirenen!, jor their down river summer homes 
Here are opportanities lo save Irom One-Third to a Holt on Every Dollar You Spend 


Remember Dallar Day is for 1 uesdcy Uiuly 
ov Phone Orders Filled On Thene mcd Heme Houseruraining Store Basement 
—— 


Meal Grnders 
| or Choppers 


3000 Pieces Extra Heavy Quality 
Pure Aluminum Ware -$] 


Your Choice, each 


$2 finitation 
Cut Glass 
Bowl Sets 
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J 
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aS: a For ae ete Enameliare 31 
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en | Double Boilers Mixing Bow! {Is 
ee tel Handle 4 a] a | La | 30 Table Tut fe 
om § Cooking hettle Mower Tob 
“epee || 1 1 
Bath Seat Colter Pots Seandeas Tea Pols 
Tne ‘ s] \ $ 


$1 


36 Pieces of Table 
eum aa Mare 


sf een eT | aes 


orks (1 


1 Che Mutlet Ge ss) al 
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er 


which Lee Moses, buyer for china, glassware and lamp 
departments has carefully selected. A study of this ad 
will show an attractive layout. The illustrations are) 
grouped to give the page balance and serve the more im-| 


strong and snappy illus- 
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Mahogany table decoration $10. - 
Fruit separately 


IFTS, of course. 

But a legion of en- 
gaging little touches 
which have power, far 
beyond their size or price, 
tolendanewcharm tothe 
rooms you know so well. 


OVINGTON’S 


“The Gift Shop of Fifth Avenue” 
Fifth Avenue at 39th Street 


portant purpose of 
picturing the attrac- 
tive quality of the 
merchandise by con- 
veying a good idea 
of the shapes and 
patterns. 
all important points 
but not the 
important. The key 
to the big pulling 
power, the sales vol- 


These are 


most 


ume created by this 
particular advertise- 
ment may be read in 
the three headlines. 
And if the headlines 
are not read the 
prices enumerated 
will certainly be and 
they, in combination 
with the descrip- 
tions of the various 


items, will clearly repeat the same thing even more con- 


vincingly. 


And this appealing suggestion is—values. A 


good range of prices are given for housewives to think 
about and a description of the goods and the attractive 
cuts all go to form a strong and irresistible invitation to 


buy—now and at this sale. 


In the advertisement of The Outlet Co., Providence, 


R.1., for which Harry M. 


Hall is buyer of china, 
glassware and house- 
furnishings, we have a 


tration of a special one- 
price sale. The headline 
is bold and the pictures 
are big enough to stand 
out clearly in the full 
newspaper page, from 
which this reduced copy is 


made. In looking at this 


not very difficult to 
that 


message 


comprehend 
this store 
was  a;ebig, “sales 
builder. 

Sounding a differ- 
ent note and pre- 
senting a sharp con- 
trast to the fore- 
going ads is the 
small space 
message of Oving- 
ton’s, for which R. 
S¢ hillemice tts the 
buyer of the con- 


store 


sole sets pictured 
in this particular 
newspaper _—_adver- 


tisement, scaling 2 
inches wide and 3% 
in. depth. 
While this is a small 


inches 


space, the very ef- 


1872—olden Anniversary Year—1922 


| Bloomingdales | 


59th to 60th—Lex. to 3d Ave. 


Iron Floar Lamps 
Reduced to $4.95 


Ss 4 


Artistically made _ of 
wrought irou with slid- 
ing, adjustable arm. Com- 
plete with cord, plug, key 
socket, +0-watt bulb and 


paper parchment shade 
Basement 


fective manner in which the space is utilized, not only to 


puts across a dignified and distinctive message but to illus- 


trate attractive merchandise with price, should prove an 


object lesson to many merchants who use small space. 


This ad 1s educational in character and the feeling or tone 


conveys the subtle impression that most readers will asso- 


ciate 


Easter Suggestions from the Gift Shop 
and the French Shop 


ay ERSONAL and decorative articles 
iy 
t 


PLY have been assembled in the Gilt Shop 


77>) from the four corners of the earth, 
SL” ‘The variety and charm of the colfec- 
tion plus HBARM's remarkable values presents 
an unequalled opportunity to buy individual 
gifts for Easter remembrances and wedding gifts 


container, 


ad, the fact that here is a 
page of seasonable and 
much wanted items which 
every housewive is more 
likely than not to need, 
the big idea is driven 
home. This idea is read 
in the headline. It is dis- 
tinctly a price appeal but 
the illustrations convey a 
pretty fair idea that un- 
usual values are afforded 
by this sale at a popular 
price. Enumerating, as it 
does, a good range of 
items in housewares, lim- 
ited for one day only, it is 


Palychrame Lamp Base— 
tulip dexiga, 28 


Parchment Lemp Shades 
Hand painted, 10 inch size 


Imported Preach Perfume 
Atamizers with gold finish 
enamel design 


an 
Were 4.50 Special I.50 


Imported French Vanity 
Bexer, enamel and yuld 


Special 1.95 


Glau Sete — Candieaticks 
and Compute—Canary or 
bive. 

3.50 


Artificial Frais 48 1.98 


Polychrame Book Ends 


Were 495 Sperial 3.95 


al Tea Sety—Seven- 

teen pieces, 
. 2.95 
Painted Chinese Tray 
BIS 
In French Delt 


ported 
Heads—-hand painted op 


tlk 
Were 75 Special $5 
Mahoyany Oil Lamps 
Were 155 Special AS 
Tajted Ribbea Shader 
yellow, pink and blue, 
Were 125 Special 5 
Imported Hispane Mor 
cigue Lustre Bowls, 22.50 
Daybreak Rese Buds Flea, 
Corraye Bouquets 


195 te 3.50 


with the exclusive and more fashionable shops. 


There are not very many 
words in this attractive 
little ad but the 
used have been very care- 


words 


fully chosen and set up in 
This 


effective ex- 


large display type. 
iS a very 
ample of the prestige 
building ad which is easy 
to read and to remember 
and serves the dual pur- 
pose of gift intrepretation 
and making widely 
known the Ovington 
name and its direct con- 
nection with the distribu- 
tion of gifts on America’s 
most 


famous shopping 
thoroughfare. 

Indentical in size with 
the above the small news- 
paper ad of Bloomingdale 
Bros. department store 
makes use of original and 
piquant sketches to at- 
tract the eye and to tie up 
a single item by illus- 
trating the item as part of 
the drawing; in this par- 
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Merchandise Fair a Mecca For Buyers 


With Over 700 Firms Having Signed Contracts for Space and With Prospect of 50,000 Visiting — 
Buyers from All Sections of the Country, First National Commercial 
Fair is Assured of Success as Opening Day Nears 


HILE many comparisons have been drawn be- 

W\ tween the first American fair and the expositions 
of Lyons, Prague, Leipzig and Nizhni-Novgorod 

and other old-world fairs, it is not necessary to cite thie 
success of these century-old affairs or to use their advan- 
tages as a prop to support the biggest merchandise even* 
ever held in this country. We believe the fair which opens 
at the Grand Central Palace and the Seventy-first Regi- 


ment Armory next Monday and 
which will continue until the 25th, 
will quickly and conclusively show 
that a central grouping of the dis- 
plays of representative wares will 
not only prove of great educational 
value but of economic value as well. 

For the first time there will be 
brought together for their inspec- 
tion a broad, comprehensive and 
representative showing of such 
merchandise as distributors in the 
dry goods and department store 
field are ready to purchase for the 
ensuing season. The period of the 
year that has been selected for the 
event is furthermore propitious. It 
is, indeed, the time when buyers of 
merchandise for distribution come 
to the New York market in great 
numbers from all sections of the 
United States. Undoubtedly the in- 
flux of buyers will be vastly in- 
creased by the desire to visit the 
Fair and take advantage of the op- 
portunities it will offer. 

PLANNED FOR THE BENEFIT OF 

RETAILERS 

Numerous retailers and also sev- 
eral of the State Retail Dry Goods 
Associations and other retail bodies 
have expressed their interest in the 
Fair and are giving to it their cor- 
dial support and indorsement. It is 
but natural that this should be the 
case, seeing that the Fair has been 
planned for the retailers’ benefit 

From another standpoint also the 
Fair is a retailers’ proposition. The 
idea of holding such an eyent orig- 
inated with the National Retail 
Dry Goods Association, and the 
Fair has been planned and will be 
held with the aid and co-operation 
of that body, together with the 
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CHINA, GLASSWARE AND LAMPS 


Corning Glass Works 

The Jefferson Co. 

Wm. R. Noe & Sons 

Will & Baumer Candle Co. 
Gudeman & Co. 

Art Reproduction Co. 
Edmondson Warrin 

Beardsley Studios 

Art Metal Works 

Spring Valley Wood Prod. Co. 
Maryland Glass Co. 

New Martinsville Glass Mfg. Co. 
Columbia Wax Works 

Fulper Pottery Co. 

Ebeling & Reuss 

Zuckerman & Lieberman 

Art Industries, Inc. 

Julius Schmit 


HOUSE FURNISHINGS 


Chas. Zinn & Co. 

National Picture Frame & Art Ce. 
L. Goldsmith & Son 

Usona Products Co. 
Bellaire Enamel Co, 
Reliance Picture Frame Co. 
Victor Aluminum Mfg. Co. 
A. Leipzig, Ine. 

A. Kreamer 

E. W. Hardesty 

Metal Packing Corp. 

J. Evanson & Son 

Sibulkin Bros, 

S. Blickman 

Francis Leffler 

Gem Phonograph Co. 
Everts & Zuver 
Brilliantone Steel Needle Ce. 
Nichthauser & Levy 

Snow White Products Co. 
Leo Schlesinger 

Universal Ash Tray Co. 
American Crayon Co. 
Warner & Peper Co. 
Foster Screen Co. 

Beh & Co. 

Pictorial Soap Co. 

Landers, Frary & Clark 


National Garment Retailers’ Association. 

Lew Hahn, Managing Director of the National Retail 
Dry Goods Association, and other officials of his organi- | 
zation and of the National Garment Retailers’ Association 
conceived the idea that the European fair might be — 
adapted to the American markets, and the proposal has 
brought up at various times in recent years. Three months | 
ago the two associations decided to try the idea, and they 


are making their preparations on a 
vast scale, with more than $250,000 
already spent on their plans. 

Bootus TO PROVIDE ATTRACTIVE 

DISPLAYS 

The entire Grand Central Palace | 
and the Seventy-first Regiment Ar- 
mory have been leased for the | 
event, and hundreds of workmen | 
have been rushing to finish the | 
erection of booths and to place | 
mural and other decorations, which — 
have been planned on a lavish scale. 
There is a strong competition am- — 
ong the exhibiting manufacturers 
and the wholesalers to make their ' 
booths most attractive and pleasing © 
to the eye, because those who are to | 
be admitted to the two buildings © 
are authorized to buy goods for | 
hundreds of stores and shops sery- 


ing millions of consumers. 
“T cannot even guess at the am- 7 
ount of goods that will be sold to | 

the department store buyers at this 
fair,‘ said Mr. Hahn. “T don’t think 
: 


any man could give an estimate be — 
cause this is the first time we have 
tried this idea in America, but I 
think the fair will be a success. 

“T don’t think it is safe to say” 
that during the fair this city will — 
see the largest volume of business i 
since the slump. Contacts will be ~ 
established between manufacturers — 
and wholesalers on one side and 
buyers on the other, and the conse- 
quent business undoubtedly will be — 
very large. 7 

Special cars in trains between} 
this city and Boston and other large © 
cities will be set aside for the use 
of buyers on their way to the fair, 
and there is a possibility that special | 
trains may be run if many of the 
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puyers decide to make their trips for the opening of the 
lair next Monday. One department store in Boston will 
‘end 150 buyers, and other stores in that and other cities 
vill send parties almost as large. Frederick Atkins, a 
‘esident buyer representing stores and specialty shops in 
any cities, reported to the fair managers that his lists 
‘arried the names of about 1,000 buyers who are to at- 
lend the fair, and the Retail Research Association 
.as 700. 

, Most of the hotels have posted special rates for the 
vuyers, and the Hotel Association of New York is co-op- 
rating with the Fair managers in plans for caring for 
he large number of expected visitors. Many special en- 
ertainments are to be provided. 

_ Every buyer for the department stores in this city will 
ye at the Fair. One department store in this city has 
sked for passes for 162 buyers, and several others have 
ent in 150 names of men and women who have author- 
ty to place orders at this Fair for delivery from fac- 
ories. 

_ Attendance at the Fair in both the Grand Central Pal- 
_ce and the Armory is to be limited strictly to authorized 
vuyers of department stores and shops, and exhibitors. 
_ “Here is a pile of letters from manufacturers and 
wholesalers who have no exhibits in the Fair, but wish to 
end representatives to observe,” said Mr. Hahn, “and 
he invariable reply to all of them, no matter who they 
re, is that they will not be admitted. It would not be 
vair to exhibitors to permit non-exhibitors to have easy 
-ccess to the hundreds of buyers who will be in these 
vuildings.”’ 

| Mr. Hahn said that if the first fair is successful, un- 
loubtedly at least one would be held each year, and pos- 
ibly two—one in Mid-Summer and one in the Spring. 

_ All the floors of the Grand Central will be used in the 
exposition. On the first floor will be dry goods, on the 
nezzanine will be house dresses, etc., and on the 
third floor will be art needlework, perfumes and toilet 
irticles, jewelry, silverware, leather goods, etc. On 
he fourth floor will be sporting goods, lamps and glass- 
vare, rugs, household utensils, curtains and draperies, 
oys, gift merchandise, stationery and hand luggage. 


Five Day CoNVENTION A FEATURE 


' Plans are now being rapidly completed for the mid- 
summer convention of the National Retail Dry Goods 
Association, to be held during the first week of the fair. 
This will be held on the sixth floor of the Palace and will 
ast for five days. 

Lew Hahn, managing director of the fair, recently 
innounced a partial list of the speakers. These include 
Senator William M. Calder, New York; Senator G. M. 
Titchcock, Nebraska; Professor Donald David, assistant 
lean, Harvard Graduate School of Business Administra- 
ion; O. E. Klingamann, director, Extension Division, 
University of Iowa; E. J. Henning, Assistant Secretary 
»f Labor; Alvin E. Dodd, manager Department of Do- 
lnestic Distribution, United States Chamber of Com- 
is and J. R. Duncan of Fowler, Dick & Walker, 


| 


Evansville, Ind. The list will be added to during this 
week. The indications are that the convention will be one 
of the most important ever held by the association, com- 
ing, as it does, during the fair. It is expected to bring 
many members to the sessions who otherwise would stay 
at home. 

There will be more than four hundred manufacturers 
and wholesalers displaying their products in the Palace 
building, where merchandise that is sold in department 
stores will be on view. The exhibitors come from all 
parts of the United States, and practically every line is 
represented. As a result, many new lines will be opened 
to buyers. The Fair awaits you! 


The Tariff on Earthenware and Glassware 


While Senate action is not yet complete and many more 
changes are very likely to occur before the schedule is 
finally put through, indications just now support our pre- 
dictions made back in June that a cut in the rates then 
approved would in all probability be adopted before the 
schedule of duties reached its final form. Schedule 2, 
covering earthenware, earths has 
been entirely re-written and the following resume gives 
the “revisions up to date as 
the Senate Finance Committee. 


glassware and 
recommended by 


The Finance Committee had in part rewritten the para- 
graph covering common yellow, brown or gray earthen- 
ware. The House had provided a flat rate of 20 per cent 
ad valorem on the entire paragraph. As reported by the 
Senate Finance Committee, the paragraph read as fol- 
lows: “Common yellow, brown or gray earthenware 
made of natural, unwashed and unmixed clay, plain or 
embossed ; common salt-glazed stoneware; stoneware and 
earthenware crucibles; all the foregoing not ornamented, 
incised, or decorated in any manner, 25 per centum ad 
valorem; ornamented, incised or decorated in any man- 
ner and manufactured wholly or in chief value of such 
ware, not specially provided for, and Rockingham earth- 
enware, 40 per centum ad valorem.” As adopted by the 
Senate the first-named rate of 25 per cent ad valorem was 
reduced to 15 per cent and the 4o per cent was reduced 
with respect to other than Rockingham earthenware to 20 
per cent. Rockingham earthenware was given a rate of 
25 per cent ad valorem. 


The Senate rejected the 50 per cent minimum provided 
in the paragraph covering plain green or colored, molded 
or pressed, and flint lime, or lead glass bottles, vials, jars 
and covered or uncovered demijohns and carboys. 

The Senate adopted a rate of one-half per cent per 
pound on crude magnesite, instead of 5/16 of Ic. per 
pound as recommended by the committee; three-fourths 
of Ic. per pound on caustic calcined magnesite, instead of 
five-eighths of Ic, per pound as reported by the commit- 
tee, and three-fourths of Ic. per pound on dead, burned 
and grain magnesite, not suitable for manufacture into 
oxychloride cements, instead of four-tenths of Ic. per 
pound as recommended by the committee. 


Potters Convene at | renton 


United States Potters’ Association Meet in Summer Convention to Discuss Wage Schedules in 
Two-Day Session With Fifty Manufacturers Present. 


LOSE to fifty potteries were represented, when 
@ Frank P. Judge, Jr., President of the United 

States Potters’ Association, called the epening ses- 
sion of the organization’s summer convention to order at 
eleven o'clock last Wednesday morning, August 2nd, at 
the Stacy-Trent Hotel, Trenton, the city where the asso- 
ciation was founded in 1875. The manufacturers arrived 
by special car from Pittsburgh the same morning, and 
after being received by the reception committee, made 
up of Trenton pottery manufacturers, headed by Chas. 
Howell Cook, of the Cook China Co., they immediately 
repaired to the ball room of the hotel for the meeting. 

Those present at the meeting were: Edwin M. Knowles, 
Edwin M. Knowles China Co.; Jas. I. Lore, Albright 
China Co.; Wm. H. Griggs, Auction Pottery Cove Ma 
Slobodkin, Boston Pottery Co.; Geo. A. Bauer, Edwin 
Bennett Pottery Co.; W. C. George and W. A. Shaw, 
Canonsburgh Pottery Co.; Chas, Howell Cook, Jas. Tur- 
ner, Cook China Co.; Guy E. Crooks, Crooksville China 
Co.; W. E. Brown, East Liverpool Potteries Co.; Ray Y. 
Cliff, French China .Go:.5W:-o. George, W. @ Georve: 
W S. George Pottery Co.; Wm. H. Tams, Greenwood 
Pottery Co.; Malcolm W. Thompson, Hall China Co.; 
A. G. Dale, International Pottery Co.; Homer J. Taylor, 
Knowles, Taylor & Knowles; Harry A. Brown, Lenox 
Inc.; C. A. May, D. W. Scammell, Maddock Pottery Co. ; 
Hugh L. McNicol, D. E. McNicol Pottery Co.; T. A. Mc- 
Nicol, T. A. McNicol Pottery Co.; Marc Solon, Mercer 
Pottery Co.gsF> W-.Morris;; Morris, China, Co, > “Fe 
Jadge, |r= National *Ghina Co.) 0. (Lar lorpert 
B. E. Salisbury, Onondaga Pottery Co.; C. W. Foreman 
Owen China Co.; Geo. C. Mitchell, Thos. B. 
Anderson, Pope-Gosser China Co.; L. B. McNicol, Pot- 
ters’ Co-operative Co.; F. W. McKee, Salem 
Ghina \Comehay ey. Clitts saxon= China (Go.g8 |eve 
Horton, Sebring China Co.; Chas. L. Sebring, Sebring 
China Co.; D. Smith, Smith-Phillips China Co.; Geo. C. 
Thompson, Dale D. Thompson, C. C. Thompson Pottery 
Co.; John A. Campbell, Van Pottery Co.; and Chas, F. 
Goodwin, secretary of the association. 

The trade press was represented by: J. M. Hammer, 
of China, Glass and Lamps; Howard R. Handy, of the 
Pottery Brass and Glass Salesman and F. Calvin Demar- 
est, of the Crockery and Glass Journal. 

President Judge said among other things, in his brief 
opening remarks, that the membership of the association 
in answer to letters sent out as to the advisability of hold- 
ing a summer meeting, and when it should be held, had 
been almost unanimous in their replies that there should 
be a summer convention held this year, and that Trenton 
was the place to hold it. The topics most important to 
the association at this time he said, would be discussed 
during the course of the various sessions, namely, the 
tariff and the propositions submitted by the National 
Brotherhood of Operative Potters and that reports from 
the recently appointed Research Committee would be 
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another interesting feature of the meeting. 

Chas. Howell Cook then welcomed the members to 
Trenton, saying that he expected to have the Mayor of 
Trenton present, to turn over the key to the city to them, 
but regretted that at the last moment he was unable to 
come. He then outlined the entertainment that had been 
prepared for the organization. A vote of thanks was 
given by the members of the association to Mr. Cook, 
D. W. Scammel and other members of the Entertainment 
Committee in Trenton, for the arrangements they had 
made for their amusement. 

President Judge next called for reports from the Re- 
search Committee. The first report was made by Thor 
B. Anderson of the Pope-Gosser China Co., on “Kiln 
Firing” which treated of the results of a system for fir- 
ing, installed for their concern, by the National Products 
Co., East Liverpool, O. The report was received with 
much interest and brought forth many questions for 
Mr. Anderson to answer. Dr. A. V. Bleininger, ceramic 
engineer for the Homer Laughlin China Co., then read a 
paper by Harry Walker, also with the same on Daa on 

“Kiln Dirt,” followed by another on “Pottery Cases,” by | 
Samuel B. Larkins of the National China Cv., and one by 
John S. George of the W. S. George Pottery Co:)3am 
“Lawns.” These reports were also followed by the 
closest attention and by the questions asked at the con- 
clusion of each one clearly showed that the “Research 
Committee ’’ was destined to be a valuable addition to 
the activities of the association in its service to its mem- 
bers. This ended the morning session and recess was 
taken for lunch. 


WEDNESDAY AFTERNOON SESSION 

“Cones” by John S. George of the W. S. George 
Pottery Co., was the subject of the first paper read by 
Dr. Bleininger at the opening of this session, followed 
by one on “The Use of Cobalt Sulphate ” by Ira A. Sproat 
of the Sebring Pottery Co., who also touched on the sub- 
ject of New American Clays. 

Dr. Bleininger then read a paper prepared by himself, 
on the “Moisture Content of Materials.” This als0 
proved to be a subject of vital interest to the potters and 
resulted in a discussion of some length. When the final 
paper and resultant discussion came to an end, the mem- 
bers went into executive session, to discuss the tariff. 
Adjournment was taken at 5:45 for dinner, an evening 
session having been decided upon for the consideration of 
the propositions submitted by the National Brotherhood 
of Operative Potters as follows: 


(1.) That committees be appointed to fix a price on all sizes 
of coupe soup moulds and all other unlisted articles. 

(2.) That casters be paid the prevailing wage paid to jigger | 
men for putting in new and throwing out old moulds. ! 

(3.) That the castng price of 48’s “Rocaille Jugs be increased 
from 23c to 26c per dozen. 

(4.) That jiggermen be paid for changing and oiling all 
eae both old and new. 

(5.) The following basis is submitted for the purpose of 
working out a four-way system of paying for jiggering and fin- 
ishing ware, in accordance with the action of the 1921 confer- 
ence: 
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--e of Name of Batterout Mouldrunner  Plusage 
‘ticle Article Perl0 doz. Perl00doz. Nov.3,’21 
‘in. Plates 70 65 40% 
‘in. us B/S 70 re 
bin. ry 80 wis : 
in. 3 95 90 
in. * 1.00 95 S 
jin. Deep or Coupes Ws 0 4 so 
iin. i, 80 ois f 
lin. i 85 80 i 
‘in. ru 1.00 95 S 
‘in, ‘ 1.10 1.05 s 


utside Nappies, 5 in., 6in., 7 in., 8 in., Batterout, $1.67; Mould- 
faner, $1.62; Finisher, $2.00; Clay, 17%c.; Jiggerman, $4.52% 
(- 100 doz. plus 40 per cent. 


) me of Batterout Mouldrunner Plusage 
'rticle Per 100 doz. Per100doz. Nov. 3,’21 
WES AICETS 6.4 660s es AY 55 40% 
Wstoon Saucers ....... Aye 255) S 
étmeals, 30s. 36s...... 7, 255) iy 
MUtterS” .......05. .54 52 we 


6.) That all finishers, male and female, regardless of re- 
lionship, shall be employed, discharged and paid by the firm. 
7.) That the following shall prevail in determining extra 
1n cups from ordinary thin cups; any cup weighing less than 
: following scale to be classed as extra thin: 


Capacity Weight 
8 ounces 4 ounces 
74 ounces 334 ounces 
} 7 ounces 344 ounces 


8.) That committees be appointed to work out a size list 
tsed on block mould measurements. 

.9.) That dishmakers be paid the prevailing wage pad to 
jgermen for moving old and new moulds, and for putting in 
iw flags and putting out old flags. 

(10.) That manufacturers provide improved stove rooms for 
(hmakers when convenient to do so. 

“11.) That dishmakers be furnished clay on the:r benches 
fre of charge when working without a helper. 

12.) That saggermakers be relieved of the running out of 
chen saggers. 

13.) That the cubic foot measurement for a kilnman’s day 
| reduced from 162 cubic feet to 152 cubic feet in glost, and 
fym 200 cubic feet to 190 cubic meet in bisque. 

(14.) That 304 cubic feet in glost and 380 cubic feet in bisque 
sill be recognized as a kilnman’s day; journeymen to be paid 
athe rate of $5.80 per kilnman’s day and bench boss be paid 
athe rate of $7.00 per kilnman’s day, with a recommendation 
t.t one kilnman’s day be considered a day’s work. 

15.) That flat ware from the first ring of bisque kilns be 
Sarated from the flat ware from other parts of the kiln before 
eng to the dipper. bie 

16.) That women kilndrawers be paid on the following cubic 
i basis for drawing kilns: 25 cents for 100 cubic feet for 
‘st kilns and 27 cents per 100 cubic feet for bisque kilns. 
j17.) That all ware be dusted for piece work gilders at 
eoense of firm. 

'18.) That the day’s work rate for gilders and liners shall 
75 cents per hour. 

(19.) That the earnings of the printer and crew shall be 
cided as follows: 55 per cent to the printer and 38 per cent 
tthe remainder of the rubber. 

/20.) That the day wage rate for a printer and his crew shall 
| $10.00 per day of eight hours. 

/ 21.) That committees be appointed for the purpose of adopt- 
i a uniform count for printers and their crews. 

(22.) That the day wage rate for calcoman‘a workers shall 
| 30 cents per hour. 

23.) That gilders be paid 4 cents per dozen for all scheme 
Hidles except cup handles. joae 
24.) That all packing either with or withou: straw shall be 
Cie by recognized packers. 

25.) That increases be granted in the wage scale equivalent 
os that went into effect August 11th and November 

, . ee 
20.) That the day wage rate for clay ware making shall be 
Scents per hour. 

27.) That two and one-half per cent shall be considered an 
cessive loss for all clay workers, where the maker is not at 
ult. 

'28.) That no employee shall be discharged for other than 
if workmanship, unless the firm can give sufficient reason to 
t! local union under whose jurisdiction the discharged employee 
working, 
| 29.) That all potteries suspend operations at noon on Satur- 
C7, and pay not later than noon on pay day. 

30.) That a standing committee be appointed for the china 
tide East ef the Alleghany Mountains; the committee to meet 
Trenton, N. J., to settle grievances from china potteries only. 
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(31.) That not more than eight hours shall constitute a 
day’s work in general and china ware potteries, said work to be 
performed between the hours of 7 a. m. and 12 m, and 1 p. m. to 
4 p. m. 


Tuurspay MorNING SESSION 

At the Thursday morning executive session, the mem- 
bers listened to an interesting addtess by Chas. M. Don- 
ley of Pittsburgh, traffic advisor to the organization. 

The association decided to enter further protest against 
the proposed revisions of valuation scheduled by the rail- 
roads, declaring that the old valuation on pottery should 
be continued, 

A delicious luncheon was served for the members at 
the Trenton Country Club on Thursday following which 
they were taken on a tour of inspection to the plants of 
Lenox Inc., and the Mutual China Co. 

THE BANQUET 

A banquet was served at 7:30 o’clock Thursday night 
at the Stacy-Trent Hotel, the special features of which 
were the Pottery manufacturers own W. Edward Wells, 
presiding as toastmaster in his characteristic style and an 
intensely interesting address by the Hon. E. C. Stokes, 
ex-govenor of New Jersey, also a short address by B. E. 
Salisbury, first vice-president of the association. Things 
were kept moving at a lively pace during the serving of 
the delicious menu by the stories of David C. Griffith, and 
a fine musical program by the St. George Glee Club. 
Then there was the presentation, with all the dignity and 
ceremony that goes with such occasions of a stovepipe 
hat, of the vintage of the early sixties to “‘ Jimmie” Mul- 
herrin—an old time Trenton potter, and former member 
of the Labor Committee, who is now the United States 
Marshall for the State of New Jersey. 

It was hovering pretty close to the hour of twelve when 
the banqueters filed out of the dining room with the feel- 
ing that Trenton had been a wise selection for holding 
the summer convention. 


Glass Wage Conferences Progress Slowly 
The conference between the National Association of 


Manufacturers of Pressed and Blown Glassware and the 
American Flint Glass Workers’ Union, now being held 
at the Marlborough-Blenheim Hotel, Atlantic City, N. J., 
has been making very slow progress thus far. 

The Pressed Ware Department which was first on the 
schedule of conferences, after a three days’ session, failed 
to arrive at a settlement, with the result that the workers 
will continue to work on last year’s scale pending a settle- 
ment later. The Machine Pressed Department also failed 
to reach an agreement, and last year’s scale will be con- 
tinued until a settlement can be made in the early future. 

The Shade and Globe Department, not arriving at a 
decision, adjourned to meet in Pittsburgh in September. 

The Lamp Chimney Department adjourned as well, 
without making a settlement. A Committee of three from 
each side was appointed by the manufacturers and work- 
ers to investigate conditions existing in the chimney trade. 
These committees are to meet in the near future and re- 
port their findings and recommend, if deemed advisable, 
some legislation that would promote the interest of this 
branch of the industry. (Continued on page 80) 
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ABC ‘Alco ” (dolly-type) 
Washers. Single and double tub. 
Power and electric. 


A Three Hundrem 


see ey ont 


iS oe eet 


Thousand Dollar 


Trainload of A BC Electric Washers! 


Sets a New World’s Record. Another 
Example of A B C Popularity Everywhere 


The unrivaled values offered by the latest model 
ABC Electric Washers have captured the 
country! Dealers are breaking all records. 
They report that the A B C is the best-selling 
line of washers on the market. 


Asa result, A B C’s are not only being ordered 
by carloads, but by solid trainloads, too! 


Consisting of 35 cars loaded with consider- 
ably more than 2,000 A B C’s—three hun- 
dred thousand dollars’ worth—the last train- 
load left Peoria on July 1st. This was the 
largest shipment of washers ever made in the 
entire history of the industry. 


It went to A. A. (Washer) Wilson of Los 
Angeles. For years he has retailed and dis 
tributed the A B C Line in Southern Calt- 
fornia. Mr. Wilson operates eight retail stores 
himself. 


$55.25 to $106.25 


A BC Oscillator, full 6-sheet 
size, copper tub. Greatest value 
ever offered in electric oscillators. 


A short time previous, another trainload was 
shipped to the Morton Electric Co., retailers 
and distributors of A B C’s at St. Louis. 


These trainload shipments clearly indicate what 
velerans in the business think of the A B C. 


And the A B C is meriting such faith. Just 
recently, to cite one example, 706 A BC’s 
were sold in thirty days at Philadelphia, by a 
single dealer. 

If you want to get into the washing machine 
business right, investigate the A B C Line. 


It includes the three popular types, dolly, oscil- 
lating and reversing cylinder. The price range, 
$55.25 to $150, provides a washer for every 
prospect’s purse. It is a line upon which to 
concentrate. 

Get our proposition at once. You can bank 
on it as a winner! Liberal profits. Real 
co-operation. Wire or write today! 


ABC Super Electric Wash- A BC Electric Ironers. 


ers, full cabinet models, are the 
finest washers on the market. 


$135, $150 $113, $145 


All prices quoted are retail, east of Colorado 


ALTORFER BROS. COMPANY, Peoria, Illinois 


Pioneer and Leading Makers of Washers and Ironers 


New York 


San Francisco 


Brantford, Canada 


Equipped with motors or to be 
operated by A B C washers. 
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How’s Business? 
| The voluntary idleness of almost one million men con- 


‘erned in the railway and coal strikes is the big cloud on 
Ihe business horizon at this writing. The scarcity of 
‘uel has come to be sorely felt in many lines of in- 
‘ustry and the rail strike is daily adding to the conges- 
lon of shipments. As the crop movement is beginning, 
zis adds another complication to the situation, and trade 
uying is done with caution and for immediate needs. 
‘rade and industry is in splendid shape and a pronounced 
orward stride would be evident but for the labor situa- 
on, which has thrown a wrench in the business ma- 
hinery of the Nation. Industry feels the effects of 
nounting prices of fuel, collections are slower and fail- 
res slightly larger is the report of Bradstreet’s weekly 
urvey. 
IN THE East 


In New York the crockery and glassware and allied 
-ades is fair. A good many retail buyers are in the 
narket and while orders are not being placed in large 
mounts, the visitors are looking over the new lines with 
good deal of interest. Business in the west and south- 
vest is affected by the rail strike and this is holding up 
uch business. Retail trade is fair and prices in many 
nes are easing up. In Boston retail trade is quiet, but 
ollections are fair. Philadelphia reports retail trade as 
ur, building active and collections improving. In 
lewark trade is good, collections fair and real estate 
iarket active. Pittsburgh reports that rail and coai 
rikes are slowing down business and small retailers are 
ymplaining of small sales volume, but large stores say 
asiness compares favorably with last year. In Buffalo 
reet railway strike continues, but jitney service is ade- 
uate to handle public. Retail trade is good, collections 
ur and building continues brisk. 


IN THE WEST 


In Chicago scarcity of fuel and rail strike is curtail- 
ig business activity in nearly all lines. A large number 
f buyers are expected to attend the Interstate Mer- 
aants’ Council and Pageant of Progress and the Chicago 
ferchandise Fair which opens this week. Retail distri- 
ation of merchandise is fair and mail-order sales exceed 
ose of last year. Cincinnati reports that trade is fair, 
uilding active and collections slow. In Detroit retail 
‘ores report a notable increase in business since April 1, 
ad say that the strikes are the only disturbing factors. 
uto industry in good shape, but beginning to feel effect 
‘coal strike, but collections are very good. Kansas City 
“ports that retail trade is fair, but is affected by strikes. 
1 St. Joseph trade continues quiet, crop prospects are 
d0d, but collections slow. St. Louis reports that strikes 
Le having a more pronounced effect on trade and in- 
istry, but crop prospects are good and collections fair. 
1 Milwaukee trade is quiet, building active and strikes 
ive not seriously affected business as yet, but reports of 
ow collections are general. Omaha reports that trade 
only fair and strike situation has affected business, but 
at crop reports are good, and collections fair. 
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IN THE SOUTH 

In Baltimore rail transportation is still adequate, but 
strikes are affecting business in general. Department 
store trade and large retailers report trade as quieter, 
but comparing favorably with last year. Charleston re- 
ports that trade is fair, but is somewhat behind previous 
weeks and reduced sales do not seem to increase buying 
appreciably. Manufacturing is active and collections fair 
to slow. In Atlanta business shows improvement, 140 
cotton mills reported running on full and some on over- 
time. Birmingham reports that car shortage is serious, 
retail trade quiet and collections fair. In New Orleans 
retail trade is quiet, crop prospects good and collections 
slow. Dallas reports that retail trade is fair with many 
sales featured, crop prospects good but collections slow. 

On THE PacrFic Coast 

In San Francisco retail trade is good, fruit moving well 
and collections fair. Seattle reports trade as fair, with 
improvement in many lines, building continues active, 
crop prospects good and collections fair. 

IN CANADIAN CITIES 
In Montreal trade is fair, but retailers are buying with 


caution, crop prospects good, but collections continue 
backward. 


Retail Sales in June Show Gain 
For the third successive month sales by department 


stores show an increase in June, says the monthly review 
of credit and business conditions issued by the Federal 
Reserve Bank of New York, in this district, the sales of 
mail order houses increased ro per cent, and chain store 
sales 12 per cent compared with the same month of last 
year. The dollar value of June sales remains unchanged 
according to sales by 122 wholesalers. 

With regard to the department store situation the re- 
view says: 

The increase was 1 per cent, but this is considered 
by merchants to indicate better trade conditions, as the 
weather during the month was not conducive to large 
sales. In New York City there were nineteen days of 
rain during June. Sales were better in New York City 
than elsewhere in the district and most of the larger stores 
in up-State cities reported minor declines in the value of 
sales. 

Department store sales have improved steadily since 
the first of the year and total sales during the first six 
months of 1922 were, in spite of price changes, only 2 
per cent below those of the first six months of 1921. Sales 
by the sixty-four stores that report to this bank were as 
follows: 


1921. 1922. 
May. Serer eretee oct bene cid Suntan $31,694,000 $32,832,000 
JUL Peer: Cite hotest cess 31,631,000 31,946,000 
Jat) nem (inclusive) mane need. . 183,377,000 179,553,000 


The average amount of each transaction, as reported 
by stores that maintain such records, was $1.91 in June, 
1921, and $1.86 in June of this year, a decline of 2.6 per 
cent. The number of transactions, as reported by these 
stores, increased 4 per cent this year. 

Sales by mail order houses were 10 per cent larger than 
last June, a somewhat less favorable report than that made 
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“The Japana Way” 


Is Nature’s Way! Simplicity in floral arrangement 


is a jewel seldom found, although 
A Few Flowers and it is nature’s first step in art 
Leaves—No_ Crowding 


‘‘Japana’’ Cut Flower Holder 
(Patented) 


Our Dome Shape “Japanese”? Cut Flower Hold_r 


P ') Circulation of Water Keeps Flowers Fresh 
atentec 


What could be 
more charming 
and satisfactory 
than a table set for 


Just eens with its 
exquisitely _ per- 
Out— fect linens and its 
Another centre piece of 
‘G ” pure white with 
Japana candles and flow- 
Special— ers matching the 
Colonial color scheme of 
the room, accen- 
Buffet tuating, as it 
Set 


must, the dignity 

and good judg- 
ment of the | 
hostess. . 


Our Colonial Buffet Set In White 


The Japana Specialty Co. 


Originators and Manufacturers 


GRAND HAVEN -!- MICHIGAN 
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' during May, when the increase was 18 per cent. 


Detailed 


‘figures are shown in the following table (June, 1921, 
taken as 100): 
Monthly sales Sales Jan. 1 to 
(in percentages). June 30 (in 
une, June, percentages). 
1920. 1922. 1920. 1922. 
All dept. stores............. 107 101 105 98 
cw AGS 7 iGesitier see eater 110 102 109 99 
RETR CLLOME Pe etshecreisiaw vis. sac es 103 99 97 91 
BNET AG GMM st sees, sun coe %'+.0 3 0.070 105 96 103 98 
MROCHCStCT: 5. cis vevee esses 98 95 93 94 
i RECIISS. SRS aE eae ae 110 98 103 93 
MS CVO LUMIET. eicre ete a: cc brated. u's 116 93 112 90 
PCV ER CV Sais jose nus. <)at weston 104 101 101 99 
} Mail order houses........... 137 110 152 99 


The value of the stock held by the reporting stores on 
July 1 at the retail price was $100,000,000, an increase of 
I per cent over that held on the same date last year. A 
small increase in the value of the stock during the first 
six months of this year coupled with slightly smaller sales 


has resulted in a somewhat slower turnover of stock. The 


annual rate during the first six months of the present year 
has been 3.5 times, as compared with 3.7 times last year. 
Stores that sell apparel exclusively have a much more 


rapid rate of stock turnover, and during the first half of 


ihe year turned over their stock at the rate of five times 
a year. 

Merchants are beginning to place fall orders freely, 
although the bulk of fall buying normally occurs in 
August and September. Outstanding orders on July I 
amounted to 5.2 per cent of the total purchase during 
the previous year, as compared with a figure of 6.2 per 
cent on July 1, 1921. 
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Discussing the situation among wholesale dealers the 
review says: 

This is the third menth this year that sales have been 
nearly equal to those of the corresponding month of 1921. 
The volume of sales during the first half of the present 
year was 2 per cent below sales for January to June, 1921. 
The figures are given by commodities in the table, in 
which 1921 figures are taken as 100 per cent and sales in 
other years shown as percentages of 1921 figures. 


Ohio Believes in Retail Selling Education 

- The State of Ohio has, according to the National So- 
ciety for Vocational Education, developed an extensive 
program in part time retail selling. Ten cities in the 
State, employing sixteen instructors of retail salesmanship 
with approximately 1,000 students enrolled is the record 
to date. Two types of classes are arranged for, one be- 
ing co-operative classes for seniors and juniors in schools 
who desire to enter the mercantile field upon completion 
of their high school course and a second class for sales- 
people who are at present employed in store work. 


Business Briefs 
Thomas Lawton, Southwest Harbor, Me., 
burned out during the Spring, rebuilt 
reopened his variety store. 


who was 


has and has 


R. Earl Snapp, Greenville, Tenn., who has operated a 
grocery store for several years, has opened a 5 and I0- 
cent store. 
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“THE HOUSE OF GUPS AKD SAUCERS” 


China Ware, Housefurnishing 


TAIYO TRADING CO., LTD. 


AN AOUNNNONNNNS0N0NONONUOUULOUUDUUOUUEENENENOOOUOUUOLUUOOESUOOTQOUOUUOEDNOOUOUUUOUOUUEVEONEUOQUOEDUEENNOOOUUEEEUEEOOQE0UOL EE EANP UNOS T US 


Immediate Shipment 
Attractive Prices 


We carry full lines of 


Goods, Baskets, Dry Goods, 
Toys and Novelties, etc. 


TAIYO TRADING COMPANY 
101 FIFTH AVENUE, NEW YORK 


79 Wellington St., West 
Toronto, Canada 


325 W. Madison St. 
Chicago 
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[N TERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


FORMER chain store buyer, L. Benedict, made 
his bow to the trade last week as buyer for Man- 


del’s, Inc., New Haven, Conn., for whom he will 
manage a china, glassware, house furnishings and toy 
department to be opened in their new store now in the 
course of construction and which will be ready about 
September rst. Mr. Benedict said the departments would 
occupy a space of 100 x 150. He returned here this week 
to put in the time buying toys. 


John Ling, with Mandel Bros., Chicago, who is in 
town with one of his assistants placing orders, is very 
enthusiastic over the prospects of the second Chicago 
Exhibit of Glass, Pottery, Lamps and Housefurnishings 
to be held next February. Mr. Ling is Chairman of the 
Executive Committee of the Association in charge of the 
exhibit. He hopes to eventually make the show a second 
Leipzig Fair and believes that they made a good start 
in this direction. Last year, their first exhibit, was the 
biggest ever held in the trade. 


Herbert Schulenburg, manager of the Ceramic depart- 
ment of the Palm Bros. Co., manufacturers of decalo- 
mania transfers, accompanied by Mrs. Schulenburg, who 
is also well known in the trade through her former asso- 
ciation with the china and glassware department of 
Bloomingdale Bros. as assistant to Louis Klayf, is spend- 
ing a delightful vacation at Saratoga Springs. 

Harry Cunningham, formerly with O’Beirne Bros. & 
Lyons, is now in charge of the hotel department of The 
Marine Works, manufacturers of hotel and ship sup- 
plies, 25 Coenties Slip. Among the changes Mr. Cun- 
ningham is making is the extension of the china and glass- 


ware departments. 


Jas. H. Shannon, china and glassware buyer for the 
Tilden-Thurber Co., Providence, R. I., was a visitor in 
New York last week placing fall orders. He also visited 


Trenton before returning home. 


C. H. Blumenauer, of the Jefferson Glass Co., Follans- 
bee, W. Va., and Mrs. Blumenauer, sailed last Saturday 
aboard the Majestic for a European trip. 


C. W. Kerr, secretary of the Huntington Tumbler Co., 
is a visitor in the city this week, visiting the concern’s 
local agent, the Horace C. Gray Co. 


C. L. Gaunt, secretary and treasurer of the Indiana 
Glass Co., accompanied by Mrs. Gaunt, were in the city 
for several days this week. Mr. Gaunt was here princi- 


Thirty-eight 


pally to confer with the Horace C. Gray Co., the factory’s 
New York agents. 

A. J. Strikow, treasurer and general manager of the 
Hopewell China Corp., Hopewell, Va., is very optimistic 
over future conditions of the pottery industry. He 
stated his plant had been in full operation since July 7th, 
He is contemplating a trip as far as Chicago in the inter- 
est of the concern. 


Bernard G. Twitchell has been engaged as buyer for 
the Wise Smith Co., Inc., Hartford, Conn., taking the 
place of Jos. Bason, who recently resigned to go with the 
Palais Royal, Washington, D. C. Mr. Twitchell will 
have charge of china, glassware, lamp, trunk and lug- 
gage departments. Previous to this position he was 
general manager for the McCarthy D. G. Co., Woon- 
socket, R. I., for two years. Other connections prior to 
this were buyer for Callender, McAuslan & Troup, Prov- 
idence, for six years, where he had charge of several — 
other departments besides china and glassware, and 
buyer for R. A, McWhirr Co., Fall River, Mass., and J, 
Vorenberg Co., Boston. 


Harry M. Leyland, with Justin Tharaud, Inc., is spend- 
ing a two weeks’ vacation with relatives in Canada. 


Frank Challinor, of the United States Glass Co.’s 
local staff, is enjoying the sea breezes at Kenebunk 
Beach, Me., for two weeks. 


A New Hotel Supply Firm. 

Hogo Hart, formerly with L. Barth & Son, in charge 
of the concern’s glassware department, has started a new 
hotel, restaurant and soda fountain supply concern, which 
will trade under the name of the Majestic Fountain and | 
Restaurant Supply Co., with headquarters at tor East 
16th Street, where they occupy the store floor as a show- _ 
room and office. The firm will handle glassware “a 


| 
) 
| 


sively. 
R. H. Macy & Co. Acquire Realty ] 
R. H. Macy & Co. have purchased the two four-story 
buildings at 551 to 557 west Thirty-fifth Street, 80x98.9. 
The property adjoins the site, 98.9x70, at the northeast. 
corner of Eleventh Avenue and Thirty-fifth Street, ac-. 
quired by the department store interests a couple of vears_ 
ago for the erection of an eight-story warehouse from. 
plans by Robert D. Kohn, who estimated its cost at $300, — 
000. The property is a few blocks west of the $5,000,000 
addition R. H. Macy & Co. plan to erect to their store at. 
Broadway, Thirty-fourth and Thirty-fifth streets. 
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Importer Complains of Railroad Rulings 

Lazarus & Rosenfeld, 14 West 23rd Street, have entered 
complaint to the National Council of Importers and Trad- 
ers recently that the railroads are refusing to entertain 
claims in cases of imported merchandise which is shipped 

direct upon the steamer’s arrival in New York to various 
customers throughout the country. The firm stated: 

“Tt was our pre-war experience that where breakage 
or pilferage occurred in such cases, the carriers invariably 
settled on a 50 per cent basis of the claim. We believe 
that it would be of interest to all the members of the 
National Council if you could secure some definite in- 
formation from the carriers regarding their methods of 
handling such claims.” 

The Council has announced that, at its request, E. 5S. 
Gregg, chief transportation division, Bureau of Foreign 
-and Domestic Commerce, in Washington, is taking this 
matter up with the freight claim division of the American 
Railway Association. 


' Canton O., Store Elects Officers 


' 


_ At the annual stockholders’ meeting of the Klein-Heffel- 
-man-Zollars Co. department store, Canton, O., the follow- 
ing officers were elected: Lewis R. Zollars, president; P. 

'Sharke, and David Zollars, vice-presidents; Chas. B. 
Klein, secretary, and E. J. Heffelman, treasurer and 
chairman of the board. 


. Buyers in New York 
JULY 27, 1922. 


| H. A. Martin, china and glassware, Smith, Patterson Co., 
_ Boston, Mass., Claridge. 
ber. Ss: Moore, house furnishings, T. J. Gill, china and glass- 
| ware, Emery, Bird, Thayer Co., Kansas City, Mo., 25 Madison 
Avenue. 

R. A. Conklin, house furnishings, china and glassware, W. J. 
) Peppee & Co., Kansas City, Mo., Pennsylvania. 
Paul Rogers, toys, house furnishings and china, A. Rosenstock 
& Co., Petersburg, Va., Martinique. 
J. W. Waldorf, house furnishings, china and glass, Hoschild, 
Kohn Co., Baltimore, Md., 220 5th Avenue (F. Atkins). 
| W. W. Taylor, house furnishings, D. M. Read Co., Bridge- 
| port, Conn., 404 4th Avenue (D. G. Alliance). 
Mrs. W. A. Mueller, gift shop novelties, Sanger Bros., Dallas, 
| Texas, 19 East 24th Street. 
' Miss M. E. Brennan, house furnishings, toys, china and glass- 
ware, Peoples Store Co., Tacoma, Wash., 23 East 26th Street 


' (Knott). 
. PGR Yecen(922: 


__F. E. Fleischman, housefurnishings and toys, I. Freimuth, 
Duluth, Minn., care Morgan & Ahreans, 1170 Broadway. 
_ TT. J. Gill, china and glassware, Emery, Bird, Thayer Co., Kan- 
sas City, Mo., 25 Madison Street. 

H. T. Zuzak, china, glass, housefurnishings and toys, H. T. 
Zuzak, Booneville, Mo., Commodore. 


JULY 29, 1922. 


J. Dunn, housefurnishings, Addison & Dunn, Baltimore, Md., 
\McAlpin. 


\ 


OE VES ae LO22: 


W. Fergus, housefurnishings, Boston Store, Chicago, IIl., 44 
|East 23rd Street, Room 308. 
|_F. A. Dodge, toys, Daly Bros., Eureka, Calif., 115 West 30th 
Street. Pennsylvania. 

L. F. Woody, housefurnishings, H. C. Meacham Co., Fort 
et Texas, 23 East 26th Street (Mdse. Reporting Co.). 
| C. A. Williams, housefurnishings, Williams & Shelton, Char- 
jlotte, N. C., Martinique. 


N. H. Teass, china and glassware, Gray, Fried, Wright Co., 
Reno, Nev., care Kirby Block & Fisher, 352 4th Avenue. 

W. D. Gilmore, china and glassware, Kaufmann-Straus Co., 
Louisville, Ky., care F, Atkins, 220 5th Avenue. 

I. Halpern, housefurnishings and toys, Stix, Baer & Fuller, 
St. Louis, Mo., 1107 Broadway, 8th Floor. 

A. Fishgall, housefurnishings, Sanger Bros., Dallas, Texas, 
19 East 24th Street. 

AUGUST 1, 1922. 


Mrs. C. H. Vincent, toys, C. H. Vincent, Brady, Texas, 
Navarre, Room 624. 

G. A. Dahlgren, house furnishings, Rothschild & Co., Chicago, 
Ill., 448 4th Avenue. 

B. Warshawsky, house furnishings and toys, Sol Klein, Chi- 
cago, Ill., 370 7th Avenue (Munzer-Mann). 

L. J. Hankler, house furnishings, toys, Elder Johnson Co., 
Dayton, O., 240 Madison Avenue. 

Miss M. O’Rielly, gift shop goods, L. A. Crampton, house 
furnishings, china, glassware and toys, Harris, Emery Co., Des 
Moines, la., 1150 Broadway, Baer & Lilienthal. 

L. J. Lynch, house furnishings, china and toys, J. Bacon & 
Sons, Louisville, Ky., 23 East 26th Street, W. T. Knott. 

A. A. Bretton, house furnishings and toys, Shartenberg & 
Robinson, New Haven, Conn., 404 4th Avenue, D. G. Alliance. 

I. Halpern, house furnishings and toys, Stix, Baer & Fuller, 
St. Louis, Mo., 1107 Broadway. 

W. R. Hume, house furnishings, L. T. Huston, toys, Wood- 
ward & Lathrop, Washington, D. C., 370 7th Avenue, Room 1701. 

L. G. Wesselman, housefurnishings, Bailey Co., Cleveland, O., 
1372 Broadway, Affiliated Retail Stores. 

G. Oransky, dolls and toys, Independent Mfg. Co., Des Moines, 
Ja., 1150 Broadway, Baer & Lilienthal. 

Charles Seaburg, house furnishings, Trask, Prescott & Richard- 
son, Erie, Pa., 23 East 26th Street, care Mdse. Reporting Co. 

G. S. Sercsy, house furnishings, Cole Bros., D. G. Co., Garnet, 
Kans., 116 West 32nd Street, care A. Fantl. 


AUGUST=2) 1922. 


J. H. Leh, house furnishings, H. Leh & Co., Allentown, Pa., 
Pennsylvania. 

C. H. Almond, Jr., house furnishings, china and glassware, 
C. H. Almond Co., Lynchburg, Va., 116 West 32nd Street, care 
A. Fantl. 

George O’Hara, house furnishings and kitchen ware, Shartne- 
berg & Robinson Co., Pawtucket, R. I., D. G. Alliance, 404 4th 
Avenue. 

A. B. Springstein, toys, O’Falk Dept. Store, Tampa, Florida, 
care A. Fantl, 116 West 32nd Street. 

E. S. Carlson, house furnishings, R. H. White & Co., Boston, 
Mass., 432-4th Avenue. 

J. T. Killen, toys, Union D. G. Co., Macon, Ga., 23 East 26th 
Street, Mdse. Reporting Co. 


AUGUST 3rd, 1922 


Eugene Tanke, housefurnishings, H. C. Tanke, Inc., Buffalo, 
N. Y., Pennsylvania. 

W. M. Sporborg, mdse. manager all departments, D. B. Love- 
man Co., Chattanooga, Tenn., care Baer & Lilienthal, 1150 Broad- 
way. 

E. S. Kaufman, housefurnishings, R. H. White Co., Boston, 
Mass., 432 4th Ave. 

E. R. Bell, toys, C. H. Almond D. G. Co., Lynchburg, Va., 
120 West 32nd St., A. Fantl. 

H. S. Chamberlain, toys, S. F. Iszard & Co., Elmira, N. Y., 
care D. G. Alliance, 410 4th Ave. 


Business Briefs 
The Variety Store, Inc., Aberdeen, Wash., has opened 
a new 5 and so-cent store. A complete line of variety 


store goods will be carried and the store will be managed 
by L. F. McGirk. 


The D. & H. Novelty Co., Kankakee, Ill., has been 
incorporated by C. H. Dick and F. B. Houpt of 
Kankakee. 


C. H. Grant, head of the R. I. Brush Mfg. Co., Provi- 
dence, R. I., died suddenly last week. 
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Headquarters for Housefurnishings 


So many of the leading manufacturers of crockery, glass, house-furnish- 
ings, lamps, gift shop goods, dolls and toys have their New York sales 
offices in The Fifth Avenue Building that this building well deserves the 
name “ Housefurnishing Headquarters.” 


A buying trip to “ Housefurnishing Headquarters” means time and _ 
trouble saved. An entire season’s buying can be done under one roof 
among comfortable and convenient surroundings. 


Call first at the Office of the Building and get a directory of sales offices. 
You will be given every aid possible to make your buying trip through 
the building most profitable to yourself. 


Clip out the page opposite and keep it for reference. You will find it 
contains a list of the leading representatives of the Housefurnishing line, 
all with offices in this building. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, at Madison Square 
NEW YORK 


“More than an office building” 
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| Whatever You Want is Here 


Office No. 
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Pattern No. 1446-T—“ Aladdin” Shape 


A ees 


RATHER elaborate and very rich Fruit and Floral 

Border Treatment in a harmonious combination of 
coloring. Shown on our beautiful new “ Aladdin ”’ Shape 
—modeled after the famous lamp of fiction and quite as 
magical in its appeal. Moderately Priced. 


THE C. C. THOMPSON POTTERY Co. 
Manufacturing Potters 


White and Decorated Ware—Semi-Porcelain Dinnerware 
East LIVERPOOL, OHIO 
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~ WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


strikes and the final passage of the Tariff bill will 
j create a situation in the general ware pottery trade 
he like of which has not been experienced in years. This 
jew is entertained by all martufacturers of vision who 
lave been making a study of present conditions of trade 
hroughout the country. To have the strife in the ranks 
if labor drag along another month will unquestionably 
huse a rather bad turn in the road. Perhaps 
| will produce a sharp “hair pin” curve. Settlement 
f these differences means a “straight road” ahead. 
\he final settlement of the tariff legislation should have a 
ery encouraging effect upon the pottery trade. General 
rare manufacturers believe that with these three big 
bstacles removed from the business road, the demand for 
rare will be such that every plant will be compelled to 
roduce its maximum. To have these three “ rocks,” coal 
ad rail strikes and tariff, still obstructing business, de- 
1and for ware is bound to decline in line with other com- 
iodities. 


Pe stices ana the adjustment of the rail and coal 


While business in a general way is considered fair to 
ood by practically all manufacturers in this district, there 
no mistaking the fact that new orders cannot be con- 
dered brisk. Receipt of specifications is more or less 
otty. Some mails are good, others not so good. The 
plume of back orders on file is sufficient to keep plants 
berating on favorable schedules for some months to 
me. More or less fall business is also on file. The 
sual big fall orders have not yet been placed, as the 
bade seems to be in a hesitating mood in this respect, ap- 
arently pending the outcome of the present national 
\bor disputes. 


Because of the season, pottery manufacturers have not 
ad much trouble in obtaining fuel for their kilns. True, 
ae amount of coal consumed in the district is slightly 
elow normal and those kilns which cannot be fired with 
pal are being fired with either oil or gas. The situation 
1 this respect therefore is a rather happy one so far as 


ae manufacturers are concerned. 


| The Edwin M. Knowles China Co. has inaugurated 
aprovements in its dipping department which is a step 
inward in the “better ware”’ movement. Ware after it 
dipped is now placed on an endless belt extending 
trough atunnel. The blast of cool air from electric fans 

forced on the ware at intervals as it passes through the 
innel, while under the revolving belt is a steam heating 
stem. The heat rising and coming in contact with the 
ol air, creates a current on and about the ware which 
iuses the glaze to dry quickly, and before it reaches the 


, 


end of the conveyor, from whence it is taken off by a girl 
and stacked. This method permits an even glaze and 
eliminates the pin marks heretofore always noticeable 
on the ware before it was fired. L. H. Brown, formerly 
associated with the Bureau of Standards when the 
Ceramic Department was located in Pittsburgh, Pa., as- 
sumed charge of the ceramic research department of this 
plant July 17th. 


T. A. McNicol, who has been spending the last three 
weeks in the South, is back at his desk. “In a general 
way I found demand for dinnerware good,” said Mr. Mc- 
Nicol. “ The inquiry for sets is better, while many buyers 
show activity in open stock lines. Get the coal and rail 
disputes adjusted and the potteries will get a lot of new 
business.” 


W. E. Brown, salesman for the Potters Co-operative 
Co., has returned to the factory from a southern trip. 
This firm is now arranging its lines for the 1923 trade. 


William Twitchell, buyer of dinnerware for Wise, 
Smith & Co., Hartford, Conn., was in the market late last 
week, placing orders for immediate and future delivery. 


Increased production is reported at the plant of the 
Southern Potteries Co., Erwin, Tenn., and a considerable 
amount of future business has been placed on the books. 


Business Briefs 
F. J. Grimm Co., Malden, Mass., has been incorporated 
with a capital of $50,000 to conduct a general department 
store business. The incorporators are: Fred. J. Grimm, 
James Barker and Gladys O. Grimm, all of Everett, 
Mass. 


Gus. C. Persons has opened a new variety store at 514 
E. Fourth St., Duluth, Minn., including a line of 5- and 
1o-cent goods. For the past fifteen years Mr. Persons 
has been in the hardware business at Onamia, Minn. 


Ted Spero and Jack Smolin, Waukegan, Ill, have 
opened their new department store, and did a particu- 
larly succcessful business on the first day, each customer 
receiving glassware souvenirs. 


The cornerstone of the new Fuller Brush Co. building, 
at Hartford, Conn., has been laid, and the new building 
will be four stories high. 

A. R. Stokes, McKeesport, Pa., has sold his department 
store to Pittsburgh parties. 
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Royal Doulton 


Octagon Shape, ‘‘Old Leeds’’ Sprays, Bright Enamel Colors, 
Green Edge Line 


O UAINTNESS and charm are characteris- 

tics of the bits of pottery so cleverly made 
in “ Octagon” Doulton Earthenware, which ar- 
rest the critical eye at first glance. The historic 
associations of their decorative ornament delight 
the connoisseur. But the factor which interests 
the dealer most is the tremendous sales possibili- 
ties of the line. Not only are Dinner, Tea and 
Breakfast Sets to be had, but quick-selling odd 
things-—Salad Bowls, Jugs, Chop Plates, Tea- 
pots, Hot Water Jugs, Coffee Pots, Sandwich 
Trays, etc. Six decorations. Write for prices. 


We have Assortments of “Old Leeds’ for 
Immediate Delivery 


Wm. S. Pitcairn Corporation 


Importers 


104 Fifth Avenue, New York 
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Best of all, we import direct, which 
enables us to quote attractive prices 
to you. 


eu 


«: 


SENSE 
£Ce 


We have plenty of Open Stock and 
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a Jones, McDuffee & Stratton Corporation 8 
Lg Direct Importers and Distributors of Crockery, China and Glass ves 
My 25-39 Franklin Street, Boston 3 
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NOT 
HOW CHEAP 


Girschenrenth 
Dinnerware 


Bur 
HOW GOOD 


FULL RANGE OF PATTERNS 
CARRIED IN OPEN STOCK 


ASSORTMENTS 


AND 


DINNER SETS 


BY THE CASE FOR IMMEDIATE DELIVERY 


PAUL A. STRAUB & CO. 
Importers and Manufacturers 
~ 105 AND 107 FIFTH AVENUE 
AT EI IGHTEEN’ rH STREET 


NEW YORK 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


trade during the last week leaned strongly to the 
wage conference now being held at Atlantic City 
between committees representing the American Flint 
Glassworkers’ Union and the glass manufacturers. The 
| representatives of the workers went into the conference 
with instructions from the crafts to seek a higher wage 
and decreased production. To this program strong op- 
pos:tion was set up by the manufacturers, who contend 
that the trade is in no mood to continue a revision of 
‘selling lists upward. Again it has been strongly pointed 
out that both manufacturers and workers have to take 
into consideration the import situation, and that the 
manufacturers now have more than local competition to 
face in the battle for business. The conference will con- 
tinue until Aug. 8th, and in all probability will be decided 
later. It is admitted that the employers want to be fair 
with all their employees, but insist that the latter share 
an equal burden. 


he all absorbing topic seemingly in the flint glass 


A local wholesale coffee concern has just announced 
_ anew deal which gives promise of proving a big proposi- 
tion for a portable manufacturer. The concern is putting 
_ out a boudoir electric portable with several coupons taken 
from its coffee package and plus $2,58, or for 300 coupons 
the portable will be given “free.” It is said the initial 


order for the portable was for several thousand items. 


There seems to be a growing demand for glass contain- 
ers of late for the preserving trade. Western concerns 
| have been unable to have their orders for metal packages 
| filled, with the result that the glass package is being 
, Substituted in many instances. 
a2 ee 
| Machinery for the new plant of the Atlantic Bottle 
Co., Breckenridge, Pa., is being installed. The new shop 
has been erected on the site of the former Tarentum 
Glass Co., which for years was in charge of James Wilson 
who is still treasurer of the Glass Association. 


i 
\ 
} 
} 
} 
| 
| 


, 
| 
| Shares for the United States Glass Co. continue to 
| hold up well on the local market. With stock par at 
100 it has been firm around 53 and 54 for weeks. Some 
few years ago it was down around 20, but since then 


went to 60. Dividends have been regular. 


} 


\ 


To stock record as of July 25th the Rosenbaum De- 
partment Stores paid a special dividend of one per cent. 
_ August 1st. Carl Hoffman is in charge of the china and 
glass department of this store. 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


The Kauffman Department Stores, Inc., will have 
many of its buyers visit the forthcoming Merchandise 
Fair in New York. Julius H. Harris will of course rep- 
resent the china and glass departments. 


For the first time in four years the plant of the Indiana 
Glass Co., Dunkirk, Ind., has been closed in order that 
necessary repairs be made to the shop. The several hun- 
dred employees, therefore, have been taking a full sum- 
mer holiday. 


Operations have resumed in full at the Beaver Valley 
Glass plant, Rochester, Pa., one of the Fry factories. 
The management is now at work on designs for their 
new 1923 line of blown and stem ware. 


U.S. Glass to Call Special Meeting 


A call has been issued by the board of directors of the 
United States Glass Co., Pittsburgh, Pa., for a meeting of 
the stockholders at 2 o'clock, the afternoon of Oct. 4 next, 
when plans for the financial reorganization of the corpo- 
ration will be discussed. 

The plan, it is stated, will provide for the sale of the 
property for $1,920,000 to a new corporation to be formed, 
The price figures out a rate of about $60 a share. 

Stockholders will be given the right to exchange 
present holdings for new stock at the rate of 1 for 2 and 
subscribe for new stock at $25 a share. The new com- 
pany will assume all liabilities. United States Glass is a 
listed stock on the Pittsburgh Stock Exchange, but has 
not been traded in for over a month. 

The last share recorded on the exchange was 115 shares 
at $54 a share on June 23 last. In January of this year 
it sold at $40, while the high for the year was $55, re- 
corded on June I. 

The stockholders will also determine whether, upon the 
completion of the sale of the franchises and properties, 
real, personal and mixed, of this Company, the affairs of 
this Company shall be liquidated and wound up and the 
Company dissolved and to authorize the officers and di- 
rectors to do whatever may be necessary to effect such 
dissolution, and to also determine whether the stockhold- 
ers will ratify, confirm, and adopt all the acts of the offi- 
cers and directors of this Company done or that may be 
done from the date of the last annual meeting of the 
stockholders to the date of the meeting hereby called as 
the same may appear of record. 
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GLEASON-TIEBOUT 
GLASS COMPANY 


MAN UF A, GC SigUR Res ikees OU 


Lighting Glassware 


BIROKOWeIL WIN, N.Y. 
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Pressed and Blown 


GLASSWARE 


Decorated 


Coin Gold 
ETGHINGS 
Light Cuttings 
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Bel-Glo Glass Co. 


Gibraltar Pottery Co H ; A ; M PAS rR S H A le le, Pyramid Silver Co 


“Rolled Edge” (Hard) NICSE Soe Hotel 
HOTEL CHINA SILVERWARE 
White and Decorated CH INA + GLAS S v S I LVE R ~ ET (3 Soda Fountains 


Light-Plain Edge ° Flat and 
aeren 200 Fifth Avenue New York nee 


inteiancds Decorated Telephone, 6413 Gramercy 


NEW PRICES EFFECTIVE NOW 


THESE REDUCTIONS WILL HELP 
TO BOOST BUSINESS 


SPECIALS ATTRACTIVELY PRICED 


EDWARD BOOTE 


(James B. Boote) 


35 and 37 West Twenty-third Street a NEW YORK 


REPRESENTING 


BROWN-WESTHEAD, MOORE & CO. 


Cauldon China and Earthenware 


WOOD & SONS, Ltd. GIBSON & SONS, Ltd. 


FORD & POINTON 
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THE SMITH-PHILLIPS CHINA CO. 


EAST LIVERPOOL, OHIO 
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““PrINnCeSSMILUTILCI. Ores 


=  ‘*ORADOR” Open Stock— Shown on the famous 

= Pattern in Redand Green **PRINCESS”™ Shape 

= Eastern Representatives: Chicago Representative: 

= Phillips, Thistle & Smith, Inc. J W. MACKEY E. M. Meder 

= 1107 Broadway S - 17 N. Wabash Ave. 

NEW YORK ales Manager CHIGAGO 

EMM MMMM 
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Justin | harawde ares 


24 West 23rd Street Re re ie New York 


Importer of 


Fine Table Porcelain and Earthenware 


From 1 
L’*Union Ceramique - - - - Limoges, France 
Porzellanfabrik Fraureuth - - - - Saxony H 


Myott Son & Co. - = - - 2 England 


Telephone Gramercy 5150 
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VINTAGE 
Etched Design Wide Optic 


A most attractive arrangement of the old familiar 
vintage theme,—a design calculated to find favor with 
a multitude of discriminating glass users. Furnished 
in Stemware, I‘umblers, Vases, Bon Bons, Oils, Candy 
Jars, and a large variety of other useful pieces. 


UNITED STATES GLASS COMPANY 


General Offices and Salesrooms, South 9th and Bingham Sts., Pittsburgh, Pa. 


New York: 1107 Broadway Boston: 99 Bedford Street Baltimore: 110 Hopkins Place 
E. T. W. Craig, Representative M. A. Lovell, Representative John A. Dobson Co., Representative 
Philadelphia: Eleventh & Market Sts. Los Angeles: 643 South Olive Street Chicago: 30 East Randolph Street 

J. A. Hemple, Representative J. F. Stirk, Representative F, T. Renshaw, Representative 

San Francisco: 628 Mission Street Dallas: Southland Hotel Building Denver: 1717 Arapahoe Street 
F. M. Dunn, Representative D. D. Otstott, Inc., Representative Quereau Shelton Selling Co., Rep. 
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For Immediate Delivery 


Bavarian China, Cakes, Sugars 
and Creams, Cups and Saucers, 
in assorted decorations as illus- 
trated. Many other decorations 
and items also available at 


exceptional low prices. 


William G. Mueller, Inc. 


Sole Agent 


49-51 West 23rd St., New York 


(Entire Fifth Floor) 
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ST. MIHIEL SHAPE—OPEN STOCK PATTERN No. 15769 
GREEN WITH PINK FLOWERS 


Fine French China 


Stock 
Twenty Patterns for Prompt Delivery 
White for Decorating 


Import 
Decorated Dinnerware 
White for Decorating 


L. Bernardaud & Co. 


46 Murray Street 
New York 


dugust 3, 1922 
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Keeping « Finger on the Buying Pulse 
(Continued from page 27) 


seen a copy of the sheet, and has already remedied the 
defect in stock. 


| The same deficiencies seldom appear on two weeks’ 
The public has gotten what it 
wants. The salespeople have made their sales and their 
commissions. The store has increased its reputaton for 


‘reports in succession. 


service. 

_ One department increased its sales $4,000 in one 
month, simply because the “call” tapes drew attention 
to an increasing demand which the buyer confessed would 
have otherwise passed unnoticed. The calls increased 
from day to day, slightly at first, then rapidly. The rate 
of increase warned the buyer to lay in a stock of the arti- 
cle, which arrived just as the demand was marked. It was 
‘sold out in two days. 

| Meanwhile the buyer placed a double order over the 
telephone, and warned the factory to get ready to make 
more of the articles for quick delivery, at the same time 
obtaining an option on them at the same price. The store 
got the cream of the profit while the demand was in- 
creasing and at the peak. 


| DaiLty INVENTORY AS AN AID 


When the demand began to fall off, the buyer was 
watching for signs of this also on the daily inventory. 
When it showed a descending scale of sales, the buyer at 
once reduced these purchases and soon stopped them. 
Consequently all the stock was cleaned out by the time 
the demand subsided. Meanwhile many other concerns, 
which had been slower to stock up on this article, had 
plunged so as to be sure to have enough of it. They 
were left with stocks on their hands. 


With the demand analysis and the daily inventory, stock 

on hand now coincides very closely with demand; goods 
now move more quickly than ever before. The rate of 
turnover of stock in many of the departments increased 
or even multiplied. One department went from four to 
aight turnovers a year. This meant twice the former 
profit with no greater investment or space. 
_ Not the least of the benefit of cooperation in this close 
watch of stock is that sellers and buyers appreciate that 
money is really the principal stock of the store. They get 
behind the management in its efforts for faster rates of 
turnover. 


We have always considered that the principal thing in 

business is the rate of turnover. Our department heads 
‘discuss rates of turnover, not investment. Investment is 
comparatively unimportant. 
_ We bend every effort to increasing the rate of turnover. 
We bring purchases from New York to Boston invariably 
by express, never by freight. As soon as they reach the 
|store the goods are laid out and marked, and go at once 
to the department which is to sell them. Many fast- 
turning goods are in the store and on sale the morning 
after the buyers purchase them in New York or else- 
where, and in some cases are sold out before night. 


SPEEDING Up TURNOVER 

A short interval between the buying of goods out of 
town and their going on sale in the store means good 
cooperation by the advertising department in making the 
public immediately aware that the goods are on sale. We 
buy almost all goods from samples. The purchase is no 
sooner made and the date of delivery and sale determined 
than a sample goes to the advertising department and the 
advertising copy is made from it. Oftentimes the adver- 
tisement is written before the goods are packed by the 
vendor. Although frequently no more than a day or two 
passes between the first move of the buyers and the sale, 
yet there have been almost no mistakes in advertising 
goods that do not appear on the counters. The advertis- 
ing department considers that one of its principal func- 
tions is speeding up the rate of turnover—for nothing but 
advertising can bring in sufficient people, unanimously 
looking for one article, to clean up specialty sales in one 
day. 

We count so much upon the speedy rate of turnover 
that the store building has no stockrooms. The store 
space in the business center of the city is too valuable 
to be used for packing and shipping. We have dimin- 
ished our shipping space to a small room on the ground 
floor, next to a side street. Goods coming down from all 
sales departments go immediately into motor trucks which 
carry them to a new suburban building we have erected 
in Cambridge. 

Here the goods thus gathered from all departments are 
repacked according to delivery routes. The delivery trucks 
have the advantage of starting from a suburban point, 
instead of having to tread their way in various directions 
through the crowded Streets of Boston’s business center. 
The few trucks which make half-hourly trips from the 
store to the Cambridge building have a quick passage, as 
the site of the building was partly chosen with a view to 
easy traffic. 

Another advantage from knowing what we are doing 
is the cooperation it enables between the retailer and the 
manufacturer. We can place orders farther ahead. This 
has a tendency to reduce the manufacturer’s costs, and 
eventually his selling price, by eliminating the element of 
doubt and speculation, and by allowing him to plan his 
work and his methods. 

KNOWING THE CUSTOMER’S WANTS 

We can also give more accurate general advice to our 
own factories, and to outside manufacturers with whom 
we are in close relation. For after we began to know 
and analyze the facts, we began to get educated ourselves. 
There need be no fear that making merchandising a 
science makes it less of an art. The scientific part of it 
becomes a better field for the exercise of skill and expe- 
rience which, instead of being dispensed with, have new 
opportunities opened up to them. 

Since we have been watching so much more scientifi- 
cally what the trend is, and what the price trend is, we 
have been able to tell more than one manufacturer what 
it would be well for him to make for next season. With 
our ear so much nearer the ground, we prevent his mak- 
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what it wants. 

A great deal of loss can be eliminated when we as re- 
tailers tell the manufacturer and producer as early as 


George Telephone possible what is in demand, what we will certainly buy 
on eee. Canal and what we will probably buy. Ordinarily the manufae- 
ounder : . . . . 
a 3749 turer has too slight a basis for laying any intelligent Ad- 


vance plans. 

We know now as each season closes what the trend for 
next season is. Of course we pass the information on to 
him. This not only gets us better deliveries and service, 
but it seems to me it is the duty of every retailer to help 
all he can to reduce any possible waste anywhere in the 
chain from production to distribution, thus cutting the 
expense, and the spread or increment of prices between 


EDMONDSON WARRIN 
49-55 Wooster St. New York 


Decorator of 
CHINA and GLASS 


the raw material and the customer, reducing the com- 
Tableware, Stemware 


plaints of customers as to excessive prices, and creating 
more business. 
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Novelties 


This may sound like a digression, but it is not. We 
have found in the past that anything we can do to benefit 
the general chain of business of which we are a part 


Complete sets in French 
China and Belgian Glass 
with encrustations in any 


; ; comes back to us in increased business and good-will be- 
width out of stock 


tween us and our customers. 


Booth 474 
Grand Central Palace 


Travelers Mileage Bill Passed 

The Interchangeable Mileage bill has been passed by 
Congress. This measure directs the Interstate Commerce) 
Commission to require the railroads to issue interchange- 
able mileage books good for travel on all roads. Its enact- 
ment is directly attributable to the efforts of the National 
Council of Traveling Salesmen’s Associations, Inc. “ Not 
only will traveling salesmen benefit by this measure,” said 
A. M. Loeb, president of the National Council, “but so 
also will buyers of retail stores, theatrical organizations, 
baseball clubs and others who travel to any considerable 
extent. It is hoped that President Harding will give his 
approval to the bill without delay and that thereafter the 
Commerce Commission will take prompt action.” 


August 7th to 25th 
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An Innovation 


In Decorated Glassware 


TCT TEL 


“Paisley” 


Business Briefs 


Combining various colors in striking ef- 
fects, reproducing “ Paisley Shawl ” pat- 
terns on black and colored backgrounds. 


Also 
Fine China 


in solid colors—Orange, Henna, Blue, 
Green and Violet, in 


Tea Sets Lemonade Sets 
Chocolate Sets, Etc. 


Max Lazarus, Macon, Ga., is fitting up a section of 
his jewelry store for the display of china ware. 

The S. S. Kresge Co. is soon to open a store in Vin- 
cennes, Ind. 

The F. & W. Grand 5-10-25 Cent Stores, Inc., has 
opened a new store at Troy, N. Y. 

The Humbert Toymakers, Inc., Newark, N. J., is in the 
receiver's hands. The company was organized in March, 
1920. The firm’s liabilities are over $10,000, it is said, 
with quick assets of less than $6,000. 
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Metropolitan Art Co. 


Importers—Manufacturers—Decorators 


1270 Broadway New York 


F. W. Woolworth Co. have leased the store now occu- 
pied by R. E. Foy & Son, Quincy, Mass., and when the 
present occupant’s lease expires in the Fall the Wool- 
worth Co. will enlarge their present store adjoining. 
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John J. Hines, Inc. 


39-41 West 23rd Street 
New York 


Extends an invitation to the trade to call 
at their new showroom, where one of the 
Art Pottery most comprehensive and all around attrac- 
tive lines of Foreign and Domestic goods 
they have yet shown is now ready for the 
Novelties Fall Buyer. 


Decorated Glassware 


Lamps and Shades 
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FERDINAND BING & Co.s SUCCESSORS 
IMPORTERS 


| 67-69 Irving Place, New York City 
43 nee 
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We are priding ourselves in our showing the 
finest and most comprehensive selection of foreign 
and domestic Art and Fancy Goods. 


A visit to our warerooms will convince you. 
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Jolnson Brothers 

: ANNOUNCE THE REMOVAL OF THEIR 

2 OFFICE AND *SABRESROOM@t Omi gE 

: MILLER-AKUPPER BUILDING 

o9-41 West 23rd St. 

: NEW YORK 

: A CORDIAL =: INVEDATION® Ws SrEREBY 

= EXTENDED?10 THESTRADE TO:VISITOUS 

: Complete Sample Line of Johnson Bros. English Earthenware 

| GEO. B. JONES 

= U. S. and Canada 

2 Representative Telephone Gramercy 6441 
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Beauty! Quality! Service! 


BILLY LYNG@e 


extends a cordial invitation to the 
trade to inspect the display of a 
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COMPLETE LINE OF 
NEW DINNERWARE 
PATTERNS from 


Taylor, Smith G Taylor Co. . 


EAST LIVERPOOL, 0. 
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= Seneca No. eet is ke 

: HOTEL AUMPERIAL 
= THE WEST. END*P@GTERY, EO. 374 Shrecl dad Beate 

= Manufacturers New York 


Semi-Porcelain Dinnerware 


Hotel Ware Specialties 
EAST LIVERPOOL, OHIO. 


From 


AUG. 7th until SEPT. Ist 
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Leadership of Chamberlin-Johnson-Du Bose 
Co. Passes to Junior Members of Firm 

| With the retirement of H. S. Johnson, Sr., president, 
and E, R. DuBose, vice-president, the management of 
the Chamberlin-Johnson-DuBose Co., Atlanta, Ga., will 
from now on be represented by the “ young blood” of 
this well known department store. At a recent meeting of 
the board of directors, H. S. Johnson, Jr., and Leon 
Walker were elected to succeed the retiring president 
and vice-president, Clarence Bloodworth was elected a 
vice-president and E. H. Macon secretary. Previous to 
this change Mr. Johnson, Jr., was treaturer, Mr. Walker 
secretary and Mr. Bloodworth head of the buying staff of 
the store, while Mr. Macon was general superintendent. 
Mr. Johnson, Sr., became associated with the store as a 
clerk in 1866, at the age of 22, after serving in the Con- 
federate army and has been with the firm for 56 years. 
Mr. DuBose has likewise a long service record of 40 
years. In making public their resignations the retiring 
officials issued the following statement: ‘ Our juniors, 
through many years of faithful and efficient service, have 
become thoroughly fitted and competent for the active 
management of our business. We have watched them 
zrow and observe with deep satisfaction their develop- 
ment into earnest, agreeable and capable business men. 
They have worked with us from their boyhood. They 
<now this business, its spirit and the high ideals for which 
t strives. They have the strength, enthusiasm and expe- 
‘ience that will carry it on to even higher accomplish- 
nents in the service of its patrons, its friends. We are, 
‘therefore, now putting them in active charge.” 

Mr. Johnson, Sr., will, we are informed, continue as 
thairman of the board of directors and Mr. DuBose as 
vice-chairman. Mr. Johnson, Jr., will continue as mer- 
chandise manager. Miss L. Fincher is the buyer for the 
china and silverware departments and Mrs. J. E. Dun- 
woody is buyer of housefurnishings. 


A Small Town Merchant’s Success 

When D. J. Meggenburg came to Manchester, la., as a 
itranger in 1910 and purchased the bankrupt stock of a 
j-and 10-cent store, he hewed pretty close to the line from 
he beginning and as the fruits of success he has now pur- 
‘hased the Clarence Hotel building, one of the finest de- 
yartment store structures in the smaller cities of Iowa. 
[he building is now being remodeled and when completed 
he first floor will be provided with 100 feet of modern 
lisplay windows. The back of the windows and the in- 
cerior will be of brown mahogany and semi-indirect bowl 
ixtures will light the interior. The first two floors will 
de used for department store purposes for the present, the 
“wo upper floors being rented for office purposes. 


Garver Bros. Co. Store Changes 
|G. A. Garver, head of the Garver Bros. Co., general 
jtore at Strasburg, O., who has become nationally known 
hrough his success in building up a country store to un- 
‘jisual proportions, is in so great demand as a lecturer by 


| 
| 


colleges, conventions and retail merchants’ gatherings, 
that C. E. Eyster, former treasurer, has been made assis- 
tant manager to allow Mr. Garver more time to attend 
to his speaking engagements. P. A. Garver succeeds. 
Mr. Eyster as treasurer of the company. The store’s 
record sales for 1920 totaled $960,000. This year’s sales 
are below those of last year, sales this year up to April 15 
aggregated $137,770, against sales of $182,550 for the 
same period in 1921. According to John Garver, general 
conditions and price declines are responsible for the fall- 
ing off in volume. 


German Toymakers Exhibit at London Show 

For the first time since the war the organizers of the 
London Fair and Market, a trade exhibition for toys, 
jewelry, hardware and fancy goods, decided to throw 
their doors open to the former enemy countries, and from 
Berlin, Hamburg, Bavaria, Nuremberg, Elberfeld, Bre- 
men and other places there has come a prompt invasion of 
the Royal Agricultural Hall, Islington, where the show 
is In progress. 

Germany’s effort to regain her ancient supremacy in the 
toymaking world is bold and undisguised, and the latest 
official figures show that she is already well on the road 
to recapturing the British market. Compared with April 
the value of the toys imported into Great Britain from 
Germany in May increased no less than £40,522. 

Toys and games are undoubtedly the most interesting 
section of the London Fair and Market, and of the ex- 
hibits 75 per cent are German. Even some of the British 
firms show nothing else, and by way of explanation they 
state that the British manufacturer could not produce 
many of the goods at all, and, even if he could, he could 
not do it so cheaply. These wholesalers further state 
that they find that public objection to German products 
has practically disappeared. Some of the toys bear the 
familiar inscription. ‘‘ Made in Germany,” but the ma- 
jority do not. The German manufacturer, it seems, has 
his own special designs for the English market. Con- 
sequently the Nuremberg doll is indistinguishable from 
her English sister and the Sonneberg teddy bear bears a 
strong family resemblance to his East London brother. 
Manufacturers find that there is substantially little differ- 
ence in price between the German toy and the British toy 
in which any metal is employed, this being explained by 
the price Germany is compelled to pay for the ray ma- 
terial which she imports. The German toy, of whatever 
make, is appreciably dearer than it was this time last 
year. 


Nugents Store Changes Hands 

The capital stock of the Nugents Drygoods Store, 
Braddock, Pa., has been purchased by the Akron Dry- 
goods Co., Akron, O. The capitalization of the Nugent 
firm was $100,000 common and $20,000 perferred stock. 
In the future the store will be operated as the Nugent 
Drygoods Co., Inc., under the management of William 
Mencke who has been in charge of several departments in 
the Akron store. 
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BLUE. FIGURED CHELSEA 


OPEN STOCK—Dinnerware, Moorcroft Pottery—Lustre Bowls and Vases, 
ey = Coalport China—Service Plates, etc. 


JOHN DAVISON, Inc. 4 Geko weoorn Baitang 
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TRADE STIMULATORS 


If in the Market for New Items at Prices for Special Sales—Visit Us 


Our Fall Lines Now Ready 


A FEW OF OURSEINES 


SMOKERS’ GOODS SERVING TRAYS POLYCHROME WARES 
NutT BOWLS SILK SHADES DESK SETS 

CANDLE STICKS DECORATED BASKETS FLooR LAMPS 
BouboIR LAMPS SILVER PLATED WARES MARBLE FIGURES 


: MANY OTHERS SHOWN 
= HOUSE FURNISHING SPECIALS 


GEORGE C. KINDT & CO.,, Inc. 


19-21 West 24th St. 
= STREET FLOOR NEW: YORKS@ iia 
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| GLASS FOR GIFTS COMPANY 


Displayed by 


A line of beautifully deco- 
rated glass that is having 
splendid success in Gift De- 


partments and Shops in vari- 
ous parts of the United States. 
Prices are most reasonable 


and the line is extensive. 


No. 151—Whipped Cream and _ Ladle, 
Encrusted Gold Floral Decoration. $54 


No. 26—Sandwich Tray, Encrusted Gold 
Band and Floral Decoration. $26 Doz. 


Doz. 
No. 459—Basket. Large Tae: 
for Fruit or Flowers. Gold and 
Floral Decoration. $66 Doz. 
BUTTERWORTH COMPANY 
225 Fifth Ave., New York City 


E WANT TO CALL 

ATTENTION to our 
new line of silver encrusta- 
tions which have already 
proven very good sellers. 
Shown on a full line of 
fancy stemware. 


Our gold encrustations 
are still going strong. 


Anchor Mfg. Co. 


194 ELIZABETH ST. 
NEsWeiy.OR Ke CUT Y 


New York Showrooms: 
M. S. Benford, 10 West 23d Street 


Chicago Showrooms: 
Helm & Soukup, 17 North Wabash Avenue 
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Rooms 502 and 504 Telephone Ashland 2166 


When in New York Be Sure | 
To Visit | 


CHARLES A. POSTLEY & SON 


Direct Manufacturers’ Agents 


BARTHOLDI BUILDING 
2-4 East 23rd Street (Corner Broadway) 
NEW YORK 


Always Something New In Housefurnishings 


DOMESTIC IMPORTED 
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( @ BEATING 
BLADES 


ADJUSTABLE 


Goods of NO quality bring one price: 
QUALITY goods another. The PUBLIC 
KNOWS THIS, as well as you and we and 
APPROVES «it, . FACT al Sa asireasonable 
HIGH PRICE convinces public of QUALI- 
TY; PROMOTES “GON#HIDENGE sand 
SALES. We have no intention of reducing 
prices to enter the knick-knack class and 
decrease your profits. 
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‘%~s), Our latest and cheapest is New Ladd Beater No. 00 


TO REMOVE TOP 


LADD BEATERS—4 styles for all requirements. 

LADD MIXER CHURNS, 1 qt. 2 qt—Removable Beaters. 
SATURN CAN OPENER—Safety, Sanitary. 

SATURN REELS—2 finishes—go ft. cord. 


UTTAR UTUU LUAU 


c 


" 
Ae 
nN 


JOBBERS THE WORLD OVER AND US 


UNITED ROYALTIES CORPORATION 


1133 Broadway, New York 
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PAT. APP FOR 


TNIETIINU 


Ett Q (UCU QUAL VKUAOVUUUTUEUUOOUOTEOGtEOUUO OOO OS EUCLA COSTE ET 


. 
| 


ligust 3, 1922 


CROCKERY AND GLASS JOURNAL 


Sixty-one 


sunny Suds” Washing Machine, 
Sunny Line Appliances, Detroit, 
Mich. 


Jtilities Advertised from Coast to Coast 


Prove That Ads Are Business Facts and Not Theories 


Left—An Aluminum Mixing Cup, The E. A. 
Fargo Co., Taunton, Mass. 


Right—Portable Oil Stove, Cleveland Metal A. B. C. Electric Ironer, Altorfer 
Products Co., Cleveland, Ohio. Bros. Co., Peoria, Ill. 


By Beatric—E MILLer WISNER 


™ OMETHING pertinent is found in the fact that 
i achievements in a field by the brave and believing 
is a strong temptation and stimulus for the weak 
nnd doubting to go forth and conquer. 
The path of publicity has been so clearly blazed in the 
ast by manufacturers, that few will refute the necessity 
¢ keeping products continuously before the public, “ for 
ut of sight is out of mind.” National advertisers of 
fousehold Utilities have reaped a tremendous harvest 
rom their advertising campaign. Newspapers, periodicals, 
ad billboards have been blazoned for the world to read 
ie merits of these industries. They have followed in the 
rbit of their illustrious predecessor, the pioneer adver- 
iser of his time, P. T. Barnum, who believed the only 
vay to wake up the public was to 
ut before them varied pictorials 
‘nd startling text. And from this 
tyle of publicity has sprung our 
remendous Poster Advertising sys- 
em of today. 
_ The whole world knows by heart 
1e poster slogans—‘ Eventually, 
Vhy Not Now,” “ Ask Dad, He 
Knows,” “57 Varieties,” “It Satis- 
tes” and a host of other epithets 
qually as telling. Let one of these 
-e effaced from the signboards, and 
ine chances out of ten the manu- 
-acturer would go under and sooner 
later become bankrupt. One of 
ne largest firms in the country tried 
P forego advertising for three 
lonths, and the result was that or- 
ers fell off to such an alarming ex- 
Pat the firm was obliged to return 


” 


Electric Sweeper, The Hoover Suction 
Sweeper Co., North Canton, Ohio 


to the advertising field on a larger scale than ever before. 
This holds true of many others who have dropped out 
of the ring, thinking that their name, so well known, was 
enough to guarantee trade everlasting. No firm is so 
well known in the world that it can afford to creep into 
its shell and feel secure in its own popularity. 

It is obvious that far-seeing concerns are adopting a 
strenuous and well planned campaign of advertising. 
Every woman knows the trade marks, It cleans as it 
sweeps, Universal, Wearever, Mirror, Alladin, and nu- 
merous others, and when she makes up her budget of 
culinary and household needs, she is well posted as to her 
selections before she starts out on her shopping expedi- 
tion. This knowledge has only been gained through her 
education in periodicals, newspa- 
pers and signboards, where she 
constantly reads the make and de- 
sirability of these products. Let 
some good copy writer slogan your 
goods, whether it be “ Red Ape or 
Blue Cat” ware, for the love of the 
consumer, give it a name. It isa 
conclusive argument that what one 
sees is more forcibly retained than 
what one hears. Seeing is believ- 
ing, therefore, forceful advertisers 
are telling their tale through attrac- 
tive illustrations, backed up by 
strong text. 

Some of the best thoughts have 
been given to publicity campaigns. 
Inspirational writers, like Dr. 
Frank Crane, have put their strong- 
est efforts into the advertising field, 

(Continued on page 80) 
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Kitchen Specialty 


NSA Wicd Qos erong oul\s 
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Yellow Bowls eas 
5 Sizes E . Se 
6% in’ to 10% in. —— Nance 


Wake Shen COON 


Sold as one nest Raine Reces | 
| WEA 


The smoothest and hardest line of ecm Oe 
T = Wek ve Seg 
Yellow Ware 


made in America 


Complete Line 


Send for Catalogue 


The D. E. McNicol 
Pottery Co. 


East Liverpool, O. 
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A Real Sales Getter 


A Revelation to the Housewife 


r 
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It’s a Snap 


to sell Upressit 


AVAL 


A combina- 
tion of a fine 
collection of 
old fashioned 
New England 
recipes in in- 
dex forni 
under their 
proper head- 
ings anda 
Porta bite 
Type Oven 


Thermos 


“Snap Top” 
Free Flowing 


Salt Shakers 


because 


TUT 


It’s a “ Snap ” to clear the Holes 


That’s all there is to it—just a snap of the Upressit meter. 
cap. It SNAPS and the holes free themselves of Time and 
clogged salt immediately. U-press-it at top to open. “ WHITTIER ” tempera- 


ture direc- 
tions given 
with every 
recipe. 


U-press-it at side to close. 
New England Cookery Guide and 


Plain and Cut Glass—Individual and Family Sizes Oven Indicator. 


WRITE FOR SAMPLES, PRICES AND COPY OF 


OUR MONTHLY MAGAZINE, “ UPRESSIT GOSSIP ” Be prepared to meet the demand 


WRITE FOR PRICES 


Cooper Oven Thermometer Company 
No. 2 Main St., Pequabuck, Conn. 


SST L LLL LLL Le  UUU UOT ETTORE UE PLEL LLL LLEL MMA MMMM AMM 


UPRESSIT PRODUCTS CORPORATION 
Long Island City, N. Y. 
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Press—eD TABLEWARE 


——~ WRITE FOR CATALOG ~~ 


COVERED BUTTER FIVE-PIECE MIXING BOWLS COVERED SUGAR 
(5 in., 6 in., 7 in., 8 in. and 9 in.) 


No. 738/38} : 

; No. 737/373 p 

NAPPIES : 

COASTERS = 

SALE SIDIPS : 

| CELERY JARS : 
BERRY BOWLS z 

BUTTERS AND SUGARS : 

MIXING BOWLS C 

COMMON TUMBLERS : 

HOTELS ; 

CEeEPPED-IN POWELLS . 

SODAS a 

Pes GOrAl OR BRORS 2 

GaorieR» CUPS : 

General Office: : 

Hazel-Atlas Glass Company, Wheeling, W. Va. - 

| Visit Our New York Sample Room 5 
| In charge of Sidney B. Whitlock : 
256 BROADWAY, ::  :: 3: NEW YORK CITY : 
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KOSCHERAK BROS. 


129-131 Fifth Avenue 
New York 


Bohemian Table Glassware 
Service Plates 


Enerusted and Decorated Table Glass- 
ware 
Encrusted Dinnerware Full line of Amphora Ware 
Bavarian and Czecho Slovakia Dinner- of Polychrome 
ware in open stock and complete Ar lowers 


sets 
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Road 


By Beatrice MitLer WISNER 


VERY progressive industry is seeking a road 
which terminates in success. Many business en- 
terprises have trodden the long and tedious path 

fan uphill road to achievement. Gift Shop merchandis- 
ig seems to have taken a short cut if we may judge from 
ne rapid progress it has made toward success in the short 
me of its life. Not so very long ago this industry had its 
heeption in a small New England village, by a small 
roup of natives who worked out handcraft in pottery 
nd other wares, hoping to bring communities something 
h art, and worth while gifts which would be helpful to 
rades in supplying them with tokens suitable for anni- 
ersaries and special occasions, Little by little this hand- 

aft gained recognition and from this nucleus developed 
he Gift Shop of today. 

With the successes of the recent Gift Shop exhibits still 
in mind and other exhibits 
yet to come, it may not be 
inopportune to survey some 
of the potent factors which 
have been responsible for 
the speedy upward climb of 
the Gift Shop. 

There are several ob- 
vious reasons why the Gift 
Shop has reached the goal 
of its ambitions so quickly. 
The primary reason is, that 
the steadfast principle of 
these shops has been to in- 
spire an appreciation of art 
through artistically devel- 
oped merchandise, hoping 
to stimulate handcrafts in 
every sense, setting apart 
its wares as something 
ore than just “ goods,” making them a part and parcel 
f a higher order of gifts, which would create a taste and 
| love for the beautiful. If one would make a tour of the 


Vee . . . 
mft Shop field in most any city or small town, it will re- 


) 


] 
| 
| 
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Delightful Collapsible Hand Painted Japanese 
Silk or Paper Lamp or Candle Shade in Rose, 
Red, Copenhagen Blue, Orange, Yellow and 
Green, from T. D. Gomi 


<ollowing Gift Shops’ Converging 


veal how faithfully has this prin- 
ciple for the furtherance of art 
been carried out, both in the se- 
lection of gifts and the arrange- 
ment and interior decoration of 
the shops. Most shops feature 
a choice selection of lamps and 
candle shades which form a con- 


Unique Shaped 


spicuous decorative scheme, the Blown Spicer Glass 
lighting effect in harmonious col- _ Perfume Bottle, 
rd t rol uti eon eee im fascinating colors, 
oring to suit the particular fancy Rainbow, -Amethyst, 


of the mistress of the shop. This Amber and _ Blue, 
not only sells the lamps and Ue ria C: 
shades, but is a magnet and 

seductive attractive invitation to visit any shop. Season- 
able glassware and decorative pottery and porcelain are 
also suitable considerations for the exclusive Gift Shop. 
Artistic development of merchandise is, then, the first 
step toward the Gift Shop success. 

The next step is that 
the women or men em- 
ployed, either as exec- 
utives or sales agents, 
are in nearly every in- 
stance, persons of ar- 
tistic taste; ladies and 
gentlemen by birth or 
education, - who have 
been reared to know the 
finest and best in the 
goods which they repre- Attractive Hyacinth, Glasses, Tall 
cent, Not only ave they au, Ze, Shapes iu, 8 assorted 
cultured to meet a high Blue, Turquoise, from F. Rynveld 
class clientele, but they Decorative, Ar ihe Weokghttron 
know wares, ate con- Lantern, pope Antique 
0. 


noisseurs of handcraft 
pottery, porcelain, and art. If one asks to see a piece of 
Beleek, they will not show Worcester or Cloisonné, they 
know Canton from cheaper porcelain, are versed in the 
different periods of reproductions, in fact they know the 
finer qualities which distinguish foreign importations 
and domestic wares. The 
selection of the 
proper representa- 
tives to sell artistic @ 
goods tends to the 
success of any art 
industry, 

These’ people 


: ae : Dainty Nut Bowl of Split Bamboo, a 
have also studied Gift Shop Specialty, China-America 
correct decorative Trading Co. 

schemes. In the Oriental Chinese Pottery Elephant Lamp 


2 : Bases, or Book Ends, solid colors, grey, 
(Con’t on page 80) yellow and blue, Sincere Trading Co: 
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Water 


ST TTTTPTTUTTUTTTTTSUTRTURT TRC VUTAT TCG LUAU LOCRUULOATUCUOUPOAR ULE COOMA PLOAOCOAAUUCAOCOMILUUOATCUHHOEEGALUUOOACUGALULOSTUCOOO LULA 


Bowl—24/115A $5.00 Doz. 
Bowl—24/112B $5.40 Doz. 


Chop Suey Dishes and Bowls, 
Jardinieres. Japanese Lustre Tea Sets. 


Write for Price List or pay us a 
visit. It will prove worth while 


SINCERE TRADING CO. 


Chinese Importers 


18 East 30th St. 


Paperwhite Narcissus Growing in 
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Umbrella Stands, 
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Help Sell Your Bowls with Bulbs 


At small cost you can double your sales on 
bowls, vases, pottery and glass containers with 
these bulbs grown in our own nurseries. 

CaTALoG Now READY 


FOR WINDOW DISPLAY 
FOR GIFT SHOPS 
FOR TABLE DECORATION 


Bulbs in Bowls Are the Season’s Fad 


THANKSGIVING AND CHRISTMAS 
ARE COMING 
PREPARE FOR THE FESTIVE BOARD 


PAPERWHITE NARCISSUS Ready in August 
CHINESE SACRED LILIES Ready in October 
CROCUS Ready in September 


Write for Prices 


F. RYNVELD & SONS 


61 Vesey Street New York 


Buyers To 
The Merchandise Fair 


You will miss seeing one of the most interesting lines 
on the market if you fail to visit our display of Chinese 
merchandise. 


Complete lines of Gold Medallion and Blue Canton 
China in Dinnerware, Tea Sets, etc. 


Porcelain Vases for Lamp Mounts in assorted colors 
and sizes. 


P Otter yebirds, 
ADnimalsewand 
Book Ends. 


New York 


Tea Cosy 
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Now For Your Counters 


Chinaware 


Baskets 


Lacquer Ware 


Art Goods 


\ 


Lustre predominating, and numer- 
ous other decorations in [ea, Choc- 
olate, and Cake Sets, Vases, etc. 


Shida and Bamboo—Fruit and 
Waste Paper. Akebi and Straw 
Utility Bags. 


Trays, Boxes, and Sweet-meat Sets 
in a wide selection. 


Cloisonne Bronze Vases, Candle- 
sticks and Lamp Stands, also 
Bronze Figures. Imari Sandwich 
Hirays: Placquessetem=erire Pottery. 
such as Satsuma, Kenzan, Toko- 
nabe, Awaji, and Kochi; not to 
mention the numerous items in 
Banko, such as Hanging Vases, 
Wall Pockets, etc. 


105-107 East 16th Street 


New York 
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D. King Irwin 
Suite 305 
200 Fifth Avenue 
New York 
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Iroquois China Company 
syracuse, N. Y. 


Hotel China 


COCA IE COSCO COCA AC ACACIA 


Paden City Glass Company 
Paden City, W. Va: 


Pot and Tank Glass—Tableware Tum- 
blers, Staples and Novelties 


National China Company 
Salineville, Ohio 


Quality Dinnerware 


George W. Murphy 


Hawley, Pa. 


Heavy Cut Glass, Gold Encrusted Ware, 
Gift Shop Specialties 
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thos" Griemes 


Suite 202, 203, 204, 206 
Fifth Avenue Building 


TWENTY-THIRD StREE 
and FIFTH AVEIN@2 


NEW YORK 
——_ 


REPRESENTING 


McKee Glass Co. 


“GLASBAKE” Cooking Ware, Pressed 
Tableware, Soda Fountain Glassware, 
Beverage Dispensers, Hotel and Res- 
taurant Glassware, Stationers’ Glass- 
ware, Lead and Lime Blanks for cut- 
ting, Cut Glass and Automobile Lenses. 


D. C. Jenkins Glass Co. 


Fish Globes, Lantern Globes, Tablet 
Jars, Display Jars, Percolator Tops, 
Sanitary Mixing Bowls, Pressed Tank 
Tableware, Tumblers and Sodas, Or- 
ange and Lemon Juice Extractors. 


Belgrade Glass Co. 


Lead Blown Tumblers and Stemware, 
Decorated Tumblers, Marmalade Jars, 
Mustards, Comports, Vases and Candy 
Jars. 


Mound City Glass Co. 


Complete line of Lime Blown Tank 
Tumblers, Vases and Night Sets—plain 
and optic. Needle etched Table 
Tumblers. 


= 


‘Four Big Winners. 


Inspection of Samples 
Well Worth While 
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Individual Displays in Appropriate 
Settings Invite Public to Buy 


Jere is the Interesting Story of a New England Store’s “ Honeymoon Aisle,” Telling How Sales 
Were Increased by Careful Arrangement of Merchandise So Customers Can See 
How Desirable the Articles Would Appear in Their Own Homes 


VERY store has a call for a certain amount of 
merchandise every day. Perhaps you distribute 

your share but if you stop when the sale of the 
lesired goods has been accomplished you are doing exactly 
vhat a good many live stores are not doing. They are 
‘ot stopping at this point, rather is this the point where 
hey have found real selling to begin. As we have pointed 
ut on many occasions, modern merchandising is success- 
‘ul or conspicuously successful in proportion to the degree 


f live news and human interest which is injected into 
the display of merchandise. A new angle is a strong mag- 
set for attracting customers. Here’s a good example. 


' Handling fine china, glassware, lamps, art and gift 
toods and household wares, The Shepard Store, Provi- 
‘ence, R. I., has always believed in presenting well chosen 


herchandise in the most attractive manner as an aid to 


ales of goods particularly well suited for wedding pres- 
nts. This policy has proven most successful in the past 
nd this year the display was made even more lavish and 


omprehensive and “ Honeymoon Aisle” ran the whole 


ength of the china and lamp departments. This formed a 
ng and a most appealing presentment of fine wares as the 
‘icture, looking down the “ aisle” shows. To provide the 


roper setting for dinnerware, every pattern was shown 


nits own individual table, covered with snowy damask 


E 


recisely as the fastidious housewife would arrange her 


amner table at home. 


The china on these tables comprised the finest and most 
distinctive numbers of the best domestic manufacturers 
in both open stock and single selections and included 
wares from celebrated [:nglish and French potteries, some 
sets running as high as $1,200, On the other side of the 
‘aisle’ 21 tables were tastefully arranged for displaying 
an unusually fine assortment of service plates, selected 
from the products of the finest makers. On other tables, 
representative examples of short and fancy sets, included 
tea and chocolate sets in charming designs, cut and fine 
crystal tableware, gold and colored glassware and pottery 
of both domestic and English lustre. 

In nickel wares, the “ bride’s own”’ aisle was complete 
with the many dependable housewares, such as percola- 
tors, chafing dishes and a full range of the convenient 
individual displays in appropriate settings invites the pub- 
lic to buy electric table utilities. Take another look at the 
picture and you will see that floor lamps, palms and flow- 
ers were artistically used to make the “ aisle” delightfully 
decorative and home-like. And this live store for which 
John D. Hall is buyer of china, glass, lamps and kitchen 
wares, believes that quality should always be considered ; 
that cheap goods do not make friends nor hold them. And 
knowing this it is not surprising to learn that Shepards’ 
did a remarkable volume in gifts for June, sending out 
on an average from 60 to 100 gifts a day, all nicely packed 
in special boxes. Take another look at the picture and 
dig up the human interest stuff in your store. 
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Seventy 
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Spanish Coffee set in black and white with 6 Cups and 
Saucers, $9.50 per set. 


ALWAYS SOMETHING NEW and ATTRACTIVE 


Italian XVI Century Gubbio Lustre 
Italian Pesaro Fayance and Majolica 
Spanish Talavera and Granada Ware 
Czechslovak Peasant Art China, ete. 
would interest you 
ARTS & CRAFTS IMPORT CO., 25 W. 8th St., N. Y. 
Samples on Display Also with 
Bush Terminai Sales Bldg., 132 W. 42d St., New York 
Butterworth & Co,., 225 Fifth Ave., New York 


May L. Higgins, 58 E. Washington St., Chicago, IIl. 
The Newcombs, Knickerbocker Bldg., Los Angeles, Cal. 
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OURS INE Ss Ore Ex CLUSIVE N= 
CENSES MAY BE IN*YOUR STOCKS 
IF NOT—WHY NOT? OLD GOODS, 
AND NEW—AND A RIGHT-UP-TO- 
THE-MINUTE LINE. 


DIREC Gl ORY =SERVICE AT 
YOUR COMMAND, BY 
APPLICATION 


Hen MUO 


Che Oriental Incense and Sunset 
Perfumes Ono. (1404-22) 


Importers, Manufacturers, Distributors 


2315 So. Flower St. A ee Los Angeles, Cal. 


1S 


CARNEY’S ROSE 
SACHET BAGS 


A beautiful Chiffon Bag filled with Rose Buds and Leaves 


The delightful fragrance in this Rose Bag was produced 
after several years experimenting—trying to produce a 
perfume for Sachets that is lasting. 


Through a process of freezing this fragrance is developed, 


and will last from three to five years. This Rose Sachet 
makes a very acceptable Gift. Write for sample and 
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prices. 
CARNEY ART COMPANY 
BUTTE ce ee MONTANA 
PUTTOATUVATUUAVUNTUOATCGAUATETAAUGAUCOATUATCCOCONTUUATUUNHLONUCOTCOAUOUIUCNAUONLONLOGIORHOOATUONUEATCONTUOHOUE COHUOMICAUONONITOGIUONLOGLOONLOAIUOCOVTENTICATTOVUONI TON UONLONIODOTINOONINUUOCt01 0.0 lb 


BASKETS BASKETS 


MEXICAN 


During the past four years, we have imported a 
great many baskets from Mexico. These baskets 
were made by families in their homes and sold 
to us at our buying and storing places, scattered 
over several hundred miles of country. Being 
made in this way, there was little uniformity in = 
size, shape or class. We have recently estab- = 
lished shops where, under our own supervision, — 
we are making a very good, attractive and uni- ~ 
form line of clothes hampers, office-baskets and 
oval cane markets, but of the mixed stock, con- 
sisting of almost everything in willow and cane 
basketry, we have about fifteen carloads that we 
want to close out during the next sixty days. 
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preneerereyneevnnreetan tate 


Write for stock lst and prices 


T. A. MceVICAR 


LAREDO sss TEXAS | 


NOTE: Our Art Pottery from Mexico has been vastly 
improved during the past year, and our new | 
items for the Holiday trade are now ready. 
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A BIG BUSINESS PROPOSITION 
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which opened last Monday with an attendance of 

12,000 the first day, 1,100 of which were regis- 
sred buyers. While this is the first affair of the kind ever 
eld in this country and may be viewed in the light of an 
xperiment, there are many reasons to believe that the ex- 
eriment will be successful. Several large fairs have been 
caged in the United States, beginning with the Centennial 
‘ Philadelphia in 1876 and reaching what was perhaps 
1e greatest exhibit in the Worlds Fair held at Chicago in 
393. But the Merchandise Fair of 1922 is entirely differ- 
at from any which has been held. All other fairs were 
rimarily designed to graphically show the progress of art 
nd industry and were held for the general public as an 
dJucational enterprise. The fair which opened on the 
2venth is quite different. It is a big business proposition 
-one of the biggest and most ambitious ventures of a 
ig and highly commercialized era. Being a simon-pure 
terchandise exhibit, only buyers of merchandise are in- 
ited. Unlike other American fairs which were organized 
) display goods to furnish information, the fair just 
pened at the Grand Central Palace and the Seventy- 
rst Regiment Armory, has as its sole object the display 
£ goods for sale. 


» ¥ nation-wide interest is the big Merchandise Fair 


TTHE Merchandise Fair is an out and out selling prop- 

osition and while this is brand new in this country the 
lea is a very old one, tracing its origin back to the 
emtury old bazaars of the Far East. The bi-annual 
terchandise fair at Leipsic, Germany, having its inception 
1 the twelfth century, is the most noted of commercial 
airs down to date. But the Leipsic fair aud the great 


izhni-Novgorod fair are international in character and 


| 
| 
| | 


attract buyers from all over the world. The fair opened 
here is practically national in scope. Foreign buyers will 
doubtless visit the fair, but its success will depend upon 
how well buyers and exhibitors co-operate to support it. 
So far as we can learn there is plenty of evidence that 
buyers are taking a great deal of interest in it and if the 
visitors buy as well as look, the fair will become an Ameri- 
can institution. 


HE fair is now open. It is now up to buyer and ex- 

hibitor to make it a success. Merchandise must be 
marked attractively as well as displayed effectively and as 
this is apparently well understood, considerable activity 
is anticipated from this source. From the buyers’ stand- 
point, the fair is unquestionably an unusual opportunity. 
Never before has the buyer been enabled to see 
so many lines conveniently grouped at a _ central 
point. This will afford an advantageous opportun- 
ity to make comparison in a few hours which ordinarily 
would require several weeks. As stocks in the retailers’ 
hands are conceded to be pretty low and as many buyers 
have been keeping stocks low and only entering the market 
for “ fill ins,” now is apparently a particularly good time 
to buy. The especially large number of visiting buyers 
in the city is highly encouraging. Reports from all parts 
of the country are distinctly optimistic as to future pros- 
pects and all quite generally agree that business for Fall 
is considerably more promising than it was last year. As 
we said before, the Merchandise Fair is a big business 
proposition. We believe it will be successful in bringing 
buyer and manufacturer together and install a feeling of 
greater confidence. And if it does that, sale values will 
be satisfactory and the fair will act as a much needed 
stabilizer on the merchandise markets. 
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A ‘‘Golden Rule’ Store with a 
20- Year Record 


Chain Store Enterprise Started Back in 1902 Has Developed into Great Distributing System— 
First Store Opened in Small Wyoming Town the Nucleus from Which 313 Stores 
Have Sprung with Total Yearly Sales of About $55,000,000 
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store in Kemmerer, a small Wyoming town. In 

the first year of its existence it did a business 
of nearly $29,000. This year the J. C. Penney Company, 
of which Mr. Penney is the founder and Chairman of the 
Board of Directors, issued a single check for $1,671,- 
693.51 in payment for shoes it had bought, and this check 
covered only a part of the company’s purchases from a 
single manufacturing concern. 

Mention is made of the check referred to, the largest 
yet drawn by the company, because it typifies the growth 
of the business in the twenty years that have passed since 
the first store was opened. Other indications of its rapid 
growth are that the company now owns and operates 313 
stores, located in twenty-seven different States, and that 
steps are being taken to open fifty-eight additional estab- 
lishments during 1922. The store that has so far been 
opened nearest to this city is located at Amsterdam, N. Y. 
Last year the total business done by the company was 
approximately $46,642,000 and, according to an estimate 
made yesterday by Mr. Penney, sales for 1922, with the 
fifty-eight new stores in operation, will reach about $55,- 
000,000. 

Sixty per cent. of the buying of the Penney company is 
done for the Fall season, and it is estimated that the total 
business it will place this season will approximate $20,- 
000,000. In addition, several million dollars’ worth of 
goods have already been bought for next Spring. Ex- 
cepting for shoes, of which the company makes quite a 
specialty, the great bulk of the merchandise it sells is pur- 
chased in New York, where buying and general offices are 
maintained at 370 Seventh Avenue. 

Up to a few years ago it was the custom of the com- 
pany to bring its store managers to this city in a group. 
Here they would be divided into several parties and would 
comb the market thoroughly for the kinds of merchandise 
wanted. At night they would meet and compare notes, 
and a good deal of friendly competition developed as to 
who would discover the best “ buys.” The rapid growth 
of the business, however, soon made it necessary to con- 
centrate the buying in the hands of a selected staff of 
specialists. This staff now consists of thirty-three buyers, 
of whom twenty-five are located in this city, two at St. 
Paul, Minn., and six at St. Louis. They work under the 
general supervision of J. M. McDonald, Second Vice- 
President and merchandise manager. Mr. McDonald, 
who at one time was a store manager himself, not only 
controls the purchases made for all stores, but also the 
amount of stock each carries. 


ali WENTY years ago J. C. Penney opened a general 
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Instead of the store managers coming to this city, a 
formerly, semi-annual conventions for them are now hel 
at St. Louis, St. Paul, Salt Lake City and Portland, Ore 
At these meetings samples of the season’s purchases ar 
shown to the managers by heads of the various buyin; 
departments, and the selling points of the merchandis 
and other important details are discussed. Ten buyer 
and three directors visit the conventions, and the forme 
are already making preparations to show Spring merchan 
dise on the trip they will make early in September. 

While all the stores opened to date have been in citie 
and towns of 30,000 population or less, the amount o 
merchandise sold in the course of a year is very large. 

In addition to the merchandise department, the loc 
offices of the company also house the sales department 
the accounting department, the real estate am 
store equipment department, the educational departmen 
and the advertising department. The employmen 
department is in St. Louis. The sales department 1 
in charge of G. G. Hoag, an officer and direc 
tor, and under his direction come matters pertaining t: 
selling in all the stores in the group as well as the wel 
fare of the sales employes. Counting those in the variou 
offices, the company now employs more than 4,000 per 
sons. The accounting department, the duties of whicl 
are obvious, is in charge of George H. Bushnell, th 
company’s first vice-president and controller. The rea 
estate and store equipment department finds locations fo 
and leases and equips new stores. It is directed by Glei 
G. White. R. L. Whitman heads the advertising depart 
ment, where all of the advertising matter for the store 
is prepared. 

The education department is directed by Dr. F. EB 
Short, who is assisted by Professor D. Walte 
Morton and Dr. Thomas Tapper. The endeavor of thi 
department is to have a personal contact with ever 
employe of the company, in order to assist in their per 
sonal development and to inspire them in their work. I 
publishes an attractive monthly house organ, and has pro 
duced a course in business training that has passed th 
scrutiny of some of the best writers on business matters 
as well as the practical tests of experienced business men 
This course, which is only for employes of the company 
is furnished to every salesman and saleswoman withou 
cost. It is given for the double purpose of helping then 
serve the public more intelligently and aiding them in ad 
vancing to higher positions with the company. 

The company does business on a strictly cash basis 
both in selling and buying, regardless of the size of the or 
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er placed. Payments are made three times a month. 
Jo deliveries are made of goods purchased by consumers, 
yhich is a factor in keeping down the already low over- 
ead of the stores. One of the most distinctive features of 
he company’s selling policy, however, is that no store in 
‘he group is permitted to hold special sales of any kind. 
“he first price at which the goods are offered is the last 
rice, and executives of the company say that, due to the 
yw cost of doing business, the first prices are so low 
hat no reductions would be required to move the goods, 
ven if they were permitted. 

_ Under the novel co-operative system by which the com- 
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pany does its business, the manager of almost every store 
owns a third interest in the store he manages. Very often 
the money with which to buy this interest is advanced by 
the company, and the manager is allowed also to own a 
third interest in as many other stores as he has the ability 
to develop. Large amounts of money are distributed an- 
nually among the saleswomen. The business of the com- 
pany, according to Mr. Penney, was founded on the 
Golden Rule, and for some time the stores were known as 
Golden Rule stores. While this name is no longer used, 
he asserted yesterday, the principles on which the busi- 
ness was founded will never be changed. 


_ Taxation and Business Prosperity 


resent Tax Situation and Its Effect Upon Business—Principle of Income Tax Sound, but Sur- 
taxes Should Be Imposed on Graduated Scale to Lighten Present Tax Burden 


Which Is Discouraging Investment Capital in Productive Enterprises 


By M. L. Serpman, C. P. A. of Seidman & Seidman, Certified Public Accountants 
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produced a number of interesting by-products. One 

of them is “telltale statistics.” As a result of clas- 
ifying taxpayers by States, industries, amounts of in- 
ome, classes of income, and so forth, a detailed story of 
he distribution of the National income has been pre- 
sented. 

Statistics are rather uninteresting to the average man, 
inless they tend to bring out an important fact glaringly. 
Aere are some that are in that class. Of the total an- 
qual income of this Nation, nearly nine-tenths goes to 
ndividuals with incomes of $5,000.00 or less; or ex- 
dressing it in another way, only a little more than 107 
of the National income is earned by those whose incomes 
oxceed $5,000.00. It may be that this fact is generally 
sown without reference to statistics; but I doubt 
whether it is generally known that the group that re- 
‘eives 90% of the income of this country pays only 10% 
of the tax, and that the smaller group, composed of those 
hat receive but one-tenth of the total income has been 
yaying approximately 90% of the total income tax col- 
‘ected. 

The basic principle of the income tax is concededly 
sound, as is the principle of the surtax. All students of 
axation agree that “ability to pay” should be the cri- 
erion of the tax impost. The man with a million dollar 
innual income can certainly afford, and should be made 
0 give up, a greater proportion of his income in the form 
of taxes than the man who earns a thousand dollars a 
year. To tax them equally would be to tax them in- 
equitably. For a 10% tax to the thousand dollar man 
means encroaching upon his very ability to buy the bare 
jecessities of life; whereas a 10% tax on the man who 
yarns a million dollar income has no appreciable effect 
bn his standard of living. 


| NCOME taxation, and the filing of tax returns, has 


TUTTLE ALN 
Locic OF GRADUATED SCALE. 


Surtaxes, therefore, should justly and properly be 
imposed on a graduated scale, and fall heaviest on those 
individuals with the largest incomes. When practically 
applied, this principle is both logical, fair, and reasonable. 
The difficulty with our surtaxes has been and still is that 
they have been carried beyond practical limits, to the 
point where they have defeated their very purpose. 
They were originally enacted under the stress of war 
and upon an exploded theory of equitable distribution 
rather than upon sound business considerations. From 
1918 to 1921, an individual taxpayer with an income 
above $100,000.00 paid 56% of that income in taxes to 
the Government. A man with a taxable income of$300,- 
000.00 paid 68%, and he who had an income of $1,000,- 
000.00 or over had to give up 73% to the Government. 
At the present time, the maximum surtax rate is 50%, 
and together with a normal tax of 8%, the maximum 
rate is 58%, applicable to incomes of $200,000.00 or 
more, 

The determination of these rates were neither in ac- 
cord with the recommendations and judgment of the re- 
sponsible leaders of the Government nor did they repre- 
sent the views of either of the two great political parties. 
Both President Wilson and President Harding, as well as 
Secretaries Houston and Mellon, have consistently ad- 
vocated material reductions in our surtax rates; but 
their opinions, together with those of the best economic 
and tax minds of the country, have been disregarded, 
with the result that these burdensome rates now clog the 
road to the return of normal business conditions. 

Other countries have had more serious administration 
problems than ours. They too have been participants in 
the war that drained their treasuries. How have they 
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fared with taxation? What recognition have they given 
to practical considerations ? 


GREAT BRITAIN AS AN EXAMPLE. 

Let us review the conditions in Great Britain, a nation 
with problems more akin to ours. Great Britain has 
probably set the pace in raising revenue from income 
taxes, since she must collect almost twice as much pro- 
portionately as we do. Yet, no such impossible feat was 
attempted in collecting surtaxes at rates which we have 
been guilty of attempting to collect. Thus in spite of the 
fact that we have twice the population and probably three 
times the national wealth of that Nation. What do we 
find there? The British taxes are about twice as heavy 
as our own upon incomes in the neighborhood of $50,- 
000.00 and are more than four times as heavy on incomes 
of $10,000.00. If the economic effects of the readjust- 
ment of capital have been less severely felt in England 
than they have in this country, it must be that England’s 
income taxes have been imposed upon a broader, a more 
fundamental basis than they are here. 

We have extended the theory of the graduated rate 
to the point where leading economists agree that the 
higher rates are almost entirely unproductive. It is sin- 
cerely believed that the United States Treasury would 
collect far more taxes from individuals with large in- 
comes if the surtax rates were lower. The reason for 
this anomalous condition is founded in human psychology. 
Business is largely a human equation. If a 73% tax is 
imposed upon an individual whose income reaches and is 
in excess of a certain amount, it is but natural that he 
will do all he can to keep his taxable income below that 
amount through every means permissible. Moreover, as 
this tax must be paid in cash, although taxable income 
may be earned in any other form but cash, the extreme 
burden imposed by such rates cannot be denied. The 
tax then becomes a tax upon the ingenuity of the tax- 
payer to find lawful means of escaping it, rather than a 
tax upon his income. 


THE 53% SLUMP IN RETURNS 


That this has actually happened is not a mere assump- 
tion, but is borne out very emphatically by statistics ; for 
from 1916 to 1918, the first years in which high surtaxes 
were imposed, the number of taxable incomes over 
$300,000.00 fell off 53%. The aggregated taxable in- 
come reported in those returns decreased from nine hun- 
dred ninety-two millions of dollars to three hundred nine- 
ty-two millions of dollars, an even greater percentage 
reduction than the number of returns. Yet, there must 
have been just as many large incomes in 1918 as in 1916. 
In fact, we can safely say that in view of the active busi- 
ness conditions in 1918, the larger incomes increased very 
materially. The decrease must, therefore, have been in 
taxable income reported and not in actual income. Thus, 
we have a convincing indication that surtax rates can 
be and have been brought to a point where they are un- 
productive and defeat their own purpose. 

Tax-exempt securities in one form or another have 
been recognized as one of the main avenues of direct 
avoidance of the high surtaxes. Bonds and other tax- 
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free securities, aggregating billions of dollars, are today, 
outstanding, supplying a fertile field in which wealthy 
taxpayers may invest with no fear of taxation. Then, 
again, under the 1921 Revenue Act, people may organize 
their own investment corporation to hold their invest- 
ments and get off with nothing more serious than a 
12%4% corporation tax, if the corporations income is not 
distributed in dividends. 

It must also be true that many transactions, where the 
individuals affected would gladly pay a moderate and 
reasonable tax, are now being deferred because of the 
severe tax payments their consummation would entail, 
In the 1921 Revenue Act, Congress gave some recog- 
nition to this factor by limiting the tax on the sale of 
capital assets to 104%. The limitations placed upon this 
provision, however, make it of little practical value so far 
as eliminating the hampering effect that high surtaxes 
are producing upon business. 

There is no doubt that many transactions are being 
completed in an artificial, round-about, unsatisfactory 
manner, with the primary purpose of escaping the ex- 
treme tax burden. The high surtaxes thus penalize the 
active man, the productive enterprise, and reward the 
idle individual, the man who places his funds in tax: 
exempt securities and thereby accumulates non-taxable 
income. It is but natural, therefore, that only such in- 
come as is accidental or entirely unexpected will be left 
subject to depletion by the extreme surtaxes. 


China and Glass Production in Germany 
The Union of German Porcelain Wares Factories 


(Verband deutscher Porzellangeschirrfabriken), Berlin 
reports an increase of production in 1921 over 1920 
Donald L. Breed, Assistant Commercial Attaché at Ber- 
lin, informs us. The total production of 92 plants, which 
are members of the union, amounted in 1920 to 48,151 
tons, while 97 plants turned out 62,935 tons in 1921. Ir 
1920 the average production per plant was 523 tons; anc 
in 1921 it was 650 tons. 

Capacity production was prevented by shortage of coal 
In 1920 the industry received but 41 per cent of its neec 
of pit coal, 30 per cent of lignite, and 63 per cent 01 
briquets. In 1921 it received 49 per cent of its need 0! 
pit coal, 42 per cent of lignite, and 80 per cent of briquets 
Wood fuel was substituted. | 

In 1920 the monthly average number of laborers it 
the industry was 13,238 men and 12,242 women, in addi 
tion to 2,039 men and 24 women employed in the offices 
In 1921 the corresponding figures were 13,929 men an 
13,329 women laborers, with 2,090 men and 279 wome! 
in the offices. Wages advanced in 1921 along line 
parallel with those in other industries. 

Production costs are reported by the union to hav 
increased from an index figure of 123.42 on April 5 
1920, to 323.72 in December, 1921, and to 381.49 in Janu 
ary, 1922. 

In normal times about 60 per cent of German porcelait 
wares was exported. In 1920 only 28 per cent was ex 
ported and the rest was sold locally. 

Before the war the United States was the principa 
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narket for German porcelain goods. In 1912, for in- 
tance, the United States took from Germany 41.9 per 
ent of its total porcelain-goods imports. In 1919 the 
orresponding figure was 4 per cent; in 1920, 12.77 per 
ent; and in 1921 it was 44.48 per cent. Japan is Ger- 
aany’s leading post-war competitor in this industry. 


} ———— 


German Glass Production 


' At the end of 1921 the glass industry of Germany 
yas very active, particularly owing to large foreign 
ders. Inland demands were, in consequence, only 
vartially supplied. The new export order of the Aus- 
ienhandelsstelle, requiring the invoicing of export goods 
't prices equivalent to those prevalent in the importing 
‘country, is expected to affect exports and correspond- 
gly facilitate domestic purchases. 

At the close of the year the glass industry in France, 

selgium, Czechoslovakia, and the Scandinavian countries 
vas reported to be inactive, and this slump increased the 
‘usiness of German manufacturers. With the revival of 
4e industry in these countries it is expected that German 
roduction will fall off. The Glasshuette, one of the lead- 
ng journals of the industry, states that “ particularly 
3elgian and Czechoslovakian competition is making it- 
elf felt, though still without any remarkable effect.” 
| Aside from this foreign competition, the industry is 
t present faced with the difficulty caused by the lack 
f soda and by the shortage of coal. The Industrie und 
Jandels Zeitung claims also that the approach of raw 
aaterials and production costs to world market prices 
3 also beginning to show unfavorable effects on the in- 
vustry. There is, of course, a general upward trend of 
irices in the industry, which, in the case of mirror glass, 
yere increased by as much as 60 per cent on April 5. 
‘able-glass prices recently have been increased 80 per 
ent. 
' Exports of glass and glassware in January amounted 
2 12,246 metric tons, whereas in February only 7,748 
netric tons were exported. Chief among the glass ex- 
‘orts during both months was hollow glass, of which 
,212 metric tons were exported in January, and 4,393 
1etric tons in February. During 1913 the average 
aonthly exports of glass and glassware amounted to 
6,952 metric tons. 


_ Prague Fair Scheduled for September 9th 


The fifth International Samplers Fair of Prague will 
'e held September 9-16. 

_ The last fair was a great success, there having been 
,500 exhibitors, and more than 200,000 visitors on an 
xhibition ground aggregating 350,000 square feet. 

_ Czecho-Slovakia, being the center of commercial ac- 
vity in Central Europe, and comprising 75 per cent of 
ne whole of the highly developed industry of former 
.ustria~Hungary, offers an excellent opportunity for es- 
ablishing direct connections with the producers and man- 
facturers of the surrounding countries. The fair is also 
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making a bid to American manufacturers and exporters, 
since Czecho-Slovakia, as a manufacturing country, is in 
need of raw materials and useful machinery which has 
been recently put on the market, as well as labor and time 
saving devices. 


Czecho-Slovakia has for sale china, semi-precious 
stones, musical instruments, toys, artificial flowers and 
wicker furniture. 


Information concerning the exhibition will be given 
at the Czecho-Slovak Legation, Washington, D. C., or 
any of the Czecho-Slovak consulates, or the “ Bohemia ” 
International Forwarding Company, Limited, the official 
forwarding agents and representatives of the fair, at 59 
Pearl street, New York City. 


British Exports and Imports 


The foreign trade in British products for the month of 
May, 1922, shows a considerable decrease in pottery ex- 
ports to the United States compared with the figures for 
April. The complete list as compiled by the Pottery 
Gazette of England follows: 

Month Ended 


May 31 
1921 1922 
Portery : cwt. 
ROR Germany een tee merce iirc ac srs 2 3 664 
Be EH aL ELe OF rR ISIE nCPT ONG HORTON 2,550 10,397 
CE A SOAS Ris at ean ne AAS ss 16,558 20,102 
EB Lazilm ec a aye ene 5,654 6,635 
MO ATSENTINE RN CNUDlicuenme ese aemteeicen ae: 9,177 30,591 
E Bintaiginy Gyoyndsy AMBGED Woe occ on nace Boor 17,433 11,613 
Sam ritisherastslndicsuaa eee eects PAN SNE, 21,002 
PMA UStbalia’ mrt ea ieee ea ee ele tae t 11,036 11,639 
‘sumN e Wiel calandape mepriy veneer c in ae cue SiyAai| 6,683 
ERC ana dame yen vee fino. toe aty ees | 49,157 33,157 
am O theta Countries ens eee eee eine 81,957 75,260 
Made up as follows: 
Porcelain? Chinaware, and Parian ..2...... 1,009 1,260 
*Jet, Rockingham, Samian and other Glazed 
Earthenware (except Terra-Cotta Ware) 52,689 58,429 
+Stoneware and Terra-Cotta Ware and Un- 
glazed Red Pottery, Brown and Yellow 
\IVEBRO xa d tiatadllc ois 0 cantor aac noe San 122,280 113,353 
GLASS: 
Ihuininatin omen itas e cctiners.s sis.3 431 314 
SDomesticnanicds bat cya eerie ce 1,052 822 
Bottlessandajarsaseseads asriert cr cstee:« gross 21,706 29,986 
Imports OF CHINA, EARTHENWARE AND’ GLASS 
POTTERY : 
Porcelain, Chinaware, and Parian ......... 407 Lala! 
NIT Oth er Sumer eee fi oracle ete ra sicihae sxe oe. 13,134 22,506 
GLASS: 
Uilumirra tin parecer tele cietcs cscs ee ax 6,455 12,281 
HiDamesire axel EASY sooocancoononGoopooNs 25,356 41,459 
Bottlesrandsila cs wma hint cs ores gross 52,981 119,759 


* Including glazed terra cotta ware prior to 1922. 
7 Not including glazed terra cotta ware prior to 1922. 
§ Including cooking utensils, table glassware, ornamental glassware. 


Re-Exports oF\ CHINA, EARTHENWARE AND GLASS 


POTTERY : 
Porcelain, Chinaware,.and Parian ......... 56 103 
AIIMO tH ErMSOLLS Mme rmerac iio seruclocere as elaine ere 547 116 
GLASS: 
POGUES LIGra tl Ceitn 1G Vara eeere eter ciate een 273 256 
IsxotMeS areal EWS covhcandcdoeobonacece gross 438 392 


yj Including cooking utensils, table glassware, ornamental glassware. 


Salesmen On Pleasure Bent Hold Froli 
by the Sea 


Annual Outing of Pottery, Glass and Brass Salesmen’s Association at Duer’s American House 
College Point, L. I., proves Enjoyable Occasion with Ball Game and Athletic 
Features to Pep Up Well Attended Event 


TVPTTTTUTUUULUQUUUUCHAAULULLLUUDOULLUOUUUOULULULULGOEETEELLLUCULOULELLLLLLL 


adventure sailing to the remotest parts of the 

globe. There are barks of romance and _ stolid 
crafts of burden, ships of state and vessels that silently 
pass by in the night. But far richer than even the treas- 
ure-laden argosies of poetic fancy are the barks of friend 
and fellowship. It may be stretching a metaphor a 
trifle to classify the huge bulk of sight-seeing buses as 
ships, but not many will disagree with us that the associa- 
tion members and their guests who 
boarded the forty-seaters last Saturday 
morning at 10.30, were pretty good repre- 
sentatives of fellowship. The time and 
the place and the day were well chosen, 
and to the accompaniment of Eddie 
Imke’s jazzy band, the three buses hit 
the highroad leading to a day of hearty 
pleasure. But a mere bus is about as 
speedy as a sand crab compared to a nifty 
motor boat and ‘“ Commodore” Eddie 
Hammond, making a well timed start, 
speeded up from Larchmont at a 20- 
mile clip in his classy “ Man-O-War,” 
and created quite a sensation as he 
breezed in to the dock. 

The rest arriving via the asphalt route, 
in three nifty white Packards, minus 
shock absorbers, rolled majestically up 
to the door steps of “ mine host”? Duer, 
around the hour of twelve, ready to do 
full justice to the “eats.” If there is 
anything more than another, that is cal- 
culated to contribute to a “ feller’s” ap- 
petite it is a ride in a motor bus. A good healthy break- 
fast, such as your great grandfather used to eat and still 
live to tell the tale, was devoured, within short order and 
the lusty outingites were out on the grounds ready to wit- 
ness the battle between the married men and single men. 


r SHERE are ships and ships. Ships of discovery and 


President Lee Schoenthal (gent 
on right) and E. W. Hammond, 
Registering 100 Per Cent Interest 
as They Wait for the Little Birdie Tl 
to Hop Out While Their Picture LE 
Was Being Took. 


MarrieD MEN Go 50-50 WITH SINGLE MEN 

With handpicked lineups, the married men under th 
wing of Capt. W. J. Kennedy were out to scalp the singh 
men captained by Joseph McCauley. While there wet 
moments when this seemed likely to happen, there wer 
other moments when it seemed rather uncertain as ; 
glance at the score will show. The game began with Ken 
nedy at bat. “ Bill’? swings a wicked club but he faile 
to connect with Hawthorn’s aerial rollers am 
fanned. Demars singled and _ lande 
safely on first sack. Doctor slamme 
one to right field and DeMars passed 0 
to third. O’Hara walked. Moskowitz far 
ned, but the decision was not unanimou 
and Schoenthal retired as “ump” an 
Friedman went in as spotter of the sul 
tle curves. 

Katzenberg opened the second half ¢ 
the first with a clout to deep center an 
skipped to second. Werner walke 
Katzenberg dodged to third. Hamm« 
walked. Hawthorn whanged out 
double bagger. Hammer faded out ; 
third. A wild peg let Werner and Kat: 
enberg gallop across the plate. Hay 
thorn made a clean start on a passe 
ball and moved on to third. Katz fanne 
McCauley drove out a double sacker ar 
Hawthorn romped in. Rosenbaw 
sizzled. 
second opened as_ Greenspz 

walked, and neatly advanced to third’ 

a wild peg that rolled past the farmer 
Gordon fanned, and Greenspan galloped home on a wi 
throw. Frischman walked and, taking a chance, beat tl 
ball to second. Young fanned and Frischman stole ° 
third, and loped home on sky rocketing throw. Ke 
nedy tapped out a 2-baser, advanced to third on a wi 
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| “Fightin’ Bill” Kennedy (7th gent from left, upper row) 
‘Who Captained the Married Men’s Team and His Lusty 
‘Bunch of Hand-picked Players That Made the 50-50 Score 
Famous. 

eg and DeMars walked. Doc- 
or tapped a slow one and was 
juzzled out. 

| Gilfrich muzzled out with 
ime grounder to DeMars. 
tosenbaum whanged a hit to 
ght and landed safe on first 
ack, and advanced to second 

n passed ball. Katzenberg 
anned. Rosenbaum romped 
ome on a wild peg. Werner 
anned and Doctor was snuffed 
ut on first. 

O’Hara walked and copped 
cond on wild peg. Mosko- 
vitz sizzled, Greenspan fanned 
sordon clouted the horsehide 


‘rischman bammed a liner but 
-as muzzled by Hawthorn and Photos, Again. 

YHara was marooned on third. 

' Hammer walked and advanced to second on passed 
all. Hawthorn bammed a bambino and landed safe on 


THE 50-50 SCORE 


ingle Men AB. H.R. Married Men A.B. H. R 

catzenberg 1b + 1 1 Kennedy c 4 1 1 

Verner 3b 3 1 1 Demars p 3} 2 2 

[ammer c 3 1 Doctor 1b 4 2 1 

lawthorn p hi 3 3 O’Hara 2b 4 1 1 

catz f 1 Moskovitz 3b 4 il 1 

{cCauley cf 2 1 Greenspan rf 3 1 1 

tobinson—s_ rf 1 Gordon cf 3 

nlfrich 2b 3 1 il Frischman ss 3 1 1 

‘osenbaum ss 3 2 2 Young lf 1 

breitenger 2 Wagner 1 

lock 1 Turkel 1 

ear 2 Graubard 1 1 
Total 28 9 9 32 9 9 


sreitenger replaced Katz in 4th inning 


3lock : McCauley in 4th inning 

xear e Robinson in 4th inning 

“urkel e Greenspan in 4th inning 

iraubard be Young in 3rd inning 

farried Men 3 1 2 1 1 1 9 
single Men 1 2 1 il 1 3 9 


Jmpires: Lee, Schoenthal, Friedman, Wm. Wagner. 
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: Here’s the Bunch of Horsehide Artists Corralled by 
nd beat the ball to third. Captain “ Joe” McCauley (6th gent, upper left) That Look ; 
Pretty Good. Compare the Double Row of Sunny Faces This gave a 50-50 deal to all 
with the Other Team, Then Look at the Score Then at the 
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second as Hammer romped home. Katz sizzled, and 
Hawthorn loped home on wild peg. McCauley tapped a 
fly and was muzzled out on first. Robinson repeated and 
was muzzled. 

Graubard singled and landed safe on first and advanced 
to second on Kennedy’s sacrifice. Graubard loped to 
third on wild peg. DeMars clouted fly to center and 
reached first. Doctor bammed hit to left and landed 
safe on second as Graubard romped home. 

O’Hara fanned. Gilfrisch singled and reached first. 
Rosenbaum sizzled. Gilfrisch stole second. Katzenberg 
fanned and Gilfrisch moved on to third on passed ball. 
Werner sizzled. 

Moskowitz walked. Turkel fanned. Muskowitz beat 
the ball to second, passed on to third on wild peg and 
loped home on skyrocketing throw. Gordon snuffed out 
on pop to short. Frischman sizzled. 

Kear fanned. Hawthorn bammed to center and landed 
on first and advanced to second 
on wild peg. Breitenger 
fanned. Hawthorn stole third 
and galloped home on passed 
ball. Block sizzled. 

Graubard clouted the horse- 
hide for a 2 sacker, advanced to 
third on wild throw and 
romped home on passed ball. 
Kennedy clouted a _ double 
sacker, beat the ball to third 
and romped home on wild peg. 
Wagner walked. Married men 
ran up score to 10, and single 
men advanced to 9, but by 
agreement, following an ani- 
mated chewing match, the score 
was officially announced as 9-9. 


and hurt no one’s feelings. All 
to the cats’ meow—the eels’ ankles we'll say, hot dog! 


(Continued on page 26) 


“ Billy ” Lynch and a Bunch of Fans in Action at an Ex- 
citing Moment in the 6th Inning with 3 Men on the Sacks. 


[N TERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


AKING her first trip as head buyer for the John 
Shillito Co., Cincinnati, Ohio, Miss M. S. 


Aufderheide was welcomed in the New York 
market this week by the local trade. She was formerly 
assistant to N. L. Clark, recently resigned. She is a 
woman of excellent personality and at once impresses 
one with her thorough knowledge of the business. It is 
the opinion of all who have had the pleasure of meeting 
her that the concern has made no mistake in placing her 
in charge of their china, glassware and housefurnishing 
departments. She is stopping at the Seville. 


Homer J. Taylor, president. of the Knowles, Taylor & 
Knowles Co., after attending the summer meeting of the 
United States Potters’ Association at Trenton last week, 
came on to New York for a few days’ rest before return- 
ing to East Liverpool. He expects to remain here the most 
of this week. Of course he dropped in for an unofficial 
visit with the firm’s New York representative, E. W. 
Hammond. 


Mr. Lannes, manager of the soda fountain and lunch 
counter operated by R. H. Macy & Co., is singing the 
praises of his new “ Nonik”’ glassware service which he 
recently adopted for use in these departments, 


L. J. Koster, buyer for “ The Famous” store, Brad- 
dock, Pa., arrived in town on Monday to make his fall 
purchases of china, glassware, housefurnishings and toys. 
He is making his headquarters at their New York office, 
c/o Livingston & Cohen, 38 West 23rd Street. 


Guy E. Crooks, head of the Crooksville China Co., 
after attending the summer meeting of the United States 
Potters Association held at Trenton, took the opportunity 
of coming to New York last Friday for a visit with his 
local agent, Guy Cooke, before returning home. 


J. H. Cahne has been engaged by David L. and Chas. 
L. Wise, 10 West 23rd. St., to assist Charles Wise in 
calling on the trade in the Metropolitan District. 


The well known importer, Jas. B. Boote, on his recent 
trip to the several factories in England, which are repre- 
sented in this country by Edward Boote, arranged for 
the early showing at the concern’s salesroom, 35 West 
23rd St., of new lines of samples which have been in 
preparation at the Cauldon and Wood & Sons factories 
for some time. Most of the patterns have been designed 
particularly for the American trade. Mr. Boote, who 
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submitted suggestions for many of them, arrived in Eng 
land to place his stamp of approval on them before the 
were shipped to this country and said they were a 
he had hoped for. They are now on the water and ar 
expected to be shown here very soon. 


Chas, Challinor, factory manager for the United State 
Glass Co., passed through New York last week accom 
panied by his daughter, for his annual vacation in Maine 
He stopped off for a day for a visit with his son Frank 
who is with the concern’s local office. 


L. O. Lankas who has been a stranger to New Yor 
since Bawo & Dotter, with whom he was associated fo: 
many years, discontinued business, was calling on many 
of his old friends in the trade here last week, who ar 
glad to hear that he has returned to make his home ir 
New York. He has been connected with Cassidy’s Ltd. 
Winnipeg, Canada, for a number of years. 


J. M. Takito, of the Taiyo Trading Co., who has charge 
of the concern’s manufacturing interests in Japan, ar- 
rived here last week for his first visit in two years. 


John Skelton, who is associated with his brother, Fred- 
erick, manufacturers’ agent, is enjoying a two weeks 
sojourn amid the rural surroundings at Carmel, N. Y. 


S. G. Shoemaker, buyer for Tupper Bros., Plainfield, 
N. J., resigned his position with the firm last Saturday. 
He is considering two or three offers of buyerships, but 
has reached no definite decision as to which he will accept 
as yet. 


J. Arthur Davison, with John Davison, Inc., leaves on 
Friday of this week with his family for Maine, where he 
will put in the remainder of the month. He expects te 
make the trip in his car, as is his usual custom each 
summer. 


J. L. Lynch, buyer for J. Bacon & Sons, Louisville, Ky., 
finished up with the placing of his fall orders in the local 
market this week, and instead of remaining here for two 
weeks longer on his vacation, as was his original inten- 
tion, he will leave the last of the week for Syracuse, 
where he and Mrs. Lynch will join some friends in mak- 
ing a motor trip. 


Martin Engelhardt in charge of the china department 
for L. Barth & Sons leaves on Saturday for a two weeks 
vacation in the Adirondacks. ) 
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Operative Potters Wage Conference Slated 
for August 23rd 


The wage conference between the Labor Committee 
of the United States Potters’ Association and the confer- 
, ence committee of the National Brotherhood of Opera- 
tive Potters, will be held in the Hotel Cleveland, Cleve- 
| land, O., beginning August 23. Heretofore all wage con- 
, ferences have been held in either New York or Atlantic 
City. The length of the conference cannot be determined, 
_ as it has been the policy of the joint committee in the past 
to “stick”? until an agreement was made a matter of 


_ record. 

W. E. Wells, of the Homer Laughlin China Co., is 
chairman of the Labor Committee of the Potters’ Asso- 
ciation. The list of demands coming from the operatives, 
which will form the basis of the Cleveland discussion was 
published in the Crockery & GLAss JOURNAL in the issue 

of August 3rd. Summing up these propositions, a higher 
wage and a decreased working ea Ehe are salient points 
| Sought by the workers. 


‘Glass Wage Conferences End in Atlantic City; 
| Fail to Settle Wage Question 


The Iron Mould and Caster Place Departments which 
came up for conference between the manufacturers and 
committee representing the workers at the Marlborough- 
;Blenheim Hotel, Atlantic City, N. J., on August 5, ad- 
journed without reaching an agreement on the wage scale. 

The blanks for cutting as well as Oven Ware Depart- 
ments will be taken up in conference in Pittsburgh at a 
later date. Results of conferences in the other depart- 
‘ments were published in the August 3rd issue of the 
(CROCKERY AND GLAss JoURNAL. The August 5th session 
ended the conferences in Atlantic City for the year. They 
had been in progress since July 24th. 


Vail & Young to Move 


Vail and Young, manufacturers’ agents, who have been 
located at 16 West 23rd Street, where they occupied a 
part of the showroom with Bates & Ledden have arranged 
to move to 1133 Broadway, corner of 26th Street, on 
August 15th, where they will occupy room 601. The ad- 
dition of the Edwin Bennett Pottery Co. line of Balti- 
more, Md., which they have acquired for representation 
in the New York market, in addition to their glassware 
factories which they already represented, has made the 
change necessary, in order to give them enough room for 
the proper display of their various lines of samples. 


Hammond Gets Jeannette Line 


E. W. Hammond, 10 West 23rd Street, has added the 
Jeannette Glass Co., Jeannette, Pa., manufacturers of a 
strong line of pressed glass Breralnes to the other lines 
je represents in the New York market. A full line of 
samples from the factory are now on view at his sales- 
‘oom. 


| 
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Buyers in New York 
AUGUST 4, 1922. 


Henry Henoch, department store mdse., 
Clinton, Ill, Pennsylvania. 
Mackie, china and glassware, Ernst Kern Co., Detroit, 
Mich., 1107 Broadway. 

Edward A. Hoffman, teys, E. A. Hoffman, Elmira, N. Y., 
Grand. 

Miss Vollmer, toys, Gimbel Bros., Milwaukee, Wis., 32nd St. 
and 6th Ave. (N. Y. Office). 


Henry Henoch, 


AUGUST 5, 1922. 


C. J. Robinson, china, glassware and fancy china, Jordan 
Marsh Co., Boston, Mass., 432 4th Ave. 

Miss Vollmer, toys, Gimbel Bros., Milwaukee, Wis., New York 
Office, Broadway and 32nd St 

Thomas M. Walshe, housefurnishings, china and glassware, 
George McBain Co. Inc., Roanoke, Va., care D. G, Union 432 
4th Ave. 

S. S. Weisman, housefurnishings, Winter Co., 
La., care H. Stern, 37 West 28th Street. 

Mr. Jamieson, representing Jamieson Housefnrnishing Co., 


Trinidad, Colo., 32 West 25th Street Gay Cos)k 


Shrevesport, 


AUGUST 8th, 1922. 


Mrs. H. Nichols, dolls, D. C. Yeager Co., 
Broadway. 

Sol Ruben, housefurnishings, M. Rich & Bros., Atlanta, Ga., 
care Kirby Block & Fisher, 352 4th Ave. 

W. I. Miller, toys, Miller's Dollar Store, Atlanta, Ga., Grand 
Hotel. 

A. A. Hall, china and glassware, Hutzler Bros. Co., Baltimore, 
Md., care Kirby Block & Fisher, 352 4th Ave. 

L. J. Koster, housefurnishings, Katz & Goldsmith, Braddock, 
Pa., 38 West 32nd Street. 

Miss O. E. Gibson, gift shop goods, John H. Ling, china and 
Mrs. A. Marque, lamps, Mandel Bros., Chicago, Ill, 13 East 
22nd St. 

M. V. McMahn, toys, Higbee Co., Cleveland, O., Commodore 
Hotel. 

C. W. Sharp, toys, F. & R. Lazarus, Columbus, O., 225 5th Ave. 

L. J. Hunkler, housefurnishings, Elder-Johnson Co., Dayton, 
O., 240 Madison Ave. 

R. B. Richart, toys, Tuerke Merc. Co., 
Prince George. 

Miss Emmerich, lamps and shades, H. P. Wasson Co., Indian- 
apolis, Ind., care A. Fantl, 116 West 32nd St. 

Miss N. Connors, gift goods, R. E. Pennington Co., Jackson, 
Miss., care A. Fantl, 116 West 32nd St. 

M. C. Cole, china and glassware, Gilmore Bros., Kalamazoo, 
Mich., Latham. 

E. M. Buther, housefurnishings, 
Memphis, Tenn., 116 West 32nd St. 

E. H. Taylor, housefurnishings, Maison Blanche, New Or- 
leans, La., 116 West 32nd St. 

A. R. Smith, housefurnishings, M. B. Arnstein & Co., Knox- 
ville, Tenn., Woodstock. 

W. H. Hartlep, toys, Lorch Bros., Pittsburgh, Pa., 
vania Hotel. 

. Levy, china and glassware, Kaufman & Baer, Pittsburgh, 
Pa., 404 4th Ave. 

J. G. Paulette, housefurnishings, Mrs. Cora H. Newman, china 
and glassware, Miller & Rhodes, Inc., Richmond, Va., care 
Dry Goods Union, 432 4th Ave. 

Thos. M.. Farrell, housefurnishings, E. W. Edwards & Son, 
Rochester. Minn., Martinique Hotel. 

C. A. O’Connor, toys and housefurnishings, Spokane D. G. 
Co., Spokane, Wash., 440 4th Ave 

Mr. Baxter, china and housefurnishings, LaSalle & Koch Co., 
Toledo, O., 225 Fifth Ave. 

Miss E. M. Foberg, gift shop goods, Pelletier Stores, Topeka, 
Kans., care A. Fantl, 116 West 32nd St. 

J. MacFarquhar, toys, J. Hertzberg, housefurnishings, S. Kann 
Sons Co., Washington, D. C., 432 4th Ave. 

E. Maginnis, china and lamps, P. J. O’Hara, toys and house- 
furnishings, Straus-Hirschberg Co., Youngstown, O., care Baer 
& Lilienthal, 1150 Broadway. 

Mrs. R. ange poaetiie art and gift goods, Quack Gifts Shop, 
Wichita, Kans., Cadillac. 

Mrs. M. Stayman, housewares, toys and dolls, Stayman’s, 
Worcester, Mass., Willard. 

Miss M. Auferhide, housefurnishings, china and glassware, 
John Shillito Co., Cincinnati, O., 432 4th Ave. 

Miss L, Schuer, toys, china, glassware, lamps and housefur- 
snishings, McAlpin Co., Cincinnati, O., 23 East 26th St. (Knott). 


Akron, O., 1170 


Fort Dodge, lowa, 


B. Lowenstein & Bro., 


Pennsyl- 
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“More than an office building” 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at Madison Square 


New York 
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M. S. Blakely, housefurnishings and toys, Trask, Prescott 

Richardson, Erie, Pa. 23 East 26th St. (Mdse. Reporting Co.) 
Hinck, housefurnishings, The Meyers Co., Greensboro, 

Ne G23 East 26th St. (Mdse. Reporting Co.) 

J. D. Leach, gift shop goods, Zinner, Bradshaw Co., Hunt- 
ington, W. Va., Latham Hotel. 

E. R. Hauge, toys, L. H. Field Co., Jackson, Mich., Latham. 

H. P. Salsar, housefurnishings, William F. Gabel Co., Al- 
toona, Pa., care Syndicate Trading Co., 240 Madison Ave. 

E. Zeller, general mdse. and toys, W. Koch Importing Co., 
Baltimore Md., Imperial. 

E. M. Luther, housefurnishings, B. Lowenstein & Bro., Mem- 
phis, Tenn., 116 West 32nd Street. 

Mr. Kaufmann, housefurnishings and toys, Bannon Bros., 
St. Paul, Minn., care Kirby Block & Fisher, 352 4th Ave. 

J. Hertzberg, housefurnishings, china and glassware, S. Kann- 
son Co., Washington, D. C., 432 4th Ave. 

W. M. Lease, housefurnishings, china, glassware and toys, 
P. Weists Sons, York, Pa., care W. Gross, 370 7th Avenue. 

C. J. Robinson, china, glassware and fancy china, Jordan 
Marsh Co., Boston, Mass., 432 4th Ave. 

B. McManamon, housefurnishings, china and toys, Deardoft 
Co., Galliopolis, O., 1170 Broadway (Morgan & Ahrens), 

S. Klugherz, toys, Home Music Co. Lancaster, Pa., Penn- 
sylvania. 
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Frank M. Reiser, toys and gift shop goods, Kline-Eppihimer 
Co., Reading, Pa., Imperial Hotel. 

I. Halpern, housefurnishings and toys, Stix-Baer & Fuller, 
St. Louis, Mo., Pennsylvania Hotel. 

M. J. Gleason, housefurnishings, Jameson’s Housefurnishings 
Co., Trinidad, Col. McAlpin Hotel. 

Bob Padgett, toys, J. C. MacInnes Co., Worcester, Mass., 
care D. G. Alliance, 404 Fourth Avenue. : 

P. Flanagan, toys, M. O’Neil Co., Akron, O., care E. M. Sost- 
man, 37 West 26th Street. 

M. Gordon, housefurnishings, M. Gordon, Boston, Mass., 
Pennsylvania Hotel. 

Edith M. Lawrence, gift shop goods and lamp shades, H. 
Jonap & Co., Cincinnati, O., McAlpin Hotel. 

E. D. Stoffer, toys, May Co., Cleveland, O., 37 West 26th 
Street, care E. M. Sostman. 
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for Crockery and Glass 


Buyers of Crockery or Glass visit- 
ing the sales offices of manufacturers 
in this building will find unusual so- 
licitude for their comfort and con- 
venience. There is a thoroughness 
about the service more often asso- 
ciated with hotels than office build- 
ings. Guests of the occupants are 
guests of the building. 


It is this service and the conven- 
ience of finding so many sales offices 
under one roof that brings buyers 


directly to The Fifth Avenue 
Building. 
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Mrs. W. A. Muller, gift novelties, Sanger Bros., Dallas, Texas) 
Pennsylvania Hotel. 

M. H. Blakeley, housefurnishings, china and_ toys, Trask 
Presscott & Richardson Co., Erie, Pa., 23 East 26th Street. 

E. M. Luther, housefurnishings, B. Lowenstein & Bros., Mem- 
phis, Tenn., 116 West 32nd Street. 

L. Benedict, toys, Mandel’s Inc., New Haven, Conn., 1150 
Broadway. 

Miss H. S. Roeber, Gift Novelties, Hetzler Bros. Co., Balti- 
more, Md., care of Kirby, Block & Fischer, 352 Fourth ‘Avenue 

G. H. Guest, housefurnishings, Jordan Marsh Co., Bost 
432 Fourth Avenue. 

R. H. Schnepf, china, housefurnishings and toys, Columbus 
D. G. Co., Columbus, O., Prince George Hotel. 

G. D. Srowe, china, glassware and toys, Younker Bros. Inc. 
Des Moines, Ia., 305 Fifth Avenue. 

Miss Paddack, gift novelties, Geo. A. Gray Co., Duluth, Minn. 
Waldorf Astoria. 

Miss M. E. Wilkinson, glass, china and baskets, The Bartor 
Co., Manchester, N. Prince George Hotel. 

Miss M. C. Fargo, eift shop goods, Gimbel Bros., Milwaukee 
Wis., Pennsylvania Hotel. 

F. E. Kirby, housefurnishings and china, Frank E. Kirby 
Mt. Vernon, O.,. Commodore Hotel. 

1d, eae Roe, housefurnishings, W. A. McNaughton, Muncie 
Ind., care Kirby Block & Fischer, 352 4th Ave. 

F. M. Taylor, china and toys, F. M. Taylor, New Orleans, i 
116 West 32nd St. care M. Gradwohl. 

J. F. Kirkton, toys, eee Photo Stores and Gift Shot 
Palm Beach, Fla., McAlpin Hotel. 

Mrs. M. Harggesheimer, gift shop goods, Eagle Book & Gif 
SOD Rochester, Minn., Imperial Hotel. 

G Greaza, glass and china, Field-Schlick & Co., St. Pau 
Aiia 164 Broadway care Fellows Buying Corp. 

Mf MacFarquhar, toys, S. Kann Sons Co., Washington, D. Cl 
Waldorf Astoria Hotel. 
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Julius Bruneman, housefurnishings, Blumenthal Supply Co 
Ansonia, Conn., 531 8th Avenue. 
JE; 18% Lilienthal, china and glassware, Lilienthal Crockery Co 
Atlanta, Ga., Netherland. 
(Continued on Page 34) 


United States Potters’ Association will see their way 
clear at this time to grant any increase in wages to 
mployes. The time and place for the forthcoming wage 
onference have not been selected, although the Labor 
‘ommittee of the Association has been fully advised as to 
ae wishes of the members of the Association in the ad- 
astment of the wage scale for the next fiscal term. Some 


| T does not seem probable that the members of the 


-,anufacturers have pointed out that to re-establish wages 
's they prevailed during 1921 would only result in the 
ianufacturer being compelled to revise selling lists up- 


ess is now controlled by people of Niles. 


-ard, and any such action would be fully resented by 
istributors. A number of pottery workers have made it 
lain that no wage advance is expected; this in view of 
ae fact that particular suggestions have come from the 
vrotherhood convention asking for the re-establishment 
f£ former wage scales. 


| With a capital stock of $100,000 the Healey-Bedson 
‘ottery Co. has been formed at Trenton, N. J., by 
tephen J. Healey and Harry Bedson, both of Trenton. 


The Atlas China Co. has been the name selected for the 
usiness formerly known as the Crescent China Co., at 
Wiles, O., which has been taken over by O. H. C. Ar- 
endts. The new interest has been incorporated under 
Yhio laws with a capital stock of $550,000, and the busi- 
ihe Crescent 
hina Co., was a former Sebring interest, headed by F. A. 
yebring. Decision of the latter to erect a seven-kiln 
lant near Sebring caused the sale of the plant at Niles. 
The American Ceramic Society summer excursion 
leeting will begin next Sunday, Aug. 13, and close on 
he 19th. Members of the society will visit Rochester 
ad Buffalo, N. Y., and Niagara Falls, Montreal, Ottawa, 
.ingston, Toronto and Hamilton, Canada. A daylight 
‘ip from the Thousand Islands to Montreal will be a fea- 
are of the week. A number from the East Liverpool dis- 
rict propose to take the journey. 


According to local railroad advices, a scarcity of box 
ars is being anticipated with the adjustment of the rail 
trike. Even now, so railroad men in this district advise, 
jere is no over-supply of such rolling stock. Car lot 
uyers of local ceramic products may suffer some delay 
receiving shipments, should the shortage become acute, 
5 it did during the war period. 

| 
Manufacturing of ware in the new unit of the Onon- 
aga Pottery Co., at Syracuse, N. Y., continues on an en- 
irged scale. The new addition was opened June 9, and 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


since then there has been a gradual increase in the output 
of the different departments. A feature of the business of 
this firm is found in the fact that it designs and manu- 
factures its own decorations, thereby always having in its 
line original patterns. 


A. C. Hoffman has been appointed southern repre- 
sentative of the Trenton Potteries Co., Trenton, N. J., 
with headquarters at Asheville, N. C. 


Eugene A. DeLan, formerly of Trenton, is in charge 
of the decorating department of the Shenango China Co., 
New Castle, Pa., manufacturers of vitrified hotel china. 
The Shenango China Co. recently increased the size of 
its decorating department, which permits the employ- 
ment of a larger force of skilled decorators. Some very 
clever new decorations have recently been added to the 
line. 


Shipments of dinnerware from the East Liverpool dis- 
trict by the water route seem to be increasing of late. 
Frequently boats south bound have been unable to take 
aboard all freight offered, leaving many shipments for 
the following boat. Late last week tonnage equal to five 
cars was shipped from here to Pittsburgh by boat. 

Local clay brokers have been advised of a change in 
the market on English china clays. The new price sched- 
ule reduces quotations ‘“‘ approximately three shillings ” 
per long ton. Imported china clays are now selling on a 
basis of $13@$18 per ton, domestic washed $8@$10 and 
unwashed $6@$8 per ton. 


Establishment of two art potteries in the South re- 
cently will be watched with interest by the trade. Yowell 
& Erber have opened a small shop at Orlando, Fla., where 
several East Liverpool potters have been engaged, and 
now another is to be opened at Oak Cliff, Texas, by the 
Texas Chinaware & Novelty Pottery Co. It may not be 
long until the products of these new art shops will be 
offered in the northern markets. 


A. S. Shook, who has been representing the E. H. 
Sebring Pottery Co. in the Indian territory, has been 
spending several days at the home offices, arranging his 
fall line. 


Open stock dinnerware for the department store trade 
is to be made a big feature by the French China Co., 
Sebring, O., which is building four double decorating 
kilns in a large building adjoining the pottery which it 

(Continued on bage 34) 
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Merchandising News from the Retail 
Stores 


Sales Notes Which Show What Well Known Shops Are Doing to Promote Trade—Novelties and 
Short Sets Are Seasonable Features—Gift Shop Goods in Glass and Silver Well Displayed 
—Many Sales of Aluminum and Housewares and Electric Utilities Now On 
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entrance of the china and glass department, for 

which L. J. Gasper is buyer, there is an interesting 
showing of garden pottery. Granite vases, bird fonts, 
garden seats, and flower boxes, tall and small pedestals 
for the garden entrance, with huge glass mercury-lined 
gazing globes, fountain basins and a host of other entic- 
ing decorative suggestions. America is imitating the gar- 
dens of foreign estates in adopting this delightful form 
of outdoor adornment. On the same floor and adjoining 
this section is the lamp division where there is an exten- 
sive assemblage of decorative candles suitable for table 
or other crnamental purposes. A very odd candle shows 
a camouflage decoration, all the colors are formed to 
represent the war-time ship decoration, which makes a 
novel type of design. A range of all popular colors in 
small and latge candles are shown, in fancy designs, spiral 
and plain—pink, blue, orange, purple, yellow, green, white 
and black with a predominance of floral or other designs. 
Small candles suitable for birthday cake or Christmas 
tree are among the collection. 


Cy: the second floor of John Wanamaker’s, at the 


The Woolworth chain stores are displaying some very 
good ten cent values in tin ware—patty pans, sieves, 
cheese and cocoanut graters, cake and bread pans and 
many other items which are worth-while ten cent induce- 
ments. A line of grey enamel ware in medium size pre- 
serving kettles and other kitchen utilities are also re- 
markably attractive ten cent offerings. Glassware is 
conspicuously displayed in all of the stores operated un- 
der the Woolworth system. There is also a prominent 
window display of summer toys, sand sets, pails and 
shovels and many others, suitable for beach amusement. 

The Braus Galleries, 385 Fifth Avenue, is selling an 
exclusive variety of lamps and shades at 20 per cent dis- 
count. Exceedingly desirable bridge lamps with parch- 
ment shade in several decorative designs, at $20.00, and 
odd lamps with parchment shades at $25.00. A full line 
of artistic metal and porcelain lamps for boudoir or 
reading with handsome silk shades in plaited and other 
effects at reasonable prices. A very unique and dainty 
boudoir lamp with base and shade is developed in delicate 
pink silk, the edge of the shade finished with a ruffle of 
orchid colored silk, with decoration formed with festoons 
of silk roses in darker shades and green leaves on the 
body of the lamp shade, and around the base is a novel 
and unusually beautiful idea for a small lamp. Book 
ends in polychrome and other finishes, a variety of small 
candle screens, square and oblong, brass candlesticks and 
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candelabra, and very useful smokers’ wrought iron stands 
with porcelain ash tray in all the prevailing colors—blue, 
oorange, green, rose, etc.—are some of the attractions at 
reduction prices. 

A sale of aluminum ware on the 6th floor, James Me- 
Creery, housefurnishing department, under the charge 
of A. J. Becker, buyer, has some strong values at 95 cents 
each. Frying pans, dish pans, tea kettles, double boilers, 
coffee percolators all at this exceedingly attractive price. 
In the basket division of the housefurnishing department 
there is offered some splendid sturdy sewing baskets or 
stocking baskets, in a variety of designs and shapes, 
hampers, both willow and fiber, in square, round corner ' 
shapes are good summer specialties. A new line of pa- 
per luncheon sets, comprising spoons, forks, table cloth 
and napkins, are popular outing necessities at 50 cents a 
set. 

The Lamp, China, Glass and Gift Department on the. 
third floor of John Daniell & Sons, 9th street and Broad- 
way, is showing some very artistic lamps with metal and 
parchment shades. Mme. Jeannott, who has been buyer 
of numerous departments for the above store for over 
fifty years, has shown discriminating taste in the selection 
of these beautiful lamps and shades, Metal lamps with 
porcelain shades, canopy and flaring shapes, are priced. 
at $9.50, $11.50 and $12.95. These are very attractive in 
design and coloring to harmonize with interior furnish- 
ing and decorations. A full line of unique lamps with 
silk shades in various colors and trimmings for recep- 
tion room or boudoir are favorably priced. China, glass- 
ware, baskets and novelties at popular prices are housed 
in this department. Luncheon and tea sets are season- 
able summer specialties among the collection on this floor. 

Some extraordinary importations are shown at “ The 
Oriental Store,” Benjamin E. Palmer, 261 Fifth Avenue, 
importer of Japanese, Chinese, India and Persian goods. 
A very interesting bowl in Shosan Pottery is made by 
an old Japanese, who although wealthy, has devoted his 
time to perfecting this style of pottery. He lives on 
“ Porcelain Hill”? in Japan, where he works out his spe- 
cial designs. These bowls are ivory white with design 
of blue flowers or other colors in clouded effects. They 
are extremely original in coloring and decoration, being 
the sole product from the hands of this unusual Japanese 
pottery lover. Mirror black vases, with gold penciled 
design, porcelain lamps, an extensive assortment of can- 

(Continued on page 30.) 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


for the entire general line this fall will be equal to 

best previous records, provided, however, industrial 
skies are cleared. Of late there has been a noticeable 
tendency on the part of some buyers to anticipate future 
requirements in somewhat more liberal volume than has 
seen the custom during the earlier months of the year, 
and should this situation continue, all factories will be 
cather liberally supplied with orders. September is being 
ooked upon as the turning point, and current opinion is 
chat the last four months of the year will prove to be 
among the most active of the season. 


li is the belief of glass manufacturers that the demand 


Designing of new lines for the 1923 trade has been 
caken up by many manufacturers. It is currently re- 
sorted that not many new table lines will be put on the 
market next season, although current offerings will be 
augmented by the addition of new items. It is recalled 
chat the lines shown last January at the Fort Pitt Hotel 
were strong in specialties and that the demand for these 
lesigns even to this day is said to be rather active. That 
the specialty business will continue good during the re- 
nainder of the year there is very little question. 


| The capacity of the Toronto, O., plant of the Gill 
Brothers Glass Co., Steubenville, is to be increased by 
the removal of the production of their No. 4 furnace at 
Steubenville to Toronto. This furnace has been idle 
for some years. At the Tronto plant the business will 
run strong to chimneys and lantern globes, while the 
ighting line will be strengthened at the Steubenville 
plant, which is one of the oldest glass factories in the 
country. 


The H. C. Fry Glass Co., Rochester, Pa., has placed 
mn the market a new specialty which is bound to have a 
arge demand. This is a baby milk bottle and is made of 
hhe same glass as the new specialty line, which was shown 
tor the last time at the Fort Pitt exhibit by Howard 
fry. The item is having an active call from the drug 
‘rade, although some department store buyers who have 
earned of the new item have been ordering it in gross 
ots. 


' Operations have been increased at the plant of the 
Seneca Glass Co., Morgantown, W. Va. One of the plants 
of this concern which has been active occasionally during 


he last four years has now been placed on an active 
schedule. 


4 


| Shipments of glassware from this district to the south- 
rn market by the water route have increased about 40 
ie cent since the beginning of the rail strike, so river 
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traffic managers report. The same situation applies to 
the shipment of glassware from the Wheeling, Mounds- 
ville, Paden City and New Martinsville districts. 


George Yost, head of the Bellaire (O.) Bottle Co., 
has confirmed the report that negotiations are pending for 
the transfer of that business to other interests. Confer- 
ences with this end in view have been held of late. 


The semi-colonial pattern shown early this year by the 
Co-Operative Flint Glass Co., Beaver Falls, Pa., has 
proved popular with the trade throughout the season. 
Included in this line is found a footed celery tray, spoon 
tray, relish dish, jug, baskets and tumblers. The candle 
stick line of this firm, with plain bottoms, is also in good 
demand. 


A recent survey made by the Federal geologists shows 
that close to 2,000,000 tons of sand is used annually in 
the United States in the manufacturing of glass. Com- 
bined with the volume used in the pottery trade, the 
amount used in the two lines exceeds that reported by the 
Government, 


Some slight improvement in the demand for lighting 
glassware was reported by manufacturers in this district 
this week. Factories featuring this line, however, have 
not been working to capacity, although the output is 
greater now than heretofore this year. Increased build- 
ing activity is said to be the reason for the new demand. 


About $30,000 is being spent by the Indiana Glass Co. 
on its Dunkirk, Ind., plant in putting through an improve- 
ment program. With these changes completed, the pro- 
duction will be increased. 


Salesmen for the United States Glass Co. have started 
over their territories, following their usual summer vaca- 
tion. This force has been at the home office during the 
last month. 


Recent damage caused by a slight fire at the plant of 
the Monongah Glass Co., Fairmont, W. Va., has been re- 
paired, and the plant is now working as usual. The fire 
was caused by a bursted tank. 


All glass manufacturers in this district who list a con- 
tainer line say that the demand this year for such items is 
far in excess of that of previous seasons. Some of the 
fruit jar manufacturers have such heavy business on file, 
that all prices have been withdrawn. Stocks at factories 
are exceedingly low, and the majority of plants are run- 
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ning full time on current business, it being impossible to 
assemble future stocks. Both domestic and commercial 
demand for the container lines is pronounced good. 


Business interests at Scottsville, Va., are seeking cor- 
respondence with those who would be interested in estab- 
lishing a glass factory at that place. The Big Bend 
Power Co. is an active leader in increasing the industrial 
activity of that district. 


Several of the buildings formerly occupied by the Na- 
tional Glass Co., Rochester, Pa., are being razed and the 
sites used by the American Borax Co., for the erection of 
new plants. This takes from the Rochester district sev- 
eral of the older glass factories. 


The larger mail order houses have been rather active in 
ordering glassware during the last few months, and the 
demand from this source even during the last few weeks 
is considered good. These houses report increased sales 
during the first six months of the year, and now they are 
ordering for early fall. The two large Chicago interests 
have been placing rather liberal specifications of late. 


Salesmen Hold Frolic by the Sea 
(Continued from page 19) 
Atuietic Numsers Not So Bap EITHER 

When the excitement of the ball game had subsided 
sufficiently for “ Billy” DeMars, chairman of the Sports 
Committee, to break loose from the argument that fol- 
lowed, he announced the “ too Yard Dash,” as the first 
event on the program of athletics. And what did “ Billy ” 
do but start right out and win the first prize himself. 
Arthur A. Frischman came in second, and D. E. Rosen- 
baum third. 

The second event was the “Old Man’s Race” for 
youngsters over fifty. Some pretty spry boys, who have 
been identified with the trade more than three years, 
lined up for this race as follows: Ed. Hamblin, E. W. 
Hammond, Charles Kraft, Charles A. Postley, William 
E. Doctor, G. M. Abbot and Leonard Stock. Oh boy! 
you ought to have seen them sprint. “ Eddie” Ham- 
mond won, while Hamblin gave him a hard tussle for 
second and Doctor wasn’t far behind as third winner. 

The “ Three Legged Race” was next and was won by 
the trades “ Athletic Stars” “Joe” McCauley and 
“Billy”? DeMars. Arthur A. Frischman and A. A. 
Graubard came in second, and Arthur Renz and Maurice 
Turkel third. 

What’s a “ Fat Man’s Race” without “M. S.” Ben- 
ford, but it was held just the same, even if the sylph- 
like “Moe” refused to participate. Read the line-up 
and you can fairly hear them begin to puff and blow 
just at the thought of running. Here they are: E. W. 
Hammond, H. Mansell, H. A. Diehl, E. Torlotting, 
Charles Kraft.. M: Turkel; Percy N. Leyland, Hi? 
Schwartz, Jos. McCauley and E. Katzenberg—“ Joe” 
McCauley came bouncing in first, without scarcely turn- 
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ing a hair. E. Katzenberg was close on his heels for 
second place, and M. Turkel was third. | 
They'll all have to go some, to beat Carl Bethman ina, 
jumping contest. He took first prize in the Running Broad. 
Jump, J. Pecoraro, second, and Arthur Renz, third. 
Arthur A. Frischman, William J. Kennedy, A. A, 
Graubard and Clarence Young were the winning team in 
the ‘Relay Race,” Arthur Renz, T. Gilfrisch, E. Katzen- 
berg and D. E. Rosenbaum were second and William| 
DeMars, Langley Hawthorn, Jos. McCauley and Carl 
Bethman were third. 
The “Shoe Race” was one wild scramble. Shoes were} 
ripped apart and thrown in every direction, but some-| 
how, the contestants all managed to find their own in 
remarkably short time. Arthur A. Frischman took first 
prize, E. W. Hammond, second, and William J. Kennedy, 
third, | 
The “ 70 Yard Dash” was won by E. Katzenberg, Wil- 
liam DeMars was second, and A. A. Graubard, third. 
The “ Race for Officers and Charter Members,” was a 
walkover for President Lee Schoenthal, anyway, that’s 
what “ Jack’’ Hines says, E. W. Hammond came in| 
second, and J. J. Hines third. , 
In the tenth event, the “ Consolation Race,” for every-| 
one who had not won a prize in the previous contests, 
G. Pasternak, J. Phillips and H. J. Everts took first, sec-| 
ond and third prizes respectively. 
There were only two contestants in the swimming race, 
A. A. Graubard and E. Katzenberg, the former won the 
race while second prize was awarded to Katzenberg. 
Dinner was served at six o’clock immediately follow- 
ing the swimming race and was undoubtedly the mosi| 
popular event of the whole program and sending the 
outingites home, feeling that it was a fitting end to a per. 
fect day. 


Outing Notes 


“Eddie”? Hammond will easily get the vote for being 
the best athlete of his age in the association. ‘“ Eddie’ 
is right there with plenty of “ pep” and a good all-arounc¢ 
sport. Just look up his record as a prize winner. Speak 
ing of prizes there was one event that was not down or 
the official program. This was a 100-yard match racé 
between “ Eddie” and Harry Moscovitz. The latter be! 
thirty-five dollars he could give Hammond a 10-yard star! 
and beat him. ‘“‘ Eddie” walked away with the money 
He then bet Moscovitz ten dollars on an even race an¢ 
“ Eddie” added another “ ten-spot ” to his bank roll. 


Busier than the proverbial “ busy bee” was “ Charlie’ 
Postley, secretary of the executive committee. Beside: 
leading the band and seeing that the association got it! 
money’s worth in “ jazz,” taking up tickets, giving ow 
badges to the various committees, running the buses 
taking part in the fat men’s race, and attending to varicu! 
other things that go with executive duties on such an 0c 
casion, he hadn’t a thing to do. 

(Continued on page 35) 
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For Immediate Delivery 


Bavarian China, Cakes, Sugars 
and Creams, Cups and Saucers, 
in assorted decorations as illus- 
trated. Many other decorations 
and items also available at 


exceptional low prices. 


William G. Mueller, Inc. 


Sole Agent 


49-51 West 23rd St., New York 


(Entire Fifth Floor) 
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MOGI, MOMONO! & CO. 


Importers of Japanese Goods 
105 East 16th Street New York 


For the approaching fall season, we are dis- 
playing a more extensive variety of “ the ever 
popular gifts in hand painted china” than ever 
shown heretofore. In conjunction with this line 
we have also augmented our selection of— 
Flowers—Lacquer Goods—Bronzes, etc. In a 
word our display is now “ complete.” 


CUTVUHUUUATTUORATOUNTTTOTTATUTATEUUTHUGSHTUAAUUUATUUGTALUOOAUUGTUUGAUOUUATLOOOAUOOOAUULGAAUUGHAUOOTLUOOAUOOAOLOONTOOOARIDOAITOONTUCOATIUOAIUON COAT UCOAT UGA IO) 


Your inspection will prove quite profitable if 
for no other reason than to acquaint you with 
our new presentations. 


STUHTUUATUNTVURVOAUOA GUO LOA UOC 


It is Our earnest opinion that this class of 
: merchandise will not be plentiful this fall. We 
/ suggest, therefore, an early call. 


PUTT UUTTETTT ULAR CO LATO COREA CO LUO EE 
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i CONTINENTAL | 
: 2 tp 2 | 
: Dinnerware Art Wares Dinnerware Fancy Goods 
; Fancy Goods Art Lamps | White China for Decorating : 
: Hotel China | Hotel China | 
: Open Stock Patterns and Dinner Sets Available for Immediate Delivery | 
F ENTIRE NINTH FLOOR : 
: 149-151 FIFTH AVENUE, 921, 923, 925 BROADWAY 
3 Corner 2|st Street, New York 

BS) LO EMMEIIONMANN, Preadent Telephone 7817 Ashland CHARLES WEISS, Vice-President 
Eerrmmorettrnesrnrrnner nnn ren crore nant ESR rr Fame : 


wim The House of Cups and Saucers « 


Us 


Preventing Percolator 


Damage Will 
_Make You Money 


One glance at a slipon 


THE VERY LATEST IN 


Japanese 
Importations 


CUPS and SAUCERS 


Handle Protector shows |} 
that it will keep flames |] - 
and heat from ruining |} 
percolator and pot han- |f- 


DINNERWARE 
FANCY LINES 
BRONZES 
LAMPS and SHADES 
NOVELTIES . 


For Immediate Delivery 


Shown in 8 x 10 inch 
Display Carton that con- 
tains three dozen boxed 
protectors, retailing at a 
dime each. 


New York Representatives 


H. R. WYLLIE CHINA CO. 


Domestic Dinnerware 


UUTTTTTTSTOSOSUUUTTLTTLTTTTUTOUTUUCUULLLLCOOCUULUCLUCULCOUOCOOOQOCCULUUHCOUHOOOUUCUUOUCUUUUUUNOOOOOUUOUUOOULLOUTOOOOOOUOCUOUONOOUUOTOTOOOOCOUUUUUUUCCOOTVOOOOOOOUUUOUTUUCUTTTOOOOCCUOUTUTUUUUUTUUTOOOOQOCOUUUUUUUUUUTUCLANOUUUUUUUUUULULUOUOLOQLOOLLO LUD 
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A ° Endorsed by Good _ : ; 
I alyo i rading ( O Housekeeping and Tri- | s & 
o : : 
bune Institutes. 
101 Fifth Ave., New York Order from your 
Jobber — = 
TAIYO TRADING CO., Ltd. 325 W. Madison Street 
79 Wellington St., W. 
79 Wellington St. W: cutcaco YOUNG SPECIALTY CO. 
2224 VLIET ST., MILWAUKEE, WIS. 
THTUUTTULUTAIUOOTOCCOH UUGTUCUIICRAILCUHTCOURUCTIUOLIDOGIILOGATUOVIOGIUOOITIOLATLEGIADELILICOI LUGO LOCO OCOTIDOLIIUGTIIDOTIDUGUILOLANOGUILIQLI OUT DOGTLONI TOOT LOUU POMOC RUM UGH LU 


2 What's New in the Market? 


_Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchants 
Well Posted on the New Offerings Received From the Most Representative Sources 


UT TLLLLLLLLLLLLLLLLLLLLLEELLUULECLLECTTTT TTT 


The Fry Art Glass Lines Make a Hit 

The new lines which have been very recently placed 
on the market by the H. C. Fry Glass Co., and displayed 
I by Frederick Skelton, the company’s representative, at 
200 Fifth Ave., represent a happy combination of art and 
beauty in shape and coloring with practical utility. This 
ware is typical of the glassmaker’s art which the Fry 
factories have been conspicuously successful in develop- 
ing. Consisting of the same heat-resisting glass body 
which has achieved such an outstanding success in oven 
glass, the new art glass in a translucent pearl closely ap- 
proaches the beauty of coloring seen in the opal. Four 
colorings of unique beauty are shown—plain pearl and 
pearl combined with jade, delft and golden glow yellow. 


Pearl and Delft 


for the table a very effective combination is formed of a 
ooted fruit bowl with a wide base short stem rolled and 
in edge, with stem in contrast color of jade and deltt 
ind an edge band of the same color. Harmonizing with 
he bowl are candlesticks with spiral shafts of pearl 
vound with narrow bands of jade or delft and finished 
vith ornamental stem rings in the same colors, with can- 
lle socket and base in pearl. This makes a particularly 
harming three-piece decorative set, which is at once 
eautiful and serviceable. Other items in the large line 
nclude tea sets, consisting of a tea pot and six cups and 
aucers, with handles, spouts and knobs in jade or delft, 
erry sets made up of a large bowl, six individual bowls, 
ouble handled sugar and cream pitcher. In the salad set 
3 a large bow] and six individual plates, the body of the 
owl being pearl, with jade base and jade edge band on 
1e plates. In iced-tea or refreshment sets are shown 
uaint and artistic shaped footed pitchers and covered 
igs, matching low footed handled glasses, with handles 
ind feet in jade or delft blue. In individual items a very 
irge assortment is obtainable in many shapes and sizes 
1 vases, bowls, comports, etc. Particularly striking is 
handled cake plate with three small feet of jade, and an 
ddly shaped vase with feet of colored glass. Another 


| 


unusual and inviting number consists of tea sets in 
crackled effect and an all-glass percolator. In fact the 
complete Fry Art Glass line forms a most unique and at- 
tractive exhibit of the glassmaker’s art and while beau- 
tiful it is made of the same batch which has made Fry’s 
oven glass justly famous for its durability. 


A Surprise Lamp Line 

One of the delightful surprises in store for the buyer 
is the new fall line of lamps being shown by F. L. Monroe, 
sales representative for the Jetierson ‘Go: Follansbee, 
W. Va., in Room 322 of the Pennsylvania Hotel. The 
display is replete with new and charming creations in 
remarkably well executed hand painted shades, shown 
on metal bases, in a variety of beautiful finishes, in keep- 
ing with the attractiveness of the shades. There are so 
many designs deserving of special mention that it is 
difficult to know where to begin to describe them. One 
Poppy pattern on a sky blue background is indeed strik- 
ing. Several sunlight effects are exquisite in coloring. 
Various scenic and sunset effects are wonderfully true 
to lite, the reproduction of the warm, soft glow of some 
of the latter really being quite out of the ordinary, 


U.S. Glass Co.’s Line Includes Many Fancy 
Numbers 

Short and fancy sets which embrace a large variety 

and comprising several numbers, which have already 

proven to be fast sellers, the offerings of the United 

States Glass Co., displayed at the salesroom, 1107 Broad- 


Banded Aurora 


way, under the management of E. T. W. Craig, is one of 
the strong lines of American glassware which is proving 
attractive to many buyers in the market. Among the new- 
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est of the products of this enterprising firm is a very 
appealing showing in fine cut ware in a very attractive 
trellis design, known as number 396. This offering, which 
has already given a good account of itself, is destined to 
make a big hit because of its many good selling features. 
The shapes are new and charming and the trellis design is 
artistically cut on high quality crystal blanks, and the 
complete line of items includes high and low bonbons, 
tankard, nappies, finger bowls, candy jars, flower holders, 
candlesticks and a particular varied selection of other 
useful items. Another popular line is the “ Aurora,” in 
canary, blue and iridescent colorings with decorative 
bands in black, shown in many desirable items, such as 
comports, vases, bowls, etc. The striking effect of the 
“Pomona” line which makes use of a conventional de- 
sign in blended green and orange tints and pink tones on 
a lovely translucent background and finished with black 
feet, is also a very popular assortment. The “ Cumula” 
design in a green cloud treatment on iridescent and 
translucent glass is a novelty of very wide appeal. In ad- 
dition to the above, the “Florentine” glassware, in Man- 
darin yellow and nile green of opalescent glass with a 
beautiful iridescence radiating every color of the rain- 
bow should be cited as an outstanding example of the 
glass making art. This line is obtainable in vases, flower 
and fruit bowls, and candlesticks, with or without black 
bands and with serrated or plain edges. 


| T. W. Hamilton | 
: 139 Fifth Avenue 
New York 
: REPRESENTING 
_ Weston Glass Company 
: Plain Blown Glassware : 
_ Susquehanna Cut Glass 
: Company : 
: Comprehensive Line of Light Cut Glass : 
_ TheA.&R.Lamp Company 
: Electric and Gas Portables : 


Merchandising News from the Stores 
(Continued from page 24) 


ton ware, at very low prices, baskets, and very novel fold- 
ing tea tables, priced at $12.50 and $15.00, solid oak, with 
two bamboo trays, porcelain lamp mounts, and lamp 
frames, that can be made to order of grass cloth in se- 
lected colors from $1.75 up, delightful tea sets in lustre 
and plain colors, yellow, green, blue, pink, white lined, 
trays in numerous varieties, comprise only a few of the 
vast collection of these unique importations. 


The lamp division in the basement of Frederick Loeser 
& Co., for which Lee Moses is buyer, as he is also of the 
china and glass departments, there is an excellent display 
of delightful lamps in the latest models with silk shades, 
extremely suitable for bridal gifts. A very attractive 
porcelain lamp represents the figure of a Chinese girl; 
her costume is accurately colored in native design, the 
shade of the lamp acts as a parasol, lavishly trimmed in 
gold lace and developed in light colored silk. Bridge 
lamps priced at $19.98 and $5.95, metal lamps with deli- 
cately colored shades in all the newest tones, gas table 
lamps, and very attractive white porcelain boudoir lamps, 
striped alternately with black, rose decoration, the shade 
made to match, metal boudoir lamps with very unique 
shades in odd canopy shape, Japanese applique figures anc 
flower design, comprise a few of the diversity of colors 
and shapes in this extraordinary lamp collection whict 
are the newest creations in silk chiffon, fringes, bead anc 
gold lace trimmings. 


The New England Furniture & Carpet Co., Minneapo 
lis, by way of celebrating the first merchandising year 1 
its new seven-story store, staged a big anniversary sal 
during the month of July. Issuing a special invitation t 
the public by marking generous quantities of home fut 
nishings at attractive prices, the sale started July 1 an) 
closed July 31. Some of the offerings included 74-piec 
dinner-sets of American semi-porcelain tastefully decc 
rated at $13.98, and a 32-piece set at $5.98; a 7-piece C 
lonial water set at 69c, and sets of 4 nesting blue-bande: 
mixing bowls for 69c. Other items included Acme 1¢ 
cream freezers at 98c, aluminum round roasters at 89c. 1 
the lamp department special values were offered in bow 
doir, table, floor and bridge lamps ranging from $9.50 { 
$75.00, with liberal reductions on the well-known Ridd 
“ Estofado ” line of fixtures. 


Mexican Trade Improved | 


C. W. McClure, president of the McClure Ten Ce 
Co., who has just returned from a trip to Mexico, sa 
business conditions in Mexico are not so good, but ! 
added that they are beginning to improve and that the 
is not a pronounced state of unemployment. He sa 
conditions in Mexico are rapidly becoming more settl 
and there is little danger attendant to traveling throw 
that country 5 


THE CHICAGO MARKET 


J. H. SMyTHE, REPRESENTATIVE 


ETAIL trade in the downtown district of Chicago 
Ke suffered a severe set-back last week by a street 
| car and elevated car strike, completely tieing up 
e usual means of transportation. Most of the depart- 
-ent stores and specialty shops withheld their regular ad- 
ortising from the newspapers and merely inserted an- 
puncements that telephone orders would be filled 
yomptly. In the outlying sections, the strike had the 
oposite effect, bringing in a flood of shoppers who would 
(dinarily trade in the “loop ” district. Outlying depart- 
ient stores, those more accessible to the residence sec- 
ns, reported enormous business during the week and 
<me of them regretted that the strike came to an end on 
londay of this week. 


Wholesale trade has likewise suffered during the past 
yeek by reason of the car strike in Chicago. Salesmen 
wre unable to make their usual calls, and where calls 
wre made the retailers were busy devising ways and 
tans of getting their clerks to and from work. All real- 
itd, of course, that the situation was only a temporary 
eair and that buying would resume this week in a bigger 
\ty than before. 


Last week Chicago was the scene of two big buying 
cnventions. Many buyers from the west and middle- 
vst as well as the South were in town to attend the 21st 
Tlerchandise Exhibit of the Manufacturers and Im- 
[rters Association held at the Palmer house, and the Chi- 
¢zo Merchandise Fair at the Coliseum. The former ex- 
hyit was only a six day affair and closed last Saturday. 
/nong the exhibitors at the Palmer House were Thomas 
F Reid, manufacturers representative, Geo. H. Bow- 
nin & Co. of Cleveland, Irvin-Smith Co., Lancaster Glass 
(., Peerless Light Co., Sebring Pottery Co., Weston 
(ass Co., Zane Pottery Co., Utility Glass Co., Crooks- 
vle China Co., the Summitt China Co. and Frank B. 
‘Toker. 


The Chicago Merchandise Fair at the Coliseum will re- 
Nin open to buyers until the end of this week. Over 
tee hundred lines of goods are on display, including 
iiall over 10,000 items. Considerable buying has been 
Torted and it is expected, now that the car strike inter- 
fence has been removed, more buyers will be in at- 
tidance this week to select their Fall and Holiday Mer- 


t. H. Stouffer Co.’s line of fine, gold encrusted dinner- 
Wre and fancy pieces, will be shown this week at the 
Flmer House gift show by Thomas F. Reid, manufac- 
tt ers representative, Room 562. 


CHICAGO OFFICE 


STREET 


General satisfaction was expressed by both buyers and 
exhibitors on the attractiveness and completeness of the 
Gift, Art Wares and Novelties Exhibit, which opened on 
Monday of this week at the Palmer House. The exhibit, 
which embraces approximately two hundred lines of mer- 
chandise will last for one week only. 


V. Watts, head of the Massilon Aluminum Co., Mas- 
silon, O., was in Chicago during the past week. This con- 
cern is putting a number of new items in heavy aluminum 
kitchen utensils on the market. Many new features are 
brought out in this new line which will be ready for the 
trade in a short time. 


F. W. Merry of the Indiana Glass Co., Dunkirk, Ind., 
visited his Chicago representatives, Kelly & Reasner, in 
the Shops Building last week. 


C. D. Spreng, salesman for E. M. Meder, factory rep- 
resentative, reports good business in the Northwest, where 
he is making a business trip. 


F. Rk. Snyder, proprietor of a gift shop in Oxford, O., 
was among the buyers in Chicago last week. 


A crackled ice tea set made by the Huntington Tumbler 
Co., Huntington, W. Va., is one of the season’s popular 
items being shown by Lewis L. Simpson, manufacturers’ 
agent, located in. the shops building. The pitcher and 
glasses to this set, by their unusual design, give the ap- 
pearance of generous size while they will actually hold 
less than the average water or ice tea sets. 


J. A. Jacobsen, representing the Consolidated Lamp & 
Glass Co., and other factories, reports the demand for 
lighting glassware as continuing strong, following on the 
heels of the big building activities in Chicago during the 
past six months. 

F, V. Dixon, glass, crockery and lamp buyer for a de- 
partment store in Chanute, Kan., was among the visiting 
buyers in the Chicago market during the past week. 


Meetings are being held regularly by the executive 
committee of the Glass, Pottery, Lamps and Housefur- 
nishings Association of Chicago to direct the details of 
the Second Annual Exhibit to be held under the auspices 
of the association. Seven floors, totaling 300 rooms 
have been secured for the show next February. Plans 
for the sale of exhibit space and publicity work are rap- 
idly being worked out, and it is expected that the second 
show will be even more successful than the first. 
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READY TO 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


LIN-O-LITE SHADES 


An innovation, hand painted Linen, Silk 
Lined and Silk Braid Trimmed. Durable 
and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


Here’s a good business building 


card for sale at a little price. 


Phone Wabash 860 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpMunnDS 
1319 Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates, 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


(RE 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Bonita Art Co.; N. Northwood 
Co.; Mound City Glass Co.; D. C. 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


oo 
oo 


Gra A, Jones @, 


17 North / Wabash Avenue 
Chicago 
Announces 

their removal from 17 North 


Wabash Avenue to more com- 
modious quarters in 


The Burley Bldg. 
9 N. Wabash Ave. 


Chicago 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room fror 
the Heyworth Bldg. to larger quarters i 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


PROGRESSIVE 
CHINA DECORATING CO. 
Decorators of fine imported and dc 
mestic china. Monogram and desig 
duplication a specialty. 
1836 W. Van Buren Street 
Phone West 364 


TOLPIN STUDIOS | 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinne 
ware, Pompeian Lustre, and _ har 
painted china for gift shops and depar 
ment stores. 


3620 Roosevelt Road 
Phone Nevada 70: 


— 


HISPANO-MORESQUE 


LUSTRES & METALLIC GLAZI 


Vases, Bowls, Lamps, Compor' 
Candlesticks 


THE N. O. CEDERBORG CO. 
Chapman Block, Aurora, Il. 
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READY TO 


BYVYERS OF: 
gq CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS as 
GIFT SHOP & ART GOODS-DOLLS’ & TOYS 


j 


4. WALTER B. ANDREWS 
f HOUSE 30 East Randolph Street HEY WORTH BUILDING 
THE PALMER Corner Wabash Avenue Madison and Wabash 
, fs Room No. 405 
invites you to inspect Penteicating 
the following lines. MononeintGriae’ Co. 
Co-OPERATIVE FLINT Guass Co, 
THE DUNCAN & MILLER GLass Co. 
THE 
Imported overglazed 
CHINA COLORS PLACE 
Powdered or Mixed for Use 
Everything for China Decorators TO 
PILKINGTON MANUFACTURING 
co BUY 
3223 W. Lake Street Chicago GLASSWARE 
Albright China Co., Room 25 A few words in this space will bring The John S. Ward Co., not Inc. 
Fine Dinnerware and Fancy China. Room 1508 
I, B, Mincks, Sect’y and Manager. in many dollars 
W. T. Darden, Mgr, Sales. Luster Tea Ware 
Phone, Dearborn 4700 Phone Wabash 860 Gold Encrusted China 
: Decorated Glass Ware 
srooksville China Co., Room 591 Gift Articles 
Makers of Dinnerware Lamps and Shades 
Represented in the Middlewest and fat i 
Telephone Central S27 THE HAEGER POTTERIES, I 
elephone Centra ne. 
Disti see PLATINUM Encrusted China— 
N. T. Darden Co., Room 51 Pottery of Distinction The Latest 
Jackson Vitrified China Co. A most wonderful treatment in Bright and 
e A. MeNicol Pottery Co. Plant and salesroom at Pall ais Guaranteed to wear and the 
enesee Pottery Co., Inc. ES eller. Your ne is not complet 
eecaparc Cloth Corp. DUNDEE, ILLINOIS without M 
Home Electric Sales Co, (Convenient suburban service from KITTLER’S PLATINUM CHINA 
Chicago) SG ea pe andcamn 
suernseyware, Room 562 buh egies 
COOKING UTENSILS 
ROLLED EDGE HOTELWARE UD 
Vitrified China, Plain and Decorated FRENCH CHINA CO. JOYCE ART ST 10 
s Zs “a plead dipete Sn Hinest Succunted gold “areas works Spe- 
elephone Dearborn 47 . . cia ustre and gold band glassware. 
Office and Display Room Original designs in floral decorations. 
’otters Co-operative €o., Room 43 136 West Lake Street Phone Austin 1500 


Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at Hast 


5006 WASHINGTON BLVD. 
Liverpool. Geo, W. McNicol, Mgr. 


“homas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


KAY BEE CHINA WORKS 


ffominum for special sales and high Manufacturers Temple 
grade Cut ass. D * 7 
etic Irons, Toasters and Curling High Grade China eee os Been enes sage aes Dalzell 
rons, 5 one 
Phone, Dear, 4700 CHICAGO ILLINOIS Etchings, Cuttings 


and Iridescent. Central 3497. 


Vitrified China, Plain and Decorated i  ——————————— 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Retires AN-L ED 


ALESMAN—High class who has direct acquaintance with 
department store and retail shop buyers. We have an 
exclusive line of decorated blown table ware, our own decorating 
establishment, many new designs and offer a liberal proposition 
to right man who can show results. The Nonik Glassware Corp., 


Mohawk Building, Fifth Ave. & 21st St., New York City. 


| ete buyer with many years’ experience, now em- 
ployed, desires position as buyer or manager of bric-a-brac, 
Japanese and Chinese art departments. Box 197, care CROCKERY 
AND GLASS JOURNAL. 


SITUATIONS WANTED 


Sees of 20 years’ experience in the pottery, lamp and 
cut glass lines wishes to make a connection by August Ist for 
the south and middle west territory. Has a large acquaintance 
with department store buyers and jobbers. Box 192, care 
CROCKERY AND GLASS JOURNAL. 


BUSINESS OPPORTUNITIES 


Ow and successful glass company which manufacturers the 
best and largest line of Decorated Glassware and imported 
china, wishes representation in all the smaller and some large 
cities west of the Ohio River, also Canada. Give particulars 
what lines you now carry, references and how often territory is 
covered, in first letter. Box 195, care CrocKERY AND GLASS 
JOURNAL. 


eee 


es of the Patent Celluloid Cap & Metal Ring Co., Inc. 


—s 
- NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper’ Caps 
ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cocors. Private Moulds Worked. 
FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


What the Potteries Are Doing 
(Continued from Page 23) 
recently acquired. The plant and decorating department 
will be joined by an overhead bridge, and the white ware 
will be supplied by the French and Saxon China Cos., of 
which Oliver H. Sebring is the head. Employment is to 
be given to 175 decorators, who will only do high class 
border patterns. The production of these two potteries 
is being increased to 4o glost kilns every two weeks, and 
now plans are being worked out for the erection of an- 
other plant by the French China Co., which will increase 
the output of this company to 50 kilns. Contracts for the 
erection of two additional glost and one additional bisque 
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kiln to each of the French China and Saxon plants were 
awarded late last week. 

Fire of undetermined origin destroyed the straw sheds 
of the Taylor, Smith & Taylor Co., Chester, W. Va, 
early last Friday morning, causing a loss of over $1,000. - 
The East Liverpool fire department was summoned to 
the West Virginia plant. For a time it was feared the 
fire would cause serious damage to the main plant, but 
fortunately firemen confined the blaze to its original | 
Center. 


Fire recently destroyed the straw shed of the Buffalo 
Pottery Co., at Buffalo, N. Y. Several firemen were 
overcome by smoke, one of whom had to be removed to 
a hospital. 


Buyers in New York 
(Continued from page 22) 


T. M. Reynolds, household goods, A. W. Storr & Bro., Balti- 
more, Md., York Hotel. 

Alfred A. Hall, china and glassware, Hutzler Bros. Co., Balti- 
more, Md., Martinique Hotel. 

A. U. Reaves, china and glass, A. Howell & Co., Boston, 
Mass., Commodore Hotel. 

H. E. Gilbert, toys, H. E. Gilbert & Son, Bridgeport, Conn, | 
Great Northern. 

Geo. W. Kinney, china, glassware and housefurnishings, The 
Kinney & Levan Co., Cleveland, O., Biltmore. 

L. Loewenherz, china and glass novelties, Loewenherz Bros., 
Columbus, Ga., 16th Street and Irving Place (Geo. Borg- 
feldt Co.). 

Miss B. Prager, gifts, Sanger Bros., Dallas, Texas, 19 East 
24th Street, McAlpin. 

G. R. Roe, housefurnishings, Harris-Emery Co., Des Moines, | 
Iowa, Prince George. 

Frank E. Fleischman, china, housefurnishings and toys, |. 
Freimuth, Duluth, Minn., 1170 Broadway. 

T. J. Finn, housefurnishings and china, Steiger-Cox Co., Fall 
River, Mass., 134 West 32nd Street (C. S. Logan), Pennsylvania. 

B. M. Mammon, china, glass, housefurnishings and toys, Gar- 
bade-Eiband Co., Galveston, Texas, Latham. 

H. S. Snavely, toys and housefurnishings, Leiter Bros., Hagers- 
town, Md., 222 Riverside. 

Birdie Vollmer, toys, Gimbel Bros., Milwaukee, Wis., Penn- 
sylvania. 

Joseph Rosay, toys, Snellenberg & Co., Philadelphia, Pa., 1261 
Broadway (S. M. Goldberg). Also Miss Rosenblatt buying toys 
and kindred lines. . 

Miss I. Gibson, gifts, The Marston Co., San Diego, Cal., Prince 
George. 

A. Kallman, housefurnishings, china, glass and toys, England 
Bros., Pittsfield, Mass., 32 West 25th Street (Jay Co.). 

L. E. Eastman, china, glass and toys, Eastman Bros. and Ban-, 
croft, Portland, Me., 404 4th Avenue. 

H. M. Hollander, china, lamps and housefurnishings, J. Sam-. 
uels & Bro., Providence, R. I., 120 West 32nd Street (A. Fantl). 

T. Walsh, china, glassware, toys, housefurnishings, Geo, Mec- 
Bain, Inc., Roanoke, Va. 432 4th Avenue. 

H Bonfield, gifts, Bonfield Gift & Art Store, St. Augus- 
tine, Fla., Alexandria. 

R. T. Maerfly, housefurnishings, The Gay Co., Troy, N. Y., 
McAlpin. 

C. O. Dove, housefurnishings, E. B. Adams Co., Washing- 
ton, D. C., Pennsylvania. 

H. M. Bruce, housefurnishings and china, Geo. Innes Co., 
Wichita, Kans., 220 5th Avenue (F. Atkins). 

Mr. Schwartz, lamps, La Salle & Koch, Toledo, Ohio, 225 
5th Avenue. 

E. C. Tarr, housefurnishings, E. C. Tarr & Co., Boston, Mass., 
1150 Broadway. 

Miss M. S. Paddock, gift shop novelties, Geo. A. Gray Co., 
Duluth, Minn., Waldorf Astoria. 

E. Newgass and E. R. Snyder, toys, D. Moses & Co., Lynch- 
burg, Va., McAlpin. 

R. Moore, housefurnishings, Emery Bird Thayer Co., Kansas 
City, Mo., 25 Madison Avenue. : ; 

L. W. Hartley, Jr., toys, Lorch Bros. Co., Pittsburgh, Fa.) 

| 
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The Roessler & Hasslacher Chemical Company NEW yorK 


BRANCHES: 
° Boston, Mass. 
Pittsburgh, Pa 


Liquid Bright Gold 
Overglaze-Colors —Underglaze 


Liquid Lustre Colors—Oxides and 
Bodies for Decorating and 
Coloring 


HUUUUUUTTCNUUU CUNT TEUU ETAT HEA UATE. 


Cleveland, O. Philadelphia, Pa. 


Kansas City, Mo. 


CHEMICALS 
Minerals and Oxides 


—for— 
| Pottery, Glass, Enameled Ware, Tile, 
Clay Products 


Chicago, te Trenton, N. J San Francisco, Cal. 


Vew Orleans, La. 
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Fac-Simile of Label. America’s Leading Ceramic Material House 


“MADE IN AMERICA.” 


HIGHEST GRADES. 
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NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative, J. Duncan Dithridge 


BOSTON OFFICE, ROOM 114, YOUNG’S HOTEL 
Representative, Robert W. Corey 


THE LIMOGES CHINA CO., SEBRING, O. 


REPRESENTATIVES: 


New York, Edward B. Dickinson, 200 Fifth Ave. 
Chicago, John G. Edmunds, 1319 Michigan Ave. 


Outing Notes 
(Continued from page 26) 
“Billy” Lynch, vice-president of the Taylor, Smith & 
Taylor Co., East Liverpool, O.., 
nakes a sale for the firm, was kept so busy demonstrating 


who also occasionally 


i new patent in which he has become interested, that he 
scarcely had time to eat. “ Billy” by the way, was look- 
ng just as youthful as ever, even though he had acquired 
1 goodly sized family by the adoption, by he and Mrs. 
-ynch during the past month, of a daughter and two sons. 
Uhe added responsibility evidently weighs lightly upon his 
shoulders. 


| 
| 
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Bryce Brothers Company 


MOUNT PLEASANT, PENNSYLVANIA 


AUT eaAMHHENAN 


Manufacturers of 


Blown Lead 


| Glassware 


| In Crystal and Colors 


TRAVELING REPRBSENTATIVES: 


W. H. Duval Myric W. Bryce Harry C. Smallwood 
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“LANE WARE” 


A MARK OF 
DIS DING LVinePOPT ERY 
FRUIT AND FLOWER BOWLS 
CANDUEESFICKS, VASES 
JARDINIERES, ETC. 


in beautiful colored glazes and 


FAMOUS MOSS AZTEC FINISH 
THE ZANE POTTERY CO. 


South Zanesville, Ohio 
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Business Briefs 
The Perry Stores has been incorporated with a capital 
of $100,000 by M. Leavitt, S. O. Ochs and M. Yout. 
Attorneys, Lurie & Feinberg, 38 Park Row, New York. 


Jeff C. Morris, Austin Tex., who has managed the E. 
M. Scarbrough & Sons’ store for the past fifteen years, 
is planning to go into business for himself, and will open 
a modern gift shop in the Fall. 


The Gimbel Bros. department store, Milwaukee, Wis., 
are planning to erect an addition, duplicating some of the 
architectural features of the famous Wertheim store in 
Berlin, Germany. 


Thirty-six 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Successors, 
67-69 Irving Place, near 18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


LIAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 
The Famous “Haviland China” 
known since 1840. 

HERMAN C. KUPPER, 52 Murray St. 
Ahrenfeldt French China. 

MADDOCK & MILLER, 54 Murray St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

G. E. MEISSNER, Importers and Com. 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 

MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 

King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 


& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Tele- 


Alfred G. Mo- 


WM. S. PITCAIRN CORPORATION, 


104 Fifth Ave. 


Grindley, Doulton. Furnival. 


The Fifth Avenue 
Building 


Uptown Headquarters 
for the 


Glass 
Metal Goods and House- 


wares Trades 


Pottery China 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


B. TOMBY, Inc., 9 East 47th St.. Repre- 
senting: 
Royai Berlin.. Royal Dresden. Lorenz 
Hutschenreuther, Koenigszelt, Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


Special- 


JUSTIN THARAUD, 24 West 23d St. 


Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 


Open stock dinnerware 
White China for decorating. 


patterns. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART CO., Cox & Company, 
Representatives, 120 Fifth Ave. 


“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 


CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 


Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 


Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 


Pressed and blown glassware. 
Nixon, Representative. 


John 


GILLINDER & SONS, Inc., 224 Fifth 
Ave, 


Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO., Fred 
Skelton, Representative, 200 Fifth Ave. 


Pressed ware, lamps, tumblers and 
novelties. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSW ARE 


ARMOR BRONZE CO., Factory, Gar- 


wood, N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized lamps, 


lighting fixtures, art objects, book- 
ends, etc. 
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FOLLOW THE OPEN ROAD 
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merchandising manager may follow. Both are 

well traveled but one road, while it may serve 
as a fairly good distributive artery of retail trade, is 
alled with a considerable number of obstacles which 
nake it difficult to travel at a sufficiently high speed to 
xeep pace with the speed of progressive business. But 
on the other road—the open road—there is a clear and 
smooth highway over which the merchandise of the store 
may be speeded to reach the destination of bigger sales. 
Now, it so happens, that a good many buyers are travel- 
ong along the narrower road under their merchandising 
manager’ s direction. And it is also apparent that a good 
many merchants who are their own merchandising man- 
agers, and in many cases their own buyers also, are like- 
wise traveling along this narrow and uncertain way. It 
sa fairly well used road, but as it is a narrow and crooked 
coad i in the beginning, no amount of traveling can make 
a straight and open road from it. This narrow and trade 
clogging road is easily recognized by the sign which 
reads, “ Merchandising for Figures.” And the sign by 
which all in the merchandising line can recognize the 
ypen road reads, “ Merchandising for Sales.” 


ve are two roads which the merchant and the 


HESE are two of the biggest constructive factors in 

modern storekeeping, and the prosperity of every 
store, big or little, is dependent upon which is followed. 
{n the final analysis of any business condition or prob- 
em, it is rarely found that two more or less dissimilar 
nethods are equally sound. One is usually the better 
way. It is so in this particular case and while a good 
Many stores can and have succeeded by sending their 
yoods along the narrow road which all travel when they 
merchandise for figures, it is also true that they could 


make a greater success by following the open road and 
merchandise for sales. And one of the reasons why so 
many men are traveling along the slow and uncertain 
road is, that they have become obsessed with the idea 
that by setting up a number of arbitrary figures, such as 
stocks on hand and goods on order, they can do a flourish- 
ing business by forcing their departments to meet these 
figures each month, But being an arbitrary system it 
works out in a distinctly arbitrary way. By failing to 
take into consideration the changing demands of custo- 
mers, which is by no means arbitrary, sales are slowed 
down. And the reason why sales are slowed down, is 
because by this method of buying and selling by “ fig- 
ures,” stocks of staple merchandise are allowed to run 
too low for the demands of the public. 


ND when a store is short of staples a good many cus- 
tomers are disappointed and walk away without buy- 

ing what they entered the store to purchase. All of 
which is bad business. A good many stores which are 
forging ahead particularly fast, are handling merchandise 
as 1t should be handled. These stores are merchandising 
for sales and take particular care to give their buyers 
plenty of freedom in buying goods which their customers 
ask for and come to buy. If a manager or merchant 
fetters his buyers with a good many “no buying” 
orders, the store is certain to lose patronage and be out 
of goods which the customer wants. Buying must, to 
be sure, be carefully gauged. It is up to the manager or 
the merchant to determine how much or how little to 
buy... If. errors. are made in  overstocking any 
particular line the goods must be turned into cash. 
But good storekeeping must be done over the open road, 

(Continued on page 30) 
Thirteen 


Retail Credit Accounts Should Be 
Handled with [Tact 


The Manner in Which Charge Accounts Are Opened, Closed and Continued by Stores an Im 
portant Factor in Building Good Will—Problems of Credit Man More Complex Than in 
Past and Customer’s Viewpoint Must Be Considered 
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store or individual shop, there is probably none 

that carries with it more responsibility than that 
of credit man, or none in which a greater number of 
perplexities, both large and small, spring up day by day. 
Especially during the period of reconstruction follow- 
ing the war has his lot been a hard one, for not only 
has he had to pass on the opening of new accounts, but 
he has had to keep pace with changes in conditions affect- 
ing many of the old accounts on the books. During this 
period, according to a well-known member of the Asso- 
ciated Retail Credit Men of New York City, the far- 
sighted credit man has tried to grant credits in such a 
way as to bring conditions back to normal in his end of 
the business with as little disturbance and loss as possible. 
Every executive must bear his share of the burden of 
reconstruction, said this man recently, and the credit 


(): all the executive positions in a big department 


man is no exception. In fact, he will play a more im- 
portant part during the current year than he has for a 
long time. His special tasks, or contribution to economic 
readjustment, lies in an endeavor to grant credits con- 
structively. He must concentrate positively on the situa- 
tion as he sees it and face it bravely. It must be thor- 
oughly realized that the time is past when he can sit back 
and let his work take care of itself to a considerable 
degree. 

The “ soft period” has passed for every one connected 
with business, be he manufacturer, retailer or salesman. 
IE-very man now has his problems, and there is no question 
about the retail credit man having his share. So great 
is the need for reconstruction, so important is its effect 
on sales, that the progressive credit man could well 
specialize on constructive credit in all its phases. To the 
exclusion of all other work, he could well devote his time 
to applying constructive methods at every step of the 
credit process. 

Excepting, possibly, for getting the money for pur- 
chases made by a customer, there is no part of the credit 
process that has more bearing on the relations between 
the customer and the store than the opening of the ac- 
count. No man will ever be able to tell how much busi- 
ness has been lost by improper reception of prospective 
charge customers when they applied for accounts. By 
improper reception I mean exhibitions of a lack of in- 
terest (may I say sometimes a lack of manners?), and 
other things indicating to the applicant that it doesn’t 
mean much to the store whether the account is opened or 
not. If the applicant be a woman, an attitude of that 
kind will surely lose money for the house. Should the 
account be granted. the customer would likely buy onlv 
what she can’t get anvwhere else, which isn’t much in 
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these days of sharp competition. And, what is worse, 
she will likely tell her friends of her experience in the 
credit office. Can you picture the result? Time will not 
permit going into detail on the question of opening ac- 
counts, but it can easily be seen that first impressions 
are extremely important. 

A good deal of damage can also be done by the im- 
proper declining of an application. In fact, this is one of 
the real problems of credit granting. Any credit man 
will tell you that it is not a simple matter to inform an 
applicant that she “ doesn’t belong” in such a tactful way 
that you not only do not offend her, but hold her for the 
store as a cash customer. Yet it should be done and can 
be. 

Also dangerous to the store are remarks of a pessi- 
mistic nature by the person who takes the references, in- 
dicating the improbability of the account’s being opened. 
Even if it is, under such circumstances the customer's 
desire to buy has been largely “ killed.” 

In declining the account the reason should always 
be given in a tactful way, for the applicant is certainly 
entitled to know why her application was refused. In 
doing this, of course, it is not necessary to go into com- 
plete detail, especially if the cause of the refusal is a bad 
payment record of accounts in other stores. An attempt 
should always be made to obtain the trade of the customer. 
on a cash basis. In handling all declinations of accounts, 
the fact must never be lost sight of that an account lack-. 
ing the necessary requirements at present may possess 
them at some future time, and that the applicant, there- 
fore, should be dealt with in such a way that no ill will 
will be stored up against the time when she may prove: 
a desirable customer. . 

Another thing of great importance in retail credit work 
is controlling the account after it has been opened. This 
is not as easy as it might seem, for it involves the dual 
work of protecting the store and of satisfying the cus- 
tomer at the same time. Suppose, for instance, a cus-. 
tomer with a $250 credit limit wants to buy a $500 fur: 
coat? What is the credit man to do? Shall he satisfy) 
the customer and run the store into a chance of losing 
at least $250, or shall he refuse to check the credit and 
thus offend the customer? Many factors enter into the 
solution of a problem of that kind, but one thing or the 
other must be done. It would be easy for the credit man 
to trust to luck and check the credit in the hope that pay- 
ment would be made in due time, but if he did that he 
would be untrue to his employers and to the profession 
of credit-granting. Yet. if he can’t check the credit with4 
out stifling his own conscience, he must refuse in such a 

(Continued on page 24) 
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How’s Business? 

With unusually good crop prospects and the nation- 
wide stimulus of the Merchandise Fair to pep up fall 
buying, business would unquestionably be markedly good 
in trade and industry but for the disorganizing influence 
of the coal and rail strikes. This is apparently the only 
fly in the business ointment and the irregularity in trade 
at this writing is due entirely to these adverse factors. 
‘In summing up the business situation for the week 
'Bradstreet’s says that July retail trade and building was 
‘below that of June but heavily above last year and that 
prents are easing in some localities. 

In THE East 

In New York the crockery and glass markets are doing 
a fair amount of business and while buying is admittedly 
‘cautious and purchases are for comparatively small 
‘quantities, there are a very large number of buyers in 
‘the market. Toy buying has made a start and many 
‘who have booths at the Merchandise’ Fair say that ad- 
‘vance orders are noteworthy. From now on orders are 
‘looked to show substantial gains as the bulk of the buying 
is figured to take place during the last week of August 
and the first week or two of next month. Price compe- 
tition has unsettled the trade somewhat. Boston reports 
that trade and industry are quiet. In Philadelphia mid- 
summer dullness prevails with collections slow. Buffalo 
reports that retail trade is falling off but is still of good 
volume. 
IN THE WEST 

In Chicago manufacturing and industry have slowed 
down but retail trade is fair and favorable crop prospects 
are creating a better feeling and more goods are being 
distributed to the agricultural regions. Cincinnati re- 
oorts retail trade as quiet and manufacturing fair but col- 
‘ections slow. In Cleveland retail trade is fair but the 
strikes are holding up all business. Detroit reports that 
nanufacturing is active but auto plants report falling off 
nm demand but retailers say sales are ahead of last year. 
‘n Kansas City retail trade is holding up fair and depart- 
nent stores are doing a reasonably good business with 
collections showing slight improvement. Milwaukee re- 
dorts that business is not as good as two months back 
out better than last year, manufacturing and industry 
ictive and crop prospects good. In Minneapolis retail 
‘rade is slow, crop prospects good and collections fair. 
3t. Paul reports that wholesale trade in crockery and 
slassware is of satisfactory volume and “ market week ” 
orought many visiting buyers into the city. Strikes have 
lot as yet been much felt and collections are fair. Des 
Moines reports that retail trade is fair and coal strike is 
eriously affecting business but crops prospects are good. 
IN THE SOUTH 
_ In Baltimore but few fall buyers are in the market but 
outhern buyers are optimistic as to fall prospects. Mail 
irder houses show steadily increasing sales, one large 
Ouse reporting an increase in July of over 8 per cent 
f the same month of last year. Increased demand for 
pbor is noted and collections average fair. Charleston 
\eports trade in all lines as active manufacturing and in- 
ustry fair, crop prospect good and collections holding 


CROCKERY AND GLASS JOURNAL 


Fifteen 
up fairly good. In Memphis retail trade is stimulated by 
clearance sales but collections are slow. Birmingham 
reports retail trade as fair but collections are slower. In 
New Orleans retail trade activity is largely confined to 
bargain sales but manufacturing is on full time. Tulsa 
reports that retail trade is holding up well and all mer- 
chants are looking forward to good fall business, strikes 
having but little effect and collections are unimproved. 
In Dallas retail trade is quiet, manufacturing fair and 
collections are unimproved. In Dallas retail trade is 
quiet, manufacturing fair and collections fair to good, 
ON THE PactFic Coast 

In San Francisco retail trade is good, manufacturing 
fair and collections reasonably good. In Portland, Ore., 
trade is fair with large attendance at “ buyers week ” 
and crop prospects good. Seattle reports that retail trade 
is fair, forest fires and drought have affected lumber op- 
erations but building is active, crop prospects good and 
collections fair. Spokane reports the business situation 
as fair for the season. 


‘ 


Retail Trade in July 
Following will be found a summary of sales of mail- 
order houses and chain stores for July and seven months, 
with comparisons: 


Mail-order July, 1922 July, 1921 June, 1922 
Sears-Roebuckieneeieeeiecees $12,244,961 $10,676,283 $10,910,108 
Works, \WWietrel So sscosanonesee 5,110,163 4,329,164 8,655,443 

Totalinsccns ante ieee $17,355,124 $15,005,447 $19,565,551 

Chain stores 
FE. WeeWoolworthee reer $12,557,490 $10,748,632 $12,432,086 
S. Suikinesse pee eee eee 4,900,828 4,078,370 4,945 083 
S. Hopkiress rene eee ee 2,249,523 2,076,926 2,507,776 

Totala eects. santa oe $19,707,841 $16,903,928 $19,884,945 
Grand total ........0.... $37,062,965 $31,909,375 $39,450,496 


A gain of 16 per cent over July last year, but a de- 
crease of 6 per cent from June, is here indicated. 


Change 
Mail-order Seven mos.’22 Seven mos.21 _ p. ct. 
Searsahoep chasse nate: $ 94,748,186  $100,091,574 pv 5.3 
Monta Wendin reese 46,910,634 41,499,555 1 13.0 
TT Otal meretrce ls Skee on oe $141,658,820 $141,591,129 1 .04 
Change 
Chain stores Seven mos.’22 Sevenmos.’21  p. ct. 
F. W. Woolworth ......... $ 82,771,812 ~$ 72,977,911 1 13.4 
S. SsiKinespesenen een cnces 31,799,189 28,257,397, 1 12.5 
S. HaKGessueeee ease 15,264,793 14,698,983 1 38 
‘Lotalaeeecentsncte ays: $129,835, 794 $115,934, 291 iv WAN 
Grande totalaeerne erie $271,494, 614 $257,525, 420 1 5.4 


Penn. Merchants Want Early Tariff Vote 


The Retail Merchants Association of Pennsylvania 
went on record last week urging that Congress take some 
action on the tariff to help bring about more settled busi- 
ness conditions in the country. 

There were many discussions, one of which created 
much interest, “ The Economic Advantage of the Retail 
Merchant,” by J. Heffner, of Lockhaven. He believed 
that the day would come when stores would be licensed 
and others were of the same opinion. It would insure 
the public of straight dealing. It is generally believed 
that the tendency of the retail business was toward a cash 
basis, more and more, putting this into effect every year. 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


Horace C. Gray Co., who is still able to hold his 

own with any of the youngsters when it comes 
to selling goods, says he can’t spare the time for any 
such foolishness as a vacation. He says vacations were 
only intended for old people and the sick and that in his 
estimation it’s an idea that is being entirely overdone. He 
can be found almost any time these days, from early in 
the morning until late at night at the Gray Salesrooms 
hard at work. He says no one can convince him, not 
even his family, who are summering at Luzerne, N. Y., 
that vacations are a necessity. He says all any person 
needs to keep well and happy is congenial work. 


Gp: veteran salesman, Paul Fueslein, with the 


Wm. L. Tickell, traveler for the Edwin M. Knowles 
China Co., East Liverpool, O., expects to open up with 
a complete display of the concern’s dinnerware at the 
Hotel McAlpin on August 21st, for a several weeks stay. 


Paul V. Robinson, secretary and treasurer of the 
Smith-Phillips China Co., East Liverpool, O., and J. W. 
Mackey, sales manager for the concern, were visitors 
in New York the first half of this week consulting with 
the factory’s local agents, Phillips, Thistle & Smith Inc., 
and attending to other special business for the company. 


A. G. Menzies, New York, manager for the Cambridge 
Glass Co., left on Tuesday to spend the balance of the 
week at the company’s factory at Cambridge, O. 


Wm. Albert, manager for Chas. H. Taylor, has settled 
down for two weeks of peace and quietness, or longer, 
he says, if he can endure the strain of doing nothing, at 
Norwichtown, N. Y. 


Harry Muldoon, housefurnishing buyer for the ‘‘Gold- 
en Rule” store, St. Paul, Minn., was one of this weeks 
visitors in the market. His wife and daughter accom- 
panied him. They are stopping at the Gotham. 


Considerable interest was created among his friends 
in the trade last week, when the announcement of the 
marriage of Clarence Levy, head of the Levy Bros. 
China Co., Brooklyn, was made. His bride was the well 
known musical comedy star, Adele Rowland, who at the 
time of her marriage was a featured member of the 
“Spice of 1922,” company, playing at the Winter 
Garden. 

John Hahn, of ‘‘ The Fair,” Cincinnati, O., who is well 
and favorably known in the trade through his various 
connections as buyer, was recently made merchandise 
manager of the entire store. He is registered at the 
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Prince George this week with several assistants, includ- 
ing the china, glassware and housefurnishing buyer. 


Among the buyers in town this week are H. E. Kline 
with Watt & Shand, Lancaster, Pa., and his brother A. 
J. Kline with Dives, Pomeroy & Stewart, Harrisburg, Pa., 
and also the latter’s son J. D. Kline who acts as his fath- 
er’s assistant. A. J. Calm who buys for the Dives Pome- 
roy & Stewart store, Reading, Pa., also accompanied 
them. 


It is reported that Thomas B. Cannon, formerly with 
W. A. Doody Co., Macon, Ga., has been engaged as buyer 
for Rhodes Bros., Tacoma, Wash., and will assume his 
duties with the firm at once. 


Ernest W. Merrill, buyer of china glassware and house- 
furnishings for the New England Furniture and Carpet: 
Co., Minneapolis, Minn., is expected in town on Saturday 
of this week on his fall buying trip. He had originally 
planned to be here two weeks ago, but business has been 
so unusually good with him that his entire time and at- 
tention was needed at the store. 


Frederick Skelton left on Tuesday together with his 
wife and son for his farm at Sheffield, Mass., in the 
heart of the Berkshires, where he will put in two weeks 
playing farmer. 


Cunningham Goes with Libbey Glass Mfg. Co. | 
The Libbey Glass Manufacturing Co. announce the 
appointment of Andrew J. Cunningham, manager of sales — 
of Libbey Crystal products. Mr. Cunningham is na- | 
tionally known in the china and glass trade, having re-_ 
cently been associated with James P. Gordon, represent- 
ing the lines of Jones McDuffee and Stratton Corp., 
Gordon Glass Co., and Sterling Glass Co., and previous | 
to his engagement in Naval service during the World | 
War having been directly connected with Jones McDuffee | 
& Stratton Corp. for fifteen years. Mr. Cunningham will 
be located at the factory sales office at Toledo, but will | 
personally cover the trade in the cities of Toledo, Detroit, 
Cleveland and Chicago. During the week of August 14 
to 19, Mr. Cunningham will be at the New York office of 
the company in the Fifth Ave. Building, where new 
creations of Libbeycraft, engraved and plated (cased) 
crystal, the most extensive line in years, are on display. | 


Loft’s Adopt “ Nonik” Glassware | 
Another feather in the cap of the Nonik Glassware 
Corp., whose sales offices are in the Mohawk Building, | 
2tst Street and Fifth Avenue, is another important ac-| 
quisition to the list of users of “ Nonik” glassware, this — 
} 


f 


| 


fe 17, 1922 


x Loft’s chain of candy stores and soda fountains. 
“his account is especially gratifying to the concern and 
r ould also be to the glassware manufacturers in general, 
is the line 1s to replace the use of paper cups which are 
'eing discontinued. 

j R. I. Ratner, head of the corporation, left this week 
‘or the glass ore district, with the intention of nego- 
ating the purchase of a plant for decorating the new 
ne of Nonik decorated glassware, recently introduced 
y the firm. 


B. Tomby, Inc., to Locate on 23rd Street 
! Wishing to be more centrally located in the uptown 


‘hina district B. Tomby, Inc., at present located at 9-11 
‘ast 47th Street, have been quietly casting about for sev- 
‘ral months past for a suitable location. After consider- 
‘ble negotiating, they have secured on a long lease the 
ntire building at 20 West 23rd St., in the very heart of 
ne uptown district, having as next door neighbors, in ad- 
pining buildings on either side of them various well 
mown concerns in the china and glassware business. 

Extensive alterations which will be made to the build- 
ig by the Tomby firm, will make it one of the most at- 
-active on the street. They secure possession on Decem- 
er ist and expect to have the improvements completed 
ind to be all moved and in readiness to receive the buyers 
or the import season. 


Taiyo Trading Co. Hold Outing 
_ It was a great day for the employees of the Tatyo Trad- 


ig Co., and their friends, when the concern’s annual out- 
ag was held last Sunday at Great Kills, S. I. 

/ When the three large sightseeing busses, engaged to 
onvey the outingites to their destination, drew up to the 
arb in front of the concern’s headquarters at 101 Fifth 
ve., the crowd numbered one hundred and twenty, being 
ae of the largest outings ever held by the firm. 

On arriving at the grounds a delicious luncheon was 
yrved after which, there was a program of Japanese 
ames. Prizes for the winners in the various contests 
‘ere awarded by the concern. After the Japanese games, 
iere was a baseball game. 

Then the big feature of the day took place—as fine a 
iore dinner as ever was served, to use the words of one 
{ those who attended. 

After dinner, dancing was indulged in to the music of a 
zz orchestra specially engaged for the occasion, when 
vn o'clock, the hour for leaving, arrived, no one was 
eady to go home, which was the best evidence of the 
ind of a time they were having. 

Obituary 
RAY T. MORGAN 
) Ray T. Morgan, well known Chicago importer and 

-anufacturers’ representative, passed away at his home, 
_ the above city, on Sunday August 6. Mr. Morgan’s 
eath was deeply regretted by his many friends in the 
tholesale and retail housefurnishings trade, with which 
> was identified for so long. He was head of the 
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Morgan Importing Co., and was Chicago representative 
for the West Bend Aluminum Co., L. D. Cahn Co. and 
Markt & Hammacher Co. In addition to handling 
aluminum, enamel and Swedish kitchen wear, he also 
carried a line of electrical appliances. .Mr. Morgan’s 
former associates in business, are planning to prepetuate 
his name by incorporating a new concern to be known 
as the Ray T. Morgan Co., Inc., and the business will 
thus be carried on as in the past. His death resulted 
from pneumonia contracted last February, which later 
developed into Bright’s disease. Much of his time lately 
has been spent at the Battle Creek Sanitarium, where 
he was attempting to regain his strength. He was born 
at Amsterdam, N. Y., forty-seven years ago and has been 
connected with the Chicago housefurnishings trade for 
more than twenty years. 


August Golf Tournament 
The August Tournament of the Pottery, Glass & Brass 


Golf Association will be held at Essex Fells Country 
Club, Essex Fells, N. J., on Tuesday, 22nd instant. 

Train leaves Hoboken at 8:30 A. M. Daylight Saving 
time, for Montclair. Automobiles will meet that train 
at Montclair. Train leaves Jersey City, Caldwell Branch, 
Greenwood Lake Division, Erie R. R. D. S. time, at 
10:22 A. M. for Essex Fells. 

It is requested that those intending to participate in 
the game inform the secretary, L. S. Owen, at once and 
also whether they will have guests, and how many. 


Labor Committee of Potters’ Association Meet 


in Cleveland Next Week 
The Labor Committee of the United States Potters’ 


Association will convene in the Hotel Statler, Cleveland, 
O., Monday August 21, for the purpose of giving study 
to the 30 wage increase suggestions presented the Asso- 
ciation by the National Brotherhood of Operative Potters. 

This committee is composed of W. E. Wells of the 
Homer Laughlin China Co., chairman; George C. Thomp- 
son, Thompson Pottery Co.; Homer J. Taylor, Knowles, 
Taylor & Knowles Co.; Edwin M. Knowles, E. M. 
Knowles China Co., all of East Liverpool; F. A. Sebring, 
Sebring Pottery Co, Sebring, O.; Harry D. Wintringer, 
Steubenville Pottery Co., Steubenville, O.; W. S. George, 
of the W. S George Pottery Co, East Palestine, O.; A. 
G. Dale, International Pottery Co., Trenton; Fred Sutter- 
lin, Mercer Pottery Co., Trenton; Guy E. Crooks, Crooks- 
ville China Co., Crooksville, O., and F. G. Mellor, Shen- 
ange China Co., Newcastle, Pa. 

It has been suggested by some pottery manufacturers. 
that with the exception of one or two propositions, all 
others filed with the Association have for their base an 
advance in wages. One exception, however, is the sus- 
pension of operations at noon Saturday, an another the 
issuing of wage checks at the close of the half day. 

From those who are in rather close touch with the 
situation, it has been learned that the committee repre- 
senting the manufaturers may not deem it wise to present 
counter propositions to the representatives of the opera- 
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tives. If not, then discussions, which will open in joint 
committee August 23 will be confined to the suggestions 
of the Brotherhood. 


Buyers in New York 


AUGUST 11, 1922 


era W. Flanagan, toys, M. O’Neil & Co., Akron, O., care 
M. Sostman, 37 West 26th St. 
ie Gyre Browne, gifts, Waldman Bros., Albany, N. Y., 
as 
Slasor, toys, Wm. F. Gabel Co., Altoona, Pa., 240 Madi- 
me ae 
A. W. Spencer, china and glassware, Bigelow, Kennard & Co., 
Posten, Mass., Commodore. 
Wm. E. Lowry, toys, R. H. Stearns Co., Boston, Mass., Prince 
George. 
W. W. Taylor, housefurnishings and toys, D. M. Read Co., 
Boge tore Conn., 404 4th Ave. 
. D. Johnson, toys, Howland D. G. Co., Bridgeport, Conn., 
care American D. G. Co., 105 Grand St. 
M. C. Trossel, toys and housefurnishings, E. W. Edwards & 
Son, Buffalo, N. Y., Martinique. 
be Sr Paton, toys, Boston Store, Chicago, ae 44 East 23rd St 
M. Meder, china, glass and lamps, E. M. Meder, Chicago, 
SAT Eae Astoria. 
es Marquiz, lamp shades, M. Marquiz, Chicago, Ill, 45 
East 34th St. 
N. L. Clark, china, glassware and housefurnishings, John 
Shellek Co., », Cincinnati O., 104 5th Ave. 
Mrs. M. Heller, china, glassware and lamps, Rike-Kumler 
Gor Bane ‘08 225 Sth Ave. 
Geo. R. Roe, housefurnishings, Harris Emery Co., Des Moines, 
Ta., 352 4th Ave., care Kirby, Block & Fischer. 
James Fraze, "Thomas J. Finn, China and housefurnishings, 
Steiger-Cox Cos Fall River, Mass., Pennsylvania. 
E. F. Steketee, housefurnishings and toys, Paul Steketee & 
Sons, Grand Rapids, Mich., care Mdse. Reporting Co. 
Miss Carrie Schmaus, toys, Rothschild Bros., Ithaca, N. Y.. 
imperial. 
Miss Marie Coulte, china and glass, Gilmore Bros., Kalamazoo, 
Mich., Latham. 
H. Stone, housefurnishings, Mrs. H. L. Stone, Olyphant, Okla., 
Martinique. 
J. McGough, toys, Gimbel Bros., Philadelphia, New York store. 
D. Greenbaum, housefurnishings, Jos. Horne & Co., 225 
5th Ave. 
C. W. Conant, dolls, toys, china, glassware and housefurnish- 
ings, Porteous, Mitchel & Braun, Portland, Me., 404 4th Ave. 
Miss E. M. Walley, lamps, Gladding D. G. ‘Co. Providence, 
R. I., Commodore. 
C. Nebaur, housefurnishings, The Cohen Co., Richmond. 
Va., 1150 Broadway, care Baer & Lilienthal. 
Thomas M. Walsh, china, glass, toys and _housefurnishings, 
Groeg-McBain, Inc., Roanoke, Va., care D. G. Union, 404 4th Ave. 
F. W. Jenkins and Chas. Hall, china, Chas. Hall, Inc., Spring- 
field, Mass., 18 West 23rd St. 
Sam Schwartz, lamps, La Salle & Koch, Toledo, O., 225 5th Ave. 
C. R. Bishop, housefurnishings, A. Steinger Co., Springfield, 
Mass., 1225 Broadway. 
Julius Hertzberg, housefurnishings, china and glassware, S. 
Kann Sons Co., Washington, D. C., 432 4th Ave. 
F. E. Kirby, china, F. E. Kirby, Mt. Vernon, O., Commodore. 
T. M. Farrell, toys and housefurnishings, E. W. Edwards & 
Sons, Rochester, Martinique. 
J. A. Loeb, toys, Simon Loeb & Bro., Columbus, O., 23 E. 
26th St. 
J. J. Lynch, housefurnishings, toys and china, J. Bacon & 
Sons, Louisville, Ky., 23 East 26th St. (W. T. Knott.) 
A. J. Moser, housefurnishings, I. Sulzbacher Co., Steubenville, 
O., 1150 Broadway. (Baer & Lilienthal.) 
(eR an Bryant, toys and housefurnishings, E. W. Edwards & 
Son, Syracuse, N. Y., Martinique. 
H. Baxter, housefurnishings and toys, La Salle & Koch, 
Toledo, O., 225 5th Ave. 


AUGUST 12, 1922 


N. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 404 4th Ave. 

M. S. Aufderheide, china, glass and housefurnishings, John 
shilliee Gos Cincinnati, (Oe 350 Broadway. 

ig). Luke, artwares, Denver D. G. Co., Denver, Colo., 200 
5th nee 

Milford Stern, toys, Palace Garden Co., Detroit, Mich., Com- 
modore. 

G. Anthony, housefurnishings, toys and glassware. W. C. 

Striplin Co., Ft. Worth, Texas, care J. M. Biggins, 333 7th Ave, 
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E. C. Powers, housefurnishings, B. Peck Co., Lewiston, Pa, 
Prince George. 

F. S. Hyland, toys, Milwaukee Printing Co., Milwaukee, Wis., 
Breslin. 

M. H. Friend, gifts, H. R. Hertel Co., Pasadena, Calif., Penn- 
sylvania. 

C. T. McCurry, housefurnishings, Gimbel Bros., Philadelphia, 
Pa., care New York Store, Broadway and 32nd St. 
J. T. Atkins, housefurnishings and lamps, Auerbach Co., Salt 
Lake City, Utah, care J. M. Biggins, 333 7th Ave 
M. Crueson, housefurnishings, dolls and toys, Cohn Hinkel 
Co., Wichita, Kan., care Weil & Hartman, 125 W. 30th St. 

eae Tompkins, gifts, Bock and Gift Shop, Brazil, Ind, | 
Imperial. 

H. F. Chinak, toys, Geo. A. Gray Co., Duluth, Minn., Waldorf- | 
Astoria. 

G. C. Twiner, toys, Clyde G. Twiner, Grafton, W. Va., Penn-— 
sylvania. | 

AUGUST 14, 1922 | 

J. R. Irwin, china, glass and lamps, Boggs & Buhl, Pittsburgh, _ 
Pa., 1140 Broadway. 

W. R. Hume, housefurnishings, toys, Woodward & Lathrop, 
Washington, D. C., 370 7th Ave., Room 1701 

F. E. Wright, housefurnishings and toys, Newman D. G. Co, 
Arkansas City, Ark., Pennsylvania. 

Mr. Hinna, toys, L. Oransky & Sons, Atlantic, Iowa, 1150 
Broadway. 

A. St. Louis, Jr., housefurnishings, china and cut glass, James 
Edgar Co., Brockton, Mass., Imperial. 

B. Mehlman, housefurnishings, china and gifts, Cohen Bros,” 
Jacksonville, Fla., 120 West 32nd St. (A. Fantl). ; 

Jz BS Quiren, toys, Barton Co., Manchester, N. H., Pena 
vania. 

E. C. Lauer, toys, Dayton Co., Minneapolis, Minn., 225 5th 
Ave. 

L. Goldsmith, housefurnishings and toys, Scranton D. G. Co, 
Scranton, Pa., Martinique. 


AUGUST 15, 1922 


Miss M. J. Wichman, china, M. W. Tanner Co., Saginaw, 
Mich., Prince George. 

ERC: Smith, housefurnishings, china, lamps and toys, H. 
Jacobs & Co., Norristown, Rare OS Grand St. 

Ee Muldoon, housefurnishings, Golden Rule, St. Pat | 
Minn., 3 West 29th St. j 

D. & E. Healy, china and housefurnishings, Maas Bros, 
Tampa, Fla., Prince George. 

i, 1B, Fronani, china, pottery, glass and baskets, Woodward | 
& Lathrop, Washington, D. C., 370 7th Ave., Room 170. | 

C. E. Pingree, lamps, W. B. Moses & Sons, Washington, — 
D. C., Martinique. 1 

J. Burns, housefurnishinzgs, Stone & Thomas, Wheel 
Vem icles Woodstock. 

F. E. "Wallace, gift shop goods, W. E. DeGains, toys, G. i. | 
Campbell & Co., Wheeling, W. Va., care A. Fantl, 116 West 
32nd St. 

Ed. Wright, china, glassware and housefurnishings, Geo. H 
Bowman & Co., Syracuse, N22 Yeitathane 

A, Ehrens, china and Ue Rosseth, lamp shades, J. C. Hae] 
lackson, Providence, Reels McAlpin. 

K. Walker, housefurnishings, Andracete Fur Co., Scran-— 
LON elas Pennsylvania. 

Ww Brenn, housefurnishings, china and glassware, Mr. 
Holsinzer, gift goods, G. M. McKelvey Co., Youngstown, 0, 
333 7th: Ave. care J. M. Biggins. 

D. Swartz, housefurnishings, Boston Store, Carbondale, Pa. 
McAlpin. 

B. Gutress, china and glassware, Foster Ross Co., Aubull] 
N. Y., 1170 Broadway. 

M. Turner, housefurnishings, china and toys, Timothy) 
Smith Co., Boston, Mass., Hermitage. 

tk, MWe Lewis, toys, Smith- Murray Co., Bridgeport, Conn., 
Grand. 

Mr. Hoffman, housefurnishings, Mandel Bros., Chicago, Ill. 
13 East 22nd St. 

GFK. Carnahan, housefurnishinzs, S. W. Rose, Indiana, Pa, 
care Hoffman & Hartbly, 117 West 33rd St. 

Mrs. A Rosenbound, china, Max Lazarus, Macon, Ga. i 
McAlpin. | 

Miss E. Grodinsky, china, glassware and lamps, Maison | 
Blanche, New Orleans, La., Pennsylvania. 

E. F. Ochs, china and glassware, Miller, Rhodes & Swale 
Norfolk, Va., Prince George. 

Pale Koenig, gift goods, Steele-Myers Co., Ft Wayne, Ind., } 
1170 Broadway, care Pond & Dunn. 

E. G. Rakeston, housefurnishings, Hutchinson & Gibney 
Co., Xenia, Ohio, McAIpin. | 


(Continued on page 30) 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


Committee of the United States Potters’ Associa- 
— tion will deem it unwise at this time to authorize 
any increase in wages of operatives, when the joint wage 
onference convenes in the Hotel Cleveland, Cleveland, 
)., Aug 23. The Conference Committee of the National 
3rotherhood of Operative Potters will represent the 
workers. It has been strongly intimated that the manu- 
acturers are not in a position at this time to authorize 
he return of the 17% per cent reduction in wages which 
vas agreed to at a joint conference August, 1921. Just 
vhat counter propositions will be presented the represen- 
atives of the operatives by the manufacturers has not 
een indicated up to this time. That counter proposals 
vill be submitted by the manufacturers seems probable. 


} 


ore indications point to the fact that the Labor 


, Considering the business situation throughout the 
ountry as a whole, demand for dinnerware seems to 
ve holding its own. True, orders do not specify large 
‘olume, but they are more numerous, even from the 
arger distributors. Mails at times are spotty, then again 
hey are good. A slight increased demand for open 
tock dinnerware is reported by some of the manufactur- 
rs, and these also advise that scheme and whiteware 
usiness is from fair to good. Ultimate adjustment of 
ae coal and rail strikes is bound to make a decided im- 
‘ression in the demand for American dinnerware. This 
5 generally conceded by all within the trade, both manu- 
acturers and buyers. 

, Local pottery salesmen were interested in the report 
rom Toledo late last week, advising that the July sale 
the LaSalle & Koch Co., showed $100,000 increase over 
ne same month of 1921. This firm features local dinner- 
yare in rather liberal volume. 


_T. A. McNicol, of the T. A. McNicol Pottery Co., has 
eturned from a southern trip, which included a visit to 
Tew Orleans. “I found the south in rather good condi- 
on,” reported Mr. McNicol. “ The crops are large, I 
vas told, and this means an active demand for all lines 
f£ merchandise a little later, including dinnerware.” 


With the Owen China Co., at Minerva, O., planning 
ae erection of an 11-kiln plant, and six additional kilns 
ow being erected at Sebring between the Saxon China 
o., and the French China Co., together with seven other 
Ins contemplated by the Sebring Pottery Co., a total of 
4 kilns will be added to the dinnerware production of the 
inited States during the next eight months. This is the 
gest increase in kiln capacity within one year since the 
LeeBon of the plant at Newell, W. Va., by the Homer 
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Laughlin China Co. In addition to these kilns, the deco- 
rated ware production is also to be increased by the 
French China Co., which plans to add 175 decorators to 
its business, by opening an exclusive decorating shop at 
Sebring. 


Although it is somewhat early to anticipate the annual 
meeting of the United States Potters’ Association for 
1922, it is very likely that sessions will be held again in 
the Hotel Raleigh at Washington, D. C., probably the 
first week in December. President Frank P. Judge, who 
is associated with the management of the National China 
Co., of Salineville, O., has already begun work on a pre- 
liminary program. 


The Smith, Phillips China Co., is having a rather wide 
distribution of the new open stock dinner ware patterns 
on its Princess plain shape. The designs are exclusive 
with this firm, and although placed on the market but a 
few months ago, they are in rather liberal demand. 


Those local firms featuring covered jugs are being 
offered about all the business on this specialty they can 
handle. A survey of the situation shows that the de- 
mand for covered jugs this year does seem more active 
than for manys years. 


In establishing a research department as an added 
feature to its plant, the E. D. Knowles China Co., con- 
templates the most modern that can be installed. Equip- 
ment is now being installed, and within a few days the 
department will be actively engaged in problem study. 


Yellowware and novelties will be featured in the plant 
of the Morton Pottery Co., which has just been organized 
at Morton, IIl. 


Operations have been resumed at the plant of the Jack- 
son China Co., Falls Creek, Pa., manufacturers of vitri- 
fied hotel china. The plant has been idle for some time, 
although shipping continued from stock. 


A number of potteries located just outside the imme- 
diate district have been seeking labor here of late. Help 
is wanted in practically all departments, from slip house 
to decorating departments. This would seem to indicate 
that practically all generalware manufacturers are oper- 
ating on good schedules, and that demand for merchan- 
dise seems to be increasing instead of falling off. 


Manufacturing potters have voiced their opposition to 
any change in rail tariffs which would cause an increase 
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over existing schedules. A general protest against any 
advance is to be lodged with the carriers. 


Obituary 
MORT. C. McNICOL 

General regret was expressed by the trade over the 
death of Mort. C. McNicol, aged 33, vice president of the 
Potters Co-Operative Co., and a brother of George Mc- 
Nicol, Chicago representative for this firm and also of 
Lester McNicol, sales manager, with offices at the factory, 
who was killed in an automobile accident the evening of 
Aug. 9. With friends, Mr. McNicol was motoring to 
Pittsburgh over the short route through West Virginia 
and Allegheny county, Pennsylvania, and when near Im- 
perial, Pa., the car overturned on an embankment near 
the town. Mr. McNicol was killed instantly. Others 
in the car escaped with slight injuries. The body was 
returned to East Liverpool for burial. Operations at the 
plant suspended the last three days of last week. 


Merchandise Fair Begins to Hit 
Business Stride. 

Evidences of the fulfillment of the purposes of the pro- 
moters of the National Merchandise Fair were to be seen 
and heard at the second week of the exhibit 
showing at both the Grand Central Palace and the 71st 
Regiment Armory. 

Where much of the time and attention of those at the 
Fair on the opening day was taken up with the novelty 
of the event, there was a marked tendency to 
get down to the actual business of buying and selling. 

The novelty of the show as a show—and it is an im- 
pressive one on any of the four floors of the Grand Cen- 
tral Palace—had to a considerable extent worn off for the 
buyers and even early in the morning it was apparent 
that they were accustoming themselves to the routine of 
such an event. In a word, buyers who looked bewilder- 
ingly at exhibits last week went into the booths 
and got down to the actual talking of prices and de- 
liveries. 

CrowpD OF VISITING BUYERS. 

Every floor of the Grand Central Palace given over to 
the fair had a regular stream of visitors, and while there 
was no overcrowding it was evident that the men and 
women who had come to buy had started to the actual task 
of doing so. The fourth floor is given over to many in- 
dustries. Glassware and pottery, although not so largely 
displayed as other goods, have a fair showing. Gift 
goods, candles, lamps and shades, together with an ex- 
tensive display of toys and household goods, enamel and 
aluminum ware, washing machines, electric sweepers and 
many up-to-date utilities are on view. 

It was the general consensus of opinion that the fair 
gave promise of serving the purpose for which it was es- 
tablished. Goods were actually sold. That was the re- 
port from many booths, and while in no instance heard 
of were the sales of great volume, the sellers regarded it 
as business giving promise of more to come when the 
buyers have had an opportunity to make a thorough in- 
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spection of the wares offered for their consideration, 

The managers of several prominent commission hou 
which have exhibits at the fair expressed the belief that 
there would be but small buying until the buyers had given’ 
thorough scrutiny to the whole exposition in the fields in 
which they were particularly interested. | 

For a show that is barred to the general public, the 
managers of the fair have had so far little cause to com- 
plain of attendance. The restriction of admission to buy- 
ers and members of concerns engaged in dry goods mer- 
chandising is strictly enforced, and there have been 
numerous instances where the insistent requests of others 
to be let in have been turned down. 

There were more than a score of buyers from differemt 
Canadian cities and at the booth of one commission house 
on the main floor inquiries had been received from pros- 
pective customers in Ohio, California, Louisiana, Michi- 
gan, Texas, New Jersey, Kentucky and New. England. 


BritisH Buyers ATTEND. 
W. T. McGovern, of the British Chamber of Com- 


merce, was a registrant at the Grand Central Palace, as 
was L. H. Dolarco, of S. Blankensee, of London, Eng- 
land, and also H. M. Somer, of Sydney, Australia. Prac- 
tically every State and Territory in the United States 
was represented among the registering buyers. Three 
inquiries from merchants in Santo Domingo were 
received at the booth of one commission house, the 
visitors from that island being referred to the export 
department of the establishment. 

One advantage of the fair to the exhibitor, in the opin- 
ion of a member of one of the best known houses in its 
field, has been not so much the volume of actual business 
placed as the opportunity offered to arange with buyers 
from out of town especially for a convenient visit to the 
main showrooms of the exhibitor and a comprehensive 
survey of the complete line of merchandise marketed by 
the house. 

The spirit of belief in the success of the fair was 
everywhere manifest. The commission men feel in gen- 
eral that the exposition has proved its usefulness to ther 
as a very effective means of display and advertising. For 
the exhibitors who deal directly with the retailers there 
can be no doubt that the fair will mean much in adver- 
tising and in actual sale of merchandise. 

A telegram was received recently from Christy | 
ewson, famous ex-pitcher of the Giants. “Big Six,” 
indoor baseball game in which he is interested, is ds 
played at one of the booths on the third floor of the Granc 
Central Palace. In his telegram, Mathewson expresse¢ 
his regret that his health would not permit him to attenc 
the fair. 


Business Briefs 

The Green Mfg. Co., Concord, N. H., has been incor: 

porated with a capital of $40,000 to take over the asset! 
of the Boston Novelty Co. 


A. W. Shaw, Winterport, Me., has opened a gift sho} 
under the sign of the “ Gray Goose.” 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


(QZ HE adjustment of the wage scale in the glass in- 
E dustry this year, so far-as the flint glass trade is 
concerned, is a great deal like a baseball game with 
te score tied in the ninth inning. Extra innings are to 
) played, all of which means additional conferences will 
| held. The suggestions of the workers that wages be 
icreased did not meet with the approval of the manu- 
tcturers during the first conference at Atlantic City, 
rither did the representatives of the craft take kindly to 
(2 suggestion of the manufacturers that the wage scale 
| reduced. Both manufacturers and committees rep- 
isenting the workers have went through the same routine 
i previous years when no adjustment was agreed to 
(ring first conferences, then finally, amicable agreements 
“re entered into at other conferences which were held 
| Pittsburgh. This rule will be followed this year. In 
{2 meantime, factories are remaining active under exist- 
iz wage agreements. 


According to reports just received by the trade here, 
tz new plant of the Hermosa Glass Co., Manhattan 
lrach, Cal., will begin operations on or before Sept. I. 
‘yeral hundred people will be employed in making a 
‘neral line, which will include specialties. 


Following the usual July holiday, operations have been 
isumed in full at the plant of Bryce Bros., Mt. Pleasant, 
l. During the idle period numerous repairs were made 
{ the factory, which is now in perfect condition. 


‘Attorneys for the new interest which it is proposed 
yll take over the property and business of the United 
Sates Glass Co., will make application on Monday, Aug. 
2, at Harrisburg, Pa., for a charter for the United States 
(ass Corporation. Reed, Smith, Shaw & Beal are the 
slicitors for the corporation. It has been proposed by 
t2 board of directors of the United States Glass Co., to 
t2 stockholders that the company dispose of its entire 
lsiness and property to the new corporation for $1,- 
(0,000. A meeting of the stockholders of the United 
Sates Glass Co., when this proposition will be considered, 
ls been called for Oct. 4 next at the general offices of 
t2 company at Ninth and Bingham streets. 


Local glass jobbers who do business with Pittsburgh 
éd nearby town merchants report a slight increase in 
(mand for the general line. Some of the jobbers advise 
tat the call for lighting glassware is increasing slightly, 
éd that seasonable merchandise is in rather good request. 
| eee 
The American Flint Glass Workers’ Union has gone 
( record favoring a protective tariff on glassware. 


| 


| 


President William P. Clark, who recently studied condi- 
tions in the glass industry abroad in conjunction with 
Thomas McCreery, of the Phoenix Glass Co., and as a 
representative from the manufacturers’ side, has declared 
openly that the American glass industry needs protection, 
for foreign glassware can be made for one-tenth the cost 
of production in the United States. Employment of 
cheap child labor is given as the principal cause of this 
situation. 


W. L. Napier, well known in the glass trade in this 
district, has been named general manager of the new 
Refugio Glass Co., which will erect a plant at San 
Antonio, Texas. The new shop will make containers a 
leading line. 


After an idleness of two weeks, operations have again 
been resumed in full at the plant of the Fostoria Glass 
Co., Moundsville, W. Va. Both plants of this company 
are now active. 


Attorney J. M. Smith, representing the Boren-Stewart 
Co., Dallas, Texas, has filed a protest with the Interstate 
Commerce Commission against the present rate of $1.16 
cwt. on tumblers and jellies, shipped to Texas territory 
from the Pittsburgh district. Hearings have been sched- 
uled before Deputy Examiner Fred U. Oliver at Dallas. 
Shipments of tumblers and jellies from this district to 
Texas are always active, and the distributors in that terri- 
tory will await the decision of the Commission with in- 
terest. 


Plans for the new glass plant which is to be erected by 
the Ford Motor Co., Flat Rock, Mich., call for the erec- 
tion of a factory at a cost of $1,500,000. Edsel Ford, son 
of Henry Ford is president of the new company. 


A slight improvement in the demand for blanks for 
cutting is reported by several of the manufacturers in 
this district. During the first two quarters of this year 
heavy cut glass was not in very heavy movement, but as 
the holiday season approaches there has been a sharp 
movement upward in demand. In novelty lines however, 
the movement is running strong to the blown decorated 
lines, such as were shown for the first time at the Ft. Pitt 
exhibit last January. 

The Betula Vacuum Glass Jar Co., which is preparing 
to operate at Smethport, Pa., expects to be producing 
its line within the next two months. 
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23 Piece 


| y Luncheon Sets © 
Six colorings 

Fine for Weddings 
Brighten up your stock 

Wonderful Sellers 


They come in 

Yellow, Green 

Pink, Lavender 
Blue, Mother of Pearl 


Try them 


> They are beautiful 


23 Pieces—Tea Pot—Sugar—Cream—6 Plates and 6 Teas 


THE D. E. MeNICOL POTTERY CO., East Liverpool, 0. 
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Dinnerware Art Wares Dinnerware Fancy Goods 

: Fancy Goods Art Lamps White China for Decorating 

: Hotel China Hotel China 

: Open Stock Patterns and Dinner Sets Available for Immediate Delivery 

: ENTIRE NINTH FLOOR 

; 149-151 FIFTH AVENUE, 921, 923, 925 BROADWAY 

E Corner 2|st Street, New York 

> L. E. HELLMANN, President Telephone 7817 Ashland CHARLES WEISS, Vice-President 
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Monthly Summary of Imports 
China imports for the month of June, 1922, show a 
‘ain in value over the previous month and with a sub- 
tantial increase in the. value of dolls and toys. The 
atest figures compiled by the Government are as follows: 


1921 1922 
Semereriot decorated . ow. ccc enes evens $ 65,453 $ 53,410 
hina, decorated ................00e0 ee 780,846 556,415 
STE TANCO Mi. os. ce jcsectece ews pie 92,104 66,792 
Meee Germany .. 6... csc ccecee. esse 207,319 157,339 
| From United Kingdom .............. 41,410 58,463 
MRPTTMAD AI eas. -0<.ncg os stie wee ee 376,267 205,428 
lmwoml other countries”..............-- 63,746 68,393 
arthenware, not decorated ............ 39,009 31,992 
Warthenware, decorated ...........:.-. 211,101 413,670 
(| GIRS? 3.6 S32 eos eu a ee 39,442 63,624 
Thoitill .oté enh SRaeRERS eRe ah cepa ee $1,916,697 $1,675,526 
For Twelve Months Ending June 
| 1921 1922 
Smeeeriot decorated .f..... di6ca wee fae $ 498,466 $ 704,720 
BEMMECOTALEd ©... eee eee cas ees 7,040,264 6,301,973 
MUPRUMMIANICE: oy. 08a) +,0)oceleis nies sitioiw + «35-400 778,576 807,620 
MONIC IMAM LY: ©. scree ccrecre fesisceee seks 1,393,827 1,796,572 
}Erom United Kingdom .............- 649,035 613,811 
MMI AD ATG fo cco sess beds s foes» 3,720,918 2,532,116 
}rom other countries ................ 497,908 551,854 
aminenware, not decorated ........-.... 481,234 314,241 
Amnenware, decorated .....:......... 4,371,990 4,105,248 
YEE 9 4. er chaaeae Me es 628,983 463,782 
TTGt2i 6. RSIS ee RIP es ian ee 20,361,201 $18,191,937 
Dorrs AND Toys 
1921 1922 
fomevand parts of dolls .....2.......... $165,918 $197,949 
ll UST TOMS GoggesGoseunnonnaetrca asad 714,131 638,775 
. Taisil $6.00 Si eeReOIeD 6g pea $880,049 $836,724 
For Twelve Months Ending June 
| 1921 1922 
BEMMTIGMJALUS Forces se sclcieiee sows oreie ens $2,153,782 $1,553,163 
J) cae TONS 851s epee Cen eeanaae 7,848,604 5,795,957 
MAN! NE eRe a ead beens. $10,002,386 $7,349,120 
| GLASSWARE 
| For Twelve Months Enaing June 
} 1921 1922 1921 22 
| $128,691 $209,510 $1,590,942 $1,773,514 
CuHina Clay 
For Twelve Months Ending June 
1921 1922 192 1922 
$58,896 $203,962 $2,811,509 $2,044,957 


| 
| 
| HyprAtTE oF PorasH 
Containing not more than 15 per cent of caustic soda 

For Twelve Months Ending June 
1921 92 1921 2: 


1922 2 2 
$108,045 $75,936 $473,479 $685,716 


| Tale AND KitcHENWARE OF METAL, ENAMELED OR GLAZED 
For Twelve Months Ending June 
1 2 


1921 1922 921 192 
$422,032 $398,503 


) $31,342 $57,752 


dbbers Regard Fall Prospects as Encouraging 
The volume of business done by the jobbing trade in 
e country during the first half of 1922 did not show 
» so badly, in comparison with that done in the same 
riod last year, as had been expected by many, accord- 
‘g to the August market letter sent to members of the 
ational Wholesale Dry Goods Association by Thomas 
Fernley, its Secretary and Treasurer. In many 
‘stances the declines in sales were slight and in a few 
ses increases were seen. 

Many houses have been ambitious to equal 1921 sales 
lume in dollars, the letter asserts, and have succeeded 
ithin 5 to 10 per cent. Because of lower prices, this 
sans a greater volume of merchandise has been sold. 
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Stocks in a good many lines of merchandise are about the 
same as they were a year ago, but members report 
having on hand a large amount of Fall and Winter goods 
because of the early deliveries of the manufacturers. 

Many of the members consider the prospects for Fall 
business as extremely good on account of the small stocks 
in retailers’ hands and the advancing raw materials mar- 
kets, giving the buyers confidence and stimulating trading. 
Many wholesalers report their purchases for Fall and 
Winter have been almost completed. 

In a supplement to the letter, Mr. Fernley includes 
excerpts from replies of a number of jobbers to a ques- 
tionnaire that he sent out recently bearing on sales for 
the first half of this year, collections, inventories, buying 
policies, etc. Most of these replies show losses in the 
dollars and cents volume during the first six months. of 
1922, as compared with the same period last year, but 
quantity sales are large in many instances. The loss in 
those cases, of course, is due to the lowering of prices 
in the meantime. In only two instances recorded were 
the money values of sales larger in the 1922 period than 
in that for 1921. In one of these the increase was only 
012 percent, In ‘the other it was: 20 per cent. ,The 
latter report was by far the best submitted, but the name 
of the wholesaler and the part of the country in which 
he is located are not given. The declines reported ranged 
from 4% per cent to 20 per cent. The general tone of 
the letters received in reply to the questionnaire is opti- 
mistie in relation to Fall business prospects. 


Business Briefs 

The York 5-10 and 25 Cent Store has opened a new 
store in Ossining, N. Y. The firm has a number of stores 
in Mt. Vernon, Brooklyn and Mamaroneck, carrying a 
general stock including crockery, housefurnishings and 
toys. 

The Judith Sargent Gift Shop has opened at Glouces- 
ter, Mass. The stock carried will include toys. 


The Fowler-Henderson Co. has been incorporated 
with a capital of $50,000 to conduct a general department 
store business at Watertown, N. Y. The incorporators 
are George Fowler, of Binghamton, N. Y., and James C. 
Henderson, Syracuse, N. Y. 


Stephen B. Holt, New Canaan, Conn., is building an 
addition to his gift shop. 


The McClelland Variety Store, Topeka, Kan., has 
reopened after being closed two weeks for remodeling. 
According to Earl Kemper, manager, sales were ten times 
larger than formerly. Toy balloon souvenirs were given 
to the children and over 14,000 were distributed. 


The Standard Co., Lexington, Ky., has been incor- 
porated with a capital of $50,000 to conduct a housefur- 
nishing business. Louis Kravetz, Robert Kravetz and 
L. J. Horne are the incorporators. 
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Pottery and Glass in Bavaria 

A report from Munich says the porcelain makers are 
suffering from a scarcity of high class coal, There is a 
good demand for household china and articles of luxury. 
Complaints are raised, however, about the export pro- 
hibition to Poland and the new anti-dumping Law in 
Sweden. The turnover in earthenware is generally good, 
though the output has suffered through wage disputes. 
After a strike the principle of piece-work has been ac- 
cepted in the glass industry of Furth. Wages have been 
considerably increased. The steatite industry is flourish- 
ing. The production of limestone and cement is in- 
creasing, though there are complaints about the supply 
of coal and the number of railway trucks available. 
There is a good market for all articles used in the build- 
ing trade. 


Retail Credit Accounts 
(Continued from page 14) 
way that the account will not be lost. Simple, isn’t it? 

Very often, in instances of this kind, the credit man, 
speaking figuratively, can stop extravagance at the source 
by tactfully pointing out to the customer the danger in- 
volved in purchasing merchandise beyond her apparent 
ability to pay. There have been cases, I am told, where 
women had not viewed the situation from that angle at 
all, and were really glad that it was called to their atten- 
tion. But think how tactfully it must be done, for it 
involves preaching, in a sense, and few people like to be 
the subject of a private sermon! 

Closing an account produces another problem for the 
credit man, for it usually means that there is money due 
the store that has to be collected. One hundred per cent. 
efficiency in this would produce the cash and retain the 
good-will of the customer, but I know of very few cases 
of this kind in which the credit man registered 100 per 
cent. Before an account is closed, of course, every effort 
should be made to overcome the delinquency through the 
medium of collection letters of the “ educational” type. 
It often happens, especially when women pay their own 
bills from allowances or private incomes, that payments 
are unduly delayed, because the customers are not 
familiar with ways of doing business, and, therefore, do 
not recognize the need of meeting their obligations with 
reasonable promptness. These letters, of course, should 
not be too technical, for if they are they will either be 
thrown away unread or will lose their force. If it be- 
comes evident that this method will not produce the de- 
sired results, then it is up to the credit man to start “ bear- 
ing on,” gently at first, and then little by little up to the 
point of turning the account over to a professional col- 
lector or threatening suit. In such cases, of course, the 
account more or less closes itself. 

In connection with closing an account there arises an- 
other problem, which comes when the closing is done at 
the request of the customer. Here the problem is for the 
credit man to determine the reason for the request, and 
it is not as easy as it seems. In fact, getting a customer 
to reply to letters asking that reason is one of the hardest 


jobs the credit man has. He is almost certain that son 
thing has come up to impair the good relations betwe 
the customer and the store, and yet he cannot find o 
what it is. If the customer would only tell what is wro 
the matter could probably be cleared up to the satisfacti 
of all concerned and the account kept active. Contra 
to what appears to be the general impression, store exec 
tives like to get “ kicks,” for that is the only way they ¢c 
tell that the merchandise or service is not all it should I 

The collection of money on past due accounts th 
really are “ good’ supplies additional problems, especia’ 
when the amounts are fairly small. Customers eith 
overlook them or they procrastinate in paying them int 
belief that the store will not mind waiting for such 
small amount. But if a store has thousands of small a 
counts outstanding it can well be seen that the effect, 
the aggregate, will at least be noticeable. The cre 
man’s duty is to overcome this by tactfully pointing o 
the need of prompt payments, and by stressing the fa 
that prompt payment is the best credit insurance know 


12 Million of New Gimbel Stock Offered | 
Public 
Public offering of $12,000,000 of 7 per cent cumulati 
preferred stock and 50,000 shares of common stock. 
the new Gimbel Brothers Corporation, organized to su 
ceed to the business of Gimbel Brothers Stores in Ne 
York, Philadelphia and Milwaukee, was made recentl 
The offering is made by Goldman, Sachs & Co., a1 
Lehman Brothers, and the price is $102 per share at 
accrued dividend for the preferred and $44 for the cor 
mon. Bankers state that the Gimbel family interes! 
which have been dominant in the affairs of the organiz 
tion since its founding, will continue in control and w 
direct the active management of the new corporation. 
By the terms of the recapitalization the corporation w 
have an authorized capital of $15,000,000 of $100 p 
value stock, of which $12,000,000 is now offered, at 
500,000 shares of common, of which 50,000 will 
offered. The purchaser of ten shares of the new pr 
ferred is entitled under the terms of the offering to pu 
chase four shares of the new common stock. ) 
Provision is made under the charter of the new co 
poration that on or before Aug. 1, 1927, and annual 
thereafter, the corporation shall, out of its surplus at 
profits remaining after full dividends on the preferri 
stock, acquire by redemption of purchase at not to exce! 
$115 a share plus accrued dividends, an amount of t) 
preferred stock equal to at least 3 per cent of the large 
amount in par value of preferred stock which shall ha’ 
been outstanding at any one time. It is also provided th 
the whole or any part of the preferred stock may be r 
deemed on any dividend date at the option of the Boa 
of Directors upon sixty days’ notice at $115 a share 4 
all unpaid dividends. 
The net sales of the consolidated companies for ‘ 
three years ended Jan. 31, 1922, and the net profits, befo! 
deducting income and profits taxes paid, but after givit 
(Continued on page 30) | 


What's New in the Market? 


dere Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchants 


/ 


Well Posted on the New Offerings Received From the Most Representative Sources 
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English Dinnerware in Open Stock 

_ Displaying a range of distinctive shapes in a splendid 
ssortment of striking decorative treatments, the samples 
1ow being shown by Mitchell, Woodbury Co., Room 364, 
dotel McAlpin, with Eugene Blum in charge, may be 
ited as well worth close inspection. From J. & G. 
Meakin, the distinctive “ Newark” pattern, with wide 
»owder blue band with colored basket panels and orange 
dge band is a strong feature. Equally charming is the 
_Somerset”’ decoration from Myott & Son Co., em- 
racing a medium wide border treatment in a graceful 
‘croll motif in blue on an ivory body with insert panels 
{fruit in natural colors. In contrast with these colorful 
esigns is a new offering from Johnson Bros. in “ Cha- 
eau” shape, consisting of a 4-inch gold band with in- 
ide and outside hairline in black and with unusually 
ttractive scroll knobs traced in gold. 


deal Cut Glass Co. Offering Strong Specials 
The sparkle and glow of richly cut crystal creates such 
n attractive appeal to the public that good quality wares 
1 even the heaviest cuttings are good all the year sellers 
when well displayed and the line of the Ideal Cut Glass 
0. on display this month in charge of F. L. Morecroft, 
oom 362, Hotel McAlpin, is creating a good deal of fa- 
orable comment among buyers. The big outstanding 
umber of the Ideal line is the ‘“ Diamond-Poinsettia ”’ 
atting. This graceful pattern which combines the poin- 
stta flower with an equally attractive floral treatment is 
iost artistically executed on highest quality crystal 
flanks. A full range of items are obtainable in this 
narming heavy cutting, including vases and bowls in 
any sizes, trays, candy jars, etc. Another appealing 
umber is the “ Biltmore,” a finely executed design in a 
omplete line of popular items. In less expensive cut- 
ngs this progressive company are featuring special com- 
nations particularly desirable for “dollar day” and 
glass week” offerings. These include many useful 
ems such as jug sets, vases, bowls, sugar and creams, 
¢c, in a tasteful and nicely executed miter and floral 
atting. A showing of light cuttings in several attrac- 
ve floral patterns, is also moving well and includes a 
omplete line of table ware, such as vases, bud vases, 
lad plates, iced-tea sets, candy jars and stemware. 


_ Heavy and Light Cuttings Featured 

Including many attractive numbers the offerings of 
'e Hunt Glass Works, shown by Arthur L. Blackmer, 
‘oom 360, Hotel McAlpin, embraces a wide range of 
sht and heavy cuttings. In the all-over heavy hob- 
‘amond cutting, is the “ Royal.” Another attractive de- 
zn is the “ Magnolia,” the first embracing several hun- 


| 
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dred items while the latter has a range of over one hun- 
dred individual pieces. Both include bowls, vases, candle- 
sticks, comports, jugs, trays, etc. Particularly appealing 
in light cutting is the “ Sylvia,” a combination of line and 
copper wheel engraving in a wreath design. Other light 
cuttings include the “Wild Rose,” “ Lorraine,” “ Iris,” 
and ‘‘ Ormonde,” in line and conventional spray designs. 


Fine China and Glassware of Merit 

Pronouncedly artistic in shape and displaying a splen- 
did range of beautiful patterns the lines of importations 
now open for inspection by the Jones, McDuffee & Strat- 
ton Corp., represented by James P. Gordon, Room 363, 
Hotel McAlpin, is the subject of much favorable comment 
among buyers. In fine earthenwares are many open 
stock designs. One attractive treatment from William 
Adams & Co., is the “ Chinese Magnolia” design, com- 
bining a pheasant with the magnolia flower in delft blue 
as a center decoration and with a wide border with 
magnolia and leaf intertwined. In “ Titian’”’ ware, a 
cream body is quaintly decorated with flower wreath in 
strong colors of orange, blue and green with fancy knobs. 
A particular effective number in French ware is in an 
all-over panel effect. Mr. Gordon is also showing the 
engraved glassware line of the Sterling Glass Co., in- 
cluding a special in monogram ware and the Gordon 
Glass Co.’s line of light cuttings in half daisy panel de- 
sign, featuring stemware and water sets. 


Attractive Things in the Quaker City Line 

Room 815 at the Hotel Imperial is proving a popular 
place among the buyers. Chas. A. Weidemann is holding 
forth there with the Quaker City Cut Glass Co.’s lines of 
decorated glassware and china as well as their cut glass 
line. In the former he is showing a variety of new and 
novel treatments, that are sure to be appreciated, in a 
complete line of the most salable items, as well as full 
lines of stemware. Decorated china is being shown in 
short lines in some new solid Color effects that are very 
good. The concern’s cut glass line is also quite as attrac- 
tive as ever. 


New Offerings in American Dinnerware 

Introducing a number of new decorations on their 
well known “Iona” shape the sample line of the Taylor, 
Smith & Taylor Co., represented by Billy Lynch, Room 
1407, Hotel Imperial, is a particularly attractive show- 
ing of American dinnerware. Among the new decora- 
tive treatments is a wide border design in the English 
style, in blue and brown with insert panels of pink 
roses and with center decoration of large flowers in pink, 

(Continued on page 30) 
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L. BERNARDAUD & CO. 


LIMOGES, FRANCE 


FINE FRENCH CHINA 


(QAI OT ATTA DOD TAY CLO TYTN 


IMPORT 
Decorated Dinnerware White for Decorating 


STOCK 
Twenty Patterns for Prompt Delivery White for Decorating 
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[. BERNARDAUD & 3a) 


46 MURRAY STREET, NEW YORK 
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THE TESTS SHOWN BELOW, MADE BY THE BUREAU OF STANDARDS, 
WASHINGTON, PROVE THAT 


MERCER HOTEL WARE VITRUS 


WITHSTOOD THE SEVEREST ibs 10, WHICH POLTERYsiGsiimiers 
SUBMITTED 


TABLE i11 
Results of Crazing Tests 
Immersion on which failure occurred 


175 200 225 250 
No. Type 12-3 4 5 6 f7RBeo SOR 253 45 (be Sy ah le2von4e 
[=—="lotelkchinaaesshi ene Sie at. oc re yb On ed. eee OSs 
2—Hotel china............ Soo, ae eae ae x iGracked 
p= otelichinan eee i... == Oe ees A) bs ima x Cracked 
7—Hotel china.. 4 ee oto. za ee Crazed sa . X& Cracked | 
8—Hotel china. . ; SS... ae Mr Po or: _ X Crazed” “X¢Gracked 
11—MERCER HOTEL WARE VITRUS we. 2. (eee OE eee O.K. 
14—English hotel ware...... ek. e@razed 
15—English hotel ware...... mw 2A Crazed 
16—English hotel ware...... . X Crazed 
17—English hotel ware...... . . X Crazed l 
18—French hotel china...... eee Cracked J 
19—German hotel china... .. Sava we . . & Cracked 
20—Germanvhotelkchinasas.. = .et?. a ee . . X& Cracked | 


MERCER POTTERY ‘COMPANY, TRENTON, NEW JERSEY 


| 
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Wares and Novelties Association of Chicago, held 

at the Palmer House last week, was generally pro- 
aimed a success. Buyers, not only from Chicago and 
ie immediate territory, but from as far as California, 
exas, Florida and Louisiana, registered at this big buying 
onvention of gift merchandise. The sixty exhibit rooms, 
cated on the fifth and sixth floors of the Palmer House, 
ere decorated and arranged in a most attractive manner, 
ade possible only by the character of the merchandise 
ad the artistic temperaments of the folks engaged in the 
ift Shop trade. More than one hundred buyers regis- 
red on the opening day of Chicago’s gift week, and by 
e end of the week more than five hundred had inspected 
'e lines on display. 
Among the most attractive glass and pottery exhibits 
ere those of the Haeger Potteries, represented by W. C. 
‘wen; N. O. Cederborg’s Hispano-Moresque lustreware, 
presented by Frank B. Kurtz; Graham & Zenger, Inc., 
‘presented by H. E. Hoertkorn; J. J. Hines and Harper 
_Ransburg Glass Co., represented by Steinbeck Studios. 
All of the latest novelties in the gift field were repre- 
nted either directly or by factory agents. There were 
tys to suit the latest whims of the children, lamps and 
‘ades in the newest and most novel designs and colors, 
boks, book ends, card trays, picture frames and pictures, 
«sk sets, candle sticks and decorated candles, metal 
jods of hammered brass and wrought iron, and, in fact, 
cery form of gift for the home dealing with the beautiful 
éd the practical. 


if HE first annual exposition of the new Gift, Art 


‘Before the close of the show there was an almost 
\animous expression among both buyers and exhibitors 
tat the Chicago association repeat the good work of this 
lar and give the trade a similar exposition in 1923. 


There was a most pleasing reaction in the retail and 
nolesale crockery and glass trade during the past week. 
‘ie good business in the downtown department stores 
\is a sequel to the poor business of the previous week 
yien customers were unable to do the shopping they 
Id planned owing to the street car and elevated rail- 
vad strikes. Even the women who would have come to 
te “Loop” district in their automobiles to shop, wisely 
(cided against this method owing to the heavy traffic of 
Ises, motors and trucks brought about by the strike 
endition. However, the stores were crowded every day 
«last week by belated shoppers and many department 
tinagers believe they will more than make up the loss 
( sales during the strike week within another ten days’ 


rs 
| 


THE CHICAGO MARKET m1 


J. H. SMyTHE, REPRESENTATIVE 


CHICAGO OFFICE 


STREET 


N. O. Cederborg Co., Aurora, Ill, makers of the 
famous Hispano-Moresqque lustre ware, has appointed 
Frank B. Kurtz sales agent for Chicago and surrounding 
territory. Mr. Kurtz, who is a manufacturers’ distributor, 
maintains a fine display in the Wrigley building, room 
610, where he will permanently show the Cederborg line 
of lustre ware and other lines for the buyers of pottery, 
glass and housefurnishings. 

A large section of the middle west formerly covered by 
salesmen from the Pittsburgh office of the United States 
Glass Co., has been turned over to the Chicago office for 
future business. Mr. Renshaw, who is in charge of the 
local office, welcomes the opportunity presented in this 
change of jurisdiction. W. J. Jones and H. Erickson 
who formerly called on the trade in this territory, work- 
ing from the Pittsburgh office, will now make Chicago 
their headquarters. The Chicago display of the United 
States Glass Co. is located at 30 E. Randolph St. 

Thos. F. Reid, factory agent, Room 562 Palmer House, 
has recently taken up the representation of Close Bros., 
Tiffin, O. This cutting factory has gained a good reputa- 
tion for the quality of the work they turn out. Among 
their latest is an acorn pattern cutting on optic lead 
blanks, which gives every promise of becoming a popular 
number with the trade. 


A highly attractive catalogue has just been issued by 
the Classique Lamp Studios, makers of fine lamps, located 
at 518 Market St., Milwaukee. This catalogue covers the 
entire line of Classique metal base lamps with decorated 
glass shades, and will be sent to buyers upon request. 
Classique lamps are favorably compared with the best, 
and under the direction of Edwin B. Pipe, the Milwaukee 
firm is gaining the recognition of it products deserving 
them by their quality. 


W. T. Darden, manager of Sales for the Albright 
China Co., is recovering from a severe attack of 
ptomaine poisoning, contracted while in Detroit recently. 
Mr. Darden was confined to his home in Chicago for a 
number of days where he was under the direction of a 
physician. A trip to the West coast, which he had 
planned, was temporarily postponed due to his illness. 


IE. M. Meder has returned from a business trip to the 
East where he has been in conference with the officials 
of factories he represents in Chicago and the middle west. 


N. H. Carter, Huntington, W. Va., came to Chicago 
last week to replenish his stocks of toys and novelties. 
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BOVERS -OF- 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 
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Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 
Represented in the Middlewest and 
West by J. E. Boring 
Telephone Central 5271 


W. T. Darden Co., Room 51 
Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Guernseyware, Room 562 
COOKING UTENSILS 
Vitrified China, Plain and Decorated 
ROLLED EDGE HOTELWARE 
Vitrified China, Plain and Decorated 
T. F. Reid, Representative 
Telephone Dearborn 4700 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicol, Mgr. 


Thomas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 

Aluminum for special sales and high 
grade Cut Glass. 

Electric Irons, Toasters and Curling 
Irons. 

Phone, Dear, 4700 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGAaw GLASS Co. 
CO-OPERATIVE FLINT GLASS CO. 
THE DUNCAN & MILLER GLASS Co. 


Imported overglazed 
CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 
PILKINGTON MANUFACTURING 
co 


3223 W. Lake Street Chicago 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Plant and salesroom at 
DUNDEE, ILLINOIS 


(Convenient suburban service from 
Chicago) 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS*& TOYS 


HEYWORTH BUILDING 
Madison and Wabash 


BUY 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


PLATINUM Encrusted China— 
The Latest 


A most wonderful treatment in Bright and 
Dull finish. Guaranteed to wear and the 
BEST Seller. Your line is not complete 
without 


KITTLER’S PLATINUM CHINA 
2116 Hudson Avenue, Chicago 
Phone DIVERSEY 3357 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe 
cial lustre and gold band glassware 
Original designs in floral decorations 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Harry G. Dalzel! 
Phone 
Central 3497. 


Flint Glassware, 
Pressed and Blown 
Etchings, Cuttings 
and Iridescent. 
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LIN-O-LITE SHADES 


An innovation, hand painted Linen, Silk 
‘Lined and Silk Braid Trimmed. Durable 
‘and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


THE UNITED STATES 
GLASS CO. 


| Room 409, 30 E. Randolph Street 
|. T, Renshaw, Chicago Representative 
' 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


, 
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Here’s a good business building 


zard for sale at a little price. 


Phone Wabash 860 


‘THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpMuNpDsS 
1319 Michigan Ave. 


{his “card” can be made to yield 
ig dividends. Phone Wabash 860 for 
ates, 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


AL 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Bonita Art Co.; N. Northwood 
Co.; Mound City Glass Co.; D. C. 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China, Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


f/ 
17 North J Wabash Avenuc 
Chicago 


Announces 


their removal from 17 North 
Wabash Avenue to more com- 
modious quarters in 


The Burley Bldg. 
9 N. Wabash Ave. 


Chicago 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 


9 N. Wabash Ave., Chicago 


PROGRESSIVE 
CHINA DECORATING CO. 
Decorators of fine imported and do- 
mestic china. Monogram and design 
duplication a specialty. 

1836 W. Van Buren Street 
Phone West 3645 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre. and _ hand 
painted china for gift shops and depart- 
ment stores. 
3620 Roosevelt Road 

Phone Nevada 7046 


LUSTRES & METALLIC GLAZES 


Vases, Bowls, Lamps, Comports, 
Candlesticks 


THE N. O. CEDERBORG CO. 


HISPANO-MORESQUE 
Chapman Block, Aurora, IIl. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 
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G ALESMAN— High class who has direct acquaintance with 
department store and retail shop buyers. We have an 
exclusive line of decorated blown table ware, our own decorating 


to right man who can show results. The Nonik Glassware Corp., 
Mohawk Building, Fifth Ave. & 21st St., New York City. 


Desa NCED buyer with many years’ experience, now em- 
ployed, desires position as buyer or manager of bric-a-brac, 


Wanted Assistant Buyer. 


[XN Be EE Crockery, Enamelware, etc., etc., for large Job- 
Only those with extensive 


diane age, sea mare references and salary expected to start. 
Chiua Palace Mercantile Co., New Orleans, La. 


SITUATIONS WANTED 


ALESMAN of 20 years’ experience in the pottery, lamp and 
cut glass lines wishes to make a connection by August Ist for 


BUSINESSHMOPPOR TON I LTLEES 


LD and successful glass company which manufacturers the 

best and largest line of Decorated Glassware and imported 
china, wishes representation in all the smaller and some large 
cities west of the Ohio River, also Canada. Give particulars 
what-lines you now carry, references and how often territory is 
covered, in first letter. Box 195, care CrocKERY AND GLASS 
JOURNAL. 


12 Millions of New Gimbel Stock 
(Continued from page 24) 
effect to taxes at 1922 rates, are given as follows: 


Net Sales. *Net Profits. 
Year ended January 31,.1920.......... $58,346,214 $5,286,429 
VY earmendedaalantiarys rola) OZ leeunmee oe 66,070,496 2,838,987 
Year endedimlanuary Gly 922 te sem. 66,773,565 3,511,299 


* Before deducting income and profits taxes paid, but after 
giving effect to taxes at 1922 rates. 


Isaac Gimbel, president of Gimbel Brothers Stores, in a 
letter to the bankers, states that the average net profits 
for the three years ended Jan. 31, 1922, before deducting 
income and profits taxes paid, but after giving effect to 
taxes at 1922 rates, were $3,878,906 or more than three 
and one-half times the annual dividend requirements on 
the total issue of $15,000,000 of preferred stock. The 
sales for the five months’ ended June 30, 1922, amounted 
to $28,568,374, compared with $27,013,349 for the cor- 
responding period of the previous year. 

“ Each of our stores,” says Mr, Gimbel, “is now show- 
ing consistent and satisfactory profits. We expect our 


; East 26th St. 


August 17, ] 


sales for this year will be upward of $70,000,000, a 
confidently believe that, with normal growth and the ; 
provements and extensions we have in contemplati 
they will constantly amount to still larger figures. 7 
Gimbel business has been managed for three generatic 
by one family. All of our stores are owner-managed a 
will continue to be so. The Board of Directors of then 
company will be composed entirely of members of ¢ 
family, in addition to two members of the banking fir: 
of Goldman, Sachs & Co., and Lehman Brothers.” 


Follow the Open Road 

(Continued from page 13) 
otherwise the chain and mail-order houses will get 
good share of the trade which should logically come 
the department and individual stores. And it is gi 
nificant that all chain and mail-order houses follow t 
open road. It is the only modern way to do business, f 
the biggest volume is certain to come to those who ser 
the public best. 


What’s New in the Market? 
(Continued from page 25) 
red, and orchid with natural foliage, which gives a ve 
charming effect, unusual in ware at little pric 
Other designs include a very appealing modified Mint 
decoration and one of French type,  consisti 
of fancy baskets of pink, yellow and blue flowers wi 
inside .and outside fancy chain border with go 
edge band and handles. Other new numbers inclw 
an appealing decoration in the Empire period and 
border with medallion spray of pink roses on a broy 
and blue background. In hotel ware the features are 
welded handle and a cleverly designed grill plate. . 


BUYERS IN NEW YORK | 
August 16th, 1922. 


I. Rosenberg, toys, Ross Stores, Inc., Buffalo, N. Y., 3 Wi 
29th St. 

Mrs. D. W. Williams, gifts, Justamen Shop, Bartlesvill 
Okla., Madison Square. 

A. J. Kline, housefurnishings, toys and glassware, ri 
Pomeroy & Stewart, Harrisburg, Pa., 240 Madison Ave. 

E. Kline, housefurnishings, china, Watt & Shand, Lz 
caster, Pa., 432 4th Ave. | 

Mrs. I. Nachman, toys, Sol Nachman, Newport News, Vj 
Pennsylvania. 

. R. Irwin, china, glassware and lamps, Bozgs & Bu 
Pittsburgh, Pa., 1140 Broadway. 

W. 4H. Gilbert, housefurnishings, cut glass and dinnerwa, 
J. R. Libbey & Co., Portland, Me., Commodore. 

C. B. Miller, toys, Ellis Mills Co., Reading, Pa., Penns: 
vania. 

J. D. Kistler, housefurnishings, Fred J. Scheid, Tania 
Pa., 880 Broadway. 

M. Crueson, eye Misty china, glassware and to} 
Cohn Hinkel D. , Wichita, Kan., 115 West 30th § 
care Weil & Harel { 

. W._ Harned, toys, china and glassware, Zollinz 
Harned Co., Allentown, Pa., Breslin. 

Miss Bristow, toys, R. Jak. White & Co., Boston, Mass, 4 
4th Ave. 

Mrs. K. Vedder, gifts, A. Harris & Co., Dallas, Texas. 


H. L. Hamilton, toys, Jones Store Co., Kansas City, M, 
23 East 26th St. j 
J. A. Maier, cut glass, Pfister Jewelry Co., New Ibe 
Iowa, Cadillac. | 
i Wentworth, housefurnishings, H. B. Graves Co., In 
Rochester, NoYes Commodore. 
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A GOOD BUY IS A FAST MOVER 


j 


SUTTLDATOL UAL EAAOTTON TENANT DENT ETA EATON 
t fom | ah bs . ; * 
(~ HE ability to buy merchandise to the fullest ad- chandise in terms of value to the customer and sale 
vantage 1s not so simple a business proposition as a building quality as well as in figures of dollars and cents. 


fod many believe it to be. In fact, when you get right 
own to brass tacks you will invariably find that the top- 
itch buyer—the buyer who gathers the goods which yield 


Good taste and common sense are a pretty accurate guide, 


and as not every man or woman possesses these things, 


fe greatest turnover for the store, possesses quite an ex- so not every man will measure up as a top-notch buyer. 
tasive fund of specialized knowledge. This knowledge is And if a buyer cannot work up to fill a top-notch place 
fined through many years of study and experience in it is simply a case of a square peg in a round hole and a 
\xighing two very essential things. These co-related fac- misfit cannot be kept in a buyer’s position without sacri- 
trs are the kind of merchandise the customers want and ficing profits. A good buy is always a fast mover, but it 
te kind of merchandise displayed in the wholesale mar- takes a good buyer to pick the plums and pass the lemons. 
Its. While there are relatively few unskilled buyers in 
te larger stores and while a good many small stores buy ITH keen competition today and competition in- 
‘rewdly, a rather large percentage of the latter class creasing in exactly the proportion as present stores 
«e not handling the matter as efficiently as it should are enlarged and new retail enterprises started, the im- 
| handled. As good buying is the most important fac- portance of good buying is likewise increasing. While 
tr in extending the store’s customer list, is directly re- other things, of course, enter into the management of a 
sonsible for sales volumes and determines to a large progressive store, the ability to buy to get sale volumes 
‘tent the rate of turnover, no retail store can afford and big turnovers is a simon-pure phase of buymanship. 
{ take any chances about it. Even top-notch buyers make mistakes, but they make few 
errors in comparison to their successes. Buying is largely 
N good many owners or partners in comparatively psychological and cannot be termed an exact science. For 
small stores pride themselves on their judgment of this reason the buyer must intimately know his markets 
‘ues and believe they are close buyers. That is, they and the needs of his customers. And being well posted on 
defentrate on getting a bill of goods at a certain price these things he will merchandise for merchandise and not 
ley figure is a keen buy. Price is a good thing to con- merely for price. He will not buy without carefully 
Jer. It is a very important consideration, but it is weighing the salability of the goods and measuring so 
it the only important consideration. The selling value far as possible how great quantity his trade will absorb. 
( the merchandise is equally important and the good Drive for the best price, but when talking price don’t 
lyer’ will not only try to get a good price but will devote forget the patterns. Your customers are not especially 
é much if not more energy to pick out the patterns which interested in trading dollars, but they are very much in- 
Is judgment tells him will be fast movers. In other terested in exchanging their dollars for merchandise that 
\rds to buy well it is quite necessary to consider mer- gives the utmost in satisfaction and service. 
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Good Display Creates Desire and 
Results in Sales 


Effectiveness of Window Merchandising Now Developed to Fine Point by Big Department 
Stores and All Stores Should Utilize Window and Counter Space to Greatest 
Advantage in Order to Boost Turnover 


Pere renin 


ROPER utilization of window space and more ef- 

fective ways of displaying merchandise are now 

occupying a much larger share of the up-to-date 
retailers’ attention than ever before. Under the leader- 
ship of the big department stores in the large cities, which 
have made window merchandising an art, the idea of 
selling goods through persuasive and efficient display has 
penetrated retail circles until there are few who do not 
now appreciate its value. 

Retailers who desire to increase their turnover, cut 
down their overhead and turn possible losses into profits 
may well study the question of better displaying their 
merchandise, said the display manager of a prominent 
Fifth Avenue store recently. There is no question but 
that the proper showing of merchandise is one of the vital 
questions in the operation of a retail store today. 

The retailer who most successfully displays his mer- 
chandise is the one who is prosperous, because display is 
silent salesmanship. ‘“‘ Window shopping” is a common 
term among consumers today. It is a fact that nine 
times out of ten a customer is “sold” on the merchan- 
dise before he even speaks to the salesman, if the proper 
appeal has been made.either in the window showing or 
the counter display. The qeustion for the retailer to ask 
himself is “ Am I getting the return in dollars and cents 
from my window displays that I should?” 

The showing of merchandise falls naturally into two 
divisions—one is the display in the window and the 
other on the counter or in the showcase inside the store. 
Both are of the utmost importance. My field, however, 
is in window display and so I will deal with that solely. 
Coming down to fundamentals, the chief values of the 
window display are to gain the attention of the prospec- 
tive customer, then, when that is obtained, have the dis- 
play suggest to him the desirability of buying the mer- 
chandise in question, either for himself, his family or, 
possibly, some of his friends. 

The first thing a merchant must do to secure the most 
productive results from his window space is to plan 
ahead definitely a schedule of what displays he is going 
to show. This should be carefully done in advance and, 
except for soundest reasons, no changes in the original 
schedule should be made. This is to prevent the hap- 
hazard, illogical displays which have featured many re- 
tailers’ windows even in the larger cities. Furthermore, 
never let the display grow stale. Too often have I seen 
windows which remained unchanged for weeks until they 
literally were an eyesore to passers-by, for whom they 
had lost all appeal. Remember, the public wants variety 
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and freshness, and the way to achieve this 1s to chang 
the displays often. 

The next step is arranging the displays to be mad 
The prime consideration to bear in mind is that two thing 
must be accomplished—attract attention and suggest put 
chase, The first requires that the unit idea of display b 
followed. By this I mean do not confuse the observer’ 
attention by jumbling your showing. If, for instance, yo 
are showing women’s outer garments do not mix ther 
up with other lines. Give each division its proper show 
ing and the results will speak for themselves. 

Then, when you have decided the units you are goin 
to show, make sure your layout is attractive. If yo 
are making a display of fine wares see that they a1 
placed at the proper angle. This is most important i 
order to gain the attention of the passers-by and for th 
proper showing of good points. An important point to ™ 
member in connection with display is that the sma 
articles must harmonize with the rest. It is no uncon 
mon occurrence to see merchandise thrown togethe 
Then watch the little things, such as pieces of paper ¢ 
the floor of the window, a table covering hanging belo’ 
the display of merchandise. These are little things, bi 
they are most important in effective window dressing. 

I do not advocate the use of a scenic background fc 
window displays, except for certain things. I beliey 
nine times out of ten, the plain walnut or Caen stot 
background will be most effective in the display of me 
chandise. The exceptions to this are cases where it 
absolutely necessary to give a certain atmosphere. FX 
instance, recently we wanted to feature housefurnis 
ings. We formed a display comprising child mode 
seated on swings and slides, and for this some kit 
of background evidently was necessary or the shov 
ing would have fallen flat. A background of a Summ 
cottage was devised and simulations of grass, trees at 
flowers were placed in the window. Another examp 
was the case of a display of lamps for which Vv 
arranged a replica of a living room, including furnitu 
and other equipment. 

But such displays are not necessary, in my judgmet 
for the average display. I remember seeing only — 
short while ago, a very prominent store window, shor 
ing women’s ready-to-wear, all decked out with flowei 
The foliage was so thick that it was a question in the 0 
lookers’ mind whether he was looking at a flower shc 
or a retailer’s window. In these the value of the sugge 
tive elements I spoke of is lost, and the display is v~ 
tually a waste of time and money. 
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_ Of course, there are many excellent displays which fall 
‘into the educational category, and with them I am in full 
accord. Display managers do not look for this type to 
bring direct sales return, but they serve a most useful 
‘function in calling attention to the store as a whole. The 
showing of the various processes that go into the manu- 
‘facture of a small article, for instance a hair net, gen- 
erally arouses the interest of people to a very large degree, 
and it is no uncommon occurrence for one woman to say 
to another, ** Did you see the window display at the —— 
store today? It is really wonderful. I never imagined 
in my life that it took so much labor to produce such a 
small article.” Recently, there was arranged in one of 
the large stores a display of silk worms about to spin 
‘their cocoons. This was a most interesting showing of 
ithe origin of the silk so dear to the heart of the average 


American woman, and it aroused widespread attention. 


Usually in making a display I find it valuable to use 
small manikin dolls not over two feet high, decked out 
completely in the latest grown-up’s apparel. They at- 
tract the interest of the observer and serve as a relief for 
ithe showing of household merchandise. 

, Arranging a window showing is just like figuring a 
‘room. Do not have too much in it—nor too little. One 
is as bad as the other. I once saw a display of a single 
item in a fairly large window, accompanied by two 
‘small accessories. It looked much like a picture without 
a frame. It seems very advisable to me to include a 
‘small piece of furniture or a mirror in the showing of 
some merchandise. This relieves the eye and makes the 
general appearance of the window more complete. 


I have just touched upon the high lights of window 
decoration as applied to snappy display. In the case 
‘of special merchandise, somewhat different practical 
‘methods must be used, as is also true in the instances of 
'silverware, jewelry and other small wares. But the fun- 
damental idea of gaining interest and arousing a sug- 


if 
' In conclusion, let me say the retailer who economizes 
‘on his window displays is the one who is practicing false 
‘economy, which will eventually react greatly upon his 


‘business. 


\ 
‘gestive purchasing reaction remains the same. 
t 


j 
' 
Late Changes in Tariff Bill 

_ The amended bill carrying over two thousand changes 
which has been jammed through by the Senate, does not 
‘sustain the rather general belief that downward revisions 
would be made. However business men may view the 
‘matter, it is the opinion of many well informed that the 
} : Bj : 

‘House will accept the Senate amendments together 


which rates may be raised or lowered by the President to 
meet changing economic conditions. The following re- 
print of Schedule 2, covering earths, earthenware and 
glassware includes new matter and alterations added by 
the Senate in black faced type. For convenience in 
identifying duties the old paragraph numbers have been 
retained. 


with the so-called flexible tariff provisions under 


Schedule 2—Earths, Earthenware and Glassware. 


Par, 207. Clays or earths, unwrought or unmanufac- 
tured, including common blue clay and Gross-Almerode 
glass pot clay, not specially provided for, $1 per ton; 
wrought or manufactured, not specially provided for, $2 
per ton; china clay or gaolin, $2.50 per ton; bauxite, 
crude, not refined or otherwise advanced in condition in 
any manner, $1 per ton; Fuller’s earth, unwrought and un- 
manufactured, $1.50 per ton; wrought or manufactured, 
$3.25 per ton; silica, crude, not specially provided for, 
$4 per ton; silica, suitable for use as a pigment, not spe- 
cially provided for, $7.50 per ton; glass sand CON- 
TAINING 99 PER CENTUM OR MORE OF 
SILICA, $1.50 per ton; fluospar, $5.60 per ton. 


Par. 210. Common yellow, brown, or gray earthen- 
ware made of natural, unwashed, and unmixed clay, plain 
or embossed; common salt-glazed stoneware; stoneware 
and earthenware crucibles; all the foregoing not orna- 
mented, incised or decorated in any manner, 15 per 
centum ad valorem; ornamented, incised or decorated 
in any manner and manufactures wholly or in chief value 
of such ware, not specially provided for, 20 PER 
CENTUM AD VALOREM, and Rockingham earth- 
enware, 25 per centum ad valcrem. 

Par. 213. China, porcelain, and other vitrified wares, 
including chemical porcelain ware and chemical stone- 
ware, composed of a vitrified nonabsorbent body which 
when broken shows a vitrified or vitreous, or semivitri- 
fied or simivitreous fracture, and all bisque and parian 
wares, including clock cases with or without movements, 
plaques, pill tiles, ornaments, toys, charms, vases, statues, 
statuettes, mugs, cups, steins, lamps, and all other articles 
composed wholly or in chief value of such ware, plain 
white, or plain brown, not painted, colored, tinted, stained, 
enameled, gilded, printed, or ornamented or decorated in 
any manner, and manufactures in chief value of such 
ware not specially provided for 60 per cent ad val- 
orem; painted, colored, tinted, stained, enameled, gilded, 
printed, or ornamented or decorated in any manner, and 
manufactures in chief value of such ware not specially 
provided for, 70 per centum ad valorem, ANY OF 
THE FOREGOING ARTICLES CONTAINING 25 
PER CENTUM OR MORE OF CALCINED 
BONE, NOT PAINTED, COLORED, TINTED, 
STAINED, ENAMELED, GILDED, PRINTED, 
OR ORNAMENTED OR DECORATED IN ANY 
MANNER, 50 PER CENTUM AD VALOREM; 
PAINTED, COLORED, TINTED, STAINED, 
ENAMELED, GILDED, PRINTED, OR ORNA- 
MENTED OR DECORATED IN ANY MANNER, 
55 PER CENTUM AD VALOREM.” 

Par. 218. Illuminating articles of every description, 
including chimneys, globes, shades, and prisms, (incan- 
descent, electric light bulbs, with or without filaments), 
for use in connection with artificial illumination all of 
the foregoing, finished or unfinished, composed wholly or 
in chief value of glass or paste, or a combination of glass 
and paste, 70 per centum ad valorem; all glassware com- 
mercially known as plated or cased glass, composed of 
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two or more layers of clear, opaque, or semitranslucent 
glass, or combinations of the same, 70 per centum ad 
valorem; table and kitchen articles and utensils, and all 
articles of every description not specially provided for, 
composed wholly or in chief value of glass or paste, or 
combinations of glass and paste, blown or partly blown 
in the mold or otherwise, or colored, cut, engraved, 
etched, frosted, gilded, ground (except such grinding as 
is necessary for fitting stoppers or for purposes other 
than ornamentation), painted, printed in any manner, 
sand-blasted, silvered, stained, or decorated or orna- 
mented in any manner, whether filled or unfilled, or 
whether their contents be dutiable or free, 65 per centum 
ad valorem; table and kitchen articles and utensils, com- 
posed wholly or in chief value of glass or paste, or a com- 
bination of glass and paste, when pressed and unpolished, 
whether or not decorated or ornamented in any manner 
or ground (except such grinding as is necessary for 
fitting stoppers or for purposes other than ornamenta- 
tion), whether filled or unfilled, or whether their contents 
be dutiable or free, 50 per centum ad valorem. Provided, 
That any of the articles specified in this paragraph, if 
containers of merchandise subject to an ad valorem rate 
of duty or to a rate of duty based in whole or in part upon 
the value thereof, shall be dutiable at the rate applicable 
to their contents but not less than the rate provided for 
in this paragraph: Provided further, That for the pur- 
poses of this Act, bottles with cut-glass stoppers shall 
with their stoppers he deemed . entireties. 

Par, 217. Plain green or colored, molded or pressed, 
and flint, lime, or lead glass bottles, vials, jars, and cov- 
ered or uncovered demijohn and Carboys, any of the 
foregoing, filled or unfilled, not specially provided for, 
and whether their contents be dutiable or free (except 
such as contain merchandise subject to an ad valorem rate 
of duty, or to a rate of duty based in whole or in part 
upon the value thereof, which shall be dutiable at the rate 
applicable to their contents), shall pay duty as follows: If 
holding more than one pint, I cent per pound; if holding 
not more than one pint and not less’ than 
one-fourth of a pint, 1% cents per pound; if holding 
less than one-fourth of a pint, 50 cents per gross: Pro- 
vided, That none of the above articles shall pay a less 
rate of duty than 50 per centum ad valorem. Provided, 
further, That the term “ bottles,” “ vials,” “ jars,” “ dem- 
ijohns,” and “ carboys,” as used herein, shall be restricted 
to such articles when suitable for use and of the charac- 
ter ordinarily employed for the holding or transportation 
of merchandise and not as appliances or implements in 
chemical or other operations and not to include bottles 
for table service and thermostatic bottles. 


U. S. Ceramic Trade 


Few definite trends are evident from June United 
States foreign trade statistics on glassware and clay 
products. Imports of glass and glassware after rising in 
May failed to follow the course of June, 1921, and fell 
off; exports, however, continued their advance, which 
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started in March, Imports of earthen, stone, and chin 
ware after declining in April continued the increase o 
May, while exports started down again. June plate-glas 
imports valued at $337,045 set a new high record for th 
year. The same is true of exports of glass container. 
shipments of bottles, jars, etc having mounted steadil 
since January says the U. S. Department of Commerc 
report. 

Details of United States imports and exports of glas 
and glassware during the first six months of the currer 
year are presented below: 


Total, 
Glass and Glassware May June Mont 
IMPORTS 
Bottles, vials, carboys, etc., 

Blain Wert cc haat ens Sate $ 27,873 $ 22,837 $ 134,47 
Bottles, decanters, and other 

glassware, cut or ornamented 205,190 209,510 971,7€ 
AIBGtHETOS <5 has tet. eee 367,196 312,460 1,492,81 

EXPORTS 
Glass containers (bottles, jars, 

CtCh) gee .o eee ae era 202,259 247,640 1,036,31 
Table glassware, plain ....... 116,401 122,936 552,53 
Table and other glassware, cut 

Omgenera veda wee aes 12,557 10,796 72,83 

Glassware for lighting: 
Lamp chimneys and_ lantern 

Sl ObeSeervcct eee ae 28,673 31,162 149,71 
Globes and shades for lighting 

11> qALER AS ah SOO In oes ae 43,300 39,491 213,84 
Lamps and other illuminating 

devices, chiefly of glass .... 28,537 29,857 221,82 
ATTMO fer etary. ean ape eet eee 134,594 110,389 922,16 


The foreign trade movement of earthen, stone, an 
china ware into and from the United States during th 
first half of 1922 is shown in the following table: 


Total ( 
Earthen, Stone and China Ware May June Month 
IMPORTS 
China, parian, porcelain, etc.: 
Noftedecorateds 2.5.1... . $ 66,706 $ 53,410 $ 289,30 
Decorated or ornamented 476,682 556,415 2,462,22 
Earthen and crockery ware: | 
IWotrdecorated saa eaeeen 22,314 31,992 147,24 
Decorated or ornamented 389,394 413,670 2,193,95 
Aligothertie fra eee eee 49,274 63,624 259,89 
EXPORTS 
China and porcelain ware: 
Table, toilet, or kitchen | 
WATE necator eee 20,337 15,061 101,53. 
@ thers ese ite eee Oe 5,918 8,828 70,19 
Earthen and stone ware: | 
Table, toilet, or kitchen 
Wal Cian Aan: Ae eae 5,964 11,450 50,90 


All other Sewers cee 62,785 65,420 502,57 
1Tncludes bricks and tiles. } 


Crockery and Glassware in Australia 

Reuters’ trade representative in Melbourne learns fron 

a local authority that, apart from a general easing ii 
the prices of American glassware, due to the improve 
rate of exchange, retail quotations generally are steady 
Belgium is supplying the bulk of the tumbler goods, bu 
at the moment some importers are ready to realize fo 
cash, and parcels of the Belgian article may be acquire: 
at a figure a trifle below current landed cost. Japanes 
chinaware is firm. Trade in the retail section is de 
scribed as brisk. Leading Auckland importers state tha 
prices have dropped from ro to 33 per cent during th 
past six months, easier market being in some degree du 
to cheaper coal and lower freights. One merchant statet 
that supplies were now coming to hand within four ‘ 
| 


| 
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vive months of the placing of an order. English china is 
said to be practically as good as ever, and nearly all the 
crockery entering the Dominion is of British make. An- 
Sther importer said: “ During the last year or so we 
have received dozens of lists from German and Austrian 
‘irms with which we used to trade, offering strong in- 
‘lucements to resume business. However, we are able 
o secure all we want from England. We have cut out 
he Japanese trade altogether. Japan made a very strong 
sid for New Zealand trade, but they were not careful 
‘nough. The trade has now reverted to England,” In 
another quarter it was ascertained that nearly all the 
zlassware—tumblers, goblets, dishes, jugs, etc.—coming 
o Auckland now were produced in Belgium. Prices were 
aot back to pre-war level, but the quotations were con- 
sidered to be very good. It is expected that a large bottle 
ind glass making factory, which is being constructed at 
Auckland to the order of the New Zealand Glassworks, 
an offshoot of the Australian Glass Manufacturers Co., 
will be in full swing by September next. 


| 
. How’s Business? 
, While the improvement in the strike situation is re- 


lected in a better feeling in trade and industry, the whole- 
sale and retail markets are continuing at a slower pace 
ind but little gain is apparent at this writing. The out- 
ook for the future is brighter but until the strikes are 
ictually settled this uncertainty is likely to be reflected 
nthe markets by irregular buying. In the weekly sur- 
vey of business Bradstreet’s report that while the busi- 
iess skies are clearing, retail trade has been affected by 
1ot weather and strike unsettlements and idleness of large 
iumbers of workers act as a brake on buying. 
| In THE East 

In New York trade in crockery is substantially the 
same as last week but general glassware lines are more 
.ctive and orders for fruit jars are quite heavy. The 
vholesale and jobbing trade is fair but retail trade is 
uiet, collections continue fair and the Merchandise Fair 
3 drawing a good attendance of visiting buyers. Phila- 
lelphia reports that both wholesale and retail trade is 
juiet but is not so bad for this period of the year, and 
setter business is expected soon. In Boston retail trade 
3 fair, and collections slow. Pittsburgh reports mid- 
-ummer dullness prevails. 
| IN THE WEST 
In Chicago the wholesale and retail markets are doing 
. fair amount of business, industry is slower and steel 
»sutput about 50 per cent of capacity, and collections are 
‘air. In Detroit industry and manufacturing is active, 
000 being added to payrolls for the week, auto plants 
’perating to capacity and collections fair. In Cleveland 
ffects of the strikes are more noticeable and retail trade 
s only fair. Kansas City reports that ‘‘ Advertising mer- 
chants’ week ” was well attended, manufacturing is fair, 
‘TOP prospects good and collections slow. In St. Louis 
any out of town buyers are placing orders in fair vol- 
ime, building continues to improve and collections are 
lair, Milwaukee reports that wholesale trade is good 
mut retail trade is slow, manufacturing active and col- 


CROCKERY AND GLASS JOURNAL 


Seventeen 


lections fairly good. In Minneapolis retail trade fair, 
crops in good shape and collections backward. Omaha 
reports that strikes are affecting business, trade is only 
fair and collections slow. 
IN THE Sout 

In Baltimore trade prospects are bright but as strikes 
are retarding trade business in all lines is only fair. 
Charleston reports that merchants are holding their own 
in spite of the strikes, crop prospects are fair and collec- 
tions likewise. In Memphis rail embargoes affect trade 
which shows some falling off but crops are in fine shape 
and collections showing signs of improvement. Birming- 
ham reports that coal production is above normal but 
shipments are hampered by rail strike, retail trade season- 
able, crops in good shape and collections slow. In New 
Orleans midsummer dullness prevails, cotton crop fair 
and collections slow. 


ON THE PaciFic Coast 
In San Francisco trade 1s fair, crop prospects good but 
orange crop about 56 per cent normal. Portland, Ore., 
reports that trade and industry are fair, ““ Buyer’s Week ” 
bringing in about 1 million in sales, crops in good shape 
but collections slow. 


British Ceramic Trade Grows 

With the exception of pottery imports British ceramic 
trade in the first half of 1922 showed an increase com- 
pared with the corresponding period in 1921. The most 
noticeable gain was made in imports of glass and glass- 
ware as both domestic and fancy glassware and plate and 
sheet glass were much in demand. Bottles and jars were 
also imported in larger quantities, arrivals in this class 
in January—June, 1922, being over 20 per cent greater 
than those of the first six months of 1921. Detailed sta- 
tistics of Great Britain’s foreign ceramic trade are shown 
in the following table: 


Imports Exports 
Principal Articles January— January— January— January— 
June, 1921 June, 1922 June, 1921 June, 1922 
CLAY PRODUCTS we. wt. wt, Cwt. 
Porcelain, chinaware, 
WK (OPVARIE, Sonouare 6.939 5,124 6,498 8,810 
Jet, Rockingham, Sa- 
mian, and _ other 
glazedweanthenware.merces2) ).* oe 385,290 368,910 


Stone and terra cotta 
ware and unglazed 


POCLEIV IMMA Me Te clea erate We) Aa iarac one 864,024 875,073 
GLASS AND GLASSWARE 
Illuminating glassware 39,824 64,323 3,095 2,598 


Domestic and fancy, 
including _ table, 
cooking, and orna- 


mental glassware... 160,154 229,174 6,739 5,589 
Gross Gross Gross Gross 
Bottles and jars ..... 498,482 610,076 170,074 161,045 


It will be seen that a considerable decline was regis- 
tered in both imports and exports of clay tiles. The 
trade in sanitary ware made of clay is becoming more 
and more monopolized by the home industry, imports 
in the periods under review dropping from 306 to 185 
hundredweight. The brightest light from the British 
point of view, however, is in the glassware trade, for 
here the plate-glass industry is slowly getting back to 
normal. 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET . 


is A. P. Spengler, buyer for Bush & Bull, Easton, 

Pa., who was in New York this week on one ot 
his frequent trips to the New York market. Mr. 
Spengler is one of the veteran buyers and one of the best 
posted men in the business. He has been buying for his 
present concern for twenty-three years and all together 
has a record of thirty-five years as buyer. In addition to 
the china, glassware, lamp and housefurnishing depart- 
ments, for which he buys himself, he is merchandise 
manager for the toy, silverware, furniture book and 


A LWAYS a welcome visitor among the local dealers, 


stationery departments. 


Franz Heinrich, head of the factories of Heinrich & 
Co., Selb, Bavaria, who has been in this country since 
the middle of June on a visit to his American representa- 
tives, Wm. G. Mueller, Inc., sailed for home aboard the 
Resolute on Tuesday. While here, Mr. Heinrich ac- 
companied Mr. Mueller on an extensive tour of the 
country for the purpose of meeting the trade and making 
an intensive study of the requirements of the American 
market. 

Robert J. Orr, well known for years as a buyer of 
china, glassware and housefurnishings, whose last con- 
nection was with Hager & Bro., Lancaster, Pa., and who 
is now sales representative for the Mary Ann Mfg. Co., 
Lancaster, Pa., manufacturers of “ Mary Ann’s Cake 
Shell Pan,” is a visitor in New York this week calling 
on the local retail trade. He states that the pan which 
is an entirely new patented idea, has taken wonderfully 
well throughout the entire country and is selling par- 
ticularly big in the New York stores. 


After being confined to the hospital for two weeks, 
suffering with an eye affection, Fred C. Brey, with B. F. 
Drakenfeld & Co., returned to his desk on Monday morn- 
ing, but will be unable for some days vet to assume his 
regular duties, as he has’nt completely recovered the use 
of his eyes. One of his principal regrets was that he 
was unable to attend the outing, owing to his illness, 


David Fisher, president of the Paden City Glass Mfg. 
Co., Paden City, W. Va., is in town this week on one of 
his infrequent visits. He is here to consult with the 
company’s local agent, D. King Irwin, and to attend to 
other business for the factory. 

George A. Stuart, treasurer and general manager of 
the Mitchell Woodbury Co., Boston, and Herbert M. 
Ford, import buyer for the concern, made a brief visit to 
New York on Tuesday to call’on some of the wholesale 
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trade here and to confer with the firm’s traveling repr 
sentative, Eugene Blum, who is displaying the line at tl 
McA\Ipin. 


A recent arrival from Europe was Charles Vogt, hea 
of the well known importing house of Vogt & Dose, 6 
Barclay St., who had been on a visit to the factory < 
Limoges for the past three months. While away h 
arranged for new designs in both dinnerware and fane 
china, that are destined to prove highly interesting to th 
trade. 

A new acquisition to the sales staff of Morimura Bros 
is A. F. Lemcke who assumed his duties with the con 
cern on Monday of this week. Mr. Lemcke is widely an 
favorably known in the trade through his association fo 
the past nine years as traveling representative with thi 
Quaker City Cut Glass Co., Philadelphia. He shouk 
prove a valuable addition to the Morimura selling force 

\ 
: 


Postley Moves to Larger Salesroom 


The business of Charles A. Postley & Son, direc 
manufacturers’ agents, dealing in housefurnishing spe 
cialties, Bartholdi Building, 2-4 East 23rd street, has beer! 
thriving to such an extent, that addiional space was re 
quired, hence the concern will still be located at the ol 
stand, but on another floor, having moved this week fron 
the fifth floor, to room 402 on the fourth floor. The space 
is about twice of that they formerly occupied and admits 
of a much more attractive display of their various lines 


Lobsitz and Miller Were Tuesday’s Golf 
Champions 
George Lobsitz was the winner of the prize for the 
best low net score with a total of 164 for the thirty-si 
holes, at the August tournament of the Pottery, Glass 
& Brass Gold Association, held at the Essex Fell: 
Country Club, Essex Fells, N. J., last Tuesday. Donald 
M. Miller took the prize for the best selected eighteen 
out of thirty-six holes. 


There were fifteen players present, which was consid- 
ered a fairly good showing, considering that August is a 
difficult time for most of the members of the association 
to leave business. 

Those present were: George Lobsitz, Donald M. Miller, 
Thos. G. Jones, Thomas Smallwood, C. A. Dodson, Ale 
McKenzie, L. S. Owen, J. E. Killackey, Gilbert Pitcairn, 
J. Meredith Miller, Judge Wm. B. Howell, John J. 
Miller, Wm. S. Pitcairn, J. H Nutting and L. D. Wil 


son, Jr. 
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Slick to Buy for New Store 
Announcement was made this week by Robert M. 
lick, who, until his recent resignation, was buyer for 
ie “ Palais Royal,’’ Washington, D. C., and who has 
2en a well known buyer in the trade for years, that 
» had taken the buyership for a new department store, 
yw in the course of construction at Flushing, L. I. The 
ttablishment will be known as Abramson’s. The busi- 
ess will be house in a large five-story and basement 
ilding. The opening date has been set for October 15. 
esides china, glassware, lamps and housefurnishings, 
vr. Slick will also have charge of the toy, luggage and 
or covering departments. The china, glassware, lamp 
id housefurnishings departments will be located in the 
\sement and will occupy a space 75x150 feet. 


uit Filed for Alleged Infringement of Nonik 
Patent 
\Albert Pick & Co., Chicago, and the. NONIK Glass- 
ware Corp., whose main sales offices are in the Mohawk 
jnilding 21st Street and Fifth Ave., as co-plaintifts, have 
ed suit against John L. Garvey, 10 West Broadway, for 
ia. an imitation of the NONIK patented glassware, 
eged to have been manufactured by the Monongah 
i Co., Fairmount, W. Va. Albert Pick & Co. who 
on the patent, and The Nonik Glassware Corp., as sole 
ctributors to the jobbing trade, are checking up the dis- 
tbution made of the imitation of the NONIK glassware, 
\th a view of filing additional suits to protect their 
rhts. 
‘The structural patent was granted Aug. 18, 1914, U. S. 
litters Patent No. 1107700, and the U. S. Circuit Court 
d Appeals for the eighth circuit against an infringing 
cacern about seven years ago, sustained the above pat- 
e and approved an injunction as well as an accounting 
aainst the infringer. 
ince that time NONIK glassware has been widely 
a a great deal of money has been spent in ad- 
tising, and a wide distribution obtained, as the trade 
ognized the value of the patent. 
Uhe corporation states that the genuine NONIK glass- 
‘re sold from their factories is wrapped in a special 
ner bearing the NONIK trade mark name and date of 
‘ent. 


Buyers in New York 

AUGUST 17TH, 1922 

Y. C. Harned, housefurnishings and toys, Zollinger-Harnes 

Allentown, Pa., McAlpin. 7 

‘delaide M. Goebel, housefurnishings, Hopheimer & Shaul, 

sterdam, N. Y., Pennsylvania. 

. G. Walline, toys, D. B. Loveman Co., Chattanooga, 

in., 1150 Broadway. y 

| Rinken, crockery, Boston Store, Chicago, Ill., 44 East 
in 


ucy Rosner, china, and M. Heller, glassware and lamps, 

'e-Kumler Co., Dayton, O., 225 5th Ave. 

gene Spiegelmyer, gifts, Leinbach & Co., Lancaster, Pa., 

nsylyania. 

_E. Bradford, gift shop goods, C. Bradford Co., McKees- 

, Pa., Imperial. 

| 5B. pe ipbell, toys, Joseph Horne Co., Pittsburgh, Pa., 
ve. 

_H. Gilbert, kitchen ware and cut PASS eases Wibbys Go. 

land, Me., Commodore. 
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J. S. Tobias, housefurnishings, Klein-Eppiheimer Co., Read- 
ing, Pa., 4322 4th Ave. 

J. S. Williams and Henry Dukes, housefurnishings and 
toys, Joske Bros. Co., San Antonio, Texas, Pennsylvania. 

C. Jones, china, glass and lamps, Geo. V. Miller Co, Sctran= 
ton, Pa., McAlIpin. 

J. S. Harris, housefurnishings, Harris Hdw. Co., Southport, 
Conn., Martinique. 

O. S. Carter, housefurnishings, A. Bushell & Co., Water- 
town, N. Y., Commodore. 


AUGUST Ist Ee 1922 

R. E. Stokes, toys, R. E. Stokes & Son, Abbeville, Ala., 
McAlpin. 

R. B. Smith, toys, J. B. White & Co., Augusta, Ga., care 
Wm. T. Knott, 23 East 26th St. 

E. Schussler, toys, and R. E. Mater, housefurnishings, 
Braegers, Baltimore, Md., care Biggins, 333 7th Avenue. 

J. E. Shambaugh, housefurnishings, china and glassware, 
Imperial Dept. Store, Carlisle, Pa., Martinique. 

D. H. Davies, toy$, Mandel Bros., Chicago, Ill., 13 E 22nd 
Street. 

J. H. Kahn, housefurnishings and E. Butler, china and toys, 
The Fair Store, Chicago, Ill., 23 East 26th Street. 

Maude L. Brown, gift shop goods, Halle Bros., Cleveland, 
O., 220 5th Avenue. 

J. J. Henry, toys and housefurnishings, J°L. Hudson? De= 
troit, Mich., 225 5th-Avenue. 

A. E, Johnson, toys, First St. Dept. Store, Duluth, Minn., 
Gregorian. 

M. Cruther, housefurnishings, Boston Store, Fort Smith, 
Ark., care Baer & Lilienthal, 1150 Broadway. 

C. W. Reed, housefurnishings, Kaufmans, Harrisburg, Pa., 
care Baer & Lilienthal, 1150 Broadway. 

b. G. Twitchell, lamps, Wise Smith Coe EHartiord Gots 
{05 Grand Street. 

H. S. Clansky, glass, Rockwell Silver Co., Meriden, Conn.., 
McAlpin. 

KX. M. Ricordan, toys and housefurnishings, J. H. Bunce & 
Co., Middletown, Conn., 404 4th Avenue. 

G, O. Starke, housefurnishings, Dives, Pomeroy & Stewart, 
Reading, Pa., 240 Madison Avenue. 

M. L. Hofheimer, representing The Gift Shop, Richmond, 
Va., Gotham. 7 

Mrs. M. Lyons, lamps, Emporium, San Francisco., Gale 
225 5th Avenue. 

Miss Thompson, gift shop goods, Emporium, San Farn- 
cisco, Cal., 225 5th Avenue. 

FE Sebtlestoycu Ham le lailes Coe opartanbure, S, G.. 
Cumberland. 

A. Stein, gift shop mdse., Beutler Gift Shop; stumps, S. ©, 
McAlIpin. 

Polly Sheldon, china and glassware, Vail Jewelry Co., 
Wichita, Kan., McAlpin. 
A. Wilner, china and glassware, Nation Drug Specialty, 
Wilkes-Barre, Pa., York. ( 
AUGUST 19TH, 1922 
Henry Salter, lamps and housefurnishings, Armbuster Co., 
Columbus, O., Pennsylvania. 

J. D. Herr, toys, china and housefurnishings, The Hudson Gor 
Goshen, Ind., Prince George. 

W. A. Reiker, toys and housefurnishings, Wurzburg D. G. 
Co., Grand Rapids, Mich., care Jay Co., 32 West 35th St. 

Miss T. Schneider, gifts, Kaufman Strauss Co., Louisville, Ky., 
Narragansett. 


M. Riordan, housefurnishings, Jas. H. Bunce Co., Middletown, 
N. Y., 404 Fourth Ave. 


P. H. Kazanjian, housefurnishings, J. H. Kazanjian Co., New- 
port, R. I., Martinique. 

E. Monroe, toys, china and glassware, Lion D. G. Co.. Toledo, 
O., care Knott 23 East 26th St. 

H. W. Leh, housefurnishings, H. Leh & Co., Allentown, Pa.. 
Pennsylvania. 

Mrs. I. McCormick, toys, Lit Bros., Philadelphia, Pa., 1261 
Broadway. 

A. L. Sullivan, china and lamp shades, Crews, Beggs D. G. Co., 
Pueblo, Colo., 240 Madison Ave., care Syndicate Trading Co. 
AUGUST 22, 1922 
W. W. Dedge, china, toys, John G. Myers Co., Albany, N. Y., 

220 Fifth Ave. (F. Adkins). 
L. W. Clark, housefurnishings, china, J. M. High Co., Atlanta, 
Ga., 120 West 23rd St. (A. Fantl). 
Mrs. N. Gaines, art goods, Joseph & Loeb, Birmingham, N. Y., 
120 West 23rd St. 
(Continued on page 30) 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIU 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


of Standards in its effort to study the cause and 
ultimate elimination of crazing on semi-porcelain 
and china ware, the United States Potters’ Association 
is agreeable to the establishment of what might be prop- 
erly termed a Fellowship within the Bureau. The re- 
sults of this study, which may extend over a period of 
a year or more will be made known to members of the 
association, and, it is believed, the report of the bureau 
will go far in the present campaign for better ware. 
The Potters’ Association has authorized an appropria- 
tion for the purchase of particular equipment to be in- 
stalled in the ceramic department of the Bureau of 
Standards, and in the study the association will be repre- 
sented by A. V. Bleininger, head of the research depart- 
ment of the Homer Laughlin China Co., and who is also 
chairman of the Research Committee of the Association. 
However, other members of the Research Committee will 
co-operate with Mr. Bleininger and the Bureau of 
Standards in working out this problem, deemed by man- 
ufacturers as one of the most important they have to 
contend with. 


(ot Standards in with the United States Bureau 


It is possible that the wage conference between the 
Labor Committee of the United States Potters’ Associa- 
tion and the Conference Committee of the National 
Brotherhood of Operative Potters, which opened in the 
Hotel Statler, at Cleveland, O., Wednesday, will con- 
clude its discussions within a week. The Labor Commit- 
tee went into secret conference in the Hotel Statler, 
Cleveland, last Monday morning. The Potters’ Associa- 
tion has left the entire situation in the hands of its com- 
mittee. 


Homer J. Taylor, president of the K. T. & K. Com- 
pany, returned to his desk late last week following a fort- 
night spent in the east, first attending the summer meet- 
ing of the United States Potters’ Association at Trenton, 
then spending a season in New York. 


Among buyers registered in the market during the last 
few days were Pete Rinkin, of the Boston Store, Chicago, 
who continued east to New York; Charles Brooks, with 
John M. Smyth Co., Chicago; F. H. Obermeyer, head of 
the Krenning-Westerman China Co., St. Louis. 


There is a marked tendency noted among buyers who 
have been in this market of late to order in more liberal 
volume. The larger the interest the buyer represents, the 
less ultra conservatism is shown. The smaller the inter- 
est the buyer represents, the old conservatism is still 
rather pronounced. However among the latter trade this 
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condition is showing a slight improvement. In othe 
words, the general demand for dinnerware appears to | 
improving. 


In several pottery plants in this district during the pa: 
week, orders were issued to increase kiln productiot 
“We need more ware as fast as we can get it,” is th 
way one factory manager put it. 


“From all that I can observe, the settlement of th 
coal strike and the ultimate adjustment of the rail strik 
will cause the greatest rush for dinnerware next fall th 
East Liverpool pottery district ever experienced,” di 
declared J. B. McDonald, sales manager for the Knowle 
Taylor & Knowles Co., in commenting upon the futur 
outlook in the industry. “ Even now I see the straigl 
road ahead. We’ve passed the turn. The future cet 
tainly looks good to us, and even now our orders at 
showing a decided increase, both in number and volume. 


E. M. Meder, the well known Chicago factory repre 
sentative, after spending several days in the district vis 
iting the offices of the Smith, Phillips China Co., has re 
turned home. It was the first visit of Mr. Meder her 
since early in the year. 


Plants of the Homer Laughlin China Co., both in Ea’ 
Liverpool and Newell were “down” Thursday of la: 
week when the entire shop force went to Idora Par! 
near Youngstown, O., to spend a summer holiday. TI 
affair was the largest shop picnic ever arranged in tl 
local district. 


The Pace stoneware pottery at Roseville, O., has be 
purchased by James L. Weaver, Jr., who will continue | 


operate it. 


William L. Smith, Jr., who has been spending the ’ 
three months in the Pacific Coast territory, combinu, 
business with pleasure, has returned to his desk. “Hi 
a great time and found the coast trade in fine shapt 
is the way Mr. Smith summed up his journey. 


Within a few weeks, ground will be broken for t 
new seven kiln pottery which is to be erected near * 
bring, O., by the Sebring Pottery Co, This plant 
take the niche formerly held in this organization by t 
Crescent China Co., at Niles, O., and which was recen 


sold to the Atlas China Co. 


| 
Although there has been no street railway service’ 
the East Liverpool district, save the lone line operalaia 
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Newell, W. Va., operative potters manage to get to work 
m time. While the manufacturers report active trade, 
ocal merchants are taking absolutely no part whatever 
n attempting to have a new franchise ordinance passed 
yy the city council, so that the company can treat with 
heir former employes. In the meantime merchants com- 
lain bitterly about the dullness of business. 


Merchandise Fair Not to Replace Traveling 
Salesmen 


Denial of some reports of the speech made by Lewis 
. Pierson, President of the Merchants’ Association, at 
ae luncheon held at the Hotel Biltmore last week, carry- 
ig the inference that the merchandise fair will supersede 
qe traveling salesman, was made in a statement issued 
y Lew Hahn, director of the fair. 


Mr. Pierson has authorized the statement, said Mr. 
fahn, that he had no intention of conveying any such 
npression. Mr. Pierson did say: “ Our methods have 
zen along different lines. Everybody who had something 
» sell the retail trade sent his own agents out to do the 
elling, and the aggressiveness, resources and humor of 
se American drummer are known to us all. Changing 
onditions have made this method wasteful and extrava- 
ant.” 


The speaker made no statement that the American 
‘ummer is to be superseded, but he did intend to have 
inferred that, through co-operation with the National 
-erchandise Fair, whatever of waste or of unusual cost 
‘ere may be in our present system may be helped to 
irrection. 


As a matter of fact, the management of the National 
-erchandise Fair has never entertained the belief that 
'e fair would in any way alter the status of the traveling 
lesman, except that it would help to make his work more 
‘fective. 

‘It will be recalled that thirty or forty years ago, when 
le use of advertising by manufacturers and wholesalers 
‘as practically only beginning, many business men were 
( the opinion that with the growth of advertising the 
slesman would be eliminated. In the time which elapsed, 
te increase in the use of advertising space has been enor- 
lous, and yet today it is safe to say there are more travel- 
iz salesmen engaged in the selling of merchandise than 
cer before in the history of American business. 


It has been announced that admission to the fair will be 
I season passes only, which may be obtained from the 
Izistration bureau at the Grand Central Palace or the 
‘venty-first Regiment Armory. 

‘Two trophies for attendance at the fair will be given. 
‘he first is a solid silver loving cup to be presented to 
t+ State retail organization having the largest number of 
tyers present. The second is a gold watch to be awarded 
ts buyer traveling the greatest distance to attend the 
fr. To insure fairness in the awarding of the latter 
t phy it will be necessary for the Fair Committee to 
Teive word that the buyer is coming to attend the fair. 


| 
| 
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PUNE 


Aste 


HAND PAINTED 


MADE IN JAPAN 


For The Fall Season 


E are displaying a more ex- 
tensive variety of “the ever 


popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
“complete.” 


TF 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We suggest, 
therefore, an early call. 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


| 
HERE THE | 


GLASS FACTORY ACTIVITIES 


“ye 


M. K. ZIMERMAN, REPRESENTATIVE 


LASS manufacturers were quite elated last Sat- 

urday morning when a telegram was received 

here from Washington announcing that imported 
illuminating glassware in the new tariff bill would take a 
duty of 70 per cent instead of 45 as had been previously 
agreed upon in the Senate. 

When the glassware schedule was first considered by 
the Ways and Means Committee in the House, the for- 
mer basis was agreed upon, and it was this valuation 
which went with the bill to the Senate. Then after the 
first Senate probing of the situation, the percentage was 
reduced to 45, but after further consideration and in- 
vestigations, the old rate of 70 per cent has been re- 
stored, and now incorporated in the bill. Manufacturers 
in this district hold the belief that the glass schedule 
will be passed as adopted. The trade here was more than 
pleased with the information in the Washington wire, as 
it has been contended that it is impossible to compete 
with the imported item as long as wage scales remain at 
present high levels. 

The “Classic” etched line of blown ware shown 
by the United States Glass Co., is proving to be one of 
the most popular lines put out by this interest this year. 
The design is to be had on a long variety of items, and 
it is one of those creations which can be handled as an 
‘open stock” proposition. The complete line of this 
design is now being displayed in all resident sample 
rooms, as well at the main office sample room. 


The trade here regretted to learn a few days ago of 
the serious accident suffered by W. L. Milner, head of 
the department store of that name at Toledo, and of the 
Crowley-Milner Co., Detroit, while he was motoring 
from a business trip between Monroe, Mich., and To- 
ledo. Mr. Milner was returning from Detroit and in an 
effort to avoid a collision with another machine drove his 
ear into a ditch, it overturning and pinning him beneath 
it. He sustained a crushed chest and other internal 1n- 
juries, and was rushed to a Toledo hospital for treat- 
ment. 

Glass salesmen making the Wheeling, W. Va., terri- 
tory relate that William Plankey, manager of the house- 
furnishing department of the George H. Stifel Co., store, 
which is associated with the Affiliated Stores Corp., will 
add several additional departments to his list. 


Current financial reports reveal that the Hazel-Atlas 
Glass Co., Wheeling, W. Va., closed the best six months 
in its history this year, when officers presented their sheets 
showing the volume handled during the first two quarters 
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of the current year. This interest has for years mair 
tained a dividend rate of per cent. per annum. 


Commercial managers of glass factories here hay 
been advised that William E. Booth, of Bridgepor 
Conn., who recently retired from the firm of Booth , 
Platt Co., wholesale druggists of that city, has forme 
the Booth & Bulkeley Co., with a capital stock of $20,00 
and will enter the crockery and glassware field. Ass¢ 
ciated in the new company will be Edward K. Nicholsor 


During the last fortnight quite an improvement in th 
demand for the general line of glassware has been note 
by manufacturers in this district. From some sections ¢ 
the country, orders have been just a bit spotty, but fror 
other districts larger volume is being ordered than ha 
been the rule during the last four months. Salesmen fo 
on the road aie forwarding some favorable fall deliver 
business, and not a few of the new orders specify imme 
diate delivery. 


Stocks in the factory warehouses are small. Ther 
has been no tendency so far this year to pack the bir 
and then await orders, but rather to work on order. A 
a matter of fact where turns make an excess of an ot 
der, the latter go into stock, but even this volume, a 
things considered, is low. Glass manufacturers for som 
years back have followed the rule of working on order 
mighty close. | 

eee 

The Atlanta Glass Mfg. Co., Atlanta, Ga., has bee 
organized for the purpose of manufacturing bottles an 


; 
; 


other specialties. F. J. Cooledge is at the head of th 


company. 
| 


China and glass sections of local department storé 
have been rather active of late, notwithstanding the vacé 
tion period is at its height. Seasonable merchandise is 1 
very good request, especially light blown ware, summ«¢ 
drink specialties and associated items. Here and thet 
a tendency prevails to put on special sales of glasswar 
and such offerings have pulled into the departments a I 
of new trade. 


Inquiries are being received by the portable manufat 
turers about fall and holiday lines, also as to the situ‘ 
tion as it relates to deliveries. The several points in th 
district featuring portables report their shops active ¢ 
current business, and that orders for future delivery a 
accumulating rather rapidly. 

Additional equipment is to be installed in the plant 
the West Virginia Glass Manufacturing Co., Huntingto 


! 
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NV. Va., which will increase the production of the shop 
bout 30 per cent. The improvements will not be com- 
sleted until late in the year, although extension contracts 
save just been awarded. 


_ Two tanks at the plant of the Indiana Glass Co.’s plant 
't Dunkirk, Ind., have been placed in operation, this fol- 
owing the usual summer holiday, during which idle 
seriod a number of improvements were made to the 
‘actory. 
_ 
Approach of the fall season is creating an increased 
-emand for chimneys, so manufacturers of this line re- 
vort. Several factories which have been idle for a con- 
iderable period have resumed operation, 

° 


fF 

_ James Deens, salesman for the D. E. McNicol Pottery 
“o., is working his way north from a southern trip, while 
ved T. Smith, of the same office is now traveling in the 
entral section. 


W. E. Owen, who recently became associated with the 
ales department of the Potters Co-Operative Co., has 
eturned home from a Pacific Coast trip, and is now 
pending a season on his ranch in the southwest. 


J. W. Mackey, sales manager for the Smith, Phillips 
thina Co., is traveling through Pennsylvania and York 
tate with a complete line. 


} a 2S eS 


Macy Stock of 6 Million Offered to Investors 
_ Formal offering of $6,000,000 of new $100 par value 
_ per cent cumulative preferred stock of R. H. Macy 
- Co. was made last Wednesday at a price of $103.50 
er share and accrued dividend. This is a part of the 
10,000,000 of new preferred stock to be presently 
uthorized and issued by the company in the course of 
apital readjustment, which also involves the authoriza- 
‘on and issuance of 350,000 shares of no par value com- 
aon stock. Lehman Brothers are bankers for the new 
ssue. It was announced that it is the plan of the man- 
gement to reserve a block of stock to be offered to 
iembers of the organization on a profit-sharing basis. 

_ The preferred stock is redeemable, as a whole or in 
art, at $115 per share and accrued dividends. On or 
efore Aug. 1, 1923, and annually thereafter, it is pro- 
ided that out of the surplus and net earnings at least 3 
er cent of the largest amount in par value of the pre- 
erred stock at any one time outstanding shall be acquired 
y the company by redemption or by purchase at not to 
xceed $115 a share and accrued dividends. 

Application has been made to list both the preferred 
nd common stocks on the New York Stock Exchange. 
he change in the capitalization of R. H. Macy & Co. 
ill involve no change in the management, according to 
1e announcement, the present executives, who have con- 
ucted the store since 1914, continuing to exercise con- 
‘ol. 

Jesse Isidor Straus, president of R. H. Macy & Co., 
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in a letter to the bankers states that for the three years 
ended Jan. 18, 1922, the annual net sales were and, com- 
puted on the basis of 1922 Federal taxes, the annual net 
profits would have been as follows: 


Net profit computed 
on basis of 1922 Fed. 


Year ended Net sales tax rates 
Jan, SI 1920 ieee nee. $35,828,515 $3,120,038 
Jans 290 102 lee eres te: 44,527,221 2,418,604 
Jani28) gl O22 Mente. rer aeere 46,671,762 2,299,816 


The average annual net profits for the three years 
ended Jan. 28, 1922, computed on the basis of 1922 Fed- 
eral tax rates, would have been $2,612,819, about 3.73 
times the annual dividend payments required on the 
total issue of $10,000,000 preferred stock. 

Continuing, Mr. Straus’s letter states: “ Sales for the 
six months ended July 29, 1922, as certified, were $22,- 
223,227, compared with $21,470,468 for the correspond- 
ing period in 1921, Approximate net profits before de- 
duction for Federal income taxes for these six months in 
1922 are estimated by the company at $1,499,000, com- 
pared with net profits before taxes of $1,283,270 for the 
corresponding period in 1921. 

“ The consolidated balance sheet of R. H. Macy & Co. 
as of Jan. 28, 1922, after giving effect to the recapitaliza- 
tion, shows net tangible assets of $18,931,722, excluding 
entirely the good-will account of $7,000,000, the agreed 
value utilized in 1914 for the purpose of adjusting a 
change in partnership interests. Net current assets will 
amount to $12,528,023, and alone are equivalent to 125 
per cent of the entire preferred stock issue. 

“The Macy organization had its beginning in 1858 
when Rowland H. Macy started the business in a store 
about twenty feet wide and eighty feet deep on Sixth 
Avenue near Fourteenth Street, to deal in small wares 
and notions. 

“Mr. Macy died in 1877, and Charles B. Webster, a 
relative, who had been trained by him, succeeded to the 
business. In 1888 Mr. Webster invited Isidor and Na- 
than Straus to become general partners. Under their 
guidance and due to their energy, the business grew 
greatly in volume. The Fourteenth Street store was re- 
peatedly enlarged, but sufficient space was not to be had, 
and the neighborhood was undergoing a change. There- 
fore, in 1901 and 1902 the business was moved to its pres- 
ent site. Macy’s move started the development of a new 
retail section of the city—one which for character of 
buildings, store, hotel, office, &c., and traffic facilities, no 
previous New York center had ever enjoyed, and as far 
as one can prophesy promises to remain the large retail 
section of the city for many years.” 


China Industry in Denmark 

The Danish Porcelain Industry was fairly well em- 
ployed during 1921, and there was some development of 
the practice of importing plain porcelain from Germany 
for decoration in this country, says a recent D. O. T. 
report. The manufacture of technical porcelain, particu- 
larly for electrical insulations of various kinds, was much 
developed duing the war, and would appear to be main- 
taining its position on the home market, and having some 
export. German competition was, however, much felt. 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better Housekeeping—Time Savers and Labor Lightener 
That Appeal to Busy and Discriminating Housewives and Are Stocked by Progressive Mer- 
chants Who Are Alert to Supply What the Public Wants 


By BEatricE MILLER WISNER 
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Sturdy Aluminum Vegetable Cooker 


One of the most practical and constantly used kitchen 
articles, for cooking vegetables, corn or for a combina- 
tion roaster is the Vegetable Cooker, illustrated, manu- 
factured by the Aluminum Cooking Utensil Co., New 
Pa.) 41 his scooker 
stamped from thick hard sheet alum- 
inum, without seam or solder. The 
handles are made of the best tinned 
steel, as aluminum handles would be- 
come too hot. Aluminum rivets with 
large heads grip the handles, the 
heads are not sunk into the side, the 
side remains of uniform thickness, 
strong enough to hold the handle on 
firmly for years. The outside is polished, inside finished 
by a special process which makes it harder, smoother and 
less liable to be discolored by food or water containing 
alkali or iron, and more easily cleaned than would be 
possible if it were not so finished. All the aluminum 
ware manufactured by the above firm is made in the same 
sturdy way, the slogan “ Wearever ” which appears on 
every piece of Aluminum Cooking Utensil Company’s 
goods has secured world wide reputation, because of the 
excellency of the product. Every utensil carries with it 
the firm’s endorsement. Extensive advertising has her- 
alded ‘* Wearever ” throughout every small town and city, 
and has wisely popular- 
ized this excellent and de- 
pendable aluminum ware. 
The firm will send on ap- 
plication a catalog which 
speaks in detail, of prices 
and sizes of every article 
manufactured by the con- 
cern, 


Kensington, is 


oe 
DeCneneeneT Cl EOE Ee: 


il TU 


Attractive Glass 
Fruit Knife 


VERY housewife will recognize the sanitary, at- 
EK tractive features, and usefulness of the Glass 

Fruit Knife, illustrated, from William Hodges 
& Co., Importers and Manufacturers, Philadelphia, Pa. 
It is an all-year article which meets the demand for 
readily and efficiently cutting fruit leaving no stain or 
blemish. This alone would commend it to the fastidious 
consumer, who is on the outlook for sanitation in table 
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service or culinary devices. For the summer piazz 
where cooling beverages are being served, this daint 
glass knife is a most necessary accessory, It is especiall 
desirable for cutting lemons or oranges or any fruit whic 
contains more or less acid. The pepper mill illustrate 
is a dainty table or kitchen necessity, attractively mac 
with nickel frame and cut glass body. It is one of th 
most useful utilities on the market, having a deman 
throughout the year, and for the mistress of the kitche 
who prides herself on the correct seasoning of viands, 
serves the purpose to a nicety, for either culinary ¢ 
dining table service. The above concern will send 
catalog on request which comprises every culinary sp 
cialty desired for hotel, restaurant, kitchen and baker 
needs. This catalog is comprehensively and attractive 
illustrated showing the price, number and features of tl 
articles in detail. Excellency in make, design and e 
ficiency have marked the William Hodges & Company 
goods, creating a demand worthy of their equality. 


‘““No-Not’”’ a New Clothesline Device 

An original clothesline adjuster is the “ No-Not.” Th 
is a new and substantial device which does away wi 
the knot which must of necessity be made in the line | 
the end of the pulley line for the pulley, and is almo 
impossible to unfasten when wet. This very novel inve 
tion is made of cast aluminum which gives it gre 
strength and prevents it from rusting. It is so simp 
in operation that a small child can adjust it without di 
ficulty, The “ No-Not” is one of the most useful litt 
household needs on the market, and is manufactured | 
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F. E. Walker, Corona, N. Y., and distributed by t 
Merkham Trading Company, New York City. ' 
A Practical Scouring Product . 

There is always a field for a good household cleaaij 
product that will effectually polish porcelain or met: 
A new scouring article has been placed on the market / 
the Ace Mfg. Co., Portland, Me. This is a perfd 
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leanser for porcelain and aluminum ware and for re- 
‘oving rust or discolorations from tin, copper, brass, 
eel knives and forks or other metal utilities. It is 
‘id to be non-poisonous and will not affect the hands 
scratch while polishing, an excellent feature when used 
« highly finished surfaces. 


| 
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namel Ware Tests by Bureau of Standards 
Concerning the co-operative investigation of sheet 
2el metals, as has been conducted by the United States 
lireau of Standards, the Federal Technical News Bulle- 
n observes that the ware made during last month has 
len tested for resistance to impact, to attack by weak 
ids, and for resistance to thermal shock. Two methods 
lve been used for the latter test: (1) Heating of the 
rites filled with cold water over a bunsen flame and (2) 
12eatedly quenching the ware which is heated at 175° C 
cold water. The results of the two methods of testing 
ceck very well as to grading the ware for resistance to 
termal shock. It has been found that the relation of the 
epansivities of the ground coat and cover enamel ap- 
prently is an important factor in the ability of the ware 
(resist chipping of the enamel when subjected to ther- 
a shock, 


“The results indicate that with a given ground coat, 
flure of a cover enamel can be remedied by changing 
(» composition of the cover enamel so as to give it a 
(ver coefficient of expansion more nearly approaching 
lt of the ground coat. Increasing the expansivity of 
around coat to correspond with that of the cover coat 
40 appears to eliminate the defect of chipping of the 
wre under sudden heating and cooling. 

“Specimens of the sixteen ground coats and cover 
sumels have been prepared for expansivity tests and 
1 coefficients of expansion of these enamels are now 
yng determined. 


_ Since the strength of the enamel is an important fac- 
Cin its ability to withstand impact and thermal shock, 
“siderable work has been done during the month on 
I preparation of specimens of the various enamels for 
“pression tests. While there are many difficulties in 
paring cylinders of enamel 34 in. in thickness free 
im gas bubbles, it is believed that a suitable method 
1% been found. 

Some of the laboratory results are now being checked 
ithe plant of the cooperating manufacturer and as soon 
isthe testing of the ware and enamels has been com- 
led at the bureau, the manufacturers’ representative 
V return here for further work in the investigation.” 


ee : . 
»2cific Declarations Required Shipments to 
| Canada 


Jnless the Shippers’ Export Declarations are made out 
nt and completely, the U. S. Customs Authorities, 
ithoints of export, refuse to permit express shipments, 
l¢ined to points in Canada, to pass through. Efforts 
Oj\mprove the service on this traffic have been handi- 
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capped accordingly, and the cooperation of shippers in 
eliminating this trouble is being solicited by the Amer- 
ican Railway Express Company. 

The Customs authorities require that the declarations, 
which are made out by shippers themselves, be specific 
and complete. The Government is not satisfied with a 
generality such as, “one box of merchandise” or “ one 
bale of cotton goods.” The information required must 
indicate clearly the nature of the commodity and the ac- 
tual quantity contained in the shipment. For instance, it 
should be written “ 3 boxes, 345 yds. printed cotton cloth, 
value——.” According to Customs regulations, the value 
quoted should be the actual cost or selling price, if the 
goods have already been sold. If shipped on consign- 
ment, before a sale has been made, the market value at 
the time of export in the U. S. port, at point of entry into 
Canada, should be made. Where the quantity of the 
goods is expressed in terms of weight, the net weight 
must be indicated in the proper column on the declara- 
tion. The Government authorities believe that shippers 
do not attach sufficient importance to the preparation of 
these Export Declarations, and that the work in many 
cases is left to clerks. Full directions are given on 
the back of the form, while additional information can 
be obtained at any express office. The U. S. Bureau of 
Foreign and Domestic Commerce, Washington, has issued 
an “ export schedule,’ which goes into detail on shipping 
goods from this country to Canada, and can be obtained 
from that bureau, at five cents a copy. 
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Westmoreland Specialty Co. 


Grapeville, Pa. 


Manufacturers of High 
Grade Glassware— 
Plain, Cut and Deco- 
rated—for Gift Shops, 
Florists and Table Use. 


Representatives 


=I 

: 

New York 
H. C. Gray Co. 3 
200 Fifth Avenue / 
Philadelphia | 
5 

El 
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| 
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Peacock & Roop 
1007 Filbert Street 


Boston 


H. P. & H. F. Hunt 
41 Pearl Street 


Baltimore 
L. S. Fiteman 
404 W. Baltimore Street 


San Francisco 


Himmelstern Bros. 
718 Mission Street 


Dallas 


D. D. Otstott, Inc. z 
Southland Hotel Building a 
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No. 1801 
Long Stoppered 
Cologne 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchant 
Well Posted on the New Offerings Received From the Most Representative Sources 


Innovations in Japanese Lustre 

In addition to a big and very attractive display of Nori- 
také dinnerware which includes a number of new and 
colorful designs, Morimura Bros., Inc., 53-57 West 23rd 
Street, are displaying on their import department floor 
a large number of new things in lustre wares. Emphasizing 
something unusual in fine Japanese porcelain these novelty 
wares comprising short sets, such as teas, coffees and a 
large assortment of fancy items, are displayed in a di- 
versity of gay color effects. One very appealing number 
is in tan lustre with a black scenic design illuminated in 
gold, standing out on the lustrous ground in a quaint 
and charming silhouette effect. Another number is a 
graceful and very effective combination of tan lustre with 
broad contrasting bands of powder colors in harmonizing 
shades of orchid, purple, pink and grey. Most unusual 
is a “Lavalliere” motif in black, blue grey and tan, 
while a very striking effect in contrast is a decoration of 
large oval medallions of bright flowers on a lustre black 
ground. Equally charming but utilizing the softer and 
more subtle pastel colorings is the “ Orchid,” the large 
center decoration using the orchid bloom in natural colors 
of pink, red, green and lavender with a broad band of 
small orchid flowers on a powdered ground. In the 
“Cloisonne ”’ the rich effect of the colored inlay is par- 
ticularly well achieved, the design consisting of alternat- 
ing panels of small blue flowers and ornamental squares 
and the solid tan lustre with wide gold edge bands and 
handles. Boldly executed is the “ Autumn Leaf ” design, 
a delightful treatment consisting of large leaves in strong 
red and yellow tints on a lustre ground of mirror black. 
The new arrivals in consol sets are conspicuously beauti- 
ful and include a number of graceful shapes in bowls 
and candlesticks in cobalt with gold lace treatment, cobalt 
and tan, mother of pearl lustre with cobalt border, a strik- 
ing number in mother of pearl lustre body with a leaf 
motif executed in grey and white on a coral ground and 
a plum blossom decoration in white on a cobalt, tan and 
lavender grounds. 


On View at Guerin-Pouyat-Elite, Limited 

A visit to the salesroom of this firm at 43-47 West 
23rd street, will prove most interesting to every buyer. 
New samples just received from Limoges, show some 
entirely new ideas, most suitable for the American 
market, covering a wide range of prices. An up-to-date 
border chromo of Grey and Pink is most pleasing; some 
new gold incrustations, for which the firm has always 
been famous, are among decorations that will appeal to 
the discriminating purchaser. White china for decorat- 
ing, an important department with the firm before the 
war, has been reinstated and some handsome shapes are 


shown. In “ Baccarat Glassware” several new patterns 


Twenty-six 


have been received, and here are also shown most hand’ 
some treatments of Gold etching, in keeping with the old 
reputation of the “ Cristalleries de Baccarat.” A reviey) 
of the concern’s lines would not be complete without ref! 
erence to the Lamp Dept. (Classique Lamp Studios} 
showing a really handsome display of Electric Portable! 
—Boudoir Lamps—and Desk lamps, in entirely new ani 
practical designs. A visit to the establishment of Guerin’ 
Pouyat-Elite, Limited, will well repay the time spent i 
looking over their different lines. 


New Creations in Libby Crystal 


Art in colored and in cut, clear crystal glassware whic, 
embodies distinction and novelty in many new shapes an! 
decorated with new designs which reflect the highes 
achievements of the glass artisan, the new samples of - 
big and pronouncedly beautiful line of ornamental an 
table glassware which has just been placed on displa 
at the salesroom of The Libby Glass Mfg. Co., Fifth Ave 
nue Bldg., in charge of K. P. Lockitt, is one of the out 
standing features of the market. A line of colored an 
engraved numbers in vases in large, medium and sma 
sizes is shown in ruby, cobalt, amber, violet, green an 
black glass, decorated with rock crystal cuttings in a num 
ber of charming floral patterns. The “ Egyptian ” linei 
black glass with a bold motif engraved in satin finis 
and forming a striking contrast to the black ground, is « 
charming as it is unique. In the “ Gothic” a tasteful gec 
metrical pattern in the Gothic type consists of mitre et 
ting in clear polished crystal on the black ground. TI 
“Silver Diamond” pattern is a delightful contrast ¢ 
mitre cutting with silver diamond border at top in I ine 
width and with a narrower border near the foot whi 
shows to remarkably good advantage in contrast wil 
the black glass of the body. These lines include the usu 
complete items in popular demand, such as odd flarit 
flower and fruit bowls, candlesticks tall footed comport 
etc. In table service glassware the new “ Cherry Blo 
som ” pattern, is attracting a great deal of attention. Th 
new design which utilizes the white blossoms and gracei 
leaves of the flower of that name, is unusually appealtt 
and is obtainable in a full range of items which mat 
to provide a complete service in crystal. Equally love 
is a “ Wistaria”’ design, while a new line at most attra 
tive prices is nicely engraved in a “ Love Bird” dest 
and includes a diversified range of tableware such as jug 
nappies, vases, tumblers bowls, trays, etc. Three ne 
and distinctive bowls are also new arrivals, in “ Ne 
turtium,” “Blue Bird” and “ Tulip” engravings wi 
round and scalloped edges, all at very moderate pric 
In plates a splendid range of 11 designs is offered 
floral and period forms of rock crystal engraving, | 
items including soup plates, salad plates and service plat 


THE CHICAGO MARKET m1 


J. H. SMyTHE, REPRESENTATIVE 


CHICAGO OFFICE 


HE effect of the railroad and coal strikes on gen- 
ir eral business is being reflected to some extent in 
the sales of china and glassware in the middle- 
‘est. Most of the retailers as well as the wholesalers in 
iis vicinity report business as “ fair,” but express the 
blief that the trade would be much more active if it were 
ot for the deadening effects of the rail and coal strikes 
a the general public, causing the closing of many fac- 
ories, steel mills, machine shops and increasing unem- 
‘oyment, at the same time decreasing the buying power 
=the public. However, this is a condition general out- 
de of the crockery and glass trade and not the result of 
hy interior disturbance, so the members of the local 
lade believe that with the passing of the two big national 
‘tikes there will be ushered in an era of prosperity. 
'A gathering of the o’cetrs and directors of the Gift 
‘rt Wares & Novelties Association of Chicago was held 
ist week to sum up the work of the recent gift week 
) settle outstanding financial matters and “clear the 
éck”’ for action on the Second Exhibit in 1923. 


i 


‘The Leiter Stores, one of Chicago’s large low-priced de- 
jrtment stores located on State Street, is opening a 
husehold department this week which will occupy the 
«tire fifth floor of the big Leiter Building. Maurice 
Jaufman, formerly with Albert Lurie Co., will be in 
carge of the new department. Crockery, glassware, 
husefurnishings and appliances will be sold in this sec- 
in, The Leiter Stores occupy the old Seigel-Cooper 
fore building and the departments are leased to a group 
« merchants. 

‘E. M. Meder, factory representative, announced last 
ek the addition of two important factories to the list 
Il now represents. The new connections are the D. E. 
IcNicol Pottery Co., East Liverpool, O., and the Con- 
fental Silver Co., New York. The complete “Con- 
fiental ” line will be shown by Mr. Meder in his display 
toms, 17 N. Wabash, and the specialties of the Mc- 
jicol line, such as mixing bowls, tea pots, baby plates, 
Istre sets, etc., will also be shown. 


] 


‘Ernest Merrill of the New England Furniture & Rug 
%., Minneapolis, was in Chicago late last week on his 
ay to New York. He visited a number of the local 
chibit rooms and made several purchases before depart- 
iz for the East. 


yee Haeger Potteries, Dundee, Ill, have recently 
éded some attractive lamp numbers to their regudar line 
( high glazed pottery. The lamp bases are in black and 
yaety of colors and stand six and eight inches high. 


The black bases are unusually appealing to the buyer, 
coming in a variety of new designs and shapes. Samples 
are being displayed by W. C. Owen, Shops Bldg. 

Ray J. Morgan, Inc., is the title of a new concern in- 
corporated last week by a group of the associates of the 
late Mr. Morgan, who so successfully conducted a manu- 
facturers’ representation and importing business. The 
new company will continue the business as heretofore, 
representing, among other lines of kitchenware. The 
West Bend Aluminum Co. Offices and show rooms are 
located in the Heyworth Building and those interested in 
the company are Lois G. Morgan, Arnold Joerns and 
Elmer W. Aarch. 


Members of the housefurnishings trade of Chicago 
were deeply moved upon learning of the death of Mrs. 
Myra Miller Gould, wife of Frank Gould, who for many 
years was president of L. Gould & Co., large Chicago 
manufacturers of woodenware. 


Walter B. Andrews, Chicago representative for the 
Monongah Glass Co., with displays in the Atlas Block, is 
showing some new light cuttings in stemware and tum- 
blers from the Monongah factory. One design is espec- 
cially interesting, consisting of simple floral and wreath 
pattern on a background of frosted cutting which gives 
a “hammered brass effect.” 


The International Washing Machine Co. was incor- 
porated last week for $10,000 to deal in, manufacture 
and repair household electrical appliances. Offices have 
been opened at 426 S. Wabash Avenue. 

The Danville Furniture Manufacturing Co., makers 
of furniture and lamps, was recently incorporated for 
$5,000 at Danville, Ill. 


Association Meets to Speed Second Annual 
Exhibit 

There will be a meeting on Thursday of this week of 
the members of the Glass, Pottery, Lamps and House- 
furnishings Association of Chicago in the English Room 
of the Congress Hotel. At this meeting reports will be 
read on the progress and arrangements already made 
for publicity in connection with the Second Annual Ex- 
hibit to be held in Chicago. Committees have already 
been appointed and are busily at work on the plans and 
details of the big February Show. The number of roonts 
already reserved for the exhibit is very encouraging and 
indicates that the success of the last show will be dupli- 


cated or exceeded. 
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THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 
Represented in the Middlewest and 
West by J. E. Boring 
Telephone Central 5271 


W. T. Darden Co., Room 51 
Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Hlectric Sales Co, 


Guernseyware, Room 562 
COOKING UTENSILS 
Vitrified China, Plain and Decorated 
ROLLED EDGE HOTELWARE 
Vitrified China, Plain and Decorated 
T. F. Reid, Representative 
Telephone Dearborn 4700 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicol, Mgr. 


Thomas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 

Aluminum for special sales and high 
grade Cut Glass. 

Electric Irons, Toasters and Curling 
Irons. 

Phone, Dear, 4700 


EADY TO 


BYYERS OF 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
Mononeanm Giass €o, ; 
Co-OPERATIVS FLINT GLass Co, 
THE DUNCAN & MILLER GLass Co. 


Imported overglazed 
CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 
PILKINGTON MANUFACTURING 
co. 


3223 W. Lake Street Chicago 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Plant and salesroom at 
DUNDEE, ILLINOIS 


(Convenient suburban service from 
Chicago) 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


#r; 


SERVE 


G 


CHINA-GLASSWARE -|AMPS-HOUSEFURNISHINGS 9a 
GIFT SHOP & ART GOODS-DOLLS*& TOYS 


HEYWORTH BUILDING 


Madison and Wabash 


BUY 
GLASSWARE 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


Your Ad here will reach th 
trade you want. Phone Wabasl 
860 for particulars. 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spt 
cial lustre and gvld band glasswart 
Original designs in floral decorations 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzel 
Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497, 
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iT iG TO AGO 


ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS es 
GIFT SHOP & ART GOODS-DOLLS & TOYS * 


| LIN-O-LITE SHADES 


| An innovation, hand painted Linen, Silk 
_ Lined and Silk Braid Trimmed. Durable 
) and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


THE UNITED "THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
oT. Renshaw, Chicago Representative 


| OUR CHICAGO DISPLAY ROOM CON- 
| TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


Here’s a good business building 
card for sale at a little price. 


Phone Wabash 860 


Represented in Chicago by 
Joun G. EpmMunps 
1319 Michigan Ave. 


This “card” can -be made to yield 
\big dividends. Phone Wabash 860 for 


i LIMOGES CHINA COMPANY 
rates. 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Bonita Art Co.; N. Northwood 
Co.; Mound City Glass Co.; D. C. 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 
Aluminum Goods or special sales. 
Copper and nickel plated ware. 
Phone Central 3240. ) 


E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow- -ware, nickel, copper and 
silverware. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


Gat ones CO, 


17 North / Wabash Avenuc 
Chicago 
Announces 
their removal from 17 North 


Wabash Avenue to more com- 
modious quarters in 


The Burley Bldg. 
9 N. Wabash Ave. 
Chicago 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


PROGRESSIVE 
CHINA DECORATING CO. 
Decorators of fine imported and do- 
mestic china. Monogram and design 
duplication a specialty. 

1836 W. Van Buren Street 
Phone West 3645 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre. and _ hand 
painted china for gift shops and depart- 
ment stores, 


3620 Roosevelt Road 
Phone Nevada 7046 


HISPANO-MORESQUE 


LUSTRES & METALLIC GLAZES 


Vases, Bowls, Lamps, Comports, 
Candlesticks 


THE N. O. CEDERBORG CO. 
Chapman Block, Aurora, III. 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 
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Wanted Assistant Buyer. 


N Glassware, Crockery, Enamelware, etc., etc., for large Job- 

bing concern in New Orleans. Only those with extensive 
Jobbing experience in these lines need apply. Excellent future. 
Mention age, experience, references and salary expected to start. 
Chiua Palace Mercantile Co., New Orleans, La. 
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ALESMAN of 20 years’ experience in the pottery, lamp and 

cut glass lines wishes to make a connection by August Ist for 
the south and middle west territory. Has a large acquaintance 
with department store buyers and jobbers. Box 192, care 
CRrocKERY AND GLASS JOURNAL. 


ALES REPRESENTATIVE, highly educated, a Go-Getter 

whose selling ability coupled with years of traveling experi- 
ence and prepossessing personality is highly appreciated and pro- 
ductive, wishes connection with progressive firm marketing well 
known line of merchandise. Commission. Box 199, care 
CROCKERY AND GLASS JOURNAL. 


Buyers in New York 
(Continued from page 19) : 
ee Evans, china, housefurnishings, Adam & Co., Buffalo, N. 
, 16 West 39th St. (Asso. D. G. Corp.). 

va W. Alexander, dolls, toys, Alexander’s, Charleston, Ill, York. 

Hj) Hartley: housefurnishings, toys, J. M. Hartley & Son Gor 
105 Grand St. (Jays & Co.). 

H. T. Sieman, house furnishings, Herpolsheimer Co., 1,170 
Broadway (Morgan & Ahrens), York. 

J. O. Simpson, toys, Hudspath, D. G. Co., Greenville, Texas, 
Prince George. 

Miss N. C. Lane, Toys, John Wilson & Co., Greenville, Mass., 
Prince George. 

E. W. Merrill, housefurnishings, china, glass, toys, New Eng- 
land Furniture & Carpet Co., Minneapolis, Commodore. 

R. M. Johnson, china, crockery, glassware, L. S. Donaldson Co., 
Minneapolis, Minn., C. E. Fisher, 240 Madison Ave. (Syndicate 
Trading Co.). 

B. Stanley, toys, china, house furnishings, C. H. Smith Sons 
Co., Oil City, Pa., Pennsylvania. 

D. Carter, toys, J. L. Bradeis & Sons, Omaha, 212 Fifth Ave. 

A. L. Sullivan, china, lamp shades, Crews, Beggs D. G. Co., 
Pueblo, Col., 240 Madison Ave. (Syndicate Trading Co.). 

J. W. Boston, housefurnishings, toys, Famous & Barr Co., St. 
Louis, 37 West 26th St. (E. M. Sostman). 

F. W. Jantzen, toys, Mannheimer Bros., St. Paul, Minn., 200 
Fifth Ave. (W. Floekher) Martinique. 

Joseph Wohl, housefurnishings, toys, L. Wohl & Son, Tampa, 
Fla., 366 Fifth Ave. (Meyer, Barber & Bro.). 

Miss H. Kruckman, gifts, Lasalle & Koch, Toledo, 225 Fifth 
Ave. (Retail Research Assn.). 

Miss M. Nutler, lamp shades, Oppenheimer’s Shop, Wash- 
ington, D. C., Pennsylvania. 

T. A. Keller, housefurnishings, glassware, china, toys, Den- 
holm & McKay, Worcester, Mass., 240 Madison Ave. (Syndicate 
Trading Co.). 

C. G. Klugler, toys, Morenberg & Co., Boston, McAlIpin. 

F. S. Carlson, housefurnishings, R. H. White Co., Boston, 432 
Fourth Ave. 

G. Thiebedeah, house furnishings, New Bedford D. G. Co., 
New Bedford, Mass., 404 Fourth Ave. 

L. C. Scott, art goods, statues, Campbell’s, Pittsburgh, care Dry 
Goods Union, 432 Fourth Ave. 

Miss M. Badewitz, toys, china, glassware, Schaper Stores Co., 
St. Louis, 37 West 26th St. 

M. Henry, china, glassware, A. Hertz, Terre Haute, Ind., 
Alfred Fantl, 116 West 32nd St. 

E. Munroe, house furnishings, toys, china, Lion Store, Toledo, 
O., care T. Knott, 23 East 26th St. 
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F. Elivian, house furnishings, Jamison House Furnishing Co 
Trinidad, Col., McAlpin. 

C. E. Sill, house furnishings, Rochut Co., Tyron, Pa., Penn 
sylvania. 

Geo. H. Werlock, china and glassware. Geo. H. Werlock 
South Bend, Ind., Biltmore. 

Thos. Truthaway, housefurnishings, china and lamps, Me 
Williams, Wilkes-Barre, Pa., care Logan, 134 West 23rd Sj 

Miss E. Lewis, art goods, C. F. Hovey Co., Boston, 200 Fiftl 
Ave. 

S. M. Averill, lamps, Jordan Marsh Co., Boston, 432 Fourtl 
Ave. 

T. Willis, gift shop goods, Wise Book Store, Greensboro, N. C, 
Pennsylvania. ; 

M. J. Sullivan house furnishings, Brown, Thompson & Co, 
Hartford, Conn., 240 Madison Ave., (Syndicate Trading Co.) 

W. H. Hitchcock, house furnishings, toys, glassware, Hage; 
Bros., Lancaster, Pa., 404 Fourth Ave., (Dry Goods Alliance) 
Continental. 

S. Pichard, toys, Burrows & Sanborn, Inc., Lynn Mass., Prine« 
George. 

H. Carroll, china, glassware, pottery, lamps, Burrows & San 
born, Lynn, Mass., Prince George. 

I. G. Hanley, gifts, Gamble-Desmond Co., New Haven, Conn. 
432 Fourth Ave., (Dry Goods Union). 

E. H. Roberts, house furnishings, china, Ed. Malley & Co, 
New Haven, Conn., 105 Grand (Jay & Co.) Park Ave. 

W. Lavinder, house furnishings, Ames & Browning, Inc., Nor 
folk, Va., Breslin. 

W. K. Cotterel, toys, china, glassware, house furnishings, C 
K. Whitner & Co., Reading, Pa., 404 Fourth Ave., (Psy Good 
Alliance) McAlpin. 

J. F. Browne, house furnishings, J. Francis Brown, Thompaaa 
ville, Conn., Commodore. 

BE. Baldwin, art goods, L. A. Witherill Dept. Store, Syra 
cuse, N. Y., Martinique. 


Business Briefs | 

H. P. Kirkland, former manager of the Kirkland- Bone 

Co., Lorain, O., is planning to open a home furnishing 

store in the near future, having three locations unde 
consideration. 


Timothy Higgins has opened a housefurnishing an( 
hardware store on Waverly Sq., Mt. Vernon, N. Y, 


The Cury Department Store, Brooklyn, N. Y., ha: 
been incorporated with a capital of $15,000. The im 
corporators are C. B. and A. M. Cury and attorneys 
M. E. & S. S. Goldberg, 350 Broadway, New York. 


Abe Goldstein and Max Chapman have purchased the 
B. Pred Department Store, Omaha, Neb. 


The F. N. Joslin Co., Malden, Mass., has been m 
corporated as a department store with a capital 0} 
$250,000. The incorporators are Lawrence B. Lewis 
Reading; Everett L. Moore and Walter Barker ©: 
Malden. 


The Booth & Bulkeiy Co., Bridgeport Conn., has beet 
incorporated with a capital of $50,000 to conduct a crock 
ery and glassware business. Incorporators, Wm. E 

sooth, Richard H. Bulkely and Edward K. Nicholson, al 
of Bridgeport. 

Mrs. Charles Larsen, Manistee, Mich., has opened al 
Oriental Giit Shop at 297 Fourth Avenue. 
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The Roessler & Hasslacher Chemical Company NEW YORK 


BRANCHES: 
Cleveland, O. Chicago, Ill, Trenton, N. J. Boston, Mass. Philadelphia, Pa. San Francisco, Cal. 
New Orleans. La. Pittsburgh, Pa Kansas City, Mo. 


Liquid Bright Gold CHEMICALS 
Overglaze—Colorg—Uxersiae | Minerals and Oxides 


Liquid Lustre Colors—Oxides and —for— 
Bodies for Decorating and Pottery, Glass, Enameled Ware, Tile, 
Coloring Clay Products 
Fac-Simile of Label. America’s Leading Ceramic Material House 
“MADE IN AMERICA.” HIGHEST GRADES. 
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PUN TL NULLUTCUN ULTIMO CUCU LUCCA LOCOCO OCMC MULTUM MMMM 
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Manufacturers of 


Bryce Brothers Company siown Lead 


(Slassware 


MOUNT PLEASANT, PENNSYLVANIA 
In Crystal and Colors 


LO OUD EY MORAG CSLAGAA SSA AERO 


NEW YORK OFFICE. 240 FIFTH AVENUE 
Representative, J. Duncan Dithridge 


BOSTON OFFICE, ROOM 114, YOUNG’S HOTEL b 
Representative, Robert W. Corey \W. H. Duval Myric W. Bryce Harry C. Smallwood 


TRAVELING REPRMSENTATIVES: 
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—— the Patent Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARK, N. Y¥. 


Celluloid “Salt and Pepper” Caps 
7” ALSO CELLULOID DISCS. 
a We carry about fifty stock sizes of caps; and 


; - are also prepared to supply special sizes to 
——S order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 


THE LIMOGES CHINA CO., SEBRING, O. all cotors. Private Moulds Worked. 
FACTORY : 
REPRESENTATIVES: ace Bea = 
2 255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
_— faa: BAG ey cies Ave. New York Office: 290 Broadway. 


‘Million of Mont., Ward & Co.’s Stock Sold as he said the United Retail Stores Corporation did not 
Vhat is considered to be an important step in the have a controlling interest in that company. 
twth and development of Montgomery Ward & Co., 


taken a few days ago when a block of stock con- < ; 
iing of 75,0co shares of capital stock of the company Pottery and Glassware in Syria 
‘ sold by the United Retail Stores Corporation to a A British Consular report from Beyrout states that 


x 


ilicate headed by the Guaranty Co., bankers. No an attempt made to revive the old Arab industry of glazed 
the offering of the stock is to be made, it is under- pottery has not been a success. The imports of glass- 
‘ c - Tar nel roe - 

(d, as it has already been disposed of to members ot ware and crockery last year were as follows: From the 


syndicate and individuals. United Kingdom, 66 cases; France, 619; U. S. A., 22; 
eorge Watley, treasurer of the United Retail Stores Italy, 256; Belgium, 2,249; Holland, 284; Austria, 4,184; 
©oration, denied that it would have any important Egypt and transit, 635; Germany, 961; other countries, 


ling on the operation cf Montgomery Ward & Co. 108. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO/’S, Successors, 
67-69 Irving Place, near 18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 35-37 West 23d St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th St. 
Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 

JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. : 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 
The Famous “Haviland China” 
known since 1840. 

HERMAN C. KUPPER, 52 Murray St. 
Ahrenfeldt French China. 

MADDOCK & MILLER, 54 Murray Sz. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

G. E. MEISSNER, Importers and Com- 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 

MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 


and 


Tele- 


Alfred G. Mo- 


WM. S. PITCAIRN CORPORATION, 


104 Fifth Ave. 


Grindley, Doulton. Furnival. 


The Fifth Avenue 
Building 


Uptown Headquarters 
for the 


Pottery Glass China 
Metal Goods and House- 


wares Trades 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 


low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS. 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO.. 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


B. TOMBY. Inc., 9 East 47th St.. 


senting: 


Special- 


Inc., 101 Fifth 


Repre- 


JUSTIN THARAUD, 24 West 23d St. 


Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 


Open “stock dinnerware 
White China for decorating. 


patterns. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART CO., Cox & Company, 
Representatives, 120 Fifth Ave. 


“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 


CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 


Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 


Colored ard Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Ave. 


Pressed and blown glassware. 
Nixon, Representative. 


141-147 Fifth 


John 


GILLINDER & SONS, Inc., 224 Fifth 
Ave, 


Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO., Fred 
Skelton, Representative, 200 Fifth Ave. 


Pressed ware, lamps, tumblers and 
novelties. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar- 


Cees 
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Ave. Royai Berlin. Royal Dresden. Lorenz wood, N. J. Shourooms, 236 Fifth 

King & Barrett, teapots; George © Hutschenreuther, Koenigszelt, Paul  4¥¢- and 67-69 Irving Place. 

Jones & Sons, Ltd., china; Wedgwood Mueller, Royal Nymphenburg, Rein- Manufacturers of metalized lamps, = 

& Co., Ltd., earthenware. Telephone, hold Schlegelmilch, Roval Karlsruhe lighting fixtures, art objects, book- = 

Gramercy 6626. Majolica. ends, etc. | 
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IS POLITICS THE BELL COW? 
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about a sober fact. The business of the Nation is 

just now in a rather sorry plight. Industry, manu- 
[turing and trade are doing particular ly well but instead 
‘ taking a.big forward stride toward prosperity, the 
cuntry is on the brink of a calamity. There is a big 
sortage of. coal and there is also a big shortage of cars 
“move the products of the soil and the products of manu- 
ftures. As the settlement of the coal strike today will 
p-vent a greater calamity, the mere settlement will not 
ike up for the five months’ production which has been 
it. And unless the rail strike is speedily settled and suf- 
Hient box cars are provided to move the crops Eiouptly 
lre will be a vast waste of foodstuffs. This year’s crops 
1: notably big and but a comparatively small percentage 
©1 be stored. This means that a good many farmers 
vil not make even a small profit but must take a big loss. 
“d their loss is business’ loss, for not making any money 
tvy will have none to spend, and the country cannot be 
sd to be prosperous unless the farmers are doing well. 


i above is not a humorous heading but a question 


‘HE tariff is also a factor of prosperity but relatively 
unimportant in comparison with the above two big 
hsic needs. The tariff is now in the ice box of con- 
f ence and with 2,057 amendments to discuss the bill 
i destined to remain for a considerable time on ice. 
Vien it is finally served to the public it will be doubtless 
vended to the substantial level of the old rates. But 
H result is not so important as the means by which it 
| been achieved. This brings us back to the beginning, 
the question headed, Is Politics the Bell Cow? And 
1 answer is, that to all intents and purposes politics 
i As a bell cow leads all the rest of the herd, so does 


ie politics lead business. It should not be so, the 


| 


welfare of the country requires that it be not so, but 
unfortunately it is so. The coal strike, the rail strike, the 
tariff debacle and the bonus proposition are evidence 
enough that politics is the bell cow and the majority are 
awed to follow the few. The Congress and the Senate 
were created to represent the majority and not to dic- 
tate to them. But the structure of law and order built 
up on the principles which are the very foundation stones 
of the republic, are being undermined, as President Hard- 
ing emphasized in his message to Congress a week or so 
ago. 


Y the “ rule or ruin” policy of the comparatively few 
members and officers of the unions involved in the 
strikes, the country is at the mercy of the minority to 
freeze or starve. In short, the few are injuring and threat- 
ening the health and life of the many and up to date no 
adequate method for the many to exert the power they 
possess has been found. And it is not likely to be found, 
although ways and means will doubtless be found to settle 
the coal and rail questions for the time being. But a 
temporary settlement invariably involves a compromise 
and nothing very stable is fashioned in this manner. The 
politician is now the bell cow. The majority—the voting 
citizens should dictate and not take any sort of legislation 
hand-out. And there is only one way to accomplish this. 
The citizen must not only vote but back up his opinions 
by letting his representatives in Washington know how he 
stands on national. questions. To be efficient the 
government must have the whole hearted support of the 
people but as long as business men are apathetic and will 
not take the trouble to let their representatives know 
what they think, politics will remain the bell cow and the 

few will lead the many. 
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The Early Bird Catches the Worm 


Prompt Collections Necessary in Retail Business to Keep Assets Liquid and Statement 
Mailed to Customers Early Are Paid First, Says Well Known Credit Man, Who Be- 
lieves in Handling Book Accounts on Fixed System 


is done largely on credit is the prompt collection 

of accounts receivable. The promptness, accord- 
ing to W. H. J. Taylor, credit manager for Franklin 
Simon & Co., means their conversion into liquid assets, 
whereas the failure to collect such accounts when due, be- 
cause of loose methods, often leads to business em- 
barrassments, 

Receivables should always be kept in a liquid state, said 
Mr. Taylor recently, in order that they may be turned 
into cash promptly. To do this the credit man must see 
that all bills and statements are sent out promptly on the 
first of every month. It is the early bird that catches the 
worm, and bills and satements that are mailed early will 
often bring back the cash more quickly than those that are 
not. Many people have charge accounts in a number 
of shops and stores, and it is only reasonable to assume 
that they are likely to pay first the bills they receive first 
and let those received later in the month go over until the 
next month, if not longer. 

Customers who are in the habit of letting their bills go 
unpaid for longer than sixty days should be apprised of 
the fact that they are not living up to the terms agreed 
upon at the time the application for the account was 
made, and which specified that bills were due and paya- 
ble in thirty days. They should also have their attention 
drawn to the fact that a charge account is a convenience 
granted the customer by the store, and not a privilege. 

Every store or shop that does business on a credit basis 
should have a regular fixed system, which should be 
known as the policy of the house. After this policy is 
thoroughly understood, the customer will know what to 
expect as to the length of time she may take in payment 
of her bills, and if the time agreed upon is not observed 
a stop should be placed on the account and no more goods 
charged until the amount due is paid. Should any pur- 
chase be made after the stop is placed on the account, the 
goods should be held at the store or shop, and the customer 
notified by telephone or letter that her purchases, made on 
that date, cannot be delivered as charged, because of the 
past due item, that must be paid before the goods can be 
sent. This is an excellent collection method, and nine 
times out of ten a check will be received and the goods 
delivered. It also helps to educate the customer on the 
policy of the house in relation to terms of payment. 

Some customers have the habit of purchasing goods 
and then paying for them over a period of several months 
by sending in monthly payments on account. This vir- 
tually amounts to buying the goods on the instalment 
plan, and it is a practice that is frowned upon by all good 
shops and stores, especially in the case of new accounts. 
This practice is bad from the merchant’s point of view, 
because it amounts to the customer’s being allowed to 


C)a of the vital necessities of a retail business that 
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dictate the terms of settlement, rather than sticking 
the agreement, made at the time the account was opene 
to pay in thirty days. 

Another serious objection to permitting payments « 
account is that it cheapens credit, and a third object 
may be said to affect the mechanical side of the shop « 
store. It means sending out statements from month 
month, in addition to the original bill, and _ th 
naturally increases the amount and cost of bool 
keeping. If this practice were carried to exces 
no merchant could do business properly. He wou 
never know what his receipts for any one moni 
might be, and he would therefore be unable to gauge i 
advance his allotments to his buyers. Such a conditic 
would soon be reflected in the stocks of merchandise, ar 
both the customer and the merchant would suffer. 


Still another hindrance to the prompt collection of a 
counts is overbuying; that is, when a customer 1s allowe: 
through some error or oversight on the part of an autho 
izer, to purchase goods in excess of the amount set < 
her limit by the credit office at the time the account we 
opened. In cases of this kind, bills generally cannot t 
paid promptly because the customer hasn’t the mone 
with which to settle in full when a bill falls due. Dipl 
matic handling of such cases, however, will generall 
straighten things out. The duty of the credit man 1 
instances of this kind is tactfully to show the customer th 
serious possibilities of overbuying, and at the same tim 
to insist on more careful work on the part of the autho! 
izers, | 

All accounts that are over sixty days old should b 
sent to the collection department to be properly place 
in the collection files and followed up either by a collecto: 
telephone calls or letters until payment is received. Th 
collection department should be fully equipped with ever 
facility for promptly and efficiently handling delinquer 
accounts. Visible indexes are a great help to the collec 
tion manager, as they enable him to see at a glance th 
condition of a delinquent account and thus save cor 
siderable time. 

Any credit department that is not thoroughly systema 
tized is working at a great disadvantage, and is sure t 
show a considerable increase in the number of slow ac 
counts. Credit and collection managers should know 4 
all times, in both percentage and amount, whether dé 
linquent accounts are increasing or decreasing, and als 
if the investment in accounts receivable is growing larget 


Collections should be carefully watched from th 
standpoint of percentage by comparing the total outstand 
ings on the first of each month with the total outstanding 
of the same month of the year previous. This wate! 
should be kept daily by the collection manager, and i 


a 
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» finds that the percentage is falling below the previous 
sar’s level, he should speed up his collections by some 
nd of extra effort and endeavor to bring them up at 
ast to that level. Where collections are efficiently 
andled there should be at least a turnover of the out- 
andings of any one month every sixty days. In other 
cords, if the accounts receivable on July 1 amounted 
, $1,000,000, that amount should be collected by Sept. 
_ Unless this can be done, there are too many slow- 
aying accounts being carried, which are unprofitable and 
hich, if uncollectible through the ordinary methods used 
y the collection department, should be given to an at- 
ney. 


' Business Men Like Free Zone Law 

The adoption of an amendment to the tariff bill pro- 
ding for the creation of a number of free trading zones 
| the United States has been received with gratification 
paerally by business men and commercial organizations 
this city. It was freely predicted that the establish- 
‘ent of these free ports in New York, Philadelphia, San 
rancisco, New Orleans and elsewhere will prove of 
-eat benefit in the development of foreign trade. If 
e House accepts the free zone amendment, which is 
sade up of the Jones free zone bill, a reform that has 
ven advocated for years will have been brought about. 
The resulting advantages of the free zone system are 
ammarized as follows: 


(1) The facility of receiving, rehandling, repacking 
id reshipping imported goods without the loss of time 
ad the expense of the present obligatory customs inspec- 
on. 
(2) The elimination of the necessity for application 
or drawbacks on re-exported foreign merchandise with 
1 the attendant annoyances, and as well the necessity 
( bonding such goods as are to remain in storage pend- 
‘g removal. 
(3) The opportunity for assembling goods destined for 
«port and into which imported raw materials enter 
rgely, avoiding all annoyance with respect to bonded 
ctories and drawbacks. 


(4) The upbuilding of a port or ports for the free ex- 
ange or transshipment of cargoes or part cargoes, this 


creasing the tonnage of the port or ports having such 


me, adding materially to the business of the port in 
ipplying the additional ships, their repairs, etc., adding 
merally to the shipping of the nation and finding a pay- 
‘g outlet for the vast tonnage now under the American 
ig. 

A free port or free zone is a place, limited in extent, 
at differs from adjacent territory in being exempt from 
€ customs laws as affecting goods destined for re-ex- 
ort; it means, simply, that as regards customs duties 
‘ere is freedom until imported goods enter the domestic 
larket. A free zone may be defined as an isolated, en- 
osed and policed area in or adjacent to a port of en- 
ly without resident population, furnished with 
je necessary facilities for loading and unloading, for 
pplying fuel and ships’ stores, for storing goods 
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and for reshipping them by land and water; an 
area within which goods may be landed, stored, mixed, 
blended, repacked, manufactured and reshipped without 
payment of duties and without the intervention of customs 
officials. 


Australian Comments on Business Situation. 


T. S. Carlyon of Melbourne, Australia, who is in New 
York on business, declares that the great topic of interest 
in the United States seems to be the improved condition 
of the commercial world. 

Australia was so far away from the scene of the war 
that she did not get more than the ripples resulting from 
the wave of depression that followed the great struggle, 
and consequently, now that the war is over, we do not 
notice a great change in economic conditions, said Mr. 
Carlyon, who is at the Hotel Pennsylvania. 

Here you look for prosperity during the coming year 
on account of the wonderful wheat crops. The country 
around Melbourne is noted for its wheat, and this year 
they have perhaps the best crops in years. One problem 
which we have to face at home, as you do here, is that the 
young men do not realize the wonderful opportunities 
offered by ranching and farm life. With enormous tracts 
of land laid off in farms and ranches, and with every 
facility for raising wheat and sheep, the young men flock 
to the cities. This, of course, makes farm labor scarce 
and must of necessity reduce the quantity of production. 
Australia has a population of about 6,000,000 people and 
the greater portion of these live in the towns. 

In the size of cities and the buildings there is a great 
difference between this country and Australia. For 
instance, the largest hotel in Australia has only 450 rooms. 
Australia is out of the beaten path of tourists and trav- 
elers and so does not have the transient population which 
is the reason for such immense hotels in the cities of this 
country. 


How’s Business? 

Business continues to show great irregularity, due of 
course to the uncertainty caused by the coal and rail 
strikes which have slowed down trade and industry to a 
very great extent. Building and allied industries lead in 
activity and it has been estimated that building contracts 
awarded for residential erection amounts to 3 billion 
of dollars and an equivalent amount has been awarded 
for business buildings and factories. In its weekly sur- 
vey of business Bradstreet’s reports that while state of 
trade is irregular, a trend toward higher costs of opera- 
tion is visible. 

In THE East 


In New York there is little change in the character of 
buying in the wholesale crockery and glass ware market 
and while at this season real business is just beginning 
to be resumed, not much activity is looked for until after 
Labor Day. From present indications it appears that 
buying is likely to continue on the “small purchase and 
repeat order” basis for a long time to come. The whole- 
sale trade is spotty, retail trade fair and collections fair 
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to good. Boston reports that wholesale and retail trade 
is quiet, but manufacturing and industry fairly active. 
In Philadelphia wholesale and retail trade and manufac- 
turing are quiet and collections poor. Pittsburgh reports 
that few coal mines have resumed operation and produc- 
tion of steel is handicapped by scarcity of fuel. Depart- 
ment store trade compares favorable with last year but 
is called quiet. In Buffalo the street car strike continues, 
retail trade is more quiet but building is more active. 


IN THE WEST 

In Chicago the strike has slowed down all business, 
steel production formerly on 60 per cent production basis 
is now down to 45 and scarcity of box cars is hampering 
distribution of grain. Mail order business has increased 
but low prices for agricultural products create uncer- 
tainty as to future purchasing power of agricultural sec- 
tions. Retail trade is up to the average and collections 
are fair. Cleveland reports business as spotty, retail 
trade as fair and collections slow. In Detroit wholesale 
trade is fair with good indications for active fall trade 
but retail trade is dull. Manufacturing is busy but Ford 
will close plant middle of September if unable to procure 
coal. Present production 5,000 cars a day and shut down 
of Ford plants will throw 105,000 out of work. Kansas 
City reports that hot weather and strikes has slowed down 
trade, which is now quiet but crop prospects are good 
and collections fair. In St. Louis business is only 
fair and bargain sales are stimulating retail buying, crop 
prospects good and collections fair. Milwaukee reports 
that manufacturing and industry are holding their own 
despite the strikes, crop prospects are good and collections 
fair. In Omaha trade is only fair and collections slow. 

IN THE SOUTH 

In Baltimore manufacturing is less active and shut- 
down imminent for lack of fuel, but building continues 
active and retail trade compares favorable with last year. 
Charleston reports that cotton crop of state is 72% of 
last year, trade is quiet but manufacturing active and 
collections fair. In New Orleans general business is a 
little better but crop prospects are only fair and collec- 
tions remain slow. Fort Worth reports that business is 
holding its own and compares favorably with that of last 
year. In Galveston retail trade in all lines is quiet but 
collections show improvement. 

On THE PactFic CoAsT 

In San Francisco weather continues to favor fruit 
crops and prospects are good but retail trade is quiet and 
collections slow. Portland, Ore., reports that trade, in- 
dustry and collections are fair. In Seattle the rail strike 
has retarded lumber shipments, trade is fair and mail- 
order houses report increase in sales, salmon pack is 
large, labor well employed and collections improved. 


American Toy Sales 100 Million Mark Last 
Year 
In 1914, according to the census returns, there were 
290 establishments in the United States manufacturing 
toys and games, with an aggregate capital of $10,483,843 
and a total of 8,902 persons engaged in the industry. 


| 
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The retail value of the toy production in 1913 wy 
probably not less than $20,000,000, in contrast to whi) 
a recent bulletin of the Toy Manufacturers’ Associati 
of the United States estimates the sales of toys during t 
last year at $100,000,000. 


U. S. China Exports for June 

Domestic exports of china and porcelain for the mor 
of June show, according to figures compiled by the Tl 
partment of Commerce, a considerable increase in qua: 
tity and value from the figures of May. The increa: 
in the value of exports of table, toilet and kitchenwai, 
exclusive of sanitary and chemical wares, is $10,0¢ 
The figures for the month of June just published folloy 


Domestic Exports oF CHINA AND PORCELAIN FROM THE Unn) 
STATES BY COUNTRIES 


Table, Toilet *Other Chini 
: or Kitchen Ware Porcelain We 
Countries Pounds Dollars Pounds Doll: 
Brance ss nee. src ena 121 200 eee 4 
Germany. ee 580 313 RB brte BA 
ital yen ee ee ee oe et Pate hrs 4 ; 
Malta, Gozo & Cyprus Is.. 217 128 ae +A 
Spain siete eee 496 655 ny 
SWedenoet..c 0 onan ee ees ers Was 1,000 2,1 
Smeneasu bial 556 gscoosara Gos Bos cers 
Einglandiere< en. aren aon 60 204 40 
relands aren sat eee ee fe, 35 
Canada— 
Maritime Provinces...... 3,419 816 82 | 
Quebec & Ontario......... 25,328 5,263 11,541 34 
Praitienebrovinces’ 2... 1,635 276 1,282 4 
British Columbia & Yukon 783 352 1,427 3 
British -tlonduras........:. 440 64 49 ' 
(Costaminicace oe neta ce ieee othe 180 | 
(Guatemala aden eee 1,627 557 =i: a 
Beauiaina| ee ea anette 404 292 26 | 
Salvadore..o0es eee eee 90 15 ee eal 
IMexicOdtnib voce oe 6,096 2,038 2,893 § 
Newfoundland & Labrador. 695 112 90 | 
iBermttdam me sesso este 739 385 she F 
Barbadosm eae nee nee 3,379 975 BA 
rinadadea) lobagOns sss ae 123 88 ten 4 
Other British West Indies .. 543 55 563 1 
(CIE ae oo aE eas 5,971 993 1,387 5 
Dominican Republic........ 1,100 143 ae BA 
[ELaitie anion ce hres eet, Ske 97 
Vairein Istandsiof Ul Sa... 115 20 111 
Brazile aerate tester rls wae Cae 80 1 
Golumbiawreccce. ovens 1,418 525 ee BA 
Ikebe Makoke  5..orpaa mona FO Oub EDL 112 32 Say 
Bitishe Gitanamess teen aoe wits 176 
Wenezuclaiws.c 2 akan esceles eeiete 253 99 ica z 
hina eerie eee oes 60 25 78 1 
(GHOSET erento ccna eee iee oats Atoee 60 
Wapanimersemitc dc mt ctsnate. 13 36 16 1 
Philippine Islands ........ 230 343 80 : 
renche@ ceania a este 180 27 
Sata etorterramac terete 56,227 15,061 21,297 88 


* Not including electrical porcelain. 


Washington Store Inaugurates New Instal 
ment Plan 

Young married couples may now secure their enti 
housefurnishings on an easy deferred payment plan— 
the department store of Woodward & Lothrop, Washin: 
ton, D. C., with which I. E. Fronani is associated as buy 
of the china and glassware departments, and M. Hum 
buyer of housefurnishings. The new plan has been pr 
in operation to enable all who desire to establish home 
to do so through the convenience of the partial payme 
plan. This has proven very satisfactory and has stim 
lated sales to a considerable degree for the store. Me 
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nandise including furniture, lamps, china and housefur- 
shings are sold on an initial cash payment of twenty per 
ent of the total purchase. The balance, plus six per cent 
terest per annum, is payable in ten equal monthly pay- 
ents. This plan is based on the purchase of one hun- 

-ed dollars or more. 

Neat folders, such as might appeal to the taste of young 
iarried couples, are sent out to them explaining the de- 
‘rred payment plan whereby they may equip their homes 
‘th good furniture at the outset and not have to do as 
jany do, buying a temporary set of housefurnishings at 
te beginning with hopes of later discarding it and buying 
jrmanent furnishings. 

‘The payments are so arranged that the customer does 
1t have to pay a total net interest on the deferred pay- 
rents of more than six per cent. In order that the young 
Lide might easily understand just what the store is driv- 
ix at, the problem is done in simple arithmetic and can 
t easily understood. 

No interest is charged on the initial purchase payment, 
ad the method of setting forth clearly just how easily the 
frniture can be purchaesd and the ease in arriving at 
viat each monthly payment will be if the purchaser buys 
mre than $100 worth is declared to be a great induce- 
dint to young brides and husbands to buy their entire 
prchases at one place and one time. 

The plan of deferred payment is also made on pur- 
cises of individual articles such as washing machines, 
rigerators, fireless cookers, kitchen cabinets, etc., where 
tl price is more than $100, or in cases of where the price 
sess than $100, except that payments are to be completed 
whin five months. 


Planning for Foreign Sales 

Orders for American specialties come so easily and 
u>xpectedly at times that occasionally the American 
rnufacturer does not apply to the development of his 
«eign trade that same consideration that has been re- 
jnsible for the growth of his domestic business. After 
“centrating on domestic sales plans and programs for 
“rs he welcomes foreign orders that come without sales 
‘forts or sales expense, regardless of the bearing they may 
1% e on the future of his export business. The order com- 
n unexpectedly and without sales effort may temporarily 
id the manufacturer to the possibilities of the foreign 
n-ket and he is often more concerned with some ques- 
i1 of detail than with the determination of a sales policy 
v ch would embrace all details and assure their being 
“monious. There is no fixed rule for exporting except 
h rule of fair profits over a long period of time. Selling 
hough a commission house may be best for one manu- 
a-urer in a certain country, and opening a branch house 
nl be best for another manufacturer in another country 
tn the same country. It is all a question of net profit 
\r along term of years. 
SALES Porttcy NECESSARY 
‘he all-important consideration in entering the export 
i is the adoption of a sales policy which can be ad- 
‘©d to from beginning to end, and the subsequent 
| 

| 
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working out of a sales program for the different countries 
or territories along the lines laid down. A policy worked 
out in advance assures an orderly development. The lack 
of such plans frequently results in the manufacturer being 
unable to develop his business beyond a certain point, be- 
cause agreements which he has made and contracts which 
he has signed, while perfectly good in themselves, run 
counter to other features of his sales plan. 

A manufacturer might feel that a $5,000 order from 
Barranquilla was deserving of the agency for Colombia, 
and he might accept the order on that basis, only to find 
a little later, when he wished to send a salesman to Cen- 
tral America and the West Indies, that he could not do 
so profitably, because he had given to another the right 
to work the most productive piece of territory in the sales- 
man’s itinerary. 

On the other hand, he might lose an opportunity to sell 
goods in New Zealand by refusing to give an agency 
there, when if he had a sales-program carefully worked 
out he would know that he could not, in the orderly de- 
velopment of his business, reach New Zealand for at least 
siX OF seven years. : 

Mistakes like these have been made and are being 
made, and yet they might easily be avoided if the manu- 
facturer applied to the development of his export trade the 
same foresight and common sense that he applied in 
earlier years to the development of his domestic business. 


U. S. Standard Bottle Test 

The Glass Containers Association and the United States 
Bureau of Standards are conducting an exhaustive study 
relative to standard specifications for milk bottles, re- 
ports that it has been thought that the washing and ster- 
ilization process is largely responsible for the short life 
of milk bottles in service. In order to determine, if pos- 
sible, the importance of this factor, investigation has been 
made of the effect of sterilization as carried out com- 
mercially. 

A set of new milk bottles was run though the washing 
machine of a local milk distibuting company and then 
brought to the bureau for examination. Since the or- 
dinary life of a milk bottle is reported to be 30 trips, the 
bottles were treated 30 times, being cooled to room tem- 
perature after each washing. A microscopic examination 
of the surface of these bottles before and after treatment 
failed to show any change of apparent significance. 

It has been found in the course of previous work at 
the bureau on this same general subject that small 
amounts of absorbed moisture will be driven out by 
heating to 250° C, and that the elimination of the mois- 
ture in this way will be accompanied by a breaking up of 
a thin superficial layer of the glass. 

This test when made on the milk bottles that had been 
through the washing and sterilization process 30 times, 
as stated above, gave negative results. It is of interest 
to note in this connection that a series of tests recently 
made at the Chicago laboratories of the Glass Containers 
Association on the strength of bottles before and after 
similar treatment showed no decrease of strength. 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


trade to learn that M. Takagi, with the Taiyo 

Trading Co., has resigned his position with the firm, 
to take effect September 16th, to go in business for 
himself. Mr. Takagi has been in charge of the concern’s 
commercial department for several years and has been 
with the firm altogether for the past nine years. Before 
coming to New York, he was connected with the com- 
pany’s Chicago branch office. He expects to locate in 
the china and glassware district, but has made no further 
announcement of his plans. 


| T will be a surprise to many of his friends in the 


Ernest W. Merrill, buyer of china, glassware and 
housefurnishings, for the New England Furniture & 
Carpet Co., Minneapolis, Minn., and C. L. Harris, secre- 
tary of the concern, who have been in the market for ten 
days placing orders, leave for home today (Thursday). 
Both gentlemen are enthusiastic over business in their 
territory and with their store in particular; in fact, 
owing to the stress of business, Mr. Merrill had to post- 
pone his visit here for three weeks. Mr. Harris bases 
his optimism for future business for the North West, on 
the excellent crops. He said that farmers were begin- 
ning to turn their crops into money and that they would 
have plenty to spend this fall and winter. 


“Lou” Carter, buyer for N. Snellenberg & Co., Phila- 
delphia, spent Tuesday and Wednesday of this week 
making the rounds of the New York wholesalers. This 
was his first visit to the local market since his recent 
arrival home from Europe. 


W. S. George, head of the W. S. George Pottery Co., 
accompanied by his son Robert, is dine this week in 
New York. The former is dividing his time between 
business and pleasure. He dropped in for a visit with 
his New York representative, H. Benedikt to discuss 
local conditions. 


After finishing up placing his orders, Herbert C. 
Logan, china, glassware and housefurnishing buyer for 
the L. S. Donaldson Co., Minneapolis, who has been in 
the market for the past three weeks buying for his fall 
and holiday requirements, left for home on Wednesday. 
Mr. Logan who has made a splendid success of his de- 
partments, says that his business in housefurnishings at 
present is running ahead of china and glass ware sales; 
however, with the demand for gifts, etc., for the holiday 
season, he expects the latter departments to take a spurt 
forward. 


Bernhard Wicke, sales manager for Cox & Company, 
started his annual fall fishing excursions last Saturday 
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and his friends are anticipating some startling fish. 
stories. Mr. Wicke said he would greatly miss his 
“partner in hard luck,” Otto Jaeger, head of the Bonita 
Art Glass Co., Wheeling, who is too busy at the factory 
this year to accompany him. 


Grace Webster, H. Benedikt’s efficient secretary, came 
back on Monday of this week with renewed energy, 
after spending a delightful two weeks’ vacation in) 
Bermuda. 


Victor G. Wicke, the well known glass manufacturer, 
and head of the Imperial Glass Co., Belleaire, O., who, 
has been touring Europe for the past three months, is al 
passenger aboard the President Roosevelt due to arriye 
in New York today (Thursday). 


Henry Shirley and Chas. Levy, travelers for Mad-| 
dock & Miller, Inc., left on Sunday for trips through) 
their territories in the West and South respectively. 
W. S. George to Build Hospital in Memory 

of Wife and Mother 

At the annual United Presbyterian conference, recent-| 
ly held at New Wilmington, Pa. W. S. George, the! 
well known Pottery manufacturer a East Palestine, O.,’ 
thrilled the session with his generous donation of $50, xe 
to build a hospital in the far-away land of Abyssinia. 


a 


Dr. Tom Lambie, who spoke at the meeting, went into 
Abyssinia as a medical missionary when the church took 
over that mission field and found the most dire need for a 
hospital. Because the New World Movement of the 
church bars drives for funds at the present, Dr. Lambie’s : 
situation seemed discouraging, when Mr. George aros¢! 
unsolicited and made his princely offer to give the amoun/ 
needed to build the institution. Mr. George takes a deej) 
interest in missionary work and on a recent trip to Egyp 
to the field occupied by his church in this line of ac 
tivity became deeply interested in the good work being 
carried on there. 


Slick Accepts McKelvey Co. Buyership 

After completing the buying for the opening on Octo 
ber 15, of ‘“ Abramsons,” a department store at Flushing 
L. I., Robert M. Slick, formerly buyer for the “ Palai| 
Royal,” Washington, D. C., who, as stated in last week’ 
issue had engaged as buyer of the first mentioned store 
resigned his position with the firm this week, in favor 0 
accepting the buyership for the G. M. McKelvey Co 
Youngstown, O., where he will have charge of the chine 
glassware, Hoven timacninee silverware and luggage de 


Ra etd he 
partments. He left for Youngstown on Wednesday an 
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vill assume charge of his duties at once. He succeeds 
WV. L. Brenn, who has been appointed buyer for the Alms 
& Doepke Co., Cincinnati, O. 


| Wright to Buy for the Dimond Co. 
| It was announced this week that Richard M. Wright, 
who has been assistant buyer for Lee Schoenthal at Gim- 
vel Bros., New York store, for the past several months, 
and who formerly was buyer for a number of years for 
the D. H. Holmes Co., New Orleans, La., had been 
engaged as buyer for the Dimond Co., Providence, R. I. 
Te resigns his position with the Gimbel store on Septem- 
ver I, and will go directly to Providence 
Edmondson Warrin Moves Uptown 

| This week will complete the removal of Edmondson 
Varrin, the well known decorator of china and glass, to 
‘is spacious and handsome new decorating studios, offices 
ind salesroom, at 43-45 West 13th Street. The various 
ranches of the business have been in process of removal 
or the past month, which has been accomplished with- 
ut cessation in operation of any of the departments. 
es formal opening of the new quarters will take place 
: n Tuesday, September 5, when the trade will have an 
pportunity of inspecting the new place, which un- 
oubtedly ranks as the finest plant of its character in 
us country. 


‘ugene Blum Goes With Wm. G. Mueller, Inc. 
‘An announcement of particular interest this week, 
ame from the firm of William G. Mueller, Inc., 49 West 
‘wenty-third Street, American agents for Henrich & 
'o., to the effect that Eugene Blum, one of the trade’s 
est known salesmen, had associated himself with the 
rm as traveling representative. Mr. Blum, who is well 
4own and well liked in the trade, had been for several 
ears, up to the time of his engagement by the Mueller 
*m, connected with Mitchell Woodbury & Co., Boston, 
5 traveling salesman in the West, and last January when 
‘obert W. Corey resigned, he was also given the, latter’s 
rritory in the East, as well. Prior to this, Mr. Blum 
‘as with Burley & Tyrell, Chicago, as western traveler. 
‘t that time he was associated with Mr. Mueller, who 
‘as buyer for the concern, as well as with Karl Lichard 
aother member of the Mueller firm, who was head of the 
urley & Tyrell accounting department. Mr. Blum is 
‘so entirely familiar with the Henrich line, as it was 
urley & Tyrell who put the line on the map in this 
yuntry. Hence, altogether, the new association will 
sem like old times to all concerned. Mr. Blum will cover 
te west for the Mueller concern and is now preparing his 
‘mples to leave on his initial trip in about ten days. 


Buyers in New York 


) AUGUST 24, 1922 

N. H. Parker, gift shop novelties, pottery, J. F. Parker & Son, 
Inville, Va., Prince George. 

JW. K. Cotterel, Se C. K. Whitner & Co., Read- 
i), Pa, 404 Fourth Ave., (D. G. Alliance). 
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J. S. Williams, housefurnishings, toys, Joske Bros. Co., San 
Antonio, 352 Fourth Ave. (Kirby, Block & Fisher) Prince 
George. 

Miss R. McLoughlin, gift shop goods, LaSalle & Koch Co., 
Toledo, O., 225 Fifth Ave., (Retail Research Ass’n.). 

W. Planky, housefurnishings, toys, Geo. E. Stifel Co., Wheel- 
ing, W. Va., 120 West 32nd St., (A. Fantl). 

E. Hansen, toys, Montgomery Ward & Co., Chicago, 309 Sixth 
Ave. 

Me: hay housefurnishing, toys, Mattin & Noyot, Glovers- 
ville, N. McAlpin. 

Albert Ae aire art metal, Robeck Co., Ltd., 
anes McAlpin. 

Ti David, housefurnishings, Callender, McAuslan & 
Tee “Prov idence, 240 Madison Ave. 

Paul Bater, housefurnishings, Strawbridge & Clothier, 230 
Fifth Ave. 

H. Mayesky, glassware, Geo. R. Taylor Co., Gregorian. 


AUGUST 25, 1922 

S. Clark, housefurnishings, J. M. High, Atlanta, 116 West 32nd 
St., care Alfred Fantl. 

J. L. Haines, china, glassware, John J. Haines, Augusta, Ga., 
Martinique. 

Mrs. K. Vedder, gift shop goods, A. Harris & Co., Dallas, Tex., 
care Merchandise Representing Co., 23 East 26th St. 

i Zug, housefurnishings, Kaufman’s, Harrisburg, Pa., Mc- 
Alpin. 

B. Mehlman, housefurnishings, Cohen Bros., Jacksonville, Fla., 
care Alfred Fantl, 116 West 32nd St 

A. Reese, housefurnishings, Eclipse Bargain Store, Massillon, 
O., Alcazar. 

E. W. Merrin, china, glassware, silver, toys, New England Co., 
Minneapolis, Commodore. 

A. L. Bleier, housefurnishings, F. J. McAllister & Sons, New 
Kensington, Pa., 200 Fifth Ave. 

Miss B. Bleming, lamps, A. Bussanger, housewares, china, Miss 
Walker, china, cut glass, Jos. Horne Co., Pittsburgh 225 Fifth 
Ave 

i teh Levy, housefurnishings, Dreyfus Dry Goods Co., Shreve- 
POLt ae Pennsylv ania. 

Mrs. E. Nimirick, gift shop goods, J. F. Stampfer Co., Dubuque, 
Ta., McAlpin 

C. E. Spaeth, glassware, silverware, Emporium, St. Paul, 
Martinique. 

. Gay, china, glassware, housefurnishings, Hunter-Tuppen Co., 
Syracuse, N. Y., Broztell. 

B. Singer, lamps, Lasalle & Koch, Toledo, 225 Fifth Ave., (Re- 

tail Research Ass’n). 


Montreal, 


AUGUST 26, 1922 

Mrs. Martha Knight, art goods, lamps, Hunter-Tuppin Co., 
Syracuse, N. Y., Prince George. 

oy Ae Tromemel, housefurnishings, Terryville Variety 
Store, Terryville, Conn., 122 West 6lst St 

Miss Baldwin, housefurnishings, T. Eaton Co., Toronto, 
Canada, 45 East 17th, Commodore. 

W. Plankay, housefurnishings, Geo. F. Stifel Co., Wheel- 
ing, W. Va., 120 West 32nd St. (A. Fantl). 


AUGUST 28, 1922 

B. W. Mountjoy, housefurnishings, china, glassware, L. S. 
Ayres Co., Indianapolis, 225 Fifth Ave. 

H. C. Logan, housefurnishings, china, L. S. Donaldson Co., 
240 Madison Ave. 

E. R. Hardage, china, glassware, silverware, Popular Dry 
Goods Co., El Paso, Texas, 352 Fourth Ave. (Kirby, Block 
& Fisher). 

C. Hensen, housefurnishings, toys, Efroymson & Wolf, 
Indianapolis, 120 West 32nd St. (A. Fantl). 


AUGUST 30, 1922 

E. H. Roberts, housefurnishings, Ed. Malley Co., New 
Haven, Conn., 105 Grand St. 

ile F. O’Brien, housefurnishings, T. Reynolds, toys, Cohen 
Comsincs Richmond, Va., 1150 Broadway. 

es Hansen, housefurnishings, tows ettisn DG we Corr ln 
dianapolis, 240 Madison Ave. 

D. Utterson, toys, Efroymson & Wolf, Indianapolis, 120 
West 32nd St. (A. Fantl). 

J. B. Powrie, toys, china, Caster-Knott D. G. Co., Nashville, 
Tenn., 23 East 26th St. (W. T. Knott). 

H. E. Claus, housefurnishing goods, china, toys, L. A. 
Witherill, Syracuse, N. Y., Martinique. 

E. B. Austin, china and glassware, Austin & Co., Battle 
Creek, Mich., Algonquin. 

1g, 0 McLogan, china and glassware, McLogan & Austin, 
Flint, Mich., Algonquin. 
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Announcing 


the opening of our Decorating Studios at 


43-45 West 13th Street 
New York City 


Telephone Watkins 4367 


A cordial invitation is extended to the trade to 
visit our showroom on and after September 5th, 
1922. 


EDMONDSON WARRIN 


Decorator of China and Glass 


Tableware Stemware 
Novelties 
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A popular moderately priced pattern 

for immediate delivery in Dinnersets 

and Open Stock from the well-known 
factory of 


HEINRICH & CO. 


SELB Selb, Bavaria as 


SOLE AGENTS 


49-51 West 23rd Street New York 
(Entire Fifth Floor) 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


AIL orders received by the pottery manufac- 
M turers in this district during the last fortnight 

indicate that many buyers have begun to an- 
icipate fall and holiday requirements. Many manufac- 
urers have suggested to the trade that with the ultimate 
djustment of the rail strike, there is bound to be a rush 
f business that will tax the capacity of most all of 
1e plants, especially those featuring the department store 
sade. During the holiday rush in former years, the 
uyer who put in his requirements in advance is the 
ne who received deliveries. Those who were late com- 
ag into the market got their merchandise after the rush 
f£ the season. While manufacturers want to accommo- 
ate their trade, there must be co-operation on the part 
ft the buyers to accomplish it. 


The annual outing of the employes of the Potters Co- 
‘perative Co., was held at Eagleton’s Glen, 15 miles 
orth of here on the Lisbon-Salem intercounty Highway 
‘onday. Following the noon meal, Lester A. McNicol, 
es manager for this firm addressed the employes on 
»-operation. 


Samuel B. Larkin, general manager of the National 
(aina Co., Salineville, O., accompanied by Mrs. Larkin, 
lis returned home from a motor trip through York 
vate. 


Following a business trip through the west, A. J. 
‘rikow, treasurer and general manager of the Hopewell 
(7a.) China Corporation, has returned to the plant. 


Gus H. Bub, former buyer of china and glass for the 
ligent stores, St. Louis, and the W. L. Milner Co., To- 
Ilo, but now buyer of housefurnishings, china, glass, 
Iinps, toys and luggage for Lebeck Bros., Nashville, 
‘Tnn., has been spending several days in the local and 
E:tsburgh district. ‘“ I’m-getting down to fighting trim,” 
}-. Bub declared, in explaining his reduction in weight. 


‘T cannot but help feel that we will have a big bust- 
nis this fall,’ said Thomas Darragh, general manager 
othe Cartwright Bros, pottery. “Everything points to 
stha situation. Our mail orders are increasing, and in- 
q ties for merchandise are more numerous than for sev- 
€ 1 months.” 

Che Albright China Co., operating plants at Carrollton 
al Scio, O., did not feel the recent coal strike, as the 
Cinpany owns a mine in Carroll county which it kept 
ityperation and supplied the two shops with fuel. About 

Ay bushels were trucked to and used by the Carrollton 
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TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 
PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


shop, and car lots were later shipped to the Scio pottery. 


According to reports received here during the last few 
days. The American China Products Co., headed by 
Walter Luttringhaus, will erect an 18-kiln plant at Val- 
paraiso, Ind., during the next year. 


Noah A. Frederick, former head of the old Globe 
Pottery Co., before it was acquired by the T. A. Mc- 
Nicol Pottery Co., now past four score years, was the 
oldest person to attend the Fredericktown Homecoming, 
held near here Thursday of last week. The little com- 
munity was named after the father of Mr. Frederick, 
who founded the village. 


The Sebring Pottery Co., has started excavation for 
its new plant to be erected near Sebring, O., under the 
name of the Crescent China Co. There will be no tunnel 
kilns in this pottery, as was previously announced. The 
shop is expected to be ready for operation within the next 
nine months. 

The plant of the Illinois China Co., Lincoln, IIL, is be- 
ing reconstructed, following damage by fire, and it is 
expected that it will-be ready to be placed in operation 
within the next two or three months. Former employes 
of the firm are being used in the rebuilding of the. shop. 


Plans of the employes of the Taylor, Smith & Taylor 
Co., to have an outing this season, have been abandoned. 
A. seasonable date could not be agreed upon. 


According to the tariff bill, as enacted by the Senate, 
the duty on imported clays, such as are used in the pot- 
tery industry has been advanced. 


William C. Lynch, sales manager for the Taylor, Smith 
& Taylor Co., who has been spending a season in the 
East on business, is due to return to the home office early 
next week. 


A Government report just received here on. general 
conditions in the pottery industry, as it relates to 1919- 
1920 contains this salient statement: “ Notwithstanding 
the great demand and the large value of the output, the 
potters had many handicaps, chief among which were the 
shortage of fuel, especially in the Ohio Valley, and the 
shortage of materials from lack of transportation, both 
causes of considerable loss in production, and it was well 
toward the middle of 1920 before anything like normal 
conditions of fuel and transportation were restored. 

“The refusal of operatives to work full time and the 
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consequent decrease in output per man were further 
handicaps which it was impossible to overcome. 

“There were no general strikes in the industry, but 
the few that occurred were sufficient to cause considera- 
ble loss in production.” 

The report also shows that for the fiscal year of 1919- 
1920 Ohio stood first in the production of whiteware, 
with a record of $18,664,031 with 1o1 firms reporting, 
with West Virginia second, having produced $6,328,887 
among 19 firms reporting. 


Manufacturers Refuse Pottery Workers Wage 
Demands 

Initial and revised demands for an increase in wages, 
presented to the Labor Committee of the United States 
Potters’ Association by the Conference Committee of the 
National Brotherhood of Operative Potters were re- 
fused absolutely by the representatives of the manufac- 
turers during a three-day discussion at the Hotel Statler, 
Cleveland, O., which ended Saturday afternoon, August 
26. This action was discounted by the CRoCKERY. AND 
GLass JOURNAL as late as four weeks ago. 

The first demand the Brotherhood made upon the 
manufacturers was for the restoration of the two de- 
creases in the wage scale which became operative Au- 
gust and November, 1921, or 171% per cent advance over 
the present wage scale. By granting this demand, the 
manufacturers would then be paying the war-peak wage 
scale. 

Flat refusal to consider this demand, resulted in the 
representatives of the Brotherhood going into secret 
conference, and when the next joint session was held, a 
modified demand was made, that the last reduction in 
wages of approximately 7% per cent. be restored. 

“Grant us this request and we will wipe all other 
demands from the slate,’ was the word the Labor Com- 
mittee of the Potters’ Association received from the 
Brotherhood side of the conference table. 

‘The closeness of the present selling list, the condi- 
tion of business so far as the trade as a whole is con- 
cerned will not permit us to grant any increase in wages 
whatever,” came from the Labor Committee. Then the 
representatives of the Brotherhood were told that the 
manufacturers sought no decrease in wages, and that 
the Labor Committee stood ready to renew the existing 
wage agreement for another fiscal term. 

With the subject of wages then disposed of, the joint 
conference then delved into the merits of other de- 
mands, which had to do with working conditions, such 
as the eight-hour day, Saturday half-holiday and pay- 
ing of employes at noon on Saturday. Such demands 
as these were also refused by the representatives of the 
manufacturers. 

Discussion of other demands from the operatives re- 
sulted in a few of them being granted. 

The Brotherhood, however, late this week will take 
a referendum vote of the trade on the two questions, 
whether the National officers will sign up the present 
agreement, plus amendments as agreed upon at the 

(Continued on page 30) 
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A window display is always good adver- 
tising. And Syracuse China lends itself ad- 
mirably to an attractive showing. All Syra- 
cuse China patterns are beautiful and 
distinctive. 

You will find many good talking points 
for Syracuse China. Aside from its beauty 
of appearance, it is unusually durable. It is 
made to give good service, under constant 
and hard usage. It will not break easily. 
It resists the unsightly nicks and cracks 
that so soon mar china of an inferior grade. 
And as all patterns are carried in open 
stock, any breakage can be replaced through 
you. This is a service your customers will 
appreciate. 


The Pattern Illustrated is the Somerset 


Onondaga Pottery Company 


Syracuse, New York 


58 E. Washington St. 342 Madison Ave. 
Chicago, Ill. New York 


SYRACUSE 
CHINA 
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HERE IT IS! 


We know you want our in- 
dividual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


ureen eeu eeeyeN TOO eE HEATER 


vensunaesten 


sevucavuneseessensneneecveveninns 


' 


for tray and cafeteria service 
but perhaps you did not know 
where to buy them. We will 
fill your orders direct, and 
without delay. 


We guarantee these bowls as represented 
Write for Catalog and Prices 


The Sanitary Sugar Bowl Co. 


Successors to Schoenheit & Pierce 


Manufacturers 


6230 Penn Ave., Pittsburgh, U. S. A. 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


~ LASS manufacturers of this district, in making a 
ay close study of the tariff bill as recently passed 
by the Senate, hold the view that the pleadings 
the industry, which also includes the glass workers 
s not been in vain. The American Flint Glass Work- 
5 Union, through its officers have all along insisted that 
ery protection possible should be accorded those en- 
ged in the glass trade, and this contention has been 
‘sed in a large measure, upon the observation of Pres- 
ent William Clark, who a year ago made a very close 
sidy of the European glass industry. Manufacturers of 
‘Ibs have been given some protection, far more than 
vis provided under the former bill as it prevailed during 
f> previous administration, 


‘Robert G. West, manager of the local sample rooms 
othe Pittsburgh Lamp, Brass & Glass Co., who has been 
ending the summer in the wildwood near Tarentum, 
., has returned with his family to his home in the East 
d district. 


ollowing a visit to the East Liverpool pottery district, 
's Bub, buyer of glass for Lebeck Bros., Nashville, 
‘nn., spent a few days in the local market. 


Salesmen who have been covering the eastern terri- 
cy, report that the Ross Chain of stores will open an- 
‘er branch, its eleventh, in Orange, N. J. The capital- 
zion of this company was increased a few months ago 
$1,500,000 for the purpose of providing funds for ex- 
sion purposes. 


“he Fry Brass Band. which has been a leading feature 
‘the annual banquets of the Western Glass & Pottery 
sociation, has been a busy organization this summer. 
thas played many engagements during the last few 
ths, and a number of future dates remain to be filled. 


credit managers of glass factories hereabouts are 
phased with the word coming out of West Virginia from 
it buyers in that state. The termination of the coal 
tke has, it is reported, sent 55,000 men back to em- 
lyment, and within a few weeks this will have a big 
{ct in cash sales. A slight increase in the demand for 
ssware from West Virginia buyers is noticeable, al- 
high this increase is spread over a rather broad area. 
\ olesale distributors in the Charleston district are op- 


i stic concerning the future. 
| 
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emand for glass containers continues active. The 
ted States Glass Co. has been exceptionally well fa- 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITYBE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


vored with business on its entire line this season, prac- 
tically every item in the line being in rather heavy re- 


quest. As has been pointed out in the JouRNAL pre- 
viously, many factories featuring containers are entirely 
out of stock, operations running exceedingly close to 
orders. Considerable future container business is still 
said to be on the files of a number of plants. 


At a recent meeting of the National Association of 
Window Glass Manufacturers, Ross C. Purdy, secretary 
of the American Ceramic Society, in an address urged 
that the manufacturers in the glass industry as a whole 
perfect organized research in the glass trade. Mr. Purdy 
pointed out the great need for such activity, and paused 
to comment upon results the generalware pottery trade 
has accomplished since greater attention has been given 
to research activity. 


Manufacturers of glass bottles and their employes 
have reached an amicable agreement with reference to 
the wage scale which will be operative during the next 
fiscal year. 


Orders for chimneys and lantern globes are a little 
more active just now than during any time during the 
summer, The approach of the fall season is the cause, 
distributors seemingly anticipating future requirements. 


The Arkansas Glass Products, Van Buren, Ark., will 
resume operations at an early date under the name of the 
Van Buren Glass Co. A line of glass specialties will be 
featured. 


The No. 3 plant of the Phoenix Glass Co., Monaca, 
Pa., has been placed in operation. The mould depart- 
ment is being increased, a new building now being erected 
for mould storage purposes. 


The manufacturing of glass jars will be an added line 
to those of the West Virginia Glass Manufacturing Co., 
Huntington. Contracts have been awarded for the erec- 
tion of additional factory extensions, and with these com- 
pleted other equipment will be installed. 


After months of preliminary effort, ground has finally 
been broken for the new plant of the Laramie Glass Spe- 
cialty Co., at Laramie, Wyo. Several Ohio glass men 
are associated with this new corporation. 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchant 
Well Posted on the New Offerings Received From the Most Representative Sources 


A Representative Showing of Bavarian China 

Extensive in variety of patterns which include the most 
conservative border treatments and embrace scroll, 
festoon and spray effects, the complete lines of dinner- 
ware from Heinrich & Co., on view at the salesroom of 
William G. Mueller, Inc., 49-51 West 23rd St., is a no- 
table display of fine German wares. This well known 
“ Crown, H. & Co.’’, dinnerware line is available in many 
open stock patterns for immediate delivery and is obtain- 
able in ten artistic shapes, including such well moulded 
forms as Manchester, Imperial, Electra, De Luxe, palace, 
Derby and Lafayette. Among a group of four new types 
of decorations on the distinctive ‘‘ Cavalier” shape 
samples of which have just been received, is a very effec- 
tive number consisting of a festoon of pink and yellow 
roses, alternating with small blue medallions. In a me- 
dium narrow border pattern, an outstanding number con- 
sists of pale blue and brown lines with inset panels of 
pink and white flowers on a black ground, while a very 
attractive narrow border of about % inch width, consists 
of a border of soft blue which serves as an admirable foil 
for bringing out the delicacy of groups of three pink 
roses. Contrasting with these three good looking patterns 
is a decoration of a classical form, cleverly combining the 
rich simplicity of a gold Grecian key border with a dainty 
wreath in bright blue, tan and black. From the Winter- 
ling factory a fine showing of the charming underglaze 
Blue Copenhagen, Meissen Blue Onion and a delightful 
treatment in blue fleur de lis in tea sets, trays, cake and 
chop plates and other items comprising the short line, are 
outstanding features which buyers will do well to look 
over. In tea sets, a number of decorations are shown 
which are decidedly out of the ordinary and a diversified 
line of china in the Dresden type in short sets and fancies 
and a spray pattern of pink roses in short sets, including 
cake plates, sugars, creams, cups and saucers, are con- 
spicious values at attractively low prices. Quite unusual 
in china cereal sets is a 15 piece set consisting of 6 large 
and 6 small jars, oil and vinegar bottles and salt box, 
banded in gold and nicely lettered. 


New Patterns in Fine Earthenware 

Comprising considerable variety in design and in col- 
oring the new samples of fine English earthenware from 
Myott Son & Co., recently received by Justin Tharaud, 
Inc., 24 West 23rd Street, are particularly appealing and 
should prove good sellers. Gay in color but softly 
blended is a Pheasant decoration, using the birds and a 
vase of flowers as the center decoration in pink, yellow 
and green. The medium wide border consists of sprays 
of wild roses tastefully combined with a floral scroll in 
gray and yellow, with a quaintly charming shoulder bor- 
der of four leaf clover in green—alternating with brown 
ornamental intersections and finished with orange edge 
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band. Possessing all the delicate charm of a pastel is 
scenic decoration in Japanese vein, consisting of a bridg 
and garden motif in soft pink and green with a distinc 
tive border in floral rococo effect. Stronger in colorin 
is a large spray center decoration in orchid, pink, yelloy 
and green, with border of pink flowers and gray leave 
on a grass green ground and finished with orange edg 
band. Another number also on the artistic “ Louise 
shape consists of a 3% inch yellow band with inside poin 
outlining border in black, with narrow white wave lin 
border outside on a black ground and finished wit 
orange edge band. 


A Strong Line of English Wares 
Making a strong appeal to the discriminating buye 
of fine English china and earthenware, the display artisti 
cally arranged on the French gray tables and cabinets i 
the showroom of Percy N. Leyland, Inc., 184 Fifth Ave 
is an interesting feature of the local market. Prominen 
among the appealing numbers is the ““ Monmouth” em 
bossed ivory earthenware from Geo. Jones & Sons. Thi 
distinctive line may be obtained in open stock in all ivory 
charmingly embossed with vertical lines and graceft 
panels. Other decorations in the same line consist of a) 
underglaze center decoration in a basket of flowers i 
colors, with hair line border outlining the embossins 
executed in green and maroon with decorated knob 
and handles to match. Another delightful pattern is 
combination of green and purple hairline border, and 
very rich treatment combining the embossed pattern wit 
narrow gold shoulder and edge bands. Likewise in th 
“ Crescent ” line is a gay Bungalow pattern in strong co) 
ors of blue, purple and red. This is an underglaze decoré 
tion and hand decorated and consists of a simple flor. 
motif as a center decoration, with a wreath border in put 
ple and finished with a blue hair line spaced about 1% ine 
from the edge. In bone china four diversified treatment 
are conspicuously attractive. One shows a floral cente: 
decoration in bright colors of red, purple and green, con 
bined with a shoulder festoon border of red and purpl 
flowers and green leaves, finished with a % inch borde 
of yellow with small panels of red and yellow roses. + 
new arrival consists of a scroll border of 54 inch widtl 
The background is of pale yellow, checkered, throwin 
into relief the scroll in blue with scroll inserts of sma 
red and purple flowers in raised enamels. Dignified bt 
colorful is a decoration in mauve with scroll border wit 
wreath medallions in which are yellow flowers enclose 
by a graceful wreath, with shoulder border of maty 
in artistic leaf design and finished with gold edge ban! 
Also in bone china is an “ Old English ” floral spray pa 
tern in red, purple and green with hairline in blue ar 
fancy handles and knobs traced in gold. A very comple 
(Continued on page 30) 


J. H. SMyTHE, REPRESENTATIVE 


THE CGhICGAGO MARKET CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


have been a stimulating featuring during the past 

week for the sale of all household equipment, in- 
uding crockery, glassware, lamps and kitchen utensils. 
Vhile all the big department stores and furniture stores 
‘0 in to some extent for big August sales, it is the 
opular priced stores that make the biggest play on this 
decial selling event, and these stores have reported a 
sry satisfactory turnover during the past two weeks. 


NNUAL August furniture sales no wunder way 
i] 


Wholesale trade in crockery and glassware on the 
hicago market is being hampered by the continuation 
f the rail strike. Shipments are slow and the move- 
aent of quantity merchandise, especially prompt de- 
very orders, is becoming more than discouraging. It is 
ot a matter of orders or demand, for the factory repre- 
mtatives and wholesalers report the demand as good, 
it the inability of the railroads to move the goods that 
_ causing the discontentment in the trade. 


A. G. Hallgren, 408 Garland Building, manufacturers 
sent, has secured the western representation for the 
(ciffin Cho-Kr Co., manufacturers of the “ Cho-Kr” ash 
‘ays. The makers of this tray claim that it is the only 
‘ecessful “ snuffer” tray on the market, owing to sev- 
(al exclusive features fully covered by patent rights. 
‘ne Cho-Kr trays are made of a variety of materials, 
icluding glass, pottery, and metal, in table trays and 
jdestal trays. The tapered open Cho-Kr hole is the 
fature that quickly extinguishes the cigarette without the 
el of water. It serves as a quick means of eliminating 
te offensive odor of smoldering cirgarettes, and is 
aimed to be the only substantial improvement in ash- 
tuys for over a century. 


‘A. Takasu, importer of Japanese Porcelain ware, in- 
ciding tea sets, plates and fancy dishes, has opened a 
dplay room at 10 West Ontario Street, Chicago. 


Scond Chicago Exhibit to Surpass First Show 

nN report read before the meeting of the Chicago Glass, 
ttery, Lamps and Housefurnishings Association at 
tur regular meeting held at the Congress Hotel on 
Tursday of last week, indicated that more than one hun- 
d:d applications for display rooms for the next Chicago 
Ehibit have already been received by Secretary Ira A. 
Jaes from well known factories in all sections of the 
cintry, It is estimated by the officers of the association 
tht these applications will take one-half of the avail- 
ae space in the Congress Hotel, leaving approximately 


one hundred and fifty rooms still available. It is now 
six months before the exhibit will open and the advanced 
applications for rooms is taken as a strong indication that 
the Second Chicago Exhibit will be even greater than the 
First, held last February. More than three hundred 
rooms were necessary at the last show to house all the 
exhibitors, and while the rooms at the Congress hotel are 
more spacious than those at the Morrison Hotel, where 
the last exhibit was held, it is likely that more than three 
hundred rooms will be necessary next February. 

Twenty members of the Chicago Association were 
present at the business meeting last week. While the meet- 
ing was not large in attendance, it developed into one of 
the liveliest meetings from the point of discussions and 
suggestions, ever held by the association. 

The question of holding the Chicago Show twice yearly 
instead of once was brought up, but after a short dis- 
cussion the question was tabled for future attention. 

Mr. Von Hagel, vice-president, presided over the 
meeting in the absence of John Bowman, President, who 
was out of the city on business. 

One of the most interesting announcements of the meet- 
ing was that a letter had been received from the Govern- 
ment of Czecho-Slovakia requesting permission to exhibit 
glassware made in that country, at the next exhibit. 

Report of the membership committee was read by FE. M. 
Meder, chairman. Mr. Meder said letters to all exhibitors 
at the last show had gone out appealing to these concerns 
to become regular members of the Chicago association. 

Discussion of the duties of the Finance Committee was 
the last business of the meeting prior to adjournment. 


Business Briefs 
The Walker Toy Store, Binghamton, N. Y., has been 
located at the same address for 61 years and Joseph 
Walker has taken A, J. Scofield into partnership. The 
firm will be known in future as Walker & Scofield and 
will add a wholesale department. 


The Wickham-Branning Cut Glass Co., Scranton, Pa., 
has been dissolved by mutual consent, D. J. Branning re- 
tiring. Howard Wickham will continue the business un- 
der the name of the Wickham Cut Glass Co., and the fac- 
tory which was partially destroyed by fire some months 
ago is now being rebuilt, 


Fire of unknown origin recently damaged stock of the 
Penny Store, Centralia, Ill., to the extent of $55,000. 


F. W. Woolworth Co. have opened a new store at 
Bangor, Me, 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS e 


GIFT SHOP & ART GOODS- DOLLS‘ & TOYS — 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 
Represented in the Middlewest and 
West by J. E. Boring 
Telephone Central 5271 


W. T. Darden Co., Room 51 
Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Plectric Sales Co, 


Guernseyware, Room 562 
COOKING UTENSILS 
Vitrified China, Plain and Decorated 
ROLLED EDGE HOTELWARE 


Vitrified China, Plain and Decorated 
T. F. Reid, Representative 
Telephone Dearborn 4700 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicol, Mgr. 


Thomas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 

Aluminum for special sales and high 
grade Cut Glass. 

Electric Irons, Toasters and Curling 
Irons. 

Phone, Dear, 4700 
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EADY TO 


BUYYERS OF 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 


MononGaw GLaAss Co. 
Co-OPERATIVE FLINT GLASS CO, 
THE DuNcAN & MILLER GLaAss Co. 


Imported overglazed 
CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 
PILKINGTON MANUFACTURING 
co 


3223 W. Lake Street 


in many dollars 


Phone Wabash 860 


r LAN 


SERVe 


Chicago 


A few words in this space will bring 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 
Dundee, Illinois 


Chicago display with 
Ww. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


HEY WORTH BUILDING 
Madison and Wabash 


BUY 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


Your Ad here will reach the 
trade you want. Phone Wabash 
860 for particulars. 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gosld band glassware. 
Original designs in floral decorations. | 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 


Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497, 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS ac 
GIFT SHOP & ART GOODS-DOLLS’& TOYS * 


LIN-O-LITE SHADES 


An innovation, hand painted Linen, Silk 


} Lined and Silk Braid Trimmed. Durable 


and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


Here’s building 


a good business 


card for sale at a little price. 


Phone Wabash 860 


, THE LIMOGES CHINA COMPANY 


[ This “ 
f big dividends. 


Represented in Chicago by 
Joun G. Epmunps 
1319 Michigan Ave. 


card” can be made to yield 
Phone Wabash 860 for 
rates, 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Bonita Art Co.; N. Northwood 
Co.; Mound City Glass Co.; D.-C. 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 


Copper and nickel plated ware. 
Phone Central 3240. 
E. M. MEDER 


Manufacturers’ Representative sell- 


ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 


Glass Mfg. Co., 
China Co. 
Note—Concerns wishing to _ secure 
space in this building for display pur- 
poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


and H. R. Wyllie 


GraA,, 


C (ONCS A 
9 \North J Wabash Avenuc 
Chicago 


REPRESENTING 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


PROGRESSIVE 
CHINA DECORATING CO. 


Decorators of fine imported and do- 


mestic china. Monogram and design 
duplication a specialty. 
1836 W. Van Buren Street 
Phone West 3645 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre, and _ hand 
painted china for gift shops and depart- 
ment stores. 
3620 Roosevelt Road 

Phone Nevada 7046 


HISPANO-MORESQUE 


LUSTRES & METALLIC GLAZES 


Vases, Bowls, Lamps, Comports, 
Candlesticks 


THE N. O. CEDERBORG CO. 
Chapman Block, Aurora, II. 
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HELP WANTED 


Wanted Assistant Buyer. 


[ N.. Glassware, Crockery, Enamelware, etc., etc., for large Job- 
bing concern in New Orleans. Only those with extensive 
Jobbing experience in these lines need apply. Excellent future. 
Mention age, experience, references and salary expected to start. 
China Palace Mercantile Co., New Orleans, La. 


SITUATIONS WANTED 


with department store buyers and jobbers. 


Box 192, care 
CROCKERY AND GLASS JOURNAL. 


SA REPRESENTATIVE, highly educated, a Go-Getter 
whose selling ability coupled with years of traveling experi- 
ence and prepossessing personality is highly appreciated and pro- 
ductive, wishes connection with progressive firm marketing well 
known line of merchandise. Commission. Box 199, care 
CROCKERY AND GLASS JOURNAL. 


What’s New in the Market? 
(Continued from page 26) 

range of bone china service plates in old English deco- 
rations, paneled effects, gold border and full gold en- 
crustations, octagon shapes in black with raised gold fes- 
toon decorations, etc., are displayed. From Wedgwood 
& Co. a very charming pattern is a black and tan, having 
a wide yellow shoulder band, outside of which is a nar- 
rower band of black ornaments on a white ground and 
finished with a very narrow border of white and black 
and gold edge line. Also on the “ Richmond” shape is a 
wide band of faint blue in honeycomb pattern and on 
this ground is a running spray of pink and blue flowers 
with a checkered black and white border of %4 inch width 
outside and finished with gold edge band. From the New- 
port Pottery is shown a variation of the Blue Willow, the 
same motif being executed in colors of red, blue and 
green. In the “ Yang-tse”’ pattern a powdered blue bor- 
der with medallions of red and yellow flowers is very 
appealing and “ Chintz” underglaze decoration in which 
birds and flowers in bright colors appear on a delicate 
gray and blue figured ground, with center decoration of 
a basket of flowers in bright red and yellow is an unusual 
treatment in underglaze patterns. 


Manufacturers Refuse Pottery Workers Wage 
(Continued from page 24) 

Cleveland conference, or “ stand pat” 

demand of a 7% per cent. increase. 


John T. Wood, president of the Brotherhood of 
Operative Potters, declared this week that it would re- 
quire a two-thirds vote of the trade to “ put over” the 
demand for the wage increase. Should the result of 
the vote favor the acceptance of the present agreement 
with amendments inserted, there will be no interruption 


upon the revised 


August 31, 1929 


in the industry, which takes in the generalware and 
china crafts. 


Business Briefs 
Ira Lee has opened a new 5, 10 and 25 cent store in 
Glens Falls, N. Y. 


The Reliable Home Furnishing Co., Erie, Pa., are 
clearing ground for the erection of a modern fireproof 
building which will cost about $100,000. 


Ray Hain, River Forest, Ill., has purchased property 
on Marengo Avenue, and will erect a modern store on 
the site. 


The Union Hill Housefurnishing Co., 234 Bergenline 
Avenue, Union Hill, N. J., has been incorporated with a 
capital of $15,000. Incorporators are Max Nelson, A, 
Sanford, and Morris Leon, all of Union Hill. 


Fire damaged the variety store of Joseph Robidoux, 
Artic, R. I., recently to the extent of $1,800, partly cov-| 
ered by insurance. 


The Getzoff Co., New York, has been incorporated with) 
a. capital of $20,000 by L. Getzoff, D. Rosenberg and| 
O. Snyder to conduct a glassware and china business. 
The attorney is A. W. Spencer, 32 Nassau St., New York 
City, 


| 
Rae... | 
The Forget-Me-Not Gift Shop has been opened at of 
Main St., Flushing; N. Y., by G, H. Brown, | 


The S. S. Kresge Co., Lowell; ‘Mass., has remodellll 


the Hildreth Bldg., at a cost of $120,000-and will ocele 


py part of the ground floor, the other store being leased 
to the F. W. Woolworth Co, 


The Golden Rule Department Store, Aberdeen, Wash, 
has been entirely remodelled and reopened for business. 


Mrs. Florence L. Lee, Jamaica Plain, Mass., will 
shortly open a variety store. 


John D. Wheeler, formerly of the firm of Sanford & 
Wheeler, West Reading, Conn., has purchased the Vance 
Variety Store, Lanbury, Conn. and has taken possession 
of the business. 


The crockery store of Stephen Stockler, 5th Ave. 
Brooklyn, N. Y., was destroyed by fire recently, 


A Correction : 
In the ad story “ Five Good Ways to Say it in Type, 


in our August 3 issue, the name of the buyet 
for the Outlet Co., Providence, was given as Harry 
M. Hall. This was a typographical error and corrected 
the name should read Harry M. Hollander. 
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CLINCHING 


i 
POTEET TTTEPHTTEGOUeeET CLEA 


-~ LOSING a sale is supposed to be the most difficult 
ae ese of selling, to require more effort and to 
4 pring into play more finesse than any other part 
.e transaction. And the reason why this is so gen- 
ay considered more difficult and important than ap- 
| oching the customer or showing the goods, is because 
ithe last phase and nearest the profit end of the deal. 
ng is important but not more so than a tactful ap- 
och, followed by adequate service and the intelligent 
kction of goods for display. In fact, it is comparatively 
S to clinch a sale by handling the transaction as a three- 
ir proposition—meeting the customer, showing enough 
cs to create a strong desire for possession and con- 
nating on the selling points of the two or three shapes 
atterns which the customer likes best. 
WE of the most agreeable and successful salesmen I 
4 remember ever meeting once told me that “The aver- 
‘€ ustomers who come here seldom have a definite idea 
hi they want. About all they know is the kind of ar- 
‘| needed. They know whether they want a dinner 
tea set, or a piece of cut glass or a lamp, but they 
rly mention any preference or describe any particu- 
r lor or pattern. So, I have to get them talking and 
aling around and when they see enough of my stock, 
€, usually tell me what they want without my asking 
ai’ questions. Many of our customers are old pa- 
pi and like to talk, but whether they like to talk or 
tve always show plenty of merchandise and by lis- 
nig to the customer’s comments we are always able 
tid something that suits them exactly.” 
Ee salesman has the right idea. He is a particularly 
good example of a top-notch salesman, for he pos- 


AS THE EDITOR SEES IT 


A SALE 


AU U ET TG 


sesses the outstanding qualifications for selling goods 
easily and selling service and satisfaction with the goods. 
One of his prominent qualifications is an agreeable per- 
sonality. Another qualification is patience and a sincere 
desire to be of service in assisting customers to choose 
the goods which will prove the best value for any particu- 
lar purpose. 

N other words this man handles his trade somewhat 

differently from the usual manner and while he does 
not, of course, sell everyone who comes into his depart- 
ment, he rarely fails to “tie a string”’ to one who de- 
parts without buying. And the way he does this is 
through his uniform good humor. He does not use any 
set phrase, but tells the customer that he is sorry he hasn’t 
the goods she wants and expresses the wish that she 
will call again. By thus informing the customer that he 
is feeling all right about it and telling her that he was 
glad of an opportunity to show her something even if 
she did not buy, the customer goes away with a decidedly 
good impression of his salesmanship and with a very 
favorable opinion of the store. Practically all good and 
experienced sales people handle their customers in this 
way, but the inexperienced and inefficient invariably do 
not. And neglecting this point is one reason why many 
otherwise competet salespersons fail to reach the top- 


notch class. 


LINCHING a sale is more easily accomplished if 

enough goods have been shown to get the customer's 

interest and then stop showing goods and focus the in- 

terest on the articles which the customer shows prefer- 
(Continued on page 34) 
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Picking the Best Employee for the Jo 


Efficient Store Service to Customers Dependent Upon Proper Selection of Employes and Psyel 
logical Tests Are Now Used With Regular Employment Procedure—Here’s 
How the Employment Manager of a New York Store Accomplished It 


Ge ee TTeTTTTTTT TTT TTTTTTTTRTT TT TECecoo Co 


the most important features of retailing today, 

when all store. activities are directly or indirectly 
centered on the improvement of the service rendered to 
customers. While there is at present a large supply of 
labor to draw from, the demand for employes of the 
higher type still rules as strong as ever, according to the 
employment manager of R. H. Macy & Co., Inc. 

“ The question,” he said, “ now is no longer the getting 
of sufficient help, as it was only very recently, but one of 
proper selection. The chief aim is to get the right em- 
ploye for the job. 

‘A great deal of theorizing has been done as to the 
proper methods of interviewing and choosing applicants, 
but, when all is said and done, the best method is to em- 
ploy practical horse sense. There has recently been fea- 
tured a certain method which is claimed to be flaw-proof 
when it comes to selecting the right person for the right 
job. I believe the contention is that certain physical and 
phrenological characteristics determine whether a person 
is best suited for a position as an executive or a brick- 
layer. This system takes into consideration facial ratios, 
the color of the eyes, shade of skin, shape of mouth, nose 
and chin, and a hundred and one different characteristics. 
To me, this is the sheerest kind of ‘ bunk.’ 

“Jn conjunction with our regular employment pro- 
cedure we are using psychological tests. By the use of 
these we can eliminate with a degree of certainty the peo- 
ple who are really below normal; in other words, those 
who would prove most unsatisfactory in a department 
store where mental alertness is required. Up to the pres- 
ent time we have standardized tests for specific positions, 
such as cashiers, sales clerks, clerical workers, typists, 
stenographers, wagon helpers and drivers, to aid in the 
selection of our employes. Many other tests are still in 
an experimental stage, but those which we are using aid 
us to eliminate the unfit. However, in connection with 
all of these tests, we must continue to use practical horse 
sense. 

“Tn fitting an applicant for a job we make every ef- 
fort to give vocational guidance. Certain positions re- 
quire certain qualifications, and unless we feel intuitively 
that the applicant is suited for the position and will be 
satisfied with the work we make no attempt to ‘ sell’ it to 
him, The three most necessary qualifications for an ap- 
plicant are good appearance, personality and intelligence. 
By appearance I mean general build, cleanliness and neat- 

*ness. Nothing influences us more against an applicant 
than an unkempt appearance, stupid answers to questions 
and poor personal bearing when being interviewed. Over- 


Baie. selection of employes constitutes one of 


Sixteen 


dressed men and women apply for positions and won 
why they are not accepted. A man will come into the 
fice, either overdressed or slovenly dressed, with a ¢j 
butt in one hand, the other hand in his pocket and his 
tilted back on his head. He wonders why we do not; 
his application consideration and often becomes pee 
when we tell him, as tactfully as possible, that we h 
no vacancy for him. Do not get the impression that 
reject all applicants who have these personal charac 
istics. Once in a while one of this type may provi 
be good material and, if given the proper advice | 
training, will develop into one of our best and most ly 
employes. | 

“As an example of how we choose certain people’ 
certain positions we will suppose the employment ni 
ager receives a requisition for saleswomen for the vei 
department. All the counters in this department 
rather high. The merchandise sold is difficult to ha 
and requires the greatest patience on the part of tl 
handling it. In order to sell this particular kind of 1 
chandise and to send the customer away thoroughly 
isfied, it is especially desirable for the salesperson to | 
the veil over her face, so that the customer may get 
idea as to how it will look when she wears it. Hat 
these considerations in mind, it is evident that this jf 
tion requres a tall grl of good address, endowed with) 
tience, attractive features, a good complexion and & 
manicured hands. 

“ After employes are hired by the employment dejt 
ment and put in touch with the training department, i 
are sent to the department to which they have beer 
signed. There are certain employes in each departa 
in our organization who make up what is known as an 
ception Committee. The duties of this committee at 
introduce the new employes to their co-workers and ‘0 
them the physical layout of the store. All new empf 
are under the wing of the Reception Committee fol 
first two days. After this committee has function 
great deal of responsibility then rests with the departél 
head. This responsibility, while it has lessened to ak 
tain extent, due to the organization of our Reception t 
mittee, is, nevertheless, something which should ala 
be borne in mind. I think the department heads are 
izing more and more every day just what thei resp} 
bilities are toward their subordinates. They are partilh 
that their merchandise is salable, and of the best qil 
for the money, so why should they not be even more’ 
ticular that their employes render the best service 11 
selling of this merchandise? It stands to reason thill 
more attention given to the employe the greater the 
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| of sales will be, of course, provided that the buyer 
igood merchandising man. Department heads must do 
iionary work if they expect to get the best out of their 
jloyes. 
sides the efforts of the Reception Committee and 
«department heads, the employment department con- 
4s a careful follow-up of all new employes. The third 
yafter being hired the new employe is sent to the em- 
nent office to be interviewed by the person who ac- 
ay employed him. At this interview each employe is 
etioned as to whether he is satisfied with his work and 
her the old employes in the department are treating 
ifairly and courteously, and an effort is made to ob- 
tthe reaction a new employe received when welcomed 
ye Reception Committee. There is also a second fol- 
vip, which takes place two weeks after employment. 
sis made in the department where the new employe 
is, and an expression of opinion as to the ability of 
employe is secured from the department head. 


le engaging of help is not the complete function of 
> mployment department, which also acts as a clearing 
u: of labor between departments and makes next to 
pisible a.condition in which one department may be 
ix off help-while another department has requisitions 
cr office. It is most important that the employment 
¢ keep an accurate report of the performance and 
irs of employes, and transfer those who are misplaced 
(her positions for which they are better fitted by 
ivand temperament. We rely on department heads to 
m us of employes apparently misplaced. Just as 
cicare must be exercised in transferring persons from 
‘epartment to another as was taken in placing them 
eithey were first employed. Some applicants are orig- 
| misplaced, and it 1s the duty of the employment 
yer to see that this state of affairs is remedied with 
hast inconvenience to the department and the em- 
. In the matter of transfers the question of pro- 
igures prominently. We are always on the lookout 
sirable employes to promote from one department 
other. It is our policy to fill all the worthwhile 
ibns in our organizatiom through transfer. 


The English Pottery and Glass Trade 

LTHOUGH the North Staffordshire potters are 
| by no means busy, and despite the fact that there 
are still well over 6,000 pottery workers registered 
r local unemployment exchanges as totally unem- 
G the reports would seem to indicate that there is 
me of a slightly better tone in the markets before 
ng, says the current issue of the Pottery Gazette 
sland. Far more inquiries are coming in and there 
J Teason to anticipate. The poor trade that has 
<perienced for so many months past is not confined 
Particular section of the pottery trade. The Long- 
oke, Hanley, and Burslem registrations are fairly 
m when one considers the number of factories com- 
(within the respective areas. The popular Longton 


china trade, as well as the lower branches of the earthen- 
ware trade, which is more diffused throughout the Pot- 
teries, appear to be perhaps slightly more badly affected 
than the houses manufacturing the higher qualities of 
ware. This fact has, however, already been commented 
upon in previous reports under this heading. Amongst 
the non-associated houses there would appear to be a 
certain amount of price cutting, but it is hardly thought 
that this can have any palpable effect upon the concerted 
policy of the district as a whole, seeing that the output of 
the “independent” firms is, at the most, not sufficient to 
satisfy more than a very limited proportion of the de- 
mands upon the district, and only then in certain classes of 
pottery—often of the cheaper kinds. There is certainly 
no sign of a waning of solidarity amongst the federated 
houses, who are all apparently content to wait for the 
turn of the tide. 


Gass INDUSTRY REVIVING 


A general consensus of opinion in commercial circles 
is that business is at length beginning to show signs of 
revival, and this is to some extent confirmed by the re- 
turns published weekly of the number of persons in 
receipt of unemployment pay. Concerning the glass in- 
dustry, reports are somewhat conflicting. One or two 
branches are stated to be improving, but as regards others 
there is little change to be recorded. The engineers’ 
strike has prevented the execution of this work, and, 
of course, held up the orders for machinery glass. Con- 
cerning other departments of the glass industry there 
is little change to chronicle. It is satisfactory to know 
that while in some districts the bottle-makers are only 
partially employed, yet taking the industry throughout the 
country as a whole, there are tangible evidences of an im- 
provement, makers in South Yorkshire being apparently 
better employed than their competitors in other districts. 

Competition from abroad is as severe as ever, and those 
engaged in the industry are wondering when the authori- 
ties will give their decision in respect to the application 
made some months ago under the Safeguarding of Indus- 
tries Act. In the meantime the country is being flooded 
with foreign glass. One firm in a busy manufacturing 
town, which formerly made a fine display of British 
glass, gave up its window the other day to Belgian glass, 
but there was nothing to indicate this fact to the public 
beyond a tiny label on the foot of some of the articles. 
Many of the multiple shops are adding glassware to their 
stocks, and almost without exception this is of foreign 
origin. For the moment, at any rate, Japan would appear 
Much 
of the glass which came from that country was of poor 


to have ceased as a competitor in the glass trade. 


quality and far inferior to that coming from the Conti- 
nent. High freights are responsible in great measure 
for the stopping of shipments from Japan, and this ap- 
plies, of course, to other goods than glassware. Ger- 
many, taking advantage of the conditions of .the ex- 
changes, is sending large quantities of bottles, lamp chim- 
neys and globes; but this cannot go on much longer. All 
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the signs are that the cost of production abroad will in 
time advance; but even then the manufacturers will be 
able to undersell the home producer, with his heavier 
charges of wages, rates and taxes, and the like. If man- 
ufacturers get relief under the Safeguarding of Indus- 
tries Act, the margin will be none too large, and competi- 
tion will still be experienced, though of less severity. 

Orders reaching manufacturers at the present time are 
of a hand-to-mouth character, buyers only purchasing to 
replenish stocks. Shopkeepers have undoubtedly been 
heavily hit by the prevailing depression in trade, and can- 
not afford to lock up their capital in purchasing large 
quantities of goods which may lie on their hands for many 
months. Midland manufacturers are getting a fair share 
of orders for high-class tableware, and are more fortu- 
nately situated than some of their competitors in other 
districts. 


British Exports and Imports 
The foreign trade in British products for the month of 
June, 1922, shows a decrease in pottery exports to the 
United States compared with the figures for May, which 
is also a decrease from the figures for April. The com- 
plete list as compiled by the Pottery Gazette of England 


follows: Month Ended 


June 30. 
1921 1922 
Porrery : cwt. 
(LomGerma nya er eetit-. core naen csenvera te 65 ce 2 82 
esaltehatdes Ae coriGisocn06 of 5Eipo GEM e rete 2,395 8,949 
SSS Ue S eA Se ae see PR iors hoc is Sulidicre s-« 6,643 34,671 
SAB TaAzily eee Ae eRe ees A Foci $6 fis 1,569 1575 
UAT OeNtNe NE DUDILG metric ¢ etae aici 6,189 14,283 
2% Tekehntat Sroypaet QGumeeh tino do oaooucastoe 7,625 11,957 
Cee ritisimeastal tiles mam ercetel: micas irsieisre cit 7,120 WSLS) 
PO INI BEMGEY © Scr oor a vt, Stele hres Come 6,073 10,241 
5 IMA WASTE MING 5 Serarndic.g Goldie ciao eeer 2,431 5,950 
eat GanaACa ee cere eae eee ean acon s & 9.531 48,093 
Th (Oise (Gresihandste a aaa occ ed aad sboweer Given 128,864 
Made up as follows: 
Porcelain, Chinaware, and Parian ......... 567 1,415 
*Jet, Rockingham, Samian and other Glazed 
Earthenware (except Terra-Cotta Ware) 26,157 55,782 
+Stoneware and Terra-Cotta Ware and Un- 
glazed Red Pottery, Brown and Yellow 
Wiaredh eres ocean a dh ere e oe lores s 39,548 179,195 
GLASS: 
[ikaminatine emer ear cerirec ra mes 55s 381 416 
SDomesticrands lanl cyanemers asm tener sar te 799 765 
Bottlessandayars aarp cr oh oe ec gross 12,513 28,651 
Imvorts OF CHINA, EARTHENWARE AND GLASS 
POrtTery : 
Porcelain China waresandmibatian nies eer 697 782 
Allvothersia eee ee eet i ae erica: 8.469 21,194 
GLASS: 
Tluminatine® en erences veer aoce bee LSAT 10,688 
S Domestic andellancvareeeeaneeeraheree: 22/4145 35,505 
Bottlestandi Wiarsmerseemrce hoes ec gross 85,693 105,121 


* Including glazed terra cotta ware prior to 1922, 
+ Not including glazed terra cotta ware prior to 1922, 
§ Including cooking utensils, table glassware, ornamental glassware. 


Re-Exports OF CHINA, EARTHENWARE AND GLASS 


POTTERY : 
Porcelain, Chinaware, and Parian ........ 168 48 
All Other ¢SOrts tee re ee ne oe ode tauren: 22 202 
GLASS: 
TDOMESHICEAN Gehan Cyanine erodes 208 381 
Bottlesand:) Jarsmaadoce cg ic ettacor gross 340 419 


7 Including cooking utensils, table glassware, ornamental glassware. 


German Production of Kitchen Wares 
The German enameled, aluminum, and kitchen goods 
industry is at present fully occupied for months ahead, 


says Vice Consul John A. Scott, of Dresden. In taking 
vantage of the possibilities of production, however, 
manufacturers are handicapped by the lack of raw: 
terial and unfavorable economic and_ transporta' 
conditions. 


How’s Business? 
With the ending of the soft and hard coal strikes 
the obvious strong tone in business apparent to all, th 
is a more confident feeling reflected in business cir 
during the current week. Uncertainties in many pr 
and about deliveries continue to show in irregula 
and Bradstreets’ in its weekly survey of business 
ports that fall trade is appreciably larger at some 
markets and that a rally in retail trade seems due 
the mining regions, while the total of business faih 
for August show a turn for the better. 
In THE EAST 
In New York trade prospects are brighter than a w 
ago and trade and industry may be summed up as f 
Business in crockery and glassware markets has t 
a bit slow, due to the season and strike conditi 
While retailers are continuing to buy largely for im 
diate needs, more activity is looked for in the immed 
future. Fruit and preserve glassware is at this wri 
the most active ware in the local market. Boston 
ports that business somewhat improved and that tr 
manufacturing and industry are fair. In Philadel 
retail trade is slow, industry quiet and collections b; 
ward, but one toy jobber reports a steady demand 
retailers are beginning to place orders for Christi 
goods, but only small quantities of German goods 
now being delivered. Pittsburgh reports that dej 
ment store trade is about on a level with last year 
collections are slow. Buffalo reports that the s! 
car strike is still on but that retail trade is slightly! 
proved and collections are fair. 
IN THE WEST 
In Chicago there is a better feeling as fall trade 
gins to improve, retail sales are increasing in liberal? 
ume, showing a small excess over last year and 1 
order houses are handling fhore merchandise. Cull 
nati reports that department stores are doing only 
business and collections are slow. In Detroit the 
strike is slowing down manufacturing but practicalll 
plants are still in full operation, although one big) 
cern has temporarily laid off 6,000 men during the ¥ 
Building is fairly active and retail trade fair. Ke 
City reports that midsummer quiet prevails in most | 
manufacturing is holding up well, with no noticeablif 


lections still backward. 
trade is shown with settlement of soft coal strike, t 4 
ing making great strides, crops in good conditioni 


by large attendance of “State Fair” visitors. In OM 
cooler weather is helping business in wholesale an™ 
tail markets, manufacturing is fair and building 
tinues active but collections remain slow. 


) IN THE SOUTH 


in Baltimore the fuel scarcity is menacing industry, 
inary labor is scarce. Business with the south is not 
at it should be, with some sections showing a falling 
fof 50 per cent. Retail trade and collections continue 
a Chattanooga reports that retailers are still conduct- 
_cut-price sales and trade is fair in volume but col- 
ions show no improvement. In Atlanta business is 
i with fuel needs pressing. Birmingham reports that 
il trade is satisfactory, with merchants looking for- 
vd with confidence to better business this fall, crops 
xood shape and collections still slow. New Orleans 
orts that retail business is in healthy volume but turn- 
is less than last year, factories are working full time 
+ crops in fair shape. 


ON THE PACIFIC COAST 
a San Francisco strike is hampering the fruit crop 


vement and while retail trade in the city is fair, coun- 
/ merchants report trade as opening up satisfactory 
fall but all report that stocks are reduced from nor- 
| Portland, Ore., reports that retail trade is quiet, 
non pack smallest in several years, lumber active, and 
ections slow. In Seattle trade in general is fairly 
‘ve, season’s salmon pack over four million cases, all 


) mines now in operation, crops in good condition 
| collections fair. 


In CANADIAN CITIES 


‘Toronto wholesalers report a better demand and re- 
itrade i is fairly active, building active and crop pros- 
s good. Montreal reports that retail trade is fair, 
te numbers of American tourists are taxing hotels 
limit and collections are improved. In Winnipeg 
ness is steadily improving, harvest in full swing, 
iding more active and practically no unemployment. 


Mexican Sales Campaigns by Mail 

‘efore undertaking the expenditure of any consid- 
ole sum of money in efforts to secure business in 
ico by mail, it would be well to consider carefully 
fact that business men of the Republic now find their 
ils flooded with advertising and soliciting matter from 
United States, with the result that they are slow to 
i: much attention even to letters which are really of in- 
‘st, says Consul Walter F. Boyle of San Luis Potosi. 
orrespondence should always be in Spanish, unless, 
a the cases of American or British houses, it is known 
English is used. Printed matter should always be 
Spanish, as even the firms qualified to receive com- 
nications in English handle the volume of their cor- 


eondence in Spanish, which all the foreign residents 


i more or less fluently. 


Il 


lexico is covered largely by traveling representatives 
American business houses, many of which have 
i in the Republic. The trade is accustomed to buy 
ia them and it is difficult to secure business by any 
aggressive method. 
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Exports of Glassware 
Domestic Exports FROM THE Unirep States By COUNTRIES 
FOR JUNE, 1922 
Exports of glassware for the month of June show an 


increase in value over the month of May, the increase 
in table glassware amounting to $6,535, glass containers 
$5,381 and lamps and illuminating glassware (excepting 
globes and shades) $17,300, Figures for the month by 


countries follow: *Lamps 
Table Lamp  & other 
(bottles, Table chimney — illumi- 
vials glass- lantern nating 
Countries : and jars) ware globes glass 
iBYAleniiin Sosoaacudnndeer 90 = —s — 
(Dientnankae ees ae 124 — os ne 
Eira tl Ce Mees tecnaa sca: Betas 198 = a 23 
MEV. “aOhta dd OO eee oe — = 86 
S DAL eee aed Geeta a, Tf. — — 139 
SWecememe a titcc cree. 150 — 249 —- 
AMEN! ooacéodusede bee 35,423 24,837 15 2,154 
Seok) sacnuaccooseoor 875 1,316 81 
inelanditeesrrtcsecttict tons 5 — — — 
Yugoslavia, Albania, etc. 216 — == _— 
Ganada—= 
Maritime Provinces. 2,800 480 118 15 
Quebec and Ontario. . 48,837 14,923 3,382 15,641 
Prairie Provinces ... 10,219 4,864 208 309 
Brit. Col. and Yukon.. 20,076 400 9 857 
British Londtras ea. oe. 142 401 69 — 
(OSG: IRI sone cs geoene 138 279 117 66 
(Cwatemalaaeeeeererer ete 752 765 193 116 
londtias eee rere ern rie 743 677 134 74 
INGCAMEEADE, oa cowagdeonor 54 63 72 25 
Panamawnpeerer eee ate 1,206 1,269 460 103 
Sal vas Greener armen oer = 22 72 170 
Mes Com mento cs crimes Seal US /SY/ 4310 2,303 
Miquelon & St. Pierre Is. —_ _- 25 = 
Newfoundland and Lab- 
bad Ob eee ei 1,225 246 5 42 
Benmud amen ee ei: 276 69 72 = 
BarbadOsmenceecee sean 67 — I os 
JaMaicawe eect ee 749 — 157 533 
Trinidad and Tobago... 2; 374 164 241 
Other Brit. West Indies. 41,071 153 442 274 
Cribagee sere ones 36,720 14,425 474 482 
Dominican Republic .... 608 784 352 378 
Dutch West Indies ...... 19 57 159 164 
French West Indies..... — 4 50 122 
El aitis eractaeter eter ne 49 148 151 108 
Virgin Islands of U. S. 101 90 — 28 
AN ex MESTE, ooncnangosboae 2,014 10,464 63 612 
Bolivia SAS ene ee ake 20 — 120 — 
Brazile ees aie ek es 187 282 418 -- 
Chil eas cee epics 5h 181 64 271 — 
Colombiageereeeceerc et 996 5,998 252 1,632 
Ecuad Omar acer men 30 — 534 — 
Brinishe Giana _ 56 33 36 
Ditton Garana eee ee — 107 — — 
Pierliguents tr aeer errs 325 131 16 115 
Wructiayarnc ieee ener 220 -- — — 
Wienezitel ameter ier 609 5,410 22 175 
Aden star tesco s — — 3] — 
isyaigisor IbMOMe. po oacaoour 1,631 72 6,751 75 
Ceylongrenere nec ae: 75 — 18 — 
Straits Settlements .... 852 — 50 — 
Chinameaneceerretnor.. 2,883 719 1,595 — 
Vavaancde\iadiicaee ei 15 — 142 4] 
Other Dutch East Indies 70 122 — 190 
Far Eastern. Republic... — 12 — _— 
Greece in Asia......... 286 — — — 
Hejaz, Arabia, etc.....- — — 81 oa 
Japanteaer eee cones: 749 888 2,381 = 
Philippine Islands ...... 802 1,764 30 — 
AUStraltampenrtorcis orste-s-eters 10,811 10,115 5,226 809 
Britishe Oceantasnes cer 10 — — 84 
Brench Oceamameasecces = 68 42 14 
INewaeZea landers 4,002 4,549 528 48 
British West Africa.... — 129 218 — 
British South Africa... 2,175 1,583 531 333 
British Hast Atrica...-- 36 = 90 — 
Wegy p taeeteeiese nie se 5 oe ele 478 — 31 = 
Other French Africa.... — = — 323 
Portuguese East Africa. _ -- 35 == 
Other Portuguese Africa os — 10 4 
SO tallmmrattererrte crete $247,640 $122,936 $31,162 $29,857 


* Not including globes and shades. 


Merchandising News from the Retail 
Stores 


Sales Notes Which Show What Well Known Shops Are Doing to Promote Trade—Novelties and 
Short Sets Are Seasonable Features—Gift Shop Goods in Glass and Silver Well Displayed 
—Many Sales of Furnishings and Housewares and Lamps Now On 
PTT TVOUVPIIUOPLHLLUEL GHLCeL FUULLUCHLILOGLLHLLOGCOID LULLHHITITOOOHT TS TTOTH Tint 


a very attractive display of beautiful sconces, lamps 

and shades at popular prices, Lee Shoenthal, buyer 
for the lamp department, has shown excellent taste in this 
assemblage. One very decorative electric candle sconce, 
has a metal base and brackets adorned with crystal hang- 
ing prisms, priced at $21.50. The lamps comprise many 
colors and styles in beautiful decorations and trimmings. 
One yellow silk shade is adorned with heavy silk fringe, 
at $29.50, the lamp base to harmonize of yellow pottery 
at corresponding price, $29.50. Another shade is de- 
veloped in red silk with trimming of gold lace and heavy 
silk fringe, priced at $45.00, the red pottery base with 
gold decoration at $55.00, still another blue, dome-shaped 
shade with blue, heavy silk fringe, metal base, at $27.50, 
and a very artistic tall reading lamp, with polychrome 
base, blue silk shade with rose lining adds to this de- 
lightful lamp window display. 


A T the 32nd street entrance of Gimbel Bros., there is 


In the basement department, housefurnishings division, 
of Bloomingdales, J. Hughes, buyer, there is a splendid 
showing of bathroom fixtures in white enamel and nickle 
plated finish; sponge racks, toothbrush holders, soap 
dishes, towel racks, and a new shower bath attachment 
which is being demonstrated. A full stock of baskets 
both imported and domestic show a complete assortment 
of pleasing weaves. Sewing baskets, hampers in all 
sizes and shapes, laundry baskets and a very fine make 
of fine weaving in French fancy baskets in nests, trunk 
hampers at $3.25 and up, and numerous trays in nests of 
4 and 5 and a large variety of florist’s baskets are a few 
of this attractive collection. A very comprehensive line 
of bird cages, wicker and others with composition decora- 
tion, brass wire fenders, etc., occupy a large portion of 
the housefurnishings section. 


In the housefurnishings division, sixth floor of Lord 
& Taylor’s, G. E. Bourton, buyer, many household arti- 
cles are housed in this department, a full line of white 
enameled “ Kramer” tinware, lettered in gold, showing 
many useful articles; bread and flour boxes, canisters, 
and every culinary utility for household needs, infants’ 
bathtubs, nursery refrigerators, etc., aluminum combina- 
tion cookers, strainer, pot and cover, at $3.50; cake pans 
and saucepans, together with a large assortment of small 
aluminum articles at attractive prices; baskets, hampers, 
in a large variety, table mats and very useful garden bas- 
kets lined with red or green oilcloth, fitted with the neces- 
sary garden tools, fork, trowel, cord, knife, scissors, etc. 
These are most desirable baskets for lovers of garden 
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work, and for carrying fresh-cut flowers are almost an in- 
dispensible utility. In the glassware section, closely ad- 
joining the housefurnishing division, is a large display 
of oven-glass. Among the many items is a five-piece set 
at $5.00, comprising casserole, bread dish, pie plate and 
individuals. A full line of “Upressit” salt and pepper 
shakers are among the smaller articles which are en- 
ticing and useful for household equipment. 


With the growing appreciation of garden furniture, 
there is a constant demand for this delightful form of 
outdoor adornment. The Erkins Studios, East 34th 
Street and Lexington Ave., have a most comprehensive 
collection of varied and curious designs ; exquisitely mod- 
eled reproductions of old masters, and modern models, 
comprising lions, garden seats, pedestals for sundials, 
bird fonts, statues, cupids for fountains, and large im- 
ages for more conspicuous decoration. These are most 
suitable for outdoor nooks, gardens, piazzas or for in- 
teriors, large hallways, or stair landings, and also for 
foyers, where the passer-by can be entertained and amused 
by these fine, ornate stoneware objects, bringing back 
something of European travel in reproductions from — 
master hands. 


A most attractive window is being featured by Oving- - 
ton Bros., Edward O. Parker, buyer, displaying delight- 
ful English ware decorated with the artistic Pheasant de- 
sign. The pheasant bird is displayed on the center of 
the plates and on the inside of the cups, with insert me- — 
dallion for border in various colors. Unique handles — 
adorn the vegetable dishes. This is a most extraor- 
dinary and colorful decoration and is one of the season’s — 
most popular patterns in open stock. Another window — 
shows Minton ware, blue and white, candlesticks and — 
floral centerpiece, the exquisite blue coloring of the bor — 
der and the little white cupids supporting the stem of the — 
candlestick and decorating the centerpiece with other — 
figures, is a most unusual and pleasing piece of ceramic 
art. These windows are enticing the passer-by and hold- 
ing the attention of the general public, who make window | 
shopping a part of their pleasurable day. 


In the basement near the roth street subway entrance of © 
John Wanamaker, L. J. Gasper, buyer of china and glass- 
ware, there is a fine display of imported tea sets; sugar | 
bowl, creamer and teapot beautifully decorated with rose — 
pattern and borders of rose festoons, and gold knobs all — 
priced at $1.00 a set. Fine light glass stemware, and a — 


special inducement in open stock dinner sets at $37-50 | 
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and $16.50, artistically decorated and banded with blue 
and gold, other sets showing medallion and gold effects 
are in this collection. On the same floor at the subway 
entrance, is an attractive collection of Chinese baskets, 
with Canton tassels decoration at very reasonable prices, 
and utility tin boxes painted in various designs in as- 
sorted colors. 


New Lamp Shade Packages 
The Bernard W. Cowen Corp. has introduced a new 
idea in the making of lamp shades. In package form, 
attached to a wire frame, are all the materials for the 
making of the illustrated lamp shade. Complete instruc- 
tions and a list of all materials go with each. The exact 
amounts of silk, braid, trimmings, etc., are inclosed, al- 
lowing no waste. The most elaborate and the most simple 
designs are put in this form for selection and the uses of 
georgettes, taffetas, gold nets, tapestries, chiffon velvets 
and brocade silks are given for the various types. The 
range of models includes night lamp shades, shields, floor 

lamp shades, telephone screens and dolls, etc. 


Revival of Trade Shown in Banks’ Forecast 

Evidence of returning business prosperity is shown in 
a survey by the National Bank of Commerce, based on 
-ecent reports of national banks to the Controller of the 
Currency. Recovery has been more marked in the cities 
than in rural communities. 

“Banking prosperity, it is commonly assumed, bears 
1 well defined relation to general business prosperity,” 
he bank says. “A study of the condition-of the banks 
of the country compared by geographical districts should 
herefore give some important indications of the relative 
dosition of the business cycle in different types of com- 
munities. The movement of certain items in the combined 
-esource and liability statements of banks is indicative 
of the general condition of banking. Important among 
such items are loans and discounts, demand deposits and 
yorrowings, 

Loans and discounts significantly reflect bank assistance 
o the business community. When business is active, ex- 
yanding loans and discounts are expected. It is obvious 
hat in a credit economy such as our own a relatively large 
imount of bank assistance is needed when a relatively 
arge volume of goods is being regularly produced and 
narketed. But it does not follow that loans are, or can 
ye, reduced in proportion as business activity declines. 

“The recent movement of loans and discounts would 
seem to indicate improving business conditions in some 
communities prior to the call of last March. For instance, 
oans for reserve city banks in the Pacific region have re- 
covered considerably since last September, and slight im- 
orovement in cities in New England, the Middle West 
and the South can be read in the figures since the end of 
j ast year. 

“It is a well recognized fact that there is a close cor- 
‘espondence between the deposits and loans of commercial 
panks. A loan to a costumer in most cases tends to swell 
is deposit account proportionately. In time of economic 


| 
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stress and readjustment it is not uncommon to find the re- 
lation ordinarily obtaining between deposits and loans 
considerably wrenched. After June, 1920, deposits began 
a considerable decline—a decline which has been greater 
than in the case of loans. Little difference between the 
progress of decline in city and country banks is observ- 
able though it is noteworthy among the country banks it 
began earlier and has been somewhat more consistent. In 
some districts among the city banks the recession has been 
interrupted by temporary recoveries, particularly in the 
Eastern district, which includes New York. 

“No doubt this difference between city and country 
banks was largely due to the relatively greater activity 
of trade in cities, by which the flow of deposits tends to 

(Continued on page 30) 


Carney’s Rose 
Sachet Bags 


A beautiful Chiffon Bag filled 
with Rose Buds and Leaves 
The delightful fragrance in 
this Rose Bag was produced 
after several years’ experi- 
menting—trying to produce a 
perfume for Sachets that is 
lasting. 

Through a process of freez- 
ing this fragrance is devel- 
oped, and will last from three 
to five years. This Rose 
Sachet makes a very accep- 
table Gift. Write for sample 
and prices. 


CARNEY ART CO. 
Butte, Montana 
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Mary Ann ! 
Cake Shell Pan 


Patented Aug. 23, 1921 


As a novelty, carried the country by storm; now, as 
standard equipment for home, hotel, restaurant 
kitchens, they’re in demand everywhere. Sold to lead- 
ing dealers in 45 states. National magazine adver- 
tising, beginning October 1, will reach every American 
home. Prepare to get your share of the-big profits. 
Instant delivery. Send for prices. 


MARY ANN MFG CO., Lancaster, Pa. 
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NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


PPEARING as though his all-summer vacation 
AX spent in Europe had been very beneficial to him. 

John Nixon, New York manager for the Fostoria 
Glass Co., returned to New York on Wednesday after 
motoring with his family from Montreal, Canada, where 
he arrived from his European trip on August 29. One 
of the genuine pleasures of his trip was a visit to the 
place where he was born at Longton, England. He 
visited France and some of the other countries on the 
continent, but spent most of his time in England. 


Charles McCurry, housefurnishing buyer for Gimbel 
Bros., Philadelphia, was in town on Tuesday to watch 
the opening of the housefurnishing sale at the concern’s 
New York store, which department is in charge of F. S. 
Hogg. 


A passenger aboard the Noordam, which sailed for 
New York on Wednesday is Paul A. Straub, of the well 
known import business bearing his name. He has been 
away for the past three months conferring with the heads 
of the factories which he represents in this country and 
arranging for new lines, etc. He is expected here about 
September 16. 


Miss E. O’Neil, assistant to E. F. Malone, buyer for 
the F. Vorenberg Co., Boston, was in town last week 
placing orders for the concern. She is one of the best 
posted women buyers in the business and is always a 
welcome visitor among the wholesalers here. 


B. McManmon, buyer for Garbade Eiband & Co., Gal- 
veston, Texas, stopped off in New York for several days 
this week to place orders. He was on his way home from 
a vacation spent in New England on which he was ac- 
companied by Mrs. McManmon. 


John Postley of Chas. A. Postley & Son, is plan- 
ning to display his line of housefurnishings next week 
in his usual room at the Hotel Adelphia, Philadelphia. 


Returning aboard the Mauretania, from a two months’ 
trip to Europe, on Saturday, L. S. Hinman, American 
manager for Theodore Haviland & Co., was at his desk 
at the concern’s office in the Fifth Avenue Building, 
Tuesday, ready to cope with the work that had accumu- 
lated during his absence. 


Chicago Ready for Annual Outing 
“Pete Rinken’s Party,” or the “Annual Round-up 
and Rodeo For Good Fellows,” will be held Sept. 15th- 
17th at the Boston Store Recreation Farm, Lake Bue- 
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» self according to his inclination. 


lah, Wis. The event is the outstanding social feature 
of the summer in the western trade. While the two 
day party is the annual outing of the Chicago trade, 
it is also a “free-for-all” open to. members of the 
trade, both in the selling and buying branches through- 
out the country. Everybody is invited. That is a 
fact which Mr. Rinken, buyer for the Boston Store, 
wishes to make emphatic in all announcements con- 
cerning the party. 

Here are the facts to remember concerning the 
party: The crowd will leave Chicago Friday evening, 
Sept. 15th, over the Soo Line from the Harrison Street 
Station, Harrison and Wells streets, at 6:30 P. M. 
(Chicago time). The train will be met at Muckwan- 
ago, Wis., by busses, which will land the crowd at 
Lake Buelah in time for a late supper. The train 
which will bring the party back to Chicago will arrive 
-about 9:00 o'clock (Chicago time), Sunday evening, 
Sept. 17th. 

Seventy-five attended Pete Rinken’s Party last year, 
and all had a wonderful time. Everybody enjoys him- 
The lake offers ex- 
cellent boating, bathing and fishing. Mild athletics, 
not to strenuous for men not in regular training, form 
an important and amusing part of the program. A 
feature is the baseball game between sellers and 
buyers. 

Mr. Rinken would like to be informed, at least 
forty-eight hours before the departure, as to the exact 
number going. Address him care the Boston Store, 
State and Madison streets, Chicago. 


Cambridge Glass Co.’s Department Heads 
Dined by President Bennett 


It is not often that one is privileged to enjoy a more’ 
delightful time than was had by the department heads: 
and office staff of the Cambridge Glass Co., at a get-to- 
gether dinner, given in their honor by President of the 
company, Arthur J. Bennett, on Saturday evening, August 
19, according to A. G. Menzies, manager of the con- 
cern’s New York office, who was numbered among the 
forty present at the affair. 

The dinner was given at Bud’s Barn, a well known 
clubhouse in Cambridge, where Mr. Bennett’s daughter, 
Mrs. W. L. Orme, received the guests and presided ovet 
the dinner arrangements, with a graciousness that addec 
greatly to the enjoyment of the occasion. 

The guests arrived at 3 o’clock in the afternoon to the 
accompaniment of excellent music by the Cambridg« 
Brass Band, which was arrayed in spotless new uniform: 
of white flannel. 


Pitching quoits, horse shoes and a ball game furnishec 
| 
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plenty of amusement until 6 o’clock, when dinner was 
announced. 

The delicious menu topped off by cigars and cigarettes 
was a feast fit for a king. The only feature missing for 


the complete enjoyment of the party was the presence 


of Mr. Bennett, who was unable to attend owing to his 
being in New Hampshire on his vacation. 

Others present besides Mr. Menzies were: O. J. Mos- 
ser, factory manager; O. F. Mosser, factory manager; 
H. E. Bates, foreman selecting dept.; W. B. Johnson, 
glassmaker; E. C. Nordhaus, foreman engine room; 
J. C. Starr, foreman gas producers; R. T. Kimble, 
foreman mould shop; F. G. Rickey, foreman packing 
dept.; C. R. French, foreman open stock room; R. A. 
Ball, foreman chemical ware dept.; J. C. Powell, fore- 
man cutting shop; G. R. Gregory, foreman decorated 
stock room; D. E. Martin, foreman etching and decorat- 
ing dept.; C. B. Michaels, foreman grinding room; G. M. 
Smith, foreman shipping dept.; S. M. Blair, labor fore- 


man; W.C. Conrath, foreman cooper dept. ; H. S. Gander, 


supt. of coal mine; W. R. Schaum, foreman of engraving 
dept.; Wm. Wesley, blacksmith; H. H. Burt, bookkeeper ; 
D. T. Dayton, billing dept.; W. T. O’Malley, paymaster ; 
G. Roy Boyd, treasurer; W. C. McCartney, secretary ; 
mec. Kelly; factory superintendent; L. J. Pritchard; 
order dept.; W. L. Orme, vice-president. Office force: 
the Misses Luella Rickey, Thelma Caygill, Amanda Black, 
Winifred Emde, Margaret Kidde, Lillian Robbin, Jane 
Noble, Helen Mathews, Janet Frame, Mary McDermott, 
Alex. Menzies received for party. 


A New Wrinkle from Billy Lynch 

Billy Lynch, the popular representative of the Taylor, 
Smith & Taylor Co., East Liverpool, O., has distributed 
to his friends in the trade a new wrinkle in the form of 
a dinnerware price list. The list printed on heavy gray 
cardboard is in the form of a four page booklet stoutly 
cloth bound, gives the number of pieces and their sizes 
which compose the standard set compositions, in 112 
pieces, 100 pieces, 66 pieces, 50 pieces, 42 pieces and short 
sets of 32 pieces. This is a handy data book for buyers 
and appeals to us as a particularly good presentment of 
information which retail customers are every day inquir- 
ing about. Instead of the salesman being required to enu- 
merate all the items which compose any particular set, 
a glance at the printed list gives all the details of the 


» various standard groupings and the customer is thus en- 


abled to compare the items composing different sets and 
choose the one most suited to meet her requirements. 


Ceramic Day at the Chemical Exposition 
The American Ceramic Society has provided the pro- 
gram for one of the days during the National Exposition 


_ of Chemical Industries, held at Grand Central Palace, 


New York, September 11-16. This will be known as 
Ceramic Day and the date chosen is Friday, September 15. 

President Frand H. Riddle will appear on the opening 
program of the Exposition with the presidents of other 
technical societies. Messrs. E. P. Poste and Ross C. 
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Purdy will appear on the special program on “ Specifica- 
tions.” Mr. Poste will discuss specifications for enameled 
chemical ware and Mr. Purdy will describe the problems 
in writing specifications for refractories. The partial 
program for Ceramic Day includes: (1) High Temp- 
erature Cements, by W. H. Gaylord, Jr., Quigley Furnace 
Specialties Co.; (2) Application of Magnetic Separator 
in Ceramic Industries, by E. S. Hirschberg, Dings Mag- 
netic Separator Co.; (3) Preparation of Clays and Min- 
erals for Ceramic Purposes, by J. D. Lickey, chemist, In- 
dustrial Filtration Corporation; (4) Apparatus for 
Determining Fineness of Grind, by Eric Turner, Tren- 
ton Flint and Spar Co.; (5) Feldspar Colloquium, W. H. 
Landers, George M. Darby, O. O. Bowman, 2nd, V. A. 
Staudt, C. R. Moore, C. M. Franzheim and others; (6) 
Manufacture of Gray Enameled Ware, by H. C. Arnold; 
(7) Whiting for Ceramic Uses, by A. E. Williams; (8) 
Gas Producers for Glass Works, by C. B. Chapman, Chap- 
man Engineering Co.; (9) Witchery of Glazes, by Paul 
E. Cox; (10) Architectural Faience and Its Artistic Pos- 
sibilities, by Conrad Dressler; (11) Organization of a 
Decorative Ceramic Research Department; Financial and 
Manufacturing Considerations, by Frederick H. Rhead. 


Buyers in New York 


AUGUST 30, 1922 

W. D. Owen, toys, Watt, Rettew & Clay, Norfolk, Va., 23 
East 20th St. 

L. A. Carter, housefurnishings, N. Snellunberg & Co., Phil- 
adelphia, 1161 Broadway. 

W. B. Stanton, toys, lamps, Stewart & Co., Philadelphia, 16 
West 39th St. 

G. W. Hoos Co., housefurnishings, crockery, glassware, John 
Hoos Co., Baltimore, Pennsylvania, 

M. M. Anderson, housefurnishings, Anderson Bros., Richmond, 
Va., Breslin. 

W. W. Taylor, housefurnishings, Die MeReadenCo:, 
Bridgeport, Conn., 404 Fourth Ave. 

I. Feldman, housefurnishings, Feldman Bros., Lynn, Mass., 
Pennsylvania. 

H. T. Miller, toys, Montgomery Fair, Montgomery, Ala., 22 
East 26th St. 


toys, 


SEPTEMBER 3, 1922 
G. W. Hoos, housefurnishings, glassware, crockery, John Hoos 
Co., Baltimore, Pennsylvania. 
W. J. Barnes, housefurnishings, Burden-Smith Co., Macon, Ga., 
care Kirby, Block & Fisher, 352 4th Ave. 
SEPTEMBER 6, 1922 
B. McManamon, housefurnishings, china and toys, Garbade, 
Eiband & Co., Galveston, Texas, 1170 Broadway (Morgan & 
Ahrens) Latham. 
W. J. Barnes, housefurnishings, Burden Smith & Co., Macon, 
Ga., 352 4th Ave. (Kirby, Block & Fisher.) 


Business Briefs 
The Rice-Stix Dry Goods Co., St. Louis, Mo., has 
opened a new toy department. C. O. Battier, formerly 
with Higginbothan-Bayley-Logan, Dallas, Tex., is in 
charge of the new department. 


M. B. Haselton, Skowhegan, Me., has reopened his 
novelty store. 


Samuel Amstutz, Perry, Okla., has moved the stock of 
his novelty store and will open soon in Maxwell, Kan. 


The Buddy Toy & Novelty Co., Brooklyn, N. Y., has 
been incorporated with a capital of $100,000. 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 
PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


ANY distributors of both open stock dinnerware, 
M dinner sets and white ware are in need of mer- 

chandise, according to wires received by East 
Liverpool manufacturers during the last few days. 

“When can we expect shipment of our order?” is 
the substance of telegrams now being received in this 
district. 

And this incident bears out a situation emphasized by 
the CROCKERY AND GLASS JOURNAL some months ago. 

During the early summer, some buyers who had orders 
on file asked that they be held up for revised shipping 
dates. Manufacturers talked against the suggestion but 
were willing to accommodate their customers. Such 
orders were set aside, and attention given to other busi- 
ness on file. Now come the wires from the buyers who 
held back their orders, and want to know when their 
orders will be forwarded. 

How do the manufacturers know? The delayed busi- 
ness has been reinstated on the files, and such business 
will be put through when this or that particular order is 
reached. In the meantime the distributor is crying for 
shipments. 

The distributor who felt timid about business in June 
seemingly has turned optimistic, and is now crying for 
goods. Such distributors will have to wait. Those who 
permitted their orders to be shipped when ready are in 
a happy mood. 


Quite an increase in southern business is reported by 
many of the East Liverpool manufacturers. The western 
trade is fairly active, yet it is reported that volume from 
the west is not quite up to normal. Eastern and Middle 
West demand for dinnerware seems to be holding its 
own, although labor disturbances here and there are hav- 
ing an effect upon demand from some particular quarters. 

W. E. Wells, of the Homer Laughlin China Co., is due 
to return to his desk from an eastern business trip. 

From all present indications, and unless all outward 
signs fail, there will be no interruption in the general ware 
pottery industry this year, although “strike” ballots have 
been sent to the trade by the officers of the National 
Brotherhood of Operative Potters. 

The vote provides for consideration of two propositions 
namely, the acceptance of the present working agree- 
ment, which expires October 1, with additions as agreed 
to at the recent joint wage conference in Cleveland, or, 
the backing up of the Brotherhood Conference Com- 
mittee in its demand for a wage increase of approxi- 
mately 7 per cent. 

There is very little discussion of the subjects in the 
different shops. Here and there a potter is heard to say 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


he is “strong for the advance” yet others knowing the 
manufacturers cannot grant this advance, inasmuch as no 
reduction is sought, favor acceptance of the present scale 
for the next fiscal term. Officers of the Brotherhood 
favor making the agreement permanent for a two-year 
period instead of for one year only. 


Among buyers visiting the local district during the last 
few days were: Carl Hoffman, with the Rosenbaum store, 
Pittsburgh, Pa.; W. P. Briggs with Sibley, Lindsay & 
Curr, Rochester, N. Y.; Joseph Moses, of the United 
China & Glass Co., New Orleans, La.; H. C. Schenk, 
of the Schenk China Co., Pittsburgh, Pa. 


Joseph C. Davis, with the Knowles, Taylor & Knowles 
Co., has left Chicago, IIl., after showing his line there for 
a week, and is now traveling through his western terri- 
tory. 

Samuel B. Larkin, general manager of the National 
China Co., has been elected a member of the board of 
directors of the new Kiwanis Club that was instituted 
at Salineville, O., last week. 


William L. Tickell is now traveling the New England 
territory for the Edwin M. Knowles China Co., and 
George T. Bratt is working the western section. A com- 
plete line of the open stock dinnerware patterns of this 
firm is being carried by both salesmen. 


J. W. Mackey, sales manager for the Smith, Phillips 
China Co., following a swing around the eastern circuit 
and spending a few days at the home office, left for a trip 
through the west. He will be gone during the month. 


The employes of the Thompson Pottery Co. will take 
a holiday on the Ohio River, Wednesday, September 13, 
instead of holding a shop outing in the country. The ex- 
cursion steamer East St. Louis has been engaged. The 
boat is the former Pittsburgh-Cincinnati packet Virgima 
and in the years past it carried many a package of 
glassware and dinnerware from the northern Ohio valley 
to the southern terminals. 


The Hall China Co. has erected new buildings at its 
No. 1 plant to be used for clay storage purposes. 


The Chester, W. Va., East Liverpool and Wellsville dis- 
trict is now entering its fifth “ jitney service” month. 
No signs appear in the offing indicating adjustment of the 
street railway strike. 

The majority of manufacturing potters in this district 
declare there is a fairly active demand for all lines of 
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merchandise, such as open stock patterns, dinner sets, 
white ware, and both plain and decorated white ware. 
All of the larger plants are operating “practically on 
normal schedules, although some of the ‘smaller plants 
could handle additional business with more or less prompt 


shipping. 


M. H. Donaldson, salesman-for the Homer Laughlin 
China Co., is spending a season in the eastern territory. 


To Train Retail Instructors 

Ten fellowships and five scholarships have been 
awarded for next year by the Research Bureau of Retail 
‘Training at Carnegie Institute of Technology, Pittsburgh. 
Most of the appointments are young teachers, of both 
sexes, located in widely separated parts of the country. 
The Bureau, a part of the Division of Co-operative Re- 
'search, is engaged in the development of personnei ad- 
‘ministration in retail training, and research work in the 
field of retailing. Seven Pittsburgh stores 
‘tribute yearly appropriations toward the support of the 
‘Bureau. They are Boggs & Buhl, Fank & Se- 
der, Joseph Horne & Co., the Kaufmann Department 
“Stores, Inc., Lewin-Neiman Co., Meyer-Jonasson & Co. 
and the Rosenbaum Co. The funds for the fellowships 
and scholarships were contributed by these concerns. 


con- 


The Japanese China Market 

The Shanghai paper, “ Finance and Commerce,” learns 
from Kobe that manufacturers of porcelain and earthen- 
ware are in a rather pessimistic mood. With the revival 
of the American porcelain and earthenware factories and 
‘the arrivals of European goods on the American mar- 
kets, the export of Japanese porcelain and earthenware 
has been much affected, and only small quantities of very 
‘superior quality continue to be shipped. Unless the qual- 
ity and design of the goods are improved, the future of 
this business with the United States is disposed of. 


| Mail Order Sales 

_ Sears, Roebuck & Co. for August report gross sales 
of $12,156,190, against $12,477,430 in the same month last 
jyear, a decrease of 2.57 per cent. For the first eight 
months of the current year gross sales totaled $106,- 
904,376, against $112,569,004, or a decrease of 5.03 per 
eent. 

Montgomery Ward & Co. for August report gross 
sales of $5,552,906, against $5,483,413 last year, while 
eight months’ sales totaled $52,463,540, against $45,982,- 
968. 


| Santo Domingo Imports 

_ During the year 1921 Santo Domingo’s crockery im- 
ports from the United States were valued at $206,138; 
imports from France, $202; Germany, $245; and Bel- 
ium, $1,650. Glass and glassware imports for a like pe- 
riod from the United States amounted to $23,552 and $50 
jfrom France. Both crockery and glassware are on the 


duty free list. 
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HAND PAINTED 
Ns 


MADE IN JAPAN 


For The Fall Season 


E are displaying a more ex- 
tensive variety of “ the ever 


popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
completes: 


(UTI (UT 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


TANT 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We = suggest, 
therefore, an early call. 


JHA 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITYBE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


M. K. ZIMERMAN, 


GLASS FACTORY ACTIVITIES 


REPRESENTATIVE 


LASS salesmen who have started out on their 
G early fall trips and who have inquired into 

general business conditions, have returned word 
to home offices that retail sales in different localities for 
July and early August show an increase over the cor- 
responding period of the previous year. July 
according to these reports, were ahead of those of July 
1921, and the demand for glassware shared in this 
increased business. It appears that statements of manu- 
facturers earlier in the season that demand for glassware 
would show a decided upward trend late in August and 
September were seemingly based more upon fact than 
upon speculation. 


sales, 


Following a two months’ idle period, the plant of the 
New Cumberland (W. Va.) Glass Co., resumed 
operations Tuesday. Fires were previously lighted, and 
employes notified to report for work. It is believed that 
the concern has sufficient business in hand to insure 
active operations for months ahead. 

The Pittsburgh Lamp, Brass & Glass Co., is making 
a special feature just now in extending the sale of its 
oil-burning heaters. Last year the company created a 
new design in this line, and the movement was very 
active. In view of the present coal situation, depart- 
ment stores have been placing rather liberal specifica- 
tions for this new burner. 

According to Ross C. Purdy, secretary of the Ameri- 
can Ceramic Society, glass manufacturers are taking 
more than passing interest in the affairs of the organi- 
zation. The glass and pottery section of the Society, 
according to Mr. Purdy is growing, and the roster now 
contains such names as the Monongas Glass Co., Fair- 
mont, W. Va.; Macbeth-Evans Glass Co., Pittsburgh; 
Phoenix Glass Co.; Mississippi Glass Co., New York; 
Jefferson Glass Co., Follansbee, W. Va.; Huntington 
Tumbler Co., Huntington, W. Va.; Hazel-Atlas Glass 
Co., Wheeling, W. Va.; Gleason-Tiebout Glass Co., 
Brooklyn, N. Y.; Libby Glass Co., Toledo, O.; Whitall- 
Tatum Co., Millville, N. J.; Pittsburgh Plate Glass Co.; 
L. J. Houze Convex Glass Co., Point Marion, Pa. 


Demand for glass containers continues to be active. 
While the peak of the season has been reached, manu- 
facturers of the line still have a lot of orders on file, 
and new business is almost in daily receipt. Depart- 
ment stores continue to order containers in liberal vol- 
ume, and some of the local department stores have sold 
car lots of jars at retail. The market on the entire line 
is firm. 
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The new Jap Lilly etched line, one of the creations 


of the United States Glass Co., seems to be one of the 
neatest patterns in blown and stemware shown in the 
local sample room this season. The design is quite dif- 
ferent from anything heretofore shown in its blown 
line and its neatness is attracting the attention of buy- 
ers. The pattern is being offered in a variety of items 
which can be carried by department stores and gift 
shops in open stock. 


Applications for rooms at the Ft. Pitt Hotel for the 
next Pottery and Glass Exposition so far received in- 
dicate that the “house” will be crowded next January 
just as it has been in previous seasons. Many letters 
received of late have been from other than manufactur- 
ers, and these are being referred to the William Penn. 
The Ft. Pitt will continue to take care of those who ex- 
hibited last January, but the specialty salesmen will very 
likely be found either at the Penn or the Hotel Henry. 


Acme Glass Works of the Gill Co., Steuben- 
Lighting glass- 


The 
ville, O., 


resumed operations Tuesday. 


ware is featured at this plant, while chimneys are pro- | 


duced in the main at the Toronto plant of this company. 


Early indications point to the taking over of the prop- — 
erties and franchises of the United States Glass Co, | 


Oct. 4 next, by the United States Glass Corporation, the 


Charter for the latter interest having been granted by | 


the Secretary of State at Harrisburg, Pa., Aug. 28. A | 
meeting of the stockholders of the U. S. Glass Co. — 
will be held that date when the action of the board of | 
directors will be confirmed. The present personnel of 
officers will very likely continue. 


Butler Bros., one of the largest individual buyers of 
glassware out of this district, in a special announcement | 
just issued that “the problem of distribution and not’ 
that of production is the problem of today.’ 
ment then continues: “It costs too much to get goods: 
from the maker to the consumer, and the cost of this) 


journey must be lowered.” 


Two tanks have been placed in operation by the Ra- 
diant Glass Co., at Ft. Smith, Ark., which is a large 
producer of. chimneys. 
an idle period, Aug. 31. 


” The state=} 


Plant operations resumed after 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchants 
Well Posted on the New Offerings Received From the Most Representative Sources 
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Maddock & Miller Show Strong Fancy Line 


Combining the advantages of a diversified showing of 
articles including an extensive assortment of popular 
tems in a wide choice of colors in many artistic shapes, 
he “Crown Ducal” line of fancies on display at the 
alesroom of Maddock & Miller, 54 Murray Street, is a 
varticularly strong business building line with a big ap- 
veal. Something new in fine lightweight earthenware is 
veing shown in floating flower bowls in 12- and 14-inch 
izes. The shape is a graceful low and full-bodied bowl 
a solid colors of yellow, blue, mauve, pink and green, 
vith contrasting edge bands in stronger colors. Quaint and 
harming is a decoration in the colorful Euglish chintz 
attern with contrasting lining in yellow, blue, black and 
-reen, with flower blocks to match the different colored 
mings. Equally attractive is a line of bowls in a grace- 
ul Colonial shape with flaring sides, procurable in solid 
jolors such as red, mauve and blue and in a variety of 
oral decorations, ranging from small sprays on light 
rounds to a striking treatment of large, pink roses 
na black ground. Other flower bowls in pearl lustre, 
mon lustre and orange lustre are conspicuous for their 
eauty of coloring and distinctive shapes. In the tea sets 
2veral new members are proving very attractive to buy- 
-s of short sets. On the “ Ruby” shape is a chintz treat- 
1ent combined with a broad, black band, finished with 
old edge. On the “ Victoria” shape, the “ Beaumont ” 
2coration, consisting of a simple but charming cluster 
{ grape and vine design in green, blue and yellow on an 
ory body and finished with black edge band, is decidedly 
vod looking. On the ‘‘Gem” shape is a solid color set in 
inary yellow on an ivory body and finished with gold- 
lge band. A newcomer in individual breakfast sets is 
/ mauve with novel side handles for pouring, and obtain- 
ole in four other colors, such as pink, blue, green and 
slow. In 17-piece, after-dinner, coffee sets particularly 
»pealing numbers are shown in pearl and lemon lustre. 
ther beautiful items in the “ Crown Ducal ” line include 
large assortment of vases in solid colors and in many 
oral treatments, in small single flower and bud vases 
» to the large sizes which are also particularly well 
lapted for lamp mounts. The showing of cigarette 
oxes in 100 cigarette capacity is an attractive novelty, 
ptainable in chintz, floral decorations in high colors, in 
‘non lustre and in glowing black and blues. 


| 
| 


) Bassett’s “‘ Blue Bine”’ Pattern 

‘This decoration recently added to the attractive col- 
ction of patterns from the Bassett china factory in 
zecho-Slovakia, is proving a real leader at the sales- 
jom of Geo. F. Bassett & Co., 72-76 Park Place. Com- 
ee delicate pink floral clusters, with a cobalt blue 


border and coin gold edge and handles offering a rich 
contrast, it 1s a color combination that would be difficult 
to improve upon. The shape and the lightness of weight 
of the ware, are also features that contribute to its suc- 
cess. In addition to this it presents a dinnerware value 
that gives the merchant an opportunity to retail it at a 
very attractive figure with a good profit. The line is car- 
ried in New York for immediate delivery. 


New Creations in Noritake China 

Diversified in the variety of patterns and including a 
wide range in price the dinnerware of the famous Nori- 
take line of Japanese china displayed on the second floor 
or Morimura Bros., Inc., 53-57 West Twenty-third 
Street, is a representative showing of designs which have 
been executed for the American market. Among the 
newest importations is a particularly effective border 
treatment about five-eighth inch in width, in panel effect, 
the scroll in yellow with horizontal panels at intervals of 
a white bird with spread wings on a light blue ground and 
finished with coin gold handles and edge band. A trifle 
wider is another distinctive treatment, in which the three- 
quarter inch border, consisting of a wreath of rose buds 
and blue ornaments, appears on a pale yellow ground the 
full width of the flange of the plate and separated 
with panels ornamented with a Grecian lamp in white on 
a rich azure blue ground. A very attractive ‘“ Indian 
tree,” a splendid reproduction of the “ Blue Willow ” 
and several attractive narrow border patterns in black and 
white checkered and Grecian key border designs com- 
bined with gold lines are also being featured. Perhaps 
the most outstanding number in gold is a graceful orna- 
mental border of three-eighth inch width making use of a 
Grecian motif enclosed by a dotted border in raised gold, 
with one-eighth inch gold shoulder band and with the 
entire flange of plate tinted a rich cream shade. Novel 
and giving a rich effect with dignity is a very narrow 
band, of one-quarter inch width with heavy gold ground 
overlaid with black, which gives a distinctive embossed 
effect and is further enhanced by a gold shoulder hairline 
and coin gold handles and knobs. The offerings of low. 
priced goods includes a noteworthy range of patterns. 
One charming design consists of large sprays of flowers 
in soft blue, gray and pink with butterflies in the same 
subdued tones which give the effect of an underglaze 
decoration. Somewhat on the bungalow order is a 
modern Chinese treatment, combining a quaint and color- 
ful border and ornamental edge band with a gay print 
pattern in. red, blue, green and yellow. In the popular 
narrow border patterns is a dainty pink rose spray num- 
ber, the sprays being joined by a one-eighth inch wide 
figured brown line and embellished with a gold hairline 
on the shoulder and finished with gold handles and knobs. 
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GLASS FOR GIFTS COMPANY 


Displayed by 


A line of beautifully deco- 
rated glass that is having 
splendid success in Gift De- 


No. 151—Whipped Cream and _ Ladle, 
Encrusted Gold Floral Decoration. $54 


Doz. 


225 Fifth Ave., 


No. 


partments and Shops in vari- 
ous parts of the United States. 
Prices are most reasonable 


and the line is extensive. 


No. 26—Sandwich Tray, Encrusted Gold 
Band and Floral Decoration. $26 Doz. 


459—Basket. Large Basket 


for Fruit or Flowers. Gold and 
Floral Decoration. $66 Doz. 


BUTTERWORTH COMPANY 


New York City 
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Double Your Sales 
Bulbs and Bulb Bowls 


: : N dy 
Paperwhite Narcissus fordelivery 


We are actual growers and the largest importers 


1" 


VTC Eee 


Send for copy Merchants Catalog listing a 
complete line of popular Dutch, French, 
Japanese, Chinese bulbs and roots. Also 

: fine line bulbs and vases. 

: Order now and enjoy full selling season. 

3 PAPERwhite Narcissus growing in water. We You can make money on our line. 

= have other kinds for this same purpose. 

_ F.RYNVELD & SONS, Dept. G, 61 Vesey St. NEW YORK 
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Novelties of Beauty from Many Shops 
in Fascination Lane 


A Page of selected Items Gleaned from Many Dependable Sources and Representative of the Best 
Offerings of Master Craftsmen in Art and Gift Goods Which Will Attract Your Trade 
and Persuade Them to Buy 


By Beatrice MILLER WISNER 


_ Lighting—A Fancy, An Art and a Profit 

| There can be no beauty in anything that is absolutely 
dark. The high-light in a painting is a mark of true art, 
and wherever a dark shade is brightened with a high 
one of color, it is at once fastened to the admiring eye. 
The modern illuminators, or lamps, have proven that the 
world is not agreed to stand in darkness, and every home 
br small cottage will see to it that it has an appropriate 
‘amp to finish the interior decorative scheme or furnish- 
ng. Many Gift Shops are featuring lamps and shades 
and are making a good profit out of the bargain. These 
‘amps show a variety of shades in parchment and silk, 
Hetrously fashioned in color and trimmings, which 
with the pottery glass or metal bases in different effects 
are especially enticing and when lighted serve an attrac- 
‘ive adornment for the shop. There 
,s a penchant for light everywhere. 
No one likes a gloomy atmosphere. 
An artistic, well lighted shop is a 
magnet which no one can resist. 
Throw more light on this subject; 
it is profitable. It is the light that 


never fails. 


Yovel Painted Iron Souvenirs 
_In the past few years there has 
deen much thought and an element 
o£ artistic temperament expressed 
n the selection of appropriate 
amps, which have exemplified in 
sraceful lines the intelligence of the 
modeler and designer. In the ac- 
companying illustration, from, Ferdi- 
aand Bing & Company Successors, 
09-71 Irving Place, there is beauty 
n design and modeling which has 
ecured the “ Bing” lines a promi- 
tent place in the unique and select 
sift Shop. This dainty iron lamp 
vith parchment shade deftly treated 
various designs, comes in many colors and _ is 
oticeable for the distinctive medallion insert deco- 
ation. Its novelty and beauty, with rose and 
,ower pattern in several colors, and on_ black 
ackground, will harmonize or contrast with any interior 
urnishing. The old-fashioned girl is another exceed- 
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ingly attractive boudoir lamp model, portraying in mi- 
nute detail the costume and bonnet of a Colonial damsel. 
This is an original and truthful conception in colorful 
treatment. In addition to these dainty boudoir lamps, 
there is an extensive display of attractive Iron Door 
Stops, in artistic shapes; flower baskets, in many colors, 
blue, yellow, pink, green, etc., with bright painted shin- 
ing flowers artistically arranged; realistic black tabby 
cats, which can be used for banks as well, having an 
opening to permit of coins, nursery favorites, Red Rid- 
ing Hood, etc., and Japanese Boy, Dog “Fido” and many 
other attractive designs. There are also many smaller 
iron souvenirs appropriate. for bridge and small gifts, 
including tea bells, “Flapper”? Duck, paper weights, door 
knockers and a large and attractive assortment of book 
ends. in suitable designs for chil- 
dren and grownups. There is noth- 
ing wanting in this extraordinary 
line of painted iron novelties from 
which to select, in all the bright and 
varied colors to suit the fancy of the 
~most discriminating purchasers of 
all-year worth while gifts. 


Gold Decorated Glassware of 
Unusual Beauty 


Glassware is fast becoming one of 
Gift Shops most attractive special- 
ties. Excellent modeling and de- 
lightful coloring combined with gold 
and hand painted floral and conven- 
tional patterns is evidenced in the 
new designs and shapes displayed at 
the Butterworth Company, 225 Fifth 
Avenue. Baskets, comports, vases, 
candlesticks, plates and a vast vari- 
ety of other objects show candor in 
exquisite coloring, blue, red, opales- 
cent, amber, amethyst with gold en- 
crusted and plain’ borders, and 
artistic decorations, combine to make this glassware one 
of the most noticeable of the season. One very unusual 
basket is faultlessly modeled, with tall graceful handle, 
the body in panel effect, decorated with gold vases filled 
with dainty hand-painted flowers, other pieces show the 

(Continued on page 34) 
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NEW YORK LIMOGES PARIS 


uerin-Pouyat-Elite, Ltd. 


WHITE AND DECORATED CHINA 
LIMOGES, FRANCE 


SOLE AGENTS 
FOR THE UNITED STATES AND CANADA 


Cristalleries de Baccarat 


(BACCARAT GLASSWARE) 
— FRANCE — 


43-47 WEST 23RD STREET 
— NEW YORK — 


HVNUUUOITOUOUUUUURUUESLUEUOUUUOCET OUTTA 
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SOY KEE & CO. HENRY WITTE 


ETL 24 West 23rd Street New York 
Gold Medallion Dinnerware 


Also 
Blue and White Canton China, Nankin and 


: : Splendid — 
Chop Suey China, Tea Sets, Porcelains, Ete. line of La 
We import direct Blown Glass 
and have a complete —plain as 
stock at pre-war 
prices one famous well as op- | 
old medallion an | 
Blue and White tic. Large 
Canton, ape Variety of 
yri Tr s 
Write for ce Cut Pate 
terns — 


from lowest 
to highest 
grade. 


Dec om 

rated lines—_ 
Gold Bands, ° 
In.c ru Smee 
ted Gold and | 
Relief Gold. 
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Gold Medallion Dinnerware Aisokon Absolutely Non 
7-9 Mott St. Chinatown New York Creation in Cut Glass 
Erni nmamamnrnunatnstnneigertsti SiiiIiiiie«e«e«* (ttt «tm tmnt 


IILE crockery, glassware and housefurnishings 
\\/ sales in the Middle West during the month of 
August were generally reported on the increase, 
vhere was some evidence of unsettled conditions in the 
rade due to the rail and coal strikes. August being the 
month for clearance and furniture sales, retail business 
was good according to the department heads of large 
-etail stores in Chicago. Wholesale orders were also on 
she increase, but deliveries were somewhat hampered by 
‘he congested condition of the railroads. Mail order 
nouses likewise showed a slight increase in orders. Mont- 
zomery Ward & Co.’s August sales were approximately 
3500,000 more than July, but only 1.27 per cent. greater 
than August of last year. Sears, Roebuck & Co. also 
showed a small increase in August over July sales. 


| 


| The executive committee of the Glass, Pottery, Lamps, 
and Housefurnishings Association of Chicago, met on 
August 30 at Mandel Bros. The purpose of the meeting 
was to outline the duties of the various committees ap- 
dointed to further the work of the Second Annual Exhibit 
of the Association to be held at the Congress Hotel 
aext February. 


F. W. Woolworth Company has secured its twenty- 
fourth store in the Chicago area. This concern has just 
secured a lease on a large store at 6819 Stony Island 
Ave. The rental is reported at $3,600 annually for five 
years and $4,200 annually thereafter. This company 
aas also renewed its lease on its store at 1139 South 
Michigan Ave., at a rental of $8,400 annually. 


} 


| Hartman Malcom Co., 847 Troy St., manufacturers of 
ornamental lamps, have become members of the Chicago 
Association of Commerce. 


Lewis H. Simpson & €o., has secured the Chicago 
-epresentation for the Wheeling Art Metal Manufactur- 
ng Co., of Wheeling, W. Va. This concern makes an 
attractive line of wrought iron lamp bases and stands, 
vith enamel decorations in a variety of designs and color 
combinations, The line includes only boudoir lamps and 
samples can be seen in the Shops Building show rooms 
conducted by Lewis H. Simpson. 


| Thomas Reid, manufacturers representative, with dis- 
olay in the Palmer House, spent the Labor Day holidays 
‘n Cambridge, O., his home town. 


Segago stemware, made by the Seneca Glass Co., is a 
1ew line now being shown by Ira A. Jones Co. This 


THE CHICAGO MARKET a1 


J. H. SMytue, REPRESENTATIVE 


CHICAGO OFFICE 


CLARK 
STREET 


addition to the Seneca Glass Co.’s line, which the Ira A. 
Jones Co. have represented for some time, is growing in 
popularity. The new stemware samples are optic, made 
in fancy shapes and have a “pebbled” or “ hammer 
brass” effect. 


Grover C. Watkins, salesman for Ira A. Jones Co., re- 
turned this week from a vacation spent on his farm in 
Central Illinois. 


Helm & Soukup, Shops Building, have recently added 
to their display a line of metal boudoir lamps made in 
Newark, N. J. These lamps have betal bases and metal 
shades wiith silk lining and are made to retail at an 
unusually low price. The quality and appearance of these 
lamps, coupled with their low price has made them 
ready sellers wherever placed. 


The Knox Glass Bottle Co., 60 East Lake St., Chicago, 
was incorporated last week under the laws of Pennsyl- 
vania. Capital $10,500. 


W. E. Darden of W. T. Darden & Co., returned this 
week from a trip to the Jackson Vitrified China Co.’s 
plant at Du Bois, Pa. W. T. Darden & Co., are dis- 
playing this line of china in their Palmer House sample 
rooms. 


Samples of the William R. Noe & Sons line were being 
shown last week at the Palmer House, including domestic 
and imported glassware and lamps. The firm was rep- 
resented by Mr. Fryer. 


I. E. Mincks, secretary of the Albright China Co. and 
in charge of their Chicago display in the Palmer House, 
left Chicago last week for his home in Scio, O., where 
he will spend a short vacation over Labor Day. 


The Jackson Vitrified China Co. has applied, for dis- 
play room at the Congress Hotel during, the Second 
Annual Chicago Exhibit of Pottery, Glass, Lamps, and 
Housefurnishings to be held next February. 


The line of toys and novelties manufactured by Louis 
Wolfe, Inc... New York, was on display last week at 
the Palmer House. 

R. E. Douglass, proprietor of a general store in Madi- 
son, Wis., inspected a number of crockery and glass- 
ware lines in the Chicago market recently. 
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THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 
Represented in the Middlewest and 
West by J. E. Boring 
Telephone Central 5271 


W. T. Darden Co., Room 51 
Jackson Vitrified China Co. 
T, A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Guernseyware, Room 562 
COOKING UTENSILS 
Vitrified China, Plain and Decorated 
ROLLED EDGE HOTELWARE 
Vitrified China, Plain and Decorated 
T. F. Reid, Representative 
Telephone Dearborn 4700 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicol, Mgr. 


Thomas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 


Aluminum for special sales and high 
grade Cut Glass. 
Blectric Irons, Toasters and Curling 
Irons, 
Phone, Dear, 4700 


READY TO 


BEOVER SEO 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
Mononcaw GLass Co. 
Co-OPERATIVE FLINT GLAss Co, 
THE DUNCAN & MILLER GLass Co. 


Imported overglazed 
CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 


PILKINGTON MANUFACTURING 
co 


3223 W. Lake Street Chicago 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
Ww. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA "KAY BEE CHINA WORKS | 


Manufacturers 


High Grade China 
CHICAGO 


ILLINOIS 


A few words in this space will bring 


SS 


Te A, 


SERVE 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP .& ART GOODS- DOLLS’ & TOYS 


HEYWORTH BUILDING 
Madison and Wabash 


BUY 
GLASSWARE 


The John S. Ward Co., not Inc. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


Your Ad here will reach the 
trade you want. Phone Wabash 
860 for particulars. 


= = 
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JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 
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EADY 10 SERVE 


DOVER SMC ae 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS' & TOYS * 
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LIN-O-LITE SHADES 


An innovation, hand painted Linen, Silk 
Lined and Silk Braid Trimmed. Durable 
and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 BH. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


Here’s a good business building 


card for sale at a little price. 


Phone Wabash 860 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunps 
1319 Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 
rates, 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


a 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Bonita Art Co.; N. Northwood 
Co.; Mound City Glass Co.; D. -C. 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


THE SHOPS BUILDING 


Sr a A fONeCS CO, 


9 \North J Wabash Avenue 
Chicago 


REPRESENTING 


Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg, to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


PROGRESSIVE 
CHINA DECORATING CO. 


Decorators of fine imported and do- 


mestic china. Monogram and design 
duplication a specialty. 
1836 W. Van Buren Street 
Phone West 3645 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre, and _ hand 
painted china for gift shops and depart- 
ment stores. 


3620 Roosevelt Road 
Phone Nevada 7046 


HISPANO-MORESQUE 


LUSTRES & METALLIC GLAZES 


Vases, Bowls, Lamps, Comports, 
Candlesticks 


THE N. O. CEDERBORG CO. 
Chapman Block, Aurora, II]. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HELP WANTED 


E can use three first class salesmen. Have the following 

territory open: New York State, Pennsylvania, West Vir- 
ginia, Maryland, and Virginia, also several states in Middle 
West and South West, for first class salesmen for established 
line of light cut and decorated glassware. Give references and 
territory desired in first letter. Box 200, care CROCKERY AND 
GLASs JOURNAL. 


SITUATIONS WANTED 


Shieesice of 20 years’ experience in the pottery, lamp and 
cut glass lines wishes to make a connection by October Ist for 
the south and middle west territory. Has a large acquaintance 
with department store buyers and jobbers. Box 192, care 
CROCKERY AND GLASS JOURNAL. 


BUSINESS OPPORTUNITIES 


VERSTOCKED on Hotel Ware, individual butters and 

Creamers in regular factory seconds, at $2.00 per gross in 
large quantities only, F. O. B. Boston, all kinds of Dinner Ware 
and a specialty 5 & 10c. assortments. Box 201, care CRoCKERY 
AND GLASS JOURNAL. 


FOR RENT 


Dien a space in salesroom including fixtures. Bates 
& Ledden, 16 West 23rd Street, New York. 


Clinching the Sale 
(Continued from page 15) 
ence for. Most customers are undecided and it is up 
to the salesperson to assist customers to make a decision. 
This is not very difficult to do if the salesperson ob- 
serves the customer closely, takes full advantage of her 
comments and by eliminating the less appealing patterns, 
gradually narrow the choice down to one or two. When 
this point is reached the presentment of the selling points 
of the goods will usually make it easy for the customer 
to make a final decision. 


Revival of Trade Shown in Bank’s Forecast 
(Continued from page 21) 

be maintained even in depression and thus provides the 
means for meeting withdrawals of funds and maturing 
obligations for money borrowed. On the other hand 
country banks had relatively small amounts of cash com- 
ing in by way of current deposits and loan payments, 
once the period of deflation was under way. 

“ With regard to the recent movements of the deposit 
figures as an index of business conditions, the conclusion 
seems plain that there has been more improvement re- 
cently in the cities than in the rural districts. On the 
whole, demand deposits in city banks have been increasing 
for the last six months, which is not so generally the case 
among country banks. The Harvard curve began about 
ten months ago to indicate improved business conditions, 
and city deposits seem to have followed suit after a lag 
of a few months. On all sides is heard the statement that 


conditions in agricultural communitiés are improving 
Perhaps an increase in country bank deposits can b 
expected to reflect this within the next few months. 

“The increase of bank borrowings for many month 
after the depression began is indicative of the strain im 
posed upon the banking community in meeting the de 
mands of liquidation. Indirectly such an expansion 0 
borrowing evidences the desirability of a banking systen 
which keeps power in reserve to meet such unusua 
shocks. 

“The hardship that the period of liquidation has occa 
sioned in agricultural communities is directly reflected by 
the relative borrowings of banks in such communities 
Borrowings of country banks increased up to the end o 
the year 1920. Moreover, the decline of their borrowing 
since that time has been only 35 per cent., against the de 
cline of 75 per cent. for all banks. Decrease in the amoun 
of borrowings continues to be the rule. This is a con 
dition, of course, that is to be expected as coincident witl 
easier money conditions and precedent to a sustained busi 
ness revival. 

‘Deposits in recent months have shown more tendene 
toward improvement than have loans. It appears that th 
process of liquidation has put commercial firms in pos 
session of funds for meeting current operating expense 
without resort to borrowing. 

“In general, liquidation in city banks began earlier an¢ 
moved toward completion more rapidly than in countr 
banks, though liquidation seems still to be incomplete a 
far as borrowings are concerned. That country banks re 
ceived considerable aid from the rest of the banking sys 
tem during the period of stress is evidenced by the fac 
that their borrowings increased rapidly for several month 
after the turn in business conditions in the Spring o 
1920.” 


Fascination Lane 
(Continued from page 29) 

attractive incrusted gold decoration with conventioné 
design in various colors. Among the collection is als 
fine porcelain; cups and saucers, and several sizes of te 
and breakfast plates with gold border in wide band effec 
these have no other decoration, and are most appropriat 
for exclusive table service. The Butterworth Compan 
has shown fine conception in the selection of cand! 
sticks, English designed medallion plaques, wicker ba, 
kets in endless sizes and shaps, and a variety of daint 
tokens for those seeking artistic and distinctive gifts ¢ 
faultless craftsmanship. 


Business Briefs 

The McKay-Cameron Co., Nashville, Tenn., recent 
received one of the largest shipments of hotel china ev 
received in this locality. The shipment consisted of 
completely filled auto car of 100,000 pounds capacit, 
which is equivalent to three ordinary cars. The fir 
report that they have the contract for installing the cat 
teria and kitchen equipment in the big Methodist Missic 
building at Lake Junaluska, N. Y. | 
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The Roessler & Hasslacher Chemical Company NEw yorK 


New Orleans, La. Pittsburgh, Pa Kansas City, Mo. 


Liquid Bright Gold CHEMICALS 
Overglaze—CQlorg—Ucersiaze | Minerals and Oxides 


Liquid Lustre Colors—Oxides and —for— 
Bodies for Decorating and Pottery, Glass, Enameled Ware, Tile, 
Coloring Clay Products 
Fac-Simile of Label. America’s Leading Ceramic Material House = 
: “MADE IN AMERICA.” HIGHEST GRADES. = 
MM MM MMT 
MMMM UU UU TULUM UU UU CL LULU LL LULL LL CLL LOL LMM MMMM 


Manufacturers of 


| : 
Bryce Brothers Company Blewicl ova 


Glassware 
In Crystal and Colors 


MOUNT PLEASANT, PENNSYLVANIA 


NEW YORK OFFICE, 240 FIFTH AVENUE 


Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOM 114, YOUNG’S HOTEL : : 
Representative, Robert W. Corey W. H. Duval Myric W. Bryce Harry C. Smallwood 


TRAVELING REPRESENTATIVES: 
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Sole ie cee Fatent Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper’ Caps 
ALSO CELLULOID DISCS. 
We carry about fifty stock sizes of caps; and 


are also prepared to supply special sizes to 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 


THE LIMOGES CHINA CO., SEBRING, O. all cotors. Private Moulds Worked. 
FACTORY : 
es nieninece..¢00-Finch Ave. 255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
Chicago, John G. Edmunds, 1319 Michigan Ave. New York Office: 290 Broadway. 
ndian Merchant Writes Odd Letter to U. S. “The elephants is gone off instanter and ditto the 
Toy Exporter tigers. The leopards is too much deficient in spots for 
American toy exporters must send enough dolls’ noses our climate, so pray be watchful and we will watch over 
nd cats’ tails with their shipments or suffer deductions you. The sample wax dolls is all running away owing 
or the missing members, according to an original letter to equatorial heat of Indian summer. So pray stay your 
f complaint from an importer of Lucknow, India, made hands. Eight china dolls is to hand with six broken 
ublic today by the Commerce Department, noses per doll and nine cats is come with only seven tails. 
|“ Honored Lits and Clients,” the letter said, “ hoping For which our valued will make some necessary deduc- 
Il’s well, we apologize for undue procrastination in fur- tions on fundamental basis of one nose per biped and 
ishing necessary reply to your last esteemed of bygone one tail per animal. Admonishments of your honors 
jate. Peradventure we are at fault, be ours the blame packing department is our good advice to you that the 
nd burden also contrition, Honored Lits. same may not come to pass again,” 
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New York Directory 


IMPORTERS 


FERDINAND BING & COV’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d St. 


Cauldon China. . Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad. 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 
The Famous “Haviland China” 
known since 1840. 

HERMAN C, KUPPER, 52 Murray St. 
Ahrenfeldt French China. 

MADDOCK & MILLER, 54 Murray St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

G. E. MEISSNER, Importers and Com- 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 

MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 

King & Barrett, 
Jones & Sons, Ltd., 


& Co., Ltd., earthenware. 
Gramercy 6626. 


Tele- 


Alfred G. Mo- 


teapots; George 
china; Wedgwood 
Telephone, 
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WM. S. PITCAIRN CORPORATION, 


104 Fifth Ave. 


Grindiey, Doulton. Furnival. 


The Fifth Avenue 
Building 


Uptown Headquarters 
for the 


Pottery Glass China 
Metal Goods and House- 


wares Trades 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


B. TOMBY, Inc., 9 East 47th St. 
senting: 
Royal Berlin. Royal Dresden, Lorenz 
Hutschenreuther, Koenigszelt, Paul 
Mueller, Royal Nymphenburg, Rein- 


Special- 


Repre- 


hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 


Open stock dinnerware 
White China for decorating. 


patterns. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART CO., Cox & Company, 
Representatives, 120 Fifth Ave. 


“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 


CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 


Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 


Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 


Pressed and blown glassware. 
Nixon, Representative. 


John 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 


Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO., Fred 
Skelton, Representative, 200 Fifth Ave. 


Pressed ware, lamps, tumblers and 
novelties. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO., Factory, Gar- 
wood, N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized 
lighting fixtures, art objects, 
ends, etc. 


lamps, 
book- 
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of freight on the railroads the month of Sep- 

tember has opened with a pretty good outlook 
ir a successful Fall and Winter season despite the fail- 
te to settle the rail strike. There are in fact more en- 
Curaging factors upon which to base an optimistic opin- 
in than there are drawbacks to prevent the steady climb 
t normal and more stable business. The soundness of 
country’s economical strength is well shown in the 
ogress which has been made in the face of the serious 
lnor obstacles. Under less favorable conditions in trade 
ad industry, business would have undoubtedly been com- 
[:tely demoralized by these disturbances. But happily 
ts is not now the case and orders are increasing despite 
t: strike. Now for Business! 


NV os: the coal strikes settled and less congestion 


HE unusual activity in the building industry is creat- 
_ ing a broad demand for all kinds of materials and 
f- labor. The situation of the farmers is much im- 
foved. Car loadings for the week ending August 26 
Vre the largest during any one week since October 1, 
T21. Merchandise and miscellaneous freight, which in- 
€des manufactured products, totaled 559,303 cars, an 
irease of 4,028 cars over the week before and an in- 
Case of 59,641 cars as compared with the correspond- 
if week of 1921. The basic industries as reflected in 
16 production and steel manufacture are recovering and 
t» production of automobiles continues on a large scale. 
Jly production was 244,444 cars and the August out- 
t beat this by 20,000 cars. 
| the Automobile Chamber of Commerce, the August 
{put is expected to exceed the same month of last year 
E50 per cent. All of which is undeniably encouraging. 


According to the estimate 
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NOW FOR BUSINESS! 
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HE distribution of merchandise is continuing un- 

abated as is shown in the rising prices of depart- 
ment, chain-store and mail-order securities, and the ready 
market found for the new issues of stocks by R. H. Macy 
& Co. and by Gimbel Bros., both offerings being over- 
subscribed on the day the books were opened. These are 
but a few of the many favorable indications which over- 
shadow the fewer obstacles. And we believe the few 
enumerated -are sufficient to warrant us to take a posi- 
tion of intelligent optimism and tell the merchant to keep 
his eyes open for the bright aspects assured for the 
future in the indications reflected in the present. 


ROADLY, the uncertain course as to prices has 

been for a long time a check on buying. The notion 
that prices would come down to lower levels has been 
so general and has so universally influenced the merchan- 
dise markets that no one has been willing to take chances 
on making large purchases. All the evidence at this writ- 
ing is apparently against price reductions with the trend 
up and not down. There are, furthermore, strong indica- 
tions of attempts at price inflation based on added costs 
of raw materials, higher tariff provisions, more expensive 
fuel and increased wages. The recent raise in wages by 
the U. S. Steel Corporation seems to indicate this. All 
these factors make a plausible case in justification of 
higher levels of value. This can only be checked by the 
opposition of the public to buy freely in a market which 


would further reduce their purchasing power. To keep 


“ prices at the present level it is essential to increase the 


efficiency of production and distribution and thereby re- 
duce costs all along the line. One way to do this is by 


quicker turnovers to keep capital more liquid. That many 
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merchants are insisting on this is clearly evident in the 
hand-to-mouth buying which has been in vogue for sev- 
eral months past. How long this piece-meal ordering of 
merchandise will continue can only be answered by mer- 
chants themselves. It will probably continue until mer- 
chants are confident that prices will not go lower and 
may possibly continue until prices begin to rise a little. 
In this latter case the trend of events will resemble some- 
what the situation experienced early in 1920. At that 
time there was considerable congestion on the railroads, 


‘ 


due to storms and the “ outlaw switchmen’s strike ” ar 
to a large amount of duplication of orders based on spec 
lation. While a parallel is not sought to reconcile tl 
present with the past, there is enough over-ordering 
some lines to warrant manufacturers in certain industri 
to be on their guard. But on the whole business is su 
prisingly good and is steadily growing better and co 
sidering all the influencing factors we have sufficient fai 
in things as they are to repeat what we said at the b 
ginning—Now for Business! 


Making People Want to Buy Your Good: 


Psychology of Selling Anything from Insurance Policy to Dinner Sets a Simple Science—A 
though Much That Is Written About It Is Too Learned, Says 
Prominent New York Merchant 
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A great deal has been written and said about the psy- 
chology of selling, both directly and indirectly, through 
advertising. Most of it has been a great deal more 
learned, according to a prominent New York business 
man, than there is any cause for it to be. In actual prac- 
tice, he said, the use of that science in selling is sim- 
plicity itself. 

One of the finest uses of what might be called the 
psychology of fear, he continued, was made in my own 
apartment recently, when a district superintendent for 
one of the prominent insurance companies obtained poli- 
cies on my son and his wife by scaring them just enough 
to make them see the wisdom of signing up at once. The 
company in question gets out a special policy that it 
writes on men and women up to 35 years of age, in 
amounts ranging up to $500, without a physical exam- 
ination. All that is necessary to obtain this policy is 
to pay the first premium and have the superintendent 
see with his own eyes the prospect is not sick in bed 
or dying standing up. 

My son had been carrying other insurance in this com- 
pany for some time, and one morning he was at home 
when the agent called in the hope of getting additional 
business. The superintendent accompanied the agent, and 
the talk soon brought out the new policy. Both my son 
and his wife hesitated, which is usual with most persons 
in the case of life insurance, and the agent finally sug- 
gested that an application be made out and an appoint- 
ment be made with the superintendent for the necessary 
formalities of the little examination that was required. 

Up to that point the superintendent had taken no part 
in the selling talk, but here he broke in: If I may sug- 
gest it, I would advise you to settle the matter right now. 
You both admit you want the insurance. I can see that 
you are both well and that the policies can be written. 
If you wait, however, you may not be so well the next 
time I see you, and I may not be able to pass you so 
easily. What’s the use of taking chances?” I could see 
the workings of a touch of fear on the faces of those 


young people as plainly as if they were printed ther 
The necessary papers were signed at once. 

Not long ago, I saw another exhibition of the psyche 
ogy of selling that was of a widely different kind, y 
just as effective. A man came into a certain store a1 
asked the prices of dinner sets. He was not of opule 
appearance, yet the clerk to whom the query was p 
replied: “ We have them from $1,000 down.” A pleas 
smile appeared on the face of the customer and, aft 
looking around a bit, he bought and paid cash for a 
valued at $150. 

I was curious to know why the clerk replied as he 
and, after the customer had left the store, I asked h 
the reason. It’s a rule here, he replied. No pri 
pective customer ever gets sore at you for overestimati 
his ability to buy, but the reverse is often true when y. 
underestimate him. If I had said that our dinner sets 1 
from $20 up, he would probably have wanted to see son: 
thing at $50 and would have stopped right there, if | 
bought at all. The idea that I thought he could spe 
$1,000 for a set pleased him, and he did his best to i 
up to the reputation I had given him. 

The business man lighted a fresh cigar, took a t 
puffs to get it going well and then went on: If you wi 
to see the psychology of selling used to a high deg 
of subtlety and efficiency, you want to watch a cle} 
waiter in a Broadway restaurant force high-priced dis’ 
on a young man out with his best girl. I have seerl 
done time and again, particularly in cases where i 
young chap was none too strong financially. Usually! 
such cases the girl can have anything on the bill of fit 
but the young man holds back his own appetite in or 
to keep the check in due proportion to his funds. 
clever waiter senses this at once, and by subtly “ knee 
ing” one dish and praising another literally forces 
young man to take high-priced portions by making 1 
feel like a “cheap skate” in the eyes of his compat! 
if he does not. . 

While away from the selling of things usually a? 
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ated with salesmanship, it might be apropos to mention 
e barker for one of the Chinatown busses that is seen 
yery day in the Times Square district. This man has in 
m the makings of a supersalesman, and if he were not 
| obviously an East Side type I would be tempted to try 
, hire him and train him for my sales force. The way 
at man closes a sale with hesitant prospects, most of 
‘em visitors who come to this city more or less sus- 
vcious of everything it offers, is a joy to behold. If you 
ld him he was practicing applied psychology in playing 
strongly upon the desire for adventure that is latent 
j all of us, he would probably give you a horse laugh, 
lit that is exactly what he is doing every day. And the 
hy he gets away with it, especially with women, is a cau- 
fn. Generally these women travel in twos and threes, 
f any person who has ever tried to convince two or 
ore women that one thing is really desirable for all of 
fem at the same time will know what I mean when I say 
tat this man has the makings of a supersalesman. 
What you might call the psychology of habit has been 
pyed upon very strongly for years by manufacturers 
various kinds of office appliances in allowing their 
¢vices to be put into an office for a free trial of 30 days 
¢ longer. The selling in this case usually is confined 
rnstly to obtaining permission to leave the machine, for 
t2 person or persons who use it during the trial period 
d2 so apt to recommend its purchase at the end of that 
tie that the machine is about 75 per cent sold when in- 
silled. It is simply that the persons who use it get into 
t> habit and, once having become established, a habit 
inot easy to break. Of course, the machine must deliver 
t> goods to be retained, but the element of habit, coupled 
vth the human desire to have things made az easy as 
ssible, has much to do with its retention. 

Another selling stunt which smacks of psychology is to 
g: an order by making the goods appear so desirable 
tit the salesman has no fear of his ability to sell them. 
‘friend of mine has a salesman who starts putting up his 
s aples at the first intimation that the buyer feels he 
hs control of the situation, yet he is one of the best 
poducers on the staff. This salesman defends his method 
0 the ground that it makes more of an impression on 
avuyer than any amount of selling talk. Time and time 
auin, he says, he has obtained orders after displaying 
t| goods a second time at the buyer’s request. It takes 
aittle more than ordinary nerve to sell that way, and 
tlre are probably not many salesmen who carry it to 
t!: extreme that this one does. In the case of 999 out 
0 1,000 human beings, the person he or she is most in- 
tested in is himself or herself. 

ee ee < 
| The Final Tariff Rates” 
As we go to press the first complete revision of Ameri- 
ci: tariff duties along protective lines in thirteen years, 
Ws formally reported to the House and present indica- 
tiis are the bill will become law in another two weeks. 
Uder the terms of the elastic tariff the President is not 
a horized to increase the rates more than 50 per cent. 
o\the duties imposed in the bill. To show comparison 
es herewith the new rates and the old: 


EARTHENWARE AND GLASSWARE 

Common ellow, brown or gra yearthenware, undec- 
orated, 15 per cent. ad valorem; Payne-Aldrich, 25 per 
cent.; Underwood, 15 per cent.; decorated, 20 per cent. 
ad valerate Payne-Aldrich, 40 per cent.; Underwood, 20 
per cent. 

White granite and semi-porcelain earthenware and 
stoneware, undecorated, 45 per cent.; Payne-Aldrich, 55 
per cent.; Underwood, 35 per cent.; decorated, 50 per 
cent.; Payne-Aldrich, 60 per cent.; Underwood, 40 per 
cent. 

China, porcelain and other vitrified wares, undecorated, 
60 per cent. ad valorem; Payne-Aldrich, 55 per cent.; 
Underwood, 50 per cent.; if decorated, 70 per cent.; 
Payne-Aldrich, 60 per cent.; Underwrood, 55 per cent. 

Plain glass bottles, from 1 cent a pound to 50 cents a 
gross; Payne-Aldrich, same; Underwood, 30 per cent. 

Illuminating articles of glass, 60 per cent.; Payne- 
Aldrich, 45 per cent.; Underwood, 30 per cent. ad 
valorem, 

Table and kitchen articles and utensils of glass, 55 
per cent.; Payne-Aldrich, 35 to 45 per cent.; Underwood, 
20 10) 25, sper cent: 


DoLLs AND Toys 


Dolls and toys, 70 per cent.; Payne-Aldrich and Un- 


derwood, 35 per cent. 
ON THE FREE LIst 


Potash, out with a provision that for the first three 
years after the passage of the bill there shall be a duty 
of 1% cents per pound. 


Sodium, nitrates, sulphate, crude, or salt cake and niter 
cake, 


The German Toy Situation 

American toy manufacturers are now placed in a much 
more advantageous position than at any time during the 
present year, During 1921 and the first half of the pres- 
ent one, buyers flocked to Germany in hundreds, with 
the aim of purchasing as much cheap merchandise as 
they could. The prices were then so low that American 
makers were at a great disadvantage and fear was ex- 
pressed that the domestic markets would be flooded. 

The situation now has changed decidedly. Orders 
placed for German toys have been canceled to a very 
large extent, because the increased cost of production and 
scarcity of raw materials have forced the German prices 
up to the level of the world market. In fact, according 
to Assistant Trade Commissioner O. S. Payne at Prague, 
Czecho-Slovakia, it would seem very likely that Germany 
has now lost the advantage that it appeared to possess 
when the mark was declining rapidly, and American man- 
ufacturers need not fear such severe competition as they 
had during the last few months. 

The German toy industry is located in three main cen- 
ters, reports Commissioner Payne, namely Thuringia, 
where most of the German dolls are made; Nuernberg- 


(Continued on page 24) 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


Harry S. Clarke, traveler for A. J. Fondeville & 

Co., will have accompanying him on the trip 
Eugene Fondeville, of the firm, who goes along to meet 
the trade through his territory. While he, of course, 
knows the buyers who come to New York, he is 
anxious to familiarize himself with their establishments 
as well, so that he can better understand their require- 
As most of his attention is taken up with 
the office management of the business, aside from his 
European trips to visit their factories, this is the first 
opportunity he has had to go on the road. 


I EAVING on Saturday for Boston and the west, 


ments, etc. 


The Herman C. Kupper travelers have started on trips 
through their respective territories. E. W. Schultz left 
last Thursday for the far west, Leonard Stock left on 
Sunday for the middle west, and Arthur Renz left the 
same day for Canada. 

Herman C. Kupper returned on Monday from his 
summer vacation spent at Lake Champlain with Mrs. 
Kupper, and is feeling in very fit condition to begin the 
supervision of the removal of his offices and showrooms 
to the Miller-Kupper Building, 39-41 West 23rd Street. 


Among the notables arriving in town during the past 
week was “Lou” Reizenstein, who is here displaying his 
line of decorated glassware at the Claridge. Appearing 
at the same time in the market was Frank Martin, pro- 
prietor of “Martins,” Detroit and Columbus, O.; Max 
Miller, buyer for Burley & Co., and Lawrence Pick of 
Albert Pick & Co., Chicago, were also members of the 
party. 


Norman Hawthorn, formerly well known for years in 
the china business, who was connected with Justin 
Tharaud, Inc., until recently, when he left to go with 
McIntyre & Co., a brokerage house, has entered business 
for himself as a broker, having established a handsome 
office at 141 Broadway. 


Eugene Blum, who recently engaged with Wm. G. 
Mueller, Inc., as traveling representative, left last Friday 
on his initial trip for the concern, carrying the new sam- 
ples of Heinrich & Co., for which the firm are American 
representatives. He expects to work in Chicago and 
adjacent territory for several weeks before proceeding 
farther west. 


The former head of the Taiyo Trading Co.s Commer- 
cial Department for ten years, M. Takagi, who leaves the 
concern on Saturday to go in business for himself, has 
leased rooms 918 and 919 at 220 Fifth Avenue as an of- 
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fice and salesroom. He expects to open up on Monda 
as an importer of Japanese goods and exporter to th 
Orient of American merchandise. 


A. D. Wilhelm, buyer for Raphael Wiel & Co., Ine 
San Francisco, was in town for several days, placin 
orders en route to Buffalo to attend the wedding of hi 
daughter on Wednesday. 


Walter Wentworth, formerly with the Retail Re 
search, was in New York this week placing orders wit 
the local dealers, on his initial buying trip for Wm. Lat 
bach & Sons, Easton, Pa. 


J. Q. Adams, buyer for R. G. Reynolds, Burlingtor 
Vt., is registered at the Commodore this week, whi 
here making his fall purchases, 


D. L. McCarthy, housefurnishing buyer for the Rik 
Kumler Co., Dayton, O., was another arrival in tl 
market this week, who is busily engaged ordering { 
his fall requirements. 


{ 


Herman H. Henjes of the Theo. Haviland & C 
traveling staff, left last Thursday for a trip over h 
territory, through the South and West as far as fl 
coast. Walter E. Knowles, also of their sales force, & 
pects to get away next week when he will make a to 
of his territory through the middle west. | 


Edmondson Warrin’s New Decorating Studi 


Another decided stride forward, in the progressi 
policy of the well known decorating establishment 
Edmondson Warrin, has been made in the removal of t 
business to 43-45 West 13th Street, between Fifth ai 
Sixth Avenues. The formal opening of the new pla 
occurred last week and judging from the enthusias! 
expressions of those who have seen it there is nothi 
equal to it in this country, or, in fact, in Europe. 
Warrin is not a man to do things half way. When th 
are done, they are done right and he has again foreil 
demonstrated this quality in his make-up in the ni 
studios which, besides being very spacious, occupying 
space of 25,000 square feet, are the very last word 
modern equipment from beginning to end. Not a thi 
has been left undone, or expense spared in any wi 
that would tend to increase the efficiency of the plé 
and produce the best working conditions possible 
the decorators and workers. Five immense floors % 
utilized in the business, the 5th, 6th, 7th, 8th, and 
The 5th floor is given over to the shipping and rece 
ing departments and stock room where tier after 
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f unopened packages, gives a slight inkling of the size 
f the business the concern does. On the 6th floor is 
rcated the silver plating, glass cutting and burnishing 
epartments, and on the 7th the general offices, Mr. 
Varrin’s private office and designing studio, the show- 
yom and still another stock room, where made-up stock 
mw ready delivery is kept. The latter being on the same 
oor with the display room, the buyer may step inside 
ad see for himself what is available for his immediate 
squirements. This floor being located midway between 
1e two upper and two lower floors, it enables Mr. War- 
n to keep in close touch with the different departments 
ad makes him more accessible for the heads of the de- 
artments to consult with when necessary. The 8th floor 
divided between the large kiln room with ten kilns— 
1 addition of four over the number used in the old 
aarters and the decorating and burnishing departments. 
“ew rubber wheeled trucks are utilized in transferring 
» the kilns the ware on this floor ready to be fired— 
aother improvement over the former. trays which had 
) be carried by hand. Special elevators are utilized for 
onveying ware to the kiln room from the other floors. 
‘he top or 9th floor, is used as an etching room, which 
literally flooded with splendid light on all sides. Here 
(r. Warrin has also built on a new acid room. To go 
ick to the seventh floor, special mention should be made 
{ the beautiful new showroom, which is one of the 
ost attractive in the trade. There is a certain refresh- 
g airiness to it that is very appealing. The color scheme 
| French gray and white, which makes a very pleasing 
ackground for the array of glistening crystal and china 
sown. Handsome mirrored wall fixtures line one entire 
ide of the room, while long tables, with natural linen 
dlored covers with blue borders add an artistic le to 
le center of the room. Comfortable Windsor chairs 
_ match the color scheme are attractively Peed near 
e windows. In the front on this floor is Mr. Warrin’s 
sivate retreat, where he will do his designing, consult 
ith customers, etc. Here he has a delightful atmosphere 
ir relaxation or inspiration, whichever may be desired. 
he color scheme is a soft, restful two-toned tan. Large 
Irench windows afford an abundance of light and air, 
well as a splendid view of lower New York. The 
som is tastefully furnished in mission style with every- 
‘ing denoting comfort. An interesting note in the fur- 
shing of the room, are several oil paintings done by 
Re Warrin whose work in this line easily ranks with 
ome of America’s best known artists. Mr. Warrin is 
‘rtainly to be congratulated on his fine plant which will 
» a revelation to those in the trade who have not yet 
aailed themselves of the opportunity of paying it a visit. 


| Wilbert Davis Married 

“Announcements were sent out last week by Mr. and 
Ne Chas. Kramer, of Cleveland Heights, O., of the 
arriage of their daughter Kathryn, to Wilbert D. Davis, 
hyer for Loveman, Joseph & Loeb, Birmingham, Ala. 
1e wedding took place at the family home in the above 
a city on September 4th. The bride and bride- 
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groom spent a few days in New York last week on their 
honeymoon, when Mr. Davis took the opportunity of 
calling on a number of his friends in the trade. Previous 
to his connection with his firm, Mr. Davis was assistant 
to John Henry with the J. L. Hudson Co., Detroit, and 
before this was with Mabley & Carew, Cincinnati, O. 


September Golf Tournament 

The trade golfers are anticipating some good fun and 
a good attendance at their September tournament which 
will be held next Thursday, September 21st, at the Forest 
Hill Field Club, Soho, N. J. 

Trains leave the Erie Station, Jersey City, for Soho 
(Greenwood Lake Division) at 9:15 and 10:22 a.m. and 
12:52 p.m. 

Those intending to be present should notify the secre- 
tary, L. S. Owen, 126 Fifth Ave., at once. 


Buyers in New York 
SEPTEMBER 7, 1922 
J. M. McDaniels, housefurnishings, American Wholesale Corp., 
Baltimore, Md., 354 4th Ave. 
R. M. Dean, toys, R H. White Co., Boston, Mass., 432 4th Ave. 
eke Lewin, china and glassware, Carson, Pirie & Scott, 
Chicago, Ill., 404 4th Ave. 
M. L. Kahn, mdse. manager, Chicago Mail Order Co., Chicago, 
Ill., 368 6th Ave. (J. Back). 
M. Kaufman, toys and housefurnishings, Albert Lurie & Co., 
Chicago, Ill, Pennsylvania. 
SEPTEMBER 8, 1922 
W. B. Shockley, toys, housefurnishings, china and glassware, 
J. B. lvey Co., Charlotte, N. C., Pennsylvania. 
L. Benedict, housefurnishings, Mendel’s Inc., New Haven, 
Conn., care Baer & Lilienthal, 1150 Broadway. 
J. J. Johnson, housefurnishings, crockery, cut glass, lamps and 
toys, Porteous & Mitchell Co., Norwich, Conn., 432 4th Ave. 
A. D. Wilhelm, housefurnishings, Raphael Weil Co., San 
Francisco, Calif., 15 East 26th St. 
T. Weil, housefurnishings, china and lamps, B. Nugnent & Bro., 
St. Louis, Mo., care Affiliated Retail Stores, 1372 Broadway. 
SEPTEMBER 11, 1922 
E. H. Zeller, toys, W. Koch Importing Co., Baltimore, Imperial. 
C. A. Williams, housefurnishings, Williams, Shelton Co., 
Charlotte, N. C., Pennsylvania. 
M. McCarthy, housefurnishings, toys, Rike Kumler Co., Day- 
ton, O., 225 Fifth Ave. 
T. R. Kidd, housefurnishings, toys, Mitchell & Co., Inc., Haver- 
hill, Mass., Breslin. 
FE. Dolfinger, housefurnishings, Dolfinger & Co., Louisville, 
448 Fourth Ave. 
R. Blankenmeister, china, glassware, lamps, B. Nugent & Bro., 
St. Louis, Mo., care Affiliated Retail Stores, 1372 Broadway. 


SEPTEMBER 12th, 1922 


We J Bs ee ce eee C. W. Benzow, toys, Wm. Hengerer 
& Co., Buffalo, 16 West 39th St. 

Miss Spede, feos ee gifts, F. & R. Lazarus Co., Columbus, 
Ohio, 225 Fifth Ave. 

E. Lipscomb, lamps, Crowley-Milner Co., Detroit, Mich., care 
Fantl, 116 West 32nd St 

Frank R. Wolf, mdse. manager, H. P. Wasson Co., Indian- 
apolis, Ind., care Fantl, 116 West 32nd St. 

Mess Strauss, toys, M. S. Strauss, Philadelphia, Pa., Imperial. 

F. L. Warren, china, glassware and toys, Callender, "McAuslan 
& Troup Co., Providence, R. I., care Syndicate Trading Gor 


240 Madison ‘Ave. 
SEPTEMBER 13, 1922 


W. H. Bheringer, house furnishings, china, glassware, toys, 
Hess Bros., Allentown, Pa., F. J. Hollenbach, rep., care Fred 
Atkins, 220 Fifth Ave. , 

L. J. Wagner, toys, E. Kennets, lamps, electric goods, J. N. 
Adam & Co., Buffalo, 16 West 39th St. 

George D. Smith, toys, house furnishings, H. C. Bacon Co., 
Evansville, Ind., care Alfred Fantl, 116 West 32nd St. 

Mrs. Ruben Cohn, house furnishings, R. Cohen, Punxsutawney, 
Pa., Martinique. 

S. M. Averill, lamps, Jordan-Marsh Co., Boston, 432 Fourth 
Ave. 
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Are You Ready 
Ey for Christmas ? 


A good display of Hall’s China Teapots is pots through the columns of their favorite 
a center of attraction for women buyers. magazines. 
They satisfy every demand for the ideal Millions of women have said to themselves, 


gift, from the standpoint both of beauty and 
everyday usefulness. A gift anyone may be 
proud to give, one which any woman will be 
delighted to receive. 


“My next teapot will be a Hall’s,” 
and to make sure of it they are 
looking for this circle on the bot- 
tom when they buy. 

You are not struggling to sell an unknown 


article when you handle Hall’s Teapots of Liberal dealer helps are supplied to tie your 
Secret Process Fireproof China. For over two display up with our national advertising-counter 
years national advertising has been telling cards, beautiful envelope stuffers, newspaper 
American women the merits of Hall’s Tea- electros. 


Get your Christmas stock in time. 
We can fill orders more promptly now than later. 


HALL CHINA COMPANY 


Largest Teapot Manufacturers in America 
East Liverpool, Ohio 


1S TEAPOTS | 


~ of Secret Process Fireproof China 
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Better Business in the South and other countries. The increasing demand for Finnish 
| Banks throughout the Eastern cotton States, the Fed- cut glass, which is recognized to be of the highest quality 
val Reserve Bank of Atlanta reports are distinctly op- and design, bearing favorable comparison with the re- 
nistic in their reports regarding conditions in their nowned cut glass from Czecho-Slovakia, has resulted in 
calities. Weather in most parts of the district has been the enlargement of existing factories, and the future of 
_yorable to the growing crops, and reports to the Re- this industry is regarded as very promising, The im- 
‘ew indicate that the condition of cotton is more fav- ports last year included: Bricks, unglazed, 8,954,892 
sable than it was a month ago. The railroad and coal kilos. ; faience, 380,599 kilos.; porcelain, 155,168 kilos. ; 
rikes are holding back business in some lines, and some window and mirror glass, 121,722 kilos.; glass and 
orrespondents say that money is not being spent as free- enamel wares unspecified, 88,652 kilos. Among the ex- 
_by the general public as was the case a few months or ports were: glazed tiles and ornaments, 46,454 kilos.; 
year ago. window glass, 140,733 kilos.; jars and bottles, 1,001,945 
Only a small number of the larger city banks are now kilos. The duty on porcelain, white and in one or two 
»brrowing from the Federal Reserve Bank, and borrow- colors not decorated has been increased to 15 mks., of 
'g by country banks is very much less than a year ago. several colors to 40 mks.; crockery, plain,.to 40 mks., of 
ome of the banks have surplus funds, and deposits show two or several colors, to 6 mks.; insulators "and other 
|satisfactory increase over those of a year ago. Some articles of china for technical purposes, to 8 mks.; tiles 
“the reports indicate that while liquidation of last year’s and ornaments, white or plain, to 2 mks. 


‘debtedness has not been completed, a large majority 
the farmers in some parts of the district have paid up 


| of their debts and are now borrowing reasonable Czecho-Slovakia Glass Exports 

‘aounts for use in making the present crop. Exports of glass from Czecho-Slovakia have increased 
| to all countries except Germany and that part of the for- 
. Pottery and Glass in Finland mer Austro-Hungarian Empire bordering on the Dan- 
The glass industry of Finland has every prospect of ube. Shipments to Italy are averaging 200 carloads a 
|coming one of the staple industries in due course, says month, instead of 50, as before the war. Shipments to 
wrecent report. Besides supplying the home market with England are 100 to 120 carloads a month more than the 
(t and pressed glass, the Finnish glass works have ex- pre-war quantity. Exports to the Netherlands have in- 
prted fairly large consignments to Sweden, Esthonia, creased 200 per cent and to Belgium 800 per cent. 
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Decorator of 
CHINA and GLASS 
TABLEWARE 
Spe MwWwARE 
IN OM ESE ES 


JUDO UU UU LLU Uo 


Encrusted gold borders in various 
widths on French China and Bel- 
gian Glass — Complete sets out 
of stock. 


; Several decorated glass novelty 
Se lines for immediate shipment. 


Note New Address--Note New Phone 


Phone, WATKINS 4367 


EDMONDSON WARRIN 238 Woe. cist 
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TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
FICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


will, through the Bureau of Foreign and Domestic 

Commerce, classify importations of ceramics in their 
proper form. As the statistics of importations are now 
listed, none can tell how much earthenware, plain or 
decorated, hotel ware, plain or decorated, sanitary ware 
and so on is received at the American ports. The sug- 
gestion has been laid before Secretary of Commerce 
Hoover that these classifications be made a matter of 
record, and it is. understood that idea of such changes has 
been looked upon with more or less favor. 

As the volume of ceramic importations is now given 
in a combined form, none can tell the division between 
hotel china and china dinnerware, or earthenware dinner- 
ware or earthenware hotel ware. 


It is understood that the United States Potters’ Asso- 
ciation will co-operate with the Bureau of Foreign and 
Domestic Commerce in giving the Bureau all data it may 
desire concerning the American industry. It is believed 
that it will not require much change in the routine of 
the affairs of the Washington Bureau to make the change 
in its monthly report as has been suggested. 


| T is very like that before another year the Government 


Employes of the Knowles, Taylor & Knowles Co., en- 
joyed a holiday last Saturday at the Buckeye Club country 
home. Many of the employes of the company motored 
north on the Lincoln Highway to the pretty little spot in 
the valley, while others made the trip by interurban. The 
affair was arranged by President Homer J. Taylor and 
Secretary John B. McDonald of this company. 


President Frank P. Judge of the United States Potters’ 
Association has arranged a trip to Washington to com- 
plete details there for the annual meeting of the Associa- 
tion which will be held early next December. “ We will 
very likely have a three-day session,” declared Mr. Judge 
this week, “ and every session will be active. I don’t want 
to say too much about our program in advance other than 
the meeting will be one well worth while attending.” 


While no announcement has been made by officials of 
the National Brotherhood of Operative Potters as to the 
trend of the strike vote now being taken, and which closes 
September 16, it is still confidently believed in this dis- 
trict operations will not be interrupted. Workmen are 
not talking, so it seems. On the surface little interest 
is being shown in the vote except by one or two local 
unions, one of which has not always followed conserva- 
tive lines. The majority of the locals, so it is reported, 
have cast their ballot and other local unions are voting 
this week. The two propositions being voted on are, to 
authorize the executive board of the Brotherhood to insist 
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upon the restoration of the scale prevailing between Aj 
gust and November last year, or an increase of between 
and 8 per cent. in wages; or, the adoption of the existir 
wage scale without any reductions, which manufacture 
have offered, with additional changes as agreed upon. 
the recent Cleveland conference. However, until the fu 
vote is canvassed, none will know the ultimate resuw 


Samuel Morley, the well known pottery sales manag 
of Sebring, O., has returned to his desk from a busine 
trip through Ohio. 


The use of oil burning equipment for both glost ar 
bisque kilns is being extended in a rather generous mai 
ner. The National Products’Co., East Liverpool, is no 
equipping the bisque kilns of the Smith-Phillips Chir 
Co., with burners, the glost kilns having been equippe 
previously. Twelve kilns at the Haeger Pottery Co. 
plant, Dundee, Ill., have just been equipped with oil bur 
ers, and the Sherwood Bros., Pottery Co., New Brighto 
Pa., will equip their kilns at once with this system. TI 
1o-kiln stoneware plant of the Louisville Pottery Ce 
at Louisville, Ky., has just had all kilns equipped with c 
burners, and a complete equipment will be attached to tl 
eight kilns of the E. H. Sebring China Co., Sebring, ( 
Like equipment is to be installed on the kilns of the Gen 
see Pottery Co., Chittenango, N. Y. 


Structural steel for the new aluminum plant which 
to be erected at Sebring, O., by Oliver H. Sebring of tl 
French China Co., has been ordered and quick delive 
is anticipated. Production in this new plant is expect 
early in January, so Mr. Sebring believes. Large di 
tributors are now making contracts for deliveries. 


Following a suspension of operations, due to damaj 

caused by a storm, the plant of the National Pottery C 

. . 
Evansville, Ind., has again resumed. 


The Porter Pottery Co., Greenfield, Md., manufactu 
ers of a line of stoneware, has been sold to West Vi 
ginia interests, so it is reported here, and the equipme 
is to be removed to Shirley, W. Va. ) 


Following a business trip to Pittsburgh, Pa., Erne 
McElhose, manager of the Paden City (W. Va.) Potte 
Co., has returned to the plant. Production at this sh 
is practically on a normal basis. 


Although it has not been in operation for about a yeé 
a deed of assignment has been filed by the Mohawk Cl’ 
Pottery Co., Perrysville, O., to one of its heaviest ere 
itors, W. E. Greisinger, of Medina, O. The property ht 


| 
) 


ptember 14, 1922 CROCKERY AND GLASS JOURNAL Twenty-three 


QUWILUULA AIA. 


| 
| 


, a4 ie ee The Place to do 
. we 


HM } i OLN He Bl ae BE ; S 9 B A 
1 ee ce 1c ae a Seasons buying 


tn ae 


ape close association of leading 
manufacturers of crockery. and 


ee 


| eee eee glassware in The Fifth Avenue Build- 
CME honoenmafica building” ing offers many advantages to the out- 
: of-town buyer. Here the spacious 
: salesrooms of these manufacturers 


form a permanent and extensive exhibit 
of goods of all grades, domestic and 
imported. The convenience of finding 
such a wide selection within one build- 


THE FIFTH AVENUE BUILDING 
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Broadway and Fifth Avenue ing is appreciated by the thousands of 
at Madison Square buyers who visit The Fifth Avenue 
NOV ork Building every season. 
Li (((|( (tt (nt 
len appraised at $24,000 and the chattels $600. Liabil- on, and this was a demand for the wood ashes—an excel- 
ies have been estimated at about $60,000. It is reported lent fertilizer. Not a decorating kiln was lost as a result 
tat anew company may be formed to take over the prop- of the scarcity of fuel. 
ely and place it in operation. The line from this plant ae 
\is displayed at the Ft. Pitt Pottery & Glass Exposition Col. Will-A. Rhoads, formerly office manager of the 
éveral years ago. Chelsea China Co., New Cumberland, W. Va., is now 
attached to the office of the Warwick China Co., Wheel- 
« We're highly pleased with the manner new business ing. The New Cumberland plant is not on the active 
ibeing received,” observed W. E. Brown of the United list. 
Sates Pottery Co., Wellsville, O., this week. “‘ The de- Pere, oar 
tind for all of our lines is good, but that for our open The foundation for the new plant to be known as the 
gck patterns is exceptionally so.” Production at this Crescent China Co., which is being erected in the Sebring, 
junt is practically on a normal basis, or as near as is O., territory, is nearly completed. Spurs from the Penn- 
tssible. This concern will have several new patterns sylvania railroad are being built to the site. 


t show on its dinnerware line next year. 
| Business Briefs 
F. W. Dalton, for several years manager of Butler 


‘A new dinner shape is being modeled for the H. R. ; ; 
Bros.’ store, Seattle, is soon to open a 5- and Io-cent 


\yllie China Co., Huntington, W. Va., which is ex- tne Eeadew. “Wig 
fcted to be ready for the trade by January. It will be ae am Ba 


sown in a new line of decorations, especially selected 

{- the purpose F. W. Woolworth Co. have opened a new 5-and-10 cent 
| se. ‘ . 

store at Valley City, N. D. 


One of the smaller plants in this district making a 
s2cial feature of decorated ware, went on just the same 
(ring the coal strike as if nothing had happened. Trucks 
Vre engaged and these went out into the rural districts 
ad hauled in loads of slabs from the numerous sawmills. The J. C. Penny Co. have opened a new department 
‘ns of wood were obtained in this manner, and then store at Topeka, Kan., under the management of J. F. 


Robert Dotten, Portland, Me., has opened a 5-and-10 
cent store in the Fifield building. 


Snething else happened the plant owners did not count Begart. 
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The German Toy Situation 
(Continued from page 17) 

Fuerth in Bavaria, the center of the metal and mechanical 
toy industry, and Erzgebirge in Saxony, where wooden 
and papier-maché toys are made. Conditions in these three 
manufacturing centers are largely parallel at the present 
time. They have been busy and have exported approx- 
imately 80 per cent of their output, but now costs of pro- 
duction have increased and manufacturers are unable 
to give fixed prices except for goods already on hand, 
and these quotations hold good for only a brief time. 

The cost of raw materials used in the manufacture of 
dolls has been rising constantly, especially in the case of 
such imported ones as textiles, rubber, mohair and col- 
ophony, as well as kaolin and lignite from Bohemia, which 
are used in the making of bisque doll heads. There has 
also been an increase in the cost of packing materials, 
varnish and lacquer. 

Stocks of raw materials are unusually small, due to 
the shortage of materials and the lack of working capi- 
tal. The industry, working on a hand-to-mouth basis 
and purchasing raw materials in small quantities, cannot 
buy at a favorable price. The Government does not give 
any subsidy, but has assisted by putting no export tax 
on toys and by establishing trade schools at its expense 
to encourage the industry. 


In the Mail Bag 
Editor Crockery & GLass JOURNAL, 
New York City. September 12, 1922. 
My dear Sir: 

In one of your recent issues you make mention of the 
distress owing to unemployment at present prevailing in 
the Pottery District of England. May I request your 
courtesy to publish the following appeal from the Mayor 
of Stoke-on-Trent which appeared recently in the Staf- 
fordshire Sentinel: 

DISGRESS INGE ES POLTERIES 
An Appeal to the Public 

As a result of the depression in the trade of.the Dis- 
trict there is considerable distress amongst women and 
children, and with a view to alleviating their sufferings 
it is proposed to open a subscription list to provide funds 
for the purchase and distribution of food. 


Carney’s Rose 
Sachet Bags 


A beautiful Ohiffon Bag filled 


with Rose Buds and Leaves 
The delightful fragrance in 
this Rose Bag was produced 


after several years’ experi- 
menting—trying to produce a 


perfume for Sachets that is 
lasting. 


Through a process of freez- 
ing this fragrance is devel- 
oped, and will last from three 
to five years. This Rose 
Sachet makes a very accep- 
table Gift. Write for sample 
and prices. 


CARNEY ART CO. 
Butte, Montana 
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I make an earnest appeal to the public to subseri 
to this most deserving cause, and I feel sure that the mo 
fortunate citizens of the District will give this appe 
their most hearty support. 

Subscriptions should be addressed to me at the Mayor 
Parlour, Town Hall, Stoke-on-Trent; and I sincere 
hope that all my fellow townspeople who are able to assi 
will do so, however small the donation may be. 

S. Sproston, Mayor, 
Mayor’s Parlour, Town Hall, Stoke-on-Trent, 
11th July, 1922. 
Editor CRocKERY AND GLASS JOURNAL, 

New York City. 

Possibly some of your readers who deal largely in tl 
products of the English Potteries, and who have in tt 
past frequently given substantial evidence of their syn 
pathetic interest in the working people of that distric 
may wish to take this opportunity of helping a ver 
worthy cause. 

Any subscription may be sent to me for immediai 
transmission to the Mayor of Stoke-on-Trent. 

Yours truly, 


KeENNARD L. WeEDGWoopD, 
255 Fifth Avenue, New Yor 


Russian Glass and Pottery Production 

Valued at the money equivalents of 1912, this year 
programme of the glass and porcelain works amoun 
to about 8,700,000 roubles, including the selected fai 
tories of the central district, the pre-war production ( 
which amounted to 17,500,000 r, (But the total produ 
tion of all the factories of the central district made abor 
38,500,000 r.) Thus the programme of work arrang¢ 
was about 50 per cent. of that of the production of the 
factories, or about 28 per cent. of the whole central di 
trict. Of the total sum of 8,700,000 roubles, 4,200,000 
falls to the Glass-Porcelain Trust, which in the first hal] 
year did 64 per cent. of the corresponding programm 
assigned to it as to glass 88 per cent. as to porcelain. Fi 
various reasons the production in the second half of ft! 


year will be less than in the first half, 


R. H. Macy & Co. Vote Stock Increase 


Stockholders of R. H. Macy & Co. have unanimous 
voted to amend the certificate of incorporation author 
ing an increase in the capital stock to 450,000 shares, 
which 100,000 shares will be preferred stock of $100) 
share par value and 350,000 shares common stock of } 
par value. 


Glass Imports to Denmark 


In 1920 Denmark imported 1,712,000 kilos, of hou’ 
hold glassware (value Kr. 7,643,000) ; and 87,600 kil 
of various glass articles (value Kr.422,000). In this i 
portation France is conspicuous by her absence; most 
the imports consist of German goods. Before the v 
Belgium occupied the leading position in Denmark, 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


| 

HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITYBE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


, JUMEROUS glass manufacturers in the eastern 
\ territory are facing a scarcity of glass sands, and 

this is especially true of those plants situated in 
ie West Virginia territory. The bulk of glass sand ship- 
rents are started from Baltimore & Ohio railroad ship- 
ing points and a scarcity of cars is given as the cause of 
1e troubles of the manufacturers. The Chamber of Com- 
terce of Morgantown, W. Va., has taken the proposition 
p with the B. & O. to put a train of glass sand into that 
‘strict, shipping out of the Hagerstown and Hancock 
ounty, Maryland, section. Factory stocks of sand are de- 
‘ared to be acute, and unless additional car lots are soon 
eceived, the manufacturers may be compelled to suspend 
erations. This is the first time in years that such a 
varcity of glass has been experienced. 


Fifty blank checks were stolen a few days ago from 
le offices of the Star Glass Co., Morgantown, W. Va., 
id five of these have been filled out and signatures 
ged and cashed. The identity of the parties who took 
se checks has not been announced by the authorities. 


Following a three months’ trip through Europe, Lud- 
ig L. Kaufmann, head of the Kaufmann & Baer De- 
artment store here has returned to his desk. He has 
¢clared that merchandise in European countries is cheap, 
ad that distributors and manufacturers are anxious to 


f 
‘ke care of export orders. 


|A number of departments in the Kaufmann Depart- 
ent store will be shifted when the firm completes the 
tion of an additional story to its buildings at Smith- 
‘Id and Diamond streets. It is likely that the space 
Hw allotted to the china, glassware and housefurnishing 
(partment, which is under the management of J. H. 


arris, will be enlarged when improvements are com- 
jeted. 
} 


News has been received here of the death at Toledo, 
(, of W. L. Milner, head of the W. L. Milner Depart- 
tent store there and also associate owner of the Crow ley- 
alner Department store in Detroit, Mich. Death was 
te result of injuries sustained in an automobile accident 
es he was returning over the Dixie Highw ay, August 
, from Detroit to Toledo. A blood clot on the lungs 
i given as the direct cause of death. 
‘Not much inconvenience is being experienced by the 
f stories in this district on account of the coal shortage, 
‘d the seeming scarcity of cars on some roads feeding 
mines. The United States Glass Co. is rather happily 
ce in this respect because of having its own mines 
1 the Glassport district, and when required shipments 


are easily made to all distant plants of this company. In 
the Millville, N. J., section, however, the scarcity is being 
felt rather keenly, and some rereasete there have not 
resumed as promptly as the owners anticipated. 


Anent the scarcity of glass sand, one of the largest 
sand plants in Pennsylvania, located at Mapleton, has 
been compelled to suspend operations on account of the 
scarcity of both open top and box cars. “It reminds us 
of the rail situation during the war period,” one manu- 
facturer in this district remarked. 


The Brookville (Pa.) Glass & Tile Co., is floating a 
$200,000 6 per cent. bond issue to yield 7.2 and covered 
by mortgage on the property of the company. The pro- 
ceeds are to be used for factory extensions, 

The Twin Cities Glass Co., Ft. Smith, Ark., has gone 
into the hands of a receiver. One of the owners of the 
company is W. H. McSwain, for years engaged in the 
glass business at Moundsville, W. Va., and who is fav- 
orably known in this territory. 


Within a short time, the Independent Glass Co., Sis- 
terville, W. Va., will resume operations. Drying fires 
have been lighted under the tanks. 

With assets listed at $280,660.64 and liabilities $162,- 
506.09, the Florentine Pottery Co., Cambridge, O., has 
filed a petition in bankruptcy in the United States Dis- 
trict Court at Columbus, O. The company formerly oper- 
ated at Chillicothe, O., and sold its plant there to the 
Horton Pottery Co., and then removed to Cambridge. 


Loss estimated at $300,000 was sustained by the Atlan- 
tic Bottle Co., when one of its plants at Brackenridge, 
Pa., was burned a few days ago. The company recently 
completed new buildings on the site formerly occupied 
by the Tarentum Glass Co., and as a result of the fire, 
150 workers are idle temporarily. Four firemen were 
overcome by smoke while fighting the blaze. 


Following the usual summer holiday, operations have 
been resumed at the plant of the Fostoria Glass Co., 
Moundsville, W. Va. All departments are now active, 
and on account of the increased receipt of new business, 
the company is quite optimistic concerning the future. 


Speaking in a general way, demand for glassware has 
an upward trend, and this directly may refer to all lines. 
Tableware is in better movement than has been experi- 
enced in many months, and the approach of the holiday 


(Continued on page 30) 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchants 
Well Posted on the New Offerings Received From the Most Representative Sources 


ATUUONUOVOOTTUUTTNUUUUUQTOAIUUUUIUUUUTTCHUUULLULULOLLCLICLLLULeAecL EE eLLLLLLLLLOGLLE 


A Display That Should Not Be Missed 

A visit to the salesrooms of Guerin-Pouyat-Elite, Ltd., 
should certainly be included in every buyer’s memoran- 
dum if they do not wish to miss a very interesting 
exhibit of new samples. Just placed on view from the 
factory at Limoges are thirty new dinnerware treatments, 
showing an excellent diversity of decoration and a 
variety of decidedly novel effects, in both design and 
coloring, that will surely be appreciated. This is not all, 
however, for there is also a new round shape, that adds 
still further to the attractiveness of the line. Among 
the striking effects is a green and black figured and floral 
design on a bright canary wide band. This promises to 
be a live seller, both in dinnerware and_ short lines. 
Another novelty in coloring that is causing a good deal 
of favorable comment, is a gray and red floral border 
worked out in a refreshing way, that is exceedingly good. 
Some new encrusted patterns are also very rich and in- 
teresting throughout. Several new designs in rich ser- 
vice plates are included in the new samples. Several 
cobalt and turquoise blues in bands, etc., combined with 
elaborate paste gold and encrusted and enamel decor- 
ations are very beautiful, as are also a line of rich cups 
and saucers, and as in the dinnerware line, they are 
shown at a wide price range and represent splendid 
values. In the Baccarat glassware line there are many 
new things to be seen as well as in the Classique lamp 
line. 


Theo. Haviland Line Full of Surprises 


Beginning with two new dinnerware shapes, that are 
a genuine innovation and destined to be received with 
well deserved enthusiasm, Theo. Haviland & Co. have 
produced for the fall season, one of the most thoroughly 
interesting and attractive lines, from start to finish that 
they have ever brought out. While this is saying a great 
deal, it can be said, however, without the slightest degree 
of exaggeration. 

Besides the beautifully modeled shapes, there is an 
array of between thirty and forty new patterns repre- 
sented in the new line. These were revealed for the first 
time this week, at the concern’s salesroom in the Fifth 
Avenue Building, and to say they are attracting an un- 
usual amount of attention is indeed expressing it mildly. 
One shape known as the “ Pilgrim ”’—a delightful octa- 
gonal style, is really very lovely with a certain grace of 
line and correct proportion, that lends itself ideally to 
decoration. Another very effective feature, too, is self 
handles, which are in other words, modeled as a part 
of the shape. The other shape is known as the “ Tour- 
aine,” which is round, with a slight tendency to the oval 
and is equally attractive as the “ Pilgrim.” The complete 
set follows the shape in style, for instance, the “ Pilgrim ” 
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is carried out in octagonal style plates, sugar and cream, 
cups and saucers, etc., thus giving them as well, a decided 
distinctiveness that is not ordinarily found. One of the 
decorative treatments which instantly strikes the faney, 
is an exquisite conception, consisting of exotic birds and 
flowers, done in a grace of style and rich coloring that 
in its sheer loveliness quite baffles description. In a con- 
tinuous border arrangement of varied colored flowers, a 
novel touch given the decoration, is a bird in flight o1 
one perched on a branch and placed at intervals around 
the border. Prettily colored birds and flowering branches 
as a center motif, add still further to the interest of this 
Another treatment has the border without the 
center decoration. In fact, this treatment is shown in 4a 
number of delectable variations. One of those delight- 
fully quaint Chinese floral designs undoubtedly furnished 
the inspiration for a charming cluster treatment, done 
in a color combination of extreme richness. This is als 
varied in several different styles, with rich figured bands 
or borders, as well as with a bird center in beautifu 
colors. Another shows a striking large floral spray exe 
cuted in a vivid purple. Then there is a dainty Dresder 
spray, several very attractive conventional border treat 
ments, and a collection of gold encrustations and fla 
gold patterns that are quite worthy of special mention 
Not to be forgotten is still another, which shows th 
Chinese influence—a rather elaborate all-over design 
comprising a fancy figured light tan and yellow edgin, 
or border, giving a two-toned effect, with a rim decora 
tion of quaint floral clusters in green, pink and bid 
A band of geometrical figures with oval bird and flore 
medallions, in shades of the same colors forms a fram 
for a center floral cluster. The effect is altogether quit 
unique. An exceedingly pleasing touch is given som 
of the patterns by the introduction of a new embosse 
pebbled gold effect, that is employed on the handles an’ 
knobs of the new shapes. The line throughout reflec! 
the greatest care, even to the smallest details. In fac 
there does not appear to have been a thing overlooked 1 
make it as fine in every respect as possibly could u 
produced. | 


pattern. 


Here’s a Good Item for Gift Shops 
Individuality is well displayed in a new line of dec 
rated items which will strongly appeal to the buyer ¢ 
gift departments and shops, and which has been recent 
put on the display tables at the salesroom of the Centr 
Glass Works, 1107 Broadway, in charge of A. P. Doctc 
in the form of boudoir candlesticks. The shape, in 4) 
form of the handled saucer candlestick, is distinctive al 
the excellent workmanship in decorating will appeal 
the discriminating buyer who is in search of sometht 
(Continued on page 30) 


| ETAIL trade in Chicago last week was greatly 
oo by the scorching rays of the sun, 
which gave Chicago the hottest September weather 
1 over fifty years. The thermometer mounted to 94, 
5; or 96 every day of the week with the exception of 
aturday, when it was only slightly lower. This hot 
yell, which is the most severe of the season, discouraged 
iopping. Retailers, while securing a certain amount of 
paness: did not get the amount warranted at this time 
f the year. Mrs. Shopper found the weather too un- 
UB rortable to venture forth, especially into the busy 
ad congested loop district. Even the outlying stores 
und business slow. One merchant in the outlying sec- 
on said: “ Our business has been slow this week, due to 
e extremely warm weather. But you cannot blame 
ie shoppers for staying home when it is 96 in the shade. 
(ur phone orders, however, have shown an increase 
aring the week.” 
t 


Wholesalers’ and manufacturers’ representatives re- 
jrt a continuation of the improvement in china and 
ass business since the middle of August. Premium 
Lsiness is also moving in greater volume. Housefur- 
1shings and lamps were in good demand during the 
tnth of August, and this demand is expected to hold 
ao steady through the Fall months. 


IThe next meeting of the Glass, Pottery, Lamps and 
fusefurnishings Association of Chicago was scheduled 
f{- Thursday of this week. The Publicity Committee 
the Association, under the chairmanship of Clyde W. 
Fasner of Kelly & Reasner, has already set about the 
wrk of preparing a campign of advertising for the next 
Anual Exhibit to be held in Chicago at the Congress 
Fitel in February. 


The Standard Lamp Manufacturing Co. of Chicago, 
nkers of a complete line of floor, table and bridge lamps, 
lireased the capital stock of the company $15,000 last 
Wek, bringing the capital of the company up to $100,000. 
A. Butz, crockery and notions buyer from Muscatine, 
I'va, came to Chicago recently on a buying trip. 


"itkin & Brooks, dealers in china, glassware and lamps, 
a now conducting their annual September Sale of 
Anerware. Among the “ specials” offered in this sale 
a 100-piece imported china dinner sets as low as fifty 
lars, English semi-porcelain 100-piece sets are reduced 
1335 and $50, while domestic sets of semi-porcelain con- 
Sling of 100 pieces are priced from $25 to $37. 


| 
| 
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THE CHICAGO MARKET a1 


J. H. SMytHe, REPRESENTATIVE 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


The Buddy L. Sales Corporation, 1619 Sixth Avenue, 
Moline, Ill., was incorporated last week for $24,000. The 
new concern will manufacture a line of toys for the 


Those interested in the com- 
Jay U. Barnard, and J. B. 


department store trade. 
pany are E. H. Sleight, 


Loewinger. 


An association has been formed among the State Street 
Merchants which has for its purpose the promotion of 
business along South State Street. The organization 
makes its headquarters at 450 S. State Street and is 
known as the State Street Merchants’ Association ,in- 
corporated not for profit. The leaders in the movement 
to form such an association were Sidney H. Selig, Leo 
Heller, Harry L. Ringer. 


Among the buyers in the Chicago market recently were 
G. J. Berg, of Ironton, O.; C. W. Keuns, of Topeka, 
Kan.; J. H. Folwell, of Dareanors ir pi veVe ands) ales 
Boylan! of Elyria, O. 


E. M. Knowles, well known dinnerware manufacturer 
from Chester, W. Va., spent some time in Chicago the 
latter part of August. 


The Inland Glass Co., 744 S S. Michigan Avenue, was 
incorporated last week under the state laws of Delaware. 
The capital of the company is $500,000 and 10,000 shares 
of no par value stock. The officers are J. B. Weaver, 
president ; and H. P. Withers, secretary. 


The American Lamp & Shade Co., makers of wood- 
turned lamp bases, hand carved bases, and an extensive 
line of silk and parchment shades, has filed articles of 
incorporation with the secretary of state. This concern, 
which is located at 1313 Harrison Street, Chicago, has 
a capital stock of $15,000 and the officers are Herman 
Drezner, Josep Winogrond and Irma Winogrond. 


The Peoria Toy Manufacturing Co. has been organized 
at Peoria, Ill., 214 W. Washington Street. The company 
received a state charter last week granting them permis- 
sion to manufacture and distribute toys made of wood. 
Those interested in the company are J. P. Coney, Leo. 
G. Charvat, and H. D. Morgan. 


The Chatham Electric & Fixture Co. has been organ- 
ized in Chicago to buy, sell, make and manufacture all 
electric lighting or kindred specialties. Incorporators are 
George I. Winters, Patrick Graham and W. E. Kinsella. 
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BOVER SMO = 2 
2 CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS so 
" GIFT SHOP & ART GOODS-DOLLS’& TOYS 


Bp ™ Ready 10 


oo. 


WALTER B. ANDREWS HEYWORTH BUILDING 
USE 30 East Randolph Street 

THE PALMER HO Corner Wabash Avenue Madison and Wabash 
A c Room No. 405 
invites you to inspect : 

° ° Representing 
the following lines. MONGNGAR CIEE: Co! 
Co-OPERATIVE FLINT GLass Co. 
THE DuNCAN & MILLER GLass Co. 
THE 
Imported overglazed 
CHINA COLORS PLACE 
Powdered or Mixed for Use 
Everything for China Decorators TO 
PILKINGTON MANUFACTURING BUY 
co. 
3223 W. Lake Street Chicago GLASSWARE 

Albright China Co., Room 25 A few words in this space will bring The John S. Ward Co., not Inc. 
Fine Dinnerware and Fancy China. : Room 1508 
I. E. Mincks, Sect’y and Manager. in many dollars E 
W. T. Darden, Mgr, Sales. _ Luster Tea Waren 

Phone, Dearborn 4700 Phone Wabashia60 peepee eer one 

Crooksyville China Co., Room 591 Gift Articles 
Makers of Dinnerware fae -| Lamps and Shades 
Represented in the Middlewest and — 
* hee We E. eee y { 

pga drente area Pk THE HAEGER POTTERIES, Inc. 

W. T. Darden Co., Room 51 Pottery of Distinction 7 / 5 2 
chagetaekel sk py oa RepEr y of ae Your Ad here will reach the 
T. A. MeNicol Pottery Co. Dundee, Illinois ae) ‘ PI 
Gencaca: Pottery Cos Tne: Chicago) atapieaere trade you want. Phone Wabash 


Transparo Cloth Corp. § ae 
Home Electric Sales Co, W. C. OWEN 


860 for partici : 
17 No. Wabash Ave, for } tlars 


Guernseyware, Room 562 
COOKING UTENSILS 


Vitrified China, Plain and Decorated 


ROLLED EDGE HOTELWARE 
Vitrified China, Plain and Decorated FRENCH CHINA CO. JOYCE ART STUDIO 
e ie he eae eateries Finest encrusted gold china work. Spe- | 
LGIOTUOUNST TEASE OO a Office and Display Room cial lustre and gold band _ glassware. 
Original designs in floral decorations. 
OR Pare por seca no ae 43 136 West Lake Street Phone Austin 1500 
innerware, ote lina an pe- 
cialties. Established 1876 at Hast 5006 WASHINGTON BLVD. 
Liverpool. Geo. W. McNicol, Mgr. 
Thomas F. Reid, Room 562 
Dinnerware, Vitrified Hotel Cooking KAY BEE CHINA WORKS FOSTORIA GLASS CO. 
waren ae Tea Pots, plain and Chicago Display, 806-7-8 Masonic 
Aluminum for special sales and high Manufacturers Temple 
rade Cut ass. = = : 
Rigctrie Irons, Toasters and Curling High Grade China re Glas Harry G. Dalzell | 
Irons. : Phone 
Phone. Dear, 4700 CHICAGO ILLINOIS ; Etchings, Cuttings Central Bean 
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READY 10 SERVE 


BUYERS: OfF- 


ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oc 


™“ GIFT SHOP & ART GOODS- DOLLS’ 


ETOYS 


LIN-O-LITE SHADES 


\n innovation, hand painted Linen, Silk 
‘ined and Silk Braid Trimmed. Durable 
ind strong. Made by 

VOLKMAN & CO. 


3223 W. Lake St. 


THE UNITED STATES 
GLASS CO. 


| Room 409, 30 E. Randolph Street 
pol WA Renshaw, Chicago Representative 


JUR CHICAGO DISPLAY ROOM CON- 
| TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


Here’s a good business building 


ard for sale at a little price. 


Phone Wabash 860 


a 
Ss 
<a 


HE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunps 
1319 Michigan Ave. 


his “card” can be made to yield 
'g dividends. Phone Wabash 860 for 
tes, 


hile in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Bonita Art Co.; N. Northwood 
Co.; Mound City Glass Co.; D. C. 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 


LEWIS H. SIMPSON & CO. 


Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 


Glass Mfg. Co., and H. R. Wyllie 

China Co. 
Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 

ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


_ /ones CO, 
Chicago 


REPRESENTING 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


PROGRESSIVE 
CHINA DECORATING CO. 
Decorators of fine imported and do- 
mestic china. Monogram and design 
duplication a specialty. 

1836 W. Van Buren Street 
Phone West 3645 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware. Pompeian Lustre. and _ hand 
painted china for gift shops and depart- 
Inent stores, 
3620 Roosevelt Road 

Phone Nevada 7046 


HISPANO-MORESQUE 


LUSTRES & METALLIC GLAZES 


Vases, Bowls, Lamps, Comports, 
Candlesticks 


THE N. O. CEDERBORG CO. 
Chapman Block, Aurora, II. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Pigtgla pee Wea Nel ED 


E can use three first class salesmen. Have the following 

territory open: New York State, Pennsylvania, West Vir- 
ginia, Maryland, and Virginia, also several states in Middle 
West and South West, for first class salesmen for established 
line of light cut and decorated glassware. Give references and 
territory desired in first letter. Box 200, care CROCKERY AND 
GLASs JOURNAL. 


l Gee house requires a number of men in different 
sections of the country calling on the house furnishings trade, 
to sell their line, no samples required. Box 202, care CROCKERY 
AND GLASS JOURNAL. 


ST RUAGTLONS WAN TED 


yee of 20 years’ experience in the pottery, lamp and 
cut glass lines wishes to make a connection by October Ist for 
the south and middle west territory. Has a large acquaintance 
with department store buyers and jobbers. Box 192, care 
CROCKERY AND GLASS JOURNAL. 


Bess and Manager with seventeen years experience in 
glassware and china is desirous of securing a position in 
the same capacity either with a wholesale or retail establish- 
ment. Box 203, care CROCKERY AND GLAss JOURNAL. 


BUSINESS@MORE OR TUNITIES 


VERSTOCKED on Hotel Ware, individual butters and 

Creamers in regular factory seconds, at $2.00 per gross in 
large quantities only, F. O. B. Boston, all kinds of Dinner Ware 
and a specialty 5 & 10c. assortments. Box 201, care CROCKERY 
AND GLASs JOURNAL. 


OR RENT—Store and basement 24x80, 33 Cooper Square. 
Louis Weinberger, Attorney, 1457 Broadway, Bryant’ 6367. 


EPRESENTATIVE HOUSE wanted for China Tea and 
Breakfast Ware. R. H. & S. L. Plant, Ltd., Tuscan Works, 
Longton, Staffs., England. 


Glass Factory Activities 

(Continued from page 25) 
season has caused more activity in the demand for blown 
and stemware. Lighting glass is also moving better than 
formerly. 


Novelty glassware, such as was made a leading feature 
during the last Pottery and Glass Exposition at the Ft. 
Pitt hotel, seems to be in very active demand, and this in- 
dicates that buyers are anticipating requirements for de- 
liveries in time for the holiday rush. Department store 
buyers have started to order for their late fall and holiday 
business, and as a result the future order files in a number 
of plants are filling rapidly. 


As was strongly intimated last January during the 
Pottery & Glass Exposition here, that the Dominion 
Glass Co., of Canada would announce an extension pro- 
gram ere the year closed, it now develops that the com- 
pany proposes to expend $1,000,000 in new plant con- 
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struction at Montreal. A former well-known Pittsbu 
glass man, who was in close touch with the Canad 
situation early in the year, is believed to have had mt 
to do with the ultimate decision of the interest to expar 
Officials of the Dominion Glass Co., visited Pittsbu 
last January, when the extension was discussed at leng 
A general line will be featured in the new plant, it 
said here. 


What’s New in the Market ? 
(Continued from page 20) 


good to appeal to a large number of customers. Anotl 
item, consisting of melon sets, including plate and boy 
is shown in two decorations. One is in the form 
a wide light blue band, panelled in gold, while the ott 
is a deeper blue band overlaid with a deep gold scallop 
border with a small cluster of grapes design. The co 
range includes blue, old rose, black and plain crystal w 
gold encrustation. The wide band of color is divid 
into panels with gold lines, finished with gold edge ba 
and the top of the candle socket and the top of the loop 
handle are likewise finished in coin gold. Mr. Doctor 
also featuring a large line of blanks of excellent qual 
for cutters, including a particularly attractive shape ir 
handled flower basket, and well designed colognes, suga 
creams, relish dishes, and 4-piece boudoir sets. ; 


Mexican Consular Dues 

Consular dues for the certification of invoices coy 
ing goods shipped to Mexico are to be figured on | 
basis of 3 per cent of their current market value in’ 
cases of merchandise quoted or sold at places where M: 
ican consulates are established, according to a reply: 
an inquiry on the point made by the American Mar: 
facturers’ Export Association. In case the goods 1 
quoted where no Mexican consulates are established | 
dues should be figured on the basis of 3 per cent of thi 
value at their place of origin, plus the freight and ott 
costs incurred by their being transported to a point whi 
the invoice can be certified. The association’s inquj 
was made of the General Administration of Customs! 
Mexico and the ruling was made by the Mexican Gove: 


" 
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= i 
sole owner of the Patent Celluloid Cap & Metal Ring Co, I 


NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper” Ca 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; | 
are also prepared to supply special size! 
order. Write us for prices and sal 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Sha’ 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globe 
all cotors. Private Moulds Worked. 


FACTORY: | 

255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, x! 
New York Office: 290 Broadway. | 

| j 
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BUILDING FOR THE FUTURE 


HILE nothing should be left undone which good 
4 \\/ business demands should be done to handle th: 
efficient operation of a store from day to day, th: 

merchant should have vision. He should not be entirely 
oreoccupied with the plans and details of today but shoul: 
zive a little thought for his store tomorrow. If a busines: 
s to grow steadily and expand to include an ever widen- 
‘ng circle of customers, the policy of the store must not 
overlook this potential patronage. This long view oi 
rade is given a good deal of consideration by practicall\ 
ull of the largest and most progressive stores. And it i 
ziven attention because it is allied with profits. No store 
‘s so well managed that the management cannot be im 
>roved. Even in the best conducted stores many thing 
are but imperfectly done when they should be more et- 
iciently done. But not many of these things are so 
closely related to profits as the long view of building for 
whe future. And this is so because of a very simple rea- 
son. The reason is, that a pleasant store to trade in will 
always be preferred by the majority of customers. 


HIS long view, this utilization of the opportunities of 
‘+ today to assist in building business for tomorrow, 
cannot be put into force very well through even the best 
‘hought out policy of the management. It requires the 
tearty and constant support of the salespeople in the 
store. Good salespeople are fully aware of the significant 
value of this phase in modern retail merchandising. But 
ee are a very large number who, judging by their man- 
ler, are certainly not. It is always profitable to show all 
“ustomers every consideration and the consideration of 
sourtesy is one which none can afford to overlook. The 
act that this or that customer is not particularly agree- 
ble to serve, or that this or that person looks 
ut does not buy anything, has nothing whatever 


to do with it. The obvious fact that here is a prospective 
customer in the store should be sufficient evidence to 
every salesperson to “ treat ’em right.’’ And if you treat 
them right, you make the store an attractive shopping 
center, not only selling merchandise but selling the utmost 
in agreeable service with it. 


HE human equation figures to a very large extent 1n 
merchandising. Any person who has bought or sold 
goods should perceive this. And perceiving this, it would 
seem that any one possessing the intelligence to sell goods 
should carry it out as a logical essential in handling cus- 
tomers. But a good many don’t. Perhaps they are care- 
less and not enough interested in their work to think of 
anything but writing sales checks. These square pegs in 
round holes will never fit as they are. But I am inclined 
to believe that there are not so many square pegs as is 
commonly supposed; that the so-called square pegs are 
misfits, not through any defect in selling ability or per- 
sonality, but because they lack a proper appreciation of 
Selling goods at retail or otherwise 1s more than 
This means that the 


selling, 
a 50-50 psychological transaction. 
majority of goods are sold not on price alone, but on the 
agreeable personality and intelligent sales talk of these 
who distribute merchandise to the public. If you run a 
cheap-skate store you can cut out building for the future 
with less injury to your business. But you can’t get away 
from good humor in selling if your store happens to be 
on a little higher plane. Philosophy is needed in selling. 
Almost all experienced salespeople acquire it. All ef- 
ficient salespeople must possess it. Only those salespeople 
who fail to acquire this selling angle from the customer’s 
point of view by experience, are square pegs in round 
holes. If they don’t know, teach ’em. If they can’t learn 
fire ’em and build for the future. 
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The ‘‘Ear-Marks”’ of a Good Salesman 


Process of Weeding Out Inefficient Trade Builders Important Factors in Reviving Business Is 


Opinion of Well Known Sales Manager—Here Are Some of His Ideas on Better 
Salesmanship and Some Reasons for the Failures 


OOD salesmen and a return to proper selling 
G methods are vital factors in producing the long 
desired revival of business, according to the sales 
manager of a large selling staff. The present state of 
business, he said recently, is bringing home more forcibly 
to the heads of manufacturing and wholesale firms 
the need of a reorganization of their selling staffs 
to meet the requirements which were necessary 
before the war, in order to market their products 
successfully, and the next twelve months will still more 
strongly emphasize the importance of this reorganization. 
There must be some sound reason, he continued, why 
many thousands of men, whose vocation during the last 
five years was that of salesman, are now out of work 
During the war, the usual army of salesmen was aug” 
mented by many men from various ranks, whose drifting 
into the selling game was unwarranted. Most of these 
men made good to some degree, because of the great 
shortage of merchandise in all lines, the extravagant 
method of living and the overnight wealth, all of which 
contributed toward easy money and easy sales. 

It did not take long, after the armistice was signed, 
for the process of elimination to begin and thousands of 
these men began to ask themselves why they were not 
making good. It just happened. They did not seem to 
know why they were out of jobs or why they were not 
able to produce, but, almost at the same time, thousands 
of these men started drifting. The process of elimination 
is not yet over. There are still many salesmen who at 
in the wrong vocation and also have not yet “ got on 
to themselves as to this fact. 

What should suggest itself as the proper line of de- 
markation between the “ before-the-war ” salesman and 
the type which secured easy sales during the war period? 
First, an intimate knowledge of the lines which they 
represent and which can only come to a man through 
long experience in the line. We must goscven.a step 
further—long experience in a line alone is not enough. 
There must be a concentrated absorption on the part of 
the salesman of the “ why and wherefore” of his mer- 
chandise and a certain inquisitiveness that must be ever 
present so that the last detail will be properly mastered. 
Too much dependence is being placed by salesmen on 
the idea that the “strength” which a manufacturer has 
put into his line should be easily recognized by the buyer 
and that this will of itself consummate a sale. Unless 
the salesman knows his line down to the last detail and 
this is brought out to the buyer, the hidden merit of the 
products of the manufacturer is lost, that certain a 
thing of which the heart and soul of the manufacturer 


has gone into, but which a hasty examination does not 
disclose. 
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The result is that, from year to year, an increasing ten-| 
dency is being shown on the part of retail stores to recog- 
nize an article only by its price, regardless of its intrinsic 
quality. In other words, that particular article must 
emphasize itself almost immediately as something cheap. 
This is where real selling must enter, a fact that has not 
received the proper attention, more from ignorance than 
desire. | 

I claim this condition has reacted not only against man- 
ufacturers, but has been the means of impairing the mer- 
chandising methods of many of the large stores and of 
inclining the public to price purchasing. | 


Furthermore, the greatest fault that I have found in 
the average salesman, through personal knowledge and 
observation over many years, is that he permits himself 
to be guided in the covering of his territory by the ideas 
of a few of his good customers. I mean that, in a large 
number of cases, a salesman becomes very friendly with 
one or two accounts and this friendship, and possible at- 
tachment, has influenced the salesman on local conditions, 
the possibility of booking business and the proper time to 
cover his territory. In fact, I have found he gets into the 
habit of only quoting what this or the other fellow said, 
these being a few good accounts, in explaining the rela- 
tionship of the many accounts included in his territory. 

If a salesman would remember that, over any given 
territory, he usually serves several hundred customers, 
and try to gauge his viewpoint from the best 
requirements of selling these several hundred ac 
counts, rather than have his judgment warped by what a 
few accounts tell him, he will be far better off in the long 
run. 

We have found that “star” salesmen do not exist 
any more and that we have recruited our very best men 
from those who have worked their way up in our com- 
pany from the ranks. Through steady progress they have 
absorbed the proper requisites of a substantial knowledge 
of the business, have coupled this with energy and en 
thusiasm and have gone out and made good. 

Another great fault that is evident in a considerable 
number of salesmen is that they assume to know what the 
buyer does or does not want to purchase. The guessing 
of what a retail store wants to buy is not a part of the 
salesman’s job. It is entirely up to the manufacturer tc 
guess just what will be the best selling goods for the com 
ing season. If more salesmen would forget the idea that 
they know what their customers want, and would give the 
buyers a little more credit for knowing themselves wha! 
they desire, then many more sales would be effected. 

After all, if a manufacturer wanted to work out his 
lines according to the ideas of the salesmen, instead of 
producing as diversified an assortment as most high grade 
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nufacturers do, he would save many thousands of 
(ars and bring his lines down to a minimum. But, 
jm general experience, manufacturers long ago dis- 
vered that there is no way of guessing just what the 
nerican public wants and that the only way to secure 
ood business is to bring out as wide a range as possible 
efit in with the individual needs and ideas of stores 
cttered all over the country. 

dere’s the big point for the salesman: Don’t assume 
4 much as to what your trade wants, but show your 
7, show it complete, every sample. Let your buyer 
che judge, and it will surprise you to see the many sales 
1, will be effected on lines that you did not think they 
‘ild need. 

as a final word, I have come to the conclusion that 
ne is no cut and dried way to recognize a good sales- 
i. It’s as wide a guess as “ guessing the horses.” All 
1 an executive can do is to try and come to the same 
ision that a buyer would come to on- being solicited 
yt salesman. Has he a good personality? Does he look 
cest and is he liable to give a square deal? Is he a 
«ker and does he ring true blue? These are the vital 
2s and the only real ones that can be made in the 
Iction of an applicant. Having these qualities, coupled 
in hard work and an intimate knowledge of the line, 
1salesman should be well on the way toward results. 


\ ) 


The Belgium Glass Industry 

1 special glass, work still continues at the Glaces de 
ex, at Courcelles, Fauquez, and Gilly. The “ Ver- 
ws et Produits Chimiques du Nord” have now re- 
ued the manufacture of sodium sulphate, which had 
/= stopped entirely for some time so as to enable their 
«mulation of stocks to be sold. The production, which 
ie present moment is about 200 tons per month, will 
ctly be doubled. The works have received numerous 
(rs for glass from South America, and a second fur- 
8 will be working again in a week or so. In bot- 
and hollow ware in the Borinage district the “ Ver- 
1 du Boussu”’ is still at a standstill, but it is stated 
athe directors intend to reopen the works shortly. At 
tippes work has again stopped; the dispute between 
€nanagement and the hands on the score of irregu- 
ry in production is, however, assuming a more con- 
liory tone, and a resumption of work is hoped for 
a At St. Ghislain, owing to the dismissal of a cutter, 
eiands struck, but they have now returned to work, 
tlugh the man discharged has not been reinstated. 
he center of Belgium, St. Laurent is also still closed. 
t al-St. Lambert a fourth furnace has been rekindled, 
itso far, no date has been made public as to the re- 
nition of work. A furnace is also being rekindled at 
e Verrerie Van Steenacker,” at Vaux-sous-Chevre- 
1, and yet another has been relighted at the works 
lelhaize-Dethier in Chénée. This firm is also going 

‘d flasks and bottles to their former production of 
tw ware. In the bottle branch the situation continues 
ay. The furnace at the ‘‘ Verrerie Evenve Lion,” at 
alige, has been reconstructed; it has eight pots now in- 


stead of four as before. At the “ Verrerie Ouvriére de 
Fraire ” various important alterations are also being car- 
ried out, and a furnace with from 12 to 14 pots is to be 
constructed. 


The French Glass Industry 

Generally speaking, it may be said that there is an im- 
provement in the French glass trade. According to notes 
to hand from different districts, we learn that at Pont- 
St.-Pierre (Eure district) glass factories report a satis- 
factory amount of work, Similar reports are to hand 
from Givors. In the Saone and Loire region work is very 
brisk at glass firms, and almost all concerns report a 
recovery of work. The glass works at Creil has re- 
kindled a second furnace, French disputes are reported, 
as, owing to a reduction in wages, hands have ceased work 
at the Verrerie de Brardville, at St. Lazare (Dordogne) ; 
at Rambouillet, as the directors have refused to increase 
their wages, all the blowers have struck at the “ Société 
Anonyme des Verreries d’Arleux et de Rambouillet ” ; 
the directors, in return, have decided upon a lockout, and 
125 hands are now out of work. In the Sarre, on the 
contrary, the strike at the “ Verreries Hirsch & Hem- 
mel,” at Fenne, has come to an end, 


The German Glass Industry 

Glass firms report that enough orders are now on 
hand to keep them busy for several months. Orders from 
abroad are coming through steadily in spite of the lack 
of equilibrium still existing between prices in the home 
and foreign markets, and exports of this kind of glass 
are also increasing. The production of the glass works 
in the west of Germany has been reduced owing to 
accidents which have occurred at the two largest fur- 
naces in Sulzbach and Witten, where a strike has pre- 
vented the resumption of work. After a strike lasting 
thirteen weeks, work in the blown plate-glass works has 
been resumed at Furth on the basis of a weekly wage of 
Mk. 1,265 per job. The demand for hollow ware still 
remains very heavy, except as regards so-called “ quality ” 
lines, i. e., high-priced lines. In cut glass the home de- 
mand has fallen off, and export business is becoming 
difficult owing to the constant increase in the costs of 
manufacture, so that it is becoming increasingly difficult 
to compete with foreign products in the world’s markets. 
The demand for bottles is so large that orders are now 
only being accepted for delivery at distant dates. Sup- 
plies of raw materials are satisfactory with the excep- 
tion of fuel and soda. The price of Bohemian lignite 
is becoming prohibitive for glass works in the south of 
Germany, Prices continue to advance. The Central 
German Hollow Ware Syndicate, at Leipzig, has in- 
creased the extra “advance charge” at the end of all 
invoices to 250 per cent. for white and colored goods, 
and to 275 per cent. for other sorts. 

According to Assistant Commercial Attache Donald 
L. Breed, Berlin, at the end of 1921 the glass industry 
of Germany was very active, particularly owing to large 
foreign orders. Inland demands were, in consequence, 
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only partially supplied. The new export order of the 
Aussenhandelsstelle, requiring the invoicing of export 
goods at prices equivalent to those prevalent in the im- 
porting country, is expected to affect exports and corre- 
spondingly facilitate domestic purchases. 

At the close of the year the glass industry in France, 
Belgium, Czecho-Slovakia, and the Scandinavian coun- 
tries were reported to be inactive, and this slump in- 
creased the business of German manufacturers. With 
the revival of the industry in these countries it 1s ex- 
pected that German production will fall off. The “ Glass- 
huette,” one of the leading journals of the industry, states 
that “ particularly Belgian and Czecho-Slovakian compe- 
tition is making itself felt, though still without any re- 
markable effect.” 

Aside from this foreign competition, the industry is 
at present faced with the difficulty caused by the lack 
of soda and by the shortage of coal. The “ Industrie 
und Handels Zeitung” claims also that the approach of 
raw materials and production costs to world market prices 
is also beginning to show unfavorable effects on the in- 
dustry. There is, of course, a general upward trend of 
prices in the industry. 

Exports of glass and glassware in January amounted 
to 12,246 metric tons, whereas in February only 7,749 
metric tons were exported. Chief among the glass ex- 
ports during both months was hollow glass, of which 6,212 
metric tons were exported in January and 4,393 metric 
tons in February. During 1913, the average monthly ex- 
ports of glass and glassware amounted to 16, 952 metric 
tons. 


How’s Business? 

Cooler and more seasonable weather, the settlement of 
the coal strike, improvement in the railway traffic situa- 
tion and marked progress of the tariff toward completion, 
are all reflected in the more active trade shown during 
the current week and Bradstreet’s reports that while a 
great deal of irregularity is still visible in various lines, 
the big outstanding feature is that American industry is 
not to be longer starved for fuel, and wholesale and retail 
trade has also measurably improved. 

In THE East 

In New York a very fair demand is noted in crockery 
and glassware, imports, particularly of the finer grades 
are showing a substantial increase and shipments are ar- 
riving with more promptness than for some time. Table 
glassware is in quite active demand and there is also a 
good demand for lighting glass ware. Housefurnishing's 
are fair. In the toy line business is fairly good and 
orders are being placed for the holiday season in good 
amounts. Domestic toys are not moving as well as ex- 
pected and buyers are reported waiting for German goods. 
Japanese toys are quite plentiful. In Boston trade is fair. 
Philadelphia reports that crockery and glassware busi- 
ness is good, prices are firm and the reopening of restau- 
rants with the usual fall increase in city dining room 
business has resulted in good replacement buying as sea- 
shore trade wanes. In Pittsburgh general improvement 


is noted in all lines and department store trade is active 
Buffalo reports that trade and collections are fair, indus 
try improving and building very active. 
IN THE WEST 
In Chicago more buyers are in the market and whil 
retail trade is spotty strike settlements and cooler weathe 
is improving trade but collections continue backwar 
Cincinnati reports while industry is improving, not mue 
change is noted in retail trade which continues qui¢ 
with collections slow. In Detroit wholesale and reta 
trade is fair with sales averaging a trifle better than la: 
year, employment shows a decrease of about 3,000 me 
for the week and collections are slowly improving. § 
Louis reports that trade prospects are brighter, and me 
chants in the region of the coal strike are buying mot 
merchandise than usual. Building is active and colle 
tions are improving. In Minneapolis trade is quie 
collections are slow to fair and wheat is low but stead 
St. Paul reports that wholesale trade is satisfactory, dt 
in great part to the number of outside merchants visitir 
the Twin Cities during the State Fair, crockery busine 
is normal but collections continue slow. In Omaha tra 
is improving, retail trade being benefited by the f 
festival but collections are slow. | 
IN THE SOUTH 
In Baltimore a better feeling is noticeable and Se 
tember promises to be a better month than August wi 
retail trade is picking up and Southern buyers are me 
numerous. Chattanooga reports that cooler weather h 
stimulated retail buying and dealers in housefurnishin 
are doing a good business, industry is recovering a 
building is active. Birmingham reports that trade a 
industry are fair. In New Orleans factories are on f 
time, trade is fair but collections slow. Dallas repo 
that wholesale trade is increasing as country merchaj 
are buying more in anticipation of a good cotton cr 
Retail trade is fair and collections have improved. | 
On THE PaciFric CoAsT 
In San Francisco a general improvement is no 
in retail trade, country business shows improvement 
buying is for immediate needs, crops are moving wl 
building is active and collections are fair. Seattle rept: 
trade as fairly active, building continues to make g| 
gains, labor is well employed and collections are fair. | 
In CANADIAN CITIES 
In Toronto trade shows but little change but senti] 
is better and stores benefited by big attendance at} 
exhibition, the total attendance breaking all records 
1,372,000. Labor is in better demand than for | 
two years, building trades active but collections are S| 
Montreal reports manufacturing and industry impro| 
retail trade good, crop prospects are excellent and co! 
tions continue fair. 


} 


Challenge Senate Tariff Figures | 
Challenging the facts presented by the Senate Com! 
tee on Finance as to the profits of importers, the Nati 
Dry Goods Association has issued a sharp reply to 
Administration leaders, charging that the statements Y 
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ot accurate. The exhibits made during the “ tariff side- 
nows”’ on the floor of the House and Senate were as- 
uiled as not having been a true representation of the 
acts. 

| Through the medium of affidavits furnished by the 
jading New York and Chicago firms, the association in- 
sted the committee, in its report of imported mer- 
aandise and retail prices, had distorted the facts and 
wen the public an “unwarranted and misleading im- 
ession.” 

| Gimbel Brothers charged glaring errors were made 
| the document and that they imported less than 2 per 
(nt. of their purchases. They gave their net profits for 
‘ree years (before deducting income and profits taxes 
id but after giving effect to taxes at 1922 rates) as a 
sfutation, 

Metal pie plates sold at 29c. were landed 18.89-100c. 
jstead of 10 3-1oc., state R. H. Macy & Co.; no berry 
‘ts were retailed at $4.75, but the nearest this price which 
tually sold at $4.89 cost $2.50 instead of $1.64; an 
aminum saucepot sold at $1.24 cost 7oc. instead of 4oc., 
fis firm also alleges. 

| Affidavits from F. A. Schwarz state that a German doll 
slling at $4.50 cost $2.23 instead of $1.10; that a rubber 
Ill bought in the United States and not imported cost 
4c. and not 15¢.; that a German building toy also bought 
ithe United States and not imported cost $1.90 and not 
éc. as stated. 


1 


lail-Order and Chain Store Trade in August 


Following will be found a summary of sales of mail-order 
Fases and chain stores for August and eight months, with 
Cnparisons: 


Vail-order Aug., 1922 Aug., 1921 July, 1922 
Sirs-Roebuck .......... $12,156,190 $12,477,430 $12,244,961 
Mame Ward ........... 5,552,906 5,483,413 5,110,163 
| = 
. Ue 17,709,096 17,960,843 17,355,124 
hain Stores 
TW. Woolworth ...... 12,959,756 11,640,739 =: 12,557,490 
PomKresge |.......... 5,122,069 4,311,258 4,900,828 
EMMBISTESS: oh. ces ee ee 2,224,772 2,191,202 2,249,523 
ee 1,905,223 1,660,321 1,836,729 
a 22,211,820 19,803,520 21,544,570 
| Grand Total....... 39,920,916 37,764,363 38,899,694 


Te total sales for August reflect a gain of 2.6 per cent. over 
thse for July and 5.7 per cent. over those for August last year: 


aa Change 
Tail-order Eight mos.22 Eight mos.’21 PuGk 
SiemRoebtick .............. $106,904,376 $112,569,004 pn 5.0 
BmmeWard ......0....0. 00: 52,463,540 46,982,968 1 11.6 
| 
> 3 159,367,916 159,551,972 pv 41 
hain stores 
BM Woolworth .......... On Taeoome eA 613.561 - 1 133 
8s. MreSeC. 25s. .sceeee se 36,921,258 32,568655 1 13.3 
s MMMTESS ..... cel cen ce. 17,489,564 16,890,184 1 3.5 
Stulte 3:0 EE BIOS. cere ane eee 13,891,015 12,792,599 ie SSH) 
Se 164,033,157 146,864,999 1 11.7 


| Grand Total 


ame FT OLEL Cc enews 


323,401 073 306,416,971 i ONS) 


Toy Imports Increase 
Nhile there is still a strong feeling against the use of 


rman toys in some quarters, they are being imported 
i quantities greater than ever before, according to 
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Fletcher D. Dodge, secretary of the Toy Manufacturers. 
of America. In the month of May, 1914, Mr. Dodge 
says, $120,000 worth of dolls found their way into this 
country. In the same month, 1922, $130,000 worth of 
dolls were imported. Other toy importations in May, 
1914, amounted to $346,000, and in May, 1922, toys 
amounting to $522,000 reached this country. The Jap- 
anese toys, for many years thought to be exceedingly 
cheap, no longer find business here, the German toy mak- 
ers having forced them out of business, he says. Letters. 
are often rceeived by the toy association asking in which 
stores only American toys are sold. These letters are 
mostly from women, who express a great dislike for Ger- 
man toys. 


British Exports and Imports 
The foreign trade in British products for the month of 


June, 1922, shows a considerable increase in pottery ex- 
ports to the United States compared with the figures for 
May. The complete list as compiled by the Pottery 


Gazette of England follows: 
Month Ended 


Exports oF CHINA June 30 
EARTHENWARE AND GLASSWARE 1921 1922. 
Pottery : cwt. 
KW Om G Ebitian yan act aes Savon eee tae Aormtantats Py 32 
pie TAT COME yea cierto erence eae ARI 2,395 8,949: 
Pia WPS a Ay SoD cst oe aR ye: aioe 6,643 34,671 
aie All HERS C ORR here aeons 1,569 7,575 
SEP ATCeNtines Repl lic: om seat ieere tree 6,189 14,283 
 Brmqaisiar- Stoddm CAUGENER 6 Son toconvoaooue 7,625 11,957 
e UBiahaGlal IAG ARRGMES sores oeteeole an Gtonis cic 7,120 IS RSs, 
Se ATISCCALIA CH arrestee mise anyone een tease ome 6,073 10,241 
remlNewrZealand serrate asthe eee 2,431 5,950 
SouGania dan Mian Sean meee Tae eee 9,531 48 993: 
PEO Are CGoyermisieas Al Gos ouseso cod aascdc SiO 128,864 
Made up as follows: 
Porcelain) Chinaware, and = earianesas sree 567 1,415 
*Jet, Rockingham, Samian and other Glazed 
Earthenware (except Terra-Cotta Ware) 26,157 55,782 
+Stoneware and Terra-Cotta Ware and Un- 
glazed Red Pottery, Brown and Yellow 
Wiaremee err rictian te tpeieis Sores hon 39,548 179,195 
GLASS: 
IU KiteaWialehaheysds Soe Aenean Olds DUERMO tobe 381 416. 
SDYoravecinve Evayal Meh bode ck hounouce suueeoe 799 765 
BottleshandsJansme deanna sere: gross 12,513 28,651 
IMPORTS OF CHINA, EARTHENWARE AND GLASS 
Portery : 

Porcelain) Chinaware atid Pariat ».....0.- 697 782 
TANIA ONAN ery Coosa orehoe cna Uhh on eNO RRR 8,469 21,194 
GLASS: : 
Ulitaatnatincam teen er eye acociereercettier sic ae 3,777 10,088 
SDomeshorand mance ee aeie ie denen tein 275140 35,505 
Bottlesma tidal acsemteievr caesar. cnr eross 85,693 105,121 


* Including glazed terra cotta ware prior to 1922. 

y+ Not including glazed terra cotta ware prior to 1922. 

§ Including cooking utensils, table glassware, ornamental glassware. 
Re-Exprorts oF CHINA, EARTHENWARE AND GLASS 


POTTERY : 


Porcelain, Chinaware, and Parian ........ 168 48 

JNM (etd aVese“ GlotcliS= tcn ord piece enero erie Cee Aeon 22 202 
GLASS: 

DomieTKh®. aiael ARemMGy Eydaaceessnnccaeotar 208 381 

latortiihes: YMG! EWES) 3 6 5 pe como kite obo OG gross 340 419 


y Including cooking utensils, table glassware, ornamental glassware. 


Glass and Pottery in Greece 
A recent report states that there are four factories for 
the manufacture of glass and pottery with up-to-date 
plants in Greece. As regards glassware, Czecho-Slovakia 
is again to the fore in this market, and is exporting con- 
siderable quantities of low-class fancy glass goods to 
Greece, at very low prices. 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


REMOVAL this week is that of the Roseville 
aN Pottery Co., which is moving from Fiftieth 
+ Street and Fifth Avenue to 292 Fifth Avenue, 
where it will occupy the entire second floor. Local Man- 
ager F. D. Van Arsdale expects to have everything in 
apple-pie order ready to greet the trade by next Tuesday. 


Harry L. Seixes, traveler for Edward Boote, left on 
Monday for his regular fall trip. After making Philadel- 
phia, Baltimore and Washington this week, he will make 
his territory through the west. 


At a meeting of the Shriners in Atlantic City last week, 
where several Eastern Temples were guests of Crescent 
Temple of Trenton, N. J., the members of the trade who 
were represented in the delegation that.attended were 
Chas. L. Postley, Chas. J. Dela Croix and Arthur Everts. 


Mr, Shumacker, formerly buyer for Tepper Bros., 
Plainfield, N. J., has been engaged by Abramson’s, the 
new department store previously mentioned, which is 
soon to open at Flushing, L. I. He has been calling on 
the local dealers this week placing orders for the firm. 


S. A. Keegan, office manager for Cox & Company, is 
feeling particularly jubilant these days. It’s a boy and 
he arrived almost simultaneously with the removal to a 
new house which Mr. Keegan had built at Bayside, L. 1. 
Both mother and son are doing nicely. 


After being back in New York scarcely long enough 
to get his bearings after summering at Fourth Lake in 
the Adirondacks, Fred D. Farrell, traveling representa- 
tive for Alfred G. Moment, left on Wednesday for a trip 
through the middle west. 


Miss Mabel Kastor, the efficient office manager for 
J. H. Venon, Inc., is spending a two weeks’ vacation at 


Asbury Park, N. J. 


Ernest Mayer, president of the Mayer China Co., 
Beaver Falls, Pa., arrived in town on Tuesday to spend a 
few days, principally to talk over local conditions with 
the concern’s representative, E. W. Hammond. 


Samuel Sorensen, buyer for the Poole D. G. Co., 
Springfield, Mass., made a brief visit to New York this 
week to place a few special orders. 


Robert Slick, who recently engaged as buyer for the 
G. M. McKelvey Co., Youngstown, O., made a flying trip 
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to New York the latter half of last week to make pur- 
chases for a special sale that he contemplates running 
soon. 


The Royal Copenhagen Porcelain Co. is removing 
this week from its present location at 615 Fifth Avenue 
to its beautiful and commodious new establishment at. 
21 West 57th Street, where it will occupy the store floor 
and basement. | 


Maddock & Miller Commemorates Warren's 
Service | 

In appreciative recognition of a quarter of a century 
of faithful and highly efficient service with their firm, 
Maddock & Miller, Inc., the well known importers of 
English wares, presented to Frank S. Warren, manager 
of their China Department, a complete dinner service, in 
the beautiful “ Portia’’ pattern, one of the Royal Wor- 
cester factory’s finest productions. 

The set was especially ordered for Mr. Warren in Sep- 
tember, 1921, which time marked the completion of his| 
being with the concern for 25 years, but was only delivy- 
ered last week. On the back of each piece, artistically 
arranged around the Royal Worcester trade mark in) 
script appears, “ Presented to Frank S. Warren by Mad- 
dock & Miller, Inc., New York, and made expressly to! 
commemorate 25 years of faithful service, 1896-1921.” 


FRANK S. WARREN 


Mr. Warren started as a boy in the pottery business 
with the old firm of Burrows & Montford, Trenton, N. J.) 
later rising to the position as manager of their New York 
office. His next connection in the business after theit 
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lure, was with his present firm, with whom he has risen 
(a place where he is considered one of the best posted 
non English china in this country. 


Vestmoreland Glassware Graces Table of 
U. S. Consul 

An order recently received by the Westmoreland Spe- 
‘ity Co., Grapeville, Pa., was very complimentary to the 
Issware manufactured by this well known factory, for it 
ys for no less an important purpose than for adorning 
‘table of the Hon. Cyrus E. Woods, U. S. Ambassador 
spain, at the U. S. Consulate at Madrid. The Ambas- 
or personally selected a complete glassware service in 
i concern’s Colonial pattern. The ware has been very 
ich admired and commented upon at diplomatic din- 
«; and other special functions. 


| 
| Herman C. Kupper Moving 


dy the end of this week Herman C. Kupper, the well 
1wn importer of Ahrenfeldt china, formerly for many 
ers at 52 Murray Street, will complete the removal of 
isample rooms and offices to the Miller-Kupper Build- 
! 39-41 West 23rd Street, where the concern will 
py part of the store floor and the entire third floor of 
building. Mr. Kupper expects to have all his samples 
lace and everything ship-shape within a few days. 


Buyers In New York 
SEPTEMBER 14, 1922 
CH. Sharpe, glassware, J. N. Adams Co., Buffalo, N. Y., 16 
& 39th Street 
'M. Keller, mdse. manager, Kaufmann’s Dept. Store, Pitts- 


| Behringer, housetfurnishings, china and toys, Hess 
ers, Allentown, Pa, 220 Fifth: Ave. (F. Atkins). 

H. Anstead, lamps, Wm. Hengerer & Co., Buffalo, N. Ne 16 
€ 39th Street. 

/ Munro, china, lamps, toys and housefurnishings, C. H. 
lard & Co., Colorado Springs, Colo., 3 West 29th Street 
4. Farmer). 

is. J. C. Nourse, lamps, Woodward & Lathrop, Washington, 
{, 370 Seventh Ave., Room 1701. 

J. Orr, toys, china and housefurnishings, Hager Bros,, Lan- 
* Pa., care D. G. Alliance, 404 Fourth Ave., Herald Square. 
HB. Daly, housefurnishings, Barnard, Sumner & Putnam 
Worcester, Mass., 404 Fourth Ave., care D, G. Alliance. 


SEPTEMBER 15, 1922 
1 W. Taylor, housfurnishings, D. M. Read Co., Bridgeport, 
t, 404 Fourth Ave. 


jJ. Wagner, toys, J. N. Adams Co., Buffalo, N. Y., 404 
uh Ave. 

H. Rowley, toys, Topkis D. G. Co., Middletown, N. Y., care 
EFox, 105 Grand St. 

5. C. B. Capps, gift merchandise, J. L. Brandies Sons, 
ia, Neb., 212 Fifth Ave. 

| Leary, toys, Forbes & Wallace, Springfield, Mass., 240 
(on Ave. 


| SEPTEMBER 16, 1922 

J. Adler, lamps, Newcomb-Endicott Co., Detroit, Mich., 200 
t Ave. Room 1150. 

SEPTEMBER 18th, 1922. 


| 

Anderson, toys, McClintock-Field Co., Ashland, Ky., 256 

u treet. 

/M. Wilkes, R. R. Nickles, housefurnishings, china and 
fare, S. M. & E. H. Wilkes & Commlaurenss 15. iG, 

lizwood. 

M. Sporborg, mdse. manager, D. B. Loveman Co., Chatta- 

§ Tenn., 1150 Broadway (Baer & Lilienthal). 


(Continued on page 31) 
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William R. Strobel 
The passing of William R. Strobel, vice-president of 
the Strobel & Wilken Co., on Thursday, September 7, 
has been received by the trade, among whom he was 
highly esteemed, with genuine regret. The suddenness 
of his passing came as a great shock to his business asso- 


WILLIAM R. STROBEL 


ciates and friends in general. He had been enjoying his 
customary good health, with the exception of suffering 
occasionally with headaches, and on the day of his death 
he was at business and attending to his regular duties. 
He left the office at the same time as usual and stopped 
in to see his‘barber on his way home. Finding him busy, 
he asked him to come to the house later. The barber 
found him in jovial spirits and apparently in perfect 
health, but when he went to arise from his chair he ex- 
perienced difficulty in doing so. Feeling that something 
was wrong, the barber summoned aid. He lapsed into 


‘unconsciousness soon after and died five hours later. Mr. 


Strobel, who was 62 years of age, was born in Cincinnati, 
(Continued on page 30) 
Drakenfeld Adds Well Known Chemist to Staff 
The recent announcement of B. F. Drakenfeld & (Cras: 
well known color and supply house to the pottery and 
glass manufacturers, whose headquarters are at 50 Mur- 
ray Street, that Dr. R. R. Shively, one of the country’s 
most celebrated expert chemists, had accepted the position 
of chief technologist with the concern undoubtedly will 
be received by the manufacturers with great interest, for 
many of them are already familiar with Dr. Shively’s 
unusual ability. They will also appreciate the Draken- 
feld Company’s progressiveness in securing a man of Dr. 
Shively’s calibre whose connection with them means still 
a further stride upward in Drakenfeld service. Being 
(Continued on page 30) - 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 
PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


HE result of the referendum vote cast by mem- 
bers of the National Brotherhood of Operative 
Potters will not be announced until the end of 
the week. Sept. 16 was the last date for the receipt of 
the vote of the various locals. On account of head of- 
ficers being in Atlantic City attending the wage confer- 
ence in the sanitary trade, the generalware vote could not 
be canvassed officially until their return. Should the re- 
sult of this vote turn out to be “ unfavorable,” meaning 
the rejection of the offer of the manufacturers to con- 
tinue the present wage scale, and authorizing officers to 
stand for the demand made at the Cleveland conference 
for a 7 per cent increase in wages, then eight local unions 
can petition for another referendum election to leave the 
matter of a new wage scale entirely in the hands of the 
executive committee. 


Should there be no interruption in the generalware pot- 
teries, the signs point to an unusually active season in all 
plants. The coal and rail differences have been adjusted, 
and the tariff bill seems to be in a fair way of being set- 
tled at an early date. The situation, therefore, is round- 
ing out just as one of the manufacturers intimated sev- 
eral months ago, that “ when these three problems are 
adjusted, then the generalware industry will enter upon 
a boom period not heretofore experienced.” 


Frank Ransbottom, one of the owners of the Ransbot- 
tom stoneware pottery at Ironspot, O., a suburb of Zanes- 
ville, is at the head of a movement to erect a new hotel 
in Zanesville at a cost of $350,000. 


In order to increase the production of its clay shops, 
the Shenango China Co., at New Castle, Pa., has added 
a number of additional jiggers to its battery, bringing the 
total number up to 27. This is an increase of four, and 
was caused by the increased demand for this line of vitri- 
fied hotel china. In the making of some items in this 
shop, the firm combines the casting and jiggering process, 
a rule not followed in any other generalware or china 
plant in the country. The result of the plan is a better 
grade of merchandise. 


J. W. Mackey, sales manager for the Smith, Phillips 
China Co., is due to return to the factory next week from 
an extended western trip. 


Construction of the foundation for the new 11-kiln 
plant of the Owen China Co., Minerva, O., has begun, 
and when this plant is ready for operation the output of 
the interest will be doubled, General Manager Charles W. 
Foreman. With this new unit completed, the company 
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WHAT THE POTTERIES ARE DOING 


y 


M. K. ZIMERMAN, REPRESENTATIVE 


will make a special feature of open stock dinnerware for 
the department store and jobbing trade. This year, how. 
ever, the Owen China Co., has been serving the depart 
ment store trade, but increased efforts along this line wil 
follow the opening of the new plant. 

Although from time to time Florida clays have beer 
used by the generalware pottery manufacturers, nu 
merous samples of new deposits have just been forwarde¢ 
to Cornell University, for analysis. While Florida ball 
clay has been used for years from time to time, it is sai¢ 
that a new deposit of kaolin has been discovered, and il 
analyses prove satisfactory, extended use of this clay wil 
no doubt follow. 

Construction is progressing rapidly on the new office 
building for the Thompson Pottery Co., and it is believec 
this space will be ready for occupancy within the nex! 
six weeks. | 


Considering the western district as a whole, the re 
ceipt of new business is on the increase. The larger pot 
teries are working at about capacity, or as nearly so a! 
possible, and the smaller ones are showing an increase 
production. The experience of the manufacturers 1! 
past years at this season is being duplicated, and thos 
buyers who asked that orders be held up when they wer 
in the market early in the summer are asking that suc] 
specifications be reinstated. Wires continue to be re 
ceived by some manufacturers inquiring when shipment 
will be made. Considerable new business is being put 01 
the files, both from salesmen who are now on the roac 
also that received direct by mail. Every indication point 
to a most active season from a manufacturing standpoinl 
providing, however, there is no interruption caused b 
labor. Along this line, an optimistic view is being € 
tertained, until the referendum vote is canvassed at leas 


An unconfirmed rumor is heard in this district, rel 
tive to the probable erection of a new generalware po 
tery. It may be that definite statements will be fort 
coming within the next two months. 

Clarence Levy, the well known pottery buyer out ¢ 
Brooklyn, has returned east after spending several da} 
in this district. He was accompanied by Mrs. Levy, wh 
was formerly Miss Adele Rowland, and who has achieve 
no small fame as an actress. This was the first visit ¢ 
Mrs. Levy to the pottery district. 


Samuel Morley, for many years associated with tl 
Sebring Pottery Co., of Sebring, O., has been selected : 


' 
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eneral manager for the new seven-kiln plant now being 
ected near Sebring by the Sebring Pottery Co. 

One of the prizes offered at the York State Fair held 
few days ago at Syracuse, N. Y., was a complete china 
‘nner set offered by the Onondago Pottery Co. 


‘Receipt of coal for boiler and kiln purposes in the 
ast Liverpool district is increasing because of the im- 
yoved conditions both in the rail and coal situations. 
}veral plants hereabouts were unable to obtain sufficient 
<al for boiler purposes, and quick change was then made 
{ natural gas. 

The new plant of the Syracuse Pottery Co., Amboy, 
} Y., has been placed in operation, the main production 
ling flower pots. The first kiln will be fired off within 
t2 next 10 days. 

Bert Baer, of New York, was in the Sebring district 
lit week ordering fall and winter requirements. He 
y.s accompanied on this western trip by Mrs. Baer. 
With a capital stock of $25,000, the Williamstown, 
(V. Va.) Pottery Co., has just been incorporated by 
Jan D. Sweeney, Leslie W. Lump, B. H. Govell, Jones 
) Pyatt, R. B. Bunner, John W. Wells and George 
Ess, Jr. 


f:ture a line of art ware. 


It is the intention of the company to manu- 


u) 
| 
| 


General Ware Pottery Workers Vote to Strike 
on October 1 

Following a joint conference between the Labor Com- 
mittee of the United States Potters’ Association and the 
executive board of the National Brotherhood of Opera- 
tive Potters, held in the Potters’ club, September 19, it 
was announced that a strike in the general branch of the 
industry on October 1 was inevitable. Of an approxi- 
mate membeiship of 7,000 in the Brotherhood, 2,731 
voted to strike and 1,038 voted to remain at work. This 
means that approximately 39 per cent. of the membership 
of the Brotherhcod controlled the situation, as a two- 
thirds majority of the vote cast was necessary to create 
a strike situation. Again, the strike vote showed a ma- 
jority of 218 over the necessary two-thirds. The present 
agreement between the United States Potters’ Associa- 
tion and the Brotherhood expires October 1. The refer- 
endum vote indicated the approval of the trade to stand 
pat on the compromise demand, made at the joint wage 
conference in Cleveland, for a 7 per cent. increase in 
wages after the manufacturers offered to continue ex- 
isting agreements. 

“A strike is inevitable,’ declared W. E. Wells, chair- 
man of the manufacturers’ labor committee, following 
the joint conference Tuesday afternoon. ‘‘ About 39 
per cent. of the membership of the Brotherhood con- 
trolled the situation.’’ No official statement concerning 
the future plans of the manufacturers was issued follow- 
ing the joint conference. 
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A READY SELLER 


Blue and White Canton China 


Complete stock for immediate delivery at pre-war prices = 
Also Gold = 
Medallion = 
Nankin and = 
Chop Suey China. = 
Porcelains for = 
Lamp Mounts. Ete. : 
Write for 
Price List 
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Blue Canton Dinnerware 


| SOY KEE & CO. 
Direct Chinese I m porters 
Chinatown 


A PEOUUERBETISUETTRRTREUT ET EOTERRT ELUATE TTEE TROT TREES EERE TEN ERATE ERT TRR PERT EET EE 


| 7-9 Mott St. New York 


Third Avenue ““L* to Chatham Square, or East Side Subway to 
Worth Street or Brooklyn Bridge. 
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HENRY WITTE 


24 West 23rd Street New York 
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Splendid 
line of Lead 
Blown Glass 
—plain as 
well as op- 
tic. Large 
Variety of 
Cito eva t= 
terns — 
from lowest 
to highest 
grade. 


Dec ov= 
rated lines— 
Gold Bands, 
Irae se eS = 
ted Gold and 
Relief Gold. 


Also an Absolutely New 
Creation in Cut Glass 
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HERE THE 

MOLTEN 
CRYSTALOF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


GLASS FACTORY ACTIVITIES — 


M. K. ZIMERMAN, REPRESENTATIVE 


making progress when the present obstacles which 
face it are taken into consideration, There is no 
attempt being made at over production and manufactur- 
ers of all lines of glassware have been showing a desire 
Glass manufac- 


B matinee so far as the glass trade is concerned is 


to work on orders as close as possible. 
turers are not being carried away or deceived by any rush 
of increased business following the adjustment of the coal 
and rail strikes. Business in the glass trade has been, 
during the last months, artificially interrupted, and the 
effort to readjust itself to where it normally would have 
been at this season of the year might well deceive the un- 
thinking. 


There are about 500 people employed in the china and 
glass decorating shops of the country, and they held their 
second annual national convention in Jeannette, Pa., last 
week. 

It may follow that the ultimate passage of the tariff 
bill will cause some cancellation of glass orders placed 
abroad, and should such happen to be made a matter of 
record, then the factories of the United States will with- 
out question be called upon to substitute different lines. 
Buyers of china and glass departments have been paying 
close attention to ie tariff situation, and according to 
factory sales managers here the opinion is current that 
more or less import business is bound to be cancelled. 
It has been recalled that some buyers who were abroad 
earlier in the season, placed orders with the understand- 
ing that such business would be subject to cancellation 
unless delivery was guaranteed by a certain date, or in 
case the merchandise was not received before the new 
tariff bill became a law. 

George F. Collins, for many years engaged in the glass 
business in this district, but in more recent years head of 
the general ware plant at Sapulpa, Okla., has closed a deal 
whereby he has secured the controlling interest in the 
Hutton-Bates Glass Co., at Poteau, Okla., effective Oct. 
tnext. Mr. Collins visited the offices of the Glass Asso- 
ciation here last year. 

The general offices of the Macbeth-Evans Glass Co., in 
the Chamber of Commerce Building has issued an order 
to increase the production at its plant in Elwood City, 
Ind, The order means that the entire Elwood plant will 
now be placed on a production basis. 

It is currently believed here that the glass manufac- 
turers in all the West Virginia district, who have faced 
an acute scarcity of sand for some weeks will now find 
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relief inasmuch as the rail problem has improved. Hoy 
ever, the manufacturers in the Morgantown section ser 
representatives to Washington for the purpose of of 
taining a revision of the priority ruling effective on th 
Baltimore & Ohio road, which would permit the loadin 
of glass sand. All glass manufacturers in the Morgar 
town and Fairmont territory are associated in the effo: 
to have the order lifted. 

Following an extended idle period, during which tin 
many improvements were made, the plant of the © 
Operative Flint Glass Co., Beaver Falls, Pa., has resume 
operations. One of the improvements includes the ere 
tion of a large blast fan. 


New York State salesmen for local glass factories hay 
reported that E. W. Edwards & Son, who operate depar 
ment stores in Rochester and Syracuse, N. Y., and wl 
recently acquired the Main street department store 
Buffalo of H. A. Meldrum Co., Inc., plan a $200,000 e' 
tension. The addition will permit, it is believed, the e 
largement of the china and glass department. 


So far as local retail trade is concerned, china al 
glass departments in the department stores show i 
creased activity. Throughout the months of July al 
August, there was a tendency to force business, throu; 
the medium of special sales, but today the straight rul 
of merchandising are being followed to a greater degri 
The entire general line of glassware appears to be inf 
vorable request. Inquiries concerning holiday lines 4) 
being received occasionally. 

A small electric portable which has been made a leadi! 
feature by the Pittsburgh Lamp, Brass & Glass Gaal 
now being made a big feature throughout the Ob 
county fair circuit. Large displays of these portables 4 
being made, and the item is given to the “lucky” hol¢ 
of a ticket corresponding with a number where the if 
cator on a wheel stops. Hundreds of these portables ¢ 
being put out weekly in this manner, the concession i 
buying them from the company direct. 


Following a shut down of six weeks, the plant of q 
New Cumberland, (W. Va.) Glass Co., has resumed ( 
erations. A. F. Bishoff, former general manager fort t 
company has resigned to go to Huntington, W. Vase 
he has been succeeded by A. R. Warner, formerly @ as 
ciated with the glass business at Jeannette, Pa. 
Werner was also at one time associated with the Uni 
States Glass Co., in factory management. 
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=e . @ 
_ Increased activity has been reported in the glass fac- 


cories in the Morgantown, W. Va., district. The new 40- 
‘on tank of the Star City Glass Co. has had the fires 
ighted under it, and in addition the factory of the Para- 
nount Glass Co., at Star City has also resumed opera- 
ions after a brief idle period. 


) 
\ 
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Wicke Honored by Business Associates 


Victor G. Wicke, operating head of the Imperial Glass 
-0., Bellaire, O., and Mrs. Wicke were guests of honor 
‘ta dinner served in the Christian church at Bellaire last 
saturday evening, by employes and officials of the cor- 
‘oration in honor of their return home from an extended 
‘uropean trip. More than 150 guests attended, including 
resident William P. Clarke of the American Flint Glass- 
rorkers’ Union, and Harry H. Cooke, assistant secretary- 
ceasurer of the same organization. James P. Anderson, 
reteran Bellaire newspaperman and attorney, was toast- 
naster. 

Mr. Cooke related his experience 20 years ago when 
1 Bellaire and an employe of the Imperial. He said 
iat the relation between the Imperial Glass Co. and its 
mployes was always the same—the same as was in evi- 
ence at the festal board. 
When Mr. Clarke returned from a three months’ trip 
rough Europe a year ago, he also was entertained in 
ellaire, and he had not forgotten that event. “I am 
»peful that out of this splendid gathering of employes 
id employers, there shall be a spirit animated among 
‘her employers and employes to meet as we meet,” Mr. 
(arke said in responding to a toast. “There is much 
od that can come from a meeting of this kind and no 
lrm.” 
‘Only brief reference was made by Mr. Wicke to his 
tp abroad when he spoke. His remarks, however, re- 
frred to conditions which confront the employes of the 
hperial and the factory management. He also observed 
tat factory conditions in Germany, France, Spain and 
hgland would in no way compare to those of the 
hited States. 
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Carney’s Rose 
Sachet Bags 


A beautiful Chiffon Bag filled 
with Rose Buds and ance 
The 


1 delightful fragrance in 
this Rose Bag was produced 
after several years’ experi- 


menting—trying to produce a 
perfume for Sachets that is 
lasting. 


7 
Through a process of freez- 
ing this fragrance 


: is devel- 
oped, and will last from three 
to five years. This Rose 
Sachet makes a very accep- 
table Gift. Write for sample 
and prices, 


CARNEY ART Co. 
Butte, Montana 
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MADE IN JAPAN 
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For The Fall Season 


E are displaying a more ex- 
tensive variety of ‘the ever 


popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
complete] 


TUUP ANNEAL 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


TUTE 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We suggest, 
therefore, an early call. 
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Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchant: 
Well Posted on the New Offerings Received From the Most Representative Sources 


ATTUPTCOVOVTTOOTTUTITUUUUUUOUIVALILLLLUUUUUUULIUULLULULLUULUOUUUUGATCOULLEELLULGLEUDL bab 


New Pittsburgh Portables Attract Attention 


Interest of considerable extent is being manifested by 
the trade in the new lamps from the Pittsburgh Lamp, 
Brass & Glass Co., recently added to the concern’s at- 
tractive exhibit, at their New York salesroom, 35 West 
23rd St., by local manager Charles Kraft. Nothing, per- 
haps, in lamps has attracted more favorable comment 
in a long while, than the factory’s new Astra glass porta- 
bles, an achievement in glass manufacture of which the 
concern has reason to feel proud. Made in a rich, dark 
green, with powdered gold effect, it is one of the most 
beautiful creations imaginable and lends itself ideally to 
the use of mounting for lamps. The glass is made in 
plain vase shapes, richly mounted in Japanese bronze or 
gold and fitted with silk shades in Tangerine and black, 
altogether giving a most striking effect. In addition to 
this, they are showing a complete line of popular priced 
lamps with metal bases and hand painted shades, which 
promise to outrival all past productions. A feature that 
is at once noticeable in this line, is the excellent taste and 
artistic quality of the line throughout, such as is usually 
only found in iamps selling at a much higher price. There 
are a variety of designs shown, nearly all of them depart- 
ing from the usual styles seen, both in bases and shades. 
Among the new finishes introduced are Pueblo bronze, 
Barbediene, silver and blue, a new Japanese bronze, Nile 
green, and Venetian bronze. The shades embrace wood- 
land, marine, sunset and floral decorations. Still another 
very recent contribution to the display, is a new showing 
of office desk lamps, bringing out a new patented feature, 
that will undoubtedly be very much appreciated. There 
are no holes through the shades whatever, they being held 
in place by a small metal binder. These are shown in 
appropriate plain designs, in both single and double styles 
in different shapes and sizes. They come packed in spe- 
cial cartons of one each. 


Colored Novelties in Glassware 


Prominent among the new things in fancies on view 
in the salesroom of the United States Glass Co., 1107 
Broadway, of which E. T. W. Craig is the representa- 
tive, is a very attractive line in satin finish. The shapes 
are particularly good and the colors include blue, canary, 
and black in a good range of popular items, such as con- 
sole sets, flower and fruit bowls, salad plates, comports, 
handled cake plates, etc. Ina satin black finish is shown 
a novelty in open work glassware in items which include 
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vases, flower, salad and orange bowls and plates. An 
other very effective line is the “ Cut Harding,” a fancy 
number artistically combining color with light and grace 
ful cutting. The motif is a charming daisy and foliag 
design, nicely executed in Harding Blue and canary 
colors, and consisting of the most wanted items in shor 
sets for table decoration and luncheon service. All 0: 
these numbers are attractively priced with the idea o: 
giving the buyer quick turnovers and the “ Cut Harding’ 
line is being featured in 24-piece assortments. 


New Offerings from the Copeland Factory 


Buyers interested in the unusual, will appreciat 
the array of beautiful new things being exhibite 
from W. T. Copeland & Sons, by American man 
ager, S. E. Thompson, at the concern’s salesroom, 4. 
West 23rd St. Nothing more thoroughly pleasing to th 
eye could be imagined than the “ King George 3rd” din 
nerware pattern, on the artistic “ Marlborough” shape 
The all over Chintz design, executed in Spode blue, fo 
which the factory is celebrated, with hand painted enam 
eled fruit, flowers and birds in brilliant contrasting colors 
of typically Spode type, all done under the glaze, is trul 
a work of art. The style of the shape and its apple kno 
in rich enamels, adds still a further note to the quain 
beauty of this offering. Another pattern, that never fail 
to attract notice, is the “ Spencer,” shown on anothe 
shape of great attractiveness, called the “ Regimental. 
This, too, is an all over treatment that is very differer 
in coloring and that will appeal instantly to the discrim 
inating taste. It is a large floral effect, printed in Spod 
blue, with dark green and mauve painted in, making 
decidedly rich combination. This decoration is made t 
harmonize with old English surroundings. The “ Jac‘ 
bean ” design, is another treatment that is proving excee( 
ingly popular. This also employs an all over Spode blu 
printed design, with birds and flowers in gorgeous colo: 
ing. This is shown in both dinnerware and fancy wat 
A very colorful conception is a Persian design, of an ear! 
period, executed in soft pastel shades, that are quite d' 
lightful. Worthy of particular mention among the di 
play in rich service plates, is a new production in powd« 
green, which is meeting with great success. The factot 
has attained a beautiful soft toned effect in this that iSs| 
distinct achievement, One pattern shown with a har 
painted orchid center and a gold encrusted border | 


really inimitable. 


THE CHICAGO MARKET 


J. H. SMyTHE, REPRESENTATIVE 


\ROBABLY the greatest problem now. confronting 
both the retail and wholesale pottery, glass and 
| housefurnishings trade of Chicago is the one of 
‘curing shipments of merchandise. This difficulty, how- 
‘er, is not due to the over-sold condition of factories, as 
iwas immediately after the war, but rather to the long 
¢awn-out railroad struggle which has congested traffic 
.d made the movement of merchandise decidedly slow. 
low that the Government has taken a hand in the allot- 
iz of freight and express cars during the present emer- 
ney brought about by the rail and coal strikes, perish- 
cle fruits, vegetables and other foodstuffs, along with 
cal, are being given the preference over other commod- 
ies, and consequently the items of housefurnishing must 
wit their turn for movement. Some retailers have al- 
tady expressed anxiety over their shipments of Fall 
ed Holiday stocks. 


State Street, the biggest retail district in the world, 
\is treated to a great surprise last week when it was 
enounced that D. F. Kelly, for twenty years manager 
¢ Mandel Brothers, and one of the most prominent fig- 
ves in Chicago’s business and civic life, would become 
\:e-president and general manager of the Fair, one of 
Gicago’s big popular price department stores, effective 
Jnouary 1. Mr. Kelly has worked continuously from 
tyhood in Chicago’s great stores and has been largely 
ijtrumental in building up the business of Mandel 
Tothers. He felt that the steady growth of the Fair 
dring the past twenty years, as well as the strong finan- 
cl backing of the store, warranted his accepting the 
fposition offered. It is Mr. Kelly’s belief that the 
Tir can be made the largest mercantile institute of its 
tye in the country. 


The regular meeting of the Glass, Pottery, Lamps and 
Fyusefurnishings Association of Chicago was held on 
Tursday of last week at Mandel Brothers lunch room. 
Jan F. Bowman, president of the association, presided 
o-r the meeting. Reports of chairmen of various com- 
nitees were read and this was followed by discussion of 
Ppposed plans and arrangements for the Second Annual 
Ehibit of the association, which will be held beginning 
Fbruary 5 at the Congress Hotel. Application for rooms 
Citinue to come into the association headquarters at 
N. Wabash Avenue. A meeting of the rooms com- 
netee for the purpose of alloting the first fifty rooms 
7 postponed last Friday until Tuesday of this week. 
e finance and publicity committees will meet within 
afew days to lay out their work during the coming 
ninths preceding the show. Twenty-two members and 
‘) guests were present at the meeting last week. 


CHICAGO OFFICE 


STREET 


Eugene Blum, representative for William G. Mueller, 
Inc., New York importer of China, spent some time call- 
ing on the trade in Chicago last week. 


John Hallett, buyer for J. W. Hallett & Son, Carson 
City, Mich., was in the Chicago market last week. Mr. 
Hallett is purchasing stocks for the opening of a base- 
ment china store in connection with his regular hardware 
business. 


Thomas Butcher of the Central Cut Glass Co. of Wheel- 
ing, W. Va., was among the “ 
in town during the past week. 


sample and satchel”? men 


Henry Shirley of Maddock & Miller, stopped in Chi- 
cago recently while on his way to the West Coast. 


William Otte, for some time connected with the house- 
furnishings business of Chicago and now traveling for 
an aluminum warehouse, paid a visit to his old friends 
in the Chicago trade last week. 


S. J. Natkin, of the Fair, chairman of the Finance 
Committee of the Chicago association, has called a meet- 
ing of his committee for this week to plan the financial 
policy of the association, Other members of the commit- 
tee are Walter B. Andrews, Harry Kelly, A. H. McAnul- 
ty, Hugo Pick, Peter Rinkin, and Lewis H. Simpson. 


The Annual Round-Up and Rodeo for Good Fellows, 
or better known as “ Pete ” Rinkin’s annual outing for the 
Chicago trade, was held last week-end at the Boston 
Store’s Recreation Farm, Lake Buelah, Wis., This event, 
like in former years, is the big social feature of the 
Summer for the Chicago trade and all who could possibly 
be on hand were there. Fishing, boating, baseball and 
some less strenuous but more exciting games were part 
of the amusements offered. A big delegation left on 
Friday night and another crowd followed Saturday morn- 
ing. The party was well attended and declared by all 
even more enjoyable than Mr. Rinkin’s previous suc- 
cessful outings. 


The Chicago Gift, Art Wares and Novelties Associa- 
tion will hold a general meeting on Thursday of this week 
at the Palmer House. The purpose of the meeting was 
to “set the ball rolling” for the Second Annual Gift 
Show to be held in Chicago next August. 
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EADY TO 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. KE. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 
Represented in the Middlewest and 
West by J. E. Boring 
Telephone Central 5271 


W. T. Darden Co., Room 51 
Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Guernseyware, Room 562 
COOKING UTENSILS 
Vitrified China, Plain and Decorated 
ROLLED EDGE HOTELWARE 
Vitrified China, Plain and Decorated 


T. I’. Reid, Representative 
Telephone Dearborn 4700 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicol, Mgr. 


Thomas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 

Aluminum for special sales and high 
grade Cut Glass. 

Electric Irons, Toasters and Curling 
Irons. 

Phone. Dear, 4700 


BUYERS Of- 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS'& TOYS 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 


MONONGAH GLASS CoO, 
Co-OPERATIVE FLINT GLASS Co. 
THH DUNCAN & MILLER GLASS Co. 


Imported overglazed 
CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 
PILKINGTON MANUFACTURING 
co. 

3223 W. Lake Street Chicago 


AG 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Ine. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO 


ILLINOIS 


< 


Q 
Qo 


HEYWORTH BUILDING 
Madison and Wabash 


THE 
PLACE 
TO 
BUY 
GLASSWARE 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


Your Ad here will reach the 
trade you want. Phone Wabash 
860 for particulars. 


JOYCE ART STUDIO 


Finest encrusted gold china work, Spe 
cial lustre and gold band glassware 
Original designs in floral decorations 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Phone 


Etchings, Cuttings 


and Iridescent. Central 3497. 
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READY TO SERVE | 


QKERSMOfa 


CHINA-GLASSWARE - L AMPS-HOUSEFURNISHINGS é 


8 GIFT SHOP & ART GOODS-DOLLS & TOYS 


LIN-O-LITE SHADES 


An innovation, hand painted Linen, Silk 
Lined and Silk Braid Trimmed. Durable 
and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


THE UNITED STATES 
GLASS CO. 


! Room 409, 30 E. Randolph Street 
', T, Renshaw, Chicago Representative 


DUR CHICAGO DISPLAY ROOM CON- 
| TAINS COMPLETE SAMPLE LINES 
| DIRECT FROM OUR FACTORIES. 


-} 


(a 


Here’s a good business building 


ard for sale at a little price. 


Phone Wabash 860 


HE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpMunps 
1319 Michigan Ave. 


his “card” can be made to yield 
g dividends. Phone Wabash 860 for 
tes. 


hile in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


THE SHOP; 


7anIN. « W 
Buyers are urged 


HELM & SOUKUI 


Factory Represé 
and Domestic T 
ing Glassware 


KELLY & REASN 


Representing 


Eagle Mfg. Co.; 


Bonita Art C 


Co.; Mound City 


Jenkins Glas 

West & Sons. 
THE McANULTY 

Aluminum Go: 


Phone Central 
Ek. M. MEDER 
Manufacturers’ 
ing dinnerware, 
willow-ware, n 
silverware. 


5 BUILDING 
abash Ave. 


o inspect these lines 


tatives. Imported 
le and Illuminat- 


ER 

lcKee Glass Co.; 
indiana Glass Co.; 
; N. Northwood 
Glass Co.; D. C. 
Co., and Geo. R. 


CO. 


ds for special sales. 
Copper and ni 
3240, 


cel plated ware. 


Representative sell- 
olassware, lamps, 
ickel, copper and 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 


Fenton Art Gla 
Tumbler Co., 
Glass Mfg. Co., 
China Co. 


ss Co., Huntington 
New Martinsville 
ind H. R. Wyllie 


Note—Concerns wishing to secure 


space in this build 


ing for display pur- 


poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 


Phone F 


lar. 4258 


' 
s 

: ' 
| 
 —— 


aal 


Boa 


— 


‘ Wabash Avenue 
Chicago 


REPRESENTING 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


aw. 


9 \North 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


PROGRESSIVE 
CHINA DECORATING CO. 


Decorators of fine imported and do- 


mestic china. Monogram and design 
duplication a specialty. 
1836 W. Van Buren Street 
Phone West 3645 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre. and _ hand 
painted china for gift shops and depart- 
ment stores, 
3620 Roosevelt Road 

Phone Nevada 7046 


HISPANO-MORESQUE 


LUSTRES & METALLIC GLAZES 


Vases, Bowls, Lamps, Comports, 
Candlesticks 


THE N. O. CEDERBORG CO. 
Chapman Block, Aurora, Il. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HEP aw AN TED 


E can use three first class salesmen. Have the following 

territory open: New York State, Pennsylvania, West Vir- 
ginia, Maryland, and Virginia, also several states in Middle 
West and South West, for first class salesmen for established 
line of light cut and decorated glassware. Give references and 
territory desired in first letter. Box 200, care CRoCKERY AND 
GLASs JOURNAL. 


BUSINESS #WOPPORTUNITIES 


VERSTOCKED on Hotel Ware, individual butters and 

Creamers in regular factory seconds, at $2.00 per gross in 
large quantities only, F. O. B. Boston, all kinds of Dinner Ware 
and a specialty 5 & 10c. assortments. United China Co., 31-33 
Portland Street, Boston, Mass. 


N old established manufacturers’ agency firm on the Pacific 

coast are open to represent a good reliable factory making 
tank glass, tableware, fish globes, confectionery display jars and 
soda water supply glassware. Only interested in factories able 
to ship at least two cars monthly. Box 204, care CRoCKERY AND 
GLAss JOURNAL. 


EPRESENTATIVE HOUSE wanted for China Tea and 
Breakfast Ware. R. H. & S. L. Plant, Ltd., Tuscan Works, 
Longton, Staffs., England. 


Wm. R. Strobel 
(Continued from page 21) 

©. After leaving school in 1876, he entered the business 
of Strobel & Wilken in that city, which was started in 
1849 by his father, Charles Strobel, and his brother, 
Louis, and was devoted to the manufacture of pocket 
books. When George Wilken became associated in the 
business during the Civil War, they put in a line of 
notions as well, which added still further to the pros- 
perity of the firm, At Charles Strobel’s death in 1877, 
his oldest son, Emil, was also taken into partnership. 
Louis Strobel, who had been in charge of their Chicago 
office, retired from the firm in 1878. William R. Strobel 
was made an officer of the company when it was incor- 
porated in 1885. The business grew to such an extent 
that its headquarters were transferred to New York in 
1886. Coincident with this important move, the char- 
acter of the business was also changed to that prin- 
cipally of importing. William Strobel remained in 
charge of the Cincinnati end of the business until it 
was closed in 1890 and then came to New York. The 
concern’s growth here was as rapid as it had been in 
Cincinnati, and it soon outgrew its original quarters at 
443-445 Broadway. Successive moves by the firm, each 
necessitated by the need of more room, by the steadily 
expanding business, were 501 Broadway, 650 Broadway, 
and finally in 1914 to their present quarters, 61-65 West 
23rd Street, where they occupy the entire spacious build- 
ing at that address. 

Following the death, six years ago of Emil Strobel, 
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president of the corporation, Walter E, Strobel, his sc 
who had been vice-president since the retirement — 
George Wilken in 1916 succeeded to the presidency a1 
William Strobel was made vice-president. William Str 
bel was prominently identified in the import end of fl 
business and in previous years made annual Europe; 
trips in the interest of the firm. Mr. Strobel was a bach 
lor and is survived by his nephew, Walter Strobel, he: 
of the corporation; a brother, Charles L. Strobel) Ck 
cago; and a sister, Mrs. Clara Hoener, Cincinnati, Buri 
was made in the family plot, Cincinnati. 


Drakenfeld Adds Well Known Chemist to Sta 
(Continued from page 21) 

available through the Drakenfeld establishment f 

advice and help in their problems of manufacturing, 

is really a service that cannot be overestimated. 

Dr. Shively will assume direct supervision of the con 
pany’s technical offices at the concern’s headquarters : 
New York with five graduate chemists working unde 
him. | 

That Dr. Shively is particularly well qualified to fills 
important a place may be seen by the followin 
qualifications : 

Dr. R. R. Shively (Ph.D. University of Pittsburgh 
specialist in Glass Technology, for the past four year 
incumbent of the Monongah Glass Company’s industri 
Fellowship in the Mellon Institute of Industrial Researe 
and Chemical Engineer for the company in its plant : 
Fairmont, W. Va., has accepted the position of Chi 
Technologist with the Drakenfeld Company. In th 
capacity Dr. Shively will be technical advisor to tl 
officers of the organization. 

Dr. Shively spent the period of ’05 to ’o8 as assistai 
in the Department of Chemistry at Oklahoma State Co 
lege. From ’08 to ’t1 he was located at the Bureau 
Chemistry, Department of Agriculture, Washingto 
D. C. From ’rr until September rst of the present ye: 
he served continuously as an Industrial Fellow at # 
Mellon Institute. During the latter period he has specie 
ized in glass and glass making materials. 

In the meantime, Dr. Shively has served in consultir 
capacity for a number of different glass manufacture 
and has done considerable research in the developme 
of various types of glasses. During his association wi 
the Monongah Glass Company he has had charge | 
the operation of the tanks, producers and the making 
glass. He has specialized particularly in the use- 
Selenium as a decolorizer in Flint Glass. 


Business Briefs 
The Doremus, Schoen & Co.. New York, has been i 
corporated with a capital of $25,000 to deal in toys ai 
novelties. Incorporators are I. W. Doremus, M. Schoe 
and C. M. Sustick. Attorneys, Fliashnich & Sustni¢ 
874 Broadway, New York. 
M. H. Fushman, Inc., has opened a 5, 10 and up 
partment store in Barre, Vt. 
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The Roessler & Hasslacher Ch IC Ww 
the Noessier asslacher Chemical Company NEW_YORK ~ 
‘ BRANCHES: ‘ = 
| Cleveland, O. Chicago, Ill, Trenton, N. J. Boston, Mass. Philadelphia, Pa. San Francisco, Cal. = 
New Orleans, La. Pittsburgh, Pa Kansas City, Mo. = 
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Liquid Bright Gold CHEMICALS : 
| cnte=t On| u Mi ; : 
vergiaze—CQIOYS —Urcerebze | Minerals and Oxides E 
Liquid Lustre Colors—Oxides and ae = 
Bodies for Decorating and | Pottery, Glass, Enameled Ware, Tile, 2 
Coloring | Clay Products 2 

Fac-Simile of Label. America’s Leading Ceramic Material House 2 
“Mapp IN AMERICA.” HIGHEST GRADES. = 
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NEW YORK OFFICE, 240 FIFTH AVENUE 


Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOM 114, YOUNG’S HOTEL 
Representative, Robert W. Corey 


= (0000000000000 0000000 NUUN NULLA UUUAL C00 


THE LIMOGES CHINA CO., SEBRING, O. 
REPRESENTATIVES: 


NS) York, Edward B. Dickinson, 200 Fifth Ave. 
Chicago, John G. Edmunds, 1319 Michigan Ave. 


} 


Bryce Brothers Company 


MOUNT PLEASANT, PENNSYLVANIA 


| Manufacturers of 


Blown Lead 


Glassware 
In Crystal and Colors 


TRAVELING REPRESENTATIVES: 


W. H. Duval Myric W. Bryce Harry C. Smallwood 


eee 


TUT 
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aes eae the Patent Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARK, N. Y. 


ALSO CELLULOID DISCS. 


order. 


Celluloid “Salt and Pepper’ Caps 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, 
Founts, Towel Bars. 
all cotors. Private Moulds Worked. 
FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., 
New York Office: 290 Broadway. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
Write us for prices and samples. 


Shades, 
Cane, Tubing. Gas and Electric Globes in 


Brooklyn, N. Y. 


Buyers in New York 


(Continued from page 21) 


_ |. Farkas, toys, Hillman’s, Chicago, Ill, 253 5th Avenue, 
(art, Flanagan & Co.) 
B itiss I. Case, lamps, Geo. Wyman & Co., South Bend, Ind., 
a Broadway, Pennsylvania. 
: SEPTEMBER 19, 1922 

|. W. Rextrow, gifts, W. M. Whitney Co., Albany, N. Y., care 


(ows Buying Office, 1164 Broadway. 
H. Guest, ‘housfurnishings, Jordan Marsh Co., Boston, Mass., 
34th Ave. 
iss Flack, gifts, J. W. Knapp Co., Lansing, 
‘hagan Co., 253 Fifth Ave. 
larry Pund, housefurnishings, 
tnphis, Tenn., 256 Church St. 
. Levy, crockery, M. Levy, Richmond, Va., Pennsylvania. 


Mich., care Hart- 


Wm. R. Moore D. G. Co., 


H. L. Gearhart, housefurnishings, Wyman-Partridge 
Minneapolis, Minn., 43 Leonard St. 
H. A. Barnes, toys, Lamson Bros., Toledo, Ohio, care 


Atkins, 220 Fifth Ave. 
M. L. Kahn, mdse. manager, 
Ill., 368 6th Ave. (J. Beck). 
GRAS Efroymson, general mdse, 
Indianapolis, Ind., 120 West 32nd St., 


Chicago Mail Order Co., 


Elen ais 
A. Fantl. 


Wasson 


Go:, 


F, 


Chicag¢ 5 


Co., 


H. Pund, housefurnishings, Wm. R. Moore D. G. Co., Memphis, 


Tenn., 256 Church St. (J. Dillingham). 
SEPTEMBER 20, 1922. 
R. M. Dean, toys, R. H. White Co., Boston, Mass., 
rats A. Mahaffey, housefurnishings, Boggs & Buhl, 
1140 Broadway. 
= Kohnfelder, housefurnishings, china, 
Kaufmann & Baer Co., Pittsburgh, Pa., 404 4th Ave. 
F. S. Austin, toys, Sibley, Lindsay & Curr Co., 
432 4th Ave. 


Rochester, N. 


432 4th Ave. 
Pittsburgh, 


glassware and toys, 


Ys 
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IMPORTERS WM. S. PITCAIRN CORPORATION, JUSTIN THARAUD, 24 West 23d St, 

: 104 Fifth Ave. Sole agent for L’Union Ceramique, 

oar ae Bose = oe eae Grindley, Doulton. Furnival. Limoges, France. 

“67 irving Elace, near Loti ot. Myott, Son & Co., Hanley Staffs, Eng- 

Art Pottery, Bronzes, Marbles and land. Poszellanfabrik Fraureuth, 

Lamps. Saxony. Telephone Gramercy 5150. 
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EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad. 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 
The Famous “Haviland China” 
known since 1840. 

HERMAN C. KUPPER, 52 Murray St. 
Ahrenfeldt French China. 

MADDOCK & MILLER, 54 Murray St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

G. E. MEISSNER, Importers and Com- 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 

MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 

King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 


& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Tele- 


Alfred G. Mo- 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 


Pottery Glass China 
Metal Goods and House- 


wares Trades 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


B. TOMBY, Inc., 9 East 47th St., Repre- 
senting: 
Royal Berlin. Royal Dresden. Lorenz 
Hutschenreuther, Koenigszelt, Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


Special- 


VOGT & DOSE, 65 Barclay St. 


Open stock dinnerware 
White China for decorating. 


patterns. 


J. H. VENON. Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSW ARE 


BONITA ART CO., Cox & Company, 
Representatives, 120 Fifth Ave. 


“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 


CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 


Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 


Colored ard Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W.Va. Cox & Co., Representa — 
tives, 120 Fifth Ave. | 


Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 


Pressed and blown glassware. 
Nixon, Representative. 


John 


GILLINDER & SONS, Inc., 224 Fifth 
Ave. 


Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO., Fred 
Skelton, Representative, 200 Fifth Ave. 


Pressed ware, lamps, tumblers and 
novelties. 


UNITED 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


STATES GLASS CO., Albe- 


ING GLASSW ARE 


ARMOR BRONZE CO., Factory, Gar- 
wood, N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized lamps, 
lighting fixtures, art objects, book- 
ends, etc. 
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nothin gmuch can be accomplished without a big 

idea of some kind. This idea begets ambition to 
‘ork and directs labar to accomplishment. I don’t know 
\iat your idea is. Perhaps in the conduct of your busi- 
Iss you cannot see anything quite so big and attractive 
d profits. Your big idea may be making a lot of money 
cd doing it almost any way. It may include giving your 
(stomers a generous deal and may be not. 
Big ideas are differently conceived and differently 
cecuted. The simple possession of a big idea is not so 
My much but the biggest utilization of it certainly is. 
ere are a good many big ideas, a large variety of ideals 
lsed on merit. One of the biggest ideas and the most 
Liversally appreciated ideal in business of any kind is 
godwill. Especially is good will the greatest asset which 
ay business can possess and like all which is good there 
€a never be a surfeit of it. And like a good investment, 
lie a savings bank account, goodwill is cumulative and 
Fys good dividends. 

You cannot argue around this point any more than 
yu can argue away the flowers in the field. They exist 
a1 goodwill exists whether you do cr do not see it. 
Yu may be blind but both exist just the same and cannot 
b disputed away. 


WP big idea is backing business. You have one, for 


A BOUT this goodwill business, make no compromise. 

\ Think it over and you will perceive that it is the 
a of every successful business. A fine build- 

and attractive equipment are important. But a big 
d ever-increasing outlet for your merchandise is more 
portant. And it is through this big idea business of 
ddwill that a business expands and reaches its greatest 
speess. Capital has nothing whatever to do about it. 


ay 


on 
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THIS BIG IDEA—GOODWILL 
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A heavily capitalized business may build up a very large 
amount of goodwill and it may not. 

One of the largest enterprises in the world is falling 
very far behind the ambitious mark it has set as the pin- 
nacle of its achievement. It is a regular octopus of com- 
mercial activity. Its diversified arms are engaged in a 
great many fields of industrial activity. I am not refer- 
ring to the Standard Oil Co., to the U. S. Steel Corp., o1 
to Henry Ford. It is unnecessary to mention any names, 
but merely cite the example of a big idea that is more of a 
liability than an asset. 

And the only reason why this particular business with 
its many subsidiaries is failing to make a big success, is 
because it has so far failed to build up much goodwill. 
So far, its management has not perceived that it is essen- 
tial to give full consideration to the human element in 
It is sort of hipped on the subject of price, 
And being long on everything 


business. 
advertising and system. 
else but short on goodwill, it has found it a good deal 
easier to make a product than it is to distribute it, espe- 
cially on repeat orders. Customers don’t stay sold. 
ND why does this happen to be so? The answer is 
easy and here it is. Goodwill cannot be acquired 
by handling a business proposition whtich involves dis- 
tribution of merchandise or manufactures wholly from 
the standpoint of the merchant or manufacturer, Profit 
cannot totally eclipse the other phases. It is essential to 
consider the other side—the side which absorbs the goods. 
If the goods possess very valuable qualities, it is pos- 
sible to ignore goodwill and win a moderate degree of 
But it is quite impossible to achieve the fullest 
measure of success. In the case of just ordinary goods 
that must be disposed of under fairly active competition, 
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ihere is nothing to it. And no business of any kind what- 
soever can afford to push against the current when it 1s 
equally as easy to travel with it. 

Especially is it desirable for the smaller enterprises to 
cultivate goodwill to the utmost. The smaller business 
with its smaller personnel is comparatively easy to direct, 
while a big business is more complex and difficult to man- 
age. But a small business can grow into a larger busi- 
ness easily and rapidly by considering the people who buy 
your goods. 

Stress price if you want to, put vour business on a 
quantity basis if you wish. There is no harm in selling 
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cheap goods at a cheap price, or quality goods at a quality 
figure. But whichever type of merchandising you prefer, 
consider the fellow who buys your goods. 

Make the effort to get his good will as well as his 
order and fill his order sufficiently well to keep the good- 
will. Thousands of stores and manufacturers are doing 
it. It is the modern way of conducting a business. It 
is also the logical and sensible way. You would not pre- 
fer to buy goods on any other basis and neither should 
you sell them otherwise. This big idea, this business of 


goodwill, is good business. 
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Novelty Merchandise Still Going Strong 


Public Demand for the New and Bizarre Continues a Big Factor in the Market, 
But This Bait for Boosting Sales Is Sometimes Overdone, 
Says Well Known Manufacturers’ Representative 
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distinct currents of consumer interest which are 
most important to the retailer who desires to get the 
best possible turnover. The first of these, according to 
a well known representative of a large manufacturing 
concern, is the demand for noyelties in all lines, and the 
other is the call for staple merchandise which the con- 
sumer generally is trying to buy as cheaply as possible. 
At the present time, he said, the way in which the con- 


| N the present course of retail selling, there are two 


sumer is buying merchandise represents a curious study 
and one that is filled with profit for the retailer who un- 
dertakes it. Probably at no other time in the history of 
the country has the demand for new and original mer- 
chandise of all kinds—no matter what the individual line 
is—been as strong as it is today. 

A consumer call exists for everything that is new and 
bizarre, all the way from the highly colored dinnerware 
to the latest in fancy ornamental pieces which are now 
being seen. The novelty wave has been sweeping the 
country, but I frankly disagree with those who predict 
that the end is about due. 

Examination of manufacturers’ plans for either the 
current Fall or the next Spring season does not, at pres- 
ent, confirm the predictions of these forecasters. Prob- 
ably never before have manufacturers been at such pains 
to make their merchandise appeal to the sense of origi- 
nality in order to make the consumer part with his money. 
The American public, it is true, buys in cycles, but, as 
far as I can see, there is no end of the novelty craze 
visible on the business horizon. 

The American consuming public may naturally be di- 
vided into three classes. First in point of individual pur- 
chasing power, of course, comes the exclusive, but small, 
moneyed class, These people buy only the very best and 
they constantly search for styles and fads, which are 
followed later by those who have less money. While in- 
dividually this division has more purchasing power, it is 


far less in bulk than that of the great middle class. 

This middle class is the one for which the great fac- 
tories of the country mainly operate. It is the one that 
lives in accordance with the trend of the times, which 
spends liberally in proportion to earnings and is the source 
of the demand for certain types of novelties at the present 
time. 

There is also a numerically large third class, which 
supplies the bulk of the demand for certain other noyel- 
ties. This is the class which has not very much money 
for anything new but finds it can spend something for 
a bowl in novel design or a unique candlestick or vase 
in order to “ spruce up” the house. This class, when it 
does go to purchase perhaps a console set, wishes the 
bizarre in design, usually a cheap copy of a model that 
has been created for the higher priced trade. 

Taking these three groups and analyzing their present 
purchasing tendencies, there is little reason to believe 
that the return to formality and conservatism is at hand. 
In fact, retailers should continue every effort to capital: 
ize the public’s demand for this class of merchandise. 

That the larger stores, which are highly sensitive 
barometers of consumer inclinations, believe the demanc 
for novelties has in no wise decreased is indicated by 
the attention which they are giving this class of mer 
chandise in their window and counter displays. Almost 
every one of the large metropolitan stores now has 4 
least one window devoted wholly to the display of the 
new and bizarre in moderate priced merchandise. 

The big factor in the selling of novelties—no matte! 
what they are—is that the eye buys it. Price is the 
secondary consideration. Thus it is that the shop-gitl 
for example, will buy something that is outside of hei 
earning power simply because the eye appeal of the mer 
chandise is too strong for her to resist. Similarly, the 
manufacturers realize that the only way they could hops 
to break the consumers’ strike was to continue to brin 


. 
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out merchandise that would be bought not because of 
srice, but because the customer would be lured into buy- 
‘ng it, owing to the appeal it made to his sense of orig- 
nality. 

_ Of course, there are other factors entering into the 
lesire for this class of merchandise—notably the reaction 
on the part of the consumer after the war, causing a gen- 
ral casting off of repression. This has displayed itself 
n various ways, not the least of which is the demand 
‘or novelties which the manufacturers were quick to 
ense and supply. 

| That the capitalizing of the demand for novelties can 
e overdone I will agree. Some retailers have developed 
his end to the marked injury of the staple lines. 

Some retailers see the point and are not overdoing the 

sovelty craze but are changing their windows to put on 
lisplay some of the more conservative goods which they 
iave in stock, but which has not been shown. 
_ But the big thing for the retailer to remember, as I see 
:, is that the demand for novelties of all kinds is not 
ver by a jugful and that until signs are manifest that 
aeir day is done the retailer will do well to continue tc 
mphasize and profit by the novelty demand. 


The German Tableware Industry 


The German porcelain tableware industry during th 
re-war years, 1902 to 1913, was characterized by in- 
reasing exports at diminishing prices, says Assistant 
‘rade Commissioner W. T. Daugherty of Berlin in a 
eport to the U. S. Department of Commerce. In 1902 
sermany exported 19,310 metric tons of these porcelain 
oods, at an average price of 1,700 marks per ton. In 
913 exports were 35,217 tons, at 906 marks per ton. 
rermany had developed an export trade amounting to 
o to 70 per cent of total production when the war broke 
ut. 

| The United States was Germany’s best pre-war cus- 
omer. In 1912 and 1913 it is estimated that the United 
‘tates bought about one-third of Germany’s total ex- 
ort of porcelain tableware, or about 42 per cent of it: 
nport demands, Japan supplying 13 per cent. Great 
‘ritain, too, bought considerable quantities of German 
orcelain tableware, taking about one-sixth of the entire 
xport. 

_ Post-war markets thus far have been reversed, in so 
ar as Germany’s and Japan’s porcelain tableware in- 
ustries are related to American consumption.  Statis- 
cs, however, indicate a progressive effort by Germany 
) recover.its pre-war foothold in America. In 1919 the 
‘nited States bought in Germany but 4 per cent. of its 
nports of porcelain tableware, while taking 6 per cent 
‘om Japan; in 1920 imports from Germany were 12.5 
er cent of the total and 61.9 per cent from Japan; 
| 1921 corresponding figures were 27 per cent from 
lermany and 44 per cent from Japan. Germany’s total 
xports in both 1920 and 1921 amounted to but 28 per 
ent of production, according to the published figures. 
German production of porcelain tableware in 1921 ex- 
eeded the approximate production in 1913. In 1921 
a produced 62,936 tons, compared with 48,250 
ms in 1920 and approximately 60,000 tons in 1913. 


} 


Exports amounted to 17,500 tons of the 1921 production 
and 13,686 tons of the 1920 production. The 1921 pro- 
duction, according to the Union of Porcelain Wares 
Manufacturers, of Berlin, which controls the entire out- 
put, was but 60 per cent of capacity. The number of 
plants controlled by the union in 1921 was 97, against 
g2 in 1920 and only 60 in 1973. 


CONTROL OF FOREIGN TRADE 

By Government decree of December 20, 1919, the Ger- 
man porcelain industry, along with other industrial 
branches, became subject to the existing system of for- 
eign trade control. The Union of German Porcelain 
Wares Factories volunteered its resources and was co- 
ordinated with the Foreign Trade Auxiliary Office for 
Fine Ceramics, with headquarters in Berlin. This or- 
ganization is typical of all such bodies for the several 
industrial branches. It is empowered to regulate Ger- 
many’s foreign trade in products of which it is the most 
expert judge. Above all, however, it is delegated to fi 
prices at which these goods may be exported abroad, 
favoring German purchasers with a lower price and 
assessing countries of high exchange with an export 
supplement. This latter item, as will be seen below, was 
in 1920 as high as 130 per cent above the price paid in 
Germany. 

When organized for the regulation of its foreign trade, 
the Foreign Trade Auxiliary Office created an export 
committee to determine its export and import policies 
and to fix prices for export. It was composed of three 
members representing the manufacturers, three repre- 
senting the dealers, and three representing labor. One 
of the first acts of this committee was to invoice exports 
in terms of standard foreign currency. Austria, with 
its low purchasing power, was exempted by special con- 
cession after the Austrian Government had decreed an 
export prohibition against porcelain wares. This policy 
aimed to prevent re-exportation of German porcelain 
wares at prices below the world market prices fixed by 
the German committee. The profits made from export 
sales soon enabled the introduction of a rebate policy 
in which the German exporter shared generously. In 
principle, these rebates were designated to provide a 
covering fund which would allow Germany to export at 
lower prices to countries of lesser buying power and thus 
maintain and further develop foreign markets. 


Hicu Export PRIceEs 


Actual experience in 1920 provides an illustration of 
the results obtained in the application of the price-fixing 
policy. The 13,686 tons of porcelain tableware exported 
that year was sold at an average price of 24,504 paper 
marks per ton. Converted into gold, at an average rate 
of 60 marks to the American dollar, the selling price 
per ton was $409, or roughly at a parity of 4 marks to 
the dollar, 1,636 gold marks. This was almost as high 
as the 1902 price of 1,700 marks. 

In 1920, Germany consumed 34,505 metric tons of the 
total production of porcelain tableware. The average 
price per ton which inland consumers paid was 10,670 
paper marks. This amount is calculated by the foreign 
trade control statisticians at 711 gold marks, internal 
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valuation. The determining index establishing this val- 
uation is an average internal price index of 1,500, or 
15 times pre-war value. The export price in 1920 was 
therefore about 130 per cent above the inland price. 

In 1921, however, similar calculations showed a nearer 
approach between an export price, reckoned at 1,220 
gold marks per ton, and an inland price of 696 gold 
marks. The reasons for this are seen in the fact that 
countries constituting Germany’s best foreign markets 
were experiencing a period of diminishing prices, while 
Germany, on the other hand, was going through a period 
of continually rising price indices. 

The export figures given above are the only ones avail- 
able on which to base conclusions. The Foreign Trade 
Auxiliary Office is tirelessly at work to apprehend those 
who indulge in secret trading without obtaining the 
legal export permit and submitting to the dictation of 
export prices fixed by it. A new bill, just approved by 
the Reichswertschaftsrat, proposes to further tighten the 
regulations in general against secret trading. It provides 
for the creation of penal committees with broader powers 
to punish those convicted of illicit trading. 


How’s Business? 

Increased activity in industry and trade is discernible 
during the current week and retail trade is begining to 
expand, and this trend of the public toward more liberal 
buying is particularly noticeable in the West. With steel 
mills on capacity basis in some lines, workers in demand 
in all industries and a record of 3 billions spent in the 
first nine months of this year in building construction, 
business is fast mending. Improvement is the key word 
is the opinion expressed in Bradstreet’s survey as retail 
trade gains and a better pace is visible in industry. 

IN THE East 

In New York a little more activity is noted in the crock- 
ery and glassware trades, novelties in good demand but 
dinnerware lines are beginning to show more activity 
than for the past few weeks and buyers are daily becom- 
ing more insistent upon prompt deliveries. Retail trade 
is fair and collections in many lines show improvement. 
Boston reports that trade is fair and while retailers 
are somewhat pessimistic about the purchasing power of 
the public, wholesalers believe a rising market is coming 
and are trying to increase business. In Philadelphia 
glass containers are in heavy demand and business is 
about one-third larger than was anticipated. Retail stocks 
are said to be low and fall buying is growing better but 
collections are still backward. In Pittsburgh trade is 
benefitting from the improved industrial conditions but 
business is below that of last year. Buffalo reports that 
trade and industry are increasing, but manufacturers are 
handicapped by transportation difficulties. 


In THE WEST 
In Chicago weather has helped retail trade and more 
buyers are in the wholesale markets than a year ago, mail- 
order houses are busy and collections are fair. Detroit 
reports that retail trade is fair and now that the Ford 
plant has resumed operation all auto plants are in full 
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operation and collections are much improved. In § 
Louis improvement is noted in all lines, department store 
doing a big business, building is active and collections bei 
ter. Milwaukee reports that trade is better than for som 
weeks, manufacturing active but collections remain sloy 
In St. Paul trade is improving and general merchandis 
orders are satisfactory with crockery and housefurnis! 
ings in particular good demand and collections remainin 
fair. Omaha reports that trade is fair being helped b 
fall festival, building continues active but collections a1 
slow. 


IN THE SOUTH 

In Baltimore the outlook is better and general distribi 
tive trade is fair but department store sales are increa 
ing and collections are fair. Nashville reports that fa 
visitors have helped retail trade which is fair, manufa, 
turing is affected by strikes and shipments are curtaile 
and buying is on conservative basis. Atlanta reports thi 
business is distinctly quiet, crop prospects poor and co 
lections fair. In Tulsa merchants report a steady increa; 
in sales, oil production continues high but collections a’ 
backward. New Orleans reports there is little improv 
ment in retail trade but manufacturing is on full tim 
shipping facilities slowly improving but collections r 
main slow. In Fort Worth business in all lines is ir 
proving and trade is optimistic, crop prospects are gor 
and collections fair. 

ON THE PaciFic Coast 

In San Francisco retail buying is for immediate nee 
only, shortage of labor, packing boxes and cars is delayir 
shipment of fruit. Seattle reports that retail trade 
stimulated by clearance sales, rents are still high and mz 
order houses report increase in sales. 

In CANADIAN CITIES 

In Montreal trade is good, crops are very large 4 
travelers report that buyers are purchasing more libs; 
ally owing to excellent crops throughout the countr 
Toronto reports that wholesale buying is on a hand-t 
mouth basis but retail trade shows some increase, buildir 
is active and labor scarce. In Winnipeg trade and cc 
lections remain slow. Vancouver reports that lumby 
mining and shipping are active, trade is fair and the 4 
look for fall business is good. 


Business Gradually Mending, Says Bank’ 


Francis H. Sisson, vice-president of the Guarary 
Trust of New York, in an address recently, declarl 
that business had reached a turning point and held c! 
promise of sustained progress. } 

The strike settlements, while bringing peace to indt 
trial interests, should not mislead us into expecting } 
unduly large degree of prosperity, he said. Peace w1 
labor will accelerate production to make up for the crv 
tailment which the strikes inflicted, but there will be) 
justification for misinterpreting such speeding up as ' 
precursor of a boom. 

A favorable factor which should be singled out 
special emphasis is the removal of the menace of 
soldiers’ bonus. President Harding deserves the co- 
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ina, not decorated.... $84,124 $42,102 ds, 
Cina decorated : CU eat ar Sita ce Peat tee Se vis wie. viuath ats a 04a die $144,450 $153,632 
om— ee o74 $71,512 For Seven Months Ending July 
RSUISCME Ae 0s Soc sae 3 : : wie 1921 22 
BeeMANV bee. soe cass s 226,267 113,977 Dolisfandenantstotadollssaee wees se ee $66 253 ‘$83 532 
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rthenware: oe: cL Olalmeetrtns acme eis. cua eee ocie, 9. 
INot decorated ...... 13,721 21,529 2 ELE Me sol6 Joe 
meted <.....0/5...-. 121,141 $28,534 oe 1921 1922 
HoGther .............. ae p7870 Manlemelasswatews plains seer eee eee nee $119,738 
we $941,414 $061,423 Table and other glassware, cut or en- 
thet eet ee eens ’ Sis CHANG acc.crndo coun DNB MUD OONEGIG OOP oaiors MIC Be 14,297 
For Seven Months Ending July Globes TLCIMES LACES) een nian, oe en ke ere ae 28,675 
(ina: 1921 1922 _ ; 
Not Beied sop0008 $335,197 $331,409 AU Ota ted ci ah os FOREN gon si vetickame ee $14,336 $162,710 
ina, decorated :— For Seven i hs Ending ) 
om BAT GOU 2.115 sos. v2 $473,414 eeiibe He ae erg) ey 1922 
from Germany ...... 1,002,242 : Table elas laine eee .f 22 
“rom United Kindom _ 326,885 326,387 | able Bada ation bee are, cut or en- sls 
From Japan ......... 1,815,239 1,116,580 Pravied toa tee fe ee $129,929 87,129 
*rom Other countries 249,895 323,542 Globeskandeshadessempe sek eee tenn eee ts ee 242518 
3,867,675 2,972,114 Ocala Serato ree ae co kee ence $129,929 $1,001,920 
rthenware: Cuna C ands 
Not decorated........ 275,865 168,774 rg ones Wecaeee 
Toe pa 2 167'079 2.522'489 For Seven Months Ending July 
ie. Soo eeenee 167, 222, 5 5 
a 281,703 319,270 1921 1922 1921 1922 
<1. Ee oo oversc : $4 82206 wees ee $18,644 
ea 93.0006 cae $6,927,519 $6,314,056 TaBLe AND KITCHENWARE OF METAL, ENAMELED or GLAZED 
| - For Seven Months Ending July 
| ep an gsi ae 1921 1922 1921 1922 
Migeand parts of dolls................. $198,640 $133,793 ee PAT SBS Fee rae $350,153 
A other LONE od COO Ream iclaratsoleitta ie’ 759,577 436,305 * Not including electrical porcelain, 
= 7 Not including sanitary and chemical wares. 
be ou Uc COCOG REE SCS ae aaa $958,226 $570,098 ae ee 
For Seven Months Ending July Ohio State Retail Merchants Combine 
D, 922 . : : 
Us nee Ser él $722,755 The retail Merchants of Ohio at a recent meeting held 
MUEOVS oem sce venice none 3,285,037 3,113,227 at Columbus have formed the Ohio State Council of Re- 
“otal - 10.0 UES COD DOC OCe a e ee rae $3,982 308 $3,835,982 tail Merchants, including five State associations BARRE 
Cicer ake senting many divisions of the retailing field. 
1 “tees For ang n Months acne July The new association will operate as a clearing 
$152,151 $183,326 $823,374 $1, tee ome house and Fred Rike of the Rike-Kumler Co., Dayton, 
| CHINA CLAY was ele t | t =17 rE C4 fs 4G 
| ees Ending July s elected temporary president and Fred Lazarus of 
4921 1922 192] 1922 the F, & R. Lazarus & Co., Columbus, was elected tem- 
| $13,336 $34,048 $203, 957 $92,412 porary secretary. Permanent officers will be chosen at 


HypraTe oF PotasH 


Containing not more than 15 per cent of caustic soda 
For ee Months ey July 


ase 350 
or GLAZED 


For Seven Months Ending July 


re we 735 $145,060 srs 500 
“ABLE AND KITCHENWARE OF METAL, ENAMELED 
1921 1922 1921 
$33,354 $211,626 


$26,326 


1922 
$249,655 


a meeting of the organization to be held in Columbus in 
October. George V. Sheridan, formerly publisher of the 
Springfield Sun, was elected a director and will be in 
charge of the organization’s work. It is the purpose of 
the new association to bring about a closer relationship 
between the public and all retail establishments. 


NTERESTING 


UP HERE AND CAUGHT IN THE NEWS NET 


THERE AMONG 
THE TRADE 


AKING his initial bow in New York as buyer 

M for Miller, Rhoads & Swartz, Norfolk, Va., E. 

F. Ochs has been spending this week here 

placing orders. His former connections in the trade were 

with H. & S. Pouge and Mabley & Carew, Cincinnati. 
Mrs. Ochs accompanied him on his visit here. 


Chris. Hauser, the popular traveler for Paul A. Straub 
& Co., left for a trip over his territory last week, with 
considerably more feeling of importance than he had 
ever experienced before. The big reason was that a few 
days before his departure, an heir arrived at his home in 
Brooklyn, which is sufficient to make any fellow feel im- 
portant. He is already looking forward to making him 
one of the leading lights among the coming generation 
of china salesmen. He says that such a husky pair of 
lungs were never for any other purpose. 


Herbert Schulenburg, the popular Manager of the 
Ceramic Department of the Palm Bros. Co., well known 
manufacturers of decalomania transfers, and Mrs. Schul- 
enburg are receiving congratulations on the arrival at 
their home here on September 18th, of a fine seven and 
a half pound daughter, who has been given the name of 
Alice Louise. Both mother and daughter are doing 
finely. Mrs. Schulenburg, as Miss Theresa Price, 
was also very popular with the trade when for a number 
of years she acted as assistant to Louis Klayf, buyer for 
Bloomingdale Bros. 


Martin Zolle, formerly a well known salesman on the 
coast, who recently came east to make his home, has been 
engaged by the Fred C. Reimer Co. to travel for them 
through parts of New York State, Pennsylvania, the 
middle west and south. He will leave on his first trip for 
the firm on Saturday. Fred Reimer, head of the con- 
cern, will also leave at the same time for a trip through 
the middle west. 


W. A. Shaw, secretary and treasurer of the Canons- 
burg Pottery Co., Canonsburg, Pa., was a visitor in 
town for a few days last week while consulting with H. 
Benedikt, the eastern representative of the concern. 


J. G. Paulette, buyer for Miller & Rhoads, Inc., Rich- 
mond, Va., is visiting the local salesrooms this week and 
placing orders for his holiday requirements. 


Announcements have been received by friends of A. 
D. Wilhelm in the trade here, of the marriage of his 
daughter, May Mildred, to Edw. Melody Kelly, at 
Buffalo, N. Y., on September 20th. Mr. Wilhelm is 
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buyer for Raphael Weil & Co., San Francisco, and hz 
just returned home after being in the East to attend th 
wedding. 


W. B. Stanton with Stewart & Co., Baltimore, is or 
of the buyers booked to arrive in town the latter pa: 
of this week. 


Charles Weiss, with the Rosenthal China Corp., ar 
the Continental Ceramics Corp., is expected to arriy 
home on Friday of this week from a several months’ tri 
to the concern’s factories abroad. He is a passenger ¢ 
the “Empress of France,” due to arrive in Quebe 
Canada, on Thursday. ie | 


J. K. Wilson of the Taiyo Trading Co.’s travelir 
staff leaves on Saturday for a three weeks’ trip to Phil) 
delphia, Baltimore and Washington, and will probab! 
continue on from there to the Middle West, in whi 
event he will be on the road considerably longer. 


Wm. Howell of Pitkin & Brooks, Chicago, was one ¢ 
the visitors in town during the week, calling on the loc 
wholesalers. . 


Frederick Skelton, the well known manufacture 
agent, and Edward A. Sexton, in charge of the forme: 
export department, spent the first of this week on a vii 
to the plant of the Utility Glass Works Lonaconing, Mi 
which is represented in New York by Mr. Skelton. 


Charles C. Ashbaugh, head of the West End Potte! 
Co., East Liverpool, O., was a visitor in New York th 
latter half of last week on a trip that was a combinati« 
of business and pleasure. k 

. 

Edward J. Kevling of Frederick Skelton’s sales st@ 
left Tuesday on his initial trip through New York Sta 
in the interest of the Skelton lines. He expects to _ 
away between two and three weeks. 


Lon Vallee, traveler for J. H. Venon, Inc., will sta 
his fall campaign on October Ist, with a trip throu 
New England and then the middle west. Mr. Veni 
will also leave on the 5th of the month to call on t) 
trade in the larger cities through the middle west. i 


a eel 


= De { 

Mackenzie and Warrin Win at Golf i 
Eighteen players and a gallery of three were prese 
at the Forest Hill Field Club, Soho, N. J., last Thursd/” 
when the fifth tournament of the season’s series bei! 


played by the trades golfers was held. i 


jeptember 28, 1922 


Two players whose games have been steadily improvy- 
ng, blossomed forth as prize winners; they were no other 
han A. W. Mackenzie with Meakin & Ridgway, who had 
i net score of 160, and Edmondson Warrin, who had 
he best selected eighteen out of thirty-six holes. 

_ L.S. Owen and C. A. Dodson had net scores of 154 and 
63 respectively for thirty-six holes, but were disqualified 
\$ prize winners, on account of having taken prizes at 
orevious games this season. 


_ The galleryites who witnessed the game were John 
Nixon, Howard Handy and Jos. F. O’Gorman of the 
Pottery, Glass & Brass Salesman. 


| 


Roseville Pottery Co. Located in New Quarters 


| New York manager for the Roseville Pottery Co., F. 
). Van Arsdale and his associates, are now installed in 
je concern’s new office and salesroom, on the second 
oor of the Crucet Building, 292 Fifth Avenue, between 
oth and 31st Streets. Removal to the new quarters was 
ompleted on Monday of this week and everything is now 


1 readiness for the reception of the trade. 

Almost of equal interest to their change of location, 
_ the announcement made by the factory that coincident 
ith their removal, they would discontinue their retail 
*partment, as well as the manufacture of their “ Pauleo ” 
ye, which was the feature of the retail end of the busi- 
2ss, and would henceforth devote themselves exclusively 
their wholesale lines. 


Expense evidently has not entered into consideration 
i fitting up the new place, for nothing has been left un- 
one to provide as handsome a setting for their sample 
les as possible. Stepping from the elevator, the eye is 
eeted by a small hallway or reception room, with walls 
one in imitation stone. On a small circassian walnut 
tole rests a lamp in a rich mulberry, and on either side 
( the elevator door, two very exclusive examples of 
\ses made by the concern. These three pieces add just 
te proper touch of color to the place, the furnishings of 
\iuich are completed by an artistic center lighting fixture 
i green with mulberry tassel and brown velvet carpet. 
( entering the salesroom, one is at once impressed with 
t» richness of the place, with its solid paneled walls of 
cl English oak and long massive display tables’ along 
t: walls and in the center of the room to match. 


An especially attractive feature of the room which 
Nkes it distinctive, is the elimination of the usual type 
0 display fixtures. The only method used to exhibit the 
Snples being the tables mentioned above. The light- 
i fixtures too are of a different character than are 
wially seen. Dainty side wall fixtures are utilized about 
tl room while odd cluster fixtures to match in antique 
s}er and polychrome are used on the ceiling. 


false French style windows in the rear of the room, 
fim a part of the paneling arrangement, and add con- 
Si2rably to the room’s attractiveness. Instead of the 
sill window panes being of transparent glass, they are 


(Continued on page 25) 
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Travelers Meet in Nashville 

Can you imagine the fun when this lot of salesmen re- 
cently got together in Nashville, Tenn. ? 

By a peculiar coincidence, they all happened to land 
there at the same time and it being the birthday of one 
of them, naturally a party was arranged. 

Around the table were: John G. Lenz, United States 
Glass Co.; Charles F. Patton, of Edward B. Dickinson, 
Inc.; W. T. Darden, sales manager for The Albright 
China Co.; George B. Fowler, The Carrollton Pottery 
Co.; E. C. Garand, Wm. A. Rogers, Ltd.; M. C. Treiber, 
The Roseville Pottery Co.; G. H. Nevins, Buyer Castner 
Knot Co.; H. H. Henjes, Theo. Haviland & Co.; and 
Arthur A. Bean, of John J. Hines. 

The dinner was strictly dry of course. 


Maddock & Miller Moving 


Maddock & Miller, Inc., located for so many years past 
at 54 Murray Street, are in the process of removal to their 
new offices and salesrooms in the Miller-Kupper Building, 
39-41 West 23rd Street. The various departments are 
being moved separately, and the task will probably be 
completed entirely by the middle of next week; until then, 
their headquarters will be at the old address. The firm 
will occupy part of the store floor, the entire second floor 
and basement of the building. 


Buyers in New York 


SEPTEMBER 22, 1922. 

Samuel Tisenbaum, toys, Samuel Tisenbaum & Co., Baltimore, 
Md., Pennsylvania. 

M. Gordon, housefurnishings, M. Gordon, Boston, Mass., 
Pennsylvania. 

W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 404 4th Ave. 

D. M. Ogelvie, representing Ogelvie Co., East Liverpool, ().. 
Pennsylvania. 

L. Benedict, housefurnishings, Mendel’s, Inc., New Haven, 
Conn., care Baer & Lilienthal, 1150 Broadway. 

W. C. Hooper, housefurnishings, Buffum’s, Long Beach, Calif., 
1170 Broadway (F. B. Farrand). 

W. A. Mahaffey, housefurnishings, Boggs & Buhl, Pittsburgh, 
Pa., 1140 Broadway. 


SEPTEMBER 25, 1922 


F. J. Miller, china and glassware, G. Sommers Co., St. Paul, 
Minn., care R. Keller, 395 Broadway. 

James L. Tapp, C. S. Lennon, T. A. Mosley, department store 
mdse., James L. Tapp Co., Columbia, S. C., Imperial. 

N. C. Hooper, housefuruishings, Buffum’s, Long Beach, Cal., 
care F. B. Farrand, 1170 Broadway. 

S. Singer, lamps, Thalheimer Bros., Richmond, Va., care 
Kirby, Block & Fisher, 352 4th Ave. 

H. Pund, housefurnishings, W. R. Moore D. G. Co., Memphis, 
Tenn., 256 Church St. 

H. S. Skinner, china and housefurnishings, Dayton Co., 
Minneapolis, Minn., 225 Fifth Ave. (Retail Research Asn.) 

Miss Plummer, housefurnishings, Heer Stores Co., Springfield, 
Mo., 333 7th Ave. (J. M. Biggins, Inc.) 

S. Levy, housefurnishings, Strouss-Hirshberg Co., Youngs- 
town, O., 1150 Broadway, (Bear & Lilienthal.) 


SEPTEMBER 26, 1922. 

W. Libbey, housefurnishings, Gilchrist Co., Boston, Mass., 200 
Fifth Ave. 

W. H. Lewis, mdse. manager, J. N. Adam Co., Buffalo, N. Y., 
16 West 39th St. 

Mr. Galvin, candlesticks, Bailey Co., Cleveland, Ohio, care 
Affiliated Retail Stores, 1372 Broadway. 

J. J. Ehrlenbach, lamps, A. Hamburger & Sons Co., Los 
Angeles, Calif., 448 4th Ave. 


(Continued on page 34) 
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FLOOD of wires, speciai delivery letters, tele- Two additional kilns are being contemplated by the 
A phone calls and personal visits to the district of management of the Summit China Co., at Akron, O 
This is now a seven kiln shop, and before spring it is 


buyers, followed the flash over the United States 
proposed to make it a nine kiln plant. 


early last week that the generalware potteries would go 


’ 
’ 


on strike October 1. ‘‘ You know me Al,” to use a slang 


phrase, was the substance of these communications to The real estate, equipment and plant of the Mohawk 
make shipments at once. Truth to tell, manufacturers Clay Products Co., Perrysville, O., will be offered at pub- 
were last week, and even this week, literally smothered lic sale and to the highest bidder Oct. 16 by W. E. Gries 


inger, of Medina, O., assignee. The real estate has beer 
appraised at $24,000 and it is said to be easily worth 
several times this appraisal. 


with requests to ship all they could. When it is recalled 
that only ten days more of shipping would follow the 
issuance of the strike order, one can readily surmise the 
utter impossibility of manufacturers complying with these 
requests. All in all the pleadings of the trade for ship- “T’d like to have a job working about the plant doin; 
anything while the strike is on,” declared a pottery worker 
to the superintendent of one plant, a day after the strik 
order came out. 


ments was pathetic, when viewed from the impossible 
standpoint, the incident in this respect turned to one of 


eanreg re “ You voted to strike, didn’t you?” he was queried. 
TONGS 

Those making hurried visits to the market following “We're going to do a lot of improving while the sho 
the receipt of the news of the forthcoming strike included is idle, and all work will be done by outside labor,” cami 
F. H. Obermeyer, of the Krenning-Westerman China Co., the reply from the factory head. 
St. Louis, Mo.; John Mangus, Chicago, Ill.; Jake Korn- 
felder and his assistant H. B. Schlecher, with the Kauf- Foundations for a number of the kilns for the ney 
mann-Baer Store, Pittsburgh, Pa.; James Nowell, assist- t1-kiln shop of the Owen China Co., at Minerva, O 
ant to Thomas Stackpole, with the May Co., Cleveland, have been completed. ‘‘ We'll go ahead with our con 
O.; F. C. Schenk, of the Schenk China Co., Pittsburgh, struction program as we have planned,” observed Charle 
Pa.; N. C. Myers, with S. H. Kress Co., New York City; E. Foreman, head of this company when queried abov 
Mr. Montgomery, of Kinnier & Montgomery, Lynch- the new unit for this company. | 
burg, Va.; Heer Department Stores Co., Springfield, Mo. ; a 5 | 
Fred Daudt, of the Daudt Glass & Crockery Co., Toledo, The length of the strike in the generalware industt’ 
O.; Mr. Kelso of Kelso & Anderson, Marietta, O.; H. will have much to do with the displaying of lines at th 
Leonard & Son, Grand Rapids, Mich. ; Maurice Bergman, Pottery and Glass Exposition in Pittsburgh in Januar 
New York City; Leon Moses, with Frederick Losier Co., and in Chicago in February. It has been indicated th 
Brooklyn, N. ¥.: Leon Neubrik, with Crowley & Milner,  Sbould the strike “carry on” for some months ti 


tinued seven months 28 years ago—it would be folly f’ 
the manufacturers to arrange displays. However, th 
may be a quick change in the situation. 


Co., Detroit, Mich.; R. E. Nutting, with St. Louis Glass 
& Queensware Co., St. Louis, Mo.; W. S. Browning, 
with R. H. Macy & Co., New York; L. M. Sullivan, Los 
Angeles, Cal.; A. P. McPherson of McPherson & Con- 
nors Co., Detroit, Mich.; A. A. Blankenmeister, of the 
Blankenmeister Glass Co., St. Louis, Mo.; Mr. Evans, 
with the Atlanta Import Co., Savannah, Ga. 


A strike vote is now being taken in the sanitary bran! 
of the industry. Oct. 14 is the last day for the receipt | 
the result at the Brotherhood headquarters here. T 
sanitary manufacturers demand a reduction of 20 } 
cent or more in wages. In the generalware trade, t 
manufacturers offered the employers the existing wa 


Within 24 hours after a western interest learned that Pareancthemtstm | 


a strike in the trade was due forwarded an order to a 


manufacturer here for 15,000 seven-piece berry sets to be Preferred stockholders of the Guernsey Earthenws 


. es : Co. plan to place that pottery at Cambridge, O., in ope’ 
a volume was not in stock, and if it was, shipment could tion at an early date. A meeting of these stockhold 


not be made under any consideration. has been held, at which time operating plans were gi 
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“ shipped at once.” The interest was informed that such 
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sideration. The committee having the plans of the 
terests in hand consists of W. J. Gillespie, F. C. 
nderson, J. W. Williams, W. C. Morrison and I. C. 
oung. A reorganization of the company is one of the 
yssibilities of the future. The plant suspended opera- 
yns some time ago when it went into the hands of a 
ceiver. 

—————————————— 

“Our stock of American dinnerware is sufficient for 
1 our requirements for some time to come” declared 
H. Harris, buyer for the Kaufmann Department 
cores, Inc. While he regretted to note the situation in 
e generalware industry, yet his firm is “ pretty well pro- 
ted,” as Mr. Harris expressed it. 


letorge C. Thompson, of the Thompson Pottery Co., 
fered a fractured leg last week when he tripped and 
Il from a freight car door, through which he was pass- 
ig from the packing department. He is now in the East 
liverpool City Hospital. 


IG. W. Stamm has formed the Stamm Manufacturing 
., at St. Paul, Minn., to manufacture a line of pottery 
vder the name of “ Craftstone,” from a process obtained 
fom Germany. The line will include vases, table lamps, 
jcdinieres, plaques, candlesticks, card trays, book racks 
2d a line of other novelties and specialties. 


According to reports received in this district, business 
icontinuing very active with the Onondaga Pottery Co., 
Sracuse, N. Y. The four new kilns of this firm will 
son be in operation, and these will increase the produc- 
tn of the plant about 25 per cent. 


(nly New Referendum Vote Can Avert Pot- 
tery Strike As Day of Walkout Nears 

Generalware potteries in the United States suspend 
erations October 1, and plants will remain idle for an 
ilefinite period. Pottery employes, or those affiliated 
th the National Brotherhood of Operative Potters 
-ough a referendum vote, voted to strike unless manu- 
fcturers would agree to reinstate a wage decrease of 
yen per cent., or the same wage as prevailed between 
vember and August last. 

Members of the United States Potters’ Association met 
uthe Blue Room of the William Penn Hotel, Pittsburgh, 
|, September 22, when a complete report of the work of 
i Labor Committee of the Association was presented 
W. E. Wells of the Homer Laughlin China Co., and 
iirman of the committee. 

Manufacturers did not take long to give the Labor 
mmittee a vote of confidence, and then after discussing 
i strike of the employes and other issues that will result 
vause of the suspension of operations, left any future 
‘ustment of the situation entirely in the hands of the 
Jor Committee. 

Ministers in the East Liverpool district on Sunday, 
tember 24, made public appeal in their churches for 
learly solution of the differences existing between the 


i 
| 
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employes and the manufacturers. It is recalled that the 
manufacturers at the recent wage conference held in the 
Hotel Cleveland, Cleveland, O., offered the pottery work- 
ers the same wage scale they have been working under 
since November last, suggested no reduction, and even 
granted particular changes in working shop rules. 

The majority of the manufacturers have cancelled 
orders for raw materials, such as clays, flint, spar, sand 
and other bulk materials, and have also summoned sales- 
men home from their different territories. Packers in 
many plants have been working nights, being paid time 
and a half for this labor and also worked in particular 
instances Sunday, September 24th for which they re- 
ceived double time. Manufacturers desired every piece 
of ware to be in the hands of distributors that was possible 
to pack by 4 o’clock the afternoon of September 30. 

Just when another referendum vote will be taken by 
the trade on the question of returning to work on the 
old scale, no one can predict at this time. The power to 
call a referendum vote lies with the executive board of 
the National Brotherhood of Operative Potters, or, such 
a vote can be ordered upon petition of eight local unions 
affliated with the Brotherhood. 

The manufacturers will permit their offer to continue 
the old scale of wages to remain open for a reasonable 
period, no particular time being so far announced, and 
should a referendum vote be taken again, it will be on 
the two questions of “ return to work” or “ continue the 
strike.” 

It is recalled in this connection that during a labor dif- 
ference between the pottery manufacturers and employes 
back in 1881, the generalware plants were idle for eleven 
months. There was another strike in 1893—the last gen- 
eral strike in the trade—and this kept plants idle seven 
months. 

Information is taken from the last financial report of 
the National Brotherhood of Operative Potters, presented 
at the annual convention of the organization in Atlantic 
City in July last, that the Brotherhood has a “ defense ”’ 
fund of approximately $700,000. The membership of the 
Brotherhood is placed at between 6,500 and 7,000, this 
of course including those employed in the sanitary branch 
of the industry. 

Following receipt of the news that a strike in the gen- 
eralware branch of the industry was inevitable, buyers 
and jobbers hastened to the East Liverpool and other 
Ohio pottery districts seeking immediate shipment of all 
orders on file. Requests of many along this line have 
been along the line of unreasonableness and impossibil- 
ities. Some white ware on the floors could be shipped 
with some promptness, that is true, but so far as deco- 
rated business is concerned, the situation presented quite 
a different phase. 

According to the rules of the Brotherhood, it required 
a two-thirds majority of the vote cast to cause a strike 
and suspension of operations, and the known fact that 
hundreds of pottery workers did not cast a ballot is ad- 
mitted the reason why the issue “ went” the way it did. 
Should another referendum ballot be cast, only 51 per 
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cent. of the vote cast is necessary to cause the resumption 
of operations. It is now recalled that in the immediate 
East Liverpool district when the strike vote was taken, 
seven local unions voted to strike; seven voted to remain 
at work and the vote of another local. union was a tie. 

Manufacturers insist that it will be impossible to grant 
a seven per cent. advance to labor at this time. And it 
is this one question, the seven per cent. advance in wages, 
that has caused the plants to enter an indefinite period of 
idleness. 


7,000 Men Involved in Strike 

Orders instructing 7,000 generalware pottery workers 
in the United States to quit work on the night of Sep- 
tember 30 were mailed last week by President John T. 
Wood to officers of subordinate unions of the National 
Brotherhood of Operative Potters. 

Union members will be paid $10 weekly benefits dur- 
ing the tie-up from the brotherhood defense fund, Presi- 
dent Wood said. About 2,000 general ware pottery work- 
ers in Trenton will be affected by the strike order. 


Labor Committee of the U. S. P. A. Issues 


Statement on Strike 

Two days following the joint meeting at East Liver- 
pool, O., between the Labor Committee of the United 
States Potters’ Association, and the Executive Committee 
of the National Brotherhood of Operative Potters, the 
following statement was sent to the press by the Labor 
Committee : 

“The deplorable result of the strike vote was not an- 
ticipated by the manufacturers. 

“Tt was thought workers knew that in order to keep 
in operation, and the men employed, selling prices had 
been cut to the danger point one year ago, and that the 
wage reductions of 1921 alone made it possible to procure 
enough business to keep in operation without actual loss. 

“They should have known that. 

“In order to meet so far as possible an insistent, na- 
tion-wide demand, we began deflating our selling prices 
some months prior to the labor conference of 1921. 
After that conference still further reductions were im- 
mediately made until we reached a level of approximately 
28 per cent below the selling prices of the spring months. 

“ The cost of raw materials decreased but slightly, and 
of fuel not at all, so that about all we had to assist in 
bearing a cut in market prices of 28 per cent was the 17 
per cent wage reduction. The balance came out of profits, 
with the result that the average earnings of the manu- 
facturers fell off about 75 per cent. In other words, while 
the men accepted a reduction of 25 to 30 per cent, we 
stood a cut of 75 per cent, which was surely our full 
share. 

“While these exact percentages were, of course, not 
known by the workers, the situation in a general way was 
a matter of common knowledge. The workmen came 
through the period of depression in comparatively much 
better shape than their employers, and, in recognition of 
that fact, we counted upon their cheerful co-operation at 
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this critical time while we are fighting almost desperateh 
to hold our markets against competition from the cheaj 
labor countries abroad. 

“No demand from the Atlantic City conference of thi 
Brotherhood for a wage increase of any kind was ex 
pected. It was assumed they would be content if the 
were not confronted with the prospect for a further de 
crease. | 

“When the demand came for the restoration of th 
cut of 1921 it was not taken seriously by any one. Th 
workers were given credit with too much intelligence ti 
insist upon such a wholly unrighteous and impossibl 
thing. It was supposed that item was inserted in th 
Brotherhood propositions as an offset, or bargainin, 
clause, in case the manufacturers should later ask for | 
decrease. 

“These points, much amplified, and many other argt 
ments why an increase could, and would and should nc 
be entertained were brought out in the four days’ discus 
sion at the Cleveland conference. On the other side th 
arguments for the increase were ably presented by the of 
ficials of the Brotherhood and others. Yet they wer 
weak and unconvincing, simply because the Brotherhoo| 
had no case. The best advocate could not find a soun 
reason in support of their demands. \ 

“At the end of the Cleveland conference we had rei 
son to believe that a substantial majority of the Brothe’ 
hood conferees were convinced their case was hopeles| 
and that the right course would be to accept then ar 
there the manufacturers’ proposal to continue at the ol 
scale. But, recalling the bitter, unjust criticism of tl 
conferees the year before, a majority of them lacked tl] 
courage to assume the responsibility of doing what the 
knew to be right. 

“ They were gravely warned that their failure to a) 
might possibly lead to a strike, disastrous to their peopl, 
and to many other innocent ones, and that the respons 
bility would largely lie at their doors. But nothing avail 
to counteract their fear of what some one back hon 
might say. 

“Tn their failure to act they failed in their duty. Thy 
discredited the plan of collective bargaining. We de 
with them on that plan at their own solicitation. We ha 
cheerfully dealt with them for years, not in our wa 
but in their way, and when they send to us a committ 
that refuses to act, they not only treat us unfairly, 
they repudiate their own system. Nothing could be me 
unfair than to refer back to their own membership t) 
decision on a matter so vital as a strike. 

“That denies the employer any participation in tf 
settlement. It becomes a one-sided affair, and, becat) 
the rank and file cannot be fully informed as to the e’ 
ployer’s position, the vote is sure to be influenced | 
selfish, personal interest rather than by enlighten 
knowledge of the essential facts. Individuals vote larg! 
for what they want, not for what is right. 

“ Therefore, we are now heading into a wholly unnec; 
sary and unwarranted strike, one that will hurt everybd 
and help nobody, one that in all reasonable probabil} 
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| 
jill last over a long period, with its endless trail of 
isery, and all because of the failure of the Brotherhood 
rstem. There is no committee of the Brotherhood em- 
pwered to make a settlement, and the strike must run 
til a plain majority of the Brotherhood shall vote to 
tcept a proposal which they have just rejected by more 
,an two-thirds. 


'“Tf the workers should win they will lose. Their loss 
_ wages in three and one-half weeks would equal all they 
bat ld gain in a year. Their loss in seven weeks’ strike 
‘ould equal all they would gain in two years. Yet there 
“not a chance that they will win in seven weeks or seven 


fonths. 


\4 Surely the workers did not anticipate such a result, 
se more of them would have voted. Just a few over 
he- half of the general ware membership of the Brother- 
bod cast any vote at all. Forty-six per cent cast no 
ite, certainly not through indifference, but because they 
hd no fear of a strike result. Hence, we have the in- 
‘ilerable result of 2,731 individuals imposing a strike 
“pon 7,000 Brotherhood members, upon perhaps 10,000 
“jtorganized workers in the potteries, and upon many 
jore thousands directly or indirectly dependent upon 
te operation of our plants. The analysis of the vote 
sows other striking features. 


“Although Local No. 9, East Liverpool Kilnmen cast 
< per cent of the vote of that city and registered sixteen 
t{ one in favor of a strike, the total vote of all East 
lverpool locals, including all workers from Chester and 
lowell, was less than two-thirds for a striker. But East 
Iverpool’s vote favoring peace was more than overcome 
ft the overwhelming strike vote of those locals outside 
¢ East Liverpool, Trenton and Sebring. Those outside 
l-als voted four to one in favor of a strike, casting 44 
fr cent of the total strike vote of 2,731, and imposing 
tir will upon the East Liverpool center, 


\ The industry has passed through no serious strike for 

mre than twenty-eight years, only because previous con- 
frence committees have had the courage to assume the 
Mponsibility delegated to them of making agreements. 
fid the adjustment of wages always been left to a vote 
0 the trade, it is safe to assume there would have been 
atrike every two or four years. The Brotherhood must 
fid some more righteous and effective method if we are 
ti continue dealing with them under their plan of col- 
Ktive bargaining. 

i It is the disposition of the Labor Committee to allow 
0- proposal of a renewal of the old agreement to re- 
nin open for a reasonable period, or until the workers 
hve an opportunity for a sober second thought, but ii 
tl strike is prolonged we must conclude that our present 
fim of agreement is a failure, that it should be scrapped 
ail that some arrangement for the future operation of 
tl plants be adopted that will protect us against a good 


ny abuses now prevalent, and against such a catas- 
tibhe as we are now facing through the dictation of an 
Weasonable and unthinking minority of the workers.” 
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Tariff Bill Now a Law 


By a conspicuously large vote the House adopted the 
conference report on the tariff bill on September 15 and 
President Harding signed the bill the next day and the 
long debated measure 1s now in effect as a law. The rates 
now in force which must be used in figuring imports are 
as follows: 

Par. 207. Clays or earths, unwrought or unmanufac- 
tured, including common blue clay and Gross-Almerode 
glass pot clay, not specially provided for, $1 per ton; 
wrought or manufactured, not specially provided for, $2 
per ton; china clay or kaolin $2.50 per ton; bauxite, crude, 
not refined or otherwise advanced in condition in any 
manner, $1 per ton; fullers’ earth, unwrought and un- 
manufactured, $1.50 per ton; wrought or manufactured, 
$3.25 per ton; silica crude, not specially provided for, 
$4 per ton; silica, suitable for use as a pigment, not spe- 
cially provided for, $7.50 per ton; fluorspar, $5.60 per 
ton. 

ComMMON EARTHENWARE 


Par. 210. Common yellow brown, or gray earthenware 
made of natural, unwashed, and unmixed clay, plain or 
embossed ; common salt-glazed stoneware; stoneware and 
earthenware crucibles, all the foregoing not ornamented, 
incised, or decorated in any manner, 15 per centum ad 
valorem ; ornamented, incised, or decorated in any manner 
and manufactures wholly or in chief value of such ware, 
not specially provided for, 20 per centum ad valorem and 
Rockingham earthenware, 25 per centum ad valorem. 

Par, 211. Earthenware and crockeryware composed 
of a nonvitrified absorbent body, including white granite 
and semiporcelain earthenware, and cream-colored ware, 
and stoneware, including clock cases with or without 
movements, pill tiles, plaques, ornaments, toys, charms, 
vases, statues, statuettes, mugs, cups, steins, lamps and 
all other articles composed wholly or in chief value of 
such ware; plain white, plain yellow, p!ain brown, plain 
red, or plain black, not painted, colored, tinted, stained, 
enameled, gilded, printed, ornamented, or decorated in 
any manner, and manufactures in chief value of such 
ware not specially provided for, 45 per centum ad val- 
orem; painted, colored, tinted, stained, enameled, gilded, 
printed, ornamented, or decorated in any manner, and 
manufactures in chief value of such ware, not speceially 
provided for, 50 per centum ad valorem. 


CHINA AND VITRIFIED WARES 

Par. 212. China, porcelain, and other vitrified wares, 
including chemical porcelain ware and chemical stone- 
ware, composed of a vitrified nonabsorbent body which 
when broken shows a vitrified or vitreous, or semivitri- 
fied or semivitreous fracture, and all bisque and parian 
wares, including clock cases with or without movements, 
plaques, pill tiles, ornaments, toys, charms, vases, statues, 
statuettes, mugs, cups, steins, lamps, and all other articles 
composed wholly or in chief value of such ware, plain 
white, or plain brown, not painted colored, tinted, stained, 
enameled, gilded, printed, or ornamented or decorated in 

(Continued on page 34) 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


[ECIDED improvement in the demand for glass- 
i> ware has been noted by selling agencies and man- 

ufacturers during the last few weeks. 
have shown a desire to anticipate late fall and holiday 
stocks in rather liberal volume, and it may be that 
next month will show a heavier demand for the general 
line than at present. This may result from the strike in 
the generalware pottery industry. 


Buyers 


Mail orders are in 
more liberal receipt, both as to numbers and volume, and 
salesmen who are completing their late summer trips are 
also forwarding favorable specifications. From all out- 
ward appearances factories featuring general lines will 
operate actively throughout the remainder of the year. 


With wage scales in the glass industry approved, buy- 
ers now can rest easy in the thought that the market is 
firmly established. 
among a particular class of buyers some weeks ago about 
the future of the selling list, but now that the situation 
has been clarified, business can continue along the usual 
channels. Manufacturers are looking forward to an ex- 
ceptionally heavy demand for all lines during the last 


There was some timidity shown 


quarter, and this is resulting in production being aug- 
mented in some plants. 


Samuel Frazier and Walter I. Jones, western salesmen 
for the United States Glass Co., will start out on their 
fall trips next week. In addition to showing the usual 
lines, the novelty offerings of this concern will be made 
a prominent feature of all displays. 


The Pittsburgh Lamp, Brass & Glass Co. is arranging 
to work a 14-pot furnace at its Jeannette, Pa., plant, which 
has been inactive for almost a year. The tanks at this 
plant have been in operation, but with the large furnace 
active, the production of the plant will be wonderfully 
increased. The starting of the furnace is one of the best 
indications possible anent the business situation with this 
company. 


Many buyers who for years have visited the main 
offices of the United States Glass Co. here will learn 
with regret that Miss Emma Sherran, who has had charge 
of the sample rooms, has left the service of the company. 
Miss Sherran a few days ago become the bride of Robert 
Golden, one of the most prominent real estate men of 
Pittsburgh, hence her retirement from the “ States.” 


“ Jake” Kohnfelder, in charge of the china, glass and 
housefurnishings department of the Kaufmann & Baer 
Department store, has been spending the last few days 
in the eastern market. During his absence, the depart- 
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ment has been under the direction of H. B. Schleche’ 
Leon Moses, with the Frederick Losier Co., Brookly; 
N. Y., spent a few hours in the district late last wee 
en route to East Liverpool. Like many other buyers h 
sought immediate shipment of all of his orders on file i 
the East Liverpool district. 
Glass manufacturers in the Bellaire, O., district hay| 
been having more or less trouble with their small hel 
of late. The boys employed at the Imperial plant wer! 
on strike, but returned a few days afterwards. No soon 
had this difference been adjusted, when the boys en 
ployed by the Bellaire Bottle Co., went out. The latte 
had been receiving $2.56 per day and went on strike { 
demand an increase to $3 @ $3.50 per day. 


The Knickerbocker Cut Glass Co. has been formed ¢ 
establish a plant at Corning, N. Y., Julius D. Tobias ¢ 
New York City is president of this new concern an| 
Dwight L. Cochran of Corning, N. Y., has been selecte| 
secretary. 


The demand for novelty glassware for the holiday se; 
son is increasing rapidly. Lines shown here last Januai 
have been in good request, and even those items whic 
have been added to such lines during the last few montl 
have had a good movement. 


The Genesee Cut Glass Co., Rochester, N. Y., isva 
ranging to increase its capital stock through the sale « 
300 shares of the par value of $100 and 200 shares ¢ 
common stock of no par value. 


The Corning Glass Works has added a nursing bott 
to its extensive line, made of Pyrex glass. 


Transfer books of the Hazel-Atlas Glass Co., ¢ 
Wheeling, W. Va., closed Sept. 20 for a 2 per cent Cas 
dividend payable Oct. 1. 


American Glassware Registers Hit in Afric 

American crystal and imitation cut glass sells partit 
larly well in Cape Town, Africa, Vice-Consul Arthur] 
Cawston informs us is the opinion of one of the leadi 
glassware dealers there. Such items as butter dishe 
water pitchers and bowls are in good demand. Ret 
prices of this class of goods are two and three times 
high there as in this country. This is in part due to’ 
large loss from breakage on the long trip from the Unit 
States. Because of the extremely high prices charg 
for genuine cut glass of quality, it is seen in the hom 


of only the wealthy. Speaking of competition Mr. Caw 
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on says, that about the only competition the United 
tates has in crystal glass is from Germany. The German 
roduct is cheaper than the American but is greatly in- 
erior and dealers say that they do not think that it will 
ain much favor unless it is greatly improved. Although 
_is impossible to obtain exact figures of imports of crys- 
ul glass, it is estimated that there was about two-thirds 
's much imported from this country during 1921 as 
uring 1920. In view of the fact that the total imports 
com the U. S. during 1921 were less than 50 per cent 
f the 1920 figures, this is quite a good showing for 
-merican glassware. 


} 


Dutch Glass Industry 


_The “ De Schie” Glass Works at Schiedam are en- 
eavoring to get their hands to accept the new scheme 
£ work in three shifts, says a foreign contemporary. 
his means that night work would again become neces- 
iry in this industry. Dutch workmen, however, are ver) 
ostile to any reorganization of work upon this basis. 
n May 28 a fire destroyed two furnaces entirely, 
‘third has required a deal of repair. The government 
is authorized the “De Schie” to introduce the three- 
uft system of work for a period of three months in ordei 
| prevent any strike resulting from this accident. 


IS) (QO) es 


| 
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| Knowledge Builds Better Business 


and 


#TAIN Stores. By Walter S. Hayward and Percival White. 
Published by McGraw-Hill Book Co., New York. 


A complete and thorough exposition of the chain store 
‘stem of merchandising as developed and utilized by 
'e large chain stores of the day, It clearly and entertain- 
igly sets before the reader the principles of this Amer- 
fan method of distributing goods at retail and discusses 
its 400 odd pages locations, purchasing and general 
‘erchandising problems, organization and_ personnel, 
dancing and the prominent varieties of chain systems, 
icluding the five-ten and twenty-five cent store chain. 
. good book, informative and filled with idéas which will 


Carney’sRose 
Sachet Bags 


A beautiful Chiffon Bag filled 
with Rose Buds and Leaves 
The delightful fragrance in 
this Rose Bag was _ produced 
after several years’ experi- 
menting—trying to produce a 
perfume for Sachets that is 
lasting. 


Through a process of freez- 
ing this fragrance is deyel- 
oped, and will last from three 
to five years, This Rose 
Sachet makes a very accep- 
table Gift. Write for sample 
and prices. 


CARNEY ART CO. 
Butte, Montana 
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interest a good many independent retailers and all others 
who wish to be informed of the possibilities of this in- 
tensive system of serving the public. 


British Porrery Marks. By G. Wooliscroft Rhead. Pub- 
lished by Scott, Greenwood & Son, London, 


This volume should prove a very useful reference book 
for dealers, collectors and all who are interested in identi- 
fying the many pottery marks. All the characteristic and 
and many of the occasional marks of British potters to 
the number of more than 1,200 are included in its 303 
pages. The arrangement in alphabetical order facilitates 
reference and the text is illustrated with 15 half tones. 


BULLINGER’S PosTAL AND SHIPPER’S GUIDE. 
England Railway Pub. Co., Boston. 


This is the 1922 edition of an old and well-known guide 
which has been annually issued since 1872, and is a 


Published by New 


standard reference book containing a large amount of 
useful information in a convenient and accessible form 
for manufacturers and merchants. A complete list of 
every postoffice, railroad and express station is included 
with terminals and mileage. One of the unique features 
introduced in this edition is the arrangement of steam- 
ship and steamboat lines on colored pages to facilitate 
the work of reference. Additions have been made by 
adding data on Nwfoundland and Hawaii and a better 
quality of paper makes a more attractive volume with 
less bulk than formerly. An authoritative and accurate 
guide for the office and shipping room. 


SALESMANSHIP. By William Maxwell. Published by Houghton 

Mifflin Co., New York. 

Twenty years of selling experience are included within 
the covers of this 234 page book by a vice-president of 
Thomas A. Edison Co, It is an informative book filled 
with practical advice and covers the outstanding phases 
of the subject, such as the science of salesmanship, coun- 
ter sales, collecions, credits and the management of a 
selling staff. Written in a clear, readable, manner, this 
book may be summed up as a practical contribution to 
the selling literature of the day and a guide and stimu- 
lating force for developing better salesmanship. 
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Fred. C. Reimer Co., Inc. 
141 5th Ave., New York 
REPRESENTING 
“ KRAUTHEIM ” DINNERWARE 
“ THERESENTHAL ” FINE GLASSWARE 
“ SCHIERHOLZ ” ART GOODS 


“ROYAL DUX” ART GOODS 
“LUCCA” ART GLASSWARE 


—WHITE CHINA— 
STOCK—AND—IMPORT 


(Phone Ashland 7032) 
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Roseville Pottery Co. in New Quarters 

(Continued from page 21) 
mirrors, which give a most delightful effect. The floor 
is completely covered with a rich brown velvet carpet. ek 
cosy corner fitted up especially as a convenience for the 
buyers to rest, write, read, or smoke, is somewhat of an 
innovation that they will probably appreciate greatly. 
This has a fine large sand colored velvet covered daven- 
port backed with a long table with lamps, smoking acces- 
sories, etc., also console tables to match at either end, 
which are fitted with beautiful lamps, shedding a soit 
restful light, comfortable easy chairs upholstered in velvet 
and tapestries to match and in contrasting colors, com- 
pletes this interesting and comfortable corner. Still an- 
other feature that should not be forgotten, is a unique 
ventilating system by which fresh air is constantly 
brought in and the bad air forced out by means of an 
exhaust fan artistically arranged behind a round carved 
wood opening in the wall. 

The offices of Mr. Van Arsdale and his assistants occu- 
py the front end of the salesroom, here linen colored draw 
curtains and embroidered valances of the same material 
at the front windows add a further note of richness to 
the furnishings. The concern is certainly to be con- 
gratulated on the selection of so convenient a location, as 
well as in the good taste displayed in fitting up the place. 


sty 
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THE ROSEVILLE POTTERY CO., Inc. 


announce the 


Removal of their New York Office and Salesroom 


292 FIFTH AVENUE 


Between 30th and 31st Streets 


New Telephone : 
LONGACRE 10183 


SPECIAL NOTICE — Co-incident with their Removal they also 
announce the Discontinuance of their Retail Department. 
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OBITUARY 


Frank Herschede 

News of the death of Frank Herschede, the well known 
head of the Herschede Jewelry Co., Cincinnati, O., which 
occurred at Rochester, Minn., following an operation, 4 
September roth, at the age of 65 years, will be receivec 
by his host of friends in the china and glassware trad¢ 
with keen regret. Mr. Herschede was well known among 
the china and glassware wholesalers, through having 
bought these lines for his store for many years. He wa: 
a man of very genial disposition and was well liked by 
all with whom he came in contact. He was president o| 
the Herschede Jewelry Co., the Herschede Hall Cloel 
Co., and the Herschede Realty Co. He was a member 0 
the Chamber of Commerce, Business Men’s Club an¢ 
Cincinnati Council, Knights of Columbus. His wife ani 
eight children survive him. 


Business Briefs 

The Grand Leader Store has opened at South Benc 
Ind., with Joseph Scheninger as manager. Prominer| 
among the departments are crockery, glassware an 
housewares. 


Joseph W. Driscoll, who operates a 5 to 50¢. variet 
store in Framingham, Mass., has opened a second stoi 
in Uxbridge, Mass. 


| 


In the Household Utility Aisle 


some Practical Aids for Easier and Better Housekeeping—Time Savers and Labor Lighteners 
| That Appeal to Busy and Discriminating Housewives and Are Stocked by Progressive Mer- 
chants Who Are Alert to Supply What the Public Wants 


By Bratrick MitteR WISNER 


DUNUANTUUUTUANSUUASU0 0000100, 


Iousehold Utilities Welcome Holiday Gifts 


With economy still knocking at the door, there will be 
very thoughtful selection of holiday gifts this year. 
‘nd after all, there can be no more acceptable gift than 
ae for the most necessary department in the home—the 
'tchen. For there centers the building of health and 
istoring contentment. ‘“ We can live without books, 
iit civilized man cannot live without cooks,’ hence 
inary devices and household appliances of every de- 
{ription will find ready and willing purchasers, and the 
¢aler who is looking well into the future, will replenish 
Is stock and keep it up to full quota to make ready for 
te onslaught. Aluminum, enameled ware, wooden ware, 
éd a host of electrical utilities, percolators, toasters, hot 
jates and many other new devices will find hands 
etched out and pocket-books loosened at the holiday 
sason for these essentials—gifts of merit, economy and 
tcessity. Put the sign on the door—HOUSEHOLD 
WILITIES FOR SALE. 


‘Liberty Hot Plate” Meeting the Demand 


Electrical appliances of high character and consistent 
f ce always find a ready market and after much thought 
0 this subject, the Liberty Gauge & Instrument Company, 
(2veland, Ohio, has brought out the “Liberty Hot Plate,” 
apractical, low priced, efficient hot plate which combines 
qality and ‘ 
Pce to meet the 
dnand of the 
f'tidious con- 
sner. This hot 
pte shown in 
tl illustration, 
is beautifu 11 y 
nkeled, has 
leg heating ele- 
mnt, gives 
laze radiating surface, easily renewa- 
bl strong single-piece full nickel grill, 
the extra coaster legs, cannot injure 
ily polished surfaces, joints are 
tiiit, no sharp corners, thick asbestos 
« retains heat and reflects it upward, 
cra bottom increases strength and 

‘ects surface underneath, six feet of 
«vy black double extension cord, standard two-piece 
i fits any lamp or base socket, cord is secured to bot- 
| Plate with pressed lava insulation. Every Liberty Hot 
| 


i 


Plate has the name stamped on the bottom. The firm fur- 
nishes selling helps in the form of window and counter 
displays, and also comprehensive advertising appears in 
monthly publications, which is a sales stimulus and strong 
publicity forerunner. Practicability and attractiveness at 
popular price has brought the Liberty Hot Plate to the 
door of the far-seeing housewife, who believes that econ- 
omy must be linked with judgment in selecting worth- 
while electrical appliances. 


Substantial, Attractive Waste Baskets 


No house can look absolutely tidy unless a handy trash 
basket is supplied for every room, and a good looking 
receptacle that will stand hard usage and adequately ac- 
commodate all the little odds and ends that collect from 
time to time, is not only a necessity 
but an attractive addition to room 
furnishings. The Vol-Cot baskets, 
manufactured by the American 
Vulcanized Fibre Co., Wilmington, 
Del., are permanently embossed, the 
only ones of the kind on the market, 
are guaranteed to last five years, 
and if they fail in normal service 
within that period, will be replaced. 
The Vol-Cot products are made of 
tough vulcanized fibre, to withstand 
the roughest possible usage, they cannot dent, rust, warp 
or splinter and will not break, their natural finish cannot 
crack or chip, have solid sides and bottoms so as not to 
allow small bits of trash to sift 
through onto the floor. For living 
room or library and bed rooms 
these attractive baskets come in rich 
brown, deep green and blue-white 
embossed, with basket-weave de- 
sign; for bathroom, embossed with 
basket-weave design, blue white; 
for the kitchen deep brown and blue 
white with basket-weave design, 
and for office, plain finish in 
olive green or maroon brown, in 
various sizes to suit the needs of the room. The Vol-Cot 
baskets have received the highest reward for extremely 
durable service and attractive appearance, bringing the 
American Vulcanized Fibre Company’s products up to 
the highest standard of manufacture. The illustrations 
above show the attractive features of these baskets. 
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L. BERNARDAUD & CO. 


LIMOGES, FRANCE 


FINE FRENCH CHINA 
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IMPORT 
Decorated Dinnerware White for Decorating 
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STOCK 
Twenty Patterns for Prompt Delivery White for Decorating 
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L. BERNARDAUD & CO. 


46 MURRAY STREET, NEW YORK 
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MERCER POTTERY COMPANY, Trenton, N.J. 
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: Underglaze Decorated 
Hotel Ware 

: Half-Thick 33 Roll Edge 

: A new and distinctive underglaze print — 
= 9 
“LAUREL 

: Printed in bright green under our rich | 
: hard glaze. 

: Every hotel supply house should have 
: at least a sample line of this decoration — 
- which is selling wherever it is shown. § 
2 Write for samples which we will gladly © 
: | supply free of charge. 
_ CHICAGO OFFICE: ROOM 408, GARLAND BUILDING, A. G. HALLGREN, REPRESENTATIVE | 
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out on October 1, demanding higher wages than 
the potteries were willing to pay, while not a sur- 
se to members of the local trade, was received as a de- 
iedly discouraging factor. Members of the trade with 
«rs of experience back of them, ventured the state- 
ait that the strike would last for at least two months 
1 possibly three, The controversy arises at a most in- 
ortune time, inasmuch as the potteries are now busy 
Waing out orders for holiday trade and many of them 
1 booked for several months ahead. The situation is 
yected to give the wholesalers who have stocks on hand 
ropportunity to clear out their stock at a good profit. 
“hose who handle imported lines of dinnerware are 
qv anticipating a good business for the remainder of 
h year, regardless of the new high tariff. 

| 
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Mouton October, that the potters would walk 


vale of glassware is reported as good along State street, 

vere Chicago’s bigger stores are located, the fall wed- 
iz season having brought in many buyers for gifts such 
sut glass pieces, stemware, and fancy glassware. 


.t a meeting of the Gifts, Art Wares & Novelties Asso- 
iion held at the Plamer House last Thursday, plans 
vie launched for the second annual gift show for Chi- 
ao to be held next August. The constitution of the 
sociation was adopted and the nominating committee 
tiorized to select new officers for election at the next 
n ting. 

_ E. Mincks, secretary of the Albright China Co, and 
niager of their Chicago office, has returned to Scio, 
) where he will remain until the settlement of the pot- 
e!’ strike. 

hicago’s household appliance and food business will 
Ye ombined in an exposition at the Coliseum, September 
G0 October 7. The exhibit will be opened to the public 
mSaturday of this week. This is the Second Annual 
*¢d and Household Appliances Exposition held in Chi- 
a). The event is under the auspices of the Chicago 
Tald and Examiner, which reported great sticcess in 
‘nilar undertaking last year. Well known makers of 
land household goods have contracted for space and 
ni y of them plan daily demonstrations at their booths. 
Her features will include a fashion revue and daily 


as 


O-erts, afternoon and evening. 


: ‘he Great American Art Manufacturing Co., 225 N. 
Mhigan Avenue, manufacturers of lamp shades, art 
Moelties and wares, have joined the Chicago Association 


f‘ommerce. 


THE CHICAGO MARKET m1 


J. H. SMytTHe, REPRESENTATIVE 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


The Illuminating Products Co., 
Street, manufacturers of illuminating fixtures and parts, 
was incorporated last week for $20,000. 
ested! in the new incorporation are Ben S. Chapman, 
Harry R. Chapman and Nathan E. Chapman. 


Tyee, Dear lanes 


Those inter- 


F. C. Coulter, crockery and housefurnishings buyer 
from Frankfort, Ind., and O. Gordon, house furnishings 
buyer from Gas City Ind. were recent visitors on the 
Chicago market. 


The Williams Picture Frame and Moulding Co. of 
America, located at 1522 W. 22nd Street, Chicago, re- 
ceived a state charter last week. The capital of the 
company is $100,000 and the officers are F. W. Williams, 
L. A. Williams, and A. F. Connell. 


Arrangements have been made for Fall Merchants 
Week in Chicago from October 2 to 6. More than thirty 
sales managers and heads of wholesale and manufactur- 
ing companies, met early in September upon the request 
of the Trade Commissioner of the Chicago Association 
of Commerce to work out the details of the merchants 
week. Fare and one-half has been granted to merchants 
by the Western Passenger Association. Fifty thousand 
circulars telling merchants of the Middle West of the 
reduced railroad fare offered to them have already gone 
in the mails. 


The Drummond-Seeley Co., representing manufactur- 
ers of gift merchandise, reported good demand for gifts 
of every description during August and September. The 
new numbers of the Regal Art line of wall plaques, book 
ends, and pictures, sold by the Drummond-Seeley Co., 
have been especially popular of late. 

John S. Ward, wholesaler in glassware and novelties 
with display in the Heyworth Building, returned this 
week from a six weeks’ trip through the South. Mr. 
Ward has recently added to his lines several numbers in 
lustre lamp bases with floral and panel decorations which 
should prove very popular because of their individuality 
and due to the fact that they get away from the general 
run of solid color lustre lamp bases. 

The National Silver Deposit Wares Co. of New York, 
selling through F. B. Tinker in Chicago, is displaying an 
extensive line of heavy silver decorated cut glass in a 
variety of table and ornamental pieces. Samples are on 
display in F. B. Tinker’s showrooms, ninth floor, Hey- 
worth Building. 
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EADY TO 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. BE. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 
Represented in the Middlewest and 
West by J. E. Boring 


Telephone Central 5271 


W. T. Darden Co., Room 51 
Jackson Vitrified China Co, 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc, 
Transparo Cloth Corp. 
Home Llectriec Sales Co, 


Guernseyware, Room 562 
COOKING UTENSILS 
Vitrified China, Plain and Decorated 
ROLLED EDGE HOTELWARE 
Vitrified China, Plain and Decorated 
T. F. Reid, Representative 
Telephone Dearborn 4700 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicol, Mgr. 


Thomas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 

Aluminum for special sales and high 
grade Cut Glass. 

Electric Irons, Toasters and Curling 
Irons. 

Phone, Dear, 4700 


BYVYERS OF 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGcam GLASS Co. 
Co-OPERATIVE FLINT GLass Co, 
THE DUNCAN & MILLER GLass Co. 


Imported overglazed 
CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 


PILKINGTON MANUFACTURING 
co. 


3223 W. Lake Street Chicago 


oN 


SERVE 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave, 


G 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 9 
GIFT SHOP .& ART GOODS-DOLLS’& TOYS 


HEY WORTH BUILDING 
Madison and Wabash 


THE 
PLACE 
TO 
BUY 
GLASSWARE 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


Your Ad here will reach the 
trade you want. Phone Wabash 


860 for particulars. 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO 


ILLINOIS 


JOYCE ART STUDIO 


Finest encrusted gold china work, Spe- 


cial lustre and gold band _ glassware. 


Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 


Flint Glassware, Harry G. Dalzell 
Pressed and Blown Phone 
Etchings, Cuttings 

and Iridescent. Central 3497. 
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LIN-O-LITE SHADES 


’ An innovation, hand painted Linen, Silk 
Lined and Silk Braid Trimmed. Durable 
and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


| THE UNITED STATES 
} GLASS CO. 


Room 409, 30 E. Randolph Street 
| F. T, Renshaw, Chicago Representative 


| OUR CHICAGO DISPLAY ROOM CON- 
| TAINS COMPLETE SAMPLE LINES 
| DIRECT FROM OUR FACTORIES. 


J} 


Here’s a good business building 


card for sale at a little price. 


Phone Wabash 860 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpMunps 
1319 Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 
rates, 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Bonita Art Co.; N. Northwood 
Co.; Mound City Glass Co.; D. C. 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


ONeS CO. 
/ \Nabash Avenux 
Chicago 


REPRESENTING 


Ga 


9 \North 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co, 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery | 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


TO LET 


Why not Move In? 


Rent at Pre-War Level 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre, and hand 
painted china for gift shops and depart- 
ment stores, 
3620 Roosevelt Road 

Phone Nevada 7046 


HISPANO-MORESQUE 


LUSTRES & METALLIC GLAZES 


Vases, Bowls, Lamps, Comports, 
Candlesticks 


THE N. O. CEDERBORG CO. 
Chapman Block, Aurora, II. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Hee] WAN TED 


ANTED—Young man to call on the local China and Glass- 

ware trade. One with experience preferred. Splendid 

opening for right party. Address Box 205, care CRoCKERY AND 
GLAsSs JOURNAL. 


ANTED—Young man as stock clerk in large China import- 
ing Business. Good references essential. Apply Stock 
Clerk, Box 206, care Crockery & GLASS JOURNAL. 


ANTED—Experienced packer of China. 
and industrious and present references. 
care of CrocKERY & GLASS JOURNAL. 


BUSINESS OPPORTUNITIES 


VERSTOCKED on Hotel Ware, individual butters and 

Creamers in regular factory seconds, at $2.00 per gross in 
large quantities only, F. O. B. Boston, all kinds of Dinner Ware 
and a specialty 5 & 10c. assortments. United China Co., 31-33 
Portland Street, Boston, Mass. 


Must be sober 


Apply Box 207, 


N old established manufacturers’ agency firm on the Pacific 

coast are open to represent a good reliable factory making 
tank glass, tableware, fish globes, confectionery display jars and 
soda water supply glassware. Only interested in factories able 
to ship at least two cars monthly. Box 204, care CrocKERY AND 
GLASS JOURNAL. 


F OR SALE—Complete Iron Work in first class condition 
for six Decorating Kilns (8 tile). Mt. Clemens Pottery 
Co., Mt. Clemens, Mich. 


> 


Tariff Bill Now a Law 
(Continued from page 25) 
any manner, and manufactures in chief value of such 
ware not specially provided for, 60 per centum ad 
valorem; painted, colored, tinted, stained, enameled, 
gilded, printed, or ornamented or decorated in any man- 
ner, and manufactures in chief value of such ware not 
specially provided for, 70 per centum ad valorem; any 
of the foregoing articles containing 25 per centum or more 
of calcined bone, not painted, colored, tinted, stained, 
enameled, gilded, printed, or ornamented or decorated in 
any manner, 50 per centum ad valorem; painted, colored, 
tinted, stained, enameled, gilded, printed, or ornamented 
or decorated in any manner, 55 per centum ad valorem. 
GLASSWARE 

Par. 218. Illuminating articles of every description, 
including chimneys, globes, shades, and prisms, for use 
in connection with artificial illumination, all of the fore- 
going, finished or unfinished, composed wholly or in chief 
value of glass or paste, or a combination of glass and 
paste, 60 per centum ad valorem; all glassware commer- 
cially known as plated or cased glass, composed of two 
or more layers of clear, opaque, colored, or semitranslu- 
cent glass, or combinations of the same, 60 per centum 
ad valorem; table and kitchen articles and utensils, and 
all articles of every description not specially provided 
for, composed wholly or in chief value of glass or paste, 
or combinations of glass and paste, blown or partly blown 
in the mold or otherwise, or colored, cut, engraved, 
etched, frosted, gilded, ground (except such grinding 
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as 1s necessary for fitting stoppers or for purposes of] 
than ornamentation), painted, printed in any manr 
sand-blasted, silvered, stained or decorated or or 
mented in any manner, whether filled or unfilled, 

whether their contents be dutiable or free, 55 per cent 
ad valorem; table and kitchen articles and utensils, ¢o 
posed wholly or in chief value of glass or paste, o1 
combination of glass and paste, when pressed and 4 
polished, whether or not decorated or ornamented in a 
manner or ground (except such grinding as is necessz 
for fitting stoppers or for purposes other than ornamen 
tion), whether filled or unfilled, or whether their e 
tents be dutiable or free, 50 per centum ad valorem; P: 
vided, That any of the articles specified in this pa 
graph, if containers of merchandise subject to an 

valorem rate of duty or to a rate of duty based in whe 
or in part upon the value thereof, shall be dutiable at t 
rate applicable to their contents, but not less than the r 
provided for in this paragraph: Provided further, TI 
for the purposes of this Act, bottles with cut-glass stc 
pers shall with their stoppers be deemed entireties, 

Par. 231. Smalts, frostings, and all ceramic and gle 
colors, fluxes, glazes, and enamels, all the foregoir 
ground or pulverized, 30 per centum ad valorem; in ai 
other form, 40 per centum ad valorem; opal, enamel 
cylinder glass tiles, tiling, and rods, ae per centum ; 
valorem. 

Par. 1414. Dolls, and parts of dolls, doll heads, t 
marbles, of whatever materials composed, air rifles, ti 
balloons, toy books without reading matter other th: 
letters, numerals, or descriptive words, bound or u 
bound, and parts thereof, garlands, festooning and Chri, 
mas tree decorations made wholly or in chief value 
tinsel wire lame or lahn, bullions or metal threads, ai 
all other toys and parts of toys, not composed of chit, 
porcelain, parian, bisque, earthen or stone ware, and 1 
specially provided for 70 per centum ad valorem, 


Buyers in New York 
(Continued from page 21) 


E. S. Beebe, toys, J. W. Robinson, Los Angeles, Calif., 
5th Ave. | 
J. W. Powers, toys, housefurnishings and china, Stewart | 
G. Co., Louisville, Ky., 16 West 39th St. 

TAs Dempsey, lamps, McCreery Co., Pittsburgh, Pa., 23 Et 
26th St. /; 

Mrs. C. Neuman, china and glassware, J. G. Paulette, hou- 
furnishings, Miller & Rhodes, Richmond, Va.; 432 4th Ave. 
W. R. Hume, housefurnishings, G. C. Boyd, mdse. mgr., haut 
Sages Woodward & Lathrop, Washington, D. ee 
t ve 

B. Strauss, toys, L. Hammel D. G. Co., Mobile, Ala. 1 
Broadway, care Baer & Lilienthal. 

A. H. Hilker, housefurnishings, Gilmer D. G. Co., Winst 
malenmeNi Ge. 44 West 18th St., Breslin. 


SEPTEMBER 27, 1922. 


W. B. Stanton, toys and housefurnishings, Stewart & Co., 
timore, Md., 16 West 39th street. 

W. Libby, housefurnishings, Gilchrist Co., Boston, Mass., ! 
Fifth Ave. 

R. Evans, china and housefurnishings, J. N. Adam & Co, 
falo, N. Y., 16 West 39th street. 

Ibe. WN). Barnard, china, Cowell & Hubbard Co., Cleveland, 
McA\lpin. 

S. M. Goldberg, kitchenware, S. M. Goldberg, Lawrence, Mé 
Breslin. 

E. S. Beebe, toys, J. W. Robinson Co., Los Angeles, Calif., 
Fifth Ave. 

G. E. Bacon, housefurnishings, E. E. Bacon Co., Rome, N. 
Latham. 
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| AS THE EDITOR SEES IT 


DO WE NEED A SCIENTIFIC TARIFF? 


TUNISUUNAUIENTETDT 


SOR more than a century the tariff has furnished 
4 a good deal of material for argument and debate— 
a political bone over which opposing factions 
ie waged heated battles. For a good many months 
t manufacturers and distributors have been up in 
i air as the long-drawn-out debate slowly went its tor- 
tus way. But the end has at length been reached and 
tariff is now alaw. We have the tariff and time alone 
" tell what use business is going to make of it and 
«7 much help it will afford business. 


/ LREADY a good many are talking about the higher 
+ prices which the tariff will bring. Others in favor 
high protection affirm that it should not result in ma- 
éally higher prices. The uncertainty of assessment 
iforeign or American valuation is over but all uncer- 
dity is not yet past. This is evident in the new law 
ych authorizes the President, after investigation by 
I United States Tariff Commission, to increase the duty 
[to and not exceeding 50 per cent. of any article, upon 
‘rtaining that the duties fixed by the law, do not 
cal the difference in costs of production in the United 
ites and in a competing country. Only time can de- 
nine the value-of this unprecedented act. 


i 
| UT uncertainty has always existed for upwards of a 
~ century in regard to the length of time a tariff law 
y remain in force. Ever since 1816, tariffs have been 
feted to continue in force awhile and then replaced 
yi new laws. Without indulging in ancient history 
y can recall the McKinley bill which increased the 
€2ral level of rates about 1114 per cent. This was 
€aced four years later by the Wilson bill which 
tight the average level down to 384 per cent. Three 
*s passed before the pendulum swung back to higher 
Sin the Dingley act with average rates about 57 per 
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cent. The Payne-Aldrich bill went into effect in 1909, 
stood for four years and was replaced by the Underwood- 
Simmons bill in 1913 which in turn has been replaced by 
the Fordney-McCumber act now in force. 


OW, omitting all controversial features of the new 

tariff, it seems pertinent to inquire whether the 
methods by which we make tariff legislation are calcu- 
lated to insure the prosperity of the nation as a whole. 
Uncontestably, the tariff is a national issue, since its 
enactment effects the whole nation. But we all know 
that the framing of the 1922 tariff was a good deal of a 
local issue. Many prominent business men have told us 
that “ there is too much Government in business and not 
enough business in Government.” There is a good deal 
of truth in this. And business men having seen the effect 
of politics and “ local issues ” at work in enacting the new 
tariff, are now beginning to perceive that there is a good 
deal of sense in the suggestion that “the tariff should 
be taken out of politics.” This can mean but one thing. 


i implies that a tariff be framed and maintained in a 
scientific way. This means that duties would be im- 
posed only after a thorough understanding of produc- 
tion and distribution at home and abroad. Most business 
men will like this idea, for it is a sensible proposition to 
put laws effecting business upon a business basis. Re- 
gardless of the merits or demerits of the tariff, it is 
not a clean-cut business piece of work. It is likely that 
some of the new rates will be found too high and other 
rates will likely be found not high enough. That the 
framers of the bill evidently are dissatisfied with the job 
they have done, is evident in the power to raise rates 
granted to the President. A tariff which shall insure the 
greatest measure of prosperity to the Nation is not easily 
(Continued on page 34) 
Fifteen 
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Tact in Selling Converts ‘“‘Lookers” 
Into Buyers 


Ability to Size Up Customers Big Factor in Good Salesmanship and Persuasive Force 
Suitable Merchandise Can Be Cleverly Used to Make Up Minds of Undecided Pur- 
chasers, But Patience Is Often Needed to Put Lagging Sales Over 
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is more vital to the success of any business, wholesale 

or retail, than that it possess an intelligent sales force. 
Capable salesmen and saleswomen are even more neces- 
sary for the success.of a retail store than for a whole- 
sale establishment, and many incidents are told of how 
clever selling tact, patience, etc., have secured sales that 
otherwise would have been lost. Not all of these inci- 
dents concern salespersons employed by the larger stores. 

For instance, there is this one, in which figured an em- 
ploye of a crockery and housefurnishings store in a 
medium sized city in the neighborhood of New York. 
A middle-aged and two young women came into the store 
in question and inquired about some dinnerware. After 
showing several patterns the salesperson found out that 
the young women were daughters-in-law of the older 
woman, and that they were making the purchase for the 
former. It was also learned that one of the young women 
thought anything was good enough, while the other 
wanted something really good. 

With this impression uppermost in mind the salesman 
showed a cheaper set than the one they had first looked 
at. The daughter-in-law in favor of quality asserted at 
once that she would not share in the purchase of any- 
thing so cheap as that. The other seemed satisfied that 


IE is a well recognized commercial truth that nothing 


it would do. 

The salesman saw that he would have to keep his wits 
about him or lose the sale. He realized that he either had 
to sell one a cheaper set or the other woman a better set 
unless he could get them separated. Therefore, he moved 
away from the cheap set and drew their attention to a 
set of better quality than either of the first two shown. 
He showed the elderly woman what a fine pattern it was, 
gave the “quality ” 
look at and led the elderly woman and the other daughter- 
in-law nearer the window. There he delivered a short 
but effective sales talk based on the better satisfaction 
which the quality set would give them, showing why it 
was desirable to buy a good set rather than a cheap one. 

When the salesman thought he had the “ price ”’ daugh- 
ter-in-law convinced of her error, they returned to where 
the “ quality” daughter-in-law was. The salesman took 
the cup and saucer which the latter had been examining 
and told her that the set satisfied the elderly woman. He 
also told her that the “price”? daughter-in-law con- 
sidered the price satisfactory. The whole set was then 
viewed and the sale was completed. In addition to the 


‘ 


daughter-in-law a cup and saucer to 
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sale the way the matter was handled made future 
tomers of both the younger women, 

A saleswoman of a Western store reported rec 
this incident in which she had figured: “ When we m 
from our old store into the new one we had mucht 
room and put in a new lamp and glassware departn 
One Saturday we were exceedingly busy and a lady « 
to look for a candlestick. She looked over the stock 
over half an hour, changing her mind again and a; 
while other customers were waiting and being sei 
I was getting pretty nervous, for she wanted to see ey 
thing we had. Finally, she said: ‘I'll take this one 
made out my slip and wrapped the article up before 
had time to change her mind again. She left, but 
few minutes she came back and asked me to show 
some bowls. I did so, and she bought one. While 
goods were being wrapped up she said, ‘I went tc 
other store and couldn’t find anything I liked so» 
You were so nice in helping me decide that I thous 
would come back again.’ 

“T think I made that sale through patience, for if ] 
not stayed with her she would have gone out. As it. 
she came back and is now a regular customer.” 

The “I will-look-around-some-more-before-I-dee 
type of customer always supplies a problem. Yet, if 
kind of customer is properly handled, the final makit 
the sale is really easy. It has been found, by one s 
man at least, that to force goods on that kind of a} 
pect is sure to drive her to some other store. This ¢ 
man advises the cautious customer to shop aroun 
ntuch as possible, for he knows that if such a custi 
returns to the store she does so for the sole purpo 
buying. | 

In cases where the customer is not so decisive 11 
assertions about looking around more first, the sale) 
in question has two methods of working. One of ¢ 
is to ignore the customer’s assertion and to present sf 
features of the merchandise that will appeal more sti 
ly to her than the thought of making a round of the st’ 
The other is to lay aside the article under consider! 
and to take up something which the salesman k) 
cannot be beaten by any other store in town. Whill 
second article is not often sold, unless the customer 1! 
wants it, the fact that it beats anything for the ’ 
that any competing store can offer, frequently cause 
customer to regard the disputed article in a more rei 
able light and clinches the sale. 


ottery Strike Closes Plants Up Tight 


(1 Member Plants of United States Potters’ Association Are Idle—Labor Committee to 
Hold Open Old Wage Agreement for Awhile, with All Members Standing Firm—No 
Signs of New Referendum Vote by Workers in Sight, Despite Dissatisfaction in 


HE first general strike in the generalware potteries 
| of the United States since 1894 was ushered in 
~ October 1 and every plant affiliated with the United 
t Potters’ Association is idle. No one is venturing a 
ition when operations will resume. The potteries 
p in Trenton, according to Vice-President George 
rlidge of the National Brotherhood, are Lenox, Inc., 
to Greenwood potteries, Cook’s, The Anchor, Mad- 
k Pottery Company, the Mercer, and the Interna- 
4 
J] Jackson Vitrified China Co., of Falls Creek, Pa., 
vacturers of a line of vitreous hotel china and the 
tern Potteries Co., Erwin, Tenn., making a line of 
jorcelain dinnerware have agreed to the terms 
t: National Brotherhood of Operative Potters, 
id their employes so concerned an increase of seven 
cat. and are operating. 


i ussions are pending now between the Brotherhood 
is in East Liverpool, O., and the management of 
\. Clemens Pottery Co., Mt. Clemens, Mich., which 
ssult in the new wage agreement being signed be- 
'e week end. This plant is controlled by the Kresge 
late stores interests, the latter absorbing the output 
1) plant. 

output of the Southern Potteries Co., in the semi- 
cin industry, and that of the Jackson Co., hotel 
/nanufacturers, will make very little impression 
ie market. 

slated issue of the Potters Herald, the official 
fof the Brotherhood, when it appeared Monday 
ton following its story of these two firms signing 
lv wage scale, observed: ‘At noon Monday an- 
1m had signified to the Executive Committee its 
less to sign the new scale. The new contract 
officially completed this evening, President John 


Dod said. 


[1 the statement was put squarely up to the 
Vhood office Tuesday the only remark made was, 
¢’s a conference on now and we can’t talk.” 


one member of the United States Potters’ Asso- 
jhas shown the least sign of agreeing to the new 
1€ main issue being the granting of a seven per 
itrease in wages, or the same wage scale as pre- 
Ihetween November and August last year. 

lam Liller, of Lancaster, Pa.; A. F. Faulkner, 
1s O., and L. R. Thomas, of Pittsburgh, com- 
2rs of conciliation of the Department of Labor, 
‘gton, arrived in East Liverpool last Saturday 
Saday to probe the strike in the pottery industry. 
énces were first held with Brotherhood officials, 
th Secretary Charles F. Goodwin and W. E. 


Labor Ranks 


Wells, chairman of the Labor Committee of the United 
States Potters’ Association. The trio left East Liverpool 
soon after these conferences. 

Members of the Executive Board of the Brotherhood 
held a two-day session in Trenton Sept. 29-30, when the 
generalware strike was discussed. 

No statement was issued concerning the conferences 
when western executive board members returned to their 
headquarters in East Liverpool. Presidents of all local 
unions of the Brotherhood will meet in general confer- 
ence every Wednesday afternoon in East Liverpool dur- 
ing the strike. When a president of a union finds it 
‘convenient to attend, it has been arranged that he can 
ce represented by a proxy, properly executed, 

The president of the mixed local union at Saléma@s 
has issued a notice to all pottery workers to “ absolutely 
‘efrain from violence,” the notice being the first of the 
haracter to be uttered since the strike began. It has 
been pointed out, however, there is no chance for violence, 
so far as the potteries are concerned, for none will 
attempt to operate, other than some warehouse work may 
be done from time to time and a few packages of ware 
shipped. All such labor will be performed by those 
officially connected with such plants. 

No intimation has come from the Brotherhood side 
whether or not the pottery workers will take another 
referendum vote this month on the question of returning 
to work on the terms of the old wage scale. Perhaps 
the strike is just a bit “ too young” for such a vote to 
be suggested. 

[t is recalled that the Labor Committee of the Potters’ 
\ssociation announced that the “ offer to return to work 
at the old wage will be held open a reasonable length of 
time,” and perhaps 30 or 60 days’ idleness in the plants 
will create a strong sentiment that will reverse the vote 
‘(hat caused tthe strike. 

Local unions have been inserting special notices in 
the public press announcing meetings and urging mem- 
bers to “register.” Delinquent local union members 
have but one week to pay their dues, otherwise they will 
uot be entitled to strike benefits, which will be paid every 
two weeks. In the event the strike continues next week, 
checks will be issued members for two weeks. 

A number of potters working in East Liverpool, but 
whose homes are elsewhere, have left East Liverpool, 
while East Liverpool potters who have been working in 
shops outside that district have returned. 

Should the strike close by Nov. 1, it would take several 
weeks to get plants back in normal working order. Ship- 
ping of holiday merchandise would, of course, under 
these circumstances be practically nil. ‘“ Every member 

(Continued on page 34) 
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New York’s Foreign Trade in 1921 


Imports from foreign countries and domestic exports 
of crockery and glassware for the district of New York, 
in quantities, compared with the aggregate of all dis- 
tricts and the total for the United States during the past 
year as compiled by the New York State Chamber of 
‘Commerce is as follows: 


Crockery Imports : 
Dist. of AllOther Total 


N. Y. Districts US 
«China, porcelain, par.an and bisque, 

Hot Cecoratedmmc eerie teers 208,961 467,525 666,486 
Decorated or ornamented........ 3,354,817 3,664,419 7,019,236 
Earthen and crockery ware, not 

decorated. = ameter ein nie te: 109,635 319,505 451,343 
Decorated Wnt ere eer ere is 1,903,190 2,054,041 3,957,231 
All “other Sener eens sce 183,116 268,227 451,343 

Crockery Exports 
China wareec.act ne eect rene 114,108 198,053 312,161 
*Earthen ware and stoneware.... 453,913 560,416 1,014,329 


GLASSWARE IMPORTS 
+Glassware, cut or ornamented... 1,113,773 

GLASSWARE Exports 
Glassware, cut or engraved....... 92,145 


359,204 1,472,977 
84,498 176,643 


* Not including bottles, vials, carboys or jars. 
+ Not including sanitary wares or tiles, 


Russian Glass and Pottery Production 

The sales crisis which the Petrograd glass and porcelain 
trust had to endure for about two months, which was 
of menacing severity, is gradually becoming less acute. 
There is a demand on the market for window glass both 
in large and small quantities. Contracts have been made 
with the Petrograd Textile Trust, etc., to the amount of 
over four million 1922 standard rubles. Pharmacy ves- 
sels are in better demand. the local Medical Supplies De- 
partment having given orders to the extent of a million 
roubles value. The Trust has taken decisive steps to 
obviate a repetition of such a crisis in the form of longer 
credit to buyers, etc., and reduction of prices. One fac- 
tory, the largest of the Trust, the Druzhnaya Gorka, is 
working almost exclusively on contracts, whereas it had 
been largely working for stock. Another of its factories 
(porcelain) has accepted orders from the Volchoff elec- 
trical concern which will keep it busy for over two years; 
and the Mogutovsky glassworks is delivering about 100 
cases of window glass per day. 

The Tarkovitch factory may be opened in the autumn 
of this year, when it is contemplated to produce semi- 
white window glass, besides technical vessels. The Trust 
is finding itself in competition with similar concerns in 
the Northwest. 

A Russian journal says that the Imperial Porcelain 
Factory has received an order from England for £3,500 
value for porcelain goods to consist chiefly of statuettes, 
plates and art work. 

The “ Pravda”? (Moscow) in its art chronicle reports 
the opening of the first exhibition of the Ceramic Faculty 
of the Superior Government Art and Technical Work- 
shops, which establishment has been in existence for 
about six months. It counts sixty-five students, some 
from the Caucasus, the Crimea, Turkestan, Siberia, and 
the Far North. In the exhibition there are ceramic com- 
positions figuring history as expressed in the earliest ves- 
sels and coming down to the newest productions. The 
laboratory work is very interesting as showing a search 
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for suitable forms and decoration of tea vessels in 
style of the twentieth century, as resulting from the lat 
discoveries in applied science and technique. There 
also an interesting series of toys in clay. 


The Polish Glass Industry 


After a long period of stagnation, there has at | 
been a revival in the glass industry. There has bee 
heavy demand for glass and glassware, and stocks 
wholesalers’ and retailers’ hands are now practically 
hausted, and require prompt replenishing. The Po 
“ Commercial Review ” has just published an article d 
ing with the exportation of glass to Hungary. So 
Czecho-Slovakia has been Hungary’s chief source 
supply for glassware. The leading firms of min 
water and wine merchants have, however, now been; 
ing Polish manufacturers to submit offers for steady s 
plies of bottles. Owing to the high rate of exchang: 
Czecho-Slovakia, the products of this Polish indu 
would have the best possible chance of getting a str 
footing in the Hungarian market. It is added that B 
gary would be able to purchase not less than 3,000 
Polish bottles a month. | 


Tariff and Retail Prices 

R. H. Macy & Co. issued the following statement 
week relative to prices under the new tariff and ri 
one-quarter page announcement ad clearly explaining 
policy of the company regarding prices now and in 
future. This announcement says: 

We own stocks aggregating more than $10,000,00 
retail, all of it desirable merchandise bought before 
new tariff law went into effect. ; | 

Most of these goods are on our sales floors marke 
retail at prices based upon their cost to us. The 
mainder are either in our reserve rooms or in transit, 

There will be absolutely no increase in the retail 1 
of a single article now in our stock, and such articl) 
have not yet had their retail prices marked upon 
will be priced solely on the basis of their cost to us. | 
will not, in any case, take advantage of any advance 
the wholesale markets to increase the retail price oll 
merchandise we already own. 

As for merchandise to be purchased by us here# 
we cannot venture to predict what course future W) 
sale prices will take, but when we offer such merchal 
for sale it will always be at retail prices based upon @ 
cost to us. 

We are making this statement because we believ 
public will be interested to know our attitude im! 
of the uncertainty as to the effects of the new tariff 
prices. 


Trade Showing Gains 
Wholesale trade in the New York district 
August, although retarded somewhat by the coal anf 
road strikes, showed a distinct increase in a numil 
(Continued on page 23) 
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: in this country this week from Eng- 
d dock, head of John Maddock & Sons, will spend 
put six weeks here studying conditions in America 
11 consulting with John J. Miller, head of Maddock & 
\ller, Inc., representatives in the United States for the 
iz. Mr. Maddock’s intentions are to visit various points 
Joughout the country, in company with J. Meredith Mil- 
«of the firm, so that he will get from first hand the 
wws of the trade. When he is not engaged in attend- 
1, to business he expects to show John Miller that they 
‘yw something about playing golf in England. The 
«mer says he has got to show him. 


land on his first trip here since 1913, A. H. Mad- 


\ 
] 
! 


Mr. Hutchinson arrived in New York this week on his 
rial buying trip for The Fair Store Co., Cincinnati, O., 
1 ceeding John Hahn, who was recently made merchan- 
|2 manager for the whole store. 


Robert H. Yarwood, has again deserted the manufac- 
vers’ agency field for that of buyer, having engaged 
«go with Hager & Bro., Lancaster, Pa., as manager 
y heir china, glassware, housefurnishing, and toy depart- 
rat. Besides being well known in the agency business, 
1 also formerly bought for a number of well known 
tres, During the last few years, he has conducted his 
yiness in Lancaster. 


). H. Cushwa, commercial manager for the United 
ites Glass Co., spent a few days in New York this 


vek conferring with local manager Ed. Craig. 


Albert Weber, general manager for Herman C. Kup- 
, who has been in Europe since the early summer on 
1 ip which was a combination of business and vacation- 
1, sailed from Havre aboard the Rochambeau on Octo- 


4 3rd and is due in New York on the 12th. 


id 
t 
| 
| 
i 
| 
i 


.. O, Lankas, a well known salesman in the trade for 
1 umber of years, has been engaged by Guerin-Pouyat. 
Ae, Ltd., to travel through Eastern territory for them 
H will start on his initial trip this week. W. J. Craig 
Sow covering Northwestern territory for the firm and 
in C. Fisher the Middle West. 


jreorge J. McCartin, former manager for some time 
bit, for the J. J. Hines, Inc., lamp department, who re- 
“tly resigned to connect himself with the Associated 
Mrchandise Corp., will act as buyer of china, glassware, 
h sefurnishings, lamps, leather goods and radio goods 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


for the various stores throughout the country represented 
by the Associated outfit. In connection with his new 
position, Mr. Cartin is anxious to secure catalogs from 
manufacturers of all the lines above mentioned, which 
will be filed at his office, 225 Fifth Avenue, for ready 
reference: 


Charles H. West, president of the Westmoreland Spe- 
cialty Co., Grapeville, Pa., is a visitor in the city this 
week consulting with his factory’s local agents, the Hor- 


ace C. Grey Co. 


R. Urashi, formerly with the Canadian branch of the 
Taiyo Trading Co., is now connected with the concern’s 
headquarters in New York, taking the place of manager 
of the commercial department, Mr. Takagi, recently 
resigned. 


J. B. Lyles, buyer for August W. Smith, Spartanburg, 
S. C., is staying at the Hotel Collingwood this week 
while here placing orders for his firm. 


New Copenhagen Show Room Opened 


Enthusiastic exclamations over the beautiful new 
Royal Copenhagen Porcelain Co.’s salesroom, 21 West 
57th Street, were heard on every hand last Thursday eve- 
ning, when a private exhibit and the formal opening of 
their new quarters took place. Manager Axel G. Lober, 
assisted by Mrs. Lober and Miss Lober, his daughter, 
received the guests and the former were showered with 
congratulations on the new place. 

It is by far the handsomest showroom the concern 
has ever had and will rank among the finest shops in 
New York. 

The place occupies the entire store floor, with a large 
spacious show window at the front. Entering from 
the side, one finds a large, cheerful room decorated in 
white and gold with Copenhagen blue medallions, as the 
sole touch of color, aside from the display of samples. 
The place is really a marvel of beauty and quite dazzling 
in its effect, with artistic mirrors and enclosed glass dis- 
play cabinets lining the walls. Entering from this room 
through an open archway, from either side, there is an- 
other room equally handsome, but in an entirely different 
way—this is of pure Gothic design, with hand carved fix- 
tures and everything in keeping. A balcony at the rear 
of this, hidden by silk draperies is utilized as an office 
by Mr. Lober and his assistants and at the side is a 
dinnerware room decorated in French gray and blue. 
The floor is completely covered in a velvet carpet of a 


neutral tan shade. Large and very handsome center 
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crystal fixtures and side fixtures to match furnish the il- 
lumination. Description fails utterly to give anything like 
an adequate idea of the richness of the place. 


Buyers in New York 


SEPTEMBER 28, 1922 . 

C. W. Libby, housefurnishings, Gilchrist Co., Boston, Mass., 
200 Fifth Ave., Room 602. 

L. A. Katz, mdse. manager, Katz & Goldsmith, Braddock, Pa., 
38 West 32nd St. (Livingston & Cohen). 

M. W. Leach, housefurnishings, Elliott-Taylor-Wolfenden Co., 
Detroit, Mich., 220 Fifth Ave. (F. Atkins). 

Robert Braun, representing Porteous Mitchell & Braun, Port- 
land, Me., 432 Fourth Ave. (D. G. Union). 


SEPTEMBER 29, 1922 


Andrew Kern, toys, housefurnishings, china and glassware, 
A. Kern & Sons, Bellaire, O., Imperial. 

W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 404 Fourth Ave. : 

H. Cole, housefurnishings, Wilmington Furniture Co., Wil- 
mington, N. C., Herald Square. ; 

L. C. Jelenko, china and glassware, L. C. Jelenko, Baltimore, 
Md., Pennsylvania. 


SEPTEMBER 30, 1922 
H. M. Ford, china and glassware, Mitchell-Woodbury Co., 
Boston, Mass., McAlpin. 4 
Eugene Steketee, housefurnishings, Steketee’s & Sons, Grand 
Rapids Mich., 23 East 26th St., third floor. 
L. Slotin, toys, Southern Notion & Novelty Co., Savannah, 
Ga., Imperial. 


OCTOBER 2, 1922 


E. H. Zeller, foreign toys, William Koch Imp. Co., Balti- 
more, Md., Imperial. 

Miss R. Morse, toys, Jordan Marsh Co., Boston Mass. 432 
4th Ave. 

Frank Ford, mdse. manager and toys, Scruggs, Vandervoort 
& Barney, St. Louis, Mo. 171 Madison Ave. : 

T. A. Keller, housefurnishings and toys, Fenholm & McKay, 
Worcester, Mass., 240 Madison Ave., Latham. 

O. Davis, housefurnishings, J. R. Libbey Co., Portland, Me., 
Martinique. 

Eugene Steketee, housefurnishings, Steketee & Sons, Grand 
Rapids, Mich., 23 East 26th St., 3rd floor. 


OCTOBER 3, 1922 

Miss K. Lugrin, toys, Jordan-Marsh Co., Boston, Mass., 432 
Fourth Avenue. 

Miss P. Rosenow, china and kitchenware, E. W. Edwards & 
Son, Buffalo, N. Y., 16 West 39th Street. 

g W. S. Paton, toys, Boston Store, Chicago, Ill., 44 East 23rd 
treet. 

E. W. Hutchinson, housewares, The Fair Store, Cincinnati, 
Ohio, 23 East 26th Street (Knott). 

Miss M. M. Reindel, gifts, J. L. Hudson Co., Detroit, Mich., 
225 Fifth Avenue (Retail Research Assn.). 

E. Steketee, house furnishings, Paul Steketee Sons Co., Grand 
Rapids, Mich., 23 East 26th Street (Mdse. Reporting Co.). 

Mrs. H. Bouquet, gifts, J. W. Robinson Co., Los Angeles, 
Calif., 303 5th Avenue. 

J. W. Power, toys, china and house furnishings, Stewart D. 
G. Co., Louisville, Ky., 16 West 39th Street. 

L. T. Lothrop, toys, and J. E. Fronani, china, glassware, pot- 
tery and baskets, Woodward & Lathrop, Washington, D. C., 370 
Seventh Avenue, Room 1701. 

T. Keller, house furnishings and toys, Denholm & McKay, 
Worcester, Mass., 240 Madison Avenue. 

J. Bason, chinaware, Palais Royal, Washington, D. C., 220 
Fifth Avenue, care Fred Atkins. 


OCTOBER 4, 1922 

E. S. Carlson, housefurnishings, R. H. White Co., Boston, 
Mass., 432 Fourth Ave. 

C. J. Robinson, china, glassware and fancy china, Jordan-Marsh 
Co., Boston, Mass., 432 Fourth Ave. 

Miss N. E. Bemis, dolls, Friedman-Spring D. G. Co., Greens- 
boro, N. C., 354 Fourth Ave., Kirby, Block & Fisher. 

H. Henck, housefurnishings, Meyer’s, Greensboro, N. C., 23 
East 26th St., Mdse. Reporting Co. 

D. S. Michel, mdse. manager, Wm. Taylor Son & Co., Cleve- 
land, O., 225 Fifth Ave., Room 823. 
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“Smith is survived by his widow, one daughter and tv 


October 5, 1922 


R. W. Lavinder, housefurnishings, Ames & Brownley, Inc, 
Norfolk, Va., 200 Fifth Ave., Room 514. 

L. T. Huston, toys, Woodward & Lathrop, Washington, D, C,, 
370 Seventh Ave., Room 1701. 


Nonik Corp. Wins Suit 


The lawsuit instituted by the Nonik Glassware Corp. 
and Albert Pick & Co., as co-plaintiffs, against John L, 
Garvey of New York, resulting from an alleged infringe- 
ment on Nonik soda glasses purchased by John L. Garyey 
from the Monongah Glass Co. has been settled by court 
decree, allowing satisfactory damages and court costs, 
We are informed by the Nonik Company that it is their 
present intention to sue other purchasers of the imitatior 
Nonik ware. Investigation has disclosed that the imi- 
tation wares are made of a much inferior glass than thai 
generally sold by the Nonik Corp. in New York, anc 
that this detracted from the good name which the Nonih 
line has established for itself. Because of this, every ef 
fort will be made to prevent the imitation glass from bein; 
distributed in the future. 


Providence Store Changes Hands | 


The management of the Dimond Co. department store 
Providence, R. I., has been acquired by Albert Pfeife 
and will be operated under the name of the Albert Pfeife 
Co. This change marks the passing of one of the oldes 
establishments in the city of Providence. Within a fey 
months the store will be altered and improved, the wor 
of making over the business offices on the sixth floo 
being now well under way. Richard M. Wright, fc 
a number of years buyer for the D. H. Holmes Co., Ney 
Orleans and for several months assistant buyer for Le 
Schoenthal of Gimbel Bros., New York, resigned h’ 
position with the latter firm to accept the buyership fc 
the Dimond Co. on September 1, which change was met 
tioned in our August 31 issue. 


OBITUARY 
Josiah T. Smith 


Josiah T. Smith, aged 66 years, general manager ( 
the Smith, Phillips China Co., East Liverpool, O., at| 
former president of the corporation, died suddenly — 
his home in that city near midnight Sept. 29, from a cor 
plication of ailments from which he had been sufferi 
for several years. Funeral services were held at his la 
home at 2:30 o’clock Monday afternoon, interment bei! 
made in Riverview cemetery. Mr. Smith was born 
East Liverpool, and when 18 years of age entered bu 
ness for himseslf. About 22 years ago he formed t) 
Smith, Phillips China Co., and purchased the plant erect, 
by E. H. Sebring, and which had then been in operati! 
but a short while, Mr. Sebring going to Sebring, O. 


sons, J. Claire and H. Daniel, both of the latter bei/ 
associated with their father in the pottery business. J. 
Smith was a member of Riddle Lodge No. 315, F. al 
A. M. and of the Methodist Episcopal Church. 
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THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


(~ USPENSION of operations in the generalware pot- 
} teries in this district has also caused pottery supply 
— plants to close, those manufacturing pins, stilts, 
-ggers and other similar plant requirements; cooperage 
sops, and also reduced operations in the flint and spar 
ills in this territory. Pottery manufacturers have no 
eed of these supplies now, although some packages may 
: ordered from time to time in order that ware can be 
acked where plant owners perform the labor, Here and 
‘ere a limited amount of packing and shipping is ex- 
yeted to result, but the volume that may perchance be 
srwarded from day to day will be but a drop in the 
licket compared with normal conditions. 


William C. Brown, southern salesman for the Potters 
0-Operative Co., has returned from his territory, work- 
ig his way north from Texas. He is dividing his time 
1 i the factory and his home in Alliance. William 
| Owen, western salesman for this firm, will not come 
io the factory, but will remain indefinitely on his cotton 
inch out in Arizona. 


: Among those buyers who have been late arrivals in th 
tirket have been Leo Arnstein and Alf Papke, with the 
Shuster Stores, Milwaukee, Wis.; E. Jokl and E. Tom- 
li, Buffalo, N. Y.; E. L. McGinnis, with Strouss-Hirsh- 
t-g Co., Youngstown, O.; George F. Hankins, of the 
Ister Pottery Co., Lexington, N. C.; Kent Dennison, 
wh Denton, Ross, Todd Co., Lexington, Ky. 


: Many commission salesmen have been notified that any 
Dsiness they forward will be accepted only subject to 
dayed shipment. Some of these men will make no ef- 
it to secure dinnerware business until the word has 
n sent broadcast officially that plants will resume op- 
tion. The idle period in the generalware shops will be 
i rather keenly by these men, both in any new business 


y may book, but also on unfilled orders. 


t is an open question here how many dinnerware lines 
| be displayed at the Ft. Pitt Pottery & Glass Exposi- 
i next January. Several manufacturers have already 
Hicated they are not interested in showing either in 
‘sburgh or Chicago next season. However, resump- 
i of operations may change the complexion of the ex- 
Sig situation. 


—e 


Villiam Rowe, general manager of the Empire China 
, Burbank, Cal., who is now in this district, left the 
1e office to secure additional workmen before the pot- 
‘ strike order was issued. He did not know anything 


about the order until he reached Chicago. We're bent 
on increasing production,” Mr. Rowe said, “and we have 
enough business to keep our shop running every day in 
the year. Our production is being gradually augmented, 
but we want more men.” 


The Empire China Co. is a member of the United 
States Potters’ Association, and its employes are affiliated 
with the National Brotherhood of Operative Potters. The 
order to quit work was forwarded the Burbank pottery 
workers the same as to those in other shops. 


Gradual improvement is reported in the condition of 
George C. Thompson, head of the Thompson Pottery 
Co., who suffered a broken leg a fortnight ago. He will 
be removed to his home in a few days, it is said, but will 
not be able to attend to business for some time. 


President Frank P. Judge of the United States Pot- 
ters’ Association is now actively engaged in working out 
the program for the annual meeting which will be held 
in Washington this year, beginning probably December 5. 
A program equal in interest to that of last December is 
assured by Mr. Judge. 


Mail and wire orders for dinnerware continue to be 
in daily receipt by the manufacturers in this territory, but 
when these specifications will be shipped is another ques- 
tion. That merchandise is being wanted for fall and 
holiday sales cannot be denied. 


C. E. Jackson, general manager of the Warwick China 
Co., Wheeling, W. Va., has returned from Europe, where 
he spent several months observing business conditions as 
they relate to the ceramic industry. 


Reports have been received here that only small 
progress is being made upon the new generalware plant 
being built at Santa Clara, Cal. Work on this shop com- 
menced over a year ago. 


“ We're pretty well protected on our stock of Ameri- 
can patterns,” declared H. C. Schnagel, assistant to Jake 
Kohnfelder, buyer of dinnerware for the Kaufmann- 
Baer Department store when in the market late last week. 
“We had been watching the situation in East Liverpool 
for some months and we bought accordingly, so that to- 
day we’re in a rather happy situation.” 
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The young housewife, the grandmother, 
the maiden aunt, the college girl, the fianceé 
—every feminine heart will be delighted 
with the gift of a Hall’s China Teapot. 
Every feminine gift hunter will find in the 
Hall table display the right gift for one or 
more of her friends. 


Quality first, beauty afterwards, have 
made Hall Pots unique and have lifted them 
out of the plane of price competition to lov- 
ers of good tea. The story of teapots that 
are heat-proof, and will not craze, stain or 
absorb stale flavors, is being told in our 


An Ideal Gift for Everywoman 


October 5, 192 


national advertising, has been told to millions 
of women during the past year. 


Many prospective purchasers will turn the 
pot over to look for this circle on the bottom 
before purchasing. Don’t let a price sticker 
cover it. 


Your Christmas order should 
be in our hands now, to insure 
prompt delivery. 

Write for prices and full information 


regarding our special 2 dozen 
assortment. 


HALL CHINA COMPANY 


Largest Manufacturers of Teapots in America 


EAST LIVERPOOL, 


: OHIO 


4145 TEAPOTS: 


Of Secret Process Fireproof China 


October 5, 1922 
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| Trade Showing Gains 
| (Continued from page 18) 


lines, according to the monthly review of credit and busi- 


“ness conditions by the Federal Reserve Agent at New 
York. 

| An increase in August of 5.3 per cent. in the sales of 
sixty-four department stores in this district compared with 
' sales in August, 1921, was the largest year-to-year in- 
| crease reported since November, 1920. In each of the 
| past three years sales in August were below those of 
July but this year they were larger. 

| This gain has been due largely to larger sales of house 
‘furnishing goods. Almost without exception merchants 
report that furniture sales during August were well above 
| those of last year, a reflection of the completion of large 
numbers of new homes in all parts of the district. 


) 


As average prices of commodities sold by department 
| stores are now about the same as a year ago, the increase 
in the dollar amount of sales probably reflects accurately 
the increase in the amount of goods sold. For the firs! 
| month since late in 1920 the average amount of individual 
! transactions shows an advance from $2.43 in August last 
| year to $2.45 this year. 

Stocks of department stores are practically the same as 
a year ago, both in physical volume and dollar value. 
There was an increase of 4 per cent., between August 1 
and September 1, a normal change at this season of the 
year because of the receipt of fall and winter merchandise. 
| Sales by mail order houses increased 1 per cent. during 
‘the month, but continue much below the high levels 
‘reached in 1919 and 10920. 

Merchants still hesitate to order for future needs any 
‘further ahead than necessary. In those markets where 
‘prompt deliveries are assured the tendency remains to 
‘buy for immediate shipment; but in others, where delay 
in shipments has been frequent, advance orders are being 
placed more freely. Outstanding orders on September 1 
amounted to 7.3 per cent. of the total purchased last year 
‘compared with a corresponding figure of 8.3 per cent. 
on September 1, 1921. 


| 
| 


_ Collins & Murray Open Remodeled Store 

_ Extensive improvements which have been under way 
\for some weeks in the store of Collins & Murray, Hol- 
yoke, Mass., has been completed and the remodeled store 
has been reopened. Considerable extra floor space for 


selling has been gained by removing the old stairway and 


constructing a modern inclosed one in the rear. New 
metal ceilings have been put in and the display layout of 
the floors has been rearranged and the basement has been 


i= for the display of housefurnishings. 
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HAND PAINTED 
SO 


MADE IN JAPAN 


For The Fall Season 


E are displaying a more ex- 

tensive variety of “the ever 

popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
‘“ complete.” 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We suggest, 
therefore, an early call. 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


turing a general line, according to sales managers, 

who are very optimistic concerning the future. 
Some have gone so far as to intimate that in the event 
of a scarcity of dinnerware in the department stores, 
many purchasers will turn to the glass lines, and this 
increased demand will quickly be reflected in the glass 
industry. Mail orders have been very good during the 
last week, and some of the buyers who have made hur- 
ried trips to the East Liverpool market to observe the 
situation and found that it was impossible to ship all of 
their orders, have placed additional specifications for 
glassware. 


S EASONABLE activity is reported in all plants fea- 


The board of directors of the Kaufmann Department 
Stores, Inc., have declared the usual dividend of $1.75 
per share which was paid last Monday to stock of record 
as of Sept. 20. 


Managers of china and glass departments in local de- 
partment stores say that the improvement in retail buying 
during the last four weeks has been due solely to the 
change in the Pittsburgh district industrial situation. 
These department heads also hold the view that late fall 
and holiday trade will be active, and that sales for Sep- 
tember were ahead of the corresponding month last year. 


The Fostoria Glass Co., Moundsville, W. Va., paid its 
quarterly dividend of 2 per cent last Monday, Oct. 2. 
Shares of this company are now being bid at 116. 


The United States Glass Co. contemplates opening its 
own office and sample room in St. Louis, Mo., from which 
the southwestern trade will be handled. It is probable 
that Donald Fisher, who has been traveling the southern 
territory for several years, will be advanced to the man- 
agement of this branch, in which a complete line of the 
company will be displayed. 


Increased activity has been reported from all the west- 
ern plants of the Macbeth-Evans Glass Co. The second 
furnace has been started in the factory of this interest at 
Elwood, Ind., this furnace being idle since the recent 
war period. As a result the number of employes has 
been increased. 


It is interesting to note the demand just now for the 
electric portable line. Not only have the department 
stores proved liberal buyers, but the lighting goods stores 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


have anticipated last season requirements in very heavy 
volume. While the popular priced lines have been in 
good request, the higher priced numbers have also been 
moving well. Shipments are being made with some de- 
gree of promptness, but some salesmen report that “ or- 
ders are piling up.” 


A hearing was held at Toledo, O., Oct. 2 on the ap- 
plication of the receivers of the Modern Glass Co. to 
sell the plant of that interest. It is possible that the old 
company will be reorganized and the factory later placed 
in operation. 


Glass candle sticks are selling well, factories featuring 
this item receiving good business on the item. Light 
cut patterns are popular with the trade, while the en- 
ameled decorated lines are having a heavier sale than a 
year ago, 


It is not expected that any change in officers of the 
United States Glass Co., will result when the corporation 
is absorbed by a new interest recently chartered under 
Pennsylvania laws for that purpose. A meeting of the 
stockholders of the United States Glass Co., was sched- 
uled for October 4 to act on a resolution to sell to the 
new company, mention of which was made exclusively 
in the CROCKERY AND GLASS JOURNAL at the time. 


The Commercial Club at Bowling Green, O., has been 
insured that the plant of the Newton Cut Glass Co., will 
not be removed from that place. The concern has been 
offered additional buildings by the business interests of 
the community if it would remain there. 


W. W. Lang has been in charge of the exhibit of the 
Kinney & Levan Co., at the Ft. Pitt Hotel, which will 
close next Saturday, Out of town buyers have been 
numerous, and many of them have placed orders for im- 
mediate shipment of holiday requirements in far larger 
volume than a year ago. 


Demand for blanks for cutting this season is admitted 
to be the best so far this year. Those for heavy patterns 
are in very reasonable request, but the demand for blanks 
for light cut patterns is far ahead of sale of this line a 
year ago. The approach of the holiday season is the cause 
of the activity in this line. 


| 
| 
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Glass Holloware in Spain 


The manufacture of holloware and bottles in Spain 
is fairly normal, says a continental report, with only four 
glass works idle at this writing, two of which have gone 
into bankruptcy. Some producers are only working one 
furnace instead of two as is usual. Production is, how- 

_ ever, close to 80 per cent, as workers are called upon to 
_ turn out a larger quantity of goods. It is evident that 
demand is less than the output, but the confidence felt in 
the protection afforded by the Customs tariff is causing 
glass masters and others to maintain the full working 
capacity of their establishments. Some firms have en- 
deavored to counteract the effects of the abnormal situa- 
tion by reducing wages and increasing the tariffs of 
_ production, but workers have absolutely refused to con- 
sider any reduction in their pay, and the idea has had 
to be abandoned. The first furnace has now been kindled 
at the Workers Glass Works, which was floated soni 
six months ago exclusively with capital subscribed b\ 
workmen at Barcelona. This, the third workers’ factor 
created in Spain, and the two others (established 
1920) have been working steadily ever since withou 
any difficulties at all—a fact worthy of note; one of 
them distributed a dividend of 30 per cent to the member 
for 1921. At the Areyus de Mar, Barcelona, a new fa: 
tory is being erected; it will commence operations in Sep 
tember, turning out demijohns, ordinary bottles, ink 
stands, and the like. At Figueras (Geronia) a new gla 
works is being erected, also partly with capital sul 
scribed by workmen. The Vidrieria Hispano-Argentin: 
_at Malaga has now rekindled the furnace which wa: 
} drawn in March, 1921. The bottle trade remains pretty 
much in the same state as it has been for the past mon 
or two. Work has now been commenced at the glas 
works at Aviles (Oviedo), and the manufacture of win 
dow glass (formerly their chief line) has now bee: 
_ dropped in favor of the production of bottles by the aii 
» of Kutzscher machines. New factories for making bot- 


les by machinery are also being erected at Bedolana and 
- Mendovia. 


. Here’s a New Ad Idea That Worked 
From that progressive concern, The Japana Specialty 
_ -o., Grand Haven, Mich., we have received from its man- 
ger, M. V. Garnsey, details of something a little out o! 
5 he ordinary in store publicity. ‘Our competitor adver- 
' ises on bill boards which mar the beauty of the land 
Cape,” this live-wire manager writes, “but we do not 
elieve in spoiling nature, so we go after the tourists in 
us way. Our local hotel man is broadminded and help- 
ul. He was willing to give out to his diners, small bags 
f candy. We made up small bags of various colored 
Tints, containing small mints and a tag addressed to the 
Visitor Within our Gates.” On the back of the tags 
(ae suitable verses. These little offerings were placed 
1 an attractive willow tray, with this jingle under six 
vughing children, “ Now that you have had your fill, 
pen your bag and take your pill.” All seemed to like the 
ea, Tepresentatives and advertising men asked for a set 
| take along, and the publicity brought many visitors into 
jr store.” 


} 
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Business Briefs 


The Kohn-Wolffe Corp. has been formed to manufac- 
ture lamp shades with a capital of $10,000. Incorporators 
are F. H. Kohn and J. Wolffe, attorney, L. H. Andrews, 
233 Broadway, New York. 


F. W. Woolworth Co, has leased for a long term of 
years the Phillips Bldg., corner Tremont and Hamilton 
Place, Boston. The ground floor and basement will be 
remodeled for store use and the upper floors converted 
into modern offices. 


The Albany Toy & Novelty Co., Albany, N. Y., has 
been incorporated with a capital of $50,000 to do a gen- 
Directors are Charles Klarsfeld, Leo 
Muhlfelder and 


eral toy business. 
Mann and Henry Mann all of Albany. 
Illch, Albany, are the attorneys. 


The Western Novelty Co., Oakland, Cal., has moved 
into larger business quarters at 1012 Broadway and now 
have 15,000 square feet of floor space, forming the larg- 
est wholesale display on the Pacific coast. J. J. Block is 
the manager. 


Ernest R. Lange, Hoboken, N. J., has opened a house- 
furnishing and hardware store at 1021 Bergenline Ave- 
nue. 
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Mary Ann 
Cake Shell Pan 


vr 


H 


Patented Aug. 23, 1921 


As a novelty, carried the country by storm; now, as 
standard equipment for home, hotel, restaurant 
kitchens, they’re in demand everywhere. Sold to lead- 
ing dealers in 45 states. National magazine adver- 
tising, beginning October 1, will reach every American 
home. Prepare to get your share of the big profits. 
Instant delivery. Send for prices. 


MARY ANN MFG CO., Lancaster, Pa: 
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To Repeat Merchandise Fair in 1923 


Another merchandise fair will be held in 1923 by the 
National Retail Dry Goods Association, it was announced 
recently by Lew Hahn, managing director. The Board 
of Directors of the association so decided after hearing 
the report of a special committee designated to appraise 
the results of the first fair, which was held at the Grand 
Central Palace and the Seventy-first Regiment Armory 
from August 7 to 25. More than 30,000 buyers attended, 
it was stated at the time. 


The city in which the fair will be held has not been 
selected. The Ways and Means Committee for the fair, 
of which Ira M. Younker was reappointed Chairman, 
will visit various cities throughout the country to choose 
an appropriate location for next year. 


Announcement was also made of the appointment of 
Irving S. Paull, former secretary of the Joint Commission 
of Agricultural Inquiry, as special lecturer for the asso- 
ciation. Mr. Paull will talk before audiences of retailers, 
store employes and consumers throughout the country, 
outlining what the joint commission discovered as a result 
of its investigation of distribution by retailers. 


Mr. Paull was in charge of the investigations of the 
subjects to which are devoted the four volumes of the 
commission’s report, namely, “ The Agricultural Crisis,” 
“The Credit Situation,” ‘‘ Transportation” and “ Dis- 
tribution.” 


Finds Profit of Department Stores Low 


The Harvard University Bureau of Business Research, 
after a survey of the cost of doing business in department 
stores, apparently has decided that a readjustment of 
operating expenses is necessary to restore net profit to 
normal. The survey was conducted with the cooperation 
and financial assistance of the National Retail Dry Goods 
Association. It showed that the average net profit in 
the department store trade in 1921 was small enough to 
warrant a readjustment. It also demonstrated that a 
rapid rate of stock turn-over is as important in depart- 
ment stores as in other businesses. 

The bureau’s summaries have just been published in a 
bulletin. They are based on reports from 301 firms in all 
parts of the country, with an aggregate volume of sales of 
nearly $500,000,000. The common figure for net profit 
among these firms during 1921, a year of business depres- 
sion, was nine-tenths of I per cent. 

“ Net profit is defined for the purposes of this study,” 
says the bulletin, ‘as the amount that remains over and 
above all expenses, including the salary of the proprietor 
or partners, rent of the store whether owned or leased, 
and interest on the firm’s net investment as well as interest 
on borrowed money. It is to be noted, however, that 
Federal and State income taxes are not included in ex- 
pense before net profit is determined, but are rather a 
deduction from the net profit.” 

The “common figure” for net profit is not an arith- 
metical average, explains the bulletin, but is obtained by 


statistical methods to give the most representative figure 
not thrown out of line by exceptionally high or low 
figures from any individual store. 

The importance of a rapid rate of stock turn-over is 
shown by the fact that those stores which in 1921 turned 
their stock less than 2.5 times had a common total ex- 
pense figure of 28.5 per cent. of net sales, and an average 
net loss of 0.8 per cent, while those that turned their stock 
3.5 times and over had a total expense of 27.1 per cent 
and a net profit of 2.3 per cent. 


Better Packing Reduces Freight Loss 


Freight claims are an economic waste for the last four 
years loss and damage to freight was approximately 100 
million dollars a year and while this has been materially 
reduced by intensive campaigning for better service, 
much more remains to be accomplished. After a thor- 
ough investigation, the Freight Claim Division of the 
American Railway Association concluded that a substan- 
tial part of this waste could be eliminated by extending 
the use of steel strap and wire binding, where the fre- 
quency of loss and damage indicates the need of stronger 
packing. To place the matter before shippers in brief, 
non-technical form, the committee has issued a free circu- 
lar, which shippers may obtain by writing the American — 
Railway Association, Freight Claim Division, 431 South _ 
Dearborn Street, Chicago. 


Better Outlook for Fall | 


A spirit of optimism, the Federal Reserve Bank of : 
Philadelphia reports in its review of business conditions 
at the end of September, “ pervades the retail trade and 
retailers confidently expect that a marked improvement 
will take place during the remainder of this year. Sev- 
eral reasons may be given for this hopeful attitude, the 
most important of which is the settlement of the strikes. 
Other reasons of almost equal significance are the smaller 
amount of involuntary unemployment, the fact that when 
any wage changes have been made they have been ad- 
vances, and lastly, the rather general tendency of mer- 
chandise prices to increase. Although the consumer 1s 
said to balk at high prices, it is a well-known fact that he, 
like the manufacturer, the wholesaler and the retailer, 
buys more on an advancing than on a declining market. 
The autumn retail season is supposed to open about Sept. 
15, and indications are that the sales during the first week 
of the new season are fully equal to those of a year ago, 
and that total sales for the month will show a gain. 

“The buying policy of the stores has undergone little 
or no change. Stocks are kept at a low point, merchandise 
is purchased only as needed, and few lines are contracted 
for except for prompt delivery. 

“ The demand for merchandise is decidedly better than 
it was in July, and orders placed by retailers are more 
numerous. The August sales of reporting firms were 41.5 
per cent larger than those for July, but in spite of the 
tremendous improvement they were 12.6 per cent less 
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han the August sales of 1921. Wholesalers report that 
uture orders from the coal regions are only 60 per cent 
f the future business placed at this time last year. But 
: is generally hoped that the settlement of the strikes 
vill restore confidence and induce heavier buying. Since 
nly a few retailers in the mining towns had restocked 
a anticipation of the end of the strike, the supplies in 
he coal districts are still light. In fact, retail stocks 
enerally are below normal and the inventories of whole- 
alers are only moderately heavy.” 


Business Briefs 


W. W. Warner, who conducts variety stores at Mont- 

yse, Delta, and Alamosa, Cal., has purchased fixtures 
nd stock for a new store in the Chicago market and 
‘ill soon open a fourth store in his variety chain at 
[onte Vista, Cal. 


_ The Halcyon Housefurnishing Co., Brooklyn, N. Y., 
.corporated, with a capital of $10,000 to conduct a crock- 
y and glassware business. Incorporators, ie Cotler, 
ad E. Friedman. Attorney, S. Isreal, 141 Norfolk 
‘reet, Brooklyn. 


‘The Gray Department Store, operated by the Cole, 
‘arsden Co., Portland, Me., has reopened in a new 
lulding, the old store having been burned out last 
-ecember. 
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A new F. & W. Grand store has been opened in Allen- 
town, Pa., with I. F. Freedman as manager. The store 
contains 20,000 feet of floor space, has 42 departments 
and a personnel of six floor managers and 60 salesgirls. 
The crockery, glassware, housefurnishings and toys are 
attractively displayed in the basement. 


J. J. R. Shropshire and Earl F. Shropshire who pur- 
chased the controlling interest in the Mitchell, Baker & 
Smith store, Lexington, Ky., a few years ago, are making 
extensive alterations and improvements installing a mod- 
ern front and remodeling the interior. This is one of the 
oldest stores in central Kentucky and when modernized 
the store will include 20 departments, including a large 
housefurnishings section. 


H. Handelmann, New Orleans, La., is contemplating 
the construction of a new department store to cost about 
$65,000. 


George and H. C. Reeser have leased the Switzer 
Bldg., Huntington, W. Va., and are remodeling it for a 
department store. A crockery and glassware, household 
ware and hardware departments will be included in the 
layout. 


The Binghamton House Furnishing Co., Binghamton, 
N. Y., has been incorporated with a capital of $10,000 
by M. Klion and O. Ward. Attorney, A. Fischette, Bing- 
hamton. N. Y. 


A popular moderately priced pattern 

for immediate delivery in Dinnersets 

and Open Stock from the well-known 
factory of 


HEINRICH & CO. 


ae Selb, Bavaria ee 


Also a number of other patterns. 


William G. Mueller, in. 


SOLE AGENTS 


49-51 West 23rd Street 
(Entire Fifth Floor) 


New York 
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Help Sell Your Bowls with Bulbs 


At small cost you can double your sales on 
bowls, vases, pottery and glass containers with 
these bulbs grown in our own nurseries. 


CATALOG Now READY 


FOR WINDOW DISPLAY 
FOR GIFT SHOPS 
FOR TABLE DECORATION 


Bulbs in Bowls Are the Season’s Fad 


THANKSGIVING AND CHRISTMAS 
ARE COMING 
PREPARE FOR THE FESTIVE BOARD 


PAPERWHITE NARCISSUS Ready in August 
CHINESE SACRED LILIES Ready in October 
CROCUS Ready in September 


Write for Prices 


Paperwhite Narcissus Growing in F. RYNVELD & SONS 


Water 
61 Vesey Street New York 
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THE ROSEVILLE SOY KEE ae 
POMPE TBIRSC(GiCy. Ihaves 


Gold Medallion Dinnerware 
ANNOUNCE 


Also 
Blue and White Canton China, Nankin and 
The Removal of Their 
New York Office and Salesroom 


Chop Suey China, Tea Sets, Porcelains, Ete. 
to 


ops [Ul ial NEU I Ge 


and have a complete 
Between 30th and 31st Streets 


stock at pre-war 
prices of the famous 
gold medallion and 
Blue and White 
Canton, 

Write for Price List 
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New Telephone: 
LONGACRE 10183 


aN 


SPECIAL NOTICE 
Co-incident with their Removal they 
also announce the Discontinuance of 

their Retail Department 
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Gold Medallion Dinnerware 


7-9 Mott St. Chinatown New York 
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Novelties of Beauty from Many Shops 
in Fascination Lane 


A Page of Selected Items Gleaned from Many Dependable Sources and Representative of the Best 
Offerings of Master Craftsmen in Art and Gift Goods Which Will Attract Your Trade 
and Persuade Them to Buy 


By Beatrice Miter WISNER 


WN 


Excellence in Brass Period Reproductions 

In reminiscing some of the old-time customs, brings 
yack some interesting uses of the lantern in the historic 
ife of many nationalities. Even going back to the time 
if Diogenes, the lantern was a prominent figure in the 
yhilosophy which this sage used in his search for an 
honest man. In the nightly 
rounds of the English street crier 
brings the lantern still further 
down in its memorial significance. 
In Shakespeare’s dramas the lan- 
tern plays many parts, as it does 
in our American history, serving 
as a warning in the old church 
tower, when Paul Revere made 
his famous ride. Since the lan- 
tern has assisted painters, phil- 
osophers, and playwrights in thei: 
life pictures, it has become one of 
the most conspicuous features foi 
interior and exterior decoration, 
owing to its antique artistic de- 
corative element. In the delight- 
ful salesrooms of S. P. Skinner, 
Canadian Pacific Building, 44th 
Street and Madison Avenue, sole 
representative for the United 
States and Canada for the Pear- 
son-Page Co., Ltd., Birmingham, 
England, is the most extraordin- 
ary exhibit of brass manufacture 
in this country. The artistic elec- 
tric console lamp illustrated is 
only one of the vast collection, 
showing graceful modeling an- 
tique S. O. C. finish and hand em- 
bossing with the frosted glass in- 
serts give a soft lighting effect. 
Piters.@)) GC. (opecial Old Color) 
is a secret finish process known 
only to the above concern. This 
finish is the most artistic develop- 
ent in brass period reproduction. Among the large 
‘semblages are, massive andirons, fire-dogs, and smaller 
les for less elegant fire equipment, fenders, screens, log 
’xes, showing old English home scenes. The high-light 
fect of this amazing brass antique finish is one of the 
ost extraordinary feature of the productions. The 
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smaller articles include door porters, candlesticks, wall 
sconces, smokers’ sets and stands, candelabra and an 
enormous coliection of lanterns in every shape and var- 
iety of antique reproduction—ships, starboard and lar- 
beard, suspended hall and vestibule lanterns, showing old 
English period style. The objects in this unusual collec- 
tion are furnished in three finishes, dull brass, bright 
brass, and antique (S. O. C.). The craftsman’s skill in 
fine modeling, color and period design, is evidenced in 
every article displayed, bringing to this country brass 
manufacture unrivaled and incomparable in artistic fin- 
ish, a noteworthy addition to the fine arts in antique 
design. 


Pottery of Unusual Merit 


The extremely decorative and ef- 
fective process “ Lavinite,” is a novel 
pottery being manufactured for the 
first time in America by the Art In- 
dustries, Inc., 311 East 47th Street. 
This delightful potiery, although 
widely known in Europe, is the first 
of its kind to be produced in the 
United States. Splendid examples 
are shown in distinctive metal color- 
ing, a metal black which deservingly 
merits popularity, through its effec- 
tive and original treatment. This re- 
sembles bronze so closely that it is 
difficult to detect it from the original metal. Highly ar- 
tistic reproductions of ancient art, Grecian, Egyptian, 
etc., fine modeling in period shapes with graceful handles 
in the minutest detailed patterns of ancient pottery, makes 
this extensive collection of special interest to lovers of 
fine art models. Lamp bases, vases, jardinieres, bowls 
and small articles; comports, match boxes, candy jars, 
and numerous other objects, all exemplify the decidedly 
artistic and salable features of this extraordinary process 
in Pottery making, and brings “ Lavinite,” once for all, 
into the realm of artistic wares. Still another remark- 
able feature of this unusual pottery making, is the marble 
effect, which is produced directly in the course of its 
manufacture, and is not applied. The satin smooth lustre 
finish of “Lavinite” is one of its most noticeable and 
charming qualities. The illustration, herewith, is an ex- 
ample showing the fine modeling and beauty of outline 
which is characteristic of the Art Industries products, 
now on view at their attractive salesrooms. 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchants 
Well Posted on the New Offerings Received From the Most Representative Sources 
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The Well Balanced Lotus Line 


Featuring a good looking and nicely balanced line the 
showing of attractive numbers included in the display 
of the wares of the Lotus Cut Glass Co. on view at the 
salesroom of C. H. Taylor, manufacturers’ agents, Fifth 
Ave. Bldg., is creating a good deal of interest among 
buyers. In light cuttings the “ Belmont” may be cited 
as a very appealing decoration, consisting of a star with 
daisy inside and with finely cut vertical lines. Equally 
attractive is the “Lyra” design making artistic use of 
the poppy with leaves and embellished with lines. Both 
of these artistic cuttings as well as the “ Daisy,” are ob- 
tainable in a complete line of items which embrace vases, 
bowls and ornamental pieces as well as the usual selec- 
tion of popular table glassware. In the group of novel- 
ties, is a line in ebony with dogwood flowers in red and 
pink with foliage, and finished with gold edge band. 
Among the items are many graceful shapes in candle 
sticks, center bowls, fruit bowls, cigarette boxes, bon- 
bons and cheese and crackers, etc. Striking a note of 
dainty simplicity is a number with a light blue figured 
band and white dotted border finished with gold 
inside and outside bands and with gold edged feet. In 
this number are three sizes of handled flower baskets of 
unusual charm and other appealing items include bowls, 
covered jugs, candy jars, salad plates and stemware. 
The prismatic colorings of the iridescent line are nicely 
brought out by the artistic shapes, in jugs, comports, 
candy jars, candlesticks, ice tea sets, handled tumblers 
and a complete line of stemware. There is also a gold 
encrusted optic number well worth looking over. 


Westmoreland Shows New Fancy Line 


Among the newest things which the Westmoreland 
Specialty Co. have added to their strong lines of decorated 
fancies displayed by H. C. Gray Co., Fifth Ave. Building, 
is a very charming addition in boudoir glassware. This 
appealing number is attracting a great deal of attention 
from buyers who are on the lookout for artistic novelties 
in gift shop merchandise. The motif used in this artisti- 
cally decorated number is the Love Bird, and a range of 
several colors, include yellow, French gray, blue and 
Nancy red finished with black edge band on dainty and 
graceful shapes. The line embraces trays, puff boxes, 
colognes, candlesticks, and cigarette boxes. 
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A Strong Line of Stemware 


Several new numbers in stemware from the Utility 
Glass Works are being shown by Frederick Skelton, 
manufacturers’ representative, 200 Fifth Ave. One new 
design consists of a wide optic, the light cutting in a par- 
ticularly attractive daisy design enhanced by the addition 
of ornamental balls. This is obtainable on two desirable 
bell shapes. A dainty plain daisy cutting is also shown 
on a bulged stem. Another distinctly good looking pat- 
tern in light cutting is a Fuchsia design with nicely cut 
foliage on the bulged stem shape. In bell shaped stem- 
ware, a neat but effective needle etching in band and 
geometrical border effect in four standardized patterns 
is a good mover in attractively priced glassware. 


A Noteworthy Display of Art Wares 


Buyers of art and gift goods are showing a good dea 
of interest in the display of new china figures and decora 
tive pieces which have lately been received and put or 
view at the salesroom of The Rosenthal China Corp. 
149-151 Fifth Avenue. In modeling, colorings, and finisl 
these wares are distinctly appealing. Among the item’ 
are a wide range of fancy dancing and other figures, bird: 
and animals in artistic poses, including several sizes an 


charmingly decorated in natural colorings both under an 
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over glaze. 


The Colorful Venetian Line 


Novelties in fancies possessing the good points of grace 
ful shapes with attractive colorings is seen in the “ Vene 
tian ” line of Geo. R. West & Sons, displayed at the sales 
room of E. W. Hammond, 10 West 23rd Street. The de 
corative motif in delightful scroll and floral forms is 1 
cutout effect, contrasting the colorings with the clear cry: 
tal. The color range includes black, London smokt 
orange, blue, green and French gray. In London smok 
is a deep scroll border in blue with blue edge band, I 
green is a wide daisy border, with details filled in wit 
white. Another dainty decoration is in chintz patterl 
consisting of a 14-inch band with black scroll borde 
outside and inside and finished with gold edge bant 
Among the items are cheese and crackers, bowls, sala 
plates, cake plates, candlesticks, and trays. 


J. H. SMytTHe, REPRESENTATIVE 


week over the potters strike situation, which from 

this distance, loomed up as a long-drawn-out af- 
fair with the possibilities of potteries being closed for a 
long period. Recent reports received by the Crockery 
)& Grass JouRNAL confirm the fact that the Jackson 
‘China Co. and the Southern Potteries Co., have made a 
‘separate settlement with the Brotherhood. It is also re- 
\ported that the Mt. Clemens Pottery plant is negotiating 
with the Brotherhood. Statements received from the 
ranks of the strikers indicate that many of the workers are 
not in sympathy with the strike. All of these things in- 
dicate that the duration of the tie-up of the industry may 
not be as long as at first expected. Some go so far as 
to predict it will be over in thirty days or less. 


a\ Chicago trade was unduly discouraged last 


_ Geo. W. McNicol, manager of the Chicago office of 
the Potters Cooperative Co. will temporarily close the 
local display in the Palmer House, and will return to 
East Liverpool for the duration of the strike. 


3 


Martin Carlstein has been appointed chairman of the 
special committee on housefurnishings of the Chicago 
Glass, Pottery, Lamps and Housefurnishings association, 
to secure the attention and interest of more manufac- 
turers of household appliances and wares, for the coming 
exhibit in Chicago next February. 


Andrew J. Cunningham, manager of sales for the Lib- 
bey Glass Manufacturing Co., crystal products division, 
Toledo, O., was in Chicago last week displaying the new 
aumbers in the extensive line of Libbey table glassware. 
Mr, Cunningham, who maintained his display at the Sher- 
nan House, reports unusual success for the Libby line 
this year, which he attributes in a large degree to the 


tdvertising campaign the company has conducted in the 
\rade journals. 


The Great American Art Manufacturing Co., 225 N. 
Michigan Avenue, is now preparing an extensive line of 
amp shades, lamps, and gift novelties. Sample line will 
oon be ready for the trade. Charles Reinach js president 


f the company. 


CHICAGO OFFICE 


THE CHICAGO MARKET m1 


SOUTH 
CLARK 
STREET 


W. T. Darden Co. is exhibiting some new imported 
mica seamless lamp shades, together with wrought iron 
lamp bases, in both table and boudoir sizes, These lamps 
are manufactured by the Home Electric Sales Co. of 
Chicago, and the shades are of especial merit owing to 
their seamless construction. 


Chicago Association Discusses Reduced Mem- 
bership Fee 


A regular meeting of the Pottery, Glass, Lamps and 
Housefurnishings Association of Chicago was held on 
Thursday of last week at Mandle Brothers lunch room. 
Thirty members were present and John Bowman, presi- 
dent of the association, was chairman of the meeting. 
A number of interesting developments in connection with 
the next big Chicago exhibit to be held at the Congress 
Hotel beginning Feb. 5. Among the most recent applica- 
tions received for exhibit rooms, is Bryce Bros. A meet- 
ing of the rooms committee was scheduled for this week 
to allot the first one hundred rooms and further reserva- 
tions will be made in the order received. Total applica- 
tions now on hand for rooms will take approximately 
150 of the available 300 rooms, and this heavy early 
reservation of rooms is a most encouraging feature to 
the members of the Chicago organization. 

Reports of the various committees were read, and the 
subject of reducing the membership fee from five dollars 
to two dollars for a special membership drive in all parts 
of the country, was discussed and referred to the mem- 
bership committee for future action. : 

Clyde Reasner, chairman of the publicity committee, 
outlined the advertising campaign of the association for 
October. The campaign includes the printing and use of 
100,000 stickers for the backs of letters, 5,000 broad- 
sides to buyers, and a series of advertisements to be pub- 
lished in the CRocKERY AND GLASS JOURNAL, and other 
trade papers in the china, glass and housefurnishing 
trades. 


Sam Natkin, buyer for the Fair and chairman of the 
Finance Committee, read the report and recommenda- 
tions of his committee. The report representing many 
economies was well received by the association. 


E. M. Meder, chairman of the membership committee, 
turned in a splendid report for his committee, giving the 
names of twenty members secured for the association. 
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READY 10 


BUYYERS OF 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 
Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 
Represented in the Middlewest and 
West by J. E. Boring 
Telephone Central 5271 


W. T. Darden Co., Room 51 
Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Guernseyware, Room 562 
COOKING UTENSILS 
Vitrified China, Plain and Decorated 
ROLLED EDGE HOTELWARE 
Vitrified China, Plain and Decorated 
T. IF. Reid, Representative 
Telephone Dearborn 4700 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at East 
Liverpool. Geo, W. McNicol, Mgr. 


Thomas F. Reid, Room 562 


Dinnerware, Vitrified Hotel Cooking 
Ware and Tea Pots, plain and 
decorated. 

Aluminum for special sales and high 
grade Cut Glass. 

Electric Irons, Toasters and Curling 
Irons. 

Phone, Dear, 4700 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGaw GLASS CO. 
Co-OPERATIVE FLINT GLASS Co. 
THE DUNCAN & MILLER GLass Co. 


Imported overglazed 
CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 
PILKINGTON a ae 


3223 W. Lake Street Chicago 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


| THE HAEGER POTTERIES, Inc. 
| Pottery of Distinction 
Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave, 


r LAN 


SERVE 


fa 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP .& ART GOODS- DOLLS’ & TOYS 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


Q 
a0 


HEYWORTH BUILDING 
Madison and Wabash 


THE 
PLACE 
TO 
BUY 
GLASSWARE 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


Your Ad here will reach the 
trade you want. Phone Wabash 
860 for particulars. 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band _ glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsell 


Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 
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BUYYERS OF 


aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS ac 
| GIFT SHOP & ART GOODS- BOEUS  GaIOYS 


LIN-O-LITE SHADES 


An innovation, hand painted Linen, Silk 
Lined and Silk ites Trimmed. Durable 
and strong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


ide CHICAGO DISPLAY ROOM CON- 
'AINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


Here’s a good business building 


card for sale at a little price. 


Phone Wabash 860 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunps 
1319 Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 
rates. 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory ae sentatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware 

KELLY & REASNER 
Representing McKee Glass Co.; 


Eagle Mfg. Co.; Indiana Glass Co.; 
Bonita Art Co.; N. Northwood 
Co.; Mound City Glass Co.; D. C. 
Jenkins Glass Co., and Geo. R. 
West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


Pra, (OMNCS ©. 


9 | \North IW: abash Avenue 
Chicago 


REPRESENTING 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


TO LET 
Why not Move In? 


Rent at Pre-War Level 


FINEST DECORATED CHINA 
Specializing in gold encrusted dinner- 
ware, Pompeian Lustre, and _ hand 
painted china for gift shops and depart- 
ment stores. 


3620 Roosevelt Road 
Phone Nevada 7046 


HISPANO-MORESQUE 


LUSTRES & METALLIC GLAZES 


Vases, Bowls, Lamps, 
Candlesticks 


THE N. O. CEDERBORG CO. 
Chapman Block, Aurora, III. 


TOLPIN STUDIOS 
Comports, Eesed 
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Ws Age Neer 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HELP WANTED 


ANTED—Live salesmen—for popular priced line of 
Aluminum Cooking Utensils—Commission basis. No ob- 
jection to man selling Non-conflicting Lines—(Pottery, China, 
Glassware, etc.). Box 209, care CrocKery AND GLASs JOURNAL. 


BUSINESS OPPORTUNITIES 


VERSTOCKED on Hotel Ware, individual butters and 

Creamers in regular factory seconds, at $2.00 per gross in 
arge quantities only, F. O. B. Boston, all kinds of Dinner Ware 
and a specialty 5 & 10c. assortments. United China Co., 31-33 
Portland Street, Boston, Mass. 


LLUMINATING GLASSWARE LINE WANTED for 

Penn., Maryland, District of Columbia, Virginia. Philadelphia 
headquarters. Commission basis. Box 208, care CRoCKERY AND 
GLAss JOURNAL. 


N old established manufacturers’ agency firm on the Pacific 
A coast are open to represent a good reliable factory making 
tank glass, tableware, fish globes, confectionery display jars and 
soda water supply glassware. Only interested in factories able 
to ship at least two cars monthly. Box 204, care CROCKERY AND 
GLAss JOURNAL. 


F OR SALE—Complete Iron Work in first class condition 
for six Decorating Kilns (8 tile). Mt. Clemens Pottery 
Co., Mt. Clemens, Mich. 


ST titi rt 
If You Are in Need of 

ADDITIONAL CAPITAL 

= Get Into Communication With 

CLINTON E.WOODSG CO. 


INDUSTRIAL ENGINEERS 
G FINANCIAL ADVISERS 
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ADDRESS DEPT. F 


210 Pearl Street 1421 Chestnut Street 
= BUFFALO, N. Y. PHILADELPHIA 
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Do We Need a Scientific Tariff ? 
(Continued from page 15) 
written. But it can never be well written by politicians 
making a local issue of it. For this reason it seems per- 
tinent to ask the question at the top of this page. But it 
is easier to ask questitons than it is to answer them, espe- 
cially important, international questions such as this one. 
And no individual can answer it, for the solution must 
come from a majority of business men. To do this tariff 
job right the majority of citizens must consider the in- 
terests of the Nation above the interests of the individual. 
All must understand this comparatively simple economic 
truism, that the prosperity of the Nation means the pros- 
perity of all. It might be possible to do this through a 
tariff commission. In this age of individualism this is 
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no easy job, but like improvements in every thing it is 
coming eventually if not now, and a scientifically framed 
tariff is certainly worth a good deal of consideration. 


Pottery Strike Closes Plants 
(Continued from page 17) 
of the United States Potters’ Association is standing firm 
and supporting the Labor Committee to a unit,’ declared 
Secretary Goodwin of the Potters’ Association Tuesday 
night. 

As we go to press our correspondent in the East Liver- 
pool district wires us the following last word upon the 
strike situation: L. R. Thomas, of the Department of 
Labor, Washington, has been ordered to remain here 
indefinitely for the purpose of working out if possible 
some solution of the strike in the general ware potteries, 
This order has just been received here on account of the 
headquarters of both the United States Potters’ Associa- 
tion and the National Brotherhood of Operative Potters 
being in this city. 


The Steel Chain Department Store 

The L. R. Steel Co., one of the newcomers in the chain 
store field, has established buying offices under the name 
of The Steel Department Stores, Inc., at 327 Washing- 
ton Street, Buffalo, N. Y. Each buyer has a separate 
office in which are displayed samples of every item car- 
ried in stock, as an aid to the buyer in interviewing | 
salesmen. It is understood that the company will soon 
open a store in McKeesport, Pa., one of the features of 
which willbe a demonstration showing how a home can 
be outfitted from parlor to kitchen with no one article 
costing more than $20. Plans for the future include the 
erection and operation of stores in every city in the- 
United States and Canada having a population of 5,000. 
or over. 


Business Briefs 
S. H. Kress & Co., are constructing a new $100,000 
building at Elizabeth, N. J., to be occupied in part by a. 
5-and-1o cent store. The contract calls for the comple- 
tion of the building by October 18th. | 


Easton’s new 5-10-25-and-$1 Department Store, op- 
erated by the F. & W. Grand Co., has opened in Allen-_ 
town, Pa. Harry C. Hoover, for many years manager. 
of another chain store in Easton, is the manager. 


Mrs. Lena Golden has leased the store building at 
5409 N. Clark St., Chicago, Ill., and will open an art 
and gift shop. 


The Binghamton House Furnishing Corp., Bingham- — 
ton, N. Y., has been incorporated with a capital of $10,- — 
000, the directors being Isaac Tenenhaus, 9 Mill Street, — 
and Max Klion, 26 Kenwood Avenue, Binghamton. 
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TEAM WORK PUTS IT OVER 
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IKE a well drilled ball team, a well organized store 
ls is successful or conspicuously successful in pro- 
portion to the team-work displayed by all of its 
mployes. Individual effort is commendable and essen 
‘al to be sure, but as one big star player is not enough 
) put a team on the winning side, neither can one nor 
everal successful departments put enough sales across t 
asure a big volume which alone makes the store an out 
sanding and unqualified success. 
“OOD teamwork must first come from a carefully 
LJ planned policy of management, then the most efli- 
ent Be onnel must be built up and having these ‘“ mak- 
igs” the management must constantly study the prob- 
m of how to utilize and fuse the abilities of all to 
wry on the work of the store. There must necessaril) 
* something of a machine about the conduct of either 
‘winning ball team or a profitable store. Every player 
the one and every salesperson in the other enterprise 
just be adaptable sufficiently to push shoulder to shoul- 
*r with all co-workers. Individual effort will do much 
at it is the concerted work of all, utilizing their ener- 
.€8 to accomplish a common purpose, which is an out- 
anding factor in winning a pennant or winning a 
eadily growing clientele and bigger profits. 
‘THE correlation of departments in a store occupy the 
| the same physical relationship which players on a 
fam form to one another. By carefully studying the 
I: cations, a store layout is so arranged that each depart- 
-nt or sales unit will play up to and stimulate sales 
i another. Another closely allied phase in helping cus- 
tners buy more is to group departments under one head 
hnerever possible. Considering these two phases with 
12 policy of the store, we have the three sharp angles 
ia pyramid which may be accepted as the symbol of 
‘ry successful store, big or little. 


{LUVYLECUOTTUTYTTTATI TYNE THT 


HE policy of a store must be a broad and uniform 

adherence to the fundamental principles of good 
merchandising. As the policy of the store will establish 
the treatment of the public, it must be liberal and de- 
pendable. Customers must like the arrangement of mer- 
chandise, must believe the advertisements and be satis- 
hed with the price she pays and the service she gets. 
All these intangible things contribute to a very tangible 
result. 

LOSELY related to the above is the kind of mer- 

chandise carried. Many successful stores do not 
closely grade their stocks. Some stores have won suc- 
cess by handling merchandise of medium and popular 
grades in most departments but carry high quality goods 
in a few departments. The location of the store has 
much to do with the uniformity of grade handled, but 
the progressive merchant of the day is inclined to be- 
eve that it pays best to have all his departments ap- 
peal so far as possible to customers of the same buying 
power. 


Y doing this all departments contribute their full and 


highest quotas to the profits of the store. This is 
team-work utilized in building up sales volume. It at- 


tracts customers to all departments who are buyers and 
not mere “lookers,” for there is always the invitation 
for the public to buy in all departments and not only in 
one or two sections of the store. Team-work puts vol- 
ume over and the more customers you can attract and 
sell the better. And being fundamental principles of 
sound merchandising the above can be applied to good 
and profitable advantage in the conduct of a small one- 
man. crockery, glass and housefurnishing store, to a 
Woolworth or Kresge chain or to the largest department 
store in existence. Team work from president to de- 
livey clerk, puts volume over. 


Stocks Must Be Kept Up to Boost Sales 


Aftermath of “ Buyers’ Strike ” Still Seen in Way Some Stores Keep Stocks Low—No Economy 
in this Reduction and Gaps Must Be Filled to Prevent Losing Trade, is Opinion of 
Prominent Manufacturer. 


UVLUUIINULL MMMM 


NE of the chief hindrances to increased sales on 
() the part of many retailers throughout the country 

is the fact that their lines of merchandise are 
incomplete. This condition, according to an executive 
of a well-known manufacturing concern, is the aftermath 
of the so-called buyers’ strike, but instead of benefiting 
from low stocks, as many retailers seem to think, they 
are actually losing business because of them. 

At the present time, this executive said recently, 
business conditions are slowly but surely improving, and 
the average retailer should give serious consideration to 
the stocks he is carrying. He should study not only 
their relation to the current consumer demand, but also 
the pyschological effect on many customers of being 
informed that certain merchandise they require are not 
in stock. I am by no means urging that retailers should 
carry excessive stocks, or that they should abandon 
caution in buying at the present time. However, I do 
believe that, because buyers have been held down to very 
small allowances, many sales are being lost. 

Another important point in merchandising that has 
apparently been overlooked by many retailers is that 
they confine their lines within certain price limits which, 
more often than not, they set arbitrarily. These retailers 
probably think they will sell most of their merchandise 
within the price ranges set and, consequently, will thus 
get the largest turnover possible. However, other 
factors frequently: enter the case. It should not be 
forgotten there are undoubtedly thousands of women 
throughout the country to whom the quality appeal is 
now of more importance than price. 
range as to quality is carried, the sale may very often 
be made of a higher-priced article, whereas if the lines 
run only so high there is nothing available to tempt 
the consumer who is capable of paying more. It has 
been found by experience that it does not pay to 
concentrate on the cheaper goods. 

Retailers should follow very closely the change in 
consumer buying that is now taking place. Price 
resistance on the part of the consumer is now by no 
means as strong as it was last Fall. With underlying 


If ascomplete 


economic conditions improving there will be less stress 
placed on merchandise to sell at a price which the 
consumer has found by experience to prove unsatisfac- 
tory. 

By going over his stocks now the retailer will 
undoubtedly find many “bare” spots that may, without 
his knowledge, be diverting trade away from his store. 
The need of doing this promptly is magnified by the 
expected revival in buying during the present Fall season. 
The course to follow is to watch the items that are 
meeting increased demand and fill out the “bare” spots 
as rapidly as possible. 


Fourteen 


In any condition which approaches normal there will. 
be a diversified demand that was not served during the, 
deflation period. With stocks cut to the bone, individual | 
tastes were sacrificed and a minimum of choice offered, 
Now conditions are beginning to be reversed, with the. 
emphasis placed on the variety of choice and complete-_ 
ness of stocks. The retailer, consequently, should study 
his customers’ tastes very carefully with a view to; 
meeting them. If an article is called for that is not in. 
stock, he should see if the demand is repeated and get 
the merchandise if it is. In other words, he should keep. 
his stocks as low as is consistent -with good buying! 
practice, but should keep them complete. 


How’s Business? 
General improvement in trade and industry despite the 
drawback of restricted transportation, is the encouraging 
note in business for the past week, with a noticeable up: 
turn in general business lines throughout the West anc 
continued improvement in the manufacturing and trading 
centers of the East. In its current survey of trade Brad 
streets’ reports that trade and industrial conditions con 
tinue generally favorable, with 314 failures as compare 
with 360 for the corresponding week last year. 
In THE East 
In New York the wholesale markets in crockery ani 
glassware are more active and there is a noticeable stead | 
ily increasing demand but with the pottery strike on ther 
is much uncertainty as to delivery, although very larg. 
shipments of goods on hand were generally made befor 
the plants were closed. With domestic production ¢ 
chinaware stopped by the strike there has, as was © 
pected, been a marked increase in the activity of importe 


ware and dealers who have stocks on hand are lookir 
ward to a good future business. In glassware the di 
mand is strengthening and novelties for the holiday sei 
son are in good demand. Toys are more active than fc 
ten days past and collections in these lines are very g00_ 


A marked improvement has taken place in the alum 
num ware situation. There is no longer the severe pri’ 
competition caused by importation of cheap Germ: 
goods, and buyers, feeling more confident that prices a 
settled, are acting accordingly. During the period of cv 
throat competition many manufacturers curtailed the 
production, and this, as well as some difficulty in getti 
aluminum at the moment, may cause a temporary shor 
age of merchandise when heavy buying commences. | 


Retail trade in all lines continues fair and collectios 
are steadily improving. Boston reports that trade and > 


dustry are fair. In Philadelphia business is fair but 
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tailers say that September trade was light, due to many 
fies in August. Collections continue backward.  Pitts- 
burgh reports that embargoes by railoads have decreased 
production of steel 10 per cent and coal production has 
also been affected by the rail situation but large retail and 
department stores report trade as good but collections 
slow. Buffalo reports that trade is better, building active 
and collections fair. 

IN THE WEST 
_ In Chicago wholesale trade is good, retail trade fair 
ad manufacturing active. Distribution of merchandise 
-s larger and over more territory and more buyers are in 
che market and placing larger orders than last year. Col- 
ections are generally fair. Detroit reports that retailers 
“eport fair turnover and department sales are larger than 
ast year. Employment figures show a gain of several 
thousand for the week, building is active and collections 
sair. In Kansas City trade and industry are fair, fair 
‘estivals have brought many buyers into town and collec- 
ions are fair. St. Louis reports that -retail and depart- 
nent stores are doing a large business, many visitors 
ielping trade; manufacturing is active and collections 
‘air. In Milwaukee a better tone is noticeable in all lines, 
lepartment stores report trade as satisfactory and gain- 
ng as season advances and collections continue fair. Min- 
1eapolis reports that retail trade is fair, manufacturing 
nd building fairly active and collections fair. In Des 
Moines retail trade is fair, building more active and col- 
ections slow. Omaha reports trade is fair and improv- 
ng, manufacturing fair, building very active and collec- 
ions good. 
) IN THE SouTH 
In Baltimore trade and industry are fair, retail business 
3 better than fair but not yet up to normal. Bank de- 
osits are growing, there is more demand for money and 
lollections remain fair. Charleston reports that depart- 
nent stores report better sales than for some time, man- 
facturing is holding its own and city collections are slow 
ut show some improvement in the country districts. 
‘irmingham reports that visitors to the State Fair has 
nproved retail sales, coal production is about 85 per 
ent normal and collections fair. In New Orleans de- 
artment stores are doing a good volume of business, but 
dllections are backward. Tulsa reports that retailers are 
wouraged by a fair fall business, manufacturing is 
tive but the oil business is quiet and collections are still 
ow. Dallas reports that trade, manufacturing and col- 
ctions are fair. 


ON THE Paciric Coast 
In San Francisco retail trade is good, manufacturing 
ad industry fair, building very active and collections 
od. Portland, Ore., reports that trade, industry and col- 
‘ctions are fair. In Seattle fall buying is better, mail- 
‘der houses report increased sales and collections fair. 
) In CANADIAN CITIES 
In Montreal trade and industry are fair but collections 
e slow. Vancouver reports trade as fair, manufactur- 
§ active and collections fair. 


Retail Trade 


Following will be found a summary of sales of mail- 
order houses for September and nine months, with com- 
parisons : 


Mail-order Sept. 1922 Sept., 1921 = Aug., 1922 
Sears-Roebuck.......... $14,375,429 $14,800,347 $12,156,190 
Montgomery Ward...... 7,088,664 6,363,455 5,552,906 

Dita lamers te ls. $21,464,093 $21,163,802 $17,709,096 

Nine months, Nine months, Change, 

Mail-order 1922 1921 per cent 
DearceNOebUC kan an $121,279,805 $127,369,351 p 4.7 
Montgomery Ward........ Se) ose 53,346,423 1 11.6 

AG) Sod ee £180,832,029 $180,715,774 1 .05 


The following table, made up by the Federal Reserve 
Bank of New York, shows the condition of retail trade 
and stocks, mainly of department stores, in August, in 
different districts: 


Comparison of net Stock end of 


sales with corre- August 
sponding period compared with 
last year. Last Prev, 
District July July 1 to date year month 
BOStOneam tre atctxtaris.ct oe Toe) ite ayaa i ea? iy, PA 
INGWAViOtks@ ans Lee oes i Dae Dey Lec: I 4.4 
Philadelphiam eae ae an Te ees wy 1,5 Dip2el ie 
Cleveclancieea aan moe 1 10.8 if ho8 Dd, I 5.6 
Richmonds.5......... I 8 Dyes oP tel py AAS ie 2, 
Atlantameer es i 6 ah Dien, Dao D 3.9 ie Eyl 
Chicag Omer te ee i Uf Ho) ion Shays D) a4 1 0): 
StallOuisneer en ee ea I 9 Das De a0) ie te), tS" 
NOTA ce oseoon DW tl . oe. Deel 1 4.8 
KansasiGityem semen s By Os) 10) asa Dp 3.3 in MP), Ff 
Dalla street tec che oe D4? Deon Dell 0 iy bl SS 
San Francisco......... i EO ay im aba DiS 4 TOM 
UnstedtStatess eyes to Khaw i thal dD 3.4 if fei. 


* Four hundred and sixty-nine stores reporting. 

The following table shows the changes in value of re- 
tail trade as reported by the New York Federal Reserve 
Bank, the average monthly value in 1919 being taken as 
100: 


Dept. stores Mail-order Chain stores 
059 4 4 


1921 5 
Januaryaeeeer ee sare. yee 103 69 86 
HKebruarype eke eee: 88 64 92 
Marcheiay rece sc ae al 116 95 121 
April Rs? iris ate ars. 112 WE 111 
NUE a case. cocina ee 112 60 112 
JURGRRRES non oye Nees yoo 110 62 109 
July eee = eaten | a 79 49 108 
AUISU Strang ime: pire 82 56 116 
SEDLemDe Leyes ete ene ee: 94 72 113 
Octobertemrreesstrs i ie. 130 88 141 
INovemberere wis fee eee 125 83 134 
Decemberanee eer re arnt 182 80 241 

1922 
January ae soe ok. * 93 65 94 
Pebruanyeaaee yaton 5S 81 Be) 100 
Marc heagenee tere cian 3 105 82 118 
Aprile irae es en 114 75 134 

EA oi cla pinBlene, TIRES neni 117 69 130 
JUNC ence 110 69 WR 
Jlypa eee es hye 19 58 126 
AUIS UG treme int aPy eeeveeC atc oo 85 57 130 


Business Improving 

That general business conditions throughout the coun- 
try are improving is indicated by results of a canvass 
made of the twenty-six Directors of the National Associa- 
tion of Credit Men. 

To the question, “‘ Are general conditions in your sec- 
tion improving, standing still or getting worse?” every 
Director replied that business conditions were improv- 
ing. (Continued on page 30) 


[8 TERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


FTER paying a visit to their Boston office, A. J. 
A Smith, head of the McKee Glass Co., Jeanette, 

Pa., accompanied by his son, M. A. Smith, also a 
member of the firm, were visitors last Wednesday and 
Thursday in New York consulting with the factory’s local 
representative Thos. G. Jones. Mr. Smith, Sr., said that 
business was steadily improving and that the future for 
the glassware trade looked brighter to him than it had 
tor some time past. 


Russell Young, head of the Roseville Pottery Co., 
Zanesville, O., spent several Ge in New York last week 
conferring with the concern’s local manager, F. D. Van 
Arsdale as well as inspecting the firm’s new salesroom 
here at 292 Fifth Ave., with which he expressed himself 
as being very much pleased. 


Joseph Bason, buyer of china, glassware and housefur- 
nishings for Lisner’s Palais Royal department store, 
Washington, D. C., was in the market last week placing 
orders for his concern. 


Walter B. Kewr, president Iroquois China Co., Syra- 
cuse, N. Y., was a visitor in the city for a few days last 
week conferring with D. King Irwin, the company’s rep- 
resentative for the New York district. 


Among the mid-west buyers in the market during the 
past week was Geo. H. Bowman, head of the Geo. H. 
Bowman Co, store, of Cleveland, and Frank H. Pow- 
ers, Youngstown, Ohio. 


Colonel Josiah C. Wedgwood, D. S. O., M.P., who ar- 
rived last Sunday on the Carmama to take part in a cam- 
paign for a fund to finance the development of Palestine, 
is a writer and Vice-Chairman of the British Labor Party. 
While the Colonel has never been identified with the 
pottery industry, he is a brother of Frank H. Wedgwood, 
president of the celebrated ceramic works of Josiah 
Wedgwood & Sons, Ltd., England, and a cousin of Ken- 
nard L. Wedgwood, the manager of the New York office 
Colonel Wedgwood is the author of 
several books, among them being “Staffordshire Pottery 
and Its History,” published in New York several years 
ago, 


of the concern. 


Robert Service, traveler for Josiah Wedgwood & Sons, 
Inc., is back from an extended trip, covering territory as 
far west as Kansas City, and reports business is quite 
good. 


Jack Lynch, buyer for J. Bacon & Sons, Louisville, 
Ky., and J. L. Haines, buyer for J. B. White & Co., 


Sixteen 


Augusta, Ga., who have earned the sobriquet of “ the in- 


separables ’’ because they invariably tour the market to- 
gether, are in town with a bunch of new stories and 
radiating optimism regarding business now and for the 
future. 


Thomas Stackpole, buyer of china and housefurnish. 
ings for The May Co., Cleveland, O., was in the marke 
last week placing orders and ventured the predictior 
that business was coming along pretty good. | 

George A. Leary, formerly buyer of lamps for S. & W 
Bauman, 3rd Ave. and 118th St., who resigned his po 
sition to accept the buyership of housefurnishings wit) 
Beir Bros., Niagara Falls, N. Y., has resigned his posi 
tion with the latter concern and is now in the city look 
ing things over with the idea of forming new trade cor 
nections. 

C. H. Clark, buyer for the new china, glassware an 
housefurnishings departments which Lansburgh & Bro 
Washington, D. C., have recently opened, was in th 
market last week for the first time in the interests of h 
new department. 


Geo. O’Hara, buyer for Shartenberg & Robison Cc 
Pawtucket, R. I., and A. A. Breton, buyer of housefu 
nishings and toys for the company’s store in New Have 
Conn., were visitors in the market last week placing 0 
ders for the fall drive for bigger sales. 


Some Good Scores Made at Final Tournamer 
of P. G. B. Golf Association 

The final tournament for the 1922 Season of the Pc 
tery, Glass and Brass Golf Association was played Oct 
ber 5th over the beautiful course of the Upper Montel: 
Country Club. The Association had not previously hd 
a tournament at this Club, and the privileges of the cout 
were secured through Mr. Edmondson Warrin, a memby 
there. Seventeen players teed up for the contest, but f 
these John J. Miller and Mr. Warrin turned in a sec 
but for one round, Mr. Miller having enough at the el 
of 18 holes, and Mr. Warrin being unable to complete t® 
full round in the afternoon. Guests for the day inclucl 
Mr. Thomas Williams and Mr. A. Maddock, and @ 
players were given moral support by the presence £ 
Messrs. Howard Handy and John Nixon. 

This being the last meeting of the year the low grs 
score for the day won the championship medal offered y 
the Pottery, Brass and Glass Salesman, this trophy bes 
awarded to J. E. Killackey, who turned in the very » 
spectable figure of 174 for the two rounds. Another sr 


| 


Yetober 12, 1922 


CROCKERY AND GLASS JOURNAL 
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on feature was the selected 18 out of the year’s perform- 
ince, this being won for the second year in succession by 
>. A. Dodson. The day’s prizes, consisting of the net 
score and the selected 18 out of 36 were won by Thos. 
Smallwood and H. T. Owens, respectively. As usual, 
yerfect weather and an equally perfect golf course made 
he day ideal for all the players, and it was unanimously 
voted that the Upper Montclair Country Club should be 
neluded in the next year’s schedule of events. The net 
scores follow: 


Bema all WOO0) etc. tele cbiwilet ees a as 166 
SC WONG 05h apiieles, oa tia ele sabe oes 167 
ES WED dn es 5 eran «aie Nee ee we 170 
ULI: TSE) nee ee 170 
EES COSOM Sa chciy ete). ac efe ths ales wd os 173 
En USN SS See cee eee ey See 174 
MCMV OECD S wate eos wcete eek ee ee 175 
RCM ISES et Aen on Wiis epee ee ee 177 
MU IMCEACGI Ey oc o tw cess see ee ss 181 
BrraveaVVia SallOwell 2) eco. ete. Ware, 12 
SEG Ea 190 
SALES ee 2 ts i 192 
MUIR ODSIZ hoc. ters ce eee es 193 
COG se aves Gates s Be va deage ss 200 
mrecwraecsOn’VWarrin: ..i.ctaes eee eee ces 2 
Mmetonael: Miller: .. 0.0 ..se ieee secs cece go 


_ *Played 2 rounds of 18 holes only. 
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Pasmantier to Establish New Business 


News that will be received in the trade with consid- 
rable interest as well as a surprise is that John L. Pas- 
iantier, well known in the trade for a number of years 
is head of the Ohio China Co., 226 Bowery, wholesale 
ealers as well as decorators on quite an extensive scale 
f domestic dinnerware, etc., which he founded, has 
vithdrawn his interest in the concern to go into business 
n his own account and in a considerably larger way 
aan formerly. 

/ The new establishment will be conducted along the 
ame lines as his former business as wholesalers and 
ecorators of domestic dinnerware and pottery specialties 
or the general, department store and premium trade. 
Mr. Pasmantier, who has built up a large following in 
ie trade, says he has realized for some time past the 
ecessity for branching out and seeking a more central 
»cation, hence his present venture is the result. 

| He expects to locate in the uptown china district as 
don as he can find quarters that meet his requirements 
ad anticipates being able to announce soon his location 
nd further particulars relative to his future plans. 

} 


| Wise, Smith Co. Give Stock to Employes 

Upon the occasion of the twenty-fifth anniversary of 
ie founding of the Wise, Smith & Co., Hartford, Conn., 
sidore Wise, president of this progressive firm, an- 
ounced an outright gift by the company of more than 
18,000 in preferred stock in the concern bearing inter- 


est at 6 per cent. This gift was made to more than forty 
employes as an appreciation of their faithful and efficient 
service. In his address Mr. Wise gave a detailed history 
of the business which was founded in 1897, and called 
attention to the fact that the store today included five 
buildings with eight acres of floor space. At the con- 
clusion of the address Mr. Wise was presented with a 
bronze tablet, a gift of the entire staff of 1,000 employes. 


Buyers in New York 
OCTOBER 5, 1922 


Martin J. Flanagan, lamps, china, glassware and toys, W. M. 
Whitney Co., Albany, N. Y., care Fellows Buying Co., 1164 
Broadway. 

A. A. Hall, china and glassware, Hutzler Bros. Co., Baltimore, 
Md., care Kirby, Block & Fisher, 352 4th Ave. 

W. H. Lawrie, mdse. manager, J. N. Adam & Co., Buffalo, 
N. Y., 16 West 39th St. 

Miss M. Baumiller, china and glassware, Watt & Shand, 
Lancaster, Pa. care D. G. Union, 432 4th Ave. 

O. Kleeman, housefurnishings, Household Outfitting Co., 
Scranton, Pa., Pennsylvania. 

Max L. Kleeman, housefurnishings, Kleeman Bros., Spring- 
field, O., Pennsylvania. 


OCTOBER 6, 1922 


L. Slotin, toys, Southern Notion & Novelty Co., Savannah, 
Ga., Imperial. 

W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 404 Fourth Ave. 

J. Kerrigan, lamps, A. Hamburger & Sons, Los Angeles, Galr 
care I. S. Farlan, 448 Fourth Ave. 

P. L. Beck, toys and glassware, American Wholesale Corp., 
Baltimore, Md., 354 Fourth Ave. 


OCTOBER 9, 1922 


M. Stackpole, housefurnishings, May Co., Cleveland, Ohio, 
37 West 26th St. 

G. H. Guest, housefurnishings, Jordan-Marsh Co., Boston, 
Mass., 432 Fourth Ave. 

M. L. Kahn, mdse. manager, Chicago Mail Order House, 
Chicago, Ill., 368 Fifth Ave. 

. Boston, housefurnishings, Famous Barr Co., St. Louis, 
Mo., 37 West 26th St. (E. M. Sostman). 

R. Kaufman, gifts, Z. L. White Co., Columbus, Ohio, 171 Madi- 
son Ave. 

D. L. Pincus, cut glass, Joske Bros., San Antonio, Texas, care 
Kirby, Block & Fisher, 352 Fourth Ave. 


OCTOBER 10, 1922 

W. G. Harned, housefurnishings, toys, china and glassware, 
Zollinger & Harned Co., Allentown, Pa., Breslin. 

J. L. Haines, housefurnishings, china and glassware, J. B. 
White & Co., Augusta, Ga., care Wm. T. Knott, 23 East 26th St. 

Chas. A. Williams, Jr., housefurnishings, Williams & Shelton 
Co., Charlotte, N. C., Martinique. 

H. G, Chamberlain, toys, S. F. Iszard Co., Elmira, N. Y., 404 
4th Ave. 

A. D. Slocum, housefurnishings, Tuerke Mercantile Co., Fort 
Dodge, Ia., care Kirby, Block & Fisher, 352 4th Ave. 

G. Lamson, housefurnishings, Sage Allen & Co., Hartford, 
Conn., 404 4th Ave. 

Clarence Sasso, china and glassware, Sasso’s Dept. Store, 
Hazelton, Pa., 1164 Broadway, Room 1212. 

J. Donovan, chinaware, A. B. Sutherland Co., Lawrence, Mass., 
432 4th Ave. 

J. L. Rich, housefurnishings, china and glassware, J. Bacon & 
Sons, Louisville, Ky., 23 East 26th St. 

A. D. Rowland, china and glassware, Hoover-Rowland Co., 
Mansfield, O., Imperial. 

R.S. Halladay, toys, Herzfeld-Phillipson Co., Milwaukee, Wis., 
care Fellows Buying Co., 1164 Broadway. 

S. Nealis, imported china, housefurnishings and toys, Gamble 
Desmond Co., New Haven, Conn., 432 4th Ave. 

Mr. Oakes, housefurnishings, glassware and imported china, 
Miller, Rhodes & Schwartz, Norfolk, Va. 432 4th Ave. 

J. Johnson, imported china, glassware, toys, crockery, lamps 
and housefurnishings, Porteous & Mitchell, Norwich, Conn., 432 
4th Ave. 

Geo. O'Hara, kitchen furnishings, Shartenberg & Robinson, 
Pawtucket, R. I., 404 4th Ave. 

(Continued on page 21) 
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This beautiful new OPEN STOCK PATTERN—No. 1177—has 


recently been added to our extensive lines of 


Schwarzburg China 


SD. 


Dinnerware 


| 
| 
Stock on hand for Immediate Delivery ; 
| 


Prices are still based on the old customs tariff rates 


L. STRAUS & SONS 


Manufacturers and Importers 


44 and 46 Warren St., and 116 Chambers St. 
New York 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


NCENES of 28 years ago are being duplicated in 
5 this district just now because of the strike in the 
generalware pottery industry. Home owners in 
> pottery trade are openly opposed to the inactivity 
the industry. Those who have neither “ chick nor 
iid” do not seem to take the situation in a serious 
n. However, the generalware industry is at a 
ndstill, and to look at the different potteries, with 
ors closed, windows lowered and no heat emerging 
m the kilns, one night believe it was Sunday or a 
liday. 
In the offices there is less activity than before the 
spension, but these forces continue at work. Now 
1 again a visiting buyer bobs up in the district, talks 
nit, looks on, and continues on his way, but perhaps 
~ happy. 
There have been interruptions in the industry from 
ae to time, not in a general way, however, but both 
nufacturers and pottery employes rested happy in 
» thought that operations would remain inactive only 
It a short period. Not so today. No one can tell when 
‘ivity in the industry will again prevail. 
Juring the first ten days of the pottery strike, the 
‘tement has been heard more than once that, “ unless 
| situation is cleared before or about Nov. 1, we don’t 
k for potteries to resume before the first of the year.” 
This is taken to mean that the plants affilliated with 
United States Potters’ Association have given their 
‘t word, and that the whole situation rests in the hands 
1 the employes, or those who are members of the 
‘tional Brotherhood of Operative Potters. 
falking with pottery workers brings forth little if 
1r information whether or not it has been proposed 
(have the trade take another referendum vote upon 
| question of returning to work at the scale prevailing 
)ween Oct. 1 and Nov. last. 
t has been reported and not denied, however, that 
(1€ local unions of the Brotherhood have discussed 
| situation now existing in the trade, and that there 
1 been more or less talk of a little later “ demanding 
I return of the 17% percent reduction.” It may be 
id in all candor, however, that no such suggestion has 
(ie from the headquarters of the National Brotherhood 
) Operative Potters, all such discussions being done 
‘rely in meetings of different local unions. 
eports have been heard here, in the clubs and else- 
Were, that had not the rules of the Brotherhood 
vided that before a wage scale became operative, that 
Hie submitted to a referendum vote of the trade, that 
I present suspension in the generalware plants would 
have occured. In other words, the wage scale for 
H fiscal term would have been “ sealed, signed and 


delivered” at the close of the joint wage conference in 
Cleveland last August. It is generally admitted, 
however, that the members of the conference committee 
representing the brotherhood were fully convinced 
of the reasonableness of the stand taken by the manu- 
facturers at this time, but because of the rules of 
the Brotherhood the wage question had to be submitted 
to a vote of the trade before the national officers 
possessed authority to affix their signatures. 

On the other hand, the Labor Committee of the United 
States Potters’ Association entered the conference, 
clothed with full power to act, and in previous 
conferences Brotherhood 
sumilar authority. There is no denying the fact, yet no 
statements have been made on the issue, that national 
officers of the Brotherhood disliked to see a strike issue, 


2 


representatives possessed 


just as much as did those who represented the manu- 
facturers at the conference. 

Workers have also been heard to remark “that the 
idea of striking for an increase of seven per cent is 
too small an issue,” but this is just what has caused 
the present situation with the trade. 

That the strike in the generalware pottery industry 
will be a “quiet”? one none will deny. That many 
pottery workers would be more than pleased to return 
to work is admitted. There are still, others, however, 
who seem to be perfectly contented with the existing 
situation. 


The Alliance Vitreous Products Co., Alliance, O., 
which the Geo. H. Bowman interests, Cleveland, O., 
control, have signed a new Brotherhood agreement. 


The Central Pottery Co., of Zanesville, O., will begin 
operations on or about January 1, manufacturing a line 
of art ware. L. E. Selsam is officially connected with the 
company. The company proposes to place on the market 
a line of art specialties of a very exclusive character. 

“We're not taking any orders, except those subject to 
deluyed shipment, and therefore I might as well spend a 
while in the old home town,” observed George B. Mc 
Nicol, when he returned here from Chicago, where he 
has spent the last year in charge of the business of the 
Potters Co-Operative Co. When he will return to Chi- 
cago is very indefinite just now. 


John Rowe, general manager of the Empire China Co., 
of Burbank, Cal., and who is remaining here indefinately, 
pending the outcome of the strike in the generalware in- 
dustry, suffered a rather severe attack of indigestion a 
few days ago. He is spending his holiday here at the home 
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of Albert W. Corns, of the McNicol-Corns Pottery Co., 
the two being very fast friends. 


According to reports received here, the East Boston 
(Mass.), Pottery Co., proposes the erection of two addi- 
tional kilns at an early date. Plans for the contemplated 
improvement have been worked out, it is said here. 


Among buyers who have been registered in the district 
during the last few days included John Keefe, with Mc- 
Donald Bros., Minneapolis, Minn.; M. J. Ryan, with 
Mitchell, Woodbury Co., Boston, Mass.; A. M. Holden, 
a well known operator of New Orleans, La. 


“[’m just going over there to show the crowd what we 
make, and not for the purpose of taking any orders,” put 
in F. I. Simmers, sales manager of the Hall China Co., 
in telling of his leaving for Washington, D. C., to exhibit 
there this week during the National Hotel and Restaurant 
Association Exposition and convention. The Hall plant, 
in common with others in this territory is idle because of 
the strike in the generalware industry. 


Strike Situation Unchanged 

As we go to press our special correspondent in the 
East Liverpool and Pittsburg districts sends us the follow- 
ing wire: 

“A death-like quietness prevails in the general ware 
pottery plants this week. No statements have come from 
officials of the National Brotherhood of Operative Pot- 
ters or from the United States Potters Association. Pot- 
tery manufacturers affiliated with the association and 
whose production totals six hundred sixty-one kilns are 
united as at the beginning of the strike October Ist. 
No intimation has been made so far of a conference be- 
tween the labor committee of the association and the 
executive committee of the brotherhood. Only twenty- 
three kilns outside of the association have agreed to the 
new scale and this represents the output of plants re- 
ported last week. The Onondaga and the Iroquois China 
Company, both at Syracuse, New York, have no agree- 
ments with the brotherhood and are therefore operating. 
The kilns of those concerns, together with those agreeing 


SEUUUIUUVUUULULUULUOUN SLU SLUERe 


Fred. C. Reimer Co., Inc. 
141 5th Ave., New York 
REPRESENTING 


“ KRAUTHEIM ” DINNERWARE 

“ THERESENTHAL ” FINE GLASSWARE 
“ SCHIERHOLZ” ART GOODS 

“ROYAL DUX” ART GOODS 
“LUCCA” ART GLASSWARE 


—WHITE CHINA— 
STOCK—AND—IMPORT 


(Phone Ashland 7032) 
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to the scale last week, brings the kilns now operating i 
the United States up to only forty-seven. It was esti 
mated October to that the first payment of strike benef 
to idle potters in the general ware trade will amount t 
approximately fifty thousand dollars. This to be issue 
in checks to the different local unions next Saturday 
representing one week’s benefits, and the strike is noy 
two weeks old. The result of the referendum vote on 
strike in the sanitary trade will close October fourteer 
The poll is said to be heavy, but which way the issu 
will go cannot be determined until after the canvass ha 
been completed. 


What An Old Time Worker Thinks of th 
Strike 

A correspondent of the Wheeling, W. Va., Register 
writing over the signature of “Old Timer,” has the fol 
lowing to say relative to the strike in the generalwar 
industry : 

“Having for nearly 20 years been engaged in potter 
work the writer feels that an expression at this time fror 
him might possibly be regarded with interest regardin 
the strike of the general ware pottery employes, whic 
now seems inevitable. This will be the first in 28 year: 
the last one taking place in 1894, lasting according to a 
old potter, nine months, and resulting in work being re 
sumed at a 16 per cent. decrease, instead of the 25 pe 
cent. increase demanded. The present trouble betwee 
the potters and the manufacturers seems to the writer t 
be one that should have been adjusted without any nece: 
sity of a strike. 

“A request for a reinstatement of the scale of Noven 
ber, 1921, at which time a 7 per cent cut was made is tl 
reason for the walkout or strike which is to take plac 
October 1, 1922. | 

“With over 2,000 potters not voting, a majority of. 
few more than 200 votes decided the issue. Probab 
most of the 2,000 non-voters were for a continuation ¢ 
work, but had not the courage of their convictions to £ 
to their respective locals and vote their sentiments. 

“ The average wage we will place at $6.00, which wou 
mean 42c. of an increase if granted. Say that a mé 
loses 50 days, it would put him back $300, at the prese 
rate of wages. 

“Tt would take over 414 days to make up this loss 
42c. and in October, 1923, a new agreement is to be mad 
The writer has been a member of the N. B. of O. P.f 
quite some time, and is in favor of anything to impro" 
his brother worker’s condition. However, until shov 
better, he can only see a loss for the strikers any way t! 
present trouble culminates. | 

“Tt is to be deplored that sane counsel did not previ 
and keep the pottery workers from butting their hea} 
against a stone wall, which, in view of their recent acti! 
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| “More than an office building” 


fee DHE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at Madison Square 


New York 


Buyers in New York 


(Continued from page 17) 


ie Conant, imported china, Porteous, Mitchell & Braun Co., 
ortland, Me., 432 4th Ave. 

eC, Keffer, imported china, Kline, Eppenheimer Co., Reading, 
‘a., 432 4th Ave. 

C. H. Newman, imported china, Miller & Rhodes, Richmond, 
‘a, 432 4th Ave. 

di imported china, Geo. McBain Co., Roanoke, Va., 432 
th Ave 

| H. M. Troupe, housefurnishings & toys, Clarke Bros., Scranton, 
a, Martinique. 

IM. F. Slater, imported china, Marshall Matheson Co., Yonkers, 
\. Y., 432 4th ‘Ave. 


) OCTOBER 11, 1922 
| Mr. Kline, chinaware, Watt & Shand, Lancaster, Pa., 432 
ourth Ave. 

_A. A. Breton, toys, Shartenberg & Robinson, New Haven, 
onn., care D. G. Alliance, 404 Fourth Ave. 

t Fe Johnson, housefurnishings and lamps, Porteous & Mitchell, 
orwich, Conn., 432 Fourth Ave. 

te J. Sigfried, housefurnishings, Ely & Walker D. G. Co., 
[t. Louis, Mo., 56 Worth St. 


‘anada Has a Good Way of Preventing 
| Strikes 

| Canada does not have to contend with as many strikes 
5 does the United States, said James A. Norvell, a mer- 
aant of St. Paul, Minn. The reason for this is the Con- 
liation act, which was passed during the Laurier ad- 
‘mistration. This act provides that in cases where the 
boring men of an organization are on strike either the 
‘en themselves or the employers may call for a concilia- 
on board. There are three members on this board. 
ine is elected to represent the striking men, one is chosen 
y the employers and the third is supposed to be the 
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For the Buyer’s 


Convenience 


Clients of The Fifth Avenue 
Building are selected with a view 
to bringing together under one roof 
fnemelcading “tepresentatives of a 
limited number of lines. The ar- 
rangement works to the advantage 
of both the occupants of the offices 
and the thousands of buyers who - 
visit them every season. It is a 
distinct convenience to the buyer to 
find the salesrooms of the firms he 
wants to call on grouped so closely 
together. 


The Fifth Avenue Building has 
thus become virtually the New York 


headquarters for Crockery and 
Glass. 
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choice of both parties. In cases, however, where the op- 
posing parties cannot agree on the third member of the 
board, word is sent to Ottawa and the Dominion Goy- 
ernment appoints him. 

The decision arrived at by the Conciliation Board in 
conference is supposed to be accepted by both the em- 
ployers and the employes. In the majority of cases it is, 
and because of this amicable way of settling the dispute, 
strikes in Canada are, as a rule, short lived. 


Kresge Co. Sales Increase 
The S. S. Kresge Company for September reports gross 
sales of $5,423,491, against $4,299,954 in the same period 
last year. For the nine months since Jan. 1 sales aggre- 
gated $42,344,749, against $36,868,609 in 1921. 


Business Briefs 
McCrory Stores Corp., of New York, is remodeling a 
building on Franklin Street, Tampa, Fla., and will soon 
open a new 5, 10 and 25 cent store. 


A new Penny department store has been opened at 
529 Kansas Avenue, Topeka, Kan. This store is No. 372 
in the Penny chain. 


Converse & Son Co., who operate a toy factory at 
Winchendon, Mass., have opened a branch factory at 
Fitchburg, Mass., owing to the difficulty of securing 
factory female help in Winchendon. 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


vith all manufacturers featuring a general line 

and those making a specialty of novelties. The 
situation is just as the sales department anticipated dur- 
ing the summer season, that there would be a rush to 
“ cover ” at the very last moment. In fact, the present 
condition of trade in the glass industry is just about nor- 
mal, when corresponding seasons of other years are taken 
into consideration, the war period of course being ex- 
cepted. The novelty lines are in very excellent demand, 
while the general lines are moving along usual channels. 
Light cut and blown ware is active, while both pressed 
blanks and cut glass business seems to be more active 
than during any other period during the current year. 


Pov business continues in rather active receipt 


The embargo on the Pennsylvania lines, west of Al- 
toona, Pa., is handicapping manufacturers in making de- 
liveries as prompt as desired. The embargo, according to 
the existing order will terminate Oct. 12, and unless this is 
continued by a new order, a rather heavy amount of 
packages will be forwarded. Instances are related 
where shipments have been needed quickly, and where 
they could not be made by freight, the express has been 
resorted to. Transportation charges by express are of 
course higher, but when the trade desires merchandise 
aurriedly, a slight increase in carriers’ charges does not 
stand in the way. 


When it comes to activity in Rotary Club affairs, there 
is none more active than Howard C. Fry, of the Fry 
Glass Co., Rochester, Pa. At the last meeting of the 
Rochester Rotary. Club, Mr. Fry had as his guest 
W. E. Wells, of the Homer Laughlin China Co., East 
Liverpool, O., a member of the East Liverpool Rotary 
club, and who addressed the Rochester Club relative to 
the work the East Liverpool club is doing in relieving the 
suffering of crippled children. In this connection, the 
East Liverpool club is taking the lead in the country, and 
now other Rotary Clubs want to hear about this good 
work. 


The trade here has been advised that the Metropolitan 
5 to 50 cent. Stores, Inc., will open its 83rd branch store 
in Milwaukee, Wis., on or about Nov. I. 


It is rather interesting to note the increased demand at 
present for flower vases for the fall and holiday trade. 
The light cut lines are moving nicely, while the demand 
for the coin gold and enameled decorated offerings is far 
ahead of that of a year ago. Shipments of this line will 
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continue heavy, so factory managers report until Dee. 1 
which is about the last date for holiday shipments 
reach destination in time for the Christmas rush. 


Lamp chimneys will be made a strong feature with tl 
Monroe Glass Co., which was recently organized at Mo 
roe, La., mention of which was made at the time in tl 
CROCKERY AND GLASS JOURNAL. The company w. 
formed with a capital stock of $25,000 and is headed I 
John Rosenberger and John Hartman, both of Alexa: 
dria, La. 


Credit managers of local glass factories report the fo 
mation at Kansas City, Mo., of the Fred Schwartz Gla 
& Supply Co., recently incorporated with a capital sto 
of $5,000. 


Thomas H. Butcher, who has been covering Pittsbur; 
for the Central Glass Works of Wheeling for many yeat 
will assume the management of new office and samy 
rooms which this company proposes to established — 
Chicago, January next. Mr. Butcher has been in char: 
of the Central exhibit at the Ft. Pitt Exposition for ma’ 
years. 


After being idle for several months, during whil 
period an extensive improvement program was finish¢, 
the Marion, Ind., plant of the Macbeth-Evans Glass ( 
has resumed operations, giving employment to about 7) 
workers. The Elwood, Ind., plant of this company 
also actively engaged, produceee recently being } ‘ 
creased. ) 

The Rosenbaum Department store here has paid thr 


regular quarterly dividend of 134 per cent. on the p- 
ferred stock of the company. | 


Unless there is a change in the situation before long 
may result that the next January exposition here | 
have more to do with glass than ever before. So far 
pertuanent confirmations have been made by the gener- 
ware manufacturers, although there is ample time for 


“reservations to be retained. 


An advance listof those who have applied for reser} 
tions in local hotels during the January Pottery and Gl/s 
Exposition is being prepared.. The outcome of the stre 
in the generalware pottery industry may have quite 
effect in closing final reservations, although no word 1s 


been received here to the contrary. | 
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Japanese Exports German Aluminum Ware in Mexico 
| The foreign trade of the port of Osaka, Japan, during Shipments of aluminum ware have recently reached 
ne six months ending June 30, 1922, as compared with Guaymas, Mexico, from Germany, Consul Bartley F. 
ne first half of 1921 shows a substantial increase over Yost, of Guaymas, informs us. It compares favorably 
st year. More than 98 per cent of exports during the with the best American ware, but will have to be sold at 
rst half of 1922 went to countries of Asia. Of exports a price fully as high as the American in order to realize 
» Europe, Great Britain took the major part. Exports the same profits. Freight and transshipment charges 
) the United States represented seven-tenths of 1 per from Hamburg to Guaymas are very high. The consid- 
ont. In the following table the exchange value of the erable decline of the mark quotations between the time 
en, slightly below par, is $0.498. the order was given and the date of arrival will work to 
EXPORTS FROM OSAKA. the benefit of the importer, as payment is made on the 
For six months ending June 30. basis of the rate of exchange prevailing when the goods 
1922, 1921, arrive or when the draft is presented. 
Yen. en ee 

lass and glass manufacturers... 2,503,097 2,021,870 Business Briefs 
amps and parts ............. 752,458 Ty oa The Gift Shop, 813 Penn Street, Reading, Pa., under 
555 9 GC cc ae 491,019 478,109 the management of B. M. Frybargen and E. Rae, has 
i | POGe Ss 436,044 357,493 been formally opened with comprehensive stocks of 
on manufactures, including merchandise, including lamps and shades, silverware, 
Beemelcd ware ............% 1,837,263 1,890,032 china and glassware. _ 
Czechoslovakian Exports to United States Proctor’s Department Store, Raleigh, N. C., has been 
The value of declared exports from Czechoslovakia to incorporated with an authorized capital of $100,000. 
e United States for August, 1922, was 58,714,432 The incorporators are B. F. and E. B. Proctor and S. J. 
yowns, as compared with a July total of 71,294,579 Hilliard, all of Rocky Mount, N. C. 
‘owns. Among the principal items invoiced during ———_—_—_——_- 
ugust were 374,000 pounds of earthenware, valued at The Fisher-Beir Co., who operate a chain of stores 
658,000 crowns; glassware, 389,700 pounds, value throughout the eastern states, have opened a 5-cent to 
898,100 crowns. $1 store in Hoboken, N. J. 
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Double Your Sales 
Bulbs and Bulb Bowls 


Nowe 
Paperwhite Narcissus for delivery 


We are actual growers and the largest importers 


. Send for copy Merchants Catalog listing a 
complete line of popular Dutch, French, 
Japanese, Chinese bulbs and roots Also 


fine line bulbs and vases. 


Order now and enjoy full selling season. 


5 
g 
3 


PAPERwhite Narcissus growing in water. We You can make money on our line. 


have other kinds for this same purpose. 


F. RYNVELD & SONS, Dept. G, 61 Vesey St., NEW YORK 
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1922 Line of 


WATER GLASSES 


FOR SELECT TABLE AND 
HOTEL ROOM 


Reg. U. S. Pat. Office REQUIREMENTS = 

Our new line of exclusive colored decorations and light = 
cuttings made in our own decorating shop now on display = 

at our sales rooms. Visiting Buyers Cordially Invited. = 
Pat. 2 

Aug. 18, 1914 = 

‘“NONIK ” ware is designed to resist breakage. Scientific and 2 
practical tests by national users prove that “NONIK” patented = 
shape with the protected edge is 38% stronger than ordinary = 
glasses, = 
THE NONIK GLASSWARE CORPORATION = 

Main Sales Office = 

Mohawk Building Fifth Ave. and 21st St. New York City = 
MMMM TM 
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A Real Sales Getter 


A Revelation to the Housewife 


Ns 


Lili 


A combina- 
tion of a fine 
collection of 
old fashioned 
New England 
recipes in in- 
dex form 
under their 
proper head- 
ings and a 
formed: bilire 
Type Oven 


hier im o- 


PVVTVUTTVVTTUODLEGTERTT HOUMA LCL PER LULL LOGI PLGDOP LOU CUHUOPUGA LHI CETE 


dal (=) eG 
Time and 
“ WHITTIER ” Roper a 
; ture direc- 
New England Cookery Guide and tions given 
Oven Indicator. mith ey ery 
recipe. 


Be prepared to meet the demand 
WRITE FOR PRICES 


Cooper Oven Thermometer Company 
No. 2 Main St., Pequabuck, Conn. 
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FEMS UULLMIUILULLLLLUUSUOLELAULLLCLUUOMMOORILUOLUUGUOOLOTOOLLULDOQLOOLOALIULUUOLOOOSOAROOLOOUCUUOOOOHTOOLULOOLUOGOMAOUILUCIUULOOOOOOIIUOUOOOTONIIIUITOUOOMMOTHULELILWNTOONMORO NTT CITT TT 


THE ROSBVILES 
POTTERY, CO} ine 


ANNOUNCE 
The Removal of Their 
New York Office and Salesroom 


to 


292 FIFTH AVENUE 


Between 30th and 31st Streets 


New Telephone: 
LONGACRE 10183 


ay 


SPEGIAL Neier 


Co-incident with their Removal they 
also announce the Discontinuance of 
their Retail Department 
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ATTEN Tiong 


Hotel and Restaurant Supply 
Houses 


Vinegar and 
Oil Bottle 


$1.25 Dozen 
Packed 10 dozen to bar: 


rel. Guaranteed first 

quality. | 
DESCRIPTION 

Ten flutes, plain grounc 


bottom, 3% in. center diam- 
eter height 53% in. to top 0 
neck, pierced cork and whi 
porcelain tube. 


Having secured a_ liber 
price concession in a larg 
purchase from the Gover 
ment am enabled to oft 
these fine bottles made b 
the McKee Glass Co. an 
other well known manufa 
turers at this very attractiv 
price. 


SENDAR 
New Yorl 


MORRIS 


Telephone 


291 Bowery Orchard 6077 


ETT ULLLLLLLLUUULLLLUALUOR LOC LLELUOLUOUEE LCA GGALOOLLG PED OLOD DOLL CLADE MUN 


In the Household Utility Aisle 


ome Practical Aids for Easier and Better Housekeeping—Time Savers and Labor Lighteners 
That Appeal to Busy and Discriminating Housewives and Are Stocked by Progressive Mer- 
chants Who Are Alert to Supply What the Public Wants 


By BEATRICE 


MILLER WISNER 


UUUUUSUUUUUUUOOUOUUULUGUQLUQQUQUUUQUUUUALUU0N000 FACET EEE EAUAASUOEOE OHA 


Silex” Glass Coffee Filter For Reliability 


‘After careful experimental testing of the proper con- 
ner for good coffee, Prof. S. C. Prescott, head of 
ology and public health at Massachusetts Institute, an- 
junces that the only proper vessel for coffee is glass. 
ie Silex Company of Massachusetts, 926 Eastern Ave., 
alden, Mass., has upheld his theory in their new Silex 
ass Coffee Ritter, made entirely of Fry Heat-Resist- 
Glass which is abso- 
‘ely guaranteed against 
akage while in use. 
tis new coffee filter il- 
trated, 4 cup size, is 
-ling at the popular price 
| $5.00 and can be used 

any electric plate or 
ll or any gas stove. No 
verage is more univer- 
sly used than coffee and 
‘ beverage has been more 
jised in its making. A 
od housekeeper is a 
/9d coffee maker, and is careful in selecting the proper 
this purpose, hence the Silex Coffee Fil- 
Simplicity 


‘atainer for 

has met the demand of prudent users. 
) construction, efficiency in service and sanitary fea- 
jes have pronounced the “Silex” Coffee Filter the 
st utility on the market for preserving the aroma and 
vural flavor of the coffee bean and bringing to the 
‘le the Nation’s drink in its purity and delicious quality. 
le above concern also offers The Silex Twin Brushes, 
jich are designed to accurately clean the glass contain- 
2. Made of fine Australian bristles tightly woven into 
‘-e, they are absolutely guaranteed. Circular on appli- 
‘ion, will be furnished by the concern describing these 
ducts, 


Ladd Egg Beater Delights Users 


“he excellent workmanship which typifies all Ladd 
) ters, is noticeable in the new Ladd Beater No. 00, 
Jered by the United Royalties Corp., 3 Broadway. 
lis beater has received justified sales ronan its per- 
(t working features—8 beating blades and center 
Ive. It is cheaper and the same size as No. o Ladd 
‘iter, of same superior quality material, steel, copper, 
ed, then nickle plated, with excellent wood, white 


| 


enameled handle. This new Ladd Beater is an attrac- 
tive substantial kitchen utility, always ready for quick 
service, and is popularized through its efficiency and 
durability. Sell the Ladd No. 00 and please the dis- 
criminating housewife, who knows by experience the 
economy in securing a good product. The above firm 
is also offering Ladd Mixer Churns, Saturn Reels and 
Saturn Can Openers, all made of best material which 
has brought these articles a steady market in every city 
and small town. 


Beststov—Best Priced 


The demand for electric stoves is demonstrated by the 
number of models that are constantly being placed on 
the market, but the wise mistress of the household is 
selecting only the 
best stove at the 
best price, and one 
which will perform 


1 Fos =D 


Mi, 


| the necessary serv- 
ice at the lowest 


cost of power con- 
It must be well finished, durable and neatly 
constructed to please the average far-seeing housewife. 
The Beststov Appliance Co., Seattle, have placed on the 
market a stove that is meeting all the requirements of 
careful consumers, being 
made of durable materials 
and unfailing construction 
it has reached a high point 
The two 
models herewith  illustra- 
ted, No. 4o1 and No. 301, 
are popular favorites. No. 
401, twin stove, is blue 
steel, with cast iron legs, 
First hole 500 watts, second hole 500 
watts, total 1,000 watts, does double service and is a 
practical stove of neat construction. No. 301, toaster, 


sumption. 


of manufacture. 


aluminum finish. 


size 5 inches wide, 9 inches long and 5 inches high, 
is all nickle plated, 400 watts, and in addition to a 
toaster may be used to keep food warm with little cur- 
rent consumption. The above concern’s listed catalog 
gives many designs of stoves and heaters which through 
repeat orders have demonstrated the Bestov electrical ap- 
pliances products of quality, finish and service. Order 
now for future demand. 
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BOSTON OFFICE 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


—— 


thing as the kitchen furnishing department of a 

big store. Just now according to Arthur T. Otis 
of 112 Summer street, the demand for coffee mills is un- 
precedented, all because certain coffee roasters recom- 
mend that the householder buy the bean whole to save the 
flavor for the morning breakfast instead of adding to the 
already overburdened perfume of the grocer’s store. The 
Arcade Manufacturing Co. of Freeport, Ill., by the way, 
furnish a stand for their mills and keep a quantity of 
whole beans in the glass reservoir so everyone who comes 
along can give the crank a little turn. Otis says it sells 
mills. He has another line of aluminum wares made by 
the West Bend (Wisconsin) Co. which is making a hit 
with the “household engineers.” It is a “ waterless 
cooker-roaster,” ranging in size from four quarts to six- 
teen quarts, from four to ten dollars. 


PE tine how a little coffee bean may effect such a 


Bob Corey has added a line of salts and peppers made 
by the W. G. McIlvaine Company of Mount Holly, N. J., 
which is sold with sterling silver or glass tops. These 
he is showing at his new quarters on the second floor of 
Young’s Hotel together with several new patterns in the 
Ohio hotel ware and cooking utensils. His Bryce Broth- 
ers line of glass ware also has several new patterns which 
are shown to good advantage with the Steubenville Pot- 
tery line. 


Malden retailers have established a reputation for 
themselves in a sale for Saturday and Monday charac- 
terized as “ dollar day.” F.N. Joslin & Co. were cleaned 
out in the household department Saturday night and the 
stocks of some of the smaller concerns were sadly de- 
pleted. Aluminum ware and other utensils selling or- 
dinarily at from two to four dollars went into the common 
pool and were disposed of like the proverbial hot cake. 


Another bully good sales scheme is the “ consecutive 
dollar”? day being staged by the Outlet at Providence. 
Every day the concern offers goods at a dollar more than 
the day previously and the sale will run for two weeks. 
This gives the management an opportunity to cover a 
large variety of goods from the cheapest to the more ex- 
pensive by grading them to a reasonable price. 


, 


Carignon’s “ five, ten and a quarter” store at Woon- 
socket has just opened up after a disastrous fire there 
is finding a little time, 


, 


about two months ago. “ Jay’ 
however, to do some campaigning for a seat in the legis- 
lature which will be decided at the election next month. 
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BOSTON NEWS NOTES 


By 


R. B. Hemenway, Representative 


The D. M. Reed Company of Bridgeport are movi 
their crockery, glass and china departments from t 
basement to the first floor sales rooms where they ha 
ample room to display their lines. Mr. Taylor, the pop 
lar buyer, is responsible for the change and he is confide 
that it will work to good advantage. 


William E. Dickenson, of the Tilden Thurber Cor 
pany of Providence, was in town during the week looki 
over the cut glass offered. Mr. Stone of the same cor 
pany also paid a short visit to some of the salesrooms 
the city. 


Connecticut must be gasping for breath this week f 
reports have it that Ed Tucker, Murt Wallace and B 
Corey were in the Nutmeg State at the same time. 


Mr. Bernard Twitchell, formerly merchandise man 
McCarthy’s at Woonsocket, is now with Wise Smith ai 
Co. of Hartford, Conn. 


Harry R. Wheeler is showing a new model of gra 
fruit in the Emery Art Fruit line at his office, 161 Su 
mer street. He also has a very natural pumpkin whi 
is popular for autumn displays. | 

a 

The Tori Brothers have purchased the McCloud L 
partment Store of Calais, Me. Mr. McCloud who f 
managed the store for 19 years is retiring from busin: 
on account of ill health. 


B. E. Bryant has sold out to the W. W. Mertz q 
Torrington, Conn., and will be associated with the n\ 
owners as manager of the house furnishings departme: 


J 
Chase Co. Add to Floor Space ; 
The E. M. Chase Co., Manchester, N. H., have } 
tered the three upper stories in their building and hy 
added this floor space for selling purposes. Individi 
displays are a strong feature of this progressive how 
furnishing store and the show windows are divided 10 
nine rooms, each representing a room in the home. n 
the second floor is a seven-room furnished apartmit 
complete in every detail with a modern kitchen. 
lamp department is on the fourth floor and the leet 
utilities are also displayed there. The company mW 
have over 22,000 ft. of floor space. The original stie 
was opened by Mr. Chase twenty-five years ago wh 
a floor space of 550 feet. 


a 


J. H. SMytTHeE, REPRESENTATIVE 


ETAIL trade in Chicago the past week showed a 

marked improvement in practically all depart- 
*ments of the large stores on State Street. The 
er is more favorable for shopping and consequently 
emand for merchandise showed a broader range. 
nable lines led in the selling, but the demand for 

glassware and _ housefurnishings was _ con- 
bly stimulated after the October first moving 
|. Many homes need new furnishings immediately 
_moving into new quarters, and the May 
Jetober moving seasons in Chicago usually result 
mely demand for household equipment of all kinds. 


» wholesalers’ and manufacturing representatives’ 
sss in China is handicapped by the potters ’strike. 
s are not being taken because the strike of potters 
| delivery time uncertain, and this, in the face of a 
‘existing demand from the retail trade. Glassware 
showever, are holding up well, and retailers unable 
sure china are turning to glass for merchandise 
( is to be sold for gifts during the holiday trade. 


l) Illinois Retail Jewelers’ Association has protested 
intinuation of war time 5 per cent excise tax on 
éy sales, claiming that it works a hardship upon 
i blic and especially the young bridal couples who 
turnish homes with silverware, glassware and china 
‘her items from the jewelry store and pay a tax on 
jurchase. Letters have been sent by the association 
ui candidates for Congress, sounding them out on 
ess on taxation. 

Se baa 

i Northwestern Pottery Co., 5220 Norwood Park, 
c/0, was incorporated last week for $100,000. The 
(; of the incorporation, as stated in articles filed, are 
niufacture pottery and earthenware and to deal in 
€ roducts, The incorporators are Richard C. Mazer, 
vd C. Blanko and Albert W. Bookman. 


Tf Nelson Young Toy Manufacturing Co. has joined 
Gicago Association of Commerce and moved its of- 
Sjad factory to 1029 S. Wabash Ave. J. L. Maltby 
new manager, 


h Aagaard Distributing Corporation, wholesalers of 
e¢ and copper plated table service, including cas- 
li. pie plates, and similar lines, has changed its name 
ae Corporation. 


Om toy, novelty and radio shop has been incor- 
a 


| at 59 E. Randolph Street, to be known as the 


| 


CHICAGO OFFICE 


THE CHICAGO MARKET a1 


SOUTH 
CLARK 
STREET 


Central Toy Shop. The capital of the company is $10,- 
000, Those interested in the company are James C. 
Daley, Albert R. Johnson, Joseph Bezark and John A. 
Bennan. 


The Central Lamp Shade Co. has filed a voluntary 
petition in bankruptcy. The liabilities are over $2,000 
and the assets less than $100. 


Litchfield Lamp Manufacturing Co. of Litchfield, IIL, 
has been dissolved, surrendering their state charter to the 
Secretary of State. 


The Trans-Luso Specialties Co., makers of patented 
process leatherized parchment paper lamp shades and 
shields, are preparing a number of new designs for next 
year’s selling at their factory, 3525 Lincoln Ave. The | 
office and display rooms are located at 304 S. Wabash 
Avenue. 


F. B. Tignor, representing the Zane Pottery Co. of 
Zanesville, Ohio, is displaying his line at the Palmer 
House this week. 


“ Bill” Duval of Bryce Bros. Co. and Harry Clark 
of A. J. Fondeville, were visitors on the Chicago market 
last week. 


Hartmann, Malcom Company, makers of lamp shades, 
lamps and art novelties, have enjoyed a good increase 
in demand for their merchandise during the present year 
and the growth of their business has forced them to in- 
crease their organization. The company recently in- 
creased its capital stock from $40,000 to $100,000. 


The Fine Arts Products Co., located at 4311 Grand 
Boulevard, Chicago, recently became a corporation. This 
concern manufactures hand painted parchment shades 
and a line of specially treated lamp shades, under patented 
process. Those interested in the new incorporation are 


W. H. Eckert, F. A. Adkins, and H. Baar. 


Thomas R. Ferguson, head of the Polychrome Art 
Works, 2700 Diversey Street, recently announced sev- 
eral new numbers for the department store and gift shop 
trade, including novelty lamps. Four of the new num- 
bers are a torchierre, a lighthouse lamp, new finishes in 
boudoir lamps and a camel lamp with shade, which is quite 
a departure from the camel lamps now so common in 
novelty shops. 
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BECYER SRO la 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at East 
Liverpool. Geo, W. McNicol, Mgr. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGAaH GLASS Co, 
Co-OPERATIVE FLINT GLASss Co. 
THE DUNCAN & MILLER GLass Co. 


r LN 


SERVE 


Imported overglazed 
CHINA COLORS 
Powdered or Mixed for Use 
Everything for China Decorators 
PILKINGTON Cae Oe 


3223 W. Lake Street | Chicago 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
Ww. C. OWEN 
17 No. Wabash Ave, 


G 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 2c 
GIFT SHOP & ART GOODS-DOLLS’& TOYS 


HEYWORTH BUILDING 


Madison and Wabash 


BUY 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


Your Ad here will reach th 
trade you want. Phone Wabas 
860 for particulars. 


JOYCE ART STUDIO , 


Finest encrusted gold china work, §| 
cial lustre and gold band glasswa 
Original designs in floral decoratio) 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. © 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalz 
Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. 


Central 3497, 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 2a 
GIFT SHOP & ART GOODS-DOLLS’& TOYS © 
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_LIN-O-LITE SHADES 


ynovation, hand painted Linen, Silk 
1{ and Silk Braid Trimmed. Durable 
( trong. Made by 


VOLKMAN & CO. 
3223 W. Lake St. 


|} 


| THE UNITED STATES 
GLASS CO. 


yom 409, 30 E. Randolph Street 
Renshaw, Chicago Representative 


J} CHICAGO DISPLAY ROOM CON- 
INS COMPLETE SAMPLE LINES 
RECT FROM OUR FACTORIES. 


} 


[|\LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunps 
1319 Michigan Ave. 


i“ card ” can be made to yield 
z(vidends. Phone Wabash 860 for 
e 


| 


bi in Chicago Visit 


STETSON CHINA CO. 
1535-37 S. State Street 
Phone Calumet 0876 


Ware prepared to make immediate 
| shipments. 


THE SHOPS BUIL 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 


ING 


Copper and nickel plated ware. 
Phone Central 3240. 
E. M. MEDER 


Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


Gad 


9 \North 


ovules CO, 
Wabash Avenue 
Chicago 
REPRESENTING 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


TO LET 
Why not Move In? 


Rent at Pre-War Level 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre, and _ hand 
painted china for gift shops and depart- 
ment stores, 
3620 Roosevelt Road 

Phone Nevada 7046 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HEDP WANTED 


ANTED—Live salesmen—for popular priced line of 
Aluminum Cooking Utensils—Commission basis. No ob- 
jection to man selling Non-conflicting Lines—(Pottery, China, 
Glassware, etc.). Box 209, care CrocKEry AND GLASS JOURNAL. 


BUSINESS OPPORTUNITIES 


——————————————————————————————————— 
LLUMINATING GLASSWARE LINE WANTED for 
Penn., Maryland, District of Columbia, Virginia. Philadelphia 
headquarters. Commission basis. Box 208, care CROCKERY AND 
GLAss JOURNAL. 


jane old established manufacturers’ agency firm on the Pacific 
coast are open to represent a good reliable factory making 
tank glass, tableware, fish globes, confectionery display jars and 
soda water supply glassware. Only interested in factories able 
to ship at least two cars monthly. Box 204, care CRocKERY AND 
GLAss JOURNAL. 


Z Kil S 
/ NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper’ Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 
FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Business Improving 
(Continued from page 15) 


Asked whether collections were improving, standing 
still or falling behind, twenty-five answered that collec- 
tions were improving. In one highly developed indus- 
trial section collections were falling behind, owing to 
recent strikes. 

Directors from New York were asked what in their 
opinion were the important obstacles to complete business 
recovery. Their conclusions were: Social unrest, unset- 
tled condition of countries abroad, lack of common labor, 
high transportation costs, high taxation maintained on a 
war basis, due to Government, State and city extrava- 


gance. 


Business Briefs 
J. J. Houston, Poplar Springs, Miss., has opened his 
new store, built on the site of the store which was 
destroyed by fire last March. The new store is modern 
throughout with an attractive glass front for display pur- 


poses, and the merchandise departments will .inelt 
comprehensive housefurnishings section. The sto 
located two miles outside the city of Meridian an 
the convenience of customers an automobile servier 
tion has been established. 


The Platteville Toy Co., Platteville, Wis., has bee 
corporated with a capital of $50,000. The incorpor 
are M. A. Bishop, Jesse J. Ruble and John Tracy, ; 
Platteville. 


J. R. Whitman, for eight years manager of the 
Penny store in Watertown, Wis., is now in charge o 
new Penny store at Appleton. J. A. Butrick, sale 
in the Watertown store, is the new manager. 


Electrical Show Opens 

Opening at 11 o’clock Oct. 7th the fifteenth a1 
Electrical and Industrial Exposition, with exhibits s 
ing hundreds of uses of electricity in the home and 
tory, will begin a week’s run at the Grand Central P% 
Lexington Avenue and Forty-sixth Street. Occuy 
three whole floors, with nearly 150 exhibitors, whose 
plays cover the whole range of electrical applicatior 
show will be the largest in the history of the industry 


Statement of Ownership 


Statement for Oct. 1, 1922, of the ownership, manage 
etc., of the Crockery AND GLAss JouRNAL published weel 
New York, N. Y., as required by the Act of August 24, 1912 
County of New York 
State of New York, 

Before me, a Notary Public, in and for the State and C 
aforesaid, personally appeared F. Calvin Demarest, who, I 
been duly sworn according to law, deposes and says that he 
business manager of the CrocKERY AND GLAss JOURNAL, am 
the following is, to the best of his knowledge and belief, : 
statement of the ownership, management, etc., of the ao 
publication for the date shown in the above caption requir 
the Act of August 24, 1912, embodied in Section 443, Postal: 
and Regulations to wit: | 

1. That the names and addresses of the publishers, | 
managing editor and business manager are: 

Publisher, Demarest Publications, Inc.; editor, Stillman! 
lor; managing editor Stillman Taylor; business manag) 
Calvin Demarest, 45 East 17th St. N. Y. City. } 

2. Owners, Demarest Publications, Inc.; F. Calvin Di 
est, 45 East 17th St., N. Y. City; J. Cleveland Demarest, 4| 
ie St., N. Y. City; Clarence Kimball, 45 East 17th St, | 

ity. 
3. Known bondholders, mortgagees, and other security hi 
holding one per cent or more of total amount of bonds, } 
gages, or other securities, none. | 

4. That the two paragraphs next above giving the nats 
the owners, stockholders and security holders, if any, conte 
only the list of stockholders and security holders as they 
upon the books of the company but also in cases where thet 
holder or security holder appears upon the books of the cop 
as trustees or in any other fiduciary relation, the name of tl] 
son or corporation for whom such trustee is acting 1s ‘ 
also that the said two paragraphs contain statements emll 
affiant’s full knowledge and belief as to the circumstance 
conditions under which stockholders and security holder| 
do not appear upon the books of the company as truste¢ 
stock and securities in a capacity other than that of a bo 
owner; and this affiant has no reason to believe that any 
person, association or corporation has any interest, direct? 
direct, in the said stock, bonds, or other securities thants 
stated by him. F. Carvin DeMAs 
Sworn to and subscribed before me this 26th day of Sept” 

CLARENCE C. Stmont, Notary Public, New York Co}t 

(My commission expires March 30, 1923.) 
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\ HILE we cannot agree with William S. Cul- 
bertson, vice-chairman of the U. S. Tariff Com- 
mission, in his summing up of the merits of the 
oxible”’ tariff provisions, we are observant enough to 
«ceive the effects of it. Eliminating all but one eco- 
(ic reason for our disagreement, let us che. from his 
emt speech at Cleveland, in which he says, ‘“ Consid- 

aig the purpose for which the rule is laid down, the 
ase, “ cost of production’ will undoubtedly be broadly 
cstrued. Difficult as costs of production are to find, 
\-y business man knows that the finding of them is the 
%s of successful business. Costs of production can 
ciound with sufficient accuracy for tariff making pur- 
4s.” But can they? 


pas is a pertinent question, for it queries a phase of 
very great economic and business importance. Cost 
froduction is, it is true, a good theoretical basis for 
Ing tariff duties. But unfortunately the theory does 
c work out well in practice, in this last law or in any 
tr law which has ever been enacted. And the one 
u tanding reason why it is well nigh impossible to use 
0 of production as a basis, is that the cost figures 
a10t be obtained by a governmental body and even if the 
igres were obtained they would form but a very irregu- 
aiand uncertain foundation for building a tariff. The 
td of business economics does in fact make anything 
ik this procedure impractical and of little value. 


OR instance, the first obstacle encountered in find- 
ing this elusive base is, that the goods are subject 
O-onditions of world competition and consequently 
w(d price making. This pricks the bubble, for it dis- 
‘lées that there is no relationship between the cost of 
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| 


soos [eal lat ae 


OCTOBER 19, 1922 


AS: Wile JeDMRO) Seles) Af 


THE TARIFF AND RISING PRICES 
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the goods and_ their individual case. 
Another obstacle lies in the fact that there is a wide dif- 
ference in cost of production between domestic manu- 
facturers and cost of production in factories making 
similar goods abroad. This leads the business economist 
to the conclusion that cost of production protection pro- 
tects home industry more than it hurts foreign competi- 
The work of the first Tariff Board is pretty good 
evidence of this “cost of production” fallacy, And a 
good many investigations in the past have conclusively 
shown that it requires such an extended time to compile 
cost data in any industry, that changes in conditions and 
in competition, make the data of little value after it has 
been compiled and studied. If there can be any such 
thing as a scientific tariff we certainly should have it. 
Just now there are many indications that a good many 
business men want something different than what we 
have. The simple statement that the tariff commission is 
flooded with applications for changes under the elastic 
provision of the new law should indicate this. 


prices in any 


tors. 


HE tariff is one of many factors which is raising 

prices but it is not the only one. The chief reason 
why prices are slowly working to higher levels is due to 
a higher standard of living. This means higher wages, and 
higher production costs so far as higher wages is a factor. 
It is doubtful if cost of production and the cost of doing 
business can be reduced by taking it out of labor, or sac- 
rificing quality. It seems highly improbable that the 
present standard of living can be reduced. If these 
things are so, then costs must be reduced by speeding up 
machinery, by simplified methods of production by reduc- 
ing waste and by conserving power. 


But the new tariff will help business. Now that the 
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uncertainty which has retarded business while the law 
was heing framed is over, business has begun to forge 
ahead. This will continue. The new tariff will make it 
more difficult to export agricultural products and manu- 
factures, which are already difficult by reason of the 
great inequalities in foreign exchange rates. It is rea- 
sonable to forecast the mark-up of merchandise in cases 
where the cost of foreign merchandise is raised by che 
tariff. The tariff is simply additional power applied to 
the lever to raise prices. Prices would undoubtedly go 
up without this force, but in many lines it will go up 
faster and higher with it. The more power at the lever 
the higher the raise. Just now with the pottery strike, 
eliminating domestic wares from the wholesale market, 
a large number of buyers are hesitant about placing 
orders for future delivery. The future is a pretty uncer- 


tain state of being. Hence not many orders for domes 
ware are now being booked. But prices are slowly risi 
In our August 3rd issue we ventured the opinion tl 
“now is the time to buy.” This advice still stands goc 
Perhaps prices have not ge 
up sufficiently to make it obvious to all. But the care 
buyer is taking advantage of it. Prices are worki 
higher in all lines and business is getting better, for th 
are always more buyers in a rising market than a fall 
market. Most manufacturers sold goods at a small pri 
and in some cases at a loss in the general mark-down 
last year. They did this to keep their factories runni 
and their organizations together. Now there are mé 
indications that they will raise their prices to obtair 


(Continued on page 34) 


You may not see it now. 


Credit a Service and Not to Be Sold 


Retail Charge Accommodation Not a Commodity But a Service Feature and Should Not Be 
Cheapened by Advertising It Like Merchandise, Says Credit Manager of Well 
Known Store 


PHUULUWIUOUTTLLUITUUUUOUUUOOTHLLLILOELUUUTALLLLLUUCCUO LEE 


HE extension of credit to customers of retail 
stores and shops is a service feature and that it 
should not be advertised to the public as a com- 
modity which can be purchased, were the contentions ad- 
vanced by H. F. Arthur, Assistant Credit Manager for 
Franklin Simon & Co. and a former vice-president of the 
Associated Retail Credit Men of New York City, Inc. 
Mr, Arthur’s 
to a number of credit men at the association’s recent 
monthly dinner meeting by Charles A. Gorman, president 
of the H. Batterman Company of Brooklyn. This ques- 
tion was: What are the credit men doing to defend the 
good name of credit, and why are not the advantages of 
a charge account advertised to the consumer? 

The thought that credit should be sold, said Mr. Arthur, 
cannot prevail, because credit is a commodity only in 
When used in any other way 
cheapened to such an_ ex- 
When given pro- 


assertions came as a reply to a question put 


the sense of service. 
than that, credit is 
tent that it is no longer a service. 
miscuously, either as a result of solicitation or advertis- 
ing, credit has no value whatever. The customer also 
gets the impression that credit extended in this manner 
is a right due by reason of the solicitation, whereas the 
charge account is for convenience only and is a privilege 
extended to those who are entitled to it. 

The customer who buys for cash must find it an annoy- 
ance to pay the money for each article as purchased, In 
some instances disputes arise over errors in making 
change. The cash customer distributes her purchases 
from shop to shop, wherever she feels she can buy the 
cheapest. The charge customer knows that she does 
not need the cash in hand at the time of purchase and, 
therefore, does not have to postpone her buying until the 
cash is convenient. The charge account therefore be- 
comes a twofold benefit, for it is a service to the cus- 


tomer and also stabilizes the business of the merchz 
It enables the merchant to estimate the amount of 
future sales and to buy accordingly. He knows that 
charge customers are repeat customers, while the p 
chases of the cash patron are sporadic. The charge 
count means increased sales, while increased sales m 
increased turnover of capital and merchandise. This, 
turn, means increased profits for the store. Increa 
profits make up for the cost of maintaining a charge s 
tem and any losses which may occur from an occasio 
bad debt. ‘ 

No doubt the questions asked by Mr. Gorman hi 
been uppermost in the minds of many merchants who lk 
upon the credit department as a hindrance to volume 
sales and a brake on the expansion of the business, bel! 
ing the credit manager to be overcautious. Here 
“wrong slant” is given to the viewpoint of sales. I 
conceded by most merchants that the advertising mana 
and the sales manager are using every known means 
sell goods, and have gathered from an occasional tra 
action with the credit man that he only wants to 
the “ gilt edge risk.” To a certain extent this may h 
been true in the past. The modern credit man, howe) 
is working along different lines. He has linked his 
forts with the service department, believing that cr 
should properly be considered a part of the service 
his establishment. He therefore becomes a part of 
selling organization to the extent that he endeavors 
furnish credit service wherever there is a possibilty 
ultimate payment of the bill, even though the risk of | 
lecting may, in his opinion, be a bit doubtful. It isa \ 
known fact among credit men that 98 per cent. of 
people are honest, which reduces the question of cr 
risk to a minimum. 

The modern credit man must be a selling factor, | 
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f he will pursue his work along the lines of service he 
vill increase his charge sales. The credit department is 
ssentially a service department of the store. It can do 
yore to build good will tian any other department, and 
ood will is the biggest asset any shop can have. A cus- 
omer remembers good service long after the purchased 
rticle has been forgotten. The bulk of charge business 
3 based on prompt payment, and go per cent. of the 
harge customers pay promptly. Only the remaining 
mall percentage must be followed up by the collection 
janager, so let us continue to sell credit service, rather 
van the idea of credit. 

: 

How’s Business? 

_ Trade and industry is moving at a faster pace this week 
aan last and in a good many lines prices are markedly 
rm, showing a tendency to move upward in the face of 
onservative buying. The growing shortage of cars and 
he congestion of transportation constitutes the outstand- 
is unfavorable element and this holding up of distribu- 
ve trade, is very keenly felt in practically all parts of 
se country. In its weekly survey of business Brad- 
reets’ reports that expansion in fall trade and industry, 
nllections and car loadings, indicates improvement for 
e current week. 

IN THE EAstT 

In New York the shortage of domestic crockery caused 
+ the closing of practically all the generalware plants, 
» the strike is beginning to have its reaction on buyers 
id has, of course, stimulated buying in glassware and in 
Aported dinnerware, fancy china and earthenware lines. 
he housefurnishings market is just now enjoying its sea- 
‘mal activity and while orders are not notably large they 
ie being placed in good volume. Five-and-ten-cent 
ores report sales are steadily increasing, retail trade is 
Wding fair and collections are showing some signs of 
iprovement but average fair. In Newark retail trade is 
(iet but unemployment is decreasing, there is a marked 
sortage of skilled labor in the constructional lines and 
dlections are backward Pittsburgh reports that em- 
Irgoes by railroads are retarding increasing activity in 
é lines of business, retail trade is in good volume but 
Clections are slow. 


’ 


IN THE WEST 


In Chicago a better tone is evident in trade, more buy- 


€; are in the market than last year and sales for imme- 
cite and future business is heavier than a year ago, man- 
lacturing is active and collections are better. Detroit 
sports that business continues to improve, most of the 
I ge auto plants are operating at full capacity, retail sales 
1 collections are fair. In Kansas City cooler weather 
1 stimulated trade in all lines and retail trade is now 
god, manufacturing continues to show improvement and 
lections are fair. St. Louis reports that country mer- 
ints are buying more freely in all lines, department 
res report better sales than a year ago and anticipate 
avreater volume before cold weather, manufacturing is 
ive and collections better. In Milwaukee industrial 


conditions are improved, distribution of merchandise is 
larger and over a greater territory, retailers report fair 
turnover and department stores say sales are heavier than 
a year ago and collections are improved. Sioux City re- 
ports that retail sales are stimulated by heavy advertising, 
building is active but collections slow. Omaha reports 
that retail trade is fair and collections improved. 
IN THE SOUTH 

In Baltimore domestic consumption of merchandise is 
quite heavy and retail stocks are reported low, industry is 
improved and collections fair. Memphis reports that 
cooler weather has helped retail trade, building continues 
very active and collections continue fair. In Nashville 
retail trade is fair, and collections in some lines much 
improved. In Atlanta business in all lines is fair, crops 
are smaller but farmers are selling them at better prices 
and collections are called fair. Birmingham reports that 
retail trade, manufacturing and industry are fair, Ala- 
bama cotton crop 264 thousand bales ahead of last year 
and collections fair. New Orleans reports that trade, 
industry and manufacturing are fair and more future 
orders are being booked in all lines. Tulsa reports that 
retail trade continues to improve but business in all lines 
is suffering from bad shipping conditions and collections 
are still slow. 

On THE PaciFic Coast 

In San Francisco retail trade is fair, shipping active 
but car shortage is serious and collections good. Seattle 
reports that trade and business in all lines is fair, car 
shortage acute and collections fair. 

IN CANADIAN CITIES 

In Montreal retail trade is fair and collections im- 
proved. Toronto reports trade as fair and manufactur- 
ing active while collections are a little better. In Van- 
couver retail trade is spotty. Lumber and mining active 
and collections slowly improving. 

The French Glass Trade 

The hollow-ware factory at Givors, which resumed 
work at the end of 1920, has made rapid progress and 
is now turning out 30,000 pieces per day, as compared 
with only 8,000 during the first three months. This 
factory is making white glass of excellent quality and 
also guilloshed glass with the aid of presses, which is 
quite an innovation. In the Avesnes district, the bottle 
factories are more active now than for many months past. 
In cut glass, the works at Nancy are starting a second 
furnace and a third furnace is under construction, and 
according to Le Verre the outlook in the glass industry 
is more encouraging. 

The Glass Trade in Holland 

An interview recently took place between glass masters 
and delegates from the various workers’ syndicates in 
order to determine whether working in three shifts, day 
and night, would really be of a nature to improve the 
situation of the Dutch glass industry. This meeting was 
brought about following a trial made by the ” De Schie” 
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Glassworks at Schiedam, working in three shifts with one 
furnace only for a period of three weeks. Managers 
and proprietors have found that this system does not 
reduce cost price; hence it did not assist the Dutch glass 
factories in their endeavors to meet foreign competition. 
In the bottle industry wages will shortly be reduced 10 
per cent. The Deventer Glass Co., which made large 
profits during the war, is now in liquidation ; sharehold- 
ers will, says Le Verre, receive a dividend of 25 per cent. 
The “ Sphynx ” works at Maestricht have started a third 
furnace, and a fourth is being got ready. Work has now 
been resumed at Fourcault Glassworks at Maassluis. 


U. S. China Exports for July 

Domestic exports of china and porcelain for the month 
of July show, according to figures compiled by the De- 
partment of Commerce, a decrease in quantity and value 
from the figures of June. The increase in the value of 
exports of table, toilet and kitchenware, exclusive of san- 
itary and chemical wares, is $4,296. The figures for the 
month of July just published follow: 


Domestic Exports OF CHINA AND PORCELAIN FROM THE UNITED 
STATES BY COUNTRIES 
Table, Toilet 

or Kitchen Ware 

Pounds Dollars 


*Other China & 
Porcelain Ware 


Countries Pounds Dollars 


Germany: ecnesee eon aes —- — 330 151 
Poland and) Danzicmeereaerer 560 500 — — 
Spaltie ctw ce oc eee nee — — 17 13 
England Beas sa eietrert 533 467 90 86 
Canada— 
Maritime: eeroves seer 26 289 247 50 
Quebec and Ont.......... 24,212 5,927 8,349 3,480 
‘Pratrie we rOVvenaen eee cee 8,918 2,263 2,229 641 
Br Colvicaioneee cree. 1,017 574 2,596 729 
British Hondurasi eee 140 21 — — 
(ZOSta MRICAw pene elresstels ars 210 28 = = 
Guatemala’ Aone cee ees 90) 67 — — 
ELONGULAS mechan teeter 1,571 473 — — 
INGcatac laurie tert erie — — 30 6 
Panama. ee cee ae ben ete ae 200 147 = —— 
INT EXICO Mae oes oe eens 4,256 1,247 834 440 
Newfoundland & Lab. ..... 600 96 — — 
Bermuda “seca seeenee cer 247 43 182 39 
Barbadoss pereneeree react 90 55 — = 
APNE. fo ockction souc0n 00 e+ 186 57 — — 
Trinidad and Tobago ...... 417 72 252 53 
Other Brita Wendie — — 76 13 
Guba She wa on nes 823 592 804 239 
Dominican Republic ....... 644 141 == == 
Dutch West Indies ........ — — 80 74 
Haiti. paneer 660 192 346 95 
Wohgeabot IG, Gr Ws Stooanneone 148 38 40) if 
INP ouiaties Gaconeaovuosnoecs 33 57 = _ 
Brazil’ (tees ce co aerees — — 40 90 
Chile . 5.) Ase ee — — 5 39 
Colombiavso.- eae 2,036 437 =: = 
Perfil ihiatcic eee eee 814 133 220 29 
Wenezticla moceneemcrerier eet ~- —- 661 102 
Chinas. ss, necteee meer 110 59 ae oe 
Fone kone: sehen te 5 5 a == 
JEN Eves aomAsadcscsoucgons — a 310 24 
Philippine Islands ......... 48 111 == = 
British East Africa ........ 25 16 = = 
Liberia. Utes. eee 122 22 = mae 
GRAN oo cecseaucscnncn SubCwik Teas 17,738 6,400 


* Not including electrical porcelain. 


Domestic Exports 0F EARTHEN AND STONEWARE BROM THE 
Unitep STATES, BY COUNTRIES 
*Other 


Table, Toilet Earthen, Stone 
or Kitchenware and Crockeryware 


Countries Pounds Dollars Pounds Dollars 
Sweden (dpe = ee 6,239 615 
IBiaehh Saseaccnohooxosuor — = 1,353 137 
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Scotland  eeeiere nese cee — — 1,401 256 
Canada— 

Quebec and Ontario ..... 1,951 668 2,149,330 32,126 

Prairie Provinces ....... 9,551 E250 ,940 1,70¢ 

Brit. Columbia & Yukon.. 100 20 6,785 28% 
Britishebklondtirase. trie 550 106 — a 
Costa dRicawec. ch eeneels — = 71 ‘ 
(Goatemalia, ses -c cease 10 3 — a 
PLoOnditasme-ue +e eee ee 1,405 374 10,928 18, 
INicatactia aac oe eee 325 87 337 5! 
Panama an oan eet 1,831 423 2,563 20! 
Salivad Otar sects eee ere _ — 2,450 38) 
(MEXICO A Scie cats aonb ee 4,852 1,393 131,086 3,75, 
Miquelon & St. Pierre Is. .. —_ — 3,200 ll. 
Newfoundland & Labrador.. — — 714 6 
Bermudas essnic cee eras — — 305 1 
Barbados- ws: ccasiter sere 428 60 824 9. 
Jamaica ert carer — — 345 8 
Trinidad and Tobago ...... — — 8,944 = 1,13 
Other Brit. West Indies ... 204 31 546 10 
(Gt baeten cee toc er recente 2,486 4,958 518,915 7,95 
Dominican Republic ....... “= _- 1,478 24 
Dutch West Indies ........ = — 355 10 
Waite, ee eee — = 690 13 
Waiver ligerals cr 15 Se ococ 155 60 1,125 § 
hilemi= “kasd. ee ccn enor eee — — 350 ¢ 
COlsin bia eso isaee ee 4,206 960 19,591 3,8! 
ctador eos chee itiert 406 69 180 4 
Mienezitela, ac en eee — — 2315 14 
Gevlow se omer — — 1,080 | 
Ching 1.20 See een 10 281 10,354 1,7 
inloyaea eye; 5 4anAaceoncssgas — — 38 4 
Napanl.. See ee ae eee 555 239 137 4 
Philippineslslandsee eee ee 411 162 a 4 
Australiar.ys 0 seeaue uae 444 133 3,058 4) 
British Oceania .........-- 85 30 — ‘ 
INGwe ZealallG yee aera — — 200 
British South Africa ...... = — 576 

Total sacuweer come 51,735 11,308 2,969,872 563 


* Not including sanitary or chemical wares. 


Australia Keeping Watch on German Expori 


Traders and others in Australia who anticipated : 
predicted a flood of imports from Germany immediate 
the official embargo on imports from ex-enemy countri 
expired on Aug. 1 have been disappointed. The Minist 
has not revoked the proclamation prohibiting the ent 
into the Commonwealth of goods from former enen 
countries, and technically such entries must first sect 
the permission of the Minister of Customs. The Gover: 
ment is taking every precaution to prevent a flood : 
cheap imports. Collectors of Customs at the vario} 


[ 


ports have been instructed to report to the Governme: 
any instance in which they consider the importation | 
a consignment would constitute a danger to Australit 
manufacturers. If warranted, the matter will then be r 
ferred to the Tariff Board, which will be asked to deci: 
whether the goods exported to the Commonwealth “ a 
of a class produced or manufactured here and are bei 
sold to the importer at a price less than a fair marlt 
value of the goods at the time of shipment.” Should t 
board consider that the importation of the goods cons 
tutes a menace to the local manufacturer, it will impé 
the provisions of the Anti-Dumping Act. Present indi 
tions, says Reuters Trade Service, are that German © 
porters are re-treading the Australian path very cin 
tiously. Items on the manifests of the few vessels wh! 
hitherto have unloaded goods from Germany inché 
seven motor cars (the first since 1914), two parcels f 
dolls, toys, glassware and four cases of catalogues. _ 


stober 19, 1922 


CROCKERY AND GLASS JOURNAL 


Seventeen 


The Old and New Tariff Rates 


In this, the first published list of the new and old tariff 
ie rates are on the ad valorem basis, the figures indi- 
iting the percentages, except where otherwise stated, 
id rates in cents and dollars represent the flat charge. 


SCHEDULE 1.—CHEMICALS 


*Fordney- 
*Underwood McCumber 
aw Law 
otassium hydroxide (hydrate potash), lb... Free Ic 
SCHEDULE 2.—EARTHS, EARTHENWARE AND GLASSWARE 

MMMM COU Soiree cin feng. ciovehe a bis Gus Go ase Dilez25 $2.50 
PMS IGEN LONE fey afarey crass: «iene! 5. Ses oleae vee & 218 Free 4.50 
PETES ERL OU Seis ia sistas s gos os csv pl ee se 1.50 5.60 
urthenware, common, yellow, brown....... 15 15 
Bearated, yellow, brown...:.....0..02 005 20 20 
| ENTERIC. 5.6 leet epee Renn ae are lea 30 25 
on-vitrified earthenware, plain............ 35 45 
| ay 40 50 
uina and Porcelain, etc., plain............ 50 60 
BE RCE ery cesar 20e.c ids ohe chavs Gite «edd lave tne 55 70 
ass Chimneys, Globes, etc................ Free 60 
Bret Cased Glass, etc.............2.000% Free 60 
ibleware, painted, frosted, etc............ 45 55 
ible and Kitchenware, pressed, unpolished. 45 50 
Bramicicolors, ground...........0.e+22-- 15 30 
oo) GME. 65 Sadi oo See is 40 
| SCHEDULE 3—MeETAL MANUFACTURES 
ible, Kitchen Utensils, glazed, Ib......... 35 05 


| SCHEDULE 14—SUNDRIES 
lls and other Toys, not of china or earth- 
‘enware, and specially provided for........ 35 70 


Per cent unless otherwise designated. 


British China Clay Industry 


Great Britain’s exports of china clay in August fell 53 
jr cent. below those for July, and constituted the smallest 
‘onthly total so far this year. Contrasted with August 
‘ last year, this year’s exports of china clay were seven 
ines the 1921 figure. 

For the eight months ending with August exports of 
(ina clay from the United Kingdom were nearly three 
ines those of last year and only slightly smaller (5 per 
(nt.) than in the post-war boom year of 1920. In no 
|st-war year, however, have exports reached pre-war 
913) levels. 

(China clay is much the most important of the raw 
«ys exported from the United Kingdom. The overseas 
ovement of this clay, month by month during the five 
jars under review, was: 


| 
| BritisH Exports oF CHINA CLAY 


Month 1913 1919 1920 1921 1922 

Tons Tons Tons Tons Tons 

Jauary........ 61,926 39,180. 30,032 7,490 32,198 
Horuary....... 42,362 14,409 25,425 28,832 36,708 
Ut aa 31922809 24,361) 34,779 5,126 26,853 
il. 78,962 19,792 35,975 25,586 25,859 
ieee... 77,805 19,828 50,079. 18;513: 53,986 
 __— 63,891 19,489 35,346 1,549. 48,354 
i __- 65,931 16,750 17,921 14,484 54,135 
eee....... 39,176 28,048 89,181 3,668 25,237 


Tal quantity 
“xported », See 461,975 

ese in these totals are all exports of Cornish or 
‘na stone, British official returns not separating these 
pments from those of china clay. 

Peng on the British china-clay situation during 


gust—and explaining somewhat the month’s unfavora- 


| 
| 
| 


181,857 318,738 105,248 303,330 


ble record—the St. Austell correspondent of the London 
Times Trade Supplement said: 

The china-clay industry in August suffered a setback, 
owing to the influence of the strikes in the United States 
upon local shipping. The necessity of conserving coal 
supplies in America, coupled with transport difficulties, 
placed limitations upon the use of china clay in factories 
and mills, while on this side the demand for coal cargoes 
sent up freights to a figure which clay buyers were not 
prepared to pay unless in urgent need, 

The actual falling off in deliveries has, however, not 
been so serious as was first anticipated. Although Amer- 
ican users announced that they would rely on stocks for 
some time, the execution of American orders is being re- 
sumed, buyers now being prepared to pay the extra 
freights demanded in order to insure continuous supplies 
and to maintain their stocks at a level that will 
enable them to meet the influx of orders expected when 
industrial conditions have again settled down. 

The continental markets also suffered a temporary 
check in August, but with the relaxing of the political 
tension fairly substantial business has been done. The 
home market has been fairly brisk for paper-filling and 
bleaching clays, but the demand from the Potteries for 
potting clays still lags behind. The total deliveries of 
china clay to all destinations for the past eight months 
have been 468,894 tons, against 180,675 tons for the first 
eigiht months of 1921, still maintaining a good lead in 
advance of the previous best post-war year, 1920. 

Despite the competition of their domestic clays that 
has been developed in America in recent yars, the fact 
that this market is still the best for the English china-clay 
trade is testimony to the tremendous growth in the con- 
sumption of the commodity. America first imported 
English clay in 1875, when the total quantity shipped was 
a modest 130 tons. By 1880 it had grown to 7,823 tons; 
by 1885, to 10,626 tons. In 1890, exports amounted to 
27,137 tons; in 1895, to 70,585 tons; in 1900, to 104,833 
tons; in 1910, 231,234 tons; in 1912, to 252,383 tons; in 
1914, to 320,217 tons, the highest on record; in 1920, to 
317,979 tons. 5 


For Better Business 


Initial steps toward the formation of a national code 
of standard business practices and ethics for the guidance 
of retailers, wholesalers and manufacturers was taken 
at a meeting held Oct. 16, at the offices of the National 
Retail Dry Goods Association. A committee headed by 
A. Lincoln Filene of the William Filene’s Sons Company, 
Boston, met to formulate plans for a general conference 
of representatives of national trade associations, to be 
held later, and to lay the foundation for the proposed 
code. The committee was formed last August, following 
the plea of Jesse I. Straus of R. H. Macy & Co., Inc., 
president of the National Retail Dry Goods Association, 
for more harmonious business relations between retailers, 
manufacturers and wholesalers. 


Maddock & Miller Open New and | 


Beautiful Showroom | 


} 
' 


Well Known Importing Firm of Fine English Wares Move from Downtown Quarters into Ney 


and Distinctive Uptown Home, in the Heart of the Wholesale District on 
Twenty-third Street 


SQUUYYTOTEOVOOUEEOOQUTUOTUGTYQOU EOE TLTLOOOU Gi TETOU LATENT 


ITH the opening of the new showrooms of Mad- 
\\) dock & Miller, Inc., in the remodeled Miller- 
Kupper building at 39-41 West Twenty-third 
Street, a very impressive addition has been made to the 
number of business houses in the uptown district, which 
many in the trade now aptly refer to as “ crockery row.” 
The Fifth Ave. Building and Twenty-third street is now 
the undisputed hub of the china, glassware, lamp and 
housefurnishing trades, and all who have had an oppor- 
tunity to visit the new Maddock & Miller establishment, 
are unanimous in their expressions of approval. 

The attractive business home which has been just 
opened is the result of a great deal of careful planning 
on the part of the several members of the firm, and 
now that every detail has been completed both he and his 
associates are the recipients of many flattering compli- 
ments. And the splendid results achieved in providing a 
harmonious setting for the adequate display of the quality 
lines which the firm represents, reflects that the work has 
been so well done that there seems no room for criticism 
or for improvement. In this new home, which includes 
one-half of the ground floor extending through to Twen- 
ty-fourth Street, the entire second floor and the basement, 
every modern facility for the display and conduct of a 
large and high-class importing business is to be found. 

The ground floor is conspicuous for the quiet elegance 
of its rich but dignified appointments. The display win- 
dow is particularly attractive and is finished in red ma- 
hogany and entering the door the visitor is greeted with a 
long commodious floor extending to the next street. The 
woodwork and display tables are in red mahogany and at 
the right of the entrance is situated the well apportioned 
space for the switchboard operator, stenographers and 
information clerk, and adjoining is a special room for the 
sales staff. A generous section of the floor is de- 
voted to the showing of Maddock’s English earthen- 
ware and a very effective feature in the form of five 
booths in which are individual displays of different pat- 
terns. Nicely designed wall fixtures are also utilized for 
the display of many other designs, this division showing 
over fifty patterns from the celebrated John Maddock & 
Sons’ factory. Other displays on this floor include Aller- 
ton’s dinnerware and Price Bros.’s famous teapots. The 
private offices of Robert, J. Meredith and Donald Miller, 
all of whom are officers in the firm, are situated in the 
center of the floor, behind which is a stairway leading to 
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the main showroom above. A comprehensive display ¢ 
Maddock’s hotelware is shown here in nicely arrange 
booths, with the general business offices extending to tt 
rear and fronting on the Twenty-fourth Street side. Th 
floor is well illuminated with semi-indirect units and sic 
fixtures, while the display booths are evenly lighted il 
concealed reflectors. S| 

Upon the second floor, the color scheme is that ( 
ebony and old ivory, the woodwork being in the di 
black with contrasting panels in ivory, with the wal 
above the display cases also finished in ivory tone. Tl 
lighting scheme is similar to that of the first floor. Ente 
ing from the elevator, the visitor views a remarkable ar 
beautiful display of Royal Worcester ware. Upon tl 
cabinets, on special fixtures surrounding the square pe 
lars and in circular tables, are objects of art, vase 
figures, bowls, candlesticks and so on. On each si 
of the floor are a series of six booths, in tl 
first of which is displayed Worcester tea, breakfa' 
chocolate and coffee sets. In the second and third boot’ 
adjoining are displays of Worcester open-stock di 
nerware. In the third booth is a most impressive al 


beautiful display of Worcester service plates in mo 
than two score patterns in wonderful and appealing cole 
ings and rich gold paste and encrustations. In oth’ 
booths are individual displays of Crown Ducal in she 
sets, and groupings of Carlton ware, Keeling Losol wai, 
Allerton’s English bone china and earthenware, Bret’ 
ware, English rock crystal from John W. Walsh al 
lamps with Worcester bases. The center aisle is fitted wil 
circular tables, damasked covered and displaying lam 
and fine wares to good advantage, while the floor is cc 
ered with battleship linoleum in a leaf-brown shade. 
In the front are the private offices of John J. Mil’ 
and Frank S. Warren finished in red mahogany al 
which extend the full width of the Twenty-third Stré 
side, while in'the rear is a convenient stock and packif 
room, although the main stock and packing departmd 
is located in the basement which is entirely devoted’ 


ere 


this purpose. But mere description can only serve to or 
line the beauty and utility of this well located and wl 
equipped business home. To appreciate the appeal of 
picture it presents, one must view it, and as it is one of t 
show places in the trade we are pretty confident that 1 


many will long postpone their visit. 


FTER an absence of over four months, A. Weber, 
A office manager for Herman C. Kupper, Inc., re- 
|* turned on the 12th from a vacation trip abroad, 
ing England, France, Germany, Austria, Italy and 
\:zerland. 


} 
ithur A. Bean, traveler for J. J. Hines, returned the 
r of the week from a several months’ trip, covering 


ysouth and southwest territory in the interests of his 
ae? 

_ Berermann, president of the St. Louis Glass & 
vensware Co., jobbers and retailers of St. Louis, Mo., 
2a visitor in the city last week, greeting old friends in 
«ap-town district. 


_Horn, factory superintendent of the Westmoreland 
pialty Co., Grapeville, Pa., was in the city last week 
4 everal days, conferring with the Horace C. Gray Co., 
€actory representative in the city. 


) G. Keuling, traveler for Frederick Skelton, manu- 
arers’ agent, returned Monday from a two weeks’ 
yin which he covered New York state territory. 

( S. McGinnis, crockery and glassware and house- 
wishing buyer of The Fair Store, Chicago, and M. 
Mk, merchandise manager for the same concern, were 
jie market last week placing orders for what they 


1 der a good business season. 


} Hauptmann, buyer of china and housefurnishings 
tie Broadway Store, Los Angeles, Cal., was a visitor 
t . . . 

‘e up-town district during last week. 


/aong the well known buyers who called on the trade 
i were Richard Wright of A. Pfeiffer Co., 
ridence, R. I., and H. C. Hall, buyer of housefurnish- 
g for the W. Hangerer Co., Buffalo, N. Y. 


He Nonik Glassware Corp., with main sales offices in 
¢ lohawk Building, Fifth Avenue and 21st Street, who 
ctly introduced new lines of colored decorations and 
I cuttings, are kept pretty busy filling orders for 
€| new and exclusive numbers made on the “ Nonik”’ 
itited shape. The company has just announced that 
€)rst of their advertised lines will shortly appear in 
€ hotogravure section of papers throughout the east- 
Ntates as well as in many magazines of national cir- 
gon. In connection with this new program to intro- 
ie Nonik lines to the consumer, demonstrations are 
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NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


being conducted in department stores throughout the 
east. A very successful demonstration has just been 
completed in the glassware department of R. H. Macy 
& Co. and a ten-day demonstration is now being conduct- 
ed in John Wanamaker’s Philadelphia store. 


Gimbel Bros. in Strong Position 
Gimbel Brothers, Inc., has declared an initial dividend 


at 134 per cent. on the preferred stock, payable Nov 1 
to stock of record Oct. 20. Both the common and pre- 
ferred shares of Gimbel Brothers, Inc., have been listed 
and were traded in Oct. 13, for the first time on the New 
York Stock Exchange. 

The corporation’s consolidated balance sheet, effective 
Aug. 28, and as submitted to the New York Stock Ex- 
change, was as follows: 

Assets: Cash, $2,932,246; inventories, $12,565,039; 
accounts receivable, $6,043,641; marketable securities, 
$15,312; real estate, equipment, &c., $8,887,269; prepaid 
expenses, $497,956; good will, $1—total, $30,941,464. 

Liabilities: Accounts payable, $5,472,453; notes pay- 
able, $1,000,000; officers, stockholders and related inter- 
ests, $665,839; stockholders of subsidiary corporations 
for dividends payable, $425,000; Federal tax reserve, 
$718,943; reserve for contingencies, $347,655 ; preferred 
stock, $17,250,000; common stock, 500,000 shares, no par 
value, $2,500,000, paid in surplus (to be adjusted by re- 
sults of operations from Aug. 1 to Aug. 28, 1922), 
$2,561,574—total $30,941,464. 


Macy Store to Use Oil for Fuel 

Oil burning equipment has been installed by R. H. 
Macy & Co. to replace coal furnaces and boilers. The 
apparatus will provide all heat, light and power for the 
big Macy store buildings. The new oil burning engines 
will burn 6,000 gallons a day and 8,000 when the com- 
pany’s additional building is completed. Savings will re- 
sult from less labor and greater cleanliness of oil rather 
than in the cost of fuel, it was said. 


Mimnaugh & Co. Enlarges Store 

Extensive alterations have been completed in the store 
of J. L. Mimnaugh & Co., Columbia, S. C., the improve- 
ments increasing the effectiveness of the layout of many 
departments as well as adding more floor space. The 
improvements involved about $50,000. The entire first 
floor has been equipped with new fixtures and an adjoin- 
ing store has been acquired and remodeled. An entirely 
new basement has been constructed, and the china and 
housefurnishings, for which J. L. Mimnaugh, Jr., is the 
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buyer, are particularly nicely located. With new display 
windows installed the display of the store is almost 
doubled and several new lines have been added. 


Radin & Kamp to Build 2 Million Dollar Store 

Henry Radin, president of Radin & Kamp, Fresno, 
Cal., has announced plans for the erection of a new de- 
partment store. The contemplated building will be the 
largest department store between San Francisco and Los 
Angeles and the total expenditure is estimated to be 
about $2,000,000. The site, in the heart of the shopping 
center of the city, has been acquired through the purchase 
of the Edgerly building for $500,000 and as soon as leases 
expire the work of wrecking the building will begin. A. 
H. Gossling is the merchandise manager and J. Werner 
the buyer of the crockery, glassware and housefurnish- 
ing departments of this live western store. 


Members of Iszard Co. to Build New Store 

The six members of the firm of S. F. Iszard Co., El- 
mira, N. Y., including Harry G. Chamberlain, Harry Ye 
Iszard, S. F. Iszard, F. K. Iszard, Geo. B. Brooks and 
E. H. Landon, have announced the purchase of the prop- 
erty on the corner of Main and Market streets, where it 
is contemplated erecting a modern five-story department 
store, construction to be started in the near future. Geo. 
B. Brooks is the buyer of china and housefurnishings of 
the present store. 


Pasmantier & Sons to Locate Up Town 

David and Mac Pasmantier, sons of John L. Pasman- 
tier, well known to the trade through his former con- 
nections with the Ohio China Co., mention of which 
appeared in last week’s issue of the CROCKERY AND 
Gass JouRNAL, have also severed their interests with 
this firm to be with their father in their new up-town 
quarters. Both of the boys are quite as popular in the 
trade as their father and have won a large friendship. 
and following. 

David, after leaving Columbia four years ago, came 
into the business with his father and immediately after 
Mac, upon the completion of his studies, also entered 
the business in a partly selling and partly inside capacity. 

In the establishing of John L. Pasmantier’s larger bus- 
iness up-town he has augmented his facilities by taking 
his sons into the firm which is now known as John L. 
Pasmantier & Sons. 

The firm has secured a building in the Fifth Avenue 
china district which is being altered into a modern 
wholesale china establishment with warehouse, decorating 
shop, office and a beautiful sample room under one roof. 
With a more extensive line of quality dinnerware and 
pottery specialties plus the combined personnel of Mr. 
Pasmantier and his sons, the venture should be emi- 
nently successful. 
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OCTOBER 12, 1922. 
. L. Haines, housefurnishings, J. B. White & Co., August 
Ga., 23 East 26th Street (W. T. Knott). 
ip Kohnfelder, china, housefurnishings and Lv Kaufmann | 
Baer Co., Pittsburgh, Pa., 404'4th Ave. (M. L. Heyman). 
Mrs. Nugent, toys, Kaufmann’s Dept. Store, Pittsburgh, P, 
1261 Broadway (M. A. McNulta). 


OCTOBER 13, 1922. 
H. L. Falk, housefurnishings, The Mode, Ltd., Boise, Ida! 
care Kirby, Block & Fisher, 352 4th Ave. 


J. C. Putt, mdse. manager, J. L. Hudson Co., Detroit, Mic! 
225 5th Ave. 


Buyers in New York 


OSTOBER 14, 1922. 


J. L. Lynch, housefurnishings, china and glassware, J. Bacon | 
Sons, Louisville, Ky., care W. T. Knott, 23 East 26th St. 

©} J Dietsche, toys, O. J. Dietsche, Buffalo, N. Y., Breslin. 

E. A. Hauptmann, housefurnishings, Broadway Dept. Sto 
Los Angeles, Calif., 77 Madison Ave. 


OCTOBER 16,1922: 


S. E. Murray, toys, James Edgar Co., Brockton, Mass., Prit; 
George. 

E. D. Wemyss and A. F. Karges, housefurnishings, Wem} 
Furniture Co., Evansville, Ind., Pennsylvania. 

if, le Groth, gifts and toys, Rurode D. G. Co., Fort Way, 
Ind., 1164 Broadway. 

M. Hauptmann, housefurnishings, Broadway Dept. Store, i 
Angeles, Cal., 77 Madison Ave. 

Pierre Weill, housefurnishings and toys, B. Nugent & Bil 
D. G. Co., St. Louis; Mo., care Affiliated Retail Stores, 12 
Broadway. 

W. F. Halliwell, housefurnishings, C. T. Sherer Co., Wores 
Mass., care C. S. Logan, 134 West 32nd Street. 


OCTOBER 17, 1922. 


A. St. Louis, housefurnishings and toys, James Edgar ” 
Brockton, Mass., Prince George. 

Jj, Te McCormick, china and H. C. Hall, housefurnishings, Va. 
Hengerer & Co., Buffalo, NaYe LO West 39th Street. — 

H. M. Smith, toys, housefurnishings, Brown, Thomson }, 
Hartford, Conn., 240 Madison Avenue. 

G Rossner, toys, Emery, Bird, Thayer Co., Kansas City, )), 
25 Madison Avenue. (¥ 

. R. Yarwood, housefurnishings and china, Hager Bros,, If 

caster, Pa., 404 4th Avenue, 

A. Moses, glassware, china, Herzfeld, Phillipson Co., Milvi- 
kee, Wis., care Fellows Buying Gos 1164 Broadw ay. 


OCTOBER 18, 1922. 


Samuel Tisenbaum, toys, S. Tisenbaum, Baltimore, Md., Pi 
sylvania. 
M. Kahn, mdse. manager, Chicago Mail Order Co., Chic’, 
Ill., 368 6th Ave. 
J. E. Groth, holiday gifts, Rurode D. G. Co., Fert Wayne, i 
care a Fellows Buying Co., 1164 Broadway. 
oGlar; housefurnishings, Kaufman-Straus Co., Lonel 
Ky., ae in. Atkins, 220 5th Ave. ‘ 
S. Harris, mdse. manager, Mandel’s Inc., New i Ci 
care Baer & Lilienthal, 1150 Broadway. 
H. Harris, chinaware, Kaufmann’s Dept Store, Pittsburgh, a 
1261 Broadway. 
P. Weill, housefurnishings, lamps, toys, B. Nugent & BroSt. 
Louis, Mo., care Affiliated Retail Stores, 1372 Broadway. 


Business Briefs | 
Max Sherman, Middletown, Conn., has _ rece! 
opened a new crockery and glassware store. 


The Excello Lamp & Shade Mfg. Co., Brooklyn,! 
been incorporated with a capital of $10,000 by W 
Brigadier, B. Holzberg and J. A. Sanche. The atto 
is H. S. Hartstein, 51 Chambers street, New York. | 


The Belmont Co., Boston, has been incorporate 
deal in glass and novelties. Capital, $10,000 and it 
porators, Benj. S. Crockett of Quincy, Sam S. Slost 
Arlington, and Alfred A. Silton, Dorchester, Mass. 


| 
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PRICES . TABLE TUMBLERS— ALL QUALITY. GOBLETS—ALL 
i LOWER SIZES BETTER euaene aes 
nN STRAIGHT TUMBLERS—ALL THAN PAGNES (Tall 
HERS = USUAL 
ie OT SIZES Sherbets) — A L L 
SIZES 
pene gee Se ALL. SHERBETS (Low) | STAPLE 
| SIZES = Nii, VATS | AND 
BELT OM BLERS—ALL ace —ALL J] FANCY : 
SIZES WINES—ALL | SHAPES | 
PeAKE Des Ors LUMBLERS— SIZES 3 
ALL SIZES COCKTAIES ALL 
SIZES = 
FANCY SHAPE TUMBLERS— GCORDIAMS Atle = 
ALL SIZES SIZES J z 
| SPECIALS : 
| LIGHT-WARE HEAVY-WARE : 
ATTRACTIVE FLORAL DEEP MITRE AND FLORAL CUTTINGS 2 
CUTTINGS i BERRY ONES E 
| GOBLETS WATER SETS R cote = 
| = 
| SAUCER CHAMPAGNE TEA SETS WOE ivobied) = 
| SHERBETS GRAPE JUICE SETS WATER SETS ICE CREAM TRAYS = 
LET US SEND YOU SAMPLES OF = 
THESE “SPECIALS”; YOU WILL THEN = 
SEE THAT WE MERIT YOUR ORDERS = 
5 
SALT FLOWS FREELY 
because = 
GRINDERS IN THE TOP KEEP THE HOLES OPEN 2 
and = 
GRINDS THE SALT WHEN CAKED = 
Will Not Corrode = 
The Top is Polished Aluminum a 
SALT PRICE—PER GROSS, $21.00 E 
SHAKER F.O.B. Factory Usual Package Charge = 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


HE third week of the strike in the generalware 
| pottery industry reflects no signs of a resumption 
of activity in these plants. 

Strike benefits were paid last Saturday to striking pott- 
ters for a two-week period at the rate of $10 per week. 
It is related, however, that quite a number of potters who 
were lax in paying local union dues before the strike was 
inaugurated, have had their names taken from the roster, 
and are therefore not entitled to receive strike benefits 
under the rules of the National Brotherhood of Opera- 
tive Potters. 

Members of the United States Potters’ Association 
represent a productive capacity of approximately 650 
kilns, more or less. It is said to be a matter of record, 
that under the old wage scale, the manufacturers paid 
out in wages an average of $1,000 per kiln every two 
weeks, or $650,000 every fortnight. 

Against this picture is now placed one where 5,000 odd 
pottery workers in the general ware industry are receiv- 
ing $10 per week strike benefits, or $50,000 per week, or 
$100,000 every two weeks. 

And again, there are perhaps 2,500 workers in the san- 
itary branch of the pottery industry, all affiliated with the 
National Brotherhood of Operative Potters, who are en- 
titled to strike benefits of $10 per week. On this basis, 
approximately 7,500 pottery workers are entitled to a 
strike pay of $10 per week, or at the rate of $75,000 per 
week, or $300,000 every four weeks. 

The defense fund of the Brotherhood, as of its last re- 
port, was placed at $750,000 more or less. There are 
other funds in the possession of the Brotherhood, which 
if added to the defense fund might augment the defense 
fund to perhaps $1,000,000 more or less. On this basis 
deductions can easily be made. 

Asa matter of fact, the Brotherhood, instead of having 
an income, under existing conditions has quite a heavy 
expense. It is also known that the organization during 
the past years has invested its surplus resources in some 
most excellent securities, and it is no secret that commer- 
cial paper houses have made overtures to buy any part 
of these holdings the organization might think it expedient 
to sell. 

As these words are being written, there is absolutely 
“nothing stirring’? to indicate that work in any plant 
affiliated with the United States Potters’ Association will 
resume. John T. Wood, president of the National Broth- 
erhood of Operative Potters, in an interview with the 
CROCKERY AND GLASS JOURNAL this week declared that 
no overtures had so far been made to the officers of the 
Brotherhood by any local union to submit another refer- 
endum vote to the trade to vote on the question of re- 
turning to work at the old scale of wages, together with 
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‘ resume operations on or about Nov. I. 


_the Brotherhood headquarters in East Liverpool, Thurs- 


suggested changes in working conditions as had been 
agreed to during the recent wage conference at Cleve- 
land, O. 

It is recalled that should eight local unions ask that 
another referendum vote be taken, that such would be 
sent out by the officers of the Brotherhood. Member 
plants of the United States Potters’ Association are very 
firm in their announced intent not to waver from their 
original offer to the Brotherhood, that is to say, offer to 
operate plants on the old wage scale basis. 

Officials of the Brotherhood admit they would like to 
see all the potteries in operation. Manufacturers are of 
the same opinion. But that common ground has not yet 
been reached. As has been written before, there is no 
change in the situation in the generalware industry at 
this time. | 


Gorge B. Fowler, sales manager for the Carrollton | 
Pottery Co., accompanied by his family, spent the last 
week end in East Liverpool, guests at the home of Mr. 
and Mrs. Herbert K. Connor. 


Lifting of the embargo on shipments, other than coal 
and perishables by the Pennsylvania railroad, had little’ 
effect upon this district. Flint and spar mills who supply | 
ceramic plants other than generalware potteries have 
been permitted to load, but there is no ware being shipped. - 
A few parcel post packages are being sent out, and now | 
and again a package is sent by freight, but the volume 1 is 
so small it amounts to almost nothing | 


Reports are current in the East Liverpool district that, 
the Chelsea China Co., at New Cumberland, W. Va., will 
This plant has 
been idle for quite a period. It is also said that the 
sagger department of this plant is to resume operations 
immediately. A general line of vitreous china hotel ware, 
both plain and decorated, is featured by this company. 


The Strike Situation 
The only new feature in the general ware pottery strike 
this week seems to be the rush of the idle workrs to re-| 
ceive their strike benefits for the first two weeks’ period. 
Only a comparatively small number of those on strike will 
not receive benefits. The strike order for the sanitary} 
branch of the industry is expected to go forward from! 


day. This strike will become effective November 1, and 
will. affect probably 3,000 people, of which 2,500 are 
members of the Brotherhood and entitled to strike bene-| 
fits. With five thousand workers in the general ware 
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adustry drawing benefits, there will be approximately 
eventy-five hundred workers receiving benefit checks 
fective November 1, or at the rate of seventy-five thou- 
and dollars weekly. No step has been taken by either 
,e labor committee of the United States Potters Asso- 
lation or the executive committee of the Brotherhood 
discuss the future. General ware pottery offices are 
iiet. Practically no ware is being packed and but a 
w inquiries for ware are being received. 


Survey of Kaolin Deposits 
In the course of a survey of the kaolin deposits east 
the Mississippi River, conducted by the United States 
areau of Mines in an endeavor to locate American clays 
at could be substituted for imported clays, it has been 
und that New Jersey white clays are finest in grain, 
en clays from various states in the following order: 
torgia, Florida, Pennsylvania, South Carolina, Mary- 
ad, Virginia, North Carolina, and Mississippi. The dif- 
rent clays from Georgia, Florida, Pennsylvania, South 
(rolina and Maryland vary from extremely coarse to 
(tremely fine clays. All the clays tested from Virginia, 
laware, North Carolina, and Mississippi were coarse 
gained. In investigations to determine the possibilities 
( improving the color of American clays after firing, it 
us found that 73 of the 80 clays tested burned to a fair 
\uite color, after refining the same by elutriation. A mi- 
Qspic examination of the clays showed that the North 
(rolina, Delaware and Maryland kaolins were similar to 
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water. We 


PAPERwhite Narcissus growing in 
have other kinds for this same purpose. 


F. RYNVELD & SONS, Dept. G, 61 Vesey St. NEW YORK 


AMM MMMM MUU 


Double Your Sales 
Bulbs and Bulb Bowls 


Paperwhite Narcissus 


We are actual growers and the largest importers 


Send for copy Merchants Catalog listing a 
complete line of popular Dutch, French, 
Japanese, Chinese bulbs and roots 
fine line bulbs and vases. 


Order now and enjoy full selling season. 


You can make money on our line. 


the English kaolin in that they are composed of coarse 
crystalline kaolinite particles; clays from New Jersey, 
South Carolina, Georgia, Mississippi, Virginia, and Flor- 
ida are composed largely of aggregates of fine grained 
kaolinite. 


Decorative Baskets in Demand 

Interest in Japanese decorative baskets, which had a 
considerable run a year ago, is again reviving and good 
orders for the holiday trade are being taken. The bas- 
kets are being widely used for sewing purposes, but some 
importers have placed additional artistic touches which 
make them adaptable for a wide variety of uses. 
display of the baskets showed them to be lined with silk 


One 


in the more expensive ones and sateen in the cheaper. 
The contrasting effect of the fabric with the brown of 
the baskets is very pleasing. One large manufacturer of 
toilet articles has utilized the baskets as a container for 
a complete assortment of women’s toilet requisites. This 
combination is said to have been very effective. 


McCrory Stores Sales 
The McCrory Stores Corporation reports sales for the 
month of September amounting to $1,385,886, an increase 
of 29.64 per cent. over September, 1921. For the first 
nine months of the year sales stood at $11,135,035, an 
increase of 19.34 per cent. over the $9,329,075 sales for 
the same period a year ago. 
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Now ready 
for delivery 


Also 
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HERE THE 


CRYSTALOP MAN'S GLASS FACTORY ACTIVITIES 


INGENUITYBE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


M. K. ZIMERMAN, REPRESENTATIVE 


the last week, come reports of continued activity 

in the production end of all glass factories. The 
demand for holiday merchandise is now at its height, and 
heavy shipments will continue until December. Blown 
and stemware is in very active request, while the novelty 
lines continue to be in increased demand. 


Fei all sections of the Pittsburgh district during 


Because of increased business which is being received 
by the Imperial Glass Co., of Bellaire, O., the company 
has arranged to place an additional furnace in operation. 
This is to be done at once, and it will result in the number 
of employes being increased. The entire general line of 
the Imperial has been moving actively, and increased pro- 
duction is a matter of necessity. 


The line of Junior floor lamps, which is being made 
a leading feature with the Pittsburgh Lamp, Brass & 
Glass Co., is in very good request for the holiday trade. 
This line is to be had in an assortment of standards, and 
also shades, all of which is making it a big item for the 
department store trade. The entire line of Junior lamps 
is being displayed in the local sample room of this com- 
pany in the Chamber of Commerce Building, in charge 
of Robert G. West. 


It is beginning to look as if fewer lines of pottery will 
be featured at the annual Pottery and Glass Exposition 
here next January. Reports received here this week in- 
dicate that unless there is an adjustment of the strike in 
the general ware industry, the manufacturers will hesi- 
tate to confirm reservations at the Ft. Pitt, which were 
booked tentatively when the “ show ” closed last January. 
The same situation will also prevail concerning the Chi- 
cago exposition in February next, should this situation 
come to pass, the displays will be almost glassware ex- 
clusively. 


John J. Prouts & Co. have opened a new jewelry store 
in Canton, O., and are making a special feature of cut 
glassware, blown and stemware and open stock dinner- 
ware. 


Practically all glass manufacturers who are concerned 
in marketing general lines are now actively engaged in 
developing new ideas to be presented the trade in Jan- 
uary. Some of these items, however, may be ready for 
the trade in December, but deliveries will not be made 
until next year. The table glass factories will show a 
number of new lines, while those manufacturers who 
feature novelty lines will, it is believed, have a greater 
variety to display than heretofore. The demand for the 
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novelty lines during the last season has been more activ 
than some of the distributors thought. 

Local glass jobbers who feature hotel ware also ar 
not drawing from their stocks and with replacement, 
being very few. “Unless we get some merchandise i1 
soon, we'll be cleaned out of all staple items in hote 
ware,” one jobbing house reports. 


When the embargo on the Pennsylvania railroad wa 
lifted here last Thursday a considerable amount of glass 
ware went forward. There was a delay in forwardin; 
carlots and less than car lot shipments of glassware dur 
ing the 10 days of the embargo, and a lot of ware ac 
cumulated in the meantime. All of this stock, or at leas 
the major portion of it was holiday goods. 


All the blown and stemware which will form a part o 
the service on the United States Steamship Leviathay 
will be furnished by the Tiffin, O., plant of the Unite 
States Glass Co. Salesmen for this company are noy 
on their late fall trips, and are carrying full lines. 


The United States Court of Appeals, meeting at Philz 
delphia, has just handed down a decision reversing th 
judgment of the Western District Court which met her 
in the case of the Macbeth-Evans Glass Co., again: 
the L. E. Smith Glass Ca., of Mt. Pleasant, Pa. Th 
Court of Appeals has also issued directions to reinstai 
the bill and enter a decree in accordance with the opinio: 

This was an appeal from a decree of the lower cour 
holding “invalid for want of invention ” letters a 
for an automobile headlight lens. 

The object of the patented device is to bend the ligl 
rays emanating from a parabolic lamp casing and to di 
fuse them laterally so as to reduce the glare in the ey: 
of persons approaching, and the better to illuminate tl 
road and its sides. 

The question at issue was whether three clean 
previously devised, but now combined for the first tin 
by the disputed Evans patent, conjointly produced a ne 
and useful result. It seemed to the court that they d 
produce such result, and that the production of this r 
sult amounted not only to mechanical skill but also i 
vention. 


Portables galore will be made a leading feature of t? 
electrical exposition which will be held in Motor Squa: 
this city the week of Nov. 4-11. It is proposed to ma? 
this event the greatest display of lighting effects for t? 
home ever assembled at one time in the Pittsburgh d- 
trict. Portable manufacturers from all parts of t 
country are arranging to maintain displays during t 
week of the exposition. 
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Merchandising News from the Retail 


Stores 


‘ales Notes Which Show What Well Known Shops Are Doing to Promote Trade—Novelties and 
port Sets Are Seasonable Features—Gift Shop Goods in Glass and Silver Well Displayed 
—Many Sales of Furnishings and Housewares and Lamps Now On 


t 
' VERY seasonable window is being featured by 
AY The Dennison Mfg. Co., 26th St. & Fifth Avenue, 

showing a life-sized witch made entirely of paper, 
ressed in the traditional black costume, with tall mother 
pose hat, long black cape, red lined, paper wand, and 
ace of flesh colored paper; strings of grey curled paper 
brve for the hair. Altogether this figure is very realistic 
ad attracting considerable attention. The background 
{the window shows a chimney made of red paper repre- 
ynting bricks, while in the foreground is a tripod, sur- 
ounded with black paper cats, bats, owls, and large sun 
owers, used for decorations, add to the scene. Another 
indow displays a huge pumpkin lantern, with Hol- 
iwe’en souvenirs, tabby cats, small pumpkins, lanterns, 
'c., distributed among the numerous other favors suita- 
le for the festive occasion. 


In the seventh gallery of John Wanamaker’s housefur- 
‘shing department, J. W. Thorpe, buyer, there is an ex- 
emely interesting display of brass and iron goods for 
den fireplace equipment that is persuading shoppers at 
iis season. Solid brass andirons, in the most fascinating 
ks signs, suitable for the popular log fire, English fire dogs, 
“ass sets consisting of poker, shovel, and tongs, in attrac- 
‘ve designed stand, from $16.00 up. Brass wire fenders 
ad screens and a variety of smaller brass and iron arti- 
es, make this section of the housefurnishing department, 
specially enticing during the fall season. A special sale 
FE housefurnishings on this floor has brought a large 
‘tendance of shoppers who are anxious to take advan- 
ge of popular prices; aluminum ware, enameled ware, 
vass and nickle goods, brushes and other kitchen utilities 
ve well displayed, as is also a full line of electric goods, 
»pper percolator sets; tray, percolator, sugar and 
veamer, at $45.00, in attractive shapes, at $8.75 and 
(3.50, and a large assortment of other less expensive 
‘a devices have a conspicuous showing. 
A marvelous October sale of china, glassware and 
mps at Koch & Co., 125th St., E. A. Ardrey, buyer, is 
sowing dinner sets, stemware and lamps at unusual 
vices. The ever popular blue bird decoration, Ameri- 
‘m porcelain, is seen on luncheon sets with floral borders 
_ $2.24, 31 pieces; dinner sets, 100 pieces, fancy border 
coration, American porcelain, at $14.75, also other sets 
‘ith floral and conventional design borders, 50 pieces at 
49, and 100 pieces at $32.50. A large assortment of 
‘rench and English sets gold banded and border decora- 
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tion, French sets vegetable dishes, handles in coin gold, 
100 pieces at $59.00 and English sets gold line at $29.50. 
The glassware comprises refreshment sets, light cut glass 
in floral pattern at $2.45 and lemonade sets, jug and six 
tumblers, at $3.45; imported cereal sets, fifteen pieces at 
$3.95, add to this extraordinary sale. In the lamp division 
there is a large variety of floor, table and bridge lamps 
with shades in all the bright and somber colors, combin- 
ing fringe and attractive trimmings in their makeup; 
electric floor lamps at $14.45, junior floor lamps at $26.75 ; 
bridge lamps, polychrome finish, adjustable arm and silk 
shade, at $9.75, comprise some of the popular prices. 


The housefurnishing department, fourth floor, James 
A. Hearn, 14th street, J. P. Instine, buyer, houses many 
lines of kitchen wares at attractive prices; wooden ware, 
enameled and tinware, bathroom fixtures, aluminum 
ware, mops, dusters, baskets, in a large variety of sizes, 
hampers, sewing and laundry baskets, all at good values. 
Aluminum roasters specially priced at $1.00, preserving 
kettles from $1.29 up, white enameled sauce pots at $1.71, 
are some of the attractions offered. An extraordinary 
assemblage of electric percolators, grills, toasters and 
other special electric articles have a large division in this 
department, which is one of the firm’s most enticingly 
priced sections. 


In the basement of the housefurnishing department of 
R. H. Macy & Co., W. G. Browning, buyer, a full line of 
English, Japanese and American pottery teapots are on 
sale. Japanese teapots, straw handles, at 19 and 23 cents, 
English brown ware at 08 cents, floral decorated and blue 
and cream colored. This is one of the most comprehen- 
sive collections of pottery teapots at special values shown 
for the season, featuring every size in attractive shapes. 

On the street floor of Abraham & Straus, there is a 
most attractive sale of imported plated silverware for dis- 
tinctive gifts, comprising sugar baskets, glass lined, at 63 
cents; fruit bowls at 74 cents; nut dish, glass lined, for 
candy as well, at $1.17; candle sticks at 29 cents, boudoir 
size; fruit bowls, open weave pattern, at $2.47; bud vases 
at $1.28, urn design and glass lined, and a number of other 
unique objects for tokens of individual charm. The street 
floor, china department, buyer H. J. Moscovitz, there is 
an unusual assemblage of imported dinner sets. French 
sets, 100 pieces, at $49.95. These sets are beautifully 

(Continued on page 34) 
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Welle, INOS WIS 
IPAOUIMIMEUROG ICO) raves 


ANNOUNCE 
The Removal of Their 
New York Office and Salesroom 


to 


ops Ie ile Wet eNOS 


Between 30th and 31st Streets 


New Telephone: 
LONGACRE 10183 


ay 


SPE GIALENOTICE 


Co-incident with their Removal they 
also announce the Discontinuance of 
their Retail Department 
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A popular moderately priced pattern 

for immediate delivery in Dinnersets 

and Open Stock from the well-known 
factory of 


i HEINRICH & CO. 


To 
SELB Selb, Bavaria H&G ’ 


BAVARIS 


Also a number of other patterns. 


William G. Mueller, inc. 


SOLE AGENTS 


49-51 West 23rd Street 
(Entire Fifth Floor) 


New York | 


| 
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' SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 


We import direct 
and have a complete 
stock at pre-war 
prices of the famous 
gold medallion and 
Blue and White 
Canton, 

Write for Price List 


Gold Medallion Dinnerware 


= SS a 


7-9 Mott St. Chinatown New York 
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Novelties of Beauty from Many Shops 
in Fascination Lane 


A Page of Selected Items Gleaned from Many Dependable Sources and Representative of the Best 
Offerings of Master Craftsmen in Art and Gift Goods Which Will Attract Your Trade 
and Persuade Them to Buy 
By Breatrice MiLLER WISNER 
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Encrusted Glassware in Fine Cutting 

A novelty in decorated glassware has been accom- 
lished in the extremely delightful hand hammered silver 
nd gold encrusted patterns overlaid on various colored 
norders, by the W. F. Hayes Company, 32 South 3rd 
ivenue, Mount Vernon, N. Y. 
hows colored bands with the silver and gold encrusted 
vatterns in artistic designs. The colors are beautiful blue, 
ellow, pink and lavendar. This glassware is exquisite, 


This fine cut glassware 


a fine cutting and novel designs in a variety of shapes. 
“he striped pattern for the body of boudoir sets, colored 
order with overlaid silver and gold encrusted effect, 


_ very attractive and unique. The stemware; goblets, 
“ine glasses in various shapes has an appealing influence 
a fine cutting and bordering of gold and silver. For 
ppropriate gifts where distinctive patterns, delicate col- 
cing and novelty in decoration is desired, this unusual 
lassware appeals to the fastidious Gift Shop, and is most 
esirable for wedding and anniversary tokens. Fine cut- 
ng and elegance in workmanship in applied art is the 
ass-word for the Hayes glassware. A visit to the sales- 
»oms where a comprehensive collection of the firm’s 
/assware is displayed will prove satisfactory and inter- 
sting. 


Bulbs a Gift Shop Specialty 

_ There is nothing more enticing or lovely than the 
veet flowering blooms produced from bulbs. No one 
in resist the alluring beauty of these flowers grown 


from bulbs supplied by F. Rynveld & Sons, 61 Vesey 
Street. The most extraordinary collection is offered 
in every variety, including either imported or domestic 
from the firm’s own nurseries, which are suitable for the 
season’s planting. A varied assortment ready for early 
fall planting, comprises hyacinths, tulips, daffodils, crocus 
and for later planting, Chinese sacred lilies, peonies, Japa- 
nese hardy lilies, etc. Gift Shops are making bulbs a 
special feature, to readily sell the decorative bowl or 
glass flower container. For interior decoration and for 
special anniversaries where the dining table is a potent 
consideration, there is no adornment so effective or dec- 
oration so noticeable as these seasonable bulbs. The 
dainty fragrance which emits from these delicate blos- 
soms brings the summer season back with refreshing per- 
fume, and has popularized the bulb with the most ex- 
clusive users. Flowers have a natural charm all their 
own and when used to intensify a decorative scheme, 
they serve a most alluring purpose. The above concern 
is always ready to supply a variety of these bulbs for 
the season’s demand. A comprehensive catalog will be 
sent on request and colored lithograph display cards, 
showing the flowers produced from the various bulbs in 
true coloring, will be sent with every order. A line of 
attractive bowls and vases is also offered at popular 
prices. 
Extraordinary Majolica Ware 

In a spacious room of the Park Avenue Hotel, 32nd 
street and Fourth avenue, M. Berardini is displaying a 
most attractive assemblage of imported majolica ware. 
The assortment comprises baskets, jardineres, both large 
and small, vases, boudoir and large reading lamps with 
figures surmounting the body of the lamp and beautiful 
shades in artistic designs, in coloring and tone to har- 
monize with the lamp, adds a delightful note to the light- 
ing effect. A noticeable feature of most of the objects 
is the basket weave design, decorated most profusely with 
flowers, entwined about the handles or around the edge 
of the baskets and jardinieres, This is a decoration en- 
tirely different, as the flowers are highly embossed and 
delicately tinted, making a most unusual ceramic ap- 
plique trimming. For gifts of a dainty and distinctive 
elegance, nothing could be more desired than a selection 
from this collection. A visit to Mr. M. Berardini’s room 
can only give the real and worthy value of these extra- 
ordinary importations, which are interesting buyers seek- 
ing imported majolica ware of the highest artistic merit in 
beauty of design and decoration. 
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MADE IN JAPAN 


7 O-iental Incense 
and 


Incense Burners 
of 
All Descriptions 


For The Fall Season 


E are displaying a more ex- 
tensive variety of “the ever 


; ; : SEND 7 AMINE 7 
popular gifts in hand painted SEND FOR CATALOGUE 
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ture direcs 
tions given | 
with every | 
recipe. : 
Be prepared to meet the demand 

WRITE FOR PRICES 


New England Cookery Guide and 


Oven Indicator. 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 


Cooper Oven Thermometer Company 
No. 2 Main St., Pequabuck, Conn. | 
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china” than ever shown heretofore. 

In conjunction with this line we NARA TRADING COMPANY 
= have also augmented our selection 32 UNION SQUARE NEW YORK 
: of flowers, lacquer goods, bronzes, MMMM 
etc. In a word, our display is now | 
a yy com p l ete . 2 SU... 
: Your inspection will prove quite : A Real Sales Getter 
: profitable if for no other reason : 
= than to acquaint you with our new E A Revelation to the Housewife 
2 presentations. = A combina- 
= = tion of a fine 
= It is our earnest opinion that this = collection of 
= . ; = old fashioned 
; class of merchandise will not be Z New England 
= plentiful this fall. We suggest, = sae in 1n- 
= = ex orm 
: therefore; san early ‘call. = und eriihe 
= = proper head- 
= = ings and a 
= e Portabley 
= a = Type Oven 
= s Thermo- 
= meter. 
= = Time and 
2 2 “ WHITTIER ” tempera- 
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BOSTON NEWS NOTES 


By 


R. B, Hemenway, Representative 


BOSTON OFFICE 
98 
MAY STREET 
NEEDHAM 
MASSACHUSETTS 


optimistic in the face of the threatened shortage 

of holiday pottery. Stock pattern on the whole 
e in pretty good shape and there is no dearth of glass- 
are to supply the Christmas trade. There does not 
em to be a great quantity of German goods offered but 
e retailer seems to think he will have plenty of goods to 
pply the holiday wants. Here and there one may hear 
the old conflict between the buyer and the merchandise 
an but the doors will probably stay open for a little 
nile longer even if the strike does continue. It’s the 
-ddleman and the manufacturer who is doing the wor- 
ing these days. He says sure we've got business 
‘ough but what’s the use if you can’t ship it. But— 
| adds with a smile that they will clean out all their old 
iff and we'll get our innings later. 


Ne ENGLAND buyers on the whole seem to be 


Arthur F. Ellis, for twenty years a buyer for Amy 
Izelow and Washburn at Salem has tendered his resig- 
rtion and announces that he has bought the E. J. Rol- 
| Kitchen Furnishings Store in Salem and will go into 
-siness for himself. The best wishes of his many friends 
g2s with him. The Rollins store has a fine reputation, 
eablished by nearly forty years of square dealing, and 
)-. Ellis’s success is assured. 
Arthur St. Louis, buyer for the James Edgar Company 
¢ Brockton was in town during the week, as was D E. 
Fyant of the W. W. Mertz Company of Torrington, 
( 
Charles Conant of Porteous Mitchell and Braun of 
Irtland made a brief stop in this city, while returning 
tiais home from New York with Mrs. Conant, and Wal- 
t} Hallowell of C. T. Sherer of Worcester was here to 
iiroduce Mr. Michaelson, his new assistant, to some of 
t| scouts here. 
Some of the other buyers in town are John Lowry of 
Iwry Brothers, Fairfield, Maine; John Hall of the 
Separdl Company, Providence, and Mr. Maker, who has 
jt taken over the dinnerware and pottery and part of 
tl glassware for the Bon Marche at Lowell. 
aeorge E. Homer, jeweler, of 15 Bromfield street, has 
aled a line of giftshop articles and novelties and favors 
al can now be found in the new Homer building at 45 
\nter street, where his store occupies the entire first 
or, 


Nordan Marsh Co. employes will hold a carnival, “A 
unty Fair,” at Mechanics’ building on the evening of 
tober 26, in aid of the Mutual Benefit organization 


maintained by that company. 


Supper will be served and 


dancing is to follow the festivities 


A. Stowell & Co., jewelers, at 24 Winter street, cele- 


brated their 1ooth anniversary last week commemorating 
the founding of the business by John J. and Abel Stowell 
on Main street, Charlestown. When the first quarters of 
the firm became too small a branch store was opened on 


Winter street not far from their present building. 


This 


store was opened just 41 years after the business was 
established and now after 60 more years the firm is not 
only one of the best known in New England but is 
throughout the entire country. Charles S. Cook, presi- 
dent of the company, is one of the 25 employes who have 


been with the company for more than 25 years. 


He be- 


came associated with the Stowell company when but 14 
years of age and has passed through all the various 
grades until he is now at the head of one of the largest 
organizations of its kind. 


Murt Lovell of the U. S. Glass is receiving congratu- 


lations this week on the advent of a little glass salesman 
in his family, Mother and son are doing finely. 
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NARCISSUS, 


Paper White 
LARGE FLOWERING TYPE 


For Growing in Pebbles and Water 


Extra-large bulbs of this popular variety, 
which can be sold until February. Especially 
attractive when put up with pebbles in bowls 
ready for growing. 


We offer sound, evenly-graded bulbs in orig- 
inal cases at the following prices for immediate 
shipment : 


15 em., Jumbo, $47.50 per case of 900 bulbs 
14 cm., Mammoth, $45.00 per case of 1000 bulbs 


We do not offer the smaller sizes 


30-32 Barclay St. 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchant 
Well Posted on the New Offerings Received From the Most Representative Sources 
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The Pyramid Silver Line 
Representing many strong features, the line of silver 
“ Sheffield Plate,’ on 


view at the salesroom of the Pyramid Silver Co., Fifth 


plated ware, commonly known as 


Avenue Building, is creating a good deal of favorable 
comment among buyers of this ware. The line is a par- 
ticularly strong one, including artistic shapes and the 
popular finishes. In candlesticks a very appealing num- 
ber is the new “ Dutch Silver’’ finish, embossed with 
quaint figures on a particular graceful hexagonal shape, 
which may be obtained in several sizes. Candlesticks in 
polished finish, tastefully engraved, are also shown in 
sterling silver, and several designs in vases in tapered 
bell shapes are particularly effective. A good showing 
of handled cake baskets in all popular sizes includes 
pierced border designs, plain polished and ornamented 
with Grecian key border. Another good moving item 
is a particularly attractive hexagonal bread tray, with 
hexagonal handle and ornamented with the Grecian key 
embossed border. Also employing the pierced border 
decorative treatment are footed fruit bowls in several 
sizes and shapes, with and without handles. A distine- 
tive punch set with high footed bowl, a footed cup and 
handled tray, in French gray finish with embossed scenic 
border in Grecian frieze effect, is well worthy of men- 
tion. Other items include cheese and cracker sets, com- 
bining a glass bowl, ornamented with light floral cuttings 
and fitted with silver covers. 
Glassware in Ebony and Gold 

Forming a delightful contrast in colorings, the newest 
items in fancy glasses are displayed at the salesroom of 
the Cambridge Glass Co., 184 Fifth Avenue, in charge of 
Alex W. Menzies and include a full line of fancies in 
ebony glass richly decorated with gold encrustations. One 
decoration consists of a %4-inch border in a finely exe- 
cuted laurel wreath treatment and gold edge band and 
foot. In another decoration a I-inch border encrusta- 
tion effectively employs a conventional rose design in 
combination with the gold edge band. The shapes are 
artistic and graceful and the items embrace all the popu- 
lar articles in fancies, such as candlesticks, fruit and 
flower bowls, high foot comports, vases and cheese and 
cracker sets. 


Thirty 


Italian Pottery and Art Wares | 


Emphasizing at once a note of novelty combined wit) 
artistic charm in both design and color, two new im 
ported lines which have just been opened up at the sales 
room of Koscherak Bros., 129-131 Fifth Avenue, ar 
proving fast movers. Attracting the eye by their quair 
shapes and decorations, in simple designs and_ stron 
colors, the Italian earthenware at little prices, sound 
a big appeal. There is, for instance, a tea set gail 
decorated with a lemon yellow spout with brown handle 
and body decorated in all-over spray effect with olc 
fashioned blue and green flowers and green foilagi 
In the same primitive vein are unusual earthenware foo! 
ed fruit bowls, with pierced borders, with center decorz 
tion in full tones in the form of a basket of flower! 
fruit, etc., with green stripped handles. Likewise new ¢ 
the Florentine line of woodenware, consisting of fane 
boxes, candlesticks and wall plaques. The candlestick 
hand carved, and with bases decorated in dull blue, re 
and green are obtainable in many shapes and in sever, 
sizes. The boxes are hand carved and include powd 
boxes, stamp boxes, puff boxes and jewel boxes, wit 
hinged covers. Both the candlesticks and the boxes a) 
finished in antique bronze and the tops of the latter a’ 
decorated with reproductions of old paintings, in sul 
dued and mellow colorings. Quite unusual is an ir 
set, consisting of a tray base, two cased inkwells and’ 
stamp box with curved top which is decorated with’ 
reproduction of an old painting. A range of many d/ 
signs in wall plaques, in various antique finishes, fro 
ing madonna heads and religious groups, evidently 1 
produced from the works of Raphael, Reubens and oth 
old masters, completes a line that buyers of art and gi 
shop goods are finding unusually attractive. i 


Brilliant Prism Decorations Revived 


The delightful European form of decorating cande? 
bra, candlesticks and lamps with prisms for dining tal 
on festive occasions, or for other ornamentation is fi 
being revived and many designs are shown at the sal 
room of Francis H. Ruhe, 37 Murray street. The vi 
display comprises many varieties in white and color, 
shapes to suit the particular design of the candelal 
or lamp; long, triangular, oblong fluted edged and m . 
other attractive designs. These are the most brillié 
decoration for either plain or elaborately construc! 
lamp or candelabra, bringing back the old time pri 
decoration, a reminder of early lavish entertainments: 
dazzling illumination in exquisite rainbow coloring 
dining service at state dinners and royal receptions. 


THE CHICAGO MARKET a 


cy ETAIL trade in glass, pottery and housefurnish- 
2 ings in Chicago continued to show improvement 
during the past week. The cooler weather has 
ought the shoppers into the loop district and the bal- 
sce on the sales side of the sheet is improving. While 
lis a general thing for the retail business to improve as 
i> Fall progresses, there are some who are predicting 
fat this year’s Fall and holiday trade will equal or sur- 
iss the good years of 1919 and 1920. There is the usual 
degation of “ Early Christmas Shoppers ” 
seet, but so far none of the retail stores have started 
Vadvertise for Christmas Gift business. Last year, how- 
er, November first was the date the big department 
res began to carry the “ Shop Early” slogan. 
F the present writing there has been no change in the 
tery strike situation. Last week the wholesalers of 
cina and dinnerware were booking orders, subject to 
avroval after the strike. Others were speculating on 
il length of the strike and booking orders for three and 
s} months’ shipment. The demand for dinnerware is 
r/orted more active since the potters went on strike, and 
wolesalers stocks are being sought by many buyers. 
Ses of glassware in a wholesale way are also improving 
ache holiday season draws near. While the retail trade 
iiousehold utilities is brisk at the present time, whole- 
srs claim that the buyers are neglecting this market for 
ii time being, turning their attention to merchandise of 
tl gift nature and placing their re-orders for holiday 
sticks. 
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now on the 


/amples from the Continental Silver Co.’s line of sil- 
vd plated and copper ware are now on display in E. M. 
Mder’sshow rooms, 17 N. Wabash avenue. Mr. Meder 
hi the representation of this line in Chicago. 

he splendid progress being made in connection with 
th Second Annual Exhibit of glass, pottery, lamps and 
hésefurnishings for Chicago to be held next February 
the Congress Hotel, was reported at the last regular 
ting of the Chicago association, held at Mandel Broth- 


} 


tTea Room, Thursday of last week. The report shows 
< applications for exhibit space, or a total of 190 rooms 
ied for up to the present time. When it is realized 
h the association has only reserved 300 rooms at the 
| gress for the show, and that the event is more than 
hie months away, this must be taken as a strong indi- 
aon that there will be a full house at the Congress when 
exhibit opens in February. A few of the well-known 
t's who have already applied for their space are Ferdi- 
al Bing & Co., Crooksville China Co., East Liverpool 
eries Co., H. C. Fry Glass Co., Pyrex Glass Sales 
sion, C. C. Thompson Pottery Co., Fostoria Glass 


inc 


a 


J. H. SMytHe, REPRESENTATIVE 


CHICAGO OFFICE 


CLARK 
STREET 


Co., Pope-Gosser China Co., National China Co., Seneca 
Glass Co., Saxon China Co., Republic Stamping and En- 
ameling Co., Aluminum Cooking Utensil Co. and Lazarus 
& Rosenfeld. 

Discussion on the proposed change in the nature of the 
association, making it national instead of local, took the 
greater part of the business period of the meeting. The 
desire to change to a national association is urged by 
some members in order to secure the reduced railroad 
fares for buyers, granted by the railroads to national asso- 
ciations who bring in a given percentage of their mem- 
bers to meetings. The matter was finally referred to 
the Executive Committee who will report at the next 
meeting. 

Reports of the various committees were read and ac- 
cepted, and the meeting adjourned until the fourth 
Thursday of the month. 


The Gifts, Art Wares and Novelties Association of 
Chicago held a special meeting last Thursday night at the 
Palmer House. A large delegation of members was on 
hand to hear the report of the Nominating Committee. 
The report of the nominating committee was the prin- 
cipal business event of the meeting, and their selections 
for the officers and directors of the association for the 
coming year were as follows: W. C. Owen, for re-elec- 
tion as president; Ist vice-president, E. W. Steinbeck; 
2nd vice-president, M. Harris; 3rd vice-president, Karl 
V. Gambel; 4th vice-president, B. J. Cueny; treasurer, 
Mal Flesham, and secretary, J. W. Power. The follow- 
ing four were named to succeed the four retiring di- 
rectors on the board of directors: E. G. Patterson, M. 
Harris, Walter Larson, and Mrs. E. D. Leavitt. These 
nominations and any additional nominations that may be 
made from the membership body, will be up for election 
at the annual meeting of the association to be held on 
Oct. 28th. The Gifts, Art Wares & Novelties Associa- 
tion of Chicago will soon complete its first successful year, 
and plans will shortly be outlined for the 2nd Chicago 
Gift Show to be held in August, probably at the Palmer 
House. The work of W. C. Owen and the other officers 
who directed the work of the last show, has been praised 
by the members and exhibitors alike. 


The Irvin-Smith Co., of Chicago and New York, well- 
known in the toy and housefurnishing trade, went into 
the hands of the receivers last week. Statement of assets 
and liabilities has not been made public as yet. It is ex- 
pected, however, that following the period of receiver- 
ship, the business will develop a healthier condition and 
be continued, The Irvin-Smith Co. is a manufacturing 
as well as importing concern, being the originators of the 
Cootie Game which was so popular a vear ago. 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS* 


EADY TO 


PEOVER SRO, 


AG 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. BE. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicol, Mgr. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcAaH GLAss Co, 
Co-OPERATIVE FLINT GLAss Co, 
THm DuNCAN & MILLER GLass Co. 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chieago display with 
Ww. C. OWEN 
17 No. Wabash Ave, 


Q 
Qo 


& TOYSme 


HEYWORTH BUILDING 
Madison and Wabash 


BUY 
GLASSWARE 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


| 
Your Ad here will reach the 


trade you want. Phone Wabash 
860 for particulars. 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


JOYCE ART STUDIO 


Finest encrusted gold china work, Spe- 
cial lustre and gold band _ glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 


Etchings, Cuttings Phone f 
and Iridescent. Central 3497. 


| 
| 
/ 
| 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


i 


EADY 10 
fom} 


|THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpMuNDsS 
1319 Michigan Ave. 


This “card” can be made to yield 
i\big dividends. Phone Wabash 860 for 
‘rates, 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 
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14 ! tye 
THE SHOPS BUILDI 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co-; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240, 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


Gad 


9 \North 


lones ©, 


Wabash Avenue 
oe 
Chicago 
REPRESENTING 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


TO LET 
Why not Move In? 


Rent at Pre-War Level 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre, and hand 
painted china for gift shops and depart- 
ment stores, 
3620 Roosevelt Road 

Phone Nevada 7046 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 
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Dib Peeve ACN «ED 


ANTED—Live salesmen—for popular priced line of 
Aluminum Cooking Utensils—Commission basis. No ob- 
jection to man selling Non-conflicting Lines—(Pottery, China, 
Glassware, etc.). Box 209, care CrocKERY AND GLAss JOURNAL. 


ANTED-—A china decorator for banding, dusting, lettering, 
and firing in Chicago. Steady position. Good salary. 
Address E. Wolf, Inc., 919 W. Madison St., Chicago, Ill. 


BUSINESS OPPORTUNITIES 


ESTERN SALES CORPORATION covering the Pacific 

Coast States with principal offices in San Francisco, Cal., 
are desirous of representing a thoroughly first-class glass line 
and also cooking ware in their territory. Address Box 210, care 
CROCKERY AND GLASS JOURNAL. 


Merchandising News 

(Continued from page 25) 
decorated border pattern, with coin gold handles, also 
American porcelain dinner sets 100 pieces from $13.95 up, 
some colored borders and others gold lace patterns. A spe- 
cial sale of imported gold decorated glassware at 69 cents 
each, water goblets, tall footed ice cream and low footed 
sherberts are exceptionally attractive. The lamp division 
—F, S. Franklin, buyer—shows extraordinary values in 
dull rubbed mahogany bases with shades in soft colors 
in five different shapes, priced at $27.50 


The Tariff and Prices 

(Continued from page 13) 
reasonable profit. The distributing trade will follow. 
When the market dropped they reduced prices, and as it 
advances thev raise prices. Usually this means not only 
an increase in goods bought in a rising market but may 
include some merckandise in stock, for most merchants 
figure on replacement values. That’s the way supply and 
emand works. Whether you will take advantage of the 
present to buy a 1easonable bill of goods for the future is 
It is up to you, Mr. Merchant, to decide. 


Cc) 


another matter. 
hat’s your business. 


ae 


In the Mail Bag 
FPRILADELPHIA, PA, Oct. 2, 1922. 
Epiror Crockery & GLASs JOURNAL: 

We find that costs are advancing on so many of our 
materials, and, again, owing to scarcity of labor, which 
has compelled an advance of wages, that there is but one 
course for us to pursue under the circumstances and that 
is to advance our selling prices, as there has been no lee- 
way in connection with prices at which we have been 
selling during the past year to absorb these additional 
costs without advancing selling prices. 


In connection with the same, it is rather amusing to 
listen to the opinion and consider the attitude of some of 
the larger buyers when they are advised of these condi- 
tions. This morning we received an outline of the opin- 
ion given us by a few buyers of fair size, who are positive 
that the present flurry 1s but temporary ; but we are rather 
inclined to think that these gentlemen will be rather dis- 
appointed within the next few months. 
is the situation. The U. S, Steel 
Corp. advanced their labor wages 20 per cent as we all 
know. There was quite some criticism expressed, owing 
to this action, but those who did the criticising were igno- 
rant of the actual conditions. 


For instance, here 


First of all, before the war we were importing common 
foreign labor at the rate of about one million per year. 
The present rate, as you probably know, is extremely 
insignificant. Then again, during the war and since, the 
attitude of common labor has become very much different 
than formerly. It has become educated to pick its work, 
and as a result, a considerable percentage has drifted fora 
common labor to low-grade skilled labor ; and as the U. S. 
Steel Corp. puts it today, it looks very much as though 
not only they but other concerns as well will before long 
be compelled to offer a premium to semi-skilled labor 


to go down to take the common labor job. 
. . | 
Now, in the face of these facts, does it look as though 


we are going to be able to get lower priced materials? 
It surely does not look so to us and we think all fair- | 
minded buyers will soon become convinced of the facts 
that we need not look for anything but higher prices for 
quite some months to come, 

Yours truly, 


C. S. Porter Go 


The above letter, written by the treasurer of a well- 
known concern manufacturing tinware and dealing in 
house furnishing goods, raises a point which students of 
business economics are inclined to believe, indicates that. 
prices of practically all manufactured goods are now in 
the process of stabilizing at higher levels. The National | 
Industrial Conference Board has stated that a compila- | 
tion of wage changes reported by industrial establish- | 
ments in every field in all parts of the country, shows a 
striking nation-wide upward movement. The U. S. Steel 
Corp. raised the wages of common labor 20 per cent. and | 
the Surpass Leather Co. and the Dungan, Hood Co, have 
likewise increased wages 20 per cent. While the increase _ 
in the former affects common labor, the increase in the 
latter affects 15,000 workers, a large part of whom are | 
skilled and semi-skilled. This indicates that a higher | 
standard of living is steadily forcing semi-skilled w ages | 
upward, and a good many economists believe that it will 
establish prices on a much higher level than the pre-war 
basis of 1913-14.—Eprror. 


Business Briefs 


Mrs. Walter Ells has opened a variety store in the | 
Palace Theatre Bldg., Newport, R. I. 
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The Roessler & Hasslacher Chemical Company 


BRANCHES: 


Cleveland, O. Chicago, Ill, Trenton, N. J. 


New Orleans. La. 


Liquid Bright Gold 


e e 
Overstaze—C lors —Uerse | Minerals and Oxides 
Liquid Lustre Colors—Oxides and eh as 
Bodies for Decorating and Pottery, Glass, Enameled Ware, Tile, 
Coloring Clay Products 
Fac-Simile of Label. America’s Leading Ceramic Material House 
| “Mapr IN AMERICA.” HIGHEST GRADES. 
PP NTUUIIIITLILLLLLLLUULUITOULLLLLLCUO ULL UULCLLLULLULLLULCLLOO COLL CLL LLLLRLLL LOCAL. LCOS DOGMAMOOOOOOOOULODDUUOOOMMOTO DLL LAAMOOO LE LAMUOOOLALOLLOUUMOTTTTUOPONTTI I THONTTUUMMIUTTTUMMMMUUMMMMNTTTMMT MM TUUTMTMM UUM MTTUUTUMT LH MUCUTNOOT CUTS 
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; 


: Bryce Brothers Company 


MOUNT PLEASANT, PENNSYLVANIA 


NEW YORK OFFICE, 240 FIFTH AVENUE 


Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
Representative, Robert W. Corey 
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THE LIMOGES CHINA CO.,'SEBRING, O. 
REPRESENTATIVES: 


dy York, Edward B. Dickinson, 200 Fifth Ave. 
Chicago, John G. Edmunds, 1319 Michigan Ave. \ 


Pittsburgh, Pa 


UT 


NEW YORK 


Philadelphia, Pa. 
Kansas City, Mo. 


CHEMICALS 


Boston, Mass. San Francisco, Cal. 


CATIONIC LUELLA PLC LUG LUGO LLU LC UPC ALEC Lo Lo Lob Do 


| Manufacturers of 


Blown Lead 


Glassware 
In Crystal and Colors 


TRAVELING REPRWSENTATIVES: 


W. H. Duval Myric W. Bryce Harry C. Smallwood 


UOTE eee eee 


We 


ee Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper” Caps 
ALSO CELLULOID DISCs. 
We carry about fifty stock sizes of caps; and 


are also prepared to supply special sizes to 
order, Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The fire which- damaged the variety store of Douglas 
lazier, Medford, Mass., last week to the extent of over 


$000, is believed to be of incendiary origin. 


Charles Klarsfield has been succeeded by a new cor- 
f-ation, the Albany Toy & Novelty Co., 63 Hudson ave- 
02, of which he is the president. 

| 


IK. A. Hodges has purchased the Lee Davis variety 
s|re at Heber Springs, Ark. 
) 


| 


| 


Mannheimer Bros. Department Store, Wilmington, 
Del., has been incorporated with a capital of $1,800,000, 
the incorporator being the Corporation Trust Co. of 
America. 

The Lubash Shop, Hoboken, N. J., of which Sol Lu- 
bash is the head, has been opened at 218 Washington 
Street with a general stock of goods including crockery, 
glassware and housefurnishings. 


J. C. Penny Co. have opened their 372 store at Center- 
ville, Ia., under the management of F. E. de Bauernfeind. 


Thirty-six 
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New York Directory 


IMPORTERS 

FERDINAND BING & CO/S. Successors, 
67-69 Irving Place, near 18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 

EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots 

GEO. F. BASSETT & CO., 73 Barclay 
St. 

“The Dinnerware House of America.” 

L. D. BLOCH & CO.. 37-41 East 18th St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 

CONTINENTAL CERAMICS CORP. 
Representing F. Thomas-Marktred- 
witz and K. P. M., Waldenburg. 149 
Fifth Ave. 

COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 


stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 

HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


ee ee C. KUPPER, 39-41 West 23d 
t. 


Earthenware and 


Ahrenfeldt French China. 

MADDOCK & MILLER, 39-41 West 23d 

St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

G. E. MEISSNER, Importers and Com. 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 

MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 

Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Tele- 


Alfred G. Mo- 


WM. S. PITCAIRN CORPORATION, 


104 Fifth Ave. 
Grindley, Doulton. 


Furnival. 


The Fifth Avenue 
Building 


Uptown Headquarters 
for the 


Pottery Glass China 
Metal Goods and House- 


wares Trades 


BUYER’S BUREAU INC. 
INFORMATION 


on 
CHINA—GLASS—SILVER 


Room 415, Fifth Ave. Bldg. 
Telephone: Gramercy 6413 


ROSENTHAL CHINA CORP. 


Representing Rosenthal Selb. Ploes- 
berg and Kronach. 149 Fifth Ave. 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS. 42, 44, 46 Warren 
and 116 Chambers Sts. 
Importers and Manufacturers. 
TAIYO TRADING CO.. Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 


Special- 


Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823, 
Chicago Office, 327 West Madison St. 


B. TOMBY. Inc.. 9 East 47th St.. Repre. 

senting: 
Royal Berlin, Royal Dresden. Lorenz 
Hutschenreuther, Koenigszelt. Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 

JUSTIN THARAUD, 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON. Inc. 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART CO., Cox & Company, 
Representatives, 120 Fifth Ave. 

“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 
CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 


Manufacturers ‘‘ Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 

ECONOMY TUMBLER CO., Morgan- 
town, W. Va. Cox & Co., Representa: 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 
FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 


Pressed and blown glassware. 

Nixon, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 

Ave. 

Lighting glassware. glass specialties. 
LANCASTER (0.) GLASS CO., Fred 

Skelton, Representative, 200 Fifth Ave. 


Pressed ware, lamps, tumblers and 
novelties. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSW ARE 


ARMOR BRONZE CO.. Factory, Gar- 


patterns. 


John 


wood. N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized lamps, 


lighting fixtures, art objects, book- 
ends, etc. 
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THE FOUR STANDARDS 
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department manager once remarked in my hearing, 
'“ That in 75 per cent. of department store sales that 
1 made, the customer enters the store without a clear 
I: of what she is going to buy.” This is very probably 
(far from the fact, and neither is it an unusual state 
{mind. Unquestionably a very large number of cus- 
Jers enter a store having a general idea of what they 
it, but depend upon viewing the display of merchan- 
i to find the particular item which fulfills most com- 
lisly this general idea. And when you come to think 
it this point, there is a good deal of practical sense 
hwn by customers who thus prefer to look over the 
(k which a well posted buyer has combed many 
kets to assemble for her examination. Some 
uomers, having made up their minds fully as to color 
n quality and shape and pattern, enter a store and ask 
that specific article. But only a comparatively few 
O his. Most customers come in and look around and 
ita dinner set, glassware or a lamp only after the 
everate elimination of several numbers. And the higher 
quality of merchandise bought, the more deliberate 
Alctitical the majority of customers usually are. 
| 
j is or should be one of the axioms of a good sales- 
‘yerson to follow the customer’s mind as the sale 
ltcs Perhaps the customer may desire a blue 
in base but not a blue silk shade. She may want a 
colored shade or almost any colored shade. But if 
€s uncertain about the color she wants, it is up to 
salesperson to show what the store can offer, and 
sist the customer to decide upon something appro- 
i that will insure the customer’s satisfaction. This 


le retail salesmanship of merchandise a well posted 
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is not always an easy thing to do. If the customer talks 
freely and tells the salesperson something about the fur- 
nishings of the room she wants the lamp for, any one 
possessing an eye for color harmony can help the cus- 
tomer decide. But many customers do not talk freely, 
some scarcely at all, and it is up to the salesperson to 
try and draw the customer out and give a vague idea 
some definite form. This is the finesse of salesmanship. 


OWEVER, in selling a customer not only merchan- 

dise but service and satisfaction with it, the sales- 
person should not overlook the four standards by which 
customers decide the purchase of anything. It may be 
taken for granted that all customers desire.to obtain the 
most of a certain value, or characteristic she may have 
in mind, for the least money. These standards are suit- 
ability, attractiveness, quality, and price. This is the 
logical order in which the several factors of most mer- 
chandise are grouped by the majority of customers. The 
first three may be varied as to first, second or third 
choice. But the item of price is usually the last and 
least consideration, providing the appeal of the other 
dominating factors are strong and made stronger by 
proper display and intelligent selling talk. 


HERE is, of course, a great difference in the way 
customers value these standards. Some are par- 
ticularly attracted to novelty in color and form, others 
are more interested in its style, while others prefer qual- 
ity. The important thing for the salesperson to remem- 
ber is that every customer is sold by these standards. 
Perceiving this it is the object of good selling to “ size up” 
(Continued on page 34) 
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Selling Goods on the Road Is No 
“Cake Waters: Woo 


Traveling Salesmen Tread No Rosy Road But Are Often Compelled to Absorb Many Jolts ; 
Jars Handed Out by Kidding Customers—Here Are Some Experiences Reported by W 
Known Road Men 
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lives of traveling salesmen are not so rosy as they 

might be, it is doubtful if many persons realize the 
number of things that rise to plague “knights of the 
grip” in the course of their rounds. Many interesting 
examples of these things could be compiled by salesmen 
under the general title of “ Some bumps I have met and 
jars I have encountered.” Take a recent experience of 
a well known china salesman which, although it ended all 
right, caused him considerable mental anguish before that 
happy result was reached. 

“T took a new job a few weeks ago,” he said yesterday, 
“and on the first trip out the manager thought it would 
be advisable to go along with me. I did not like the idea 
very much, but of course it was not up to me to say so. 
We were under instructions from the head of the busi- 
ness to push certain lines of semi-novelties that had not 
been selling very well, and I was all primed up with 
selling talk along that line. The first buyer we ran up 
against knew the sales manager and greeted him pro- 
fusely, but he gave me a kind of ‘ Who-is-this fellow?’ 
smile. 

“I felt in my bones that something was going to 
happen that would not be very pleasant for me, but I 
took a deep breath and waded in. Afterward the manager 
was good enough to tell me that I pulled off some of the 
best selling talk he had ever heard, but so far as the buyer 
was apparently concerned I might just as well have been 
a monkey on a stick. All the time I was talking he kept 
up a running fire of comment to the sales manager, ask- 
ing him where he ever picked me up, if I was the kind of 
salesman the firm was hiring nowadays and a lot of other 
things calculated to make a man feel red, if not see red. 
However, I said my say right to the last word, and when 
I had finished he told me to make out an order for so 
many dozens of one pattern, so many of another, &c., 
until it represented a very tidy sum in the aggregate. 

“T learned from the manager later that this was the 
buyer’s usual way of dealing with a new salesman, and 
that if a man could not be made to quit by the running 
fire of ‘ kidding’ he kept up, he was pretty certain to land 
some kind of an order. It happened in my case that I 
had what he wanted at the right price, and he probably 
would have placed the order anyway. However, he cer- 
tainly gave me the most uncomfortable half-hour I have 
ever experienced.” 

As a youngster a well -known salesman was given his 
first chance at selling after having worked his way up 


° LTHOUGH it is an open secret that the business 
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from the office boy stage. He was not given sample: 
the firm’s complete lines, but was assigned to call ¢ 
certain buyer with photographs of two lines to dispose 
In his desire to put over a big sale he got the prices mn 
but he did not discover the error until after he had boc 
a nice order and was on his way back to the office. 

Having discovered his mistake, he ran all the » 
back to the buyer’s place of business and arrived tl 
with just enough breath left to gasp out the reason 
his return. The buyer, who was an experienced meret 
diser, knew all the time that a mistake had been m 
but he apparently did not feel that it was up to him to 
anything about it until the matter was brought up 
some one else. He could have forced the salesm 
employers to accept the order as given, but, fortuna 
for the young man, he was not that type. After a lec 
on the need of being careful that had the salesi 
squirming around in his chair like a bad boy awaitin 
whipping, the buyer straightened the matter out | 
gave a second order. The salesman, who is noy 
trade veteran never forgot the embarrassment the 1 
dent caused him, and to this day he tempers his judgn 
with mercy when one of his young employes -_ 
serious error. 

All of the incidents that came under the head of ; 
barrassing experiences, however, do not end so nic 
A certain man some time ago took a job selling le 
shades and housefurnishings by colored photogra’ 
He had never sold goods before, and on his first day! 
he forgot his price lists. As the line number and p' 
of each number had been set down on a piece of pi 
in his order book however, he felt he could get throg 
the day all right. 

The first buyer he saw represented a prominent | 
known as big purchasers and the salesman was espec! 
anxious to land a big order. He finally got to the bi 
and started to lay out his photographs. He was . 
nervous, however, and accidentally knocked overt 
sample case. The result was a scattering of pay 
the floor and a scurrying to pick them up. 

The buyer frowned, but he was fair enough to y 
the salesman a chance. To the latter’s consterna)} 
however, he found that the price list had been caugh) 
the current of the electric fan and wafted out the win! 
With his face burning like fire, he got the samples! 
his case as quickly as he could and departed. 

In another instance in which things did not tur 
well a salesman of a somewhat aggressive type was 
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jad moment by a buyer. This man saw the buyer in 
estion in the lobby of a local hotel one day and, hoping 
combine the business of selling with the business of 
ing, walked over to him with his hand outstretched. 
he buyer, who was of the old “stiff neck”? school, did 
t take it, but the salesman, once in, could hardly back 
t. “ How about having some lunch with me, Mr.—?” 
asked, but got no reply. 

Flushing a little, but still game, the salesman went on: 
Don’t you know me, Mr. —? I am Jones of Smith & 
‘own, the china house, and you buy goods from them.” 


At this the buyer looked up coldly and said: I know 
Ly well who you are and who your employers are. 
ey make good merchandise and I find it profitable to 
y from them. However, I don’t have to take lunch 
-h their salesmen, and I’m not going to. Good day. 
Retail salesmen have embarrassing moments as well 
1those who sell at wholesale. One of these men re- 
itly had a wealthy customer looking at some fine 
imerware. He and the other salesmen handling these 
es were paid a commission, and the salesman in ques- 
‘n saw a vision of a fat pay envelope. 

The choice of the customer narrowed down to two sets 
ee dinnerware. As is often the case when qual- 
merchandise is under discussion, the question of price 
fl not yet entered. The salesman dwelt fully and well 
/ the merits of one of the sets, thinking it to be the 
‘h-priced of the two and, while the customer appar- 
‘ly preferred the other one, he allowed himself to be 
-suaded that the first set was the more desirable. The 
“ice made, the salesman was shocked to learn that his 
ling talk had prevented the customer from buying by 
; the higher-priced set of the two, but all he could do 
s grin and bear it. 

Sometimes the buyer is the victim, as was the case 
ne years ago. A man who is now the head of his own 
jsiness went abroad to purchase some art wares. He 
's pretty young at the time and had a good deal to learn. 
i stopped to purchase some costly goods and while 
Ire he came in contact with the man who, at that time, 
s regarded as a dean in the art trade. 

Uhe young man bought a number of fine pieces from 
1s dealer, but with each had asked a lot of questions 
It seemed to annoy the older man. Finally the latter 
ist out: “See here, young man, I am here to sell you 
yds, but I am not here to teach you your business.” 
le young buyer was mortified, and the rest of the con- 
sation consisted mostly of statements concerning the 
liveries and prices. 


How’s Business? 
Che situation in trade and industry for the week con- 
l1es to show improvement, and while not all will agree 
che statement that “ prospects are bright for the best 
# and winter season since 1920,” the business situation 
steadily improving and there are a good many en- 
\ raging indications that better times are coming. One 
) these indications is that the crops are fairly large, 
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another is that surplus stocks have been largely worked 
off in all lines. The volume of business for the week 
ending Oct. 18 recorded a gain of 6 per cent. over the 
previous week, in spite of the Columbus Holiday which 
is observed in most cities. Industry is active and em- 
ployment is close to its peak; the Government is running 
its machinery more economically, car loadings are im- 
proved, there is a marked activity in in building and 
mail order and chain store sales are gaining. All of 
these constructive factors indicate that business is grow- 
ing better, and Bradstreet’s reports that the trade review 
of the week is a very cheerful one. 


IN THE East 


In New York the crockery and glass trade are receiv- 
ing orders in good volume and while the pottery workers’ 
strike is holding up the shipment of but a very small 
percentage of domestic ware, some fairly large deliveries 
of imported dinnerware have been made. Glassware 
lines are quite active, staples being ordered in fair vol- 
ume for the season and orders for fancy decorated lines 
are increasing. Lighting glassware is also moving in 
larger volume. Retail trade is improving daily, and man- 
ufacturing and collections are fair. In Newark, retail 
trade is good in all lines, manufacturing and industry 
active and collections fair. In Philadelphia, crockery and 
glass lines are more active and toys are being ordered in 
good volume, retail trade is fair but collections are back- 
ward. Pittsburgh reports that large department store 
trade is better than last year, increased employment is 
helping trade in all lines and collections are fair. Buf- 
falo reports that there is a good trade in all staple lines, 
building is active, skilled labor scarce and collections are 
fair. 
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IN THE WEST Sty as 


In Chicago a decidedly better tone is reflected in busi- 
ness and jobbers and retailers are receiving more orders 
than last year at this time, although this was the big 
week of last year. Manufacturing and industry are 
active, collections fair, but the car shortage is growing 
more serious. In Detroit, department stores report that 
business is good and higher-priced merchandise moving 
better and sales are running ahead of last year, building 
continues active and collections are improving. Kansas 
City reports business continuing on the upgrade, retail 
trade good, and collections fair. In St. Louis there is 
a marked improvement in business and retail stores are 
reporting a large increase in sales; wholesalers report 
more orders coming in and mail orders are ahead of last 
year. 

IN THE SOUTH 


In Baltimore the sales of general merchandise is in- 
creasing but is not up to normal in volume; retailers are 
buying conservatively for immediate needs. Southern 
trade is improving, however, but goods are being ordered 
in small quantities. Louisville reports better buying in 
crockery and glassware and that dealers are reporting 


good orders for holiday trade. 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


market in steadily increasing numbers and prac- 

tically all who have been approached report that 
business is good and believe that it is going to be a good 
deal better as the Holiday buying gets under way. One 
of the busiest centers where many well known buyers 
congregate just now is at the offices of the Retail Re- 
search Association, 225 Fifth Avenue, where a meeting 
is held all the week by buyers of china, housefurnishings 
and toys. There is certainly a good deal of refreshing 
optimism radiating from this locality and it is reported 
that a healthy volume of orders are being placed. 


‘ TISITING buyers are arriving in the New York 


Arthur F. Ellis, for the past ten years associated with 
Almy, Bigelow & Washburn, Salem, Mass., as buyer of 
housefurnishings, has resigned his position to go in busi- 
ness fer himself, having purchased the E. J. Rollins 
kitchen furnishing store in Salem. Mr. Ellis has made a 
good many friends in the trade and we all extend him best 
wishes in his new venture. 


Jas. J. Temple, of L. Bernardaud & Co., is now on the 
road in the interests of his concern and contemplates 
covering territory as far west as Kansas City. 

E. W. Hammond, the well known representative of 
Knowles, Taylor & Knowles, Geo. R. West & Sons and 
Jeannette Glass Co.’s lines, left Sunday, October 23, for a 
visit to the East Liverpool pottery district. He was ac- 
companied by Langley Hawthorn, china and glassware 
buyer for Abraham & Straus. 


W. R. Smith, sales manager of the Glassport factory 
of the U. S. Glass Co., and William Kahn, commercial 
manager of the company’s Factory F, were visitors in the 
city this week conferring with Ed. Craig, manager of the 
New York sales office. 


Chas. A. Postley & Son have acquired the representa- 
tion of the Adirondack Paper Co., Utica, N. Y., and are 
now prepared to handle orders for the complete line of 
toilet paper made by this well known firm direct from 
the mill. 

Among the well known buyers who are in the market 
are Leon Neubrick, buyer for Crowley, Milner Co., De- 
troit, and Charies Miller, buyer for W. L. Milner & Co., 
Toledo. W. D. Davis, buyer for Loveman, Joseph & 
Loeb, Birmingham, Ala., and Miss Marie C. Cole, of 
Gilmore Bros., Kalamazoo, Mich., are a few of the many 
buyers of china, glassware, housefurnishings and toys 
now placing orders. 
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Leo Schlesinger & Co. have purchased the six-st 
building at 537 to 545 Greenwich Street from the In 
pendent Warehouses, Inc. The property was held 
$300,000. The buyers will use the building for the mai 
facture of toys and novelties. 


Pasmantiers’ Plan Model Establishment 

Quite in line with the expansion of many well kno 
firms in the crockery trade, who have moved into lar; 
and more centrally located quarters, John L. Pasmantie: 
Sons have secured a building in the uptown district wh: 
is now being remodeled for their occupancy. It is 1 
ambitibon of Mr. Pasmantier and Sons to have one of 1 
most complete and convenient wholesale and decorati 
establishments in the city. The mere enumeration of th 
new business home is a good indication of the fulfillm 
of this desire. The outstanding features of the new bu 
ness home, announcement of the opening which will 
announced in the near future, includes a large kilni 
capacity with shipping facilities for handling a large v 
ume of business, combined with the display advantas 
afforded by a very attractive showroom. 

A unique service for customers will also be a featt 
of the new establishment. This will include the delive 
of goods by truck to the trade adjacent to and withir 
wide radius of New York, thereby saving customers 1 
usual freight and package charges. This will constiti 
in fact, “ A Factory at the door of the Eastern Stor 
and the many friends of the Pasmantiers as well as { 
trade in general are awaiting the opening with a go 
deal of interest. 


Employes Take Up Gimbel Stock 


Announcement was made at a dinner given October + 
on the second anniversary of the Gimbel Brothers Fou 
dation that persons connected with the stores in Ni 
York, Milwaukee and Philadelphia had subscribed 1 
almost $1,000,000 of the stock of the new corporatit 


OBITUARY NOTES 


Mrs. Hermine Straus Kohns _ 
Mrs. Hermine Straus Kohns, for many years idet- 


fied in Jewish charities in this city, died Tuesday, Oct. ) 
after an illness of six weeks. Nathan Straus, merchit 
and philanthropist; Oscar Straus, former Ambassa‘! 
to Turkey and the late Isidor Straus, who went dot 
with the Titanic, were her brothers. Her husband, Lat 
rus Kohns, a business associate of the Strauses, died 
1915. Two children survive, a son, Lee Kohns, head)t 
L. Straus & Sons and president of the New York Bod 
of Trade and Transportation, and a daughter, Mrs. J 
mund FE, Wise. 
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Mrs. Max Strensch 

Mrs. Simma Strensch, wife of Max Strensch of Kosh- 
erak Bros., the well known importing firm, passed away 
Thursday, Oct. 19, after a long illness in her fifty-eighth 
year. The most sincere sympathy is extended by the 
many friends of Mr. Strensch in the trade at his great 
loss. 
; 
Late Strike News 
Accepting an invitation extended by the Rev. Isaac L. 
Wood of the First Methodist Episcopal Church of East 
Liverpool, an informal and friendly conference between 
the Labor Committee of the United States Potters’ As- 
sociation and the Executive Committee of the National 
Brotherhood of Operative Potters was held Tuesday, 
‘October 24. “ We merely talked things over in an in- 
formal way, with the Association; made no new sugges- 
tions from our side and none were suggested from the 
Brotherhood, ” declared W. E. Wells, Chairman of the 
‘Labor Committee of the Association at the close of the 
conference. A report of the conference is to be made to 
| meeting of representatives of local unions in the gen 
sral ware branch of the industry here Wednesday af- 
ernoon, October 25, and in turn these men will repor' 
hack to their locals. ‘I’m hopeful of the future,” the 
Rev. Mr. Wood said. 


Woolworth to Retire Pfd. Stock 


_ Directors of F. W. Woolworth & Co. have voted to 
tall for retirement, on February 3, 1923, all of the cor- 
yoration’s outstanding cumulative preferred stock. The 
‘all price is 125. Funds to meet the payment will bh: 
»rovided by the corporation’s cash on hand and no ne\ 


: 


inancing will be necessary. 

In addition to making this decision, the directors de- 
Jared the regular quarterly dividends of $2 per share on 
he common stock and 134 per cent. on the preferred 
Che common stock dividend is payable December 1 to 
tock of record November 10 and the preferred dividend 
Is payable January 2 to stock of record December 9. 
Including the $2 in cash extra dividend paid in April 
tockholders of the F. W. Woolworth Company will, 
vith the coming dividend, have received $10 per share on 


heir holdings during 1922. 


‘ 


Owen China Co. Building New Plant 
Rapid progress is being made in the construction of 
new eleven kiln plant located adjacent to the present 
lant of the Owen China Co., Minerva, O. Two kilns 
re now completed and the third is partially so and a big 
rew of men are on the job rushing through the comple- 
on of the brick work. The company’s engineer is now 
1 the East purchasing machinery and it is planned to 
ave the new pottery in operation early in January. 
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Buyers in New York 


OCTOBER 19, 1922 
J. E. Groth, holiday gifts and toys, Rurode D. G. Co., Fort 
Wayne, Ind., 1164 Broadway (Fellows Buying Corp.) 
OCTOBER 20, 1922 
A. Mendel, general mdse. manager, Mendel’s, New Haven, 
Conn., 1150 Broadway (Baer & Lilienthal). 
C. J. Larson, mdse. manager, The Dayton Co., Minneapolis, 
Minn., 225 Fifth ‘Ave. 
OCTOBER 21, 1922 
H. Chambers, housefurnishings, Munch & Eisenbrey Co., Balti- 
more, Md., McAlpin. 
J E. Groth, holiday gifts and toys, Rurode D. G. Co., Ft. 
Wayne, Ind., care Fellows Buying Corp., 1164 Broadway. 
OCTOBER 23, 1922 


Wolf Charlson, housefurnishings, Wolf Charlson, Barnesboro, 
Pa., Pennsylvania. 

Mary A. Heller, china, glassware and lamps, Rike Kumler Co., 
Dayton, O., 225 Sth Ave. 

A. S. Tilles, holiday novelties, The Fair Dept. Store, Fort 
Smith, Ark., A. Mincer, Inc., 116 West 32nd, St. 

M. Altman, housefurnishings, Morris Altman, Wilmington, Del., 
Pennsylvania. 

OCTOBER 24, 1922. 

G. W. Hoos, housefurnishings, china and glassware, John 
Hoos Co., Baltimore, Md., Fennsylvania. 

H. C. Hall, housefurnishings, Wm. Hengerer Co., Buffalo, N. 
Y., 16 West 39th Street. 

L. J. Wagner, toys, J. N. Adams Co., Buffalo, N. 
39th Street. 

P. Rinken, china, Boston Store, Chicago, Ill., 44 East 23rd 
Street. 

M. Riordan, housefurnishings and L. Neubrick, toys and china, 
Crowley-Milner Co., Detroit, Mich., care A. Fantl, 116 West 
32nd Street. 

W. R. Miller, housefurnishings, W. L. Milner Co., Toledo, O., 
care A. Fantl, 116 West 32nd Street. 

M. L. Kahn, mdse. manager, Chicago Mail Order House, Chi- 
cago, Ill., 368 6th Ave. 

D. B. Ryland, china and glassware, D. B. Ryland & Co., 
Lynchburg, Va., Martinique. 

L. Arnstein, housefurnishings, toys, Ed. Schuster Co., Mil- 
waukee, Wisc., 105 Grand St. (Jay Co.) 

I. Halpern, housefurnishings and toys, Stix, Baer & Fuller, 
St. Louis, Mo., 1107 Broadway. 

OCTOBER 25, 1922 

E. Kennets, lamps, etc., R. Evans, china and housefurnishings, 
J. N. Adams & Co., Buffalo, N. Y., 16 West 39th St. 

A. I. Spiller, toys, Lederer & Co., Chicago, Hl.; Munzer Mann 
Co., 370 Seventh Ave. 

Miss M. Jennings, gifts, A. Pfeifer Co., Providence, R. I., care 
Kirby, Block & Fisher, 352 Fourth Ave. 

D. L. McCarthy, toys, Rike-Kumler Co., Dayton, Ohio, 225 
Fifth Ave. 

Robert Orr, china and glassware, Hager Bros., Lancaster, Pa., 
care D. G. Alliance, 404 Fourth Ave. 


, 16 West 


Business Briefs 


W. T. Grant Co., has opened a new 25c. to $1 store at 
1606 Elm St., Spokane, Wash. 


Rusky Bros., Iron Mountain, Mich., have moved their 
stock of general merchandise to the Trevarrow Bldg., 
which has been remodeled for store purposes, 


Napier’s géferal-merchandise store, Nashville, Tenn, 


was fotally destroyed by fire last week. 


Herman C. Kupper's New Salesrooms 


An Impressive Example of Exquisite Taste Which Does Credit to the Trade, as Well as to the 
Originality and excellent Judgment of Mr. Kupper 
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et SUPREME achievement,” best expresses in a 
A short sentence, the unanimous opinion of those 
who have viewed the handsome new salesroom 
of the well-known importer and manufacturer, Herman 
C. Kupper, who removed to his new quarters in the 
Miller-Kupper Building, 39-41 West 23rd Street, the 
latter part of September. 
The exceptional beauty of this new sales palace is truly 
a monument to the good taste and excellent judgment of 
Mr. Kupper who created it, or rather the ideas for it. 
Simplicity is the keynote of the success of the decora- 
tive scheme employed. Confined strictly to this idea, a 
result has been obtained, that can best be described as dig- 


nified elegance, in other words, a wonderful sense of 


richness has been gained, which suggests the work of a 
professional interior decorator, rather than that of a lay- 
man. This is all naturally suggestive of great cost as 
well, and perhaps one of the most surprising facts con- 
nected with it, which we are able to impart through a little 
secret information furnished us by Mr. Kupper, is that it 
was accomplished at a remarkably reasonable figure, 
within the reach of the average merchant. The real se- 
cret, however, was the use of gray matter, far in advance 
and in getting a hundred cents worth for the dollar. 

A new feature in planning a wholesale showroom, that 
should receive special mention, before proceeding with a 
description of the new quarters, is that Mr. Kupper had 
uppermost in his mind, in laying out his plans, the idea 
of conveying to the retailer the proper way of displaying 
his merchan- 
dise, in other 
words) thie 
salesrooms 
were arranged 
in a--style 
adaptable for 
retail selling, 
offering a sug- 
gestion to the 
retail merchant 
as to how he 
can display 
these lines to 
advantage in 
his own store 
by showing 
them in correct 


ot Os. 06 Ow L 


ems = 


e nvironment, 
as it were, 
Attention is 
first attracted 
to the place 
from the street 


Twenty 


View of the street sales floor of the Herman C. Kupper establishment, showing the artistic and 
distinction of its appointments, and indicating how admirably fine imported china lamps and 
art wares are displayed 


by the artistic show window, with its background of in- 
laid circassian walnut and parquet flooring, enclosed by 
a slanting border of circassian walnut, on which appears 
the name of the firm in carved gold lettering. As a 
pleasing finish there is an ecru colored fringed valance 
around the top, on which also appears the name of the 
concern, in letters of dark brown leather, exactly match- 
ing the woodwork in color. The window is illuminated 
by means of twelve concealed reflectors, a part of an en- 
tirely new system of lighting adopted by Mr. Kupper. 
Altogether this naturally makes an ideal setting for rich 
window displays. | 

Entering the doorway one is immediately impressed 
with the distinctiveness of the place. There is a sense of. 
sumptuousness about it, yet the delight of it all is, that 
never for an instant does it seem obtrusive, that is, the 
background never overshadows the merchandise but car- 
ries out Mr. Kupper’s idea to a nicety, in making it 
simply a frame for the picture, so to speak. Then again, 
the openness of it all is delightful. Viewed from any 
angle one gets a beautiful perspective. 

The walls and ceiling are done in a rather neutral two 
toned soft gray, while the graceful divisional wall fix-, 
tures which admit of displaying the different patterns in. 
separate sections and wall paneling are in circassian wal- 
nut. A two toned dark gray velvet carpet completes a 
rich and harmonious combination, to which is added 
just the proper note of color in handsome tall “ La Flor- 
entina’’ table lamps in antique gold, with a band decora-’ 
tion of tur 
quoise. These 
are fitted with 
charming chif-, 
fon covered 
silk shades in 
golden brown, 
with a band of 
puffed green 
satin and fin- 
ished with a! 
fringe of green 
and brown. 
The lamps rest’ 
on large round) 
tables, covered 
with white) 
linen table 
cloths, 70m) 
which are also 
artistically ar-) 
ranged sam-| 
ples of dinner-) 
ware, etc. Par- 


————— 
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Jar interest is centered in the lamps as they also serve 
in important part of the new general lighting scheme— 
ther original feature of the showrooms which does 
ay entirely with all overhead fixtures, and eliminates 
dows and glare. 

ly means of special reflectors, the lamps diffuse a soft, 
very adequate indirect light from the ceiling. This, 
-onnection with a special adaptation of a new type of 
ceiled reflector used to light the display fixtures, a 
't delightfully restful effect is obtained. A direct light 
ilso availa- 
‘by addi- 
fal bulbs in 
i lamps 
[ch throw 
‘light down- 
gues. Mr. 
fper’s idea 
vorking out 
| form of 
‘ninat i o n, 
4 mo get 
ty from the 
“ilation 
ymercial 


SG~r-@ Ch es 


wees ale -we. - 
ae 


vantage. The front portion of this floor to the left, is 
given over to the private office of Mr. Kupper, the paneled 
walls of which are in a most beautiful decorative scheme 
of three toned gray, while the floor covering is in an all 
over gray and black pattern. This makes a most ad- 
mirable setting for the rich circassian walnut desk and 
high backed leather covered chairs of the same wood. 
In harmony with the furnishings, the doors of the room 
are in circassian walnut with inlaid panels. 
From his office Mr. Kupper has direct entrance into 
the salesroom, 
or to the gen- 
eral offices. Di- 
rectly opposite 
on the right is 
the private of- 
fice of general 
manager, Al- 
bert Weber, 
: 7 Awd. ©... with paneled 
" eee eS walls in circas- 
sian walnut, 
and furnish- 
ings to match. 
Between these 


\; of light- two offices is 
¢and he has the bookkeep- 
weeded ad- ing department 
bly. in charge of 
ne desks of Charles Brud- 
jOnar d erlin and back 
ik, pe ©. A view of the main showroom on the third floor, showing the spacious arrangement and of this the Bore 
ciilz and M. unusually effective display of dinnerware and fancy lines eral office in 
PDixon, charge of F. 


wabers of the concern’s sales staff, are arranged near 
ébntrance ready to welcome visitors, while in a room 
v ed off at the rear, paneled in circassian walnut, with 
i shings to match, are located the desks of the other 
ebers of the selling force, namely W. S. Anthes, 
rur Renz and Fred Grob. Arranged on the left side, 
xires divided into three sections, as previously de- 
red will be given over to new English, Italian and 
ws china and pottery lines recently acquired by Mr. 
uer, while on the right, different style fixtures with- 
itshelving, are devoted to showing the “La Floren- 
hn’ Art Line. A table with a lamp is placed in the 
nr of each section. 
Ceeting the eye as one steps from the elevator, on the 
it floor, is a most inviting small reception room, with 
iy circassian walnut chairs and an exquisite “La 
lontina” floor lamp. Gazing to the left, the expan- 
vlisplay room used for the exclusive exhibit of the 
I¢-ated Ahrenfeldt china dinnerware and fancy lines, 
tilly almost holds one spellbound, by the beauty of 
‘a| Its fine sense of space and openness, with nothing 
) terrupt the view, the soft glow of lights and the 
ti: absence of the usual atmosphere of commercialism 
tilly quite unusual. This room by reason of its spa- 
tT shows up the furnishings which are a replica of 
described on the main floor to the best possible ad- 


W. Bennigsen. The Twenty-fourth Street side or en- 
tire rear of this floor is given over to an immense stock 
room, which is connected with a well planned packing 
room with direct access to a freight elevator. 

In his new showrooms Mr. Kupper has contributed 
something that is not only a credit to him personally 
but to the trade in general. 


U. S. Chamber of Commerce to Have New 
Home 


Contracts for the construction of a new $2,500,000 
home in Washington for the Chamber of Commerce of 
the United States has been announced by Julius H. 
Barnes, president of the chamber. “ The idea back of 
the new building,” said Mr. Barnes, “is to establish a 
national home for Commerce and Industry in the seat 
of legislation and administration. The policies of gov- 
ernment affect industry today as never before. Industry 
recognizes that on the large scale of modern business 
a proper measure of regulation in the public interest may 
be necessary in the very preservation of fair-play between 
individuals. But industry also recognizes that the chain 
of economic evils which flow from unwise legislation and 
unenlightened administration reaches inevitably into un- 
employment and distress in every home. 
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BEL-GLO | 


Thanksgiving 


OPEN STOCK 


Dozens to Price per 


Barrel Dozen 
114 Water Set..... £10.50 
2 Water Tank- 
arden aan 5.60 
20 Water Tum- 
bler. see sf 
1 Ice Tea Set. 14.00 
114 Ice Tea Jug 
and Cover... 6.80 
15 Ice Tea Tum- 
het 1250725 ele) 
114 Grape Juice 
Setar 12.50 
2 Grape Juice 


JugandCover 6.30 
30 Grape Juice 
Tumbler,60z. .90 


10 ) Gobletecin eee a 

10 Saucer Cham- 
pagne (Tall 
Sherbet)..... 250 

15 Sherbet(Low) 2.50 


OPEN STOCK 


Dozens to Price per 
Barrel Dozen 
114 Water Set... .$12.00 


») Water Tank- 


ard 2 eee 6.60 
20 Water Tum- 
bler. eae 0 
Ice Tea Set.. 16.00 
114 Ice Tea Jug 
and Cover... 8,50 
15 Ice Tea Tum- 
bler, 12 0zmarme eso 
114 Grape Juice 
sae Pee 400 
2 Grape “Juice 
JugandCover 8.00 
30 Grape Juice 
Tumbler, 60z 1.00 
10 Gobletiaa- seem 
10 Saucer Cham- 
pagne (Tall 
Sherbet)..... 2.75 
15  Sherbet(Low) 2.75 


OPEN STOCK 


Dozens to Price per 


Barrel Dozen 
yA Water Set.. $15.00 
Water Tank- 
ard :3- eee 7.80 
20 Water Tum- 
bler.:s..# ee 1.20 
1 Ice Tea Set 21.00 


114 Ice Tea Jug 


and Cover... 12.00 

15 Ice Tea Tum- 
bler, 12 oz... 1.50 

114 Grape Juice 
Seth fea 18.00 

2 Grape Juice 


— JugandCover 10.20 
30 Grape Juice 
Tumbler, 60z 1.30 


10) §Gobleta eee. U0) 

10 Saucer Cham- 
pagne (Tall 
Sherbet).... 3.00 

15 Sherbet(Low) 3.00 
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BEL-GLO 
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See 


UUUTLLULLLEALLLLLCOB TERE TCUHLCAA USE LOOT COAT OOH CONT UO 


PTUUPTTUONTTUOTTLORTTCOHHTUUATULOATICOAT COOH ULLTTHIMIT CUNT Keay BHM TCRLTMULTILUUI LLU TUEDS UTMOST ULE OGLLCOLLMeRELLLGELLUGCOACoLEOLCOGeSOLULHULUAA{ {10 11 


COMPANY 


Order Now 


“Three (3) Rosette’’ 


SPECIAL DESIGNS REPRODUCED ON REQUEST 


H. A. MARSHALL 


INCORPORATED 


200 FIFTH AVENUE 


NEW YORK 


“TABLE WARE” 
SET 


1—Water Set 

1—Ice Tea Set 

1—Grape Juice Set 

1 Doz. Goblets 

1 Doz. Saucer Champagne 
(Tall Sherbet) 

1 Doz. Sherbets (Low) 


Cost $10.50 


Each Set Packed 
Singly or 


Two (2) Sets to a barrel 


‘“*‘TABLE WARE” 
SET 


1—Water Set 
1—Ice Tea Set 
1—Grape Juice Set 
1 Doz. Goblets 


1 Doz. Saucer Champagne 
(Tall Sherbet) 


1 Doz. Sherbets (Low) 
Cost $11.50 
Each Set Packed 
Singly or 
Two (2) Sets to a barrel | 


“TABLE WARE” 
SET 


1—Water Set 

1—Ice Tea Set 

1—Grape Juice Set 

1 Doz. Goblets 

1 Doz. Saucer Champagne 

(Tall Sherbet) 

1 Doz. Sherbets (Low) 

Cost $13.40 


Each Set Packed 


Singly or 


Two (2) Sets to a barrel 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


departments of generalware potteries of the United 

States. The strike of the workers against returning 
their places at the old wage scale is as far from settle- 
ent today as upon the first day of the walk out. 


F will soon be a month since operations ceased in all 


There has been no meeting of the Labor Committee of 
ie United States Potters’ Association since the strike 
scame operative October 1, neither has there been a 
mference of the Association as a whole. Strike benefits 
‘ $10 per week closes a four-week period October 28, 
id it has been estimated that approximately $200,000 
presents the outlay by the National’ Brotherhood of 
perative Potters for that term. 

Curbstone rumors are as numerous as they are varied, 
| having to do with the settlement of the differences 
‘tween the manufacturers and the employes. There is 
ssitively no indication at this time of the manufactur- 
's changing the text of their original proposition to the 
brkers. This statement can be put down as being a 
ict. 

And then again, the pottery workers have at no time 
ace the strike began given the least intimation of any 
ient to seek another referendum vote to return to work 
{ the wages the manufacturers offered, which is the 
sale operative between November 1921 and October 1, 
122. The employes have been standing firm in their 
mand for an increase of seven per cent., or the wage 
Viich prevailed between August and November, 1921. 
Every Wednesday afternoon since the strike began, a 
gaeral meeting of one representative from every local 
tion of the Brotherhood has been held in East Liver- 
pol, O., but the Brotherhood does not pay the expenses 
€ those who come from a distance to attend these ses- 
sns. At these conferences, the general strike situation 
iisurveyed and discussed. The result of these confer- 
éces are then in turn reported to the members of the 
Prticular local unions at their next meetings. 

Many pottery employes have been heard to remark that 
ti strike for only seven per cent. increase in wages is 
ti small to strike for, but the strike should have been 
“ut over” when the reduction in wages was author- 
iglin 1921. This, however, comes from the side of the 
€ ployes. 


che manufacturers, however, make no comment upon 
s view taken by some of the workers, but point to that 
Pt of the statement of the Labor Committee of the 
ters’ Association issued just after the joint wage con- 
once at Cleveland, reading: 

—* * further reductions were immediately 
He in the selling lists, until we reached a level of 


approximately 28 per cent. below the selling prices of 
the spring months of 1921. The cost of raw materials 
decreased but slightly, and of fuel not at all, so that about 
all we had to assist in bearing a cut in market prices of 
28 per cent. was the 17 per cent. wage reduction. The 
balance came out of profits, with the result the average 
earnings of the manufacturers fell off about 75 per cent. 
In other words, while the men accepted a cut of 25 to 30 
per cent., we stood a cut of 75 per cent., which was fully 
our share. While these exact percentages were of 
course not known to the workers, the situation in a gen- 
eral way was a matter of common knowledge. The 
workers came through the period of depression in com- 
paratively much better shape than their employers, and 
in recognition of that fact, we counted upon their cheer- 
ful co-operation at this critical time.” 

It did appear to those who have been making a deep 
study of the American pottery situation during the last 
year, that both manufacturers and employes were begin- 
ning to “sit pretty’ when the vote to strike carried by 
218 votes. The coal strike had been adjusted, and this 
was “in the way ” of business progress early in the year. 
Then came the rail strike, and eventually this situation 
was cleared away also. And then came the tariff issue. 
This also was cleared away, and the “ clear track” sig- 
nal did seem to be shining from the business tower. 

Good business began to pour into the offices of the 
different potteries in the generalware industry. There 
was no fuel scarcity, and the roads were making reason- 
ably prompt deliveries. Manufacturers seemed to be ex- 
erting every effort to go ahead steadily, and a boom 
period, perhaps better and more healthy than that ex- 
perienced during the war period, seemed at hand. 

Then, like a flash from a clear sky, came the vote to 
strike. Manufacturers did not believe the vote would 
show the result it did. Many workers did not vote be- 
cause they also did not believe their vote would be re- 
quired to avert a strike. 

Perhaps 12,000 to 15,000 people are employed by the 
generalware industry. Of this number, between 6,500 and 
7,000 are members of the National Brotherhood of Op- 
erative Potters. Of this membership, a few more than 
3,000 votes were cast in the referendum. To take another 
step, it has not been denied that some members of the 
Brotherhood were not “paid up” in their local union 
dues, and for this reason, are not entitled to strike benefits. 

There are many people today out of work because of 
the strike and because of the character of their labor 
are not members of the Brotherhood and are not receiv- 
ing any aid from the Brotherhood sources. From among 

(Continued on page 34) 
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L. BERNARDAUD & CO. 


LIMOGES, FRANCE 


FINE FRENCH CHINA 
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IMPORT 
Decorated Dinnerware White for Decorating 


= 


STOCK 
Twenty Patterns for Prompt Delivery White for Decorating 
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L. BERNARDAUD & CO. 


46 MURRAY STREET, NEW YORK 
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MERCER © 


Underglaze Decorated 


Hotel Ware 


Half-Thick 33 Roll Edge 


A new and distinctive underglaze print — 


“LAUREL” | 


Printed in bright green under our rich ~ 
hard glaze. 
7 
Every hotel supply house should have 
at least a sample line of this decoration 
which is selling wherever it is shown. 
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TULUM 


Write for samples which we will gladly 
| supply free of charge. 
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CHICAGO OFFICE: ROOM 408, GARLAND BUILDING, A. G. HALLGREN, REPRESENTATIVE 


MERCER POTTERY COMPANY, Trenton, N.J. 
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Cir Pie Hose of reservations for space at the 


Ft. Pitt Hotel for the annual Pottery and Glass 

Exposition for 1923 is now being sought, and 
ready quite a number have been returned. The pot- 
ery manufacturers who have been in the habit of show- 
ag here in January have not indicated their intent to any 
creat degree, although several of these lines have con- 
irmed their reservation. 
| Applications for space at the Ft. Pitt have been ac- 
umulating for some weeks, but the management of the 
otel is reserving the right to first allow manufacturers 
arst call, a policy the Ft. Pitt inaugurated last season, and 
vhich proved so successful. 
_“ Judging from present indications we'll be filled up 
,ext January just as we have been in former years,” de- 
Jared F. W. Wasson, in charge of the Ft. Pitt Pottery & 
jlass Exposition bookings, as he exhibited a lengthy file 
f applicants for space. ‘“‘ We can’t tell just what the 
ottery folks are going to do, as there may be a big change 
a the situation in that branch of the exposition before 
qe year ends.” 


/ On account of having a larger line to exhibit next Jan- 
sary than ever before, the Westmoreland Specialty Co., 
{ Grapeville, Pa., has reserved an additional 16-foot 
vace adjoining the Assembly room in the Ft. Pitt, where 
us display was arranged last season. As heretofore, 
1e big show will be in charge of R. B. Reineck. A host 
if new items will be featured by this firm next January. 
is said that over 100 barrels of ware will compose the 
actory shipment to the Ft. Pitt late next December. 


_ The United States Glass Co., has added an electric por- 
ible to its specialty line, and it is to be had in four differ- 
at treatments. The specialty will be displayed in all 
esident sample rooms, and judging from early business 
lat has so far been received for this specialty, it will 
‘ove very popular with the trade. The electric por- 
ble is the first of that line this company has designed. 
-owever, a buyer can now purchase either an oil lamp 
~ an electric portable from the same firm, and it does 
em to be a long cry from the former to the latter. 


_The Canton Glass Co., at Marion, Ind., has resumed 
erations, after being idle fora brief period, due to the 
ater tank over the factory falling through the roof of 


-e building. 


Improvements costing upward of $25,000 are nearly 
ympleted at the plant of the Paden City Glass Co., Paden 
ty, W. Va. With these improvements completed, the 
1e will be increased to include vases, teapots, bulb bowls 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


and a number of other items. The complete line of this 
plant will be featured at the Pittsburgh exposition next 
January under the management of Dave Fisher. 


The Libby-Owens Co., will spend upwards of $300,000 
improving its plant at Charleston, W. Va. A number of 
additional buildings are to be erected. 


Announcement was made here this week that H. C. 
Schlacher, assistant to Jake Kornfelder, china and glass 
buyer for the Kaufmann & Baer Department store, will 
become associated with the Crowley, Milner Co., Detroit, 
Mich., Nov. 1, as buyer and manager of the lamp de- 
partment. Mr. Schlachler has been associated with Mr. 
Kornfelder for the last six years. His successor has not 
been selected. 


Harry M. Bortz, showing the lines of the Camden Cut 
Glass Co., was at the Ft. Pitt last week, and announced his 
intent to show here in January as usual. He will have a 
number of new patterns in his 1923 line, designs for which 
are now being worked out. 


Announcement has been made here that S. Bernard 
West, son of C. H. West, of the Westmoreland Specialty 
Co., will wed on the evening of Nov. 2, claiming a well 
known young Pittsburgh matron as his bride. 


Mr. Richardson, of Jones & Richardson, San Fran- 
cisco, Cal., was in the district late last week buying 
blanks. The firm operates one of the best known cutting 
shops on the Pacific coast. 

A conference was to be held this week between repre- 
sentatives of the Pittsburgh Chamber of Commerce and 
those active in the formation of the proposed new Glass, 
China and Pottery Association, relative to an extended 
publicity program featuring the next Pittsburgh Glass 
and Pottery Exposition. The Chamber is looking with 
much favor upon plans so far advanced, and the proposed 
campaign will be far reaching. 


Wolf Kossofsky, a well known glassware dealer in 
New York, spent some time in the local market this week, 
and then went into the Wheeling territory. 


A representative line of samples from the United States 
Glass Co., will be maintained in the new St. Louis office 
which the company will open in the Laclede Gas Light 
Building there December 1, under the management of 

(Continued on page 34) 
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A Real Sales Getter 


A Revelation to the Housewife 


SAQUCOnA MEANT ENTE 


A combina- 
tion of a fine 
collection of 
old fashioned 
New England 
recipes in in- 
dex form 
under their 
proper head- 
ings and a 
Piorta ble 
Type Oven 
Thermo- 
Te wte stan. 


Time and 
EF Gin) Grech 
ture direc- 
tions given 
with every 
recipe. 
Be prepared to meet the demand 

WRITE FOR PRICES 


Cooper Oven Thermometer Company 
No. 2 Main St., Pequabuck, Conn. 


“ WHITTIER ” 


New England Cookery Guide and 
Oven Indicator. 


ETUDE 
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Oriental L NCENSE 
and 


Lncense Burners 


of 
All Descriptions 
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| NARA TRADING COMPANY 
: 32 UNION SQUARE NEW YORK 
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ATTENTION! 


Hotel and Restaurant Supply 
Houses 


Vinegar and 
Oil Bottle 


$1.25 Dozen 


Packed 10 dozen to bar- 
rel. Guaranteed first 
quality. 


DESCRIPTION 


MMM 


ner 


assuereerte 


Ten flutes, plain ground 
bottom, 3% in. center diam- 
eter, height 53 in. to top of 
neck, pierced cork and white 
porcelain tube. 


Having secured a_ liberal 

price concession in a large 

purchase from the Govern- : 
ment am enabled to offer | 
these fine bottles made by | 
the McKee Glass Co. and | 
other well known manufac- | 
turers at this very attractive : 


price. 


MORRIS 


SENDAR 


291 Bowery Onset New York 
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HERE IT IS! 


We know you want our in- 
dividual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


AUUNUUUAEEAN LETTE 


UUILUTT OORT PRen ETT eer 


for tray and cafeteria service 
but perhaps you did not know 
where to buy them. We will 
fill your orders direct, and 
without delay. 


We guarantee these bowls as represented 


Write for Catalog and Prices 


The Sanitary Sugar Bowl Co. 


Successors to Schoenheit & Pierce 


Manufacturers 


| 
{ 
} 
f 
6230 Penn Ave., Pittsburgh, U. S. A. | 
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In the Household Utility Aisle 


ne Practical Aids for Easier and Better Housekeeping—Time Savers and Labor Lighteners 
That Appeal to Busy and Discriminating Housewives and Are Stocked by Progressive Mer- 


} 
| 
} 
| 


chants Who Are Alert to Supply What the Public Wants 


By Beatrice Mitter WISNER 
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A Beater That Beats All 


Jith the popularity of light desserts, a practical beater 
uick service is a boon to the up-to-date culinary 


ittment. The ‘“ World Beater,” manufactured by 


| World Novelty Co., Elgin, Ill., is one of the most 
‘’ndable beaters on the market. It is so simple in 
construction, yet so -rapid in 
action, that every thoughtful 
housewife will quickly add it 
to her stock of kitchen utili- 
ties. This worthy product is 
operated by water power 
alone, by simply connecting it 
to any ordinary water faucet. 
It is easily attached, nothing 
to get out of order and will 
continue its operation while 
the faucet is on and will stop 
when faucet is turned off. 
hes metal parts. are. rust 
proof, and if the glass jar 
should become broken it may 
be replaced by any ordinary 
Mason jar. For whipping 


cream, beating eggs or mixing 
batters, this beater will ac- 
wlish the task in very little time; in fact, it 
1 takes one minute to beat cream perfectly stiff. This 
yl beater may be put to a score of uses—mixing 
ics, egg noggs, malted milk, etc., which formerly took 
y minutes to accomplish perfect assembling of several 
dients. This beater will produce results more 
pughly and in less time with no cost. Its economic 
aires and neat construction has commended it to users 
hare on the lookout for a mixer which will produce 
rcted and appetizing mixtures. The illustration 
G2 shows how easily this excellent beater may be at- 
cd to the faucet and the simplicity of its construc- 
” For circular explaining the “ World Beater” ap- 
y) the above concern. 

jee 

| Sturdy Aluminum Ware 
Sbstantial cooking vessels are the most potent factors 
e culinary department, and housewives are ever on 
€utlook for aluminum ware at reasonable prices that 
llstand the strain of constant usage. The Buckeye 
iv inum Company, Wooster, Ohio, are manufacturers 
«ine of aluminum cooking utensils that have become 
tthold words and have stood up under the test of 
ithard wear. This aluminum ware is made in one 


piece pure 99 per cent. aluminum heavy gauge, beauti- 
fully polished with Sun Ray finish on the inside. Some 
of the staple numbers include: Cooker Roasters and 
Steamers, Bread Pans, Pitchers, Saucepans, Strainer Ket- 
tle, Shallow Stew Pans, Double Boilers, etc. The high- 
est workmanship, pleasing finish and designs has popu- 
larized the Buckeye Aluminum Ware with the vast ma- 
jority of users and established its prestige among dis- 
criminating buyers. Good Aluminum Ware is its own 
sponsor, hence the demand for Buckeye products. 


Whittier Cookery Guide a Novelty Gift 

There is no househod aid more important to the 
kitchen department than a ready list of tried recipes, and 
one which is compactly and collectively arranged is one 
of the most useful and comforting sources of references 
for culinary equipment. But even with the best recipes, 
there can be no proficiency in cookery unless the oven 
temperature is ac- 


curately regulated 
for baking uses. 


In “the Cookery 
Guide, offered by 
the Cooper Oven 
Thermometer Co., 


Pequabuck, Conn., 
there are both 


recipes for the 
convenience of the 
mistreées srof, the 
household and also 
a portable ther- 
mometer to regu- 
late accurately oven temperature, which is an absolute 
necessity in serving properly baked viands. More edi- 
bles are spoiled in the baking than can be recorded, but 
with the use of the ‘ Whittier Cookery Guide and Oven 
Thermometer, consisting of Old Fashioned New England 
Recipes, indexed under their proper headings, there can 
be no chance of failure in baking to a degree of perfec- 
tion on the part of the careful housewife. The illus- 
tration shows the outfit complete, which is neatly com- 
piled and arranged. The portable Cooper Oven Ther- 
mometer packs so neatly in the box that the whole out- 
fit can be transported with little difficulty to long dis- 
tances. This New England Cookery Guide, would be a 
most appropriate gift and one which is recognized for 
its practicability and service. At atime when the servant 
question is at its height there could be no more welcome 
Christmas gift than these useful household aids. 
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On This Side of the Water 


On 
ey 


CHI 


E search the markets of the world 
that we may offer you, on this side ¥ 
of the water, the china and glass which will 
most please you and your customers. i 


BELA EL 


45499 


0) 

Not only do we have representatives in all 19 
the well-known china markets, but we MY 
reach out into the most remote corners of 
the globe that no opportunity may be lost 

China for securing attractive china and glass at 
Glassware reasonable prices. 
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Gifts From 10,000 bins we supply your wants 
in Open Stock. Or you can purchase 
original packages if you prefer. You have KG 
all the benefit of our search in Europe, the 
Orient, and America right here in our 
own warehouse. 


ia 


KSo! 


¢ 


KC1E0 


Ty 


Because we import direct we are able to 
quote you attractive prices. By having our 
warehouse here we are able to make fc 
prompt deliveries. We have the worry of 
shipments, customs, etc. You get the 
benefit. A 
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Jones, McDuftee & Stratton Corporation 


Direct Importers and Distributors of Crockery, China and Glass 


SESE 


25-39 Franklin Street, Boston ¥ 
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— HE gift shop business in New England has taken 
a boom, according to H. P. and H. F. Hunt Co., 
' of Pearl street. New shops are springing up all 
~ the lots and in one centre, a part of one of the sub- 
in cities, three stores opened almost simultaneously. 
one great trouble is to get delivery before the holi- 
s Several novelty shops are already reported “ sold 
for the holiday trade. The Paden City (W. Va.) 
's Co. are doing their bit toward making up the deficit, 
ever, by bringing out a new line of light cut ware. 
-is especially suited for special sales propositions and 
some exceptionally good values for “dollar day” 
other bargain days. Novelty manufacturers are not 
izing out many new articles for the holiday trade but 
vutting their energies into getting out their established 
|. Soon after Christmas, however, they have prom- 
some new lines. 


| 
tarles Emerson of Charles Emerson & Son of Haver- 
and Miss Crowley, buyer for A. G. Pollard & Co. 
owell, were among the week’s visitors, and Carroll 
nson, buyer for Jordan Marsh Co., left for New 
to make it interesting for some of the scouts in the 
own. 


Pn .-. SS eee 


lirty-three corporations have been chartered by the 
i during the past week and among them are the 
ipa Co., Milford, toys and novelties, capitalized for 
00; FE. S. Sparrow Co., Somerville, hardware, $18,- 
and the Suburban Hardware and Automatic Com- 
hardware, $10,000. 
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Avert Ballard Hammond, well known in the Boston 
Mery and glass trade, died Sunday at his home in 
nridge at the age of sixty-seven years. He had 
i'd for a number of years in Brookline but moved to 
nridge about five years ago. For many years he was 
Gated with Richard Briggs & Company, but for the 
tive years he had been with the Jones, McDuffee & 
on Co. He was a member of the Boston City 
lind is survived -by his wife, who was Miss Mary Ide 
Eston, and a daughter, Miss Mildred Hammond. 


Cirles Baxter, of the La Salle Koch Co. of Toledo, 
i known to most of us in this section as the buyer 
Je Shepard Co. of Providence, was in town during 
sek on his eastern buying trip. He called on many 
4 old friends to whom he used to give nice orders 
time ago but was confined to New England prod- 
sla his activities. He is said to be on his way to 
WwYork and expects to be home again by the middle 
nit week. 


BOSTON NEWS NOTES ' 


R. B. HEMENway, Representative 


BOSTON OFFICE 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


Harry Wheeler has just received samples of the Emery 
Art Fruit line scented with the odor of the natural fruit, 
and is trying to get deliveries so the goods can be in 
the hands of the retailers for the Halloween trade. This 
represents a new departure in the display fruit line and 
the stuff is selling like “ hot cakes ” 


New England is said to be harder hit than any other 
part of the country in the coal situation, but with the 
usual “ Yankee ingenuity” the shopkeepers are prepar- 
ing to get under cover. Oil stoves are selling fast, of 
course, during the “’tween seasons” period, but the 
housewife, planning her own job, has established an unu- 
sual demand for the fireless cooker. Casey, Sheldon & 
Foster, Inc., at 60 India street, have arranged a very at- 
tractive exhibit of the Duplex Cooker in one, two and 
three-hole outfits with all the attendant dishes and con- 
tainers ranging in price from thirteen to thirty-six dol- 
lars. Legs made to fit all the models put the cooker stove 
high and make it a piece of furniture and an asset rather 
than a liability, as it is in many kitchens. Roasts, a boiled 
dinner or beans, oatmeal or anything that is cooked in 
or on a coal range can be cooked in one of the cookers, 
in its own steam, and with all its own flavors and juices. 
The Duplex Cooker is made by the Durham Manufac- 
turing Company of Muncie, Indiana. 


New England Notes 
The variety store of Mary C. Gifford, 751 Eddy St., 
Providence, R. I., was damaged by fire last week through 
a defective switchboard in the ceiling and considerable 
damage was caused before the blaze was extinguished. 


Cheney’s Variety Store, Dover, Foxcraft, Me., was 
recently damaged by fire which broke out in the rear of 
the store. 
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Fred. C. Reimer Co., Inc. 
141 5th Ave., New York 
REPRESENTING 


“KRAUTHEIM ” DINNERWARE 

“ THERESENTHAL ” FINE GLASSWARE 
“ SCHIERHOLZ” ART GOODS 

“ROYAL DUX” ART GOODS 
“LUCCA” ART GLASSWARE 


ow HITE CHINA— 
STOCK—AND—IMPORT 


(Phone Ashland 7032) 
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Second Chicago Exhibit 


of 
Glass, Pottery, Lamps 
and Housefurnishings 


Feb. 5th to 17th, 1923 
CONGRESS HOUEDL 
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Held under the auspices of the Glass, Pottery, Lamps and Housefurnishings Association of 


Chicago (Not for Profit) 
MANUFACTURERS! 


You are cordially invited to show your line at the Second Chicago Exhibit which will be held 
Feb. 5th to 17th, 1923, at the Congress Hotel. More than 1600 buyers attended the First Chicago 
Exhibit, held Feb. 6th to 18th, 1922, at the Morrison Hotel. Orders for merchandise totaling $5,- 
000,000 were placed. 


Universal belief in the trade is that an infinitely greater number of buyers will consider it profit- 
able to attend the Second Chicago Exhibit. One large concern alone has promised that it will place 
$1,000,000 worth of business at the Show. 


: 


The Manufacturers who show their lines are the ones who will book the orders and open new 
accounts. Applications for space for more than 150 lines of merchandise have been received. Do not 
lose another day in starting to make arrangements to show your line. 


For sixteen page prospectus giving full information concerning the show, drop a line to Ira A. 
Jones, Secretary, Glass, Pottery, Lamps and Housefurnishings Association, 9 North Wabash Ave., 
Chicago, Il. 


BUYERS 


Make your plans now to attend the Second Chicago 
Exhibit of Glass, Pottery, Lamps and Housefurnishings 
which will be held Feb. 5th to 17th, 1923, at the Congress 
Hotel. This Show will be the year’s largest and best 
combined presentation of these lines. At a minimum 
outlay of time and expense it will be possible for you 
to see, under the same roof and under the most favor- 
able conditions, more than 300 of the most representa- 
tive lines in these four fields. Never has there been a 
better opportunity to buy the right goods at the right 
prices. You cannot afford to miss the Second Chicago 
Exhibit of Glass, Pottery, Lamps and Housefurnishings 
to be held Feb. 5th to 17th, 1923, at the Congress Hotel. 
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Make up your mind now to be one of the 2,000 or BM SiS worry 
more buyers from all parts of the United States and . o gat 


Canada who will consider it profitable to inspect the 
show. For further details drop a line to Ira A. Jones, 


2 my J 6 Aare: a Congress Hotel. Seven floors containing 300 rooms have been. 
Secretary, 9 North Wabash Avenue, Chicago. reserved in this elaborate hotel for the Second Chicago Exhibit, 
Feb. 5th to 17th, 1923. | 
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J. H. SMytuHe, REPRESENTATIVE 
| 
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| sequently no change in the wholesale pottery trade 
| of Chicago during the past week. Jobbers are 
ast disposing of their reserved stocks, and retailers are 
alling for more dinnerware and. fancy china pieces. 
lanufacturers’ representatives are forced to become in- 
ctive on their pottery lines for the time being, owing 
o the shut-down at the potteries, although a few of them 
re booking orders subject to approval at the time ship 
nents can be made. Glassware, however, continues to 
nprove in demand, and the factories represented her 
re delivering large quantities of glassware for Holiday 
elling, as well as booking some “ immediate shipment ’ 
ad “ fill-in” orders. 


N: change in the pottery strike situation, and con- 


_ There was a brisk retail trade during the past week, 
ith the weather more seasonable, and the public com 

uencing to realize the approach of the Holidays. This 
the time of the year for great activity in entertaining, 
inner and dance parties, etc., and consequently the 
suseholders are “ filling in the holes ” in their table ser\ 

‘e. Most of the Chicago retailers claim their stocks of 
‘nnerware are still in good shape, regardless of the sirike 
= the potteries, and many of them predict that with 
nall purchases of foreign goods, they will easily mee’ 
-e demand when the Christmas rush arrives. 


|The Peterson Furniture Co., operating several retail 


ores in Chicago, will commence to repair and remode! 
e building just purchased, located at North Avenue and 
jedzie. From $25,000 to $50,000 will be spent for altera- 
ons to put the new store in readiness for the opening 
Ly. 


‘Announcement of the annual meeting and election of 
Gcers of the Gifts, Art Wares & Novelties Association, 
{ be held on October 26, at the Palmer House, was made 
i week by Secretary C. L. Geesey. Following the elec- 
m of officers plans will immediately be launched for 
2 Second Chicago Gift Show. The first show, held 
tt August, was acclaimed a big success by the majority 
exhibitors. Two floors of the Palmer House were 
voted to the show, and buyers of gift merchandise from 
parts of the country were on hand to make stock 
ections. 


The Modern Lamp & Shade Co. of Chicago has made 
light change in its organization, decreasing the number 
its directors from four to three. 


The National Enameling and Stamping Co., Granite 
& Ill., makers of the well-known “ Nesco” Royal 


CHICAGO OFFICE 


THE CHICAGO MARKET 31 


SOUTH 
CLARK 
STREET 


Granite Enamel Ware, recently broke ground for a new 
$1,500,000 sheet steel mill, and the plant is expected to 
be in readiness for production by July of 1923. 


W. G. Mueller, of W. G. Mueller, Inc., New York, 
was in Chicago several days last week. Other visitors 
last week were: Dixon C. Sloan, Potomac Glass Co., 
Cumberland, Md.; Chas. Wideman, of the Quaker City 
Cut Glass Co.; Edward Downey, of the Brush-McCoy 
Pottery Co., and Mr. Snyder and Mr. Kennedy, repre- 
senting the Roseville Pottery Co. 


Henry Von Hagel, crockery and glass buyer for Sears, 
Roebuck & Co., Chicago’s large mail order house, is now 
in the East visiting a number of factories and inspecting 
new lines. 


The Florence Art Company, of 428 S. Wabash Ave- 
nue, manufacturers of lamps, shades and artistic house- 
furnishings, is to erect a four-story factory at 2161 N. 
California Avenue at a cost of $185,000. The increase 
in popularity of this line among retailers, resulting in 
growth of sales, has made it necessary for the company 
to expand its production, and rather than move into new 
quarters, it was decided that a building constructed for 
their own special purposes would more adequately meet 
the emergency. The new building will be constructed of 
brick and cover a ground area of approximately 200 by 
100 feet. 


The Rockford Art, Plate & Window Glass Co., of 
Rockford, Ill, has changed its name to the Rockford 
Plate & Window Glass Co., discontinuing the work they 
have heretofore done in art glass. 


J. C. Althauser, pottery, glass and housefurnishin 


buyer for Althauser & Co., Dubuque, Ia., was in Chica 


last week. 
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Adam Duvall, of the H. C. Fry Glass Co., came to 
Chicago last week on a selling trip. 


H. E. Hoertkorn, who has been showing the Graham 
& Zenger line of china and glassware in Chicago for two 
weeks, closed his display in the Palmer House last Satur- 
day. Mr. Hoertkorn, who has just returned from the 
Pacific Coast, reports conditions in the West as good. 
He has returned to New York, but expects to conduct 
a display at the Second Annual Exhibit of Glass, Pot- 
tery, Lamps and Housefurnishings in Chicago at the Con- 
gress Hotel next February. 
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THE PALMER HOUSE 


invites you to inspect 


the following lines. 
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Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co. 


Potters Co-operative Co., Room 43 
Hotel China and Spe 
Dstablished 1876 at Hast 
Geo, W. McNicol, Mgr. 


Dinnerware, 
cialties. 
Liverpool. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MononGamw GLASS CoO. 
Co-OPERATIVE FLINT GLAss Co. 
Tan DUNCAN & MILLER GLass Co. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpMunps 
1319 Michigan Ave. 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave. 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS oc 
GIFT SHOP & ART GOODS-DOLLS & TOYS — 


HEYWORTH BUILDING 
Madison and Wabash 


4 
THE 4 
PLACE e 
TO : 
BUY 
GLASSWARE 


The John S. Ward Co., not Inc. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


Your Ad here will reach the 
trade you want. Phone Wabash 
860 for particulars. 


JOYCE ART STUDIO 


Finest encrusted gold china work, Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 


Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 


| 
| 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
FB. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


| 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


u 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS- DOLLS & TOYS 
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TO LET 
Why not Move In? 
Rent at Pre-War Level 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
Ware, Pompeian Lustre. and _ hand 
painted china for gift shops and depart- 
ment stores. 
3620 Roosevelt Road 

Phone Nevada 7046 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and I!luminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfe. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co! 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


Gra A Jones @. 


9 \North J Wabash Avenue 
Chicago 
REPRESENTING 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Plan Now to Visit the Big 
Buying Event in Chicago 


2ND ANNUAL EXHIBIT 

OF GLASS, POTTERY, 

LAMPS AND HOUSE- 
FURNISHINGS 


Congress Hotel—Chicago 


Feb. 5 to 17271923 


Last year 300 manufactur- 
ers exhibited and over 1700 
buyers attended. 


For further information write 


IRA A. JONES, Sec’ty 
9 N. Wabash Ave. 


Chicago 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HELP WANTED 


ANTED—Live salesmen—for popular priced line of 
Aluminum Cooking Utensils—Commission basis. No ob- 
jection to man selling Non-conflicting Lines—(Pottery, China, 
Glassware, etc.). Box 209, care CRocKERY AND GLASS JOURNAL. 


ST TUATIONS WANTED 


,ALES CONNECTION DESIRED—Salesman of ten years’ 

experience in glassware, novelties and allied lines wishes to 

connect with reputable firm. Box 212, care CrocKERY AND GLASS 
JOURNAL. 


BUSINESS MOR POR TUNTDIES 


ESTERN SALES CORPORATION covering the Pacific 
Coast States with principal offices in San Francisco, Cal., 


CROCKERY AND GLASS JOURNAL. 


ARTY conducting a Manufacturers’ Sales Agency can spare 

desirable desk room and office space at moderate rental. Ap- 
ply American Manufacturers’ Co., 23 East 26th St., Philadelphia, 
Pa. 


UYING ORGANIZATION consisting of high calibre buyers, 

containing China, Glass, Hardware, Toy, Housefurnishings, 
Notion departments, desires to make connection with large con- 
cerns to do their buying in New York market, also have foreign 
representation. Write for details for immediate or 1923 connec- 
tion, Mercantile Research, 321 Broadway, New York City. 


ELL KNOWN FIRM with every facility for doing a 

volume of business desires to add a good medium-price 
line of decorated glassware. Address Box 211, care CrocKERy 
& GLASS JOURNAL. 


vee" Celluloid Cap & Metal Ring Co., Inc. 


'o 
NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper” Caps 
ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples. 


Sole Owner 
a) 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all coors. Private Moulds Worked. 


FACTORY : 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Glass Factory Activities 
(Continued from page 25) 
J. Donald Fisher. Mr. Fisher will continue to travel the 
southern and southwestern territory as has been his 
custom, but from the St. Louis office instead of direct 
from Pittsburgh. 
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Demand for all lines of glassware is active. One 
plant in this district, specializing on decorated novelty- 
ware is oversold for 1922 delivery, and no more orders 
are being accepted. Blown and stemware is in heayy 
request, while the demand for staple and table glass- 
ware is improving right along. However, this increase 
in business is seasonable, distributors seeking ample 
stocks for the late fall and holiday trade. Factories are 
busy throughout the district, also those in the West 
Virginia territory. 


What the Potteries Are Doing 
(Continued from page 23) 
these toilers, the song of the suffering may ere long be 
heard. Faint echoes of the song are now audible. 

This is the situation in the generalware pottery indus- 
try today. To many workers $10 per week is being paid. 
To others, nothing. The dawn of winter is nigh. To- 
day, there is no prospect of an early resumption in the 
generalware industry. 


The Four Standards 

(Continued from page 15) 

the customer and by observation discover which of these 

standards is the most important. This is the key to mak- 

ing the sale. Think it over and if you are not hitting 

the nail on the head as many times as you would like, 

analyze the four standards, apply it to your customers 

and it may help in selling more goods, | 

Importers Want Change in Working 

Regulations 

The National Council of American Importers & 

Traders, Inc., forwarded to the Secretary of the Treasury 
last week the following telegram: 


’ 


“ On behalf of 500 members of the National Council of. 
American Importers & Traders, Inc., we respectfully re- 
quest that the special marking regulations in the new 
tariff law be held as not applying to goods shipped prior, 
to the enactment of this new law and to such goods) 
which were in the process of manufacture at the time the 
new law became operative. | 


“Unless the law is modified to this extent it will cause! 
severe hardship to importers who through no negligence 
on their part have had no opportunity to comply with the 
changed regulations. Goods are now being held up at 
the Port of New York due to non-compliance with regu- 
lations and we respectfully urge that this matter be given 
consideration so that these merchants will not be penalized 
for something not within their control.” 


a 

S. S. Kresge to Redeem Notes 

The S. S. Kresge Co. announced last week that it will 
redeem on January 1 next all of its outstanding 7 pet 
cent serial notes, due January 1, 1923 to 1826 inclusive. 
They are part of an issue of $3,000,000 originally offered 
in July, 1920. The company expects to have 212 stores 
in operation by the end of this year. 
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ESTABLISHED 1869 


| BLACK OXIDE COPPER 
| GREEN OXIDE CHROME 


B. F. DRAKENFELD @ CO., INC. 
50 Murray Street, New York Potter’s Savings & Loan Building, East Liverpool, O. 
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The Roessler & Hasslacher Chemical Company NEW York 


TT 


} BRANCHES: 
| Cleveland, O. Chicago, Ill, Trenton, N. J. Boston, Mass. Philadelphia, Pa. San Francisco, Cal. 
° New Orleans, La. Pittsburgh, Pa Kansas City, Mo. 


exe Liquid Bright Gold 


CHEMICALS 
overstae--Colors—vne: |Minerals and Oxides 


Liquid Lustre Colors—Oxides ag —for— 
Bodies for Decorating and | Pottery, Glass, Enameled Ware, Tile, 
Coloring Clay Products 


a 
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Fac-Simile of Label. America’s Leading Ceramic Material House 
“Mapp IN AMERICA.” HIGHEST GRADES. 
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| Manufacturers of 


Bryce Brothers Company Blown Lead 
| Glassware 
In Crystal and Colors 


POAT 


MOUNT PLEASANT, PENNSYLVANIA 


NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative, J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
Representative, Robert W. Corey 


TRAVELING REPRESENTATIVES: 


W. H. Duval Myric W. Bryce Harry C. Smallwood 
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Correction Venezuela China Imports 


hrough error in the retail store notes in our last Priot to the war, china and porcelain ware came almost 


$2, the name of H. J. Moscovitz was given as the buyer 
fhina of Abraham & Straus, when everyone in the 
ree knows that Langley Hawthorn is the efficient man 


entirely from Germany. Since 1920 Germany has been 
trying to retain the ground lost. The United States and 
England now occupy the position formerly held by Ger- 
many. A very high quality of wares is also being im- 
ported from France. The firms of Edw. A. Santana & 
Co. and Guinand Hnos, Caracas, Venezuela, are the 


| , > 
large. In the mention of the sale at H. C. F. Koch 


tlo., E. A. Ardrey is given as buyer of china, glass- 


és and lamps. This should read Thomas Attridge, largest dealers in china and porcelain. The customs du- 
Ur of china, glassware and lamps, and E. A. Ardrey, ties are 0.75 Bolivar per gross kilog, plus 55 per cent. 
ur of housefurnishings. We apologize to the three and a surtax of 1 per cent. The usual terms are six 
el emen involved. months’ credit. 
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New York Directory 


WM. S. PITCAIRN CORPORATION. 


104 Fifth Ave. 
Grindley, Doulton. 


IMPORTERS 


FERDINAND BING & CO,’S, Successors, 
67-69 Irving Place, near 18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 

EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 

GEO. F. BASSETT & CO., 73 Barclay 
St. 

“The Dinnerware House of America.” 

L. D. BLOCH & CO.. 37-41 East 18th St. 


Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP. 
Representing F. Thomas-Marktred- 
witz and K. P. M., Waldenburg. 149 
Fifth Ave. 

COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 

Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 

HAVILAND & CO., 11 East 36th St. 
The Famous “Haviland China” 
known since 1840. 

HERMAN C. KUPPER, 39-41 West 23d 
St. 


Ahrenfeldt French China. 
MADDOCK & MILLER, 39-41 West 23d 
Si 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

G. E. MEISSNER. Importers and Com- 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 

MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND. Inc. 184 Fifth 

Ave, 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Tele- 


Alfred G. Mo- 


Furnival. 


The Fifth Avenue 
Building 
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Uptown Headquarters 
for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


BUYER’S BUREAU INC. 
INFORMATION 


on 
CHINA—GLASS—SILVER 


Room 415, Fifth Ave, Bldg. 
Telephone: Gramercy 6413 


ROSENTHAL CHINA CORP. 


Representing Rosenthal Selb. Ploes- 
berg and Kronach. 149 Fifth Ave. 


PAUL A, STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 

Importers and Manufacturers. 
TAIYO TRADING CO.. Inc. 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 


Special- 
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Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823, 
Chicago Office, 327 West Madison St, 

B. TOMBY, Inc., 9 East 47th St., Repre. 

senting: 
Royai Berlin, Royal Dresden, Lorenz 
Hutschenreuther, Koenigszelt, Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 

JUSTIN THARAUD, 24 West 23d St, 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150, 

VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

hKENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART CO., Cox & Compal 
Representatives, 120 Fifth Ave. 
“The House of New Ideas.” Cameo | 
Etchings and Encrusted Coin Gold. 

CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. | 


Manufacturers “ Nearcut” tableware, | 
thin blown tumblers and stemware. | 


DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. | 
Colored and Iridescent Glassware. 

ECONOMY TUMBLER CO., Morgan- 
town, W. Va. Cox & Co., Representa 
tives, 120 Fifth Ave. 
Fine blown tumblers and stemware. 

FOSTORIA GLASS CO., 141-147 Fifth ; 
Ave. : 
Pressed and blown glassware. 
Nixon, Representative. li 

GILLINDER & SONS, Inc. 224 Fifth : 
Ave. \Z 
Lighting glassware, glass specialties. 2 

LANCASTER (0.) GLASS CO., Fred : 
Skelton, Representative, 200 Fifth Ave. 2 
Pressed ware, lamps, tumblers and a 


patterns. 


John : 


| 


novelties. 
UNITED STATES GLASS CO., Albe 2 
marle Bldg., 24th St. and Broadway. 
i 

1 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT: = 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar-|2 
wood, N. J. Showrooms, 236 Fifth 2 
Ave. and 67-69 Irving Place. : 
Manufacturers of metalized lamps,|2 
lighting fixtures, art objects, book-'2 
ends, etc. t 


CANCE 


ESTABLISHED IN 1874 PHONE STUYVESANT 6052 


Crockery and Glass Toco 


The Representative Paper of the Industry 


BUSINESS STAFF BRANCH OFFICES 
Chicago 
J. H. SMYTHE 
312 South Clark St. 


Devoted te 
CROCKERY. GLASS, HOUSEFURNISHINGS, 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 


Published Every Thursday 


General Manager 
F. CALVIN DEMAREST 


Managing Bditor 
STILLMAN TAYLOR 


Boston 
R. B. HEMENWAY 
98 May St. 


MMe 


Associate Hditor 


cc 


B. M. WISNER 


DEMAREST PUBLICATIONS, Inc. 


Needham, Mags, 
Hast Liverpool 


HAA 


Business Manager anda 
FREDERICK 8. OLIVER 45 EAST 17th STREET NEW YORK Pittsburgh 
Art Director Onited States . c ao ae bares $3.00 oe » rte ae 
ROBERT SAUER Staaten ice: in postal union se “Bast Liverpool = 
Singie copies 19 = 
na NNN cACATAKMMCNNNNTCHRR Te 
lOL. 95 NOVEMBER 2, 1922 No. 1 
| aoe REE ED R@RESEES= [sh 
| THE FALL AND WINTER PROSPECT 
the celebration of its twenty-fifth anniversary, several 


Ty USINESS is better today and it is being conducted 
3 on a broader scale and there is a decidedly better 
} feeling among buyers and distributors. And there 
‘every reason to regard the immediate future as a period 
} good business, if not one of large business. A par- 
cularly encouraging factor is that of the heavy gain in 
hide throughout the West in response to farm buying. 
us will be reflected in the forthcoming statement of 
iles of a wide variety of merchandise, including man 
‘. -called luxury lines, in the reports of two big mail ie: 
buses. In fact the October sales of Sears, Roebuck & 
4). show a substantial gain over last October, 
tae for the month being about 20 million of dollars. 
‘les of Montgomery Ward & Co. also show a big in- 
ease, the total sale volume being well over 9 million of 
(llars. 


the vol- 


ITH a revival of farm buying there is noticeable a 

well marked improvement in retail trade. Fall 
sling campaigns are now being undertaken on a larger 
sile by the leading stores and the response of the public 
Is been highly encouraging. In the wholesale market, 
Ockery and glassware continue in active demand, despite 
t: strike holding up deliveries of domestic ware, and 
¢ibargoes on the railroads which are delaying shipments. 
buse furnishings are enjoying seasonal activity and busi- 
13s in toys and novelties is good with many buyers in 
cest of merchandise. 


\N response to a letter of inquiry sent out by the Mer- 
; chants Association of New York in connection with 


thousand answers have been received and these letters 
show that sales are increasing, prices holding firm and 
good demand in all lines is the rule and not the exception. 
Considering these as well as other factors, we see every 
reason for viewing the prospect for fall and winter busi- 
While not all merchants are looking 
forward to the return of the free spending season of war 


ness with optimism. 


years, practically all who are associated with the distribu- 
tion of goods believe that the retail holiday trade will be 
good this year, which means that it will be better than 


last year. 


4) in practically all merchandising lines. 
ters a kind of testing out is now under way to discover 
how the public will react to higher prices. The tariff has 
already increased prices in some lines due to increased 
rates, and it is inevitable that before very long other lines 
Prices are, in fact, in the initial stage of 


UST now there is a tentative move to increase prices 
In some quar- 


must advance. 
stabilizing at higher levels 
everything in merchandise. 


and this includes practically 

How high they will go de- 
pends upon the consumer. If the rising prices check buy- 
ing, to any extent, they will be scaled down sufficiently to 
move the goods. However, as the public demand is now 
quite generally underrated, there seems every indication 
that a fair increase in prices will be accepted by the public 
without protest. The prospect for Fall and Winter Busi- 
ness is Good, 
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Well Planned Ads Are Harbingers o 
Sales 


Publicity System of Modern Store a Big Factor in Selling—How One Fast Growing Ne 
York Department Store is Doing It, as Told by its Advertising Manager 


UTUVUUVOUUGMOAHTLUUUOUUUGUOAAUULUULLUULLUUGUUSTAAAULLLLCCULOGEAOOLUCULCULGE 


OT the least important of the many systems which 

N go to make up the routine of the modern depart- 

ment store is that pertaining to advertising. The 

method used by one of the leading New York department 

stores was described recently by its advertising man- 
ager. 

Our present system of advertising is the result of years 
of experiment, he said, and while there are many differ- 
ent ways of solving the problem of letting the consumer 
know what the store is offering, the method we use has 
been found productive of excellent results. 

We plan our advertising on the premise that there are 
certain days of the week on which it is best to advertise 
particular kinds of merchandise. 

On Saturday our advertising is generally small, if we 
do any at all, and it is confined to some single line of 
merchandise. This varies from time to time. There 
may be variations from this schedule occasionally, but 
in the main it is adhered to closely. 

In our advertising we have found it of marked im- 
portance to have all of the lines advertised of a kindred 
nature. It does not pay, we have found, to make selec- 
tions of items which are not related, as it gives a hap- 
hazard appearance to the advertisement. 

Through the use of the definite policy outlined above 
the store buyers know on which days of the week they 
are to have space. The advertising office sends them a 
form asking the date on which publicity is desired and 
the lineage wanted. The total lineage they think they 
will require during the month is also requested. This 
form is sent out before the eighth of the month for the 
succeeding one; for instance, before October 8 for the 
month of November. When all of these forms from the 
buyers are in they are surveyed in relation to the ad- 
vertising appropriation which the store has made. Each 
department will receive a certain proportion of it, based 
on the previous year and taking into account the amount 
spent then for advertising. The percentage of sales, to- 
gether with the total that will be spent this year, is also 
taken into account. The advertising manager then cuts 
or increases the amount which the buyers have signified 
they desire. 

For the purpose of assembling these figures into or- 
derly fashion, so that a schedule may be prepared, the 
buyers’ requests, as passed on by the advertising manager, 
go to a clerk who fits them into an outline for the month. 
Thus the department knows just where it stands as far 
as disposal of space goes for the next month. 

The buyers have these schedules in their hands by the 
25th of the month preceding the one in which they are to 
advertise. It is then an easy matter for them to figure 
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out when they must send up their descriptions for 
guidance of the copywriters. This is done one \ 
prior to the day of publication. 

With a keen merchandising sense the buyers are ¢ 
upon to select the goods they want to bring to the a 
tion of the consuming public. On specially prep 
forms they describe the articles, giving all of the esse 
data, the price and whether it is a special purchas 
reduced for the occasion. They must also tell whethe 
merchandise is in the store or not. ‘This is neces 
because it sometimes happens that a special purchase 
been made that will not be delivered before a ce 
time, and the advertisement must then be held up 1 
the goods arrive. | 

Under our system we have different copy writers 
various lines. There is, for example, a writer for a 
the so-called “ ground floor” merchandise. For ho 
furnishings another special writer is provided, and s¢ 

With all of the data submitted by the buyers be 
her, the art director’s assistant makes a tissue layout 
spaces being arranged in accordance with the lin 
schedule previously drawn up. 

From now on the process is simpler. The art wo1 
arranged for, being given to “ free-lance ” artists. | 
gives greater variety and freshness than is pos. 
through the employment of a regular staff artist. | 
drawings are in all cases made from actual merchan: 

At the time the sketches are made the copy wl 
receives the tissue layout already prepared. Intell: 
and persuasive copy is written to fill in the space for 
text. We believe in clean, uncrowded reading maj 
which is appealing to the eye. The copy is then not 
for the respective places accompanying the illustra) 
and goes to the production manager for approval. | 
size and kind of type is indicated, the art work i# 
sembled and the combination is then sent to the sti 
private compositor. This man makes the line cutsi 
the illustrations and sets all of the text type by hand. 

In order to preclude the possibility of error, proof 
distributed to each copy writer for careful reading 
closer check is achieved by cutting up the advertiser 
into sections and sending them to the particular bw: 
concerned. 

Then a unique thing is done. The sections of! 
proofs are given to our staff of shoppers and the p® 
mentioned in them are compared with those for sitl 
merchandise in other stores. If necessary, the pe 
may be revised according to the dictates of competi? 
The shoppers turn the sections in by Friday noon qi 
of Sunday publication. 

The final step before giving the advertisement tcl 
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wspapers is to have press proofs “ pulled” on glazed 
per. One of these goes to the engraver, and a zinc 
ate is made from it. The other is kept for the office 
es. The plate then goes to the newspapers. 


| 


| 


German Pottery and Glass Production 
'The German porcelain industry is suffering from the 
hor supply of coal, which is hardly sufficient to satisfy 
} per cent. of its needs in coal and 70 per cent of require- 
lents in briquettes, The manufacturers find themselves 
liged to import British coal, which augments their work- 
g costs very considerably. During April of this year th 
ice of German kaolin was about seventy times the pre 
ar price, and the quotation for Bohemian kaolin was 
he hundred times the pre-war cost. Since that date the 
jst of material has gone up in proportion to the fall i 
‘e value of the mark. Exports of porcelain crockery 
‘nount at present to 47 per cent. of the normal productior 
, against 60 per cent. in pre-war days. Demand io 
orcelain in the interior is increasing, however, and hom 
“ders have tripled in comparison with last year’s trade, 
hile foreign orders remain on the 1921 level. Activity 
' still very great in all branches of the glass industry 
Ithough various strikes have come to an end, works ar 
hyable to fill all their home and foreign orders. The Cen 
al German Hollowware Syndicate has increased th 
xtra charge at the end of invoices from 250 to 400 pe! 
ent. for all ordinary articles, and from 275 to 450 pcr 
int. for seladon, opal and colored glass goods. Accor«'- 
g to the “Berliner Tageblatt” for Aug. 26, a con 
yunity of interests contract has been concluded between 
ie Union of German Factories for Glass Instruments 
tuated in IImenau, and the Union of Thermometer ani 
jass Instrument Factories in Roda. An arrangemeni 
‘as been made with the Glassworks Schott und Genossen 
1 Jena, Gustav Fischer in Ilmenau, Greiner & Friedrich 
1 Stutzerbach, that the glass tubes manufactured by 
ese factories shall only be sold to the firms belonging 
> both Unions. 


VAUULITINNUIUUT ETE 


| The Italian Glass Industry . 

At the present moment the Italian glass industry is 1" 
very uncertain state, and business is suffering from par 
al paralysis. The syndicates and trusts have lost their 
ower, and firms are working once again according to 
ieir individual requirements. A large percentage of the 
ifficulties from which the industry is suffering is duc 
p the bad fire-resisting powers of the materials used ; 
reakages and accidents caused by the bad materials 01 


When the proofs come back from the newspaper offices, 
copies are sent to the section managers, who have the 
salespeople in their respective departments read them in 
order to be able intelligently to serve their customers. 
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[he Crockery and Glass | rade in Europe 


ews of the Foreign Producing Centers Gleaned from Authentic Sources and Showing Trade 
Condition in Leading Manufacturing Sections on the Continent 
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which the furnaces are constructed have led to repeated 
interruptions of work, and production has naturally fallen 
off. The Societa An. Bottega di Pietro Chiesa, Milan, 
has been formed with a deal in artistic glass work and 
to represent foreign glass firms. 


Crisis in the Czecho-Slovak Glass Industry 

The sudden rise in exchange has thrown out of em- 
ployment more than 4,000 glassworkers, says a recent 
Department of Commerce report, and no less than 7,000 
are working only part time, as a result of the prevailing 
industrial crisis, according to one of the heads of the 
Union of Glass Manufacturers at Prague. Some news- 
papers report that the number of unemployed in the glass 
industry has already reached 12,000 and is increasing 
daily. Many factories have announced that they will be 
compelled to stop work entirely in the near future un- 
less relief in some form is immediately forthcoming. 

Glass factories in Czecho-Slovakia are finishing orders 
placed last year and early in this year, but practically no 
new business is being placed, because the countries with 
a very low rate of exchange can not buy and the manu- 
facturer does not care to sell to countries having a high 
exchange, such as the United States, since the fixed rate 
of exchange does not allow him to get enough crowns for 
the dollar to make the business locally profitable. Con- 
sequently some factories have already materially reduced 
their output. 


Czecho-Slovakian Exports to the United 
States 

The value of declared exports from Czecho-Slovakia 
to the United States for September, 1922, was 47,592,000 
crowns, as compared with an August total of 58,714,432 
crowns, writes Consul C. S. Winans, of Prague. The 
quantity and value of earthenware was 460,000 Ib. valued 
at 2,699,000 crowns; and glassware 542,000 lbs. value 
7,256,000 crowns. Exchange on the Czecho-Slovakian 
crown during September was about 3 cents. 


Hungary to Have China Plant 
The high rate of the Czechoslovakian currency has 
caused considerable Hungarian interest in the possibility 
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of manufacturing locally the clay and chinaware now im- 
ported from Czechoslovakia. The Budapest Magyar 
Tozsde reports that the Hungarian General Credit Bank, 
which is particularly interested, has purchased a site for 
the construction of such a factory. 


U. S. China Exports for August 
Domestic exports of china and porcelain for the month 
of August show, according to figures compiled by the De- 
partment of Commerce, an increase in quantity and value 
from the figures of July. The increase in the value of 
exports of table, toilet and kitchenware, exclusive of san- 
itary and chemical wares, is $25,346. The figures for the 


month of August just published follow: 
Domestic Exports of CHINA AND PORCELAIN FROM THE UNITED 
STATES BY COUNTRIES 3 
Table, Toilet *Other China & 
or Kitchen Ware Porcelain Ware 
Pounds Dollars Pounds Dollars 


Countries 


Brances).2 eee Ree == = 70 70 
Ttaly~ Ae cater oat 200 200 35 12 
Swederi; os. ac Su erratic = = 16 25 
Switzerland see aoe By 56 _ — 
England see. cere strc teren 118 60 26 12 
Canada— 
Maritime Provinces ..... 2,481 681 860 83 
Quebec & Ontario ....... 28,366 5,682 5,310 2,092 
Prairie: Provinces =.ceae eee 3,041 623 780 124 
Brits Golace ikon. sae 113 100 905 247 
Hondutasee eee eee: 240 49 — — 
INicata cia meyers tera 90 45 _— — 
Panama meters teeta 538 95 100 46 
Salvadonmeer oreo 40 64 -- — 
MexitCos st =a. face dete 3,718 155 706 337 
Newfoundland & Labrador. — — 472 114 
Bermidauiey-taere cients 223 61 227 63 
Amaia es cre ceutetraure tees -- -- 148 38 
Trimidadvec hobagoueee ween NE 23 — — 
Other Brit. West Ind....... 275 124 — == 
Gubsatawstdact aot hac fee 3,496 1,188 2,548 1,006 
Dominican Republic ....... 20 14 157 56 
Dutch West Indies........ — = 35 25 
aitigiwer osc os caterer — = 136 5) 
Viroin [slands, ote Orns seme 134 39 — — 
AT Pentina seememdee ccc — — 30 317 
Brazily Rie weer eh tree 28,745 4,879 120 150 
Chile. Saar ok eee — = 4,000 327 
Golombiaeeeerke eer reece 1,228 Wi, 80 22 
betas aig atid Misra crates Geer — — 3 2 
Wenezuela mince ie eee 1,957 267 = _— 
China. 05s we ieee 102 95 = — 
Japatin aviators erecta 443 186 —= — 
Philippines lslandsseeeer eee 115 65 — — 
RUSSiay ine Sia eee ee erent 60 19 — — 
Australian action setae 1,160 235 — — 
Brench) Oceaniawe cmt rit ae 100 it) = = 
Beleian sNonvome etree -— — 45 156 
British South Africas... — — 1,368 473 
Egypt .i.etseaece en ecoricens 125 50 — — 
Total icc. cee eee 77,277 ~—16,247 18,177 55,826 


Retail Business Growing 

Further proof that the consumer demand is expanding 
in the metropolitan district was the assertion of the credit 
man for one of the big local department stores last week 
that during the first two weeks of this month, the net 
charge business done was over 35 per cent. more than in 
the same period a year ago. Cash sales also showed a 
gain during the same interval. Further than this, ap- 
plications for charge accounts showed an increase in num- 
ber. Returns of goods declined somewhat, which had 
the effect of increasing net sales. Collections were re- 
ported from fair to good. 
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Exports of Glassware 
Domestic Exports FROM THE UNITED STATES BY COUNTREE 
FOR JULY, 1922 

Exports of glassware for the month of July show a de 
crease in value over the month of June, the decreas 
in table glassware amounting to $3,198, glass container 
$34,635 and lamps and illuminating glassware (exceptin 
globes and shades) $7,419. Figures for the month b 
countries follow: 


*Lamp 
Table Lamp  & othe 
(bottles, Table chimney illumi. 
vials glass- lantern nating 
Countries and jars) ware globes glass 
HERATICE! are: ecetckecsle: lotion oleeieiete 394 — — = 
(Germany) 02 cols ameste aelennters 8 — — = 
MiteeL ye Sisters rei, ovese, Storer come ene err — — ~- 37. 
INicdaabynGky Geooosdoaccoboc — 619 — = 
Roptuca ll sian ene tte == -- 6 - 
SWEGEN saw se chic dies ere tae 63 -- — = 
leiden Bb Aaaaodanoooon owe 29,525 17,580 _ 12: 
Scotland "ae cnste eee eet — 1,698 — = 
Canada— 
Maritime Provinces ..... 3,199 622 56 11: 
Quebec and Ontario ..... 52,656 12,670 332 «13 
Prairie Provinces ....... 15,909 2,216 50 89, 
Brit. Columbia & Yukon.. 7,561 979 19 y78 
iegear laloyarehihe eS osc sonee 194 137 132 - 
Gostahicae. 5, sealant 661 166 17 ll 
Cratemiala. mans ones 1,286 368 232 fe 
EON ICUtasy tee ae erate 2,034 497 82 7 
ING Ca Tag as meee wee eset 38 261 52 18 
lEetac hare a Vomeigneadce 12cdaae 501 788 516 24! 
ALVA OR: nea re core 103 — 48 - 
IWERIGO Branca depen ee 18,077. 17,920 2,499 = 2,00! 
Newfoundland & Labrador. 546 117 172 - 
Bermida cu aces eee I3Z 169 46 - 
par badOeSmh «toons nee 4 531 25 ( 
NaMAICa,, Tot Aces sects eee SO 202 32 171 l 
Trinidad and Tobago ...... 689 493 — 
Other Brit. West Indies ... 8,829 215 134 
Guba ssn toe cece eee 22,045 31,953 2,195 
Dominican Republic ....... 96 1,741 502 
Dutch West Indies ........ 303 19 23 
French West Indies ....... — — 184 
[DIET ciated ein etant inc so c 47 120 153 
Virgin Islands of U.S. .... — 64 50 
AUS TMEy auc acoso sovacnece 7,464 3,237, 1,041 
IB OVIV IA serena to eilcitnerio eer 72 = 26 
Brazil Mee nea ene cee ee eee 1,365 828 1,729 
Gliiletremry ans <atereccya ter 10 1,156 987 
Golombiawer.. 2s eon aoe 2,419 1,939 359 
ESOC OL Pte choke cottons Rt etre 54 951 401 
iBveholsar (ORtERIEY oon onc aumeot 46 43 108 
IDyehielny (ERGEMIEN Goosoadschoce — Ze 21 
Erench) Gitiana ayacee meee — — 10 
Benin aoktok, costs cen eee 218 848 570 
USE ERS Gor abomsantonns ook 660 203 260 
Weneziiela apt. ccmaraceiniis ose 703 2,319 70 
Biamiiler iheGhey Sanceroosab doe 4,272 328 4,835 
Ceyloninnsey ccna nee eee 125 — -- 
Straits Settlements ........ 212 _— 3 
Ghitttanm ect cack eee 829 1,092 23 
Chosetr otrey cnn citi eee — — 47 
Javieanae Wadia eye 213 — 416 
Other Dutch East Indies .. 943 350 -—— 
Eetaz, Arabian tetcress ase ~- — _ 
lakorekes Covel ae enema Mth acco S 28 31 _ 
AMAT rece ait he Siete averse 286 594 31 
Rbilippines sland Sa eee 5,958 559 52 
Sit San cata myae ace Bae oud 6 272 — — 
AmiStralliats ircncvenciente ee 2,593 8,951 899 
Binicish Ocedtuia seen een — — 208 
BcenGhis Oceania wencen eaters 71 21 13 
INewm Zealand eeceeeeneer 4,012 3,393 598 
Other: Oceanian een ees 6 — 147 
British West Africa ...... — — 331 
British South Africa ...... 14,285 805 872 
British East Africa ........ — 93 504 
IDSA (0) i EROS ISOM ATR 6 verde 182 — 8 
Other French Africa ...... — — 151 
Portuguese East Africa —_— — 6 


Total carpe seen eer 213,005 119,738 22,657 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


ing, W. Va., is a visitor in New York He week, 

conferring wath his New York representatives, 
yx & Company, as well as attending to other business 
1 the factory. One of the pleasures he always enjoys 
‘re is the opportunity of seeing so many of his old 
-ends in the local trade, as well as visiting his relatives 
‘the city. As is generally known he was connected with 
2 china and glassware business here for many years, 
fore going to Wheeling. In speaking of the factory, 
said he was planning to branch out considerably next 
ar, having just completed a new 74-foot lehr, which 
Il give the concern just double their former capacity, 
| addition to. the various other improvements in the 
‘ildings, etc., that will greatly increase the entire effi- 
incy of the plant. The concern’s selling force has also 
ist been augmented by the appointment of the Triangle 
sles, Ltd., of San Francisco and Los Angeles, Calif., 
10 will have charge of all territory from Denver west 


x ) JAEGER, head of the Bonita Art Co., Wheel- 


r 

Walter B. Kewr, president Iroquois China Co., Syra- 
2se, N. Y., who visited the ceramic department of the 
hited States Bureau of Standards, Washington, las! 
ek, stopped over Friday as the guest of D. King Irwin, 
ib company’s New York representative. 


W. S. George, president of the W. S. George Pottery 
(., East Liverpool, was a visitor in the city last week, 
‘aferring with H. Benedikt, the company’s representa 
te in the New York district. Mr. George said there 
Vs no change in the strike situation so far as he was 


ormed. 
| 
| 


John E. Postley, of Chas. A. Postley & Son, is on the 
r ‘id this week in the interests of his firm, calling on the 
iasefurnishing trade in Philadelphia and Baltimore. 
| 


<& P. Lockitt, representative of the Libby Glass Mfg. 
q., who has been ill for the past five weeks, returned 
tithe selling game last Monday and is now covering the 


ger cities in New England and New York State. 
Robert M. Slick, buyer of china, glassware and house- 
f nishings for the G. M. McKelvey Co., Youngstown, 
and Leon Koster, buyer of china, glassware and 
isefurnishings for Katz & Goldsmith, Braddock, Pa., 
Wre in the market this week placing orders for their 
ins. Both report that business is good. 


xeorge Izen, china buyer for Meyer Bros., Paterson, 
NJ, was in the market last week on one of his numer- 


ous visits to the market in search of goods for his con- 
cern. 


Lee Schoenthal, buyer for Gimbel Bros., returned last 
Saturday from Mt. Clemons, Mich., feeling like a new 
man after undergoing three weeks of treatment at this 
well known health resort. He says it is a long time since 
he has felt as well as he does at the present time. 


J. W. Horne, buyer of toys for Kaufman Department 
Stores, Pittsburgh, has arrived in Germany, accompanied 
by his daughter. After visiting the chief manufacturing 
centers of Germany he contemplates visiting France and 
return home by way of England about the first of Decem- 
ber. 


W. D. Davis, buyer for Loveman, Joseph & Loeb, Bir- 
mingham, Ala., who has been in the market for the past 
week, reports that he has ended a particularly successful 
visit, buying china, glassware, housefurnishings, dolls, 
toys and novelties. 


For the third time in a period of seven months the 
safe in Woolworth’s 5 and 10-cent store at 1484 First 
Avenue was blown open some time after closing last 
Saturday night. There was about $1,500 in the safe and 
while it was badly battered the burglars were frightened 
away before they had an opportunity to open the inner 
doors of the safe. 


Salesmen’s Association Hold Meeting 


At a meeting of the Board of Management of the Pot- 
tery, Glass & Brass Salesmen’s Association, held last Fri- 
day at the Crockery Board of Trade rooms, Joseph Hins- 
berger, of the Rock Crystal Glass Co., West Hoboken, 
N. J., was elected to membership. After a discussion of 
plans for fixing the date of the annual banquet, it was 
decided to call a special nominating meeting of the Board 
of Management on November 10, for the election of offi- 
cers of the Association in December for the ensuing year. 
Tentative plans for the banquet to be held at the Hotel 
Astor in February, 1923, were discussed but it was de- 
cided to discuss this matter more fully at the November 
meeting. 


Hotel Supply House Issues Handsome Booklet 


The Duparquet, Huot & Moneuse Co., the well-known 
hotel supply firm, has issued an unusually artistic book- 
let illustrating a few selected numbers of their large stock 
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of china, glass and silverware. The booklet is very hand- 
some, with a two-tone gray cover printed in black and 
gold and inside pages in gray tint and gold marginal lines 
enclosing the illustrations, with the china shown in full 
colors. 


George E. Anthony and His Son Leon to Open 
Retail Business 

Widespread interest will be manifested in the an- 
nouncement made this week by George E. Anthony, for 
so many years identified with the china and glassware 
business, as one of the trade’s most prominent and suc- 
cessful buyers, that he is about to launch out in business 
for himself. He will have associated with him in his 
venture his son Leon, who is also well known among the 
younger generation of buyers, having until his resigna- 
tion a few months ago, been manager of the china and 
glassware department of the J. L. Hudson Store, Detroit, 
Mich. 

As is of course well known, the elder Anthony was for 
many years in charge of the china, glassware and lamp 
departments for Frederick Loeser & Co., Brooklyn, until 
he was forced to retire about two years ago, on account 
of a general breakdown in health. After several months 
of rest, having been restored to his normal self, the trade 
has been much interested as to what his future plans 
would be, assuming that a man of his past record of 
successful accomplishment and in the very prime of life, 
would quite naturally affiliate himself again, in some 
branch of the business. Various rumors have been afloat 
for the past year as to his future intentions, all of which, 
judging from the following announcement, would seem 
to have been without foundation. 

On or about December tst he will open a high-class 
china, glassware and gift shop business at 293 Livingston 
Street, Brooklyn, under the name of Anthony’s, Inc. The 
street on which he will locate is generally regarded as the 
Madison Avenue of that Borough, it being where the bet- 
ter class of shops of the principal business section are sit- 
uated. All of Brooklyn’s department stores run through 
from Fulton Street to Livingston Street, on which they 
have all entrances. 

Mr. Anthony purchased the spacious two-story build- 
ing in which the business will be located two weeks ago, 
and it is now in the course of extensive alterations, to 
make it adaptable for his purposes. The back entrance 
of the building is on Grove Street, where all deliveries 
will be made. From here an elevator will carry all incom- 
ing goods to the stock department in the basement. 

The first floor of the store will be utilized for gift china, 
glassware, clock, silverware and novelty departments and 
the second floor will be devoted to the dinnerware, furni- 
ture, specialty and lamp departments. Access to this floor 
may be had from either an elevator or stairway. 

It is the Messrs. Anthony’s purpose to conduct the store 
on as fine a basis as possible, handling only the better 
grades of imported and domestic goods which will natur- 
ally appeal to a more or less exclusive clientele. 

No firm could possibly start out under more favorable 
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auspices. The combined abilities of both gentlemen in 
buying and selling experience, together with the fine loca- 
tion they have secured makes their success seem assured, 


Buyers in New York 


OCTOBER 26, 1922 


W. W. Dodge, housefurnishing goods, J. G. Myers Co., Albany, 
N. Y., 220 Fifth Ave. (F. Atkins), Brotzell. 

J. R. Irwin, china, glassware and lamps, Boggs & Buhl, Pitts- 
burgh, Pa., 1140 Broadway. 

W. H. Lawrie, mdse., manager, J. N. Adams Co., Buffalo, N. Y., 
15 West 39th St. 

Louis Herrup, housefurnishings, Hartford, 
Conn., Pennsylvania. 

S. G. Harwood, housefurnishings, Carson, Pirie & Scott, Chi- 
cago, Ill., 404 Fourth Ave. 


OCTOBER 27, 1922 

W. W. Taylor, housefurnishings, D. M. Read Co., 
Conn., care D. G. Alliance, 404 Fourth Ave. 

C. Sharpe, china and glassware, J. N. Adams & Co., 
N. Y., 16 West 39th St. 

W. B. Shockley, toys, housefurnishings, china and glassware, 
J. B. Ivy Co., Charlotte, N. C., Pennsylvania. 

Miss E. Brennan, china, glassw are and lamps, Rothschild & Co, 
Chicago, Ill., 448 Fourth Ave. 

M. Baster, china, LaSalle & Koch, Toledo, O., 225 Fifth Ave. 

W. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 
ington D. C., 370 Seventh Ave. Room 1701. 


OCTOBER 30, 1922. 


G. A. Ford, toys, Montgomery Ward & Co., 
6th Avenue. 

J. L. Sommer, mdse. manager, Wurzberg D. G. Co., Grand 
Rapids, Mich., 32 West 35th Street (Jay Co.). 


OCTOBER 31, 1922. 

W. B. Stanton, housefurnishings and toys, 
Baltimore, Md., 16 West 39th Street. 

L. J. Koster, housefurnishings and toys, Katz & Goldsmith, 
Braddock, Pa., 33 West 32nd Street. 

W. H. Lawrie, mdse. manager, J. N. Adam & Co., 
N. Y., 16 West 39th Street. 

I. Eckhart, toys, W. A. Morgan & Babcock, Buffalo, N. Y., 3 
West 29th Street (P. S. Farmer). 

T. C. Lorenzen, china and glassware, Pettis D. G. Co., Indian- 
apolis, Ind., 240 Madison Avenue. 


NOVEMBER 1, 1922 


T. E. Maley, toys, 
gomery Ward & Co., Chicago, IIL, 

Mrs. A. Marque, lamps, Mandel Bros., 
22nd St. 


Louis Herrup, 


Bridgeport, 
Buffalo, 


Chicago, Ill., 309 


Stewart & Co, 


309 Sixth Ave. 
Chicago, IIL, 


J. W. Moorehouse, mdse. manager, Geo. H. Bowman Co. 
Cleveland, O., Latham. 
Sol. Harris, mdse. manager, Mandel’s, New Haven, Conn., 


1150 Broadway, care Baer & Lilienthal. 


OBITUARY 
JOHN H. ADDERLEY 


John H. Adderley, for nearly half a century associa | 
with the Havilands in the French china business, died at 
his home in Brooklyn last Sunday morning after an ill 
ness of several months. He was born in New York City, 
March 27, 1845, the son of James and Jane Adderley, 
who had come to this vicinity from County Tyrone, Ire- 
land. Mr. Adderley was thrown on his own resources 
when a small boy and as such commenced his career with 
Haviland & Co. as an errand boy in 1858. He was grad- 
ually promoted to the position of traveling salesman, hay- 
ing traveled for them throughout the United States for 
a number of years until 1878. He then became associated 
with Frank Haviland, who conducted a business at 14 
Barclay Street, handling Haviland & Co.’s open stock 
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housefurnishings and glassware, Mont- 
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ina. Here he remained until his retirement from busi- 
3s in the early nineties. 

During the latter part of his life he devoted his time 
the tracing of his family history through many gener- 
jons, back to the days when they had played a promi- 
‘ot part in the development of the Parish of Gnosall, 
‘affordshire, England. Today there stands there a small 
wn and church named after earlier Adderleys. He was 
[ig a member of Plymouth Church, having been a warm 
rrsonal friend of its famous old pastor, Henry Ward 
lecher. He was also one of the first members of the 
looklyn Y. M. C. A. and a member of the Society of 
(d Brooklynites. He is survived by one brother, Thomas 
:Iderley. 

The funeral services were held Wednesday afternoon 
. 2, in Institute Parlors of Plymouth Church, the Rev. 
|. Newell Dwight Hillis officiating. Interment was in 
/eenwood Cemetery. 


‘ahel & Sons Form Merger with Dohrmann 
Co. 
‘Merger of Alfred Stahel & Sons, Inc., pioneer mer- 
(ants of San Diego, Cal., and the Dohrmann Com- 
arcial Company, a California corporation with 
ores in all principal Pacific Coast cities, was an- 
punced yesterday by Alfred Stahel, Jr. The deal 
ivolves more than $500,000, it was said. 
The consolidation will give the Stahel firm connec- 
ons in all the principal American and European mar- 
‘ts and will result in the immediate expansion of the 
|siness. The store, which occupies a basement and 
ist floor of the building at Sixth and C streets, will 
‘ke over the other two floors and in addition have 
quired a warehouse on lower Fifth Street. Work 
‘remodelling the store building at Sixth and C will 
gin soon after the holidays, it was announced. 
‘A. B. C. Dohrmann, president of the Dohrmann Com- 
ercial Company, will act in the same capacity for 
le local firm, although the firm name of Alfred Stahel 
' Sons, Inc., will be retained. Alfred Stahel, Jr. 
rmer head of the local concern, will act as vice-presi- 
nt and general manager. 
‘The merger will bring about the retirement from 
e business of Otto and Roland Stahel. Walter 
ahel will remain as assistant to the general manager. 
Remodelling of the three-story building will put a 
tel and restaurant department on the second floor 
da stock room on the third floor. The first floor 
d the basement will not be remodelled. A ware- 
use on Fifth Street, between K and L Streets, has 
‘en purchased by the company. Lease of the two 
ors of a building adjoining the Sixth and C Street 
tablishment also is being considered. 
Alfred Stahel & Sons is one of the oldest firms in 
in Diego and was established in 1879. The company 
als in crockery, fixtures, dishes and supplies. It was 
cecessively located on Fifth Street, below F, then at 
fth and Broadway, Fifth between E and F, and 916 
ifth Street. The move to the present location was 
ade 10 years ago. 
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Twenty-one 


HAND PAINTED 
SY 


MADE IN JAPAN 


For The Fall Season 


E are displaying a more ex- 
Wane variety of “the ever 

popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
“complete.” 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We suggest, 
therefore, an early call. 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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| NARCISSUS 


Paper White 
LARGE FLOWERING TYPE 


For Growing in Pebbles and Water 


| 


JIN 


STULL 


BEL-GLO COMPANY 


MU 
JNUUUIANUUINUTUUUUDLDUAEEUUUUU OOOOH TELNET 


Extra-large bulbs of this popular variety, 
which can be sold until February. Especially 
attractive when put up with pebbles in bowls 
ready for growing. 


He 


“ Guaranteed ” 


Px De SCEINGE 


(BLOWN) 


GLASSWARE 


OURS PRICES “ARE NO 
MORE THAN OTHERS 


We offer sound, evenly-graded bulbs in orig- 
inal cases at the following prices for immediate 
shipment : 


MUNI 


15 cm., Jumbo, $47.50 per case of 900 bulbs 
14 em., Mammoth, $45.00 per case of 1000 bulbs 


MYT 


mn 


We do not offer the smaller sizes 


SUA ENG 


30-32 Barclay St. New York 
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OUR QUALITY IS SUPERB 
(PURE LEAD CRYSTAL) 
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Mary Ann 
Cake Shell Pan 


STANDARD SHAPES AND 
SIZES 


‘Guaranteed’ IRIDESCENT 
GOEORS: 
CVI@ GE Ra Or ee PEAR TS 
SKY BLUE, AMBER, SEA 

GREEN) 
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TUCO V CYL tA eC ETT 


PAS OIMALPAD 
SHIPMENTS 


HUTA ta HUUHTUITUOTU UTE LU LOM ET LOTLEUOLOG LOREAL LOLOL 


= Patented Aug. 23, 1921 
As a novelty, carried the country by storm; now, as 
standard equipment for home, hotel, restaurant 
kitchens, they’re in demand everywhere. Sold to lead- 
ing dealers in 45 states. National magazine adver- 
tising, beginning October 1, will reach every American 
home. Prepare to get your share of the big profits. 
Instant delivery. Send for prices. 
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~H.A.MARSHALL © 


INCORPORATED 


200 FIFTH AVENUE NEW YORK 
; MARY ANN MFG CO., Lancaster, Pa: 
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by the members of the United States Potters’ Asso- 

ciation in visiting the ceramic department of the 
Jnited States Bureau of Standards at Washing- 
con, while the Association is meeting in Washington 
aext December. Dr. W. S. Stratton, head of the 
3ureau, is quite concerned in aiding American pottery 
manufacturers in their own campaign for better ware, 
ind in December it has been proposed that a series of 
crazing demonstrations be arranged while the manu- 
Jacturers are in Washington. It is recalled that the 
visit of the manufacturers to the Bureau of Standards 
‘ast December was one of the real big events of the 
Wiec-day session. The extemporaneous lectures were 
Pessive and the few demonstrations created a last- 
lag impresion, and a crazing demonstration will prove 
io less instructive. 


I is possible that at least one-half day will be spent 


| : 
Renovating of pottery sample rooms seems to be in 


order, such work now being done in a number of cases 
nthe East Liverpool district. “ We’re not busy now, 
and we have lots of time on our hands for this kind 
of work,” several managers have said. Unless there 
's a change very soon in the strike situation, the manu- 


i 


acturers will not be in a position to show many, if 

ny new decorations next January. 

| 
George C. Thompson, of the Thompson Pottery Co., 

vho has been a patient in the East Liverpool hospital! 

or several weeks because of a broken leg, is now rest- 

ag easy at his home. He is able to be out of bed. 

| 


| Langley Hawthorne, dinnerware buyer for Abraham 
« Straus, Brooklyn, N. Y., who has been spending 
everal days in the local market, has returned to his 


jae home office late last week. It was his first visit 
ere in several months. 


“Nothing has been done, or will be done for a local 
*ttlement,” said the management of the Summit 
hina Co., of Akron. “We are leaving the entire 
fair in the hands of the labor committee of the 
nited States Potters’ Association. This committee 
‘ated its terms to the pottery workers before the 
‘rike was called, and it will make no retraction. 
here have been no concilatory steps whatever.” 


Some ware from the East Liverpool and Beaver 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


Falls, Pa., district is being shipped by truck into the 
Pittsburgh market. Almost daily trips are the rule. 
Staple items of hotel ware have been in very heavy 
demand among the buyers who are shipping in this 
manner, although some plain white dinnerware is also 
being loaded. 


The plant of the Homer Knowles Pottery Co., at 
Santa Clara, Cal., is so near completion, that opera- 
tions could be started early in November, had it not 
been for the strike in the general ware industry. The 
machinery in this shop will be driven by individual 
motors. Car lots of materials are now en route from 
the East, consisting of flint and spar. 


Under an early date in October, a large jobbing in- 
terest received an order from a customer. The jobber 
replied, stating that the pottery workers were on 
strike, and the only pottery making table ware at pres- 
ent had advanced selling prices because they had 
agreed to pay workmen the advanced wages. 

Then came back to the jobber a reply from the cus- 
tomer, and in these words: 

“In reply to your letter, we will say that we ask 
you to cancel this shipment of whiteware. Weare not 
interested in using the product of any factory that will 
not stand up and buck this labor union that is trying 
so hard to crush business today. The public is not 
interested in higher wages, neither are we, and we are 
not interested in any one who lacks backbone enough 
to stand up and fight this thing and help to put busi- 
ness on a normal basis.” 


Dale D. Thompson, treasurer of the Thompson Pot- 
tery Co., and a brother of George C. Thompson, of 
that firm, and Miss Dorothy White, of Beaver, Pa., 
were married at 8 o’clock, on the evening of October 
30, in the home of the bride, by the Rev. J. M. Alex- 
ander, of the Beaver Presbyterian Church. Following 
a wedding trip to New York, the Bermudas and West 
Indies, Mr. and Mrs. Thompson will be at home in 
East Liverpool after December 11. 


The Smith, Phillips China Co., is equipping all glost 
and bisque kilns with oil burners. Some of the kilns 
have been under oil fire for some months, but now 
the entire battery is to be so equipped. 


F. I. Simmers, sales manager for the Hall China Co., 
is back from Washington, D. C., where he displayed 
the hotel line of this firm during the Hotel Exposition. 


Twenty-three 


Twenty-four 
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Pete Rinkin, dinnerware buyer for the Boston Store, 
Chicago, has returned to his desk after visiting the 
local district for several days. He came here in the 
main to obtain a personal touch anent the pottery 
strike situation. 


Harry W. McNicol, President of the Potters Co- 
Operative Co., who with his bride have been touring 
Europe, have returned to their home here. 


Late Pottery News 


Not one incident has been recorded during the past week 
that would cause one to believe a settlement of the strike 
in the generalware pottery industry is in sight. 

The very last word having to do with the situation was 
exclusively reported in the CrocKERY AND GLASS JOURNAL 
last week, and that had reference to the joint conference 
by invitation, held at East Liverpool, O., between the 
Labor Committee of the United States Potters’ Associa- 
tion and the Labor Committee of the National Brother- 
hood of Operative Potters. Since that meeting of a few 
hours’ duration, nothing has happened. 

Strike benefits continue to be paid those generalware 
pottery workers who are members of the Brotherhood, 
but other pottery workers who are not members of the 
Brotherhood are receiving no succor from that channel. 

Pottery manufacturers are receiving many inquiries so- 
liciting information as to when the strike may end, but 
to all such letters only one answer is being returned, and 
that is, ‘‘ We don’t know.” 

An occasional car of raw clay is being received in the 
district, but all such shipments were en route before the 
strike became effective. 

A few buyers have been visiting the East Liverpool 
market, but their mission has been to scan patterns for 
1923 requirements. Orders have been placed by these 
buyers, but no time of delivery is being guaranteed, or 
even suggested. 

Very little shipping is being made from the East Liver- 
pool district. Here and there a package is being for- 
warded—a little matching order, perhaps, and which was 
decorated before the packers quit their places. 

The usual weekly meeting of the representatives of the 
different local unions of the Brotherhood was held 
Wednesday afternoon in the Brotherhood headquarters 
at East Liverpool, when the strike situation was discussed 
at length. 

Summing the pottery strike in a very few words, all 
one can say is, “ Things is quiet.” 


Joseph M. Watte, well known in the trade for a num- 
ber of years as buyer of china and pottery tor Butler 
Bros., New York, who recently resigned his position with 
the firm to become associated with the Homer Laughlin 
China Co. factory, the first of the year, is in the market 
this week with his newly appointed successor with the 
Butler concern, F. L. Van Deman. Excepting for changes 
that have taken place, an introduction to the trade is 
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scarcely necessary in the latter’s case, for many years ago 
he formerly was with Butler Bros. as buyer of china and 
glassware, having resigned his position to enter the auto- 
mobile business. He will assume complete charge of Mr, 
Watte’s department on December Ist, the date when his 
resignation becomes effective. Mr. Van Deman will be 
welcomed back in the trade by a host of friends. 


Sanitary Pottery Workers Strike 


Sanitary pottery workers affiliated with the National 
Brotherhood of Operative Potters, went on strike Novem- 
ber 1, the proposition of the employers to grant the 
workers a reduction of ten per cent. instead of twenty 
per cent. being rejected. 


The Pittsburgh Show 


Announcement has been made of plans for the 
Pittsburgh Glass & Pottery Exhibit, to be held in 
January, 1923, for the forty-third time. For several 
weeks plans have been under discussion by a commit- 
tee composed of Ira M. Clarke, New Martinsville 
Glass Mfg. Co., New Martinsville, W. Va.; D. Harry 
Cushwa, the United States Glass Co., Pittsburgh; W 
C. McCartney, The Cambridge Glass Co., Cambridge 
O., and Kirk Bryce, the Bryce Bros. Co, ae 
Pleasant, Pa. | 
A large number of manufacturers already have sig. 
nified their intention of supporting a campaign of pub: 
licity for the Pittsburgh Exhibit. Both exhibitors anc 
non-exhibitors are giving their support to the plans 
Through advertising and direct mail appeals, buyer: 
from all parts of the world will be urged to be in Pitts 
burgh next January to see at the Exhibit and at fac 
tories, the newest offerings of manufacturers for thi 
1923 Season. 

The 1923 Exhibit will get under way on January { 
and most exhibitors, it is indicated, will continue thei 
displays for three weeks, or until January 27. It wil 
be an exhibit of and for domestic manufacturers ani 
in the interests of domestic glassware, china, potten 
and lamps. Final plans will be decided upon at : 
meeting to be held in Pittsburgh on Thursday, No 
vember 9. Through the cooperation of the hotels, th 
organizing committee will endeavor to make resefv 
tions for both exhibitors and buyers. 


Business Briefs 

The Fashion Pottery Stores has been incorporated wit 

a capital of $30,000 by J. Siegel, I. Fram and I. Snitzei 
Attorney, L. Freiman, 1540 Broadway, New York. 


W. E. Wilcox, who operates general merchandise storé 
in Creston and Red Oak, Ia., has opened a second stor 
in Creston, Ia. a 


” 
wer 


The Crest Co., El Dorado, Ark., has opened a new 
and 10-cent store. Dave Erundfest is the managet, 
the new store. 


ITH the major portion of the orders for holi- 
day merchandise placed with the manufacturers, 
many buyers have begun to anticipate require- 

ents for January sales. Some business of this char- 

‘cter has been placed. Sales managers of glass factories 

a this territory believe that with generalware potteries 
dle, there is likely to be a heavier demand for glassware 
‘or January sales than has been the custom in previous 
ears. Plants are now working actively on holiday 

orders, and there seems to be more activity now than at 

his season last year. The novelty lines are in very heavy 

request, and buyers believe that these items will have a 

very heavy sale durinng the active holiday sason. 


pee es 
Operations have started at the plant of the Independen 
Glass Co., at Parkersburg, W. Va. 


i] 


= 


| The second furnace of the Macbeth-Evans plant at [l- 
'vood, Ind., has been started, the company employing 
about 100 additional men. This factory is now operating 
0 capacity. 


Lorch Bros., who have been operating a department 
‘tore on the South Side plan the establishment 
ofa chain of department stores in Western Pennsylvania 
and Eastern Ohio. China and glass departments will be 
nade a feature in these new shops, as has been the cus- 
‘om in their store here. The company is now operating 
‘our stores, and others are to be opened in Erie, Pa., and 
oungstown, ©. Financing the new stores has been left 
vith the Franklin Service Corporation of Pittsburgh and 
Buffalo, NY. 


, News has been received here of the formation of th: 
Dregon-Washington Glass Co., with a capital stock ot 
3500,000, and it may be that a new plant will be erected 
t Vancouver, B. C., for the purpose of manufacturing 
. general line. Bottles and jars will also be featured 
ay the new company. 


| 
| 


According to- official reports, business with the Kauf- 
ann Department Stores, Inc., is far ahead of the same 
veriod a year ago. September is considered to have been 
ne of the best months this year, and the active buying 
a the china, glass and housefurnishing department indi- 
“ates that the retail trade in the Pittsburgh district is 
jaterested in replacements. 

George R. Ferris, for many years associated with the 
‘mira Cut Glass Co., and one of the best known men 
1 that trade, and who some years ago retired from active 
york, may return to the cut glass business again. Over- 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


tures have been made to Mr. Ferris to again enter the 
cutting business. 


As soon as repairs have been made to their tank, oper- 
ations will again be resumed in the plant of the New 
Cumberland (\W. Va.) Glass Co. 

Salesmen traveling the eastern territory have reported 
that Robert Wright will hereafter do the buying of cut 
glass, china and dinnerware and housefurnishings of the 
Pfeifer Department Store at Providence, R. I. The 
Pfeifer Co. recently took over the Dimond department 
store in Providence. 

Traffic managers of local glass factories have been ad- 
vised that rates on glass bottles and other glass commodi- 
ties from Charleston, W. Va., to points in the southwest- 
ern freight classification territory are to be established 
Noy. 28. The complete schedule has not been received. 


After being idle several weeks, the plant of the Corning 
Glass Works at Wellsboro, N. Y., resumed operations 
Nov. I. 

A. H. Heisey & Co., Newark, O., have been granted a 
decision in the United States Court for the Southern Dis- 
trict of Ohio, sustaining their claims of infringement of 
patent by the Imperial Glass Co., Bellaire, O., on a line 
of nappies made by the latter factory similar to the Heisey 


Nos. 393 and 393% nappies. 


It is currently reported that some stockholders of the 
Hazel-Atlas Glass Co., of Wheeling, W. Va., are consid- 
ering the advisability of reducing the par value of the 
issues of this company. Such a plan has been considered 
with favor by other successful concerns in the Wheeling 
territory. 

J. C. Kelly and D. E. Martin, of Cambridge, O., have 
visited St. Marys, W. Va., canvassing the glass situation 
in that town. An idle factory there may soon be placed 
in operation by these interests. 


There has been a re-arrangement of numerous depart- 
ments in the E. W. Edwards & Son department store at 
Buffalo, N. Y., which was formerly the H. A. Meldrum 
Co. The china, glassware and housefurnishing depart- 
ment has been removed from the basement of the store 
to another location and it is the intent of the company to 
hereafter operate a bargain department in the basement. 
D. M. Edwards, Jr., is manager of the Buffalo store. 
Other stores operated in Rochester and Syracuse, N. Yes 
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Double Your Sales 
Bulbs and Bulb Bowls 


° e N d 
Paperwhite Narcissus for delivers 


We are actual growers and the largest importers 


Send for copy Merchants Catalog listing a 
complete line of popular Dutch, French, 
Japanese, Chinese bulbs and roots Also 
fine line bulbs and vases. 


Order now and enjoy full selling season. 


PAPERwhite Narcissus growing in water. We You can make money on our line. 


have other kinds for this same purpose. 


F. RYNVELD & SONS, Dept. G, 61 Vesey St.,. NEW YORK 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 


A Real Sales Getter 


A Revelation to the Housewife 


A combina- 
tion of a fine 
collection of 
Coren bs old fashioned 

New England 
recipes in in- 
dex form 
under their 
proper head- 
ings and a 
Exoutated bale 
Type Oven 
Thermo- 
TAerteeoha 


Time and 
“ WHITTIER ” he Mm pe iS a- 
ture direc- 
tions given 
with every 
recipe. 


We import. direct 
and have a complete 
stock at _ pre-war 
prices of the famous 
gold medallion and 
Blue and White 
Canton, 

Write for Price List 


New England Cookery Guide and 
Oven Indicator. 


Be prepared to meet the demand 
WRITE FOR PRICES 


Cooper Oven Thermometer Company 
No. 2 Main St., Pequabuck, Conn. 


Gold Medallion Dinnerware 


7-9 Mott St. Chinatown New York 
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Novelties of Beauty from Many Shops 
in Fascination Lane 


4 Page of Selected Items Gleaned from Many Dependable Sources and Representative of the Best 
Offerings of Master Craftsmen in Art and Gift Goods Which Will Attract Your Trade 
and Persuade Them to Buy 


By Beatrice MiLLterR WISNER 
Se TTTTTLIDUTRLTTTTAATTTTIULUULATHUUUUOLU TUTTO CUUUU HAUT 


Gift Shops Featuring Oriental Wares 

The near relation of the United States to the Far 
Zast has brought Oriental products closer to American 
yuyers than in time past, as is noticeable in the amount 
ind variety of these importations displayed in the 
shops, from the Eastern World. Japanese and Chinese 
roods in all their Oriental splendor have a most con- 
spicuous place in Gift Shops of prominence, and novel: 
ies from Eastern ports, in their bright coloring, com- 
yined with a profusion of silver and gold effects, form 
| most attractive setting for the somber exhibits in 
he shops. One is unconsciously drawn to the origin- 
dity in design and coloring of Japanese and Chinese 
amps, porcelains, baskets, lacquer ware and draperies. 
These countries have excelled in the unique, yet still 
1old fast to the artistic in form and color combina- 
ions. No matter how brilliant has been applied color, 
ombinations have been kept to a degree of harmony, 
vhich please and hold the admiration even through 
‘rotesqueness in design or form. In the display of 
Yriental goods, Gift Shops are putting forth their best 
fforts in selecting the newest importations which 
uave no rivals in oddity, novelty of form, color and 
veculiarity of design. Oriental wares in their alluring 
veauty bring all that is desired to intensify the adorn- 
nent of the distinctive and exclusive Gift Shop. 
| Let East meet West by featuring these delightful 
nd attractive specialties from the Land of the Rising 
oun. pine ee 
| Incense of Persuasive Charm 
{ The passion of the Orient is brought to America in 
ae delightful incense attractively boxed in six differ- 
‘nt odors; lily, rose, musk, wisteria, violet and lotus, 
ictured herewith and offered by the Nara Trading 
‘ompany, 32 Union Square. These unusual odors 
have a lasting quality and 
refreshing perfume, found 
only in the perfected in- 
cense from the fields of 
natural flowers. The re- 
laxing and _— soothing 
effects, together 
spicy and pungent 
is produced from these 
specially prepared = in- 
censes, and when _ used 
with the special incense 
itners imported by the above firm, their attraction is 
eyond resistance. The pleasing and alluring incense 
mtained in this little decorated gift box, is creating 


with 
odor 


its popularity through its own charm of unusual per- 
fume. Among other fine Japanese importations which 
the firm is offering, are exquisite gold decorated lac- 
quer boxes, in all sizes, extraordinary bamboo bird 
cages, in white and black, in various sizes, some fan- 
tastically decorated with heavy silk tassels, these bird 
cages are particularly attractive. Noticeable among 
the other distinctive displays are luster tea sets, pink, 
blue, orange, and others showing the popular crab 
apple blossom decoration, vases in various sizes, teak 
wood stands, in nests, and a vast variety of specially 
designed incense burners. Tokonabe ware and porce- 
lain in a number of styles. A large collection of most 
decorative porcelain wall pockets depicting a Japanese 
figure in full Oriental costume, with wall pocket at the 
back of the figure, porcelain hanging flower baskets 
uniquely decorated in all colors, and a comprehensive 
showing of smaller articles, add to the complete assem- 
blage of the Nara Trading Company’s unusual impor- 
tations of Japanese goods, a most attractive display 
from their native land. 


Attractive Basket for Gifts 

The giving of flowers is a most delicate expression 
of thoughtful remembrance and when they are placed 
in a suitable decorative receptacle their beauty and 
attractiveness is enhanced. The unique basket illus- 
trated from the Fidelity Can Company, 600 South 
Caroline Street, Baltimore, is 
one of the most popular -bas- 
kets in design and finish on 
the market and is especially 
desirable for Gift Shops, fea- 
turing specialties in fascinating 
shape, finish and attractive 
construction. This beautiful 
basket is made of charcoal 
plate, gold lacquered inside and 
handsomely japanned outside, 
with various decorative floral 
designs. Florists are featuring 
baskets as one of their most 
salable novelties for floral 
tributes, and in this unusually well modeled design, 
with graceful handle artistic taste is well defined. For 
dining table, library and for many gifts; shower, birth- 
day, wedding anniversaries, and in fact for any occa- 
sion where daintiness and beauty in construction are 
the password, this pleasing basket portrays every ele- 
ment of skillful decoration and fine workmanship. 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchant 
Well Posted on the New Offerings Received From the Most Representative Sources 
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Economy Introduces New Colored Lines 


A most opportune offering, coming as it does, at a 
time when, if orders are placed immediately, the goods 
will be available for holiday business, are two striking 
new lines just brought out by the Economy Tumbler Co. 
They are both exceedingly novel creations that are sure 
to be greatly admired and make rapid movers in the re- 
tail stores, for they have every element that combines to 
make success and will be the means of adding still further 
to this well-known factory’s reputation for producing 
glassware of quality and distinction. Picture, for instance, 
a lustrous plain mirror black glass bowl, of exceptional 
quality and unusual shape, edged with a dainty emerald 
green band, with a foot in the same shade, to carry out 
the effective and artistic contrast. This is called their 
two-tone Neubian line. Other items besides bowls in 
which it is made, are baskets with green handle, candle- 
sticks footed and banded in green, jugs with handles and 
foot in green, attractive Venetian tumblers with green 
foot, covered comports with green foot and knob, green 
handled tumblers, in fact the line is composed of the 
most salable items, in shapes that add to the individuality 
of the line. The two-tone Pomona is just the reverse 
of the Neubian, being in emerald green glass with mir- 
ror black trimmings. This, too, makes a delectable com- 
bination, that will at once be appreciated. This is made 
in the same list of attractive articles as the Neubian. Well 
posted buyers will see at a glance the excellent selling 
possibilities in both these lines. In addition to the other 
Economy lines in color, namely the two-tone arctic crys- 
tal, azure, amber and topaz which have been established 
as a substantial success for some months past, the selec- 
tion is one that embraces various outstanding features, 
that would be difficult to surpass. The new samples men- 
tioned are now ready for inspection at the salesroom of 
Cox & Company, the factorys’ New York representatives, 
120 Fifth Avenue. 


Vases of Class and Distinction 

A new line of vases which is making a particularly 
strong appeal to buyers of high class art ware, has just 
been received from The S. A. Weller Co. and placed on 
view at the salesroom of C. H. Taylor, the company’s rep- 
resentative, Fifth Avenue Building. This ware, known as 
“La Sl,” includes a variety of sizes in vases in a range 
of finely modeled shapes, from the graceful bud vase to 
the large sizes adaptable for lamp mounting. The designs 
are boldly and most artistically executed and consist of 
scenic and woodland effects. There is, for instance, one 
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striking decoration comprising a picturesque tree throw 
in high relief against the sky, while another design depitt 
a group of trees with a mountain and sky backgrounc 
flooded with the light of the setting sun. While the dec 
rative line treatment suggests the Oriental in its employ 
ment of the flowing line, the decorations are distinetl 
modern and American. All the designs are finished i 
a metallic lustre, which includes a rich blending of th 
orange, green, purple, and red tones found in burnishe 
copper, brass, gold and silver. The effect of these sof 
glowing tones is unusually novel and beautiful, giving 
richness that cannot fail to be appreciated by the trad) 


| 
Fine English and French Dinnerware — 
Among the new importations which have but recent 
been put on display at the salesroom of A. J. Fondeyil 
& Co., 135 Fifth Avenue, are a number of very attractiy 
treatments from Pountney & Co., England. Attractir 
the eye by the distinction of shape, the old “ Bristol Ba 
ket” design is very effectively brought out. The har 
painted decoration is simple in execution and is in | 
colors in which a brilliant light blue and shades of pit) 
predominate, while an ornamental fruit knob adds i 
additional artistic touch. Another delightful design is i 
“Valois,” which combines the fleur de lis in medallic 
treatment with a pale green border enclosed by lig’ 
brown lines and finished with ornamental fruit knob. 
the “Lys,” the French iris flower has been utilized 
particularly good advantage. The design is boldly ex 
cuted and the graceful pattern covers the entire width | 
the flange of the plates, as if the flower itself was d 
posited there. The combinations of colors include gre, 
and purple, yellow and blue, and green and yellow. / 
three are hand decorated under the glaze and are finish 
with strawberry knobs in natural colors. From the Sé 
reguemines factory, France, is shown something new a! 
unusual in fine earthenware, consisting of tea sets, fanc? 
and short dinnerware lines. The tea and dinner items! 
unique shapes are in ivory with floral borders in festo! 
design in bright colors, with various shades of pink Pp 
dominating. The fancy items include charming sandwil 
trays, tea stands and large trays suitable for tea and wa! 
setss the latter being decorated with litho prints of ( 
French and peasant subjects in bright colors under t 
glaze. Other new arrivals include a large variety ! 
“ Tuscan China” ornamental figures, embracing over fiJ 
varieties of birds, such as parrots, magpies, etc., 4 
many animals in various sizes, including dogs, elephas 


| 
| 


and so on. 


By 


BOSTON NEWS NOTES 


R. B. HEMEeNway, Representative 


BOSTON OFFICE 
98 
MAY STREET 
NEEDHAM 
MASSACHUSETTS 


| 
} 
(SHE cut glass situation seems to be improving in this 
market with every new day. As the pottery sit- 
|. uation gets blacker for the holiday season, buyers 
| turning more and more to glass to fill the gap. The 
ilies will get their toys this year, whether or not there 
_ shipment from across or not, according to Mr. Stet- 
1 of the Louis Wolf Co. of Pearl Street. The orders 
ed during the spring for foreign or domestic ship- 
jits have practically all been shipped and the only one 
') is out of luck is the man who delayed in placing his 
vistmas order. “Do Your Shopping Early.” 


‘arroll Robinson, of the Jordan Marsh Co., is now re- 

ing his callers to John Martin, who has been pro- 
ed to the position of buyer in the crockery and glass 
cartment. Mr. Robinson has been made an assistant 
| chandise manager and will function all over the huge 
<e. J. F. Gilligan, assistant under Mr. Robinson, will 
cipy the same capacity with Mr. Martin. The best 
‘nes of the trade have been extended to the trio. 


b 
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ones, McDuffee & Stratton have an unusual display on 
1 third floor of their retail department consisting of 
r kery, china, glassware and pottery, as well as pic- 
1s and bronzes grouped by nations and all collected 
ner the flag of that nation. The arrangement of the 
1sroom lends itself to such a treatment and Ted Lewis, 
wager of the department, is receiving the congratula- 
dg; of the many visitors at the completeness of the ex- 
|. England, Holland, France, Germany, Czecho- 
cakia, Italy, Japan, China, Belgium and the United 
tes are represented. No attempt has been made to 
uy old china, but there are many reproductions, par- 
daly in the United States line of Indian pottery. 
f-e are replicas of originals dug up in Wisconsin, 
f) and many other points which are wonderful exam- 
of the prehistoric art. A replica of the French avia- 
1 gift to Marshal Foch, “ The Spirit of Aviation,” oc- 
j2s a prominent place and adds dignity to the collec- 
0 One group of particular merit is the collection of 
Ii gewood luster ware as contrasted with the usual or 
ti known line. A bargain or “ special” table on the 
di floor is a new departure from the conservative 
ciod of sales for which the company is noted. The 
‘tles which are changed daily are not lines which are 
tof stock or something they want to get rid of, but 
ine bargains. 


tds are out announcing the marriage of Howard A. 
l4in, buyer in the wholesale department of the Smith 


Patterson Co. of Summer Street, to Miss Beatrice Ma- 
thews, daughter of Mr. and Mrs. Harry V. Mathews, on 
October 24. The couple will make their home at 1928 
Beacon Street, Brookline. 


Pfeifer & Co., of Providence, have moved their kitchen 
furnishing department from the basement of their store 
to the fourth floor. Several others of the larger stores 
have made this change during the past months to the ad- 
vantage of that department. 


Speaking of Pfeifer, James Hogan, who was for sev- 
eral years buyer for Dimond, which is now the Pfeifer 
Co., has taken charge of the china and crockery depart- 
ment of the Royal Sales Company of Providence. 


“ Bert” Haskell, of 85 Pearl Street, is one of the for- 
tunate ones in the city who still has a stock of dinner- 
ware for sale. Some months ago this stock was thought 
to be a liability but the pottery strike has made it an asset 
and Bert is able to fill orders where mighty few others 
are able to do it. 


Ben Lefshitz, manager of the B. Goldberg & Co. store 
at Lawrence, was summoned to Washington, D. C., last 
week, suddenly, owing to the illness of his mother. 


Rumor has it that M. S. Benford, known to many in the 
trade as “ Wazes”’ Benford or just plain “Mo,” has pur- 
chased a factory in Brighton and will soon open a cutting 
shop. 


F. L. Sturtevant, well known and well liked as buyer of 
the Forbes and Wallace Co. of Springfield, who, on ac- 
count of his health, was forced to take a long vacation a 
while ago, dropped in to see some of his old friends in 
Boston during the week. He is not yet back in harness 
but the habit of “ doing” the various offices is still with 
him. His closest friends say he is looking mighty well. 


William Lambert Whitney of 74 Waban Park, Newton, 
for nearly twenty years engaged in the china and glass 
business at Council Bluffs, Ia., died at his home last Sun- 
day morning at the age of 78 years. He was born at 
Cambridge and served as a lieutenant in the 54th Massa- 
chusetts Infantry during the War of the Rebellion and 
was in Council Bluffs from 1868 to 1881. He then re- 
turned to Boston and engaged in the banking business, 
later becoming assistant treasurer of the Boston Safe 
Deposit and Trust Company. 


Twenty-nine 


Thirty 


CROCKERY AND GLASS JOURNAL 


November 2, 


Limoges China 


This is genuine LIMOGES CHINA, manufactured in Li- 
moges, France, and is not to be confused with a certain 
make of earthenware that is masquerading under a similar 
name. 

The above illustration does not do full justice to the 
beauty of the decoration; cold print cannot do it. The 
quality of the ware is uwnexcelled—there is no finer china 
made in Limoges. 


An OPEN STOCK PATTERN—No. 7838—of which 


we carry a full assortment for immediate delivery. 
Prices are still based on the old Tariff Rates. 


L. STRAUS & SONS 


Manufacturers and Importers 


44 and 46 Warren St., and 116 Chambers St. 
New York 


— . 


CHICAGO OFFICE 


THE CHICAGO MARKET a1 


SOUTH 
CLARK 
STREET 


By 


J. H. SMytHe, REPRESENTATIVE 


—™~ LASS, pottery and housefurnishings business 

in a wholesale way, and business done by the 
J manufacturers’ 
joving in Chicago from the middle of August up to 
j2 present time, with the possible exception on the 
action in sales of dinnerware brought on by the 
sike of potters. 
| merchandise, especially for glassware, fancy pieces 
decorated china, furniture novelties and allied lines 
at go to compose both useful and ornamental gifts 
’ Christmas. 


agents, has been steadily im- 


The demand, however, continues for 


As the Fall progresses the retailers are enjoying a 
ger business from day to day. Last Saturday, State 
eet, where Chicago’s big retail establishments are 
ated, saw the biggest crowd so far this year, almost 
{oroaching in volume the crowds just prior to Christ- 
isa year ago. The hopes of buyers and department 
lids for an immense holiday trade this coming sea- 
mn are high. Conditions have been generally good 
11 business way this year in the Middle West. Labor 
13 actually been scarce at various times during the 
uu. Crops have been good also, and the large farm- 
1’ area which makes Chicago its market is once more 
)sperous. All of these things have developed 
Jady increase in retail sales, and indicate that the 
‘ning holiday season will be one of the most suc- 
(sful in history. 


‘red D. Farrell, of Alfred G. Moment, Inc., New 
irk, and Mr. Hempel, manager of the Philadelphia 
jce of the United States Glass Co., were visitors on 
| Chicago market during the past week. 


vhe annual meeting of the Gifts, Art Wares & Nov- 
hes Association was held at the Palmer House on 
| evening of October 27th. The work of the first 
It year of the existence of the association was ably 
ciewed by President W. C. Owen and other officers 
1. committee chairmen. The election of new officers 
( the ensuing year was the important business of 
meeting. Two tickets were proposed for election 
vh W. C. Owen, for re-election as president heading 
i ticket and Mr. Bates, of the Rust-Craft Co., tor 
isident on the opposition ticket. The “ regular’ 
i et, however, carried the majority of votes for all 
fers and directors, and following the count of votes, 
Opposing ticket moved for a unanimous election. 
} following officers were elected: President, W. C. 
Jen first vice-president, E. W. Steinbeck; second 
I-president. M. Harris: third vice-president, Karl 
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V. Gambell; fourth vice-president, Benjamin Cueny; 
treasurer, Mal Flesham; secretary, J. W. Power. Di- 
rectors for three years: E. G. Patterson, M. Harris, 
J. W. Power and Geo. Ruby 

Plans will immediately get under way for the Second 
ssnnual Chicago Gift Show to be held under the auspices 
01 this organization. The date for the show will be an- 
nounced some time during November. 


the regular business meeting of the Glass, Pottery, 
Lamps and Housefurnishings Association was held at 
the Morrison Hotel at noon last Thursday. President 
John Bownam presided over the meeting, which heard 
the reports of the various committees on the progress 
being made on the Second Annual Exhibit of Glass, 
Vottery, Lamp, and Housefurnishings. Reservations 
continue to flow in to the secretary’s office, g North 
Wabash Avenue. The publicity committee’s work is 
now well under way with both direct-by-mail and 
trade journal advertising, the first advertisements ap- 
pearing in crockery and housefurnishings papers dur- 
ing October. The entertainment committee, headed 
by Oscar Eckland, promises to furnish a number of 
novel features for entertaining the out-of-town buyers 
during the Exhibit next February. The report of this 
committee is not complete to date, according to Mr. 
Eckland, but will be furnished the association for its 
approval during November. 


Chicago will soon have another well-known glass 
factory represented in this market with a permanent 
display room, when the Central Glass Works, makers 
of the famous “ Chippendale”’ glassware open a west- 
ern sales office in the Heyworth Building, under the 
management of Thomas H. Butcher. Mr. Butcher will 
have associated with him a number of traveling sales- 
men who will cover a wide territory adjacent to Chi- 
cago. The increase in the business of the Central 
Glass Works, coupled with the continual growth of 
Chicago as a buying market of year-around service to 
buyers, was influential in the decision of the Central 
Company in arranging for a permanent exhibit in 
Chicago. 


Lavinite products, better known to the trade in 
general as “ Metalized Pottery,’ made by the Art In- 
dustries, Inc., New York, are now being displayed by 
Helm & Soukup, in the Shops Building, Chicago. The 
line is decidedly different from pottery in appearance, 
and greater in strength, including a number in various 
designs and sizes of lamp bases, jardinieres, vases, etc., 
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ag CHINA-GLAS t 
GIFT SHOP & ART GOODS-DOLLS'& TOYS 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. HB. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Has 
Liverpool. Geo. W. McNicol, Mgr. 
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EADY TO 


BUYERS OF 
SWARE-LAMPS-HOUSEFURNISHINGS 5 


S 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGaw GLASS CoO, 
CO-OPERATIVE FLINT GLAass Co. 
THE DUNCAN & MILLER GLass CoO. 


r LN 


ERVe 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 
Dundee, Illinois 


Q 
o 


HEYWORTH BUILDING 
Madison and Wabash 


yy, 

fh 

t 

ene 
Ray, at 


BUY 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and ‘Display Room 
136 West Lake Street 


Your Ad here will reach th 
trade you want. Phone Wabas! 
860 for particulars. 


KAY BEE CHINA WORKS | 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spt 
cial lustre and gold band _glasswart 
Original designs in floral decoration: 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzel 
Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 


| 
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ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 2a 
GIFT SHOP & ART GOODS-DOLLS’ & TOYS ~ 


CHISAcO 


| a 


THE UNITED STATES | G 
CLASS CO. ra A, Jones ©. 
R 409, 30 BE. Randolph Street ‘ 
B. Se Renshsv,; Chicago Representative 9 (North / Wabash Avenu: 
Op: 
OUR CHICAGO DISPLAY ROOM CON- Chicago 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. REPRESENTING 
B Pope-Gosser China Co. 
| Seneca Glass Co. 
| Susquehanna Cut Glass Co. 
| The H. E. Rainaud Lamp Co. 
Shepherd Co. 
| |, ey Pe Wood-Art Co. 
i j 3 : 4 Evanridge Pottery 
HE LIMOGES CHINA COMPANY THE SHOPS BUILDING 
Represented in Chicago by 17 N. Wabash Ave. 
Joun G. EpmunpDs Buyers are urged to inspect these lines 
1319 Michigan Ave. HELM & SOUKUP 
| Factory Representatives. Imported EARL W. NEWTON 
and Domesti: Table and Illuminat- and Associates Announce 
ing Glassware. the removal of their display room from 
KELLY & REASNER the Heyworth Bldg. to larger quarters in 
Representing McKee Glass Co.; THE BURLEY BLDG. 
Eagle Mfg. Co.; Indiana Glass Co.; 9 N. Wabash Ave., Chicago 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; : 
| D. C. Jenkins Glass Co., and Geo. 
“RR. West & Sons 
a... 2 : THE McANULTY CO. 
(his “card” can be made to yield Aluminum Goods for special sales. 
vig dividends. Phone Wabash 860 for Copper and nickel plated ware. 
[ Phone Central 3240. TO LET 
ee. E. M. MEDER 
Manufacturers’ Representative sell- Why not Move In? 
~ ing dinnerware, glassware, lamps, iy ete 
willow-ware, nickel, copper and Rent at Pre-War Level 
silverware. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 


Se : Zi China Co. TOLPIN STUDIOS 
hile in Chicago Visit Note—Concerns wishing to secure FINEST DECORATED CHINA 
STETSON CHINA CO. space in this building for display pur- Specializing in gold encrusted | dinner. 
1535-37 S. State Street poses should appy as painted china for gift shops and epee 
Phone Calumet 0876 SEEN BERG & diet ment stores. 
Ww : ; 178 W. Jackson Blvd. 3620 Roosevelt Road 
e€ are prepared to make immediate Phone Harieiase Phone Nevada 7046 


shipments. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HELP WANTED 


Bavarian chinas and fancy lines. This position will be per- 
manent if you are a real salesman. Very good money can be 
made by the salesman who takes this built up territory. Replies 
will be respected and confidential. Box 214, care CrocKERY AND 
GLASS JOURNAL. 


ANTED—Old established importing and wholesale house 
in the china business located in the East wants two sales- 
Necessary to 


Salary and commission. In 
reply give full outline of past experience. Address Box 213, 
care CROCKERY AND GLASS JOURNAL. 


BUSINESS OPPORTUNITIES 


UYING ORGANIZATION consisting of high calibre buyers, 

containing China, Glass, Hardware, Toy, Housefurnishings, 
Notion departments, desires to make connection with large con- 
cerns to do their buying in New York market, also have foreign 
representation. Write for details for immediate or 1923 connec- 
tion, Mercantile Research, 321 Broadway, New York City. 


UT Glass salts and peppers, imported, best Bohemian crystal 

glass, beautifully designed. 500 dozen in stock. Wish to 
dispose of at once below cost. Box 215 care CrocKErRY AND GLASS 
JOURNAL. 


Wee. kilns and Turning Tables for glass and china wanted. 
Submit prices. Address Box 276 Honesdale, Pa. 


The Leipsic Fair 

American visitors at the Leipsic Fair, although they 
have been less in evidence than at previous fairs because 
of the uncertainty caused by the pending American tariff, 
have expressed themselves as well satisfied with the ex- 
position. Many of them report that they have established 
new connections and obtained bargains in desired articles. 
The number of visitors from the United States is expected 
to grow from year to year. 

On August 29 the total number of visitors recorded 
reached the unprecedented figure of 130,000, who had 
been conveyed to the City of Leipsic by forty-four special 
trains, namely, thirty-five from German cities, three from 
Austria and six from other foreign countries, apart from 
the regular scheduled trains which had been greatly in- 
creased in the number of cars. 

The total number of exhibitors reached almost 13,000, 
among whom there were about 2,000 exhibitors for the 
technical fair, This number exceeds the one for the 
spring fair by about 250. 

Of great interest were the exhibitions of manufacturers 
of other nationalities than Germans, viz.: those of Ger- 
man-Austria, Czecho-Slovakia, Switzerland, and Russia. 
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Especially the latter exhibition, officially conducted by tl 
Russian Soviet Republic, attracted great attention. 

Actual business transactions still were comparative 
few in number for the reasons stated, viz. : the uncertaint 
of the rates of exchange making it impossible to quo: 
firm prices until the dollar seemed to have settled. Th 
somewhat restored confidence on the part of the buyer 
and led to a revival of buying during the remainder , 
the fair, but even so it was noticeable that most visito; 
had been induced to come to Leipsic rather in search ¢ 
new business connections than for the purpose of actuall 
making purchases. 

While reports from different sources are contradictory 
the very high-flung expectations of most exhibitors t 
book big orders were only partly fulfilled. The busine; 
which had opened with such a rush, was decidedly chille 
by the wild fluctuation of the dollar. Exceptions were th 
fairs for fancy goods, celluloid goods and small ware: 
In glassware the exhibitors were well satisfied. On th 
other hand, expectations of the manufacturers of toy: 
Christmas tree decorations and china and crockery wer 
only partly filled by the results of the fair. 

This partially unsatisfactory result was to a certai 
extent caused by the unwillingness of the buyers to bu 
German merchandise at prices quoted in dollars or othe 
foreign currencies. Buyers’ protests were vehemently ey 
pressed at several meetings held during three days an 
were impressed upon the minds of the sellers by variou 
parades, headed by speakers warning buyers not to agre 
to any purchase in foreign money. 


Traveling Men Ask for Lower Mileage Rate 

Representatives of organizations of traveling sales 
men appearing at the Interstate Commerce Commissio1 
hearings on interchangeable mileage books asked for 
reduction of 33% per cent. in transportation costs BD 
means of the proposed new mileage facilities. 

A. M. Loeb, president of the National Council of Tray 
eling Salesmen’s Association, said the roads should sel 
coupon books at a one-third discount, and argued tha 
the policy would increase the amount of travel materially 

Issuance of interchangeable mileage books was at 
thorized recently by Congress, but the Interstate Com 
merce Commission was authorized to fix a just and rea 
sonable rate for their sale. | 


| 
) 


To Inquire Into Markdowns 

Two questionnaires will shortly be sent out to retai 
dry goods stores throughout the country by T. L 
Blanke, Director of the Bureau of Accounts and Con 
trol of the Controllers’ Congress. This body operate 
under the auspices of the National Retail Dry Good 
Association. The first will be concerned with mark 
downs and inventory shortages. The aim is to arriv 
at certain conclusions based on a comparison of th 
average percentage of net markdowns this year CO 
pared with last and the same for inventory shortage 
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NEW YORK OFFICE, 240 FIFTH AVENUE 
| Representative, J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
Representative, Robert W. Corey 


} 
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; Owner of the Patent Celluloid Cap & Metal Ring Co., Inc. 


ae 
NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples. 


Bryce Brothers Company 


MOUNT PLEASANT, PENNSYLVANIA 


Manufacturers of 


Blown Lead 


Glassware 
In Crystal and Colors 


PTTL CO OOO CUG TUDO CODEC D 


TRAVELING REPR@SENTATIVES; 


W. H. Duval Myric W. Bryce Harry C. Smallwood 


TTT LCLLUO LULA LLOLLOL LeU Co 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in: 
all cotors. Private Moulds Worked. 


FACTORY: 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


| 
| 
| 
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[: former is usually the result of poor buying, ac- 
cling to Mr. Blanke, while shortages in inventory 
i due to unreported markdowns or theft. The other 
|stionnaire is on depreciation of store fixtures and 
utiture, for the purpose of ascertaining the basis 
isi to figure the amount of depreciation and the 
as. 


Fluorspar Investigations 

he importance of fluorspar in the steel and ceramic 
ni stries is so great, and accurate information on meth- 
dof mining, milling, and utilization, and on costs of pro- 
| ‘ion and possibilities of future production is so lack- 
n{ that it has been considered advisable by the Bureau 
i Lines to investigate all phases of the fluorspar indus- 
rn the United States. At the request of, and in com- 
a'r with, several eastern fluorspar producers, examina- 


tion has been made of the principal fluorspar deposits of 
This examination was followed by 
an intensive study of the producing mines in Illinois and 
Kentucky. It was found that most of the deposits in 
the far-western states were small and could not be relied 


the western states. 


on to produce much surplus over the needs of the western 
states. Costs of production in the Illinois-Kentucky field 
have increased greatly, owing to the increasing depth of 
the principal mines, the large amount of water that must 
be pumped, and the increased costs of labor and supplies. 
A report on all phases of the fluorspar industry is in 
preparation. 


Business Briefs 


The Wright-Metzler Co., Uniontown, Pa., have opened’ 
a new home furnishing department on the fourth floor... 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO’, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Bronzes, Marbles and 


Lamps. 

EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th St. 
Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP. 
Representing F. Thomas-Marktred- 
witz and K, P. M., Waldenburg. 149 
Fifth Ave. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 
Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad. 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 23d 
Sis 


Ahrenfeldt French China. 
MADDOCK & MILLER, 39-41 West 23d 
St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

G. E. MEISSNER, Importers and Com. 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 

MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 


Formerly M. Redon. 
ment, Agent. 


Tele- 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co.. Ltd., earthenware. Telephone, 
Gramercy 6626 


The Fifth Avenue 
Building 


Wi SO ee ete 
! oe 88 


Uptown Headquarters 
for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WM. S. PITCAIRN CORPORATION, 


104 Fifth Ave. 
Grindley, Doulton. 


Furnival. 


ROSENTHAL CHINA CORP. 


Representing Rosenthal Selb. Ploes- 
berg and Kronach. 149 Fifth Ave. 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave, 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office. 327 West Madison St. 


Special- 


B. TOMBY, Inc., 9 East 47th St., Repre- 
senting: 
Royal Berlin, Royal Dresden, Lorenz 
Hutschenreuther, Koenigszelt, Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


JUSTIN THARAUD, 24 West 23d St, 


Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureut 

Saxony. Telephone Gramercy 5150, 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429, 


patterns, 


DOMESTIC GLASSWARE 


BONITA ART CO., Cox & Company, 
Representatives, 120 Fifth Ave. 

“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 
CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 

Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 
DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 
ECONOMY TUMBLER CO., Morgan- 


town, W. Va. Cox & Co., Representa: 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 
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FOSTORIA GLASS CO., 141-147 Fifth — 


Ave. 


Pressed and blown glassware. 

Nixon, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 

Ave, 

Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO., Fred— 
Skelton, Representative, 200 Fifth Ave. — 


Pressed ware, lamps, tumblers and 


novelties. 


UNITED STATES GLASS CO., Albe 


marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT: 
ING GLASSWARE 


ARMOR BRONZE CO., Factory, Gar- 


wood, N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized lamps, 


lighting fixtures, art objects, book- 
ends, etc. 


John 
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MFAHERE is an old business axiom which says that 
p competition is the life of trade. This axiom 
happens to be a trade truism, although it is so well 
own that its truth is often lost sight of. Being familia! 
th this old saying it is a human failing to ignore its 
snificance. But there is truth in this saying that com- 
pyition is the life of trade, for it means that where there 
Petition there is also profitable business. 


14 competition business may be expressed in ternis 
4 of demand. Suppose, for example, that we take the 
Npothetical case of a manufacturer who puts a new 
p duct on the market which fills a very big household 
nd. There is consequently a big demand for it and 
jer manufacturers perceiving the possibilities of profit, 
qckly begin the production of a similar article. Soon, 
if he field of profit is an attractive one, there is pretty 
kn competition between all of the manufacturers and 
‘le it is easy to figure out a paper loss for the original 
aufacturer through the activity of his competitors, it 
isnot so easy to put down figures which will actually 
i anything. And this is so in average cases, because 
n competition opens up new and bigger fields of dis- 
ution by converting the potential consumption into a 
‘er per cent. of actual consumption, than would other- 
2 be the case. 


UTSIDE of the enterprise which is a monopoly, and 

there is no such thing in the distributive trades, it 
be stated without unqualification, that where com- 
(tion is most keen, the most business is done. Strong 
i, 7 requires that the successful concern must 
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YOU CAN’T DODGE COMPETITION 


TOTTTTTTUTTUEVTHA LUO PUGeeeAUUGOHTOUOALUUOAIUUOATUUOOTI TOOT TOOTTCNT 


constantly strive to find bigger outlets for its goods and 
this is done by building up its list of customers. In New 
York City competition in all lines is particularly keen but 
every progressive store is making a good profit on 
volume. The same principle works out in the same way 
but on a smaller scale in almost every smaller city and 
town. <A large proportion of the medium and higher 
priced merchandise is only purchased after the consumer 
compares it in value for the price with similar merchan- 
dise in another store. Even if there was but one store in 
a fair sized city, that store would not secure all of the 
patronage in its city. A large number of people would go 
on more or less frequent shopping trips to neighboring 
cities, or would select goods from catalogues and order 
by mail. People are doing this every day. This is proof 
enough that no store can have a monopoly, although any 
one store can, through its ability in merchandising and 
service, obtain a larger percentage of customers than its 
competitors. 


UT Competition cannot be dodged; it must be met. 

The only profitable way to meet competition is to 
boost vour own store by selecting the best goods for your 
market and mark them at fair prices. Deliver the goods 
at the right price and give ’em service. Do not be jealous 
of your competitor but know what he is doing. If he , 
makes a particularly attractive proposition, don’t knock 
him but think up one which is even better, or newer. 
Competition is the life of trade but if your competition is 
lively, vou have got to be a live one to meet it. But it has 
to be met; a successful store cannot be built by dodging 
competition. 
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Building Sales on the Saving Bank Plar 


Here is a New Suggestion Which May be Put Into Effect Now to Boost Holiday Sales—It i 
Based on the Thrift Idea and is Applicable to Department and Individual Stores Big and 


Little 
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portance to department stores and others dealing 

with persons of moderate means has been sug- 
gested by a man who has given considerable thought to 
the building up of retail businesses, While the man who 
offered the suggestion thought the plan would be pri- 
marily of value in increasing the Christmas holiday busi- 
ness, he asserted that he saw no reason why it could 
not be made useful as a stimulator of all-year-around 
sales, 

The plan involves the use of the small banks that are 
given to prospective depositors by many savings banks 
and commercial banks with savings departments. These 
banks, which are made of cold-rolled steel, can be opened 
only by the bank which gives them out, and a similar 
practice would be followed with those involved in the 
sales plan in question. These banks, bearing a steel plate 
containing the name of the store and any small advertise- 
ment that may be desired, may be bought at 50 to 60 
cents each, depending on the quantity purchased. They 
have an actual retail value of $1 each, but they could be 
sold to the public at cost by the store participating in the 
plan, or at any portion of the cost price that the store 
saw fit to ask. The difference could be charged to adver- 
If the number of banks to be distributed were 
not too large, they might even be given away. This is 
not advocated by the suggester of the plan, however, on 
the ground that anything which is obtained for nothing 
is not likely to receive as serious consideration as some- 
thing that has been bought and paid for. 

To a certain extent the plan in question follows that 
of the savings banks, in that the master key or keys open- 
ing the small banks would be kept at the store. There 
might be one of these located at a specific “ unlocking sta- 
tion,” or there might be one such station on each floor. If 
desired a master key might be issued to each floorman or 


A SALES plan that might prove of considerable im- 
IE 


tising. 


department manager, but it was suggested that the fewer 
keys the better. 

Where there is only one “ unlocking station,” it was 
suggested that it be located at some point on an upper 
floor, the idea, of course, being to get the person who is 
to receive the money to pass as much merchandise as 
possible on the way to getting the bank unlocked. If 
there be a “ station” on every floor, it was suggested that 
it be located at the rear for the same purpose. 

The theory underlying the suggestion of the plan was 
that very many persons, especially women, would be at- 
tracted by the banks to deposit their small change in them. 
Then, after enough time had elapsed to accumulate sev- 
eral dollars, they would bring the banks to the issuing 
store to be opened. This means that the person whose 
bank is opened would be “let loose” in the store with a 


certain amount of easily acquired money in hand. Ex 
periences of the savings banks with the plan, as operate 
by them, were said to show that the average individua 
deposit resulting from the use of the small bank is abou 
$10, although such deposits have ranged up to $50 an 
more in many cases. This means, according to the ma 
who suggested the plan, that the stores which give ov 
the banks can rely in fair degree on each customer wh 
returns a bank to be opened, being “ let loose” with $1 
or more in his or her possession. They can also be fairl 


certain that the bulk of the money will be spent withi 


the store. 


Were an average of 100 banks daily opened in th 
store, and there might be more than this in a store the 
went into the plan on a large scale, it would mean thi 
around $1,000 in easily accumulated money would t 
released in the store every day, the great bulk of whic 
would likely be*spent on the premises. Even a small 
amount released in this way for spending would not t 
something to pass by lightly. One of the very best thin; 
about the whole plan, according to the man suggesting 1 
is that the money is saved with little effort by the pro 
pective customer. 


In the case of merchandise sold by the installmer 
method the plan would work even better. Then tl 
specific amounts to be paid each month could be accumt 
lated by definite daily deposits in the small banks. | 
the amount were $10, for instance, it could be paid wit 
less effort by the average installment buyer if saved : 
the rate of 35 cents a day than if taken out of the fami 
funds in a lump sum at the time the installment falls du 
By the bank method, the man back of the idea asserte 
a largely increased business in housefurnishings, cleane 
and other household appliances might easily be work« 
up, as well as similar business in almost any merchandi 
lines. | 


Retail Trade in October 


Following will be found a summary of sales of ma 
order houses for October and ten months, with compa’ 
sons: 
Sept. 1" 


Mail Order Oct., 1922 Oct., 1921 
Sears-Roebuck ........ $19,933,164 $17,378,253 $14,375, 
Mont. Ward .........- 10,288,914 7,604,031 7,088, 

Total cea eee $30,222,078 $24,982,284 $21,464! 
Chait 

Mail Order Ten Mos.,’22 Ten Mos.,’21 p.¢ 
Sears-Roebuck ..........4.- $141,212,969 $144,747,604 D } 
Mont. Ward iiealt. coe 69,841,140 60,950,454 I : 

Gotals 2a ce ee eee $211,054,109  $205,698,058 I | 


It will be seen from the above that mail-order tri 
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ook a big spurt in October. Sales for that month were 
10.8 per cent. larger than in September and 20.9 per cent. 
arger than in October last year. For the ten months, to- 
al mailorder sales are 2.6 per cent. in excess of same 
yeriod a year ago. 

The following table, made up by the Federal Reserve 
3ank of New York, shows the condition of retail trade 
nd stocks, mainly of department stores, in September, in 
lifferent districts: 


Stocks end of 
September 
compared with 


Comparison of net 
sales with corre- 
sponding period 


last vear. Last Previous 
{ District Sept. Julyltodate year month 
Joston 3518s CORRST ee mS RS) I is} leet .2 
Moye re I 16.1 1 DP L-8 ee .2 
Pemadelphia ...........- TeSes Toee2 D526 Teer 11.9 
Ee iets meen Amme cs. 7a" T 84 
ono 2 I 10.6 [e220 De3:2 ee 3.4 
atlanta Pe ee cis ieesis 1D) alae D 63 I 86 
SUED OWN Rec. fee Siciccviale + GZ I 9.4 i 27: Dy 2:5 
jt GS Se ee ae I 86 i Pe D 64 ee. .7 
Bimmcapolis ............ a oP eo. Dee25 iy 5.4 
Baesas City ............ feeb oe ty e6G) "I 5.5 
NS sp Gee ee eee Natl OA eect ct 7 by vale I 6.0 
FEB TANGISCO .......... Ter s!7 142 Ip alts} eee 4.2 
feed States* ......... ib le) Wo Bl IDE 218) i 6:5 
*Five hundred and two stores reporting. 


The following table shows the changes in value of retail 
trade as reported by the New York Federal Reserve 
sank, the average monthly value in 1919 being taken as 


00: 
t 


Dept. Mail Chain 
| stores order 5 & 10 
1921 159 4 4 
' MUIUA TIVE foes casie cate o> 2's 102 69 86 
| SDRINY teas apenas 87 64 92 
"WERE th > “ey rice ACI mene 116 95 121 
JAERI Gc ape Pe 112 77 111 
INIBRG hotles cee UR ee 111 60 12 
WECM he ae adios eae 108 62 109 
Uitithe  .the aie eee 80 49 108 
BITS Cleeeivncnstepcter seer sess. 83 56 116 
BEplemDei wk. ..% 6/5 ome 93 72 113 
(OYAROIIETES 6. ora eee 128 88 141 
MOVEMMDEL mates ve is eso 121 83 134 
ECEMDELN ©. .6 65 se == 40s 176 80 241 
1922 
J RGEE? deel eee ere ceee 87 65 94 
ED IMAL VIR ec.) ce 2is'ss se 80 59 100 
| VPA Chm rt se Ses eke oii ccais 102 82 118 
ATRL. .ceogee ty Senet eee 112 75 134 
NIU? — che Geto oan einen 114 69 130 
f hing: oes dee ee eee eee 106 69 125 
| Jhithy Gee Bine Seen sierra 78 58 126 
“NEG a ey DE oe eee 85 57 130 
Brepiemben= vsaus- sesso 0.0.0 103 176 136 


Importers Ask Change in Working Rules 
The various trade groups within the National Council 
ave been exceedingly active during the past two weeks 
1 protesting against the strict application of the new 
jarking regulations, as provided for in the recently en- 
sted tariff act. At the request of members identified 
‘ith the importation of glassware and other articles, the 
ational council has obtained interviews with appraising 
ficers and in other ways succeeded in presenting the 
ews of its members to the proper officials, both at New 
ork and in Washington. As a result of these efforts 
srtain concessions have been granted members in the 
ay of time extensions. 

The new ruling providing for the marking of imported 


glassware is now engaging the attention of the glassware 
group of the National Council. Heretofore, certain ar- 
ticles of glassware have been permitted entry when the 
country of origin was printed on a paper label and pasted 
on the article. This was recently changed and an order 
issued that the country of origin must be indelibly etched 
upon the article itself. The strict application of this 
rule, members contend, would prohibit the importation of 
certain lines of merchandise due to the fact that the 
etching would disfigure the article and prevent its sale 
here. 

A committee, representing this group, is now giving 
special attention to this question. While operation of 
the ruling has been deferred for thirty days, it is the 
purpose of this committee to secure a permanent modifi- 
cation, if possible. 


U.S. Exports of Earthenware for August 
Domestic Exports OF EARTHENWARE AND STONEWARE 
FRoM THE UNITED STATES, BY COUNTRIES 


Domestic exports of earthen and stoneware for August, 
1922, show a decrease from the figures of July, the de- 
crease in table, toilet and kitchenware amounting to $5,- 
524. Figures for the month of August follow: 


Other 
Table, Toilet Earthen, Stone 
or Kitchenware and Crockeryware 


Countries Pounds Dollars Pounds Dollars 
@zechoslovakiawes seen eee = a 120 20 
OL Wa Vee oneteoerctmt soe where's crecore — — 130 20 
(Dorseontal das Soe e aoe oes alee — - 411 15 
Scotland meek ete arte — — 589 99 
Canada— 
Wikrrsishet® Tedohin, goncca sauce — — 7,026 442 
Quebec and Ontario ...... 6,954 845 1,521,230 26,434 
Pralrlewe lero Vase te ca aoe oe = = 69,988 ; 
Brit. Columbia & Yukon... 2,022 436 2,643 203 
BritisheElondiuras: seer: 492 89 1,500 44 
Guatemalaseee. ace eee 200 20 433 Oe 
Rondtina Gases hits ets 2,421 494 7,782 260, 
INGGAT ag Tid meee me etc seer: 63 12 221 56 
JEviehien \comao canteen Coneaeee 3,626 822 1,965 328 
SEINEUNE Acoanneononceoea ous 113 78 600 150 
Miles Co meter sts fe <tr ove ica. 4255 1,180 55,541 4,279 
Newfoundland & Labrador.. — — 314 60 
B Gittins: eve eter ol sess are 370 42 1,073 199 
‘AMalcammnnme ss tus) oa s aeeiran 680. 443 SIZ 60 
Abaca (ci TUR Ke) sa goannas 65 17 674 248 
Other Brit. West Ind........ 2 10 1,042 135 
(Sip amen mk hereon 12: 3,941 666 481,074 12,921 
Dominican Nepeeciaten cence - 296 181 9,276 1,092 
LAT CIN VCStt Lin din tesantereaie oto.s — — 20 10 
[aL CMM MPR Itech sh oels, ote).eue — — 1,679 281 
Nous ouriglisemo tala (Se via ies are ccs 25 30 — — 
ROCAINTTEY » aS oh Ree oer Cree — — 4,088 407 
Brazil 1 Ob Ne SOE EE Teen or — — 100 12 
CVSS “vos echt ene Eee — — 14,654 1,476 
(Croltoviallahet. |. aloe Sie OREO eS 250 97 2,022 147 
Wien ezilelammerry a acss crests ssc. Stil 158 824 106 
Gliitrateeeter tie hake: cychcs ain oye = — 4,673 313 
philippine mitslamds ery... .- — -- 619 97 
SHRNGR . oeldt Yeo Seo — 73 43 
ANUS eR che | ha, re Oe PCR Ze 12 — — 
renchm © Ghania tas. 40. oes «+ — — 73 30 
ING GALAN Ue ye hos te cao oes 885 104 1,110 263 
British West Africa ........ 150 48 — — 
biitisheesoutm Attica... ... = ss 4,407 1,000 
SMS Ste NT TICA Ae ne sas 316 — 110 23 
tal meena tee No. tv. cas 27,008) 0./84) 92198596 | 54,945 
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Summary of Imports and Exports for August 
China imports for the month of August, 1922, show an 


increase in value over the previous month and with a con- 
siderable decrease in the value of dolls and toys. The 
latest figures compiled by the Government are as follows: 


1921 1922 
China, not decorated.... $78 344 $53,301 
China, decorated: 
From— 

France scasesne terre $82,956 $60,099 

Germany... a: eee 242,120 162,273 

United Kingdom..... 22,599 65,763 

JD AN ae veges eet 386,281 246,809 

Other countries ..... 42,026 99 200 

ee 54937 () 007,440 
Earthenware: 

Not decorated = eoee- $22,098 $37,285 
Decoratediey, «ase 213,353 405,242 
All other #aton veers 26,808 65,416 

Total s22c.oe Chee $262,259 $507,943 

For Eight Months a ah i dugust 
China: 1921 1922 

Not decorated mneecer $413,541 $384,710 
China, decorated :— 

Brom Hrancesee ener $556,364 $481,509 

From Germany ...... 1,244,362 946,468 

From United Kingdom 349,484 392,150 

lites, AWE soooecne 2,201,520 1,363,389 

From Other countries 308,511 384,686 

$5, 073, 782 $3,952,912 
Earthenware: 

Not decorated ....... $297,963 $206,059 
Decorated sane eee 2,380,432 2,927,731 
All ‘others. (eee re 308,511 384,686 

Total ste oe eee $2,986,906 $3,518,476 

Dots AND Toys 1921 1922 
Doallstand panctsron dollisareme rm eerie $251,944 $139,288 
Alleother: toysutttercih omits mee erace 671,458 541,938 
Gite] iy be es ors Garcia comet, ann Seeeremreris $923,402 $681,226 

For Eight Months Ending August 

1921 1922 
DollassandspartSieeee meric hes ele rr ou $949,305 $862,043 
All otherstaysacmee terre en eee 956,495 3,655,165 
Catal a aan her Ree emer ee eee keer ns $1,405,800 $4,517,208 


GLASSWARE 
For Eight Months Ending a is 
1921 1922 1921 1922 


$118,665 $229,570 $942,039 
CHINA CLAY 
For eee oe Ending - August 
1921 1922 


1922 
$99,637 $425,729 $830; "750 $1,604,032 
HypraTe oF PoTasH 
Containing not more than 15 per cent of caustic soda 
For Eight Months Ending August 
1921 1922 1921 1922 
$35,939 $31,452 $311,439 $607,811 
TABLE AND KitCHENWARE OF METAL, ENAMELED OR GLAZED 
For Eight Months ea August 
1922 


$1,384, 556 


1921 1922 1921 
$14,623 $52,852 $266,249 $302,507 
Exports 1921 1922 
China and porcelain: 
Tables and | kitchen waneererite entra rerermeeisteroie Carte $16,247 
*Other. china and porcelain ware......... $19,151 5 826 
Earthen and stone ware: 
Tablecand  kiatchemwyatesmae eee tteteretnne titers = ss 5,784 
+Other earthen and stoneware........... 136,011 54,345 
Total: <asvo%.eb Sede enc ne ersiom re a eater teres $155,162 $82,202 
For Eight Months Ending August 
1921 1922 
China and porcelain: 
Mablesands kitchetwal cant tereet erties —— $131,906 
+Other china atid porcelaine sensi $225,737 82,424 
Earthen and stoneware: 
Tablevandikitchenwatemscreecier rere — 68,095 
‘+Other earthen and stoneware........... 1,448,530 608,852 
Totalich her ce eee Oe eee erie © $1 674 267 $891,277 


Do.Lits aNp Toys 


1921 1922 
Wollssand parts ote COlS eet; -rrteee treet $16,033 $27,054 

Games”. i vce e based wtiaie ie.» 0 leieie Siete eee eee 123 
Mechanicaltoys. 4.15; a-ec eee eee 17,652 11,734 
PU ROther toys. . 2st. cea eerie 168,318 147,404 
WO tal tapas Secs sc ecue oon eater ee ee $202,003 $198,882 

For Eight Months Ending August 

1922 
Moliswand, parts ot dollssaneeeee ete $82,286 $110,586 
GAMES” ects a cccie a 6 unis Hos ge tble Sel oterer ree 45,421 
Mechanical toys: 525 secascinc terete 109,938 44,552 
AN other. toySs ice o. cine siecle ene eee 961,695 714,489 
eDOta lies. &./sysicinsere edhelecs Sadtcial ose ae $1,153,919 $915,047 

GLASSWARE 

1921 1922 

Mable glassware, plains. .22-.. 040) eee eee $156,200 
Table and other glassware, cut or en- 
PTAVE Wee pce etka She ae eee eee $6,040 14,651 
Globes and shades. ...%2.0%20+ + 7s re eee 34,084 
Otal’s eo ccrcead he urd. See eee $6,040 $204,945 
For Eight Months Ending August 

1921 1922 

Mable glassware, plain-..-,.4.: 99-40 eee $828,47: 
Table and other glassware, cut or en- 

PTAVEd 4.5 celdcieuceptiedal noe ee $135,969 $101,78¢ 
Globes and. shades...5 4. cic: shtctss ole ere $276,602 
Motal 24 .adwccae es ole eee et eee $135,969 $1,206,865 


CHINA CLAY 
For Eight Months Ending Augus 
1921 1922 1921 1922 me 


$76,500 $19,409 
TABLE AND KITCHENWARE OF METAL, ENAMELED OR GLAZED © 
For Etght Months Ending Augus 
1921 1922 1921 1922 
$45,135 $64,454 $1,627,966 $398,102 


* Not including electrical porcelain, 
+ Not including sanitary and chemic al wares. 


An Invitation for Business Houses 100 Years 
Old : 


To all business houses in the city which have been a 
business uninterruptedly for one hundred years, invita 
tions have been sent by the Merchants’ Association of 
New York, to send representatives to the mass meeting 
to be held at Madison Square Garden, November 17, te 
celebrate the 25th anniversary of the association, Prest- 
dent Harding is expected to address the meeting and it 
order to have its list complete, the association is asking 
houses eligible to send in their names to its offices in the 
Woolworth Bldg., 233 Broadway. It is proposed to mak 
public the list of the century old business houses in th 
city and it is believed that such a list will indicate the 
permanent character of the city’s business structure. 


Chain Stores Report Gain 

The F. W. Woolworth Company reports gross sale: 
of $15,774,126 for October, the largest total for any Octo 
ber in the history of the company. For the first tet 
months of the current year gross sales of $125,001,16¢ 
are reported, against $110,351,799 last year. 

The S. S. Kresge Company for the nine months endet 
September 30, 1922, reports gross sales of $42,344,749 
against $36,868,609 in the same period last year. Th 
company has opened twelve new stores since the begin 
ning of the year, and four additional stores will b 
opened before January I. 


WV sew La Salle & Koch, Toledo, O., opened a 


new china, glass and housefurnishing depart- 
4 
, 


ment last July, they were fortunate in two ways. 
by had a modern store and had the keen judgment to 
i< a good man, Charles H. Baxter, to manage the new 
cartment. Previously space for the china and allied 
is were sublet to outsiders, but a year ago the company 
«ded to have its own china department and gave Mr. 
ter carte blanche to go ahead and fix up the entire 
ih floor. ; 
remodeling the departments Mr. Baxter endeavored 
urry out his idea, that goods are best displayed when 


ing Down the Main Aisle, Showing the Glassware Department 
the Left and the Attractive Circular Special Display Tables 
t on the Right 


yare shown from the customers’ point of view. With 
I idea of displaying his wares much as the customer 
vild see them in her own home, the old color scheme of 
‘ow and black was abandoned and a new and more 
jealing decorative combination selected—French gray 
1 Delft blue. The woodwork is largely in gray and the 
tha is displayed on gray tables covered with blue whip- 


| 

HEPES Me EU a 
| : 

| 


i Store Has Appealing Gift Department 
Ine of the most successful gift departments in the Mid- 
} West has recently been inaugurated by the John 
Thomas & Co., Minneapolis. While this store is not 
/articularly large one it has turned over practically the 
vole third floor for gift display. Stepping from the ele- 
@r the customer walks down a long aisle, flanked by 
tables, to a tea shop. Reasonable prices and time'y 
"'s for each particular event are the outstanding ideas of 
is Jessie H. Taylor, the buyer. With this idea in mind 
H tables are arranged with gifts for the season in swing 
| an artistic card announcing the occasion. This 1s a 


Goods Well Displayed Make Sales Climb 


Lledo Store Opens New China, Glass and Housefurnishing Department Under Direction of 
Live-Wire Buyer and Scores a Hit—People Like to Shop in a Nice Store and the 
Photos Indicate One Reason Why 


PUUPTTTUUHATUUEHATERHULOOALUUAAUUUOHTICUOOTTUUONUTIUORIITOOTTTUCGTICUOAT CCE 


cord. Shelving on the pillars is of glass and for the dis- 
play of glassware glass shelves and mirror backs are 
used. 

To facilitate serving customers, and to avoid delays 
made necessary by frequent trips to the stock room, as 
much stock as possible is carried on the selling floor, in 
convenient bins beneath the tables. In the housefurnish- 
ing department open bins are used to contain much stock 
in the more compact items. The reserve stock room is 
on the same floor in the rear, ‘To attain the advantages 
of practically a daylight store, the wall cases were built 


around the windows. While the department is located 


A View of the China Department, Picturing the Artistic and Prac- 
tical Table Bins on the Left and on the Right the Electric Utilities 
and House Furnishing Goods 


on the next to the top floor, it is quickly reached by spe- 
cial express elevators. In the center aisle, opposite the 
elevators, ten tables are conveniently arranged for the dis- 
play of special sale items. Mr. Baxter, who has had over 
twenty years’ experience in the retail line, was buyer of 
basement merchandise in Gimbel Bros. when this concern 
opened its New York City store. 


TILT ELT EYAL PETC 


pertinent suggestion to those waiting for friends and is a 
good sales booster. 

In the rear of these tables are over a dozen tables ar- 
ranged diagonally, each illuminated with a gift lamp of 
a different kind, with the tables arranged in different 
ways. In large glass cases are displayed the choice items 
of Dutch silver, fine china and glassware, and bowls con- 
taining goldfish are grouped here and there. The wall 
space is taken up with displays of fiber baskets, imported 
bird cages, teakwood stands and French and_ Italian 
novelties in vases, candlesticks, wall plaques, etc. Upon 

(Continued on page 30) 
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NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


sailed on Tuesday aboard the Mauretania for a 

European trip, which will take him first to the 
Ahrenfeldt factory at Limoges, France. He will then 
visit Switzerland, Germany, Italy and England, to com- 
plete arrangements for the representation in the United 
States of several new factories. Mr. Kupper expects 
the importance of his mission will keep him busily en- 
gaged for several months. Mrs. Kupper accompanied 
him on the trip. 


ihe well known importer, Herman C. Kupper, 


Emile Duessell, well known in the trade through his 
former connections with L. Straus & Sons and the Gim- 
bel Brothers contract department, has secured the New 
York representation for the American China Products 
Co., Chesterton, Indiana, a new factory which started 
operations, about three months ago, making a line of 
vitrified hotel ware. The plant is operating seven kilns 
at present and in view of the success they are enjoying 
with their ware, are considering increasing the capacity 
of the factory. Being a non-union plant they are not 
affected by the strike in the industry. Mr. Duessel has 
established his office and showroom at 1123 Broadway, 
corner of 25th street. 


Arthur H. Maddock of John Maddock & Sons who 
arrived in this country about October Ist, for a busi- 
ness conference with John Miller, head of Maddock & 
Miller, Inc., and to study retail conditions and the re- 
quirements generally of the crockery trade in this coun- 
try, sailed for home last Saturday, aboard the Cedric, 
well pleased with the results of his visit. He was espe- 
cially pleased with the beautiful new quarters of Mad- 
dock & Miller in the Miller-Kupper Building, 39-41 West 
23d street, which he thought would be difficult to improve 
upon. 


C. H. Taylor, the well known manufacturers represen- 
tative, returned to New York last Wednesday from 
Florida. On his way home he visited the S. A. Weller 
plant at Zanesville and the Lotus Cut Glass Co.’s factory 
at Barnesville, O., both of which are represented by him 
in the New York market. 


Robert D. Miller, of Maddock & Miller, Inc., is show- 
ing the concerns lines at Youngs Hotel, Boston, this 
week. 

J. H. Venon returned on Monday, very much gratified 
at the results of a month’s trip through the middle west, 
where he called on the trade with his traveling repre- 


FKighteen 


sentative, Leon Vallee, in the interest of his well-kno 
lines of imported dinnerware and glassware. He fou 
conditions decidedly on the upward trend. 


Joseph Levy, president of the Lewis & Neblett C 
Cincinnati, O., accompanied by Carl Meyer, Jr., son 
the Vice President of the concern, are in New York t 
week placing orders for the firm. They are making th 
headquarters at the offices of the Horace C. Gray Co 


The Ohio China Co., located at 226 Bowery, has j 
welcomed home Maurice Basescu from his tour of | 
continent. Mr. Basescu returns with a full knowlec 
of general business conditions in Europe and is n 
ready to take up his work of representing his firm, | 
father, Nathan Basescu, now the sole proprietor of | 
firm, announces that with the cooperation of his so 
Maurice and Arthur, he is prepared to offer a sery 
to the trade, which will uphold the good reputation « 
joyed for so many years by the Ohio China Co. 


Charles Aaron of the Homer Laughlin China Co., i 
visitor in New York this week calling on a number of 
friends here. 


W. H. Fisher, traffic manager for the United Sta 
Glass Co., was in town for several days during the we 
on special matters relating to his department. 


A. C. Scroggins, Jr., Secretary of the Fostoria Gl 
Co., Moundsville, W. Va., spent a few days this week 
New York conferring with local manager John Nix 
and attending to other special business for the factory. 


Frank L. Warren, buyer for the Callender McAus 
& Troup Co., Providence, was in town this week plac’ 
orders for holiday goods, as well as to fill in the gi 
caused by heavy inroads made by the store’s “ Anniv 
sary Sale,” held in October, which Mr. Warren repor 
to be one of the most successful from every standpe 
ever held in his department. | 


Jos. Bason, buyer for A. Lisner, Washington, D.- 
was in New York this week placing orders for hoh¢ 
requirements. | 
The Messrs. Wise Get the Liberty Works Li 

Charles L. Wise and David L. Wise, 10 West 4 
street, have acquired for representation in the New Y! 
market, the line of light cut glassware made by the D) 
erty Works, Egg Harbor City, N. J. The conceal] 
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turning out one of the most comprehensive lines of light 
cuttings on the market, which includes both staple items 
and novelties. They have secured this line in addition 
‘o the factory’s wrought iron specialties, aquariums, etc., 
which they have represented here for some months past. 
This, as well as the other factories which they represent, 
will all be shown at the Fort Pitt Hotel in Pittsburgh dur- 
ng January, by Charles L. Wise and Hugo Hart, of the 
soncern’s sales staff. 

| 


Genung’s Opens New Annex 


_ The Genung, McArdle & Campbell, Inc., Mt. Vernon, 
Y. Y., has opened a new annex which has been in course 
of construction since last spring and has cost approxi- 
nately $100,000, including the latest cash carrier system, 
vhich was installed at a cost of $16,000. This new addi- 
jon enlarges the sales area by some 10,000 feet and af- 
ords opportunity to add more departments and to en- 
arge many others. One of the new conveniences fo: 
ihe patrons of the store is an artistically equipped ladies’ 
est room on the balcony... Another new feature is the 
p-to-date housefurnishing department located in the 
asement. The history of this progressive store covers 
) period of some 25 years, when Merwin E. Genung, 
‘ow president of the present firm, acquired the old Berry 
tore. Beginning with a floor space of 25,000 squar: 
eet, the store has steadily expanded until it now occu: 
ies 45,000 square feet of space. 


OBITUARY 
| Jacob Gimbel 


eee Gimbel, oldest of the six brothers who contro! 
e Gimbel Brothers chain of department stores, died at 
s home at 128 South Delancey Place, Atlantic City, 
‘ter an illness of several months. Mr. Gimbel was sev- 
aty-two years old, and resigned the Presidency of the 
ailadelphia corporation about two years ago because of 
s health and was made Chairman of the board. 

With him when he died were his five brothers, Isaac 
id Louis Gimbel, heads of the New York store, and 
aniel, Ellis and Charles Gimbel of the Philadelphia and 
ilwaukee stores. 

‘Jacob Gimbel was born in Vincennes, Ind., on Sept. 26, 
50. His early business training was acquired with his 


lothers under the direction of their father, Adam Gim- 
ag an upright and able business man, who came to 
_+nerica from Bavaria and opened a little trading post in 


‘neennes in 1842. 


When he was still young Adam Gimbel moved to Illinois 
éd opened a small store which was not so successful as 
b first venture, so he moved to Milwaukee and founded 
t2 department store that was the basis of his fortune. 
eG store in Milwaukee grew rapidly under Adam 
mbel’s management, backed by the hard work of his 
Sis, and they again branched out, this time making the 
ye to Philadelphia, where they founded what was for 
ny years their greatest store. With the death of Adam 
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Gimbel, Jacob became the head of the house and the 
President of the Philadelphia store, which kept under its 
control the Milwaukee store. The New York store was 
a separate company, but in all the Gimbel affairs the 
word of Jacob was final. 


When the $35,000,000 merger of the three big stores 
was completed a year ago Jacob Gimbel became Chair- 
man of the Board of Directors, which had control of the 
policy and future plans. It was not until early in June, 
however, that he relaxed his close attention to business 
details. 

Mr. Gimbel was never married. He found interest out- 
side of his business in charitable work, and for ten years 
he was President of the Federation of Jewish Charities, 
which he founded. He contributed largely to charity in 
ways that were never made public, and many poor people 
in Philaedlphia, particularly of his own race, had reason 
to remember him. In his later years he was a patron 
and contributor to the Philadelphia Orchestra and the 
Philadelphia Grand Opera Company. 

The funeral services were held on Thursday morning 
in the Rodeph Sholom Synagogue in Philadelphia. 


Buyers in New York 
NOVEMBER 3, 1922. 


A. Mendel, general mdse., manager, Mendel’s, New Haven, 
Conn., 1150 Broadway, care Baer & Lilienthal. 
M. S. Bornstein, toys, J. Bornstein & Sons, Seattle, Wash., 


Pennsylvania. 

A. H. Baum, housefurnishings, 
DEG Pennsylvania. 

S: Levy, housefurnishings, Strauss-Hirschberg Co., 
town, O., 1150 Broadway (Baer & Lilienthal). 


NOVEMBER 4, 1922. 


china, glass and lamps, Wise, Smith & Co., 
105 Grand Street (Jay Co.). 


NOVEMBER 6, 1922. 


W. M. Sporborg, genl. mdse. manager, D. B. Loveman Co., 
Chattanooga, Tenn., 1150 Broadway, care Baer & Lilienthal. 

G. A. Laubach, mdse, manager, Wm. Laubach & Sons, Easton, 
Pa., 41 Union Square, Pennsylvania. 

O. Davis, housefurnishings, J. R. Libby Co., 


M. Goldenberg, Washington, 


Youngs- 


B. G. Twitchell, 
Hartford, Conn., 


Portland, Me., 


Imperial. 
F. L. Warren, housefurnishings, Callender, McAuslan & 
Troup Co., Providence, R. I., 240 Madison Ave. 
NOVEMBER 8, 1922. 
C. J. Robinson, china and glassware, Jordan Marsh Co., 


Boston, Mass., 432 4th Ave. 

Leey: Ottenheimer, housefurnishings, Doyle Kidd D. G. Co., 
Little Rock, Ark., 60 Worth St. 

Aves Moser, housefurnishings, china and toys, I. Sulzbacher, 
Steubenville, O., care Baer & Lilienthal, 1150 Broadway. 

Miss C. K. Lawrence, gift shop novelties, Chas. A. Stevens & 
Bros., Chicago, Ill., 141 West 36th St. 

Sol Harris, mdse. manager, Mendel’s, New Haven, Conn., 
Broadway, care Baer & Lilienthal. 
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Leiter Stores Open New Housefurnishing 
Department 
The Leiter Stores, Chicago, has opened a new depart- 
ment on the fifth floor, 
This concern, which opened its first store 


devoted exclusively to house- 
furnishings. 
n April, 1920, operates a modern department store by 
At its opening the sales area 


and in two and one-half years it 


the cooperative system. 
covered but one floor, 
has expanded to five floors and a basement. 
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Coin Gold and Enamel 
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H. A. MARSHALL 


INCORPORATED 


200 Fifth Ave. 
New York City 
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Double Your Sales 
Bulbs and Bulb Bowls 


° e N d 
Paperwhite Narcissus for delivery 


We are actual growers and the largest importers 


Send for copy Merchants Catalog listing a 
complete line of popular Dutch, French, 
Japanese, Chinese bulbs and roots. Also 
fine line bulbs and vases. 


Order now and enjoy full selling season. 


PAPERwhite Narcissus growing in water. We You can make money on our line. 


have other kinds for this same purpose. 


F. RYNVELD & SONS, Dept. G, 61 Vesey St., NEW YORK 
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WHAT THE POTTERIES ARE DOING 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


M. K. ZIMERMAN, REPRESENTATIVE OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


erpool Monday to make another effort to adjust 
the differences existing between the United 
dates Potters’ Association and the National Brother- 
od of Operative Potters. They are W. H. Rogers, 
\30 has been doing service at Allia, Iowa, and L. R. 
“‘omas, of Pittsburgh, Pa., the latter having visited the 
Hiniet at the beginning of the strike in the generalware 
ilustry. The arrival of these men is the only new in- 
cent in the pottery strike situation. 


ie Federal labor mediators arrived in East Liy- 


; . . . . 
No statements have been issued by either side during 


ty past week having a bearing upon the strike. Whether 
t} Federal labor conciliators will be able to bring about 
a adjustment, the future only will determine. 

ther side is making any move. Here and there some 
re on the floor of the warehouses is being packed and 
sipped, an occasional carload being forwarded from 
sine of the plants in this district, while from other 
pnts, only packages are being shipped. Shipments from 
0: of the larger potteries in this district during the first 
ninth of the strike were valued at between $45 and $50. 
Strike benefits of $10 per week continue to be paid the 
i: potters who are members of the Brotherhood, pay- 
mits being made every two weeks from the various local 
uions. The benefit list is first certified by the local 
wons to the National headquarters, and in turn checks 
ir otal are issued, later to be distributed among the mem- 
bis of the different local unions. In the sanitary branch 
oithe industry, eight firms have signed an agreement 
w1 the Brotherhood to pay the old scale of wages, and 
Ie plants are in operation. No firms have signed the 
xceral wage scale other than those reported the first 
i¢night of the strike. “We have nothing new to an- 
n(nce,’ declared Secretary Charles F. Goodwin, of the 
Piters’ Association. ‘‘There’s no change in the situa- 
i,” comes from President John T. Wood of the 
B therhood. And there you have the pottery strike in a 
nt shell. 


Just now 


he pottery trade as a whole is interested in the fol- 
loing from the Staffordshire (England) Sentinel: 

The English China Manufacturers’ Association have 
re sed the selling prices of the cheaper grades of china, 
in lying a reduction of approximately ro per cent. This 
ha been effected by an alteration of base prices. 

The reduction has been made with a view to securing 
‘Maximum amount of business in export markets for 
autumn and early spring. This is a reduction which 
ad been anticipated would have been made next 
ch, but, owing to the exigencies of overseas trade, 
th revision cou'd not be delayed. 

\Next March, it was generally agreed, would have 


na 


been too late to secure export business which is urgently 
required to keep factories going and operatives employed. 
The reduction applies to the home market also, but it has 
been made with the particular object of inducing overseas 
business at the time when foreign and Colonial buyers are 
placing orders. 

“In the industry the decision is regarded as a bold step 
to take at this juncture, since, as indicated, the reduction 
was intended to be made next March and economies in 
the cost of production to date do not warrant lower sell- 
ing prices at present. It is hoped, however, that results 
will justify the step taken, and that workpeople on short 
time will benefit by improved employment.” 


Charles Sebring, president of the Sebring Pottery Co., 
Sebring, O., has left for Pinehurst, N. C., where he will 
spend a season, being interested in golf while there. 


An action has been filed by the Fairbanks Co., of Pitts- 
burgh, Pa., against the Pittsburgh-American China Co., 
of Greensburg, Pa., to recover $10,250 for materials fur- 


nished during plant construction. 


Among buyers visiting the district of late have been: 
Miss Ella Brennan, with the Rothschild store, Chicago, 
Ill.; Ferd Schmidt, Brinsmaid Co., Des Moines, Iowa; 
J. D. Mulholland, with J. D. Wilson Co., Brooklyn, N. 
Y.; F. W. Obermeyer, Krenning-Westerman China Co, 
St. Louis, Mo. 


E. H. Haeger, of the Haeger Potteries Co., of Dundee, 


Ill., was visiting among the trade here recently. 


Frank M. Ransbottom, of the Ransbottom Bros. Pot- 
tery Co., Ironsport, near Zanesville, O., has retired as 
Grand Master of the Grand Lodge of Ohio F. & A. M., 
the annual meeting of which was concluded a few days 
ago at Columbus. Mr. Ransbottom is the only manu- 


facturing potter in Ohio to have ever held that office. 


Construction of the new plant for the Crescent China 
Co., which is being put up on a site just west of Sebring, 
is progressing under favorable circumstances. When the 
foundation was finished for this seven-kiln shop, the H. 
K. Furgeson Co., of Cleveland, O., assumed charge, and 
now the walls are going up. 
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HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


LASS factories, speaking in a general way, are 
CG doing an active business so far as the general 
lines are concerned. The rush to get merchan- 

dise shipped for the holiday trade is now in full force. 
Mail orders are being received daily for holiday require- 
ments, even the jobbing houses being interested in obtain- 
ing additional stocks. 
tion facilities has been reported by traffic managers, and 
deliveries are going forward with a little more speed 
than at other seasons this year. Staple lines are moving 
nicely while the demand for the novelty lines is very 


An improvement in transporta- 


strong. 

It was reported in the district this season that some 
factories making a strong feature of hand-decorated 
glass lines have sold up for 1922 delivery, and no more 
business is being accepted for current delivery. Sales- 
men for these particular factories are not taking orders 
only for 1923 shipment. ‘This situation would indicate 
that decorated novelty glass lines will be featured ex- 
tensively by the retail trade this year. 


Following an idleness of several months, the offhand 
chimney department of the Star Glass Co., of Star City, 
W. Va., has resumed operations. This department went 
on full time last Monday. 

Rapid progress is being made upon the new plant of the 
Saeger Glass Jar Corp., which is erecting a new plant 
at Betula, Pa., and it is likely that production will be en- 
tered soon in the new year. The company is composed 
of Buffalo, N. Y., interests, and the containers that will be 
featured by the company are to be made under recently 
allowed patent rights. 

Interest continues to grow in the Glass and Pottery 
Exposition which will be featured here in January. Ap- 
plications for reservations for space from firms who de- 
sire to exhibit here next season are in rather liberal re- 
ceipt at the Ft. Pitt Hotel, although a number have also 
been received at the William Penn Hotel. It is a bit too 
early to anticipate the extensiveness of the pottery ex- 
hibits, and it is believed that this end of the exposition 
will depend largely upon the situation in the generalware 
industry in December. 


L. E. Alley, president of the Alley Glass Co., Shinnston, 
W. Va., and Harry Gilbert, Bridgeport, Conn., are inter- 
ested in a movement to erect a new glass factory on the 
Patton Farm near Shinnston. The factory will cost about 
$300,000 according to present plans, give employment to 
upwards of 300 men, and production will run to tumblers 
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and stemware. Definite plans concerning the new pl. 
are expected to be announced within a few weeks. 


Factories in the Pittsburgh district featuring a line 
containers experienced one of the most active years i 
decade in demand for the line during 1922. An extens 
fruit crop during 1923 will cause these factories to eq 
the production of 1922, it is said. 

With insurance placed at $17,500, the plant of the FE 
grade Glass Co., at Buckhannon, W. Va., was recen 
destroyed by fire, the loss being placed at $35,000. Ca 
plete plans for rebuilding the plant have not been ; 
nounced. 


Glass manufacturers in this district were interested 
the report received a few days ago of a ruling issued 
the Customs Appraisers, wherein importers of transp 
ent glassware will be permitted to bring such ware into 
United States without having such ware indelibly mar! 
or etched with the country of origin. This ruling, s¢ 
has been reported in the district here, was made a 
result of a protest lodged with the customs departm 
by certain drygoods and department stores, which sou 
to have such merchandise received in American po 
with a paper label attached to the ware showing the co 
try of origin. It is also said that this is the first time si 
importers have been successful in securing a change 
the tariff provisions since the new law became operat 


As the strike in the generalware pottery industry ¢ 
tinues, more decorators are being employed in decorai 
departments of glass factories and many are | 
mer employes of dinnerware shops. The majority 
these workers are employed in the Pittsburgh disti 
and come from the East Liverpool territory. Week- 
visits to their homes in East Liverpool are the rule. | 


Homer Weaver, who has been employed in the g 
trade in Tulsa, Okla., has left for Poteau, Okla., wi 
he will assume the management of the Poteau Glass | 
The concern’s factory is now in the process of erect! 


At a cost of $50,000, the Hazel-Atlas Glass Co. | 


erect a three story machine shop at its plant, Wash: 


Lona 1 


i 

Salesmen for the United States Glass Co., "P| 
now on the road for their last swing around the circle! 
this year, are forwarding some excellent business tol 
home office. The new specialty lines are moving a 


| . 
| 
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yile the new all glass portable is proving to be one of November 7th., at the age of eighty-one years. He was 
/ most active selling lines the company has developed for a great number of years one of the operating owners 
#3 season. The portable line is to be had in a series of the Thompson Pottery Co., only disposing of his in- 
, different attractive decorations, with the shades terest in the concern in 1919 to the C. C, Thompson es- 
ntching the standards. tate. In 1914 Mr. Simms succeeded John C. Thompson 
ee as president of the First National Bank of East Liverpool, 
Because of the season, the demand for electric port- a position which he held at the time of his death. He was 
Ves is exceptionally active. The new lines of the Pitts- very prominent in the Masonic Order. He was also a 
gh Lamp, Brass & Glass Co., have been in very heavy veteran of the Civil War. 

uest, and all plants of this company are now on an in- n 

ased production basis. Business Briefs 

| Donn ih, E. Lautenslager, Inc., Bethlehem, Pa., has been formed 
from Johnstown, Pa., comes the report that the T. J. to conduct a general department store business in all its 
“let Cut Glass Co., is going out of business. The same branches. Capital $50,000, incorporators, M. L. Lauten- 
ierest that operated this company will convert the slager, B. O. Longnecker, Bethlehem, Pa. 

ynt into a work shirt factory. 


. The Granpa Co., Milford, Conn., has been incorporated 


William Shimp, 35, foreman of the smoothing depart- as a toy and novelty manufacturing business with a cap- 
yat of the Fostoria Glass Co., at Moundsville, W. Va., ital of $25,000. The incorporators are Ducley J. Morton, 
slead, following a brief illness of pneumonia which fol- Alfred Fox, A. B. Clark and J. D. Kelleher, all of Mil- 


ced an attack of typhoid feyer. Mr. Shimp was well ford. 


<)wn in the glass trade. Sa 
J. Yavner has opened a new china and glassware store 


OBITUARY at 808 Liberty Street, Norfolk, Va. 


| 

} 

} i : : ‘ 

B. C. Simms : The Murry-Smith Co., Wilkes-Barre, Pa., has sold their 

3. C. Simms, well known in the pottery industry 101 entire stock of toys to Reese’s Bazaar and will devote 
Yay years in which he had a wide circle of warm friends their entire floor space to the display of house furnish- 
11 at his home in East Liverpool, O., Tuesday night ings. 

| 
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NARCISSUS. 
i Paper White 
LARGE FLOWERING TYPE 


For Growing in Pebbles and Water 


Extra-large bulbs of this popular variety, 
which can be sold until February. Especially 
attractive when put up with pebbles in bowls 
ready for growing. 


O;-iental lneense 


and 


We offer sound, evenly-graded bulbs in orig- 
inal cases at the following prices for immediate 
shipment : 


15 em., Jumbo, $47.50 per case of 900 bulbs lucense Burners 


14 em., Mammoth, $45.00 per case of 1000 bulbs 


We do not offer the smaller sizes 


Simp sale 


30-32 Barclay St. New York 


Sy iie\e ee OLR CoA AE O GEE 


NARA TRADING COMPANY 
32 UNION SQUARE NEW YORK 
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What's New in the Market? 


Here Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchant 
Well Posted on the New Offerings Received From the Most Representative Sources 
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Rock Gold Art Glassware 

One of the outstanding lines in fancy glassware which 
is at once distinctive and beautiful is well evidenced in 
the new “ Rock Gold” ware manufactured by the Bonita 
Art Glass Co. and attractively displayed by the manu- 
facturer’s agents, Cox & Co., 120 Fifth Avenue. This 
new addition to the comprehensive numbers in the large 
Bonita decorative lines, has a rich gold surface with a 
texture resembling stone, from which it has been 
appropriately named. This ware is obtainable in a good 
range of fancies, either wholly in the beautiful rock finish 
or in combination with polished blue glass. This com- 
bination is cleverly and artistically achieved and in the 
case of colognes, the rock gold is contrasted with a deep 
polished cobalt blue foot and top and stopper of the same 
glowing color. Among the items on display are urn 
shaped candy jars, and round candy boxes, candlesticks, 
comports, colognes, puff and jewel boxes, several sizes in 
stemware, tea, cream and sugars. Equally rich in color 
and design is the fast selling silver encrustation, tastefully 
combined with cobalt blue decorations. The blue in the 
form of a wide band of color is finished inside and out- 
side with a one-half-inch silver encrusted band, richly 
ornamented in conventional treatments and forming a 
charming contrast. This line is most complete and in- 
cludes a distinctive twisted candlestick, bowls, comports, 
cheese and cracker and cake trays, salad plates in several 
sizes and salts and peppers. 


New Imported China Lines 

Quite the newest arrival in the local market is a line 
of German china dinnerware and fancy china, which 
has just been added to the other extensive lines displayed 
at the salesroom of Charles A. Postley & Son, 2 East 
Twenty-third Street. These acquisitions comprise pleas- 
ing border and other popular treatments and being avail- 
able for immediate delivery, they are naturally proving 
attractive to discriminating buyers. 


Novelty Shape in Dinnerware Pleases 

Something different in shape and happily combining 
novelty with attractive decorations, has been achieved in 
the short sets and dinnerware lines of the Steubenville 
Pottery Company on display at the salesroom of A. H. 
Hays, Fifth Avenue Building. The new octagon shape 
in short sets has been particularly well received by the 
trade and the dinnerware treatments are proving equally 
good movers. Particularly appealing is the “ Spring” 
pattern, which consists of an all-over decorative treat- 
ment artistically combining graceful forms in variety 
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with delightful color. This is well evidenced by this nur 
ber which consists of birds and flowers in gay colors \ 
red, yellow, blue and green. The flange of the plates 
covered with the bright floral patterns, and an addition 
note of color is added by a strong blue inside line and 
blue edge band. More formal but refined and attractir 
is the “ Festoon”’ pattern, consisting of pink and yello 
roses, combined with small red, purple and blue flower 
with colored edge band. In the “ Spray ” treatment, t 
employment of large pink roses and small red and pin 
flowers, are charmingly utilized in creating this appeali 
number. Rather less conventional but conforming to fl 
accepted patterns in dignity, is the “ Wild Rose,” whi 
comprises a dainty decoration of wild rose sprays wi 
the natural foliage and further enhanced by brown ed 
bands. In the short sets, floral treatments are clever 
and artistically combined with black lines, formi 
panels in which the rose and other flower treatments a 
effectively framed. 


Featuring Special Sales Items 

Articles of wide appeal comprising utility with 1 
artistic are always in good demand as buyers are quick 
discover the possibilities of this class of merchandise. 
leaders to whet the public appetite to buy. Among tl 
desirable class of special sale items, Geo, C. Kindt & 
19-21 West 24th St., are showing three numbers whi 
are moving unusually well. Conspicuous among th 
group is a brass jardiniere of graceful shape. It is) 
8-inch size with three ball feet and is in the popul 
brushed finish. Another item which is attracting the : 
tention of buyers is a strong leader in boudoir lamy 
These metal lamps are displayed in three graceful shap 
and include round, octagon and oval designs in light pol 
chrome finish. The metal pierced shades are silk lin 
and a selection of rose, gold and blue colors is afford 


The Elreco Fills the Bill 

Embodying a new and effective device to keep the S| 
flowing freely, the ‘‘ Elreco” salt shaker distributed) 
the trade by H. A. Marshall, Inc., 200 Fifth Avenue,} 
proving a big seller. Made of an excellent quality of gli 
in an attractive Colonial shape, it is provided witht 
grinder in the top which keeps the salt broken up. T° 
grinding feature consists of a screw top of polished alt: 
inum, fitted with a grinder operated by a milled thu! 
button and provided with a sifter top. The salt chaml! 
is larger at the top than at the bottom and this, combir! 
with the grinder, effectively breaks up the salt when call 
and insures the free flow of the codiment at all Pa 
with nothing to corrode. Y 
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BOSTON NEWS NOTES — |oexon 


By 


R. B, Hemenway, Representative 


the week as per usual but a number who haven’t 
had the bean city on their regular calling list also 
opped in at various times and. would be worthy of men- 


in HE usual weekly visitors arrived in Boston during 


‘on. Among them were J. H. Smith, Pascoag, R. L.; 
tbe Levi, Taunton; G. H. Tarr, W. G. Brown Co., 


oucester; John McHenry, Harwich; Ed Galligan, Gal- 


izan Furniture Co.; Mr. Todd, Todd’s Daylight Store, 
orthampton, and G. M. Haskell, Rutland, Vt. 


A. F. Ellis, formerly with Almy, Bigelow and Wash- 
rn, Salem, who left them a few months ago to open a 


ore as A. F. Ellis, Inc., reports that he is very gratified 
_ the prospects after his first month. Despite the crape 


ngers who predicted disaster on account of the potter) 
d coal strike he says “ business is good.” 


/With the announcement by S. A. Weller Co., of the 


vent of their latest production of vases, known as the 


a-SI line, Paul Phillips has placed on display at his 


<owroom at 111 Summer Street, the entire line, which 
kes a most attractive showing, particularly at this time 
the year. The unusual treatment of a metallic lustre 


} 


1 


\ 


1 
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ckground with picture effects showing landscapes of 


‘rest scenes has found instant favor. 


A. E. Haskell, who has been at 85 Pearl street for the 


st two years or so, announces that in December he 
ll be found at 19 Pearl Street, where he formerly had 


ls office. He has engaged larger quarters on the third 
jor where he can display the Federal Glass Co. line as 
vil as his lines of china, aluminum and woodenware to 


tter advantage. No one but one who has moved a 


mple room such as his can appreciate what a job he 


s before him. Our best wishes are with you “ Bert.” 


‘The Tabor Furniture Co. are to open a new store at 


-w Bedford on or about November 15, according to lat- 
- advices. Mr. Tabor will be remembered as a mem- 
r of the Atherton Furniture Co. staff of Brockton, for 
ny years. 

W. E. Noyes and Carl Howard of the W. T. Grant 
ndicate spent part of the week in the New England 
ritory visiting some of their chain stores. 
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Ernest H. Rowe 
trnest Houghton Rowe, known to many in the wood- 
Ware business as treasurer of the Whittier Wooden- 
te Co., corner of Merchants Row and South Market 


98 
MAY STREET 
NEEDHAM 
MASSACHUSETTS 


Street, died at his home in Lexington last week. He had 
been associated with the company for a little more than 
twenty-five years. Up to a year and a half ago Mr. Rowe 
made his home in Arlington. He was born in Newbury- 
port July 18, 1863, and during his early life was in the 
grocery business. Surviving him are his wife who 
was Charlotte Elizabeth Currier of Newburyport, a 
daughter, Mrs. H. S. Holt of Springfield, and Walter D. 
Rowe, a brother, also of Newburyport,. 


Business Briefs 
The Dow Mfg. Co., Braintree, Mass., has been incor- 
porated with a capital of $50,000 to manufacture house- 
hold appliances. Incorporators are John King, and AI- 


bert Cohen of Boston and Fred S. Moore of Melrose, 
Mass. 


The Dooley Doll & Toy Factory, Atascadero, Calif., 
has been incorporated with a capital of $250,000. 

The People’s 1-cent to 98-cent Store has opened at 328 
Main Street, New Britain, Conn., with special sales held 
every day of the opening week. 


The S. S. Kresge Co., Wilmington, Del., has purchased 
the old library building for about $350,000 and will raze 
the building for the erection of a new building which will 
be occupied as a 25-cent to $1 department store. 


Brittan Bros., Inc., Spokane, Wash., John P. Brittan, 
president, and Percy P. Brittan vice-president, have 
leased for a period of 20 years the Wolverton Bldg. at 
a yearly rental of $30,000 which will be remodeled for 
the occupancy of Britt’s 5-cent to $1 store. The build- 
ing has a floor space of about 30,000 square feet. 


The Ellsworth Store, South Bend, Ind., has opened a 
new gift shop on their main floor. 


W. T. Grant Co. have opened a new 25c. to $1 store in 
Portland, Me. 


Veach’s Housefurnishing Store, Franklin, Pa., re- 
cently held a grand opening after being extensively re- 
modeled and improved. An attractive display of china, 
glassware and gift goods was assembled on the main 
floor. 


Kerr & Nead, Troy, Mont., have opened a general mer- 
chandise store in the Kinzie Building. 
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In the Household Utility Aisle 


Some Practical Aids for Easier and Better Housekeeping—Time Savers and Labor Lightener: 
That Appeal to Busy and Discriminating Housewives and Are Stocked by Progressive Mer- 
chants Who Are Alert to Supply What the Public Wants 


By BeatricE MILLER WISNER 


PTUTTTTCUERPLOPEHTOUITTUUUUTUUUCOUGLULLULUUHTOULULUOTULLCLUGHTLUTCUOTT TUTTO 


Kettle Holder That Holds 

One of the neatest utilities for eliminating the disagree- 
able task of holding a kettle under a faucet while filling 
with water is manufactured by Charles E. Ellis, 32 Cen- 
tral Avenue, New- 
ark, SNis je ebins 
device is such a 
needful culinary 
article that it has 
been very signifi- 
cantly, Lermied 
“The missing link 
in kitchen equip- 
ment.” The mis- 
tress of the kitchen 
department has 
long felt the need 
of some attach- 
ment which would 
lift the strain of 
holding a kettle or 
other vessel under 
the water faucet 
while in the proc- 
ess of filling and 
with the above de- 
vice, illustrated, 


one can see how 
easily this task can 
be accomplished by simply attaching the holder to the fau- 
cet. This Kettle Holder will fit any kitchen faucet and 
it can be attached or detached with ease and little time. 
The old method of filling a kettle or other vessel was 
to rest the receptacle on the bottom in the sink. This 
often resulted in ugly scratches to the sink and drip- 
pings on the floor and range. With the new Kettle 
Holder all disagreeable mussy features of filling vessels 
is eliminated and much time and labor is saved. The 
Holders sell at retail for 10 cents and are furnished to 
the trade on attractive display cards, containing a dozen 
each. Simplicity, economy and efficiency speaks for this 
excellent Faucet Kettle Holder. 


Force Cup A Household Need 
Possibly there is no more desired household utility than 
a good force cup. Every housewife knows by experience 
the alarming features and frequent occurrences of the 
stoppage of sink drains and the necessity of calling a 
plumber when this occurs. With the use of a reliable 
force cup, the plumber’s assistance is avoided and in 
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many cases eliminates the possibility of costly damage b 
overflow of water, destruction of furniture, etc. Th 
Durst Manufacturing Company, 119 Chambers Stree! 
one of the largest manufacturers of force cups in th 
world, are now putting up their famous ‘“ Dumaco ” fore 
cup in one carton, which is having a tremendous succes: 
owing to its established ability and durability. These ex 
cellent cups are a boon to the housewife, who realize 
the terrors of pipe stoppage and the need of a utility fo 
handy service and economy. The Durst Manufacturin 
Company is among the leaders in the production of rub 
ber goods, having been established for a decade. Th 
company now have branches in Chicago, Detroit, Bostor 
and have recently opened a branch at 103 Seventh Stree 
Philadelphia. The ‘ Dumaco ” force cup is an indispensa 
ble utility and has demonstrated its worthy feature 
through constant demand and repeat orders. 


“Lightning Mixer,” A Tested Utility 

The mixer herewith illustrated is a novelty in the lin 
of whip and beating devices on the market, which ha 
proven its efficiency in rapid service, and its strong cor 
struction has estab- 
lished it as a house- 
hold need in the 
culinary — depart- 
ment. The Light- 
ning Mixer, manu- 
factured by the 
National Com- 
pany, Cambridge 
Station 39, Boston, 
Mass., is made in 
two sizes; quart 
and pint. It is fin- 
ished with _ steel 
top, first copper- 
plated and then 
nickle-plated. The 
jacis of sp eicial; 
heavy pressed 
glass. This mixer 


is hand operated, 
and its uses are various. For heating eggs, its serve 
is quick and thorough. It will whip cream in a few s7 
onds and is also a splendid butter churner ; mixes gravii; 
desserts and dressings as quickly as it does malted mk 
and baby foods, and will blend thoroughly all ingred:es 
in drinks. This excellent mixer being a hand-work 
device, saves time, is sanitary and easily cleaned. 


Ling Resigns. Natkin to Succeed Him 
The resignation of John H. Ling, buyer of crockery 
ad glassware as well as merchandise manager for a 
umber of departments for Mandel Brothers, for the past 
‘ne years, immediately followed by the announcement 
‘at Sam J. Natkin, buyer for “The Fair” had been 
hosen as his successor, came as a complete surprise to 
‘e local trade last week. Mr. Ling’s resignation will 
ke effect January 1, when he plans to enter the manu- 
‘cturers representative business in the Chicago market. 
ie Natkin is under contract with “The Fair” until the 
‘st of February next year, but it is probable that he will 
f released in time to take up his new duties with Mandel 
“others on January 1. 

‘Both of these buyers are well-known the country over 
idare especially popular with the Chicago trade. Both 
lve been active workers for the Chicago Glass, Pottery, 
lumps and Housefurnishings Association and were high- 
linstrumental in the success of last years Exhibit. Mr. 
Ing is chairman of the executive committee of the asso- 
ition and Mr, Natkin is chairman of the Finance com- 
1ttee, the two most important committees of the asso- 
«tion. 

‘Mr. Ling’s resignation was prompted by a desire to go 
io business for himself. He is unusually well qualified 
fr the new work he has chosen by reason of his many 
Jars experience in buying merchandise of the art and 
fusehold wares type. In addition to knowing the buy- 
i end of the trade, Mr. Ling holds a big asset in his 
[rsonality which has won for him the friendship and 
god wishes of buyers as well as manufacturers and 
sjesmen, 


Sam J. Natkin 


Mr. Natkin’s change naturally is a big step forward. 
| success during the past ten years as buyer for the 
'r has been generally recognized on State Street. He 
1 hard, sincere worker, who sets a standard and then 
ceeds to live up to it. The sales of his department 
hve shown consistent gains throughout his years with 


THE CHICAGO MARKET a1 


| J. H. SMytuHe, REPRESENTATIVE 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


the Fair, and he has introduced merchandising methods 
that assure the greatest turnover in the shortest length 
of time and with the smallest investment. He has kept 
his stocks at a minimum and has been keen enough to 
know what the discriminating women buyers want. In 
speaking of buyers’ methods recently Mr. Natkin said: 
“In my estimation the buyer and the salesmen are on an 
equal footing. The buyer could not get along without the 
salesmen and their factories any more than the salesmen 
can get along without the buyers. We cannot buy from 
every salesman any more than the salesman can sell every- 
body, but we can at least be courteous and see what he 
has. I consider the friendship of the seller worth con- 
siderable, for when he has something special to offer I 
am one of the first to hear of it. The buyer who refuses 
to see salesmen, keeps them waiting unnecessarily, or is 
discourteous, is following a ‘pin head’ policy which will 
react to his detriment.” 

The Crockery and Glass Journal joins the members 
of the trade in extending every good wish for success to 
Mr. Ling and Mr. Natkin in their new work. 

It was rumored on the Chicago market this week that 
the potteries and the striking potters were nearing a basis 
upon which they could resume work immediately at the 
old wage scale and enter negotiations for a settlement on 
or before January 1. This news was encouraging to the 
trade as a whole, although it is now too late to expect the 
potteries to turn out much ware for the holiday season 
even if work is resumed immediately. 

W. T. Darden, manager of sales for the Albright China 
Co., and in charge of their Chicago office in the Palmer 
House, returned last week from a seventy-two day sell- 
ing tour of the country. He visited thirty-three cities, 
covering all parts of the country with the exception of 
New York and the New England states. Starting East, 
Mr. Darden circles South and then West, covered the 
Pacific coast and returned by way of the Northern tier 
of states. Business secured on the trip was more than 
satisfactory, and he spoke enthusiastically about the gen- 
eral sentiment of the trade indicating a healthy, normal 
condition throughout the country. 

H. E. King, head of the Hugh E. King Sales Co., of 
Chicago, accompanied by Mrs. King, sailed from San 
Francisco on the fifteenth of last month for Honolulu, 
where they will take an extended vacation. 


Albert H. Burton, with Hugh C. Edmiston of New 
York, importers, returned to Chicago last week following 
an extensive trip on the West Coast. 
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THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc, 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicol, Mgr. 


EBUVERomOle 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 2 
GIFT SHOP & ART GOODS- DOLLS: 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MONONGAR GLASS CO, 
CO-OPERATIVE FLINT GLass Co. 
THE DUNCAN & MILLER GLass Co. 


© JOYSaae 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave. 


HEYWORTH BUILDING 
Madison and Wabash 


THE 
PLACE 
TO 
BUY 
GLASSWARE 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


Your Ad here will reach the 
trade you want. Phone Wabash 
860 for particulars. 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 


Etchings, Cuttings Phone 
and Iridescent. 


Central 3497. 
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CHICAG 


READY 10 SERVE 


DUVYERS GOs 


ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS ac 
GIFT SHOP & ART GOODS-DOLLS'& TOYS ™ 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
'. T, Renshaw, Chicago Representative 


)UR CHICAGO DISPLAY ROOM CON 
TAINS COMPLETE SAMPLE LINES 
| DIRECT FROM OUR FACTORIES. 


\HE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpmMunps 
1319 Michigan Ave. 


DARRAH & CONWAY 
CUT GLASS CO. 
N. Michigan Ave., 
Light cut stemware and tumblers. 
Room 1206 Towers B!dg. 
Telephone State, 7263 


Chicago 


— 


‘nile in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We kre prepared to make immediate 
shipments, 


THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building jor display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


Gawd 


9 \North Wabash Avenuc 


Chicago 
REPRESENTING 
Pope-Gosser China Co. 

Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


EARL W. NEWTON 
and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 


9 N. Wabash Ave., Chicago 


TO LET 
Why not Move In? 


Rent at Pre-War Level 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre. and _ hand 
painted china for gift shops and depart- 
ment stores. 


3620 Roosevelt Road 
Phone Nevada 7046 


Thirty CROCKERY AND GLASS JOURNAL 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2. payable in advance. 
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GALESMAN— Exceptional opportunity is available for crockery 
salesman with following in English earthenwares, French and 
Bavarian chinas and fancy lines. This position will be per- 
manent if you are a real salesman. Very good money can be 
made by the salesman who takes this built up territory. Replies 
will be respected and confidential. Box 214, care CrocKERY AND 
GLAss JOURNAL. 


We established importing and wholesale house 
in the china business located in the East wants two sales- 
men for the south and southwestern territory. Necessary to 
have experience in the line. Preference to those having an es- 
tablished trade in that territory. Salary and commission. In 
reply give full outline of past experience. Address Box 213, 
care CROCKERY AND GLASS JOURNAL. 


Boe ee age 26-35. Knowledge of China for western 
factory. Box 216, care Crockery & GLASS JOURNAL. 


BUSENESS #0 CE ORGGUN DL LES 


Party conducting a Manufacturers’ Sales Agency can spare 
desirable desk room and office space at moderate ae Ap- 
Le (Glia 


so One Celluloid Cap & Metal Ring Co., Inc. 
: NEPERA PARE, N. Y. 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCS. 


ply American Manufacturers’ Co., 23 East 26th St., 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Thomas Store Opens Gift Shop 

(Continued from page 17) 
entering the department the customer finds herself in a 
friendly atmosphere quite unlike the average crowded 
department store, and this psychological effect is most 
conducive to sales, for the articles shown appeal to all 
tastes and ages, from baby to grandfather with corre- 
sponding price range. 


New Form Required for Canadian Shipments 

Shippers of goods into Canada will find interest in the 
new ruling made by authorities of the Dominion that each 
shipment must be accompanied by Customs invoices made 
out in triplicate. A new form of invoice has been pre- 
pared and this is the form which must be filled out for 
all shipments dated after October 1, 1922. 


The Second Chicago Show 


Present indications are that the Second Chicago Ey 
hibit of glass, pottery, lamps and housefurnishings to | 
held Feb. 5 to 17, at the Congress Hotel will be th 
largest and best, from the standpoint of displays and a 
tendance, that has ever been held in America. More tha 
half of the 300 rooms set aside by the management ¢ 
the hotel have already been taken and the list of exhil 
itors includes many of the most representative firms i 
the country in glass, pottery, lamps and housefurnishing 

The reservations for rooms to date total much heavie 
than at this time last year when preparations for the Fir, 
Chicago Exhibit, held Feb. 6 to 18 at the Morrison Hote 
were reaching a zenith. While at the present time a nun 
ber of good rooms still remain untaken, a conservatiy 
estimate is that within the next few weeks these roon 
will be assigned. 

The second Chicago exhibit is being held under th 
auspices of the Glass, Pottery, Lamps and Housefurnisl 
ings Association of Chicago (Not for Profit). Comple 
information concerning the show will be sent to eith 
prospective exhibitors or to buyers planning to atten 
if they will address Ira A. Jones, Secretary, Glass, Pe 
tery, Lamps and Housefurnishings Association, 9 , a 
Wabash Ave., Chicago, II. 


Business Briefs 
Forrest Dailey has opened a variety store at Bow: 
Hope Streets, Millville, R. I. 


The Union Department Store, Charleston, W. Va., I 
been incorporated with a capital of $50,000 by M. Maj 
tic, M. Thomas of Osage and Joseph Cantor and C.’ f 
Brandon of Fairmont, W. Va. i 


H. S. Crossfield, Murphysboro, Ill., has opened ay 
variety store on Fifteenth Street. 


The Souther Crockery Co., Richmond, Va., was > 
cently damaged by a fire which swept the plant and 
damage estimated at $25,000. 


The Sterling Glass Co., Lapel, Ind., who recently ‘| 
its plant to the Thompson-Talor Co., Chicago, is 1 
being remodeled and new machine is being installed. 


The Play-O-Lite Co., Worcester, Mass., 
duced a new type of piano lamp which may be attac 
to the instrument to give a powerful light directly ont 
music. 


Craig Bros., Washington, O., has opened “ The K 
worth Gift Shop” department in their house furnis’ 
store. 
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ci OU can’t dodge competition,” we said in last 
| week’s editorial, and this is a kind of sequel to 


| _ that story. If you can’t dodge competition you 
hve got to meet it and if you are going to meet it the first 
prtinent question any practical merchant is likely to ash 
ii-how: There has been much discussion about this 
n il- order business and a good many adjectives have been 
fird at the subject. Words used in this way may serve 
purpose of getting something off your chest, but that is 
nrely a personal matter and not a business proposition 


/ 
I: us get down to brass tacks. 


| 


HERE is a good deal of truth in the old axiom which 
| says that the pen is mightier than the sword, but 
ena self-filling spouter of ink is not of much value un- 
cs there is an idea in the head of the man who handles 
it There is a better way and a more profitable way of 
uag adjectives than hurling them at competitors. Words 
he their uses and a particularly good use to put them to 
{( building business is in advertising. Advertising, in 
ai form, is publicity, and publicity is letting people 
kw about your store and good publicity is not only let- 
tiz people know you run a store, but that you run a good 
sire, stocked with the goods they need and want, at 
pites that are attractive and insure absolute satisfaction. 
Tat is the best publicity message you can put across, 
al you should lose no opportunity at any time to drive 


ils message home. 


"OUR holiday business this year depends a good deal 
on how hard you work to build it. The same ap- 
P|s to your spring business, and business the year round. 


AS inledsRERC)s. Seles. Af 


MEETING MAIL ORDER COMPETITION 
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You will get business, some business, if you don’t do any- 
thing in particular but just stock up with seasonable 
goods and wait for customers to come in and take them 
away. But this is not meeting mail-order competition. 
It is dodging it. This is not a good way to keep money 
from going out of your town, The mail-order houses are 
live-wires and you have got to be a live-wire and let your 
townpeople know you are very much alive, or your trade 
is surely going to be less than it should be. The tide of 
business is steadily rising. | Department store sales in 
over five hundred reporting stores throughout the coun- 
try for September registered an increase of nearly twelve 
per cent over last year. Sales of the two largest mail- 
order houses for October were nearly forty-one per cent 
larger than in September, and over twenty per cent lar- 
ger than in October, 1921. There is a good deal of ma- 
terial for thought in these comparative figures. Think! 


AIL-ORDER houses are fully informed of the 
value of well-selected words. They advertise. They 
prepare a long way ahead. While the merchant is about 
ordering his holiday merchandise the mail-order houses 
are sending catalogues picturing their holiday goods to 
Some of these customers 
And when these customers, 


a million or more customers. 
are in your city and town. 
who don’t know what you are going to have to show 
them, look through these big catalogues of a thousand 
pages, is it to be wondered at that a good many forget 
about your store and order way ahead by mail? 

The mail-order houses present an attractive buying 
proposition and the only way a merchant can meet 
them is to present a close-up picture of an equally 
good proposition. This any merchant can do. The 
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mail-order houses distribute their winter and_holi- 
day catalogues in August. To offset this persuasive ap- 
peal, the merchant should begin to talk about his fall and 
holiday goods at about the same time. This does not 
mean that the merchant should decorate his store in 
holiday attire during September, but that does mean that 
he should begin to inform his community that he can 
supply all their needs, from Christmas filled stockings 
to tree decorations. If trade is worth anything it is 
worth going after and your announcements should be 
made early, beginning in August or September and contin- 


uing up to the Christmas rush. These early reminders 
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need be no more than a mention of your various lines. De. 
tails of goods may be covered later on, but even the early 
announcements should emphasize the fact that your price; 
are attractive. Stock as large a variety of goods as yor 
can prudently carry, and it will be a mighty good ide; 
to look over the catalogues sent into your community 
and see what your mail-order competitors are offering 
This mail-order competition business is not going t 
drive you out of business, and it is not too late to begir 
to start something now if you have not already begun 
Put plenty of punch in your merchandising and sellin 
and you can meet this competition squarely without dodg 
ing. 


Tact in Selling Clinches Many Lagging 
Sales 


Salesmanship Has Become a Science and All Who Want to Earn Money by Selling More 
Must Become Expert in Handling Customers, for the Psychology of the Sale is a | 


Big Factor in ceeding Volume by Satisfying Customers 


ULM ELOELELLLECLULEUOLUULLLCCOOULUUCeATUUIUUCOTAUCOOHTISEPOTT UL 


tions of successful salesmanship and while it is 

important in disposing of merchandise in whole- 
sale quantities, it is even more essential in retail selling. 
Occasions crop up every day to prove the truth of this and 
the following episodes are concrete examples of how tact 
may be used in turning prospects and lookers into satisfied 
customers. 

I was in the west a few weeks ago, said a well-known 
traveler for a prominent glassware firm recently, and 
came in contact for the first time with a new buyer for 
one of the leading stores there. Only a glance was re- 
quired to tell me that he was an extremely “touchy”’ in- 
dividual, and that I would have to be careful not to offend 
him in any way if I wanted to get business from him. 
After considerable talk that did not seem to get us any- 
where, he selected a few items and gave me a fair-sized 
order. It was not nearly so large a one as I had hoped 
to land, but I hid my disappointment as best I could. 

On attempting to sign the order the buyer discovered 
that his fountain pen was empty, so I gave him mine. 
Having written his name he stuck the pen into his pocket. 
The pen was one that had been given me for Christmas 
several years ago, and I did not relish the idea of losing 
it. I did not ask him for it, however, and left without 
it. The idea had occurred to me that he must have done 
it thoughtlessly, and that to ask him for the pen would 
embarrass him and probably put me “in bad.” 

To make a long story short the pen was delivered to 
my room by a messenger boy early that evening with a 
note of apology from the buyer for not having returned 
it to me himself when he had finished with it. The note 
also contained an invitation to lunch with him the follow- 
During the course of the meal he 


Ap ACT may be considered one of the chief maaliges 


ing day, which I did. 


told me that he really wanted to buy more from me tha’ 
he had, but that the policy of the store was against plac 
ing large orders at this time. He made it very clear, how! 
ever, that there would be plenty of business for me durin] 
the course of the season. I wonder what would hay, 
happened if I had tactlessly asked him for the pen? 
The misuse of tact from a different selling angle we 
the way in which a woman was handled recently by 
salesperson in a local department store. This woma 
wanted to buy a dinner set for her summer bungalow an 
she was quite disturbed after looking at many pattern} 
when she failed to get the precise design and coloring 
she had so fondly pictured and desired so much. Voicit! 
her disappointment to the salesperson in a despairit| 
tone, she received a reply which made her an enemy ¢ 
the store in question for life. This reply was: “ We sho! 
the finest line in the city, you can’t ge to have the pa) 
terns made just for you, you know.” | 
Here is a better use of brain power and it happened) 
few weeks ago, when lamps were quite generally bei 
sold at very low prices.. A short, fussy man of the smi 
town type visited one of the prominent stores in sear) 
of alamp. He had the big idea of finding a very expe 
sive article at a very cheap price and the store natura, 
was out of this particular combination. Several exce 
tional values were shown to him without satisfaction a! 
he soon began to make remarks about the poor manag 
ment, how much better the stores were run in his hor 
town, etc. If ever a salesperson had reason to forget } 
store manners, the one serving this customer did, but ’ 
never gave a sign of losing his temper. 
Finally the clerk found a lamp base that would do 4 
after more search a shade on another style of lamp 
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\tted to it. The combination, while not very salable to 
ie New York trade, made a hit and the salesman, seeing 
lis, gave the customer no chance to find fault. He im- 
hediately began saying complimentary things, and in a 
ew minutes the customer was convinced that he was a 
jiscriminating judge. It took time, patience and good 
lature to do the trick, but the salesperson sold the lamp 
ad made a good friend for the store. 

These instances serve to point out some reasons why 
je believe a salesman’s first requisite should be tact. Any 
ne selling goods needs keen perception to enable the ac- 
jirate classification of customers, to discover the idea 
hich prompts them to buy. Knowing this, it is less diffi- 
al to handle the hard cases, and if the customer cannot 
2 sold today, it will hold the inquirer on a string and re- 
im the patronage to the store some other time and do 
is time and time again. Talent for selling is valuable 
at tact is invaluable. It is not a sixth sense but it is the 
fe of all five and these are serious, sober, grave and re- 
vectable, as one ad writer has put it. Tact is the opener, 
e responsive ear, the judging taste, the keen smell and 
e lively touch. It is the interpreter of all, the sur- 
counter of difficulties and the remover of all obstacles. 
is the ability of saying and doing exactly the right 
‘ing at the right time. Like the governor on an engine 
_keeps the salesperson going at the right speed, warns 
m when he is going too fast, keeps him from saying and 


1 
! 


ving the thing that may do him and the store harm. 
hen a customer is busy, tact says, “ Wait.” When the 
istomer is in a disagreeable frame of mind tact finds 
e circumventing way. When the tendency to approba- 
m is pronounced it prompts one to pursue this tendency. 
| cautiousness or conscientiousness should be appealed 
|, tact comes into play. If the customer is irritable, tact 
ads the way to make the patron smile. If the customer 
| shooting the bull, tact will bring him down without 
lifense to sincerity. Tact works well over the subborn 
id the ungracious, over the brag and the know-it-all. In 
,ct, tact may be universally applied to every human en- 
favor and make that transaction a better one. 


a 


How’s Business? 


Trade and industry continues its upward trend and 
juch comment is heard that election day never affected 
tsiness so little as it did this year. So far as immediate 
istribution is concerned, the situation today may be 
oadly considered to be about the best since the late 
ting of 1920 and Bradstreet’s reports that trade and 
Janufacture is the best in two years and may be summed 
as fair to good. 


IN THE East 
In New York the crockery trade is quite active and 
vile the strike of pottery workers continues and this 
holding up practically all deliveries of domestic wares, 
zood number of orders are accumulating and imported 
erchandise is moving very freely. In glassware a par- 
ularly good demand to supply the Holiday trade has 
en in evidence for the past two weeks. Department 


store trade is active, building activities unusually so, and 
manufacturing and industry fair. In Philadelphia trade 
and collections are fair. Pittsburgh reports that retail 
and department store trade is showing an increase in all 
departments, due to steady employment at high wages. 
In Buffalo store trade is good, building active, no unem- 
ployment and collections fair. 
IN THE WEST 

In Chicago increasing confidence and more activity is 
noticeable, retail trade is fair and mail order houses are 
doing more business. Detroit reports there is a decided 
improvement in retail trade which is best since 1920, auto 
plants in full operation and demand for output is steady, 
building active and collections improved. Kansas City 
reports a good retail business, and St. Louis reports fall 
trade is increasing and a big holiday trade is anticipated. 
In Milwaukee trade is more active and industrial condi- 
tions are good. Minneapolis reports retail store trade is 
not better than last year but mail-order trade is fairly 
good. In St. Paul general merchandise and holiday trade 
is active, car shortage is interfering with grain shipments 
and collections continue slow. Des Moines reports that 
retail trade is showing improvement, car shortage is acute 
and collections remain slow. In Sioux City trade shows 
some improvement but collections are slow. 


IN THE SOUTH 

In Baltimore general trade is quite satisfactory and 
sales for October exceeded last year, retail trade con- 
tinues fair and the larger stores are looking forward to a 
good holiday trade, homebuilding is active and collections 
are fair. In Richmond, Va., and Charleston, S. C., mer- 
chants report retail trade as quiet and collections fair. 
Birmingham reports trade at retail is fairly active and 
optimism is growing, coal production 75 per cent of nor- 
mal and collections fair. New Orleans reports general 
trade as backward, building as active and collections con- 
tinue slow. Ft. Worth reports business in all lines is 
satisfactory, a big building campaign has been planned, 
industry active and collections good. 

ON THE PACIFIC CoAST 

In San Francisco elections have caused a slump in 
business, shipping is brisk, building active, frosts damage 
grapes and orange, lemon and olive crops light. Los An- 
geles reports retail trade good, prospects for holiday trade 
excellent and collections slow. In Portland, Ore., trade, 
industry and collections are fair, car shortage retarding 
lumber shipments but this industry is active. Seattle re- 
ports trade in general shows improvement, early holiday 
shopping stimulating sales, car shortage hampers business 
and collections fair. 

In CANADIAN CITIES 

In Toronto retail store trade is in moderate volume 
with buying for immediate needs. Retail stocks are light 
but no disposition to stock up is shown, building is still 
active, unemployment is relatively small and is mostly 
among laborers and collections are fairly satisfactory. 
Montreal reports business shows considerable gain over 
the same period of last year, grain exports heavy, industry 
active and collections fair. Vancouver reports retail 
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trade moderate, mining and lumber business active and 


collections fair, 


collections continue backward. 


Exports of Glassware 


DoMmESTIC EXPORTS FROM THE UNITED STATES BY 


TRIES FOR AUGUST, 1922 


In Winnipeg trade is improving but 


CouN- 


Exports of glassware for the month of August show 
an increase in value over the month of July, 


crease in table glassware amounting to $63,538, 


the in- 


while 


lamps and illuminating glassware (excepting globes and 
shades) show a decrease of $2,037. 
month by countries, excluding chemical glassware, fol- 


low: 


Belgium 
Denmark 
France 
Germany 
Greece 


86, ayes h wali elie Vein) else sile 


Thirkeyjin Huropesne- eee 
England 
Scotland 
Canada— 
Maritime Provinces ...... 
Quebec and Ontario 
Prairie Provinces 2... .-: 
Brit. Columbia & Yukon.. 
British blonduraswee- ie 
Costa Rica 
Guatemala 
Honduras 
Nicaragua 
Panama 
Salvador 
Mexico 
Newfoundland & Labrador. 
Bermuda 
Barbadoes 
Jamaica 
Trinidad and pepaee tae 


Cuba 
Dominican Republic 
Dutch West Indies 
French West Indies........ 
Haiti 
Varein Islands of Ws 5... 
Argentina 
Bolivia Enea P Or bee 


Colombia 
Ecuador 
British Guiana 
Peru 
Uruguay 
Venezuela 
Aden Sootsnk doesneieeente 
British India 
Ceylon 
Straits Settlements 7... 55 
China 
HOSEL 2). ce ee 
Hongkong 
Japan 
Philippine Islands 
Russia in Asia 


Table 
glass- 
ware 

plain 


32,508 


Table 
glass- 
ware 


cut or im- 


proved 


1714 


Lamp 


Figures for the 


*Lamps 
& other 


chimney illumi- 
lantern nating 


globes 


10 


10 


glass 


ao fe 


Siamese. So talaies Se noeae 146 = — 4 
NTISt Talia: Bock. crdeuae heme 3,394 24,987 2,793 1,4 
Brench™©ceanialenee oe ane 156 64 45 ] 
iNew =Z ealand neteccie si seni 11,194 5,203 633 i 
Others@ceaniauy sae ene ree — — — j 
British West Africa....... — 390 340 oy 
Britisossouth Atricawe see 11,364 1,857 408 i 
Britishe Bast eAt rica emer — — 667 2 
Rigy ptm ecko ccee tem errine 55 — = E 
Wigériagand ) luniage seer — 447 : 
Other French Africa....... — = 59 , 
IMOTOCCOL 2. cess carson 99 — — : 
Portuguese East Africa..... 755 — — y 

eROtal ees y..de See 213,583 156,200 18,912 206: 


Pottery Strike Situation Unchanged 


Although one can count the shopping days befor 
Christmas, no one has been found to tell how many day 
it will be before manufacturing of generalware will 
resumed. That is the whole story of the seventh week ¢ 
the strike in the generalware pottery trade. Departmer 
store buyers, from-all present outward indications wi 
not have very much dinnerware from American factori 
to feature for January and February sales. Letters c 
inquiry from department store buyers seeking informs 
tion about the possibility of obtaining stocks for Januar 
and February sales are in more or less liberal recey 
throughout the East Liverpool district. 

“We ought to be stepping on these January and Fel 
ruary sale orders now,” is the way one salesman hi 
put it. 

Strike benefits continue to be paid by the Nation, 
Brotherhood of Operative Potters. Many pottery worl 
ers are being employed in the tin mills in the East Live 
pool district, and also on new road construction work. | 

Shipping from some plants in the East Liverpool tert 
tory continues. In these particular potteries warehou: 
stocks are getting lower day by day. Here and there 
car lot is shipped, but from the most of the plants less the 
car lot shipments are being made, perhaps from one to’ 
dozen or more packages a day. At this writing, the) 
is no prospect of an early settlement of the gener alwa_ 
strike. | 


| 
| 
( 


Nonik Begins Ad Campaign 


With a generous amount appropriated for a nation 
advertising campaign, the Nonik Glassware Corp. 4 
nounces that a well known advertising agency is handli 
the publicity, which will be largely confined to maki 
known the quality glassware suitable for high class 4 
partment stores and gift shops. The first series of a 
appeared in last Sunday’s rotogravure section of the Ne 
York Tribune, Boston Herald, and Philadelphia Pub! 
Ledger and are artistic and distinctive in appeal and @ 
tractively present the graceful appearance—of the dec 
rations with a message calling attention to the merits 
the line in minimizing breakage. Similar ads will a 
appear in December in these publications and also in 
lected national magazines and the program will be car 
on throughout 1923. 


— 


day, was J. H. Venon, whose trip will take him 
direct to Sweden, to visit the Rostrand and 
Gustafsberg dinnerware and Kosta glass factories, for 
which he is American agent. His visit is for the purpose 
of facilitating shipments of orders booked for this coun- 
ry, as well as to assist in the preparation of new sample 
‘ines to be shown in the early part of 1923. He will visit 
the Arabia factory in Finland, as well, to place his O.K. 
bn the new 1923 shapes and decorations. He will also 
spend considerable time in France, at his factories there 
and expects to be back in America about February 1si 


\ PASSENGER aboard the *“‘ France’ on Wednes- 


i ...,- : - ae 
/ William G. Mueller, Inc., American representative fo: 


Jeinrich & Co., have added still further to their selling 
brganization, in preparation for their 1923 campaign, b\ 
the engagement of W. O. Weber who will cover easter: 
rerritory, including the Metropolitan district and Leon 
7romkess, who will travel the west, his exact territor 
yo be determined later. Both gentlemen became asso- 
ciated with the Mueller firm on Monday of this week. 
They were formerly connected for a number of years 
with L. D. Bloch & Co. This gives the firm four road 
“epresentatives, which includes Mr. Mueller of the fir 

and Eugene Blum who was taken on recently to trayc! 
‘he middle west. 


| Leonard Stock of the Herman C. Kupper road stati 
‘eturned last Friday very much elated over a very suc- 
cessful trip over his territory on which he found business 
‘onsiderably better than he had anticipated. 


“Lou” Reizenstein is in town this week making th: 
‘ounds of the wholesalers, with Frank Martin of “ Mar- 
lin’s,” Detroit, Mich., and Cleveland, O. They are mak- 
ng the Claridge their domicile as usual. 


| 
| 
| 
| 
| 
| 


/ A Fred Tepe traveler for Hugh C. Edmiston, was an- 
other salesman to arrive home the latter half of last 
veek to bring reports of improvement in business. 


The Crystalart Studios, manufacturers of lamps and 
amp shades, have leased a salesroom occupying the rear 
of the fifth floor of the Miller-Kupper Building, 39-41 
West 23d Street, which is now being made ready for 
varly occupancy. This firm of which J, B. Salterini is 
‘he head, has a factory at Avenue A and 2oth Street. 


The Takagi & Masuda Co., who recently opened a 
»alesroom and office at 220 Fifth Ave., to conduct an im- 
hort and export business in Japanese china and other 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


lines, announce the addition of another department to 
their business, which is a portable lamp mounting shop, 
equipped to accept orders for this work from the trade 
in general. This branch of their business will be conduc- 
ted at 242 West 26th St., where they have leased quarters 
for this purpose. 


Frank W. Merry, president of the Indiana Glass Co.. 
Dunkirk, Ind., is spending this week in New York. He 
is accompanied by Mrs. Merry and is here principally on 
a pleasure trip but has availed himself of the opportunity 
of consulting with the concerns, New York representa- 
tives the Horace C. Gray Co. while here. 


Homer J. Taylor, president of Knowles, Taylor & 
Knowles Co., East Liverpool, O., spent several days in 
New York this week both for the purpose of enjoying a 
few days change and to confer with the firm’s local rep- 
resentative, E. W. Hammond. 


Alfred G. Moment, importer of La _ Porcelain 
Limousine china, returned on Monday after making a 
trip to Chicago and other points in the middle west. 


Salesmen’s Association Hold Special Meeting 

The annual special meeting of the Pottery, Glass & 
Brass Salesmen’s Association, for the purpose of nomi- 
nating candidates for President, Vice-President, Secretary 
and Treasurer, to serve for the year 1923, and three 
Directors to serve three years, from January 1, 1923, was 
held at the rooms of the Crockery Board of Trade last 
Thursday. 

The members turned out surprisingly well, there being 
about double the number that are usually in attendance. 
Those present were: L. D. Seixas, J. Meredith Miller, 
John Nixon, Arthur A. Bean, E. W. Hammond, William 
Q. Wilcox, H. Benedikt, L. S. Owen, Charles A. Postley. 
W. S. Creveling, George Hamilton, W. E. Doctor, J. J. 
Hines, William Rowe, William Ray, A. L. Frischman, 
John Plummer, Everett Ward, Julius Rosenfeld, Lee 
Schoenthal, A. S. Baker, Leroy H. Inge, A. J. Menzies, 
David Pasmantier and F. Calvin Demarest. 

Vice-President Edward W. Hammond called the meet- 
ing to order and proceeded directly with the nominations. 
The following were placed on the ballot: For president, 
Edward W. Hammond; for vice-president, John J. Hines; 
for treasurer, George Hamilton; for secretary, L. S. 
Owen. 

For directors to serve three years: Lee Schoenthal, 

- John Nixon, Thos. Smallwood, Gilbert Pitcarin, F. Cal- 
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vin Demarest, Langley Hawthorn, Justin Tharaud. 

For territorial vice-presidents: San Francisco, Moey K. 
Lindner; Boston, Carroll L. Robinson; Philadelphia, A. 
S. Baker; Montreal, A. J. Tourangeau; East Liverpool, 
Mark Donaldson and J. W. Mackey; Trenton, William 
D. Scammell; Chicago, E. M. Meder and W. T. Darden; 
Baltimore, Howard S. Bokee; Toronto, William Junor; 
Cleveland, Charles J. Dooley; Portland, Ore., Albert Jas- 
mann; Seaitle, Garret M. Lowman; Detroit, Ralph King 
and Leon Neubrik; New Orleans, Frederick W. Taylor. 


At the conclusion of the nominations, the advisability 
of holding the annual banquet was discussed at length, 
which resulted in a unanimous vote to hold the affair as 
usual, on some date between February 3d and 2oth, 
inclusive, 

The Hotel Astor has notified the Association that the 
north ballroom will be available for the evenings of 
February 14 and 2oth, and that these dates will be held 
open pending an early decision by the organization, as to 
whether either evening will be suitable. 


A banquet committee on arrangements was appointed, 
consisting of E. W. Hammond, chairman, H. R. Handy, 
J. Meredith Miller and J. J. Hines the first duties of which 
will be to get in communication with the Hotel Pennsyl- 
vania and Hotel Commodore, to ascertain what dates and 
arrangements might be made with them for holding the 
affair. As soon as they are supplied with the necessary 
information, an early meeting of the Board will be held, 
to decide definitely upon the hotel and the date for holding 
the banquet. 

The date set for the annual election of officers for the 
association will be held on Friday, December 22d. 


U.S. Chamber of Commerce to Hold Conven- 
tion in New York 


For the first time in its history the Chamber of Com- 
merce of the United States will hold its convention in 
New York City. This was announced recently through 
the Merchants’ Association, coupled with the statement 
that the meeting would be from May 7 to May to next 
year at the Waldorf-Astoria. More than 1,000 trade and 
commercial organizations will be represented by 5,000 
delegates, with half as many more guests. The sugges- 
tion that the meeting be held in this city was made by 
Lewis E. Pierson, President of the Merchants’ Associa- 
tion, and the decision to hold the convention at the Wal- 
dorf was because it is necessary to hold eight meetings 
each day simultaneously. 


“Better Home Week” in Michigan 

The retail stores of Jackson, Mich., recently got to- 
gether and pulled off a very successful sales stunt along 
novel lines. For the setting, two houses, newly painted in 
attractive colors were equipped with everything which 
contributes to make a home comfortable and attractive. 
The outfitting of these show houses was done by retail- 
ers in all lines, including wall paper, painting, heating in- 


stallation, lighting and electrical household  utilitie: 
Rooms were fitted with appropriate furniture, draperie 
and pictures and the dining room table was set with liner 
china, glassware and silverware. In the living roon 
vases and lamps contributed to the furnishings. No pric 
tags or names of contributing firms were displayed an 
the two homes were open from Sunday to Saturday an 
attracted a big crowd. During the same week the retail 
ers held a “ Window Night,” and a great many fine dis 
plays of housefurnishings were featured. 


An Erie Store’s 46th Anniversary 

At the recent 46th Anniversary Sale conducted b 
Trask, Prescott & Richardson Co., Erie, Pa., the stor 
gave a commission to a Buffalo art student to paint 
picture in oil typifying trading in the early days. Thi 
picture was hung on the main, measured 22 feet long an 
9% feet wide and was unveiled on the opening day o 
the sale. This interesting canvas depicts the traders 0 
the 17th century displaying their goods to the Indian 
on Presque Isle. This progressive store, with which M 
Blakeley is buyer of housefurnishings and toys, number 
five employes whose length of service runs from 22 t 
30 years. 


Pittsburgh Exhibit Promises to be Big Trad 
Event 

Plans for the forty-third annual Pittsburgh Glass Ex 
hibit are so well shaping up that there is every indicatio 
that this yearly trade event will prove the largest and th 
most comprehensive ever. With a large number of manu 
facturers backing the exhibit their hearty support buy 
ers who visit the show, to be held at the Fort Pitt Hote 
January 8-20, 1923, are certain to find on view the newe: 
products in glassware as well as the large staple line 
“ See all the new wares first in Pittsburgh” is the sloga 
of the Associated Glass Manufacturers of the Unite 
States who are co-operating to make the show this con 
ing year the biggest and the best in the history of th 
trade. A list of exhibitors is now in preparation and wi 
be announnced in the near future. 


j 
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Buyers in New York 


NOVEMBER 10, 1922 | 


J. S. Kahn, Christmas gift goods, Gilchrist Co., Boston, Miss 
Room 602, 200 Fifth Ave. 
W.-W. Taylor, housefurnishings, D. M. Read Co., Bridgepe 
Conn., 404 Fourth Ave. (D. G. Alliance). : 
A. M. Bendel, general mdse. manager, Mendel’s, New Havel 
Conn., 1150 Broadway (Baer & Lilienthal). 
| 
———— j 
H. Liebes, jobs dolls and toys, C. F. Hovey & Co., Bosto’ 
Mass., 225 Fifth Ave. 
AJB: Levy, toys, B. H. Levy & Bro., Savannah, Ga., ca’ 
Baer & Lilienthal, 1150 Broadway. 
Sol Harris, general mdse, Mendel’s, New Haven, Cont 
care Baer & Lilienthal, 1150 Broadway. 
H. E. Albee, housefuraishings and china, Mandel 
Schwartzman, Bloomington, Ill., Herald Square. 
W. Hz. Cruikshank, mdse. manager, Reid & Hughes © 
Norwich, Conn., 404 4th Ave. D. G. Alliance. 
W. . Hager, Jr., mdse. manager, Hager Bros., Lancaste 
Pane 404 4th Ave., D G Alliance 
F. E. Deubert, housefurnishings, Montgomery Ward © 
Co., Chicago, IIl., "309 6th Ave. 


| 
| 
| 
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QUASAR centnrnaneteegnseoeeeniueaeagegaceeennsgseome 


“ More than an office b*:uding” 

| 

! 

2 THE FIFTH AVENUE BUILDING 
3 

: Broadway and Fifth Avenue 

: at Madison Square 

3 

| New York 


eSTUUEUL 


NOVEMBER 13, 1922. 


ler, Liebes, dolls, ee and jobs of all kinds of Christmas mdse., 

Ee Hovey Co., Boston, Mass., 225 Fifth Avenue, Room 611. 

_.- Miller, housefurnishings and toys, Goldberg Bros., Detroit, 
ch. Pennsylvania. 

Fs A. Hennigan, mdse. manager, Rice-Stix D. G. Co., St. Louis, 
. 212 Fifth Avenue, Room 505. 


i NOVEMBER 14, 1922. 


>. H. Garity, housefurnishings, P. L. Beck, toys, American 
\nolesale Corp., Baltimore, Md., 354 Fourth Avenue. 
|). Libby, housefurnishings, Gilcrist Co., Boston, Mass., 200 
Ath Avenue. 
| H. Guest, housefurnishings, Jordan Marsh Co., Boston, 
i ss., 432 Fourth Avenue. 
| b4 Armstrong, housefurnishings, cut glass and china, Hens & 
Killy, Buffalo, N. Y., Fellows Buying Corp., 1164 Broadway. 
5, Weinrub, Christmas gifts, Vanity Fair, Denver, Colo., care 
\nzer Mann Co., 370 Seventh Avenue. : ; 
Miller, housefurnishings, Goldberg Bros., Detroit, Mich., 
Ba pgeylvania. 
J. Ottenheimer, housefurnishings, Doyle, Kidd D. G. Co., 
Title Rock, Ark., 60 Worth Street. 
“Be Clough, housefurnishings, M. E. Smith Co., Omaha, Neb., 
‘Fifth Avenue. 
iV. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 
itton, D. C., 370 Seventh Avenue. 
WV. F. Hammel, representing Rice-Stix D. G. Co., St. Louis, 
, 212 Fifth Avenue. 
IE. Liebes, mdse. manager, jobs of all kinds of Christmas mdse., 
Cr. Hovey Co., Boston, Mass., 225 Fifth Avenue. 


NOVEMBER 15, 1922. 


_M. Averill, lamps, Jordan Marsh Co., Boston, Mass., 432 
Avenue. 
. W. Libby, housefurnishings, Gilchrist Co., Boston, Mass., 
Fifth Ave., Room 602. 

Hostetter, housefurnishings, S. P. Hostetter & Son, 
encastle, eas Imperial. 

Yunger, housefurnishings, china and crockery, Espen- 
a G. Co., Milwaukee, Wis., Weill & Hartman, 115 West 
treet. 

. Harris, mdse. manager, Mendel’s, New Haven, Conn., care 
r& Lilienthal, 1150 Broadway. 
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Where Leaders 
Congregate 


Successful advertising and service of un- 
equalled excellence have brought The Fifth 
Avenue Building to the forefront as an insti- 
tution of national reputation. This advertis- 
ing, which has made the building almost as 
well known as the famous streets which in- 
tersect before its doors, is an illustration of 
the unusual service enjoyed by the occupants. 


The advantage of association with an ad- 
dress of world-wide renown has brought many 
of the leading firms in certain lines together 
under one roof—a convenience appreciated by 
visiting buyers. For instance, so many manu- 
facturers of Crockery and Glass have opened 
sales offices in this building that it has become 
virtually the New York headquarters for 
Crockery and Glass. 
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L. C. Scott, toys, Campbell’s, Pittsburgh, Pa., care D. G. Union 
432 4th Ave. 

H. L. Riteman, housefurnishings, Leyser & Co., Greenville, 
Miss., Martinique. 

Ss Levy, housefurnishings, Strouss-Hirschberge Co., Youngs- 
town, O., 1150-Broadway, care Baer & Lilienthal. 


Business Briefs 
LaClede Woodmansee who for the past twenty years 
has been the proprietor of a gift shop on Broad St., 
Westerly, R. L, has purchased the store of George W. 
Timbury on High St. and has taken possession. 


The general merchandise store of W. M. Dancer & Co., 
Paris, Tex., was destroyed by fire last week with a loss 
ot about $10,000, covered by $5,000 insurance. 


The N. Y. Stufford Toy Co. New York, has been in- 
corporated with a capital of $7,500 by M. Glantz and L. 
Stern. The attorney is A. E. Ellenbogen, 44 E. 23d St. 
New York. 


The Automotive Toykraft Co., Wilmington, Del., has 
been incorporated with a capital of $250,000 to manu- 
facture toys and specialties. 


The Baker-Miller Co., Los Angeles, Cal. has been in- 
corporated with a capital of $300,000 to manufacture 
household furnishings. 
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Blown (lead) Glassware 
Plain and Optic 
SUPERB QUALETIE 
ARTISTIC PATTERNS 
ATITRAGTIVE PRgizs 


Needle Etchings 
Plate Etchings 
Pen Etchings 
COIN GOLD DECORATIONS 


Plain Band and Lines 
Encrusted Band and Lines 
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Crests and Monograms 
REPRODUCED BY 


Plate Etching, Engraving 
Coin Gold and Enamel Ny 


H. A. MARSHALL 


INCORPORATED 
200 Fifth Ave. 
New York City 
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For Immediate Delivery 
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VITRIFIED HOTEL WARE 


New York Representatives 


ROUND EDCE THICK 
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- PLAIN WHITE DECORATED H. R. WYLLIE CHINA CO. | 
‘ FOR ¢ omestic Dinnerware ; 
4 HOTELS HOSPITALS e ne" | 
) CLUBS CAFETERIAS | ° . 
: RAILROADS - STEAMSHIPS Taiyo Trading Cod 


RESTAURANTS 


THE MAYER CHINA CO. $ 
> BEAVER FALLS, PA. VSE 
Ree cee Og eae Sas y 


SOFTS 


101 Fifth Ave., New York 


TAIYO TRADING CO., Ltd. 325 W. Madison Stree 
79 Wellington St., W. 
TORONTO, CANADA 


CHICAGO 
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— OR the first time in history, Democratic newspa- 
—4 pers during the recent campaign brought the 
° American pottery trade into rather more or less 
‘ominence as a campaign wail, basing their stories, of 
urse, upon the enactment of the recent tariff bill. 
emocratic newspapers in the south and west made much 
e of such propaganda, and a sample of what was used 
llows: 

“Prospects of an increase of from 30 to 50 per cent. 
the prices of pottery and china by January 1, next, 
nfront American housewives as they get ready to go 
the polls on November 7. The increase in this com- 
on necessity of the home is attributable to the new 
ofiteers’ tariff law, which has imposed a heavy duty 
all pottery and chinaware. 

“The American Potters’ Association will reap the full 
nefit of this new tariff. This organization, commonl) 
own as the ‘ Potters’ Trust,’ had powerful backing 
len it went before the Republican Congress to demand 
re protection for its products. Even a Republican 
mmber of the Tariff Commission showed interest in this 
‘a for higher duties. His interest was ascribed to the 
>t that he was once a member of the association. 
“There was no Republican legislator or lobbyist on 
Ind to represent American women.” 

The reference to the “ Potters’ Trust” is really absurd 
d its face, for every distributor of both American and 
iported china and dinnerware possesses direct knowl- 
éze that such never has nor does now exist. It is re- 
cled that late in the summer this campaign against the 
tiff started. 

Commenting upon the publication of this propaganda, 
Cl. William A. Rhodes, of the Chelsea China Co., at 
w Cumberland, W. Va., writes: 

“Is there a potters’ trust? If there is, we know it 
|, and we are—manufacturing potters. 

“Are prices being advanced? If so it is being done 
individuals; there is no organized effort on the part 
the American potters to advance prices. In fact china 
ices have been reduced since the new tariff bill became 
aw. 

‘The United States Potters’ Association has for its 
‘in object the improvement of American pottery pro- 
tion and does not take into consideration, in any man- 
or form, the question of sales or selling prices. 

Every manufacturing potter in America is a free 
dce and makes his own sales price. 


ee 


We know of some potteries who are reducing prices, 
1g guided in doing so by production costs and not by 
side influences. 

Many of our largest importing houses are not taking 
antage of new import conditions. For instance, the 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


Kinney & Levan Co., Cleveland, O., advertise— An old 
pattern at a new lower price’ under date of Nov. 2, 1922. 

“L. Strauss & Sons, New York, N. Y., advertise— 
‘Prices are still based on the old tariff rate,’ under date 
of Nov. 6, 1922. 

“The Bureau of the Journal of Commerce quotes the 
report of Assistant Secretary Clifford, in charge of cus- 
toms matters as follows: ‘After due investigation, I 
find that the industry manufacturing earthenware cereal 
sets in the United States is being, or likely to be injured, 
or is being prevented from being established by reason 
of the importation into the United States from Czecho- 
Slovakia of earthenware cereal sets, and that such mer- 
chandise is sold, or is likely to be sold, in the United 
States at less than its face value.’ 

“The Clay Casting Co., a former New Cumberland 
industry, made a specialty of cereal sets. We all know 
the history of this organization. 

“The rush of importations largely German, at prices 
below American cost of production, early in the year, was 
the main cause of stopping operation of our local pot- 
tery industry, and without a tariff, this community would 
not have an organization of manufacturing potters in its 
midst. 

“Tt is not our desire to enter into a tariff discussion. 
The writer of this article is prompted by the desire to 
give the community the facts, feeling it our duty to refute 
incorrect statements which may mislead the uninformed.” 


Herbert K. Connors of the Carrollton Pottery Co., 
Carrollton, O., and William J. Mackey, with the Smith, 
Phillips China Co., have returned from Hot Springs, Ark., 
where they spent a fortnight. 

W. E. Wells, of the Homer Laughlin China Co., is 
planning a holiday at Pinehurst, N. C., as is his usual 


custom at this season of the vear. 


The Chelsea China Co., at New Cumberland, W. Va., ~ 
which has been inactive for some months is assembling a 
crew with a view of resuming production, Advertise- 
ments have been inserted in Steubenville, O., newspapers 
for women and girls, men and boys, to become skilled 
pottery workers.” And in a New Cumberland newspaper 
the company has caused to be inserted the following 
notice : 

“ Chelsea China employes are beginning to arrive and 
we are leaning heavily on our community to help us in 
making welcome the new-comers. 

“Tf you have one or more rooms to rent with or with- 


Twenty-three 


Twenty-four 


out table board, use the mail giving full information, lo- 
cation, weekly rates, etc.” 


Mr. Sexton, of the Sexton China Co., Chicago, IIL, 
has been spending a season in this district, buying what 
ware he could for immediate shipment. 


Information received in this district from southern cor- 
respondents is to the effect that wholesale crockery deal- 
ers in that section are now shipping out holiday business, 
and at a market quoted before the pottery strike became 
operative. Also, that stocks in the hands of the southern 
jobbing interests are getting lower as the season advances, 
and with practically no chance of immediate replacements. 


Marcus Aaron, president of the Homer Laughlin China 
Co., of East Liverpool, O., and Newell, W. Va., but a 
resident of Pittsburgh, Pa., has just been elected presi- 
dent of the Pittsburgh Board of Education. He succeeds 
David D. Oliver, for the last 50 years closely associated 
with the educational activities of that city. Mr. Aaron 
has been a member of the Pittsburgh Board of Education 
for years, and has been its vice-president. 


There will be no meeting of the United States Potter’s 
Association in Washington, D. C., this year from present 
indications. This decision was reached Saturday last. 
Just when there will be a session has not been determined, 
but it is the opinion of the members of the Association 
that because of the inactivity in the trade just now, it 
would be wise to postpone the annual gathering until 
some later date. 

President Frank P. Judge has been at work for some 
weeks on a tentative program, and in the meantime has 
consulted with members of the Association relative to 
the next meeting. In this task he was assisted by Sec- 
retary Charles F. Goodwin. Had the usual custom been 
followed, the Association would have met in Washingtton, 
Dec. 5-6-7. A meeting may be called, however, to be 
held probably during the first quarter of the new year. 


Muessig Returns to Drakenfeld’s New York 
Office 

B. F. Drakenfeld & Co., of New York, who have had 
an office in East Liverpool since 1901, with C, Nick Mues- 
sig in charge, have transferred him back to the main of- 
fice in New York as assistant to B. F. Drakenfeld, Jr., 
president of the corporation. Mr. Muessig has been with 
the Drakefield company 40 years, beginning as an errand 
boy. He will leave East Liverpool early in December, but 
will probably not remove his family east until spring. The 
East Liverpool office of the Drakenfeld Co. will be in 
charge of William Malkin, formerly assistant to Mr. 
Muessig, but who for the last few years has been in 
charge of the grinding plant of this company at Wheel- 
ing, W. Va. 
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MADE IN JAPAN 


For The Fall Season 


E are displaying a more ex- 
Wie variety of “the ever 

popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
“complete.” 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We _ suggest, 
therefore, an early call. 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


Western G. & P. Association to Meet in 


| January 

The evening of Monday, Jan. 15, 1923, has been se- 
ted as the date for the annual meeting and banquet of 
- members of the Western Glass and Pottery Associa- 
rs This was decided upon at the last meeting of the 
ard of directors, and at the same time nominations for 
‘cers for the next fiscal term were made. 

ive prizes have been hung up by the directors to be 
‘arded those who turn in the largest number of new 
plications on or before the annual meeting in January. 
le first prize will be something of a value of $25; sec- 
1 $20; third $15; fourth $10; fifth $7.50. 

Ballots for a referendum election of officers and terri- 
ial vice-presidents have been mailed, and these will 
| be opened until the annual meeting. The ballots were 
jiled out by Secretary Watson W. Lang from his of- 
|| at Cambridge Springs, Pa. Many of the offices are 
1 contested, the ballot showing the following candi- 
lies: 

resident, James Lewis, with Consolidated Lamp & 
3ss Co., Coraopolis, Pa. First vice-president, Reuben 
diey, of United States Glass Co., Pittsburgh, Pa. Sec- 
Ml. Vice-president, William C. Lynch, of Taylor, Smith 
taylor Co., Chester, W. Va. Third vice-president, 
‘1. Simmers, of Hall China Co., East Liverpool O. 
‘arth vice-president, Morris Smith, of McKee Glass 
rH, Jeannette, Pa. Secretary-treasurer, Watson W. 
Lg, of Kinney & Levan Co., residing at Cambridge 
Sjings, Pa. 

‘our directors to be elected for two years from: 

Ibert Binswanger, buyer of china and glass for the 
c:ph Horne Co., Pittsburgh, Pa. E. P. Ebberts, of 
enix Glass Co., Pittsburgh, Pa. Carl P. Hoffman, 
ver of china and glass for the Rosenbaum Co., Pitts- 
uzh, Pa, J. W. Irwin, with Edwin M. Knowles China 
( Newell, W. Va. F. A. H. Lang, of Kinney & Levan 
( Cleveland, O. C. Nick Muessig, with the East Liv- 
rol, O., office of Drakenfeld Co. M. K. Zimmerman, 
\stern representative CROCKERY AND GLASS JOURNAL, 
it Liverpool, O. 

‘erritorial Vice-Presidents: New York City—D. 
ig Irwin, representative of the National China Co., 
pomille, O.; Lee Schoenthal, china and glass buyer 
0 Gimble Stores; Harry W. Whitney, with Phoenix 
Iss Co. Chicago, Ill—William T. Darden, E. M. 
Mller and A. B. Reineck. Boston, Mass.—H. P Hunt 
ni Harry M Lewis. Philadelphia, Pa—Alexander 
Wer and Cecil E. Taylor. St. Louis, Mo—Thomas 
sohr and Fred H. Obermeyer, with Krenning-West- 
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erman China Co. Baltimore, Md.—Harry Thomas. 
Buffalo, N. Y—Edwin T. Schaefer and John W. Mur- 
ray. Cleveland, O.—Charles H. Lang, with Kinney & 
Levan Co., and Charles R. D. Brown, of Brown-Red- 
drop Co. Wheeling, W. Va.—D. A. Taylor. Los An- 
geles, Cal—J. T. Jacobson. Cincinnati, O.—Nathaniel 
L. Clark. Evansville, Ind—Silas Ichenhauser. Min- 
neapolis, Minn.—John R. West. Detroit, Mich—Hugo 
Schmidt. Dallas, Texas—Fred Kline. Milwaukee, 
Wis.—Edward Wild. Youngstown, O.—Thomas A. 
Neely. Zanesville, O.—Ben F. Feldner. 

Ballots should be returned to Secretary Lang imme- 
diately, although envelopes will not be opened until the 
annual meeting. 


Notice has been issued by the Hazel-Atlas Glass Co., 
Wheeling, W. Va., that bonds numbered 251 to 300 both 
inclusive, secured by a deed of trust dated June 1, 1913, 
will be redeemed December 1 next. It has also been in- 
dicated that if on this date bonds are not presented for 
redemption, such issue will cease to bear interest accord- 
ing to the provisions of the deed of trust. 


On account of increased production, the Central Glass 
Co., Wheeling, is making an effort to increase the num- 
ber of employes in its decorating department. 


The manufacturing trade here has been advised that 
Woods Bros., Omaha, Neb., have purchased the interest 
of Louis C. Nash of the Burgess-Nash Department store 
in Omaha, and one of the leading department stores in 
that part of the country. 


Structural iron is now being delivered for the new 
plant of the Sheffield Glass Co., which is building a plant 
at Sheffield, Pa. 


The Indiana Glass Co., Dunkirk, Ind., has completed a 
number of extensions to its plant, which includes the 
erection of a new mold oven house. 


On account of the continued activity in the building 
lines, manufacturers of lighting glassware in this dis- 
trict say that trade is holding up exceptionally well. The 
jobbing interests are continuing liberal buyers of the en- 
tire line, while the electric shops which feature contract 
work also, have been quite active in the market. 


There are a lot of automobile headlight lenses made in 
the Pittsburgh district, in addittion to those lines which 
(Continued on page 34) 
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Forty-Third Annual 


Pittsburgh Glass Exhibit 


Famed throughout the trade for more than two generations, the coming 
Exhibit will be bigger and more comprehensive than ever. In the heart of 
the glassware producing district, manufacturers will offer to buyers their 
new lines for 1923 during two weeks, January 8 to 20. The display rooms, 
as usual, will be in the Fort Pitt Hotel. 


TUTTE TETSU POO 


BUYERS AND RETAILERS 


Are urged by the Associated Glass Manufacturers of the United States to 
: visit the Pittsburgh Glass Exhibit in January and to inspect the great var- 
= iety of manufacturers’ lines to be displayed. In addition to the staple lines, 
now popular in homes everywhere, glassware manufacturers will show the 
latest products of their skilled artisans and decorating shops. 
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| See All the New Wares : 
First in Pittsburgh : 


The Associated Glass Manufacturers of the United States Invite You 


(Watch for List of Exhibitors to Appear Soon) 


JANUARY, 1923 JANUARY, 1923 
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BOSTON NEWS NOTES See rr 


By MAY STREET 
R. B. Hemenway, Representative spp eee 

NHE observer has noticed that while the average George A. Granville, popular Summer street agent for 
| China salesman is taking orders which cannot be \. A, Heisey and the K. T. & K. line, is proudly display- 
shipped on account of the strike, he doesn’t wear ing a handsome silver cup won by George A., Jr., in a 
lean drawn look he had early in the year when he motor boat race Labor Day, in a race run by the Fort 
(1 not take any orders, in the days before the strike. Point Athletic Association. The young man handled a 
ve must be some psychological effect in writing an or- 30 foot, 22 H. P. boat capable of doing 12 miles an hour 
yhat carries the salesman over the hard bumps in spite in a manner to give him first money against many more 
te mandates of the pottery operatives. Boston mei seasoned skippers. It wasn’t a speed race but was a race 
/ cheerful even in the face of the strike and the almost against the boat’s own time, not to beat it, but to do it 
‘table loss of the holiday business. Of course, th again three times around a three legged course. George’s 
| men are sitting tight and keeping their pencils sharj time varied only 22 seconds on any of the three laps and 
| a pad of telegraph blanks all ready filled out with he probably made his father more proud than if he 
iby express today. Not so many buyers find their had sold a car load of cut glass punch bowls. 


jinto Boston as a few days ago, but there are enough 


iy for keeping the office open. Among the week’s 
irs were Thomas Kellar of the Denholm and McKay 


New England Notes 


bf Worcester, George Thibadeau, buyer for the New The S. S. Kresge Co., Fitchburg, Mass., is altering the 
cord Dry Goods Co., John Hall of the Shepard Co.. Bijou seen block and will open a store soon, with Stan- 
didence, and Mr. Gray, buyer for E. W. Swasev of ey E. Ashton as manager. 


tand, Maine. ee 


— F. A. Greenlaw, Masardis, Me. has opened a general 
merchandise store. 

511 Goldberg, who runs the Racket store at Lawrence, 
st last consented to tell something of his trip to 
te and the Holy Land during the summer. “ Going 
rope ” isn’t much news to the crockery or glass man 
Ir. Goldberg’s trip. with Mrs. Goldberg was in the 
U2 of an old home trip, with all the sights of Europe 
Onin. They visited the battlefields of France, Italy 
l2gypt, but the real reason was to visit Benjamin 
lcerg, Saul’s father, who turned his eyes to the Holy 
_a few years ago when he decided to retire from 
\ business life. Benjamin Goldberg will be remem- 
»as the founder of the present Racket store at Law- 
Cyears ago. Mr. and Mrs. Goldberg were welcomed 
cisalem by Goldberg senior, who spirited them away 
(n as possible, saying there had been rioting in the 
te night before and the situation was anything but 
| After two weeks in the picturesque city of the 
orld they journeyed to Port Said and made a pil- 
ye to the pyramids and also saw Vesuvius in action. 
| Florence, Venice and Vienna followed quickly and 
$ to an aunt at Vienna. Then to Switzerland, Ams- 
Zurich, Lucerne and Interlaken, the beauty spots 
world, with a climb up the Jungfrau, and then nine 
a Paris. Mrs. Goldberg sounded a warning note 
usual American merchandising when she said, “I 
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NARCISSUS 


Paper White 


LARGE FLOWERING TYPE 
For Growing in Pebbles and Water 


Extra-large bulbs of this popular variety, 
which can be sold until February. Especially 
attractive when put up with pebbles in bowls 
ready for growing. 


We offer sound, evenly-graded bulbs in orig- 
inal cases at the following prices for immediate 
shipment : 


15 em., Jumbo, $47.50 per case of 900 bulbs 
14 em., Mammoth, $45.00 per case of 1000 bulbs 


We do not offer the smaller sizes 


Pian Walter 


30-32 Barclay St. New York 


jt0 leave Paris, the shops are so wonderful. The 
dy displays are far more beautiful than in this coun- 
thir fascination is so great that you feel like putting 
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and in to grasp the novelties displayed. MMT 1000000000000 00000 
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Double Your Sales 
Bulbs and Bulb Bowls 


. ° N d 
Paperwhite Narcissus fy delivery 


We are actual growers and the largest importers 


junta 


Send for copy Merchants Catalog listing a 
complete line of popular Dutch, French, 
Japanese, Chinese bulbs and roots. Also 
fine line bulbs and vases. 
Order now and enjoy full selling season. 
PAPERwhite Narcissus growing in water. We You can make money on our line. 
have other kinds for this same purpose. 
F. RYNVELD & SONS, Dept. G, 61 Vesey St., NEW YORK 
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SOY KEE & CO. 
Chinese Importers of | 
Gold Medallion Dinnerware | 


Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 
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We import. direct 
and have a complete 
stock at _ pre-war 
prices of the famous 
gold medallion and 
Blue and White 
Canton, / 
Write for Price List / 
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O-iental Incense 
and 


Incense Burners 
of 
All Descriptions 


LIN IDE IOI (CAT IL IN TONE GTO 


NARA TRADING COMPANY 
32 UNION SQUARE NEW YORK 


Gold Medallion Dinnerware 
7-9 Mott St. Chinatown New York 
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iranese ” Vase Faithfully Produces Design 
xquisitely designed pieces, marvelously reproducing 
e of the oldest masters of art, are to be seen at the 
» Larrent Co., Inc., 129-131 Fifth avenue. “ Fiber- 
qe” an art fiber composition employed by the concern 
xceedingly strong, being reinforced for the larger 


ges; lamps, vases, etc., for practical use. The ob- 


_— 


«made from this composition come in several finishes, 
|, silver, ivory and polychrome; to suit the fancy of 
cnost fastidious taste. All the metal 
vhes are made with metal leaf, not 


The 


\ 


t. Metal leaf will not tarnish. 
tic “Piranese” vase illustrated, is of 
ual beautty in Egyptian design, ex- 
ifying the style of old masters in 
iful conception. It stands 21 inches 
has a galvanized insert to hold 
ur for flowers when used for decora- 
purposes. The above concern is 
‘using another process, trademarked 
‘talcrome,”’ for products cast in 
12 metal and plated in silver, copper, 
ze or brass, and finishing white metal 
sags in oil colors for polychrome ef- 

The stipling process used by the 
can be used permanently for dec- 
ag anything made of cardboard, 
|, metal, glass or composition. A 
j attractive glass candlestick is a 
introduction in pleasing decoration, 
gold or colored lined, combined 
black border or handles, makes an 
ensive and unique Gift Shop spec- 

Many art objects are to be seen 
ig the assemblage; Candlesticks, 
ies, Book Ends, and numerous 
« items, all expressing fine modelling 
production of mastercraftmanship. 
rge assortment of extremely fas- 
ang candles in various colors and 
ations are also among the display 
distic goods, at the firm’s attractive salesrooms. A 
vg will be furnished on request, giving in detail 
, Sizes, finishes, etc., of the various articles manu- 
ed by the company. 


‘ainty Baskets with Floral Decoration 
elty in baskets has given to Gift Shops a specialty 
is fast becoming one of the fads of the season. 


Jovelties of Beauty from Many Shops 
in Fascination Lane 


?age of Selected Items Gleaned from Many Dependable Sources and Representative of the Best 
_ Offerings of Master Craftsmen in Art and Gift Goods Which Will Attract Your Trade 
and Persuade Them to Buy 

By Beatrice MILLER WISNER 
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Charles Zinn, Inc., 16-18 East 15th Street, is showing 
some very unique baskets in delightful colors, with tiny 
composition raised flowers for decoration. The colors, 
pink, blue and various others. with the bright little roses 
and leaves tastefully festooned about the body of the 
basket are extremely new and dainty. The handle of the 
basket is graceful and exceedingly ornamental in shape. 
There comes a mat or doily to match in the same color 
and decoration as the basket which may be placed under 
the basket to protect the table or stand. 
This is a novel idea and very practical 
and altogether useful. The firm is show- 
ing an extraordinarily large assortment 
of new baskets in various shapes and col- 
ors, decorations, etc. Excellent workman- 
ship, delightful colors and weaving have 
made the Zinn Baskets pre-eminent; 
testifying to all they claim in beauty 
and craft. 
Incense of Distinctive Fragrance 
With the peculiar fascination of deli- 
- cate, yet lasting perfume, the incense has 
crept into the hearts of American lovers 
of oriental orders. The Oriental In- 
cense & Sunset Perfumes Co., 2315 So. 
Flower Street, Los Angeles, Cal., is offer- 
ing the most delightful incense in many 
extraordinary perfumes. With the com- 
ing season, when doors must be closed, 
and the price of cut flowers is too high 
for the conservative pocket book, the 
lover of fine odors must of necessity 
turn to a substitute which will bring nat- 
ural perfume in its most perfect devel- 
opment. There is nothing which will 
take the place of the fragrance of flowers 
more effectually than incense. The odor 
which permeates the room from the burn- 
ing incense, is not only refreshing, lasting 
and stimulating, but is also a disinfectant, 


leaving a soothing and pleasing effect. The above con- 
cern is ready to supply direct factory service on request, 
demands for 


conforming to the most exacting 


incense of quality and elegance. With a product of 
such wide appeal and uniformly high quality, buyers 
of gift shop merchandise will find this item most 
attractive. 


Twenty-nine 


Merchandising News from the Retai 
Stores 


Sales Notes Which Show What Well Known Shops Are Doing to Promote Trade—Novelties 
Short Sets Are Seasonable Features—Gift Shop Goods in Glass and Silver Well Displaye 
—Many Sales of Furnishings and Housewares and Lamps Now On 
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celains, B. Altman & Co., J. D. Brown, buyer, 

is a most artistic display of brass lamps, con- 
sole, candlesticks and candelabra characterizing most 
extraordinary designs in hand embossed work and 
modeling, some with lantern shades and beautiful 
glass inserts, are extremely novel. Others include 
lamps of many designs, very unique Chinese Dog 
lamp base, with artistic burnt orange silk dome shaped 
shade, ruching and fringe trimming, add to the beauty 
of this unusually designed lamp. Another very odd 
model has a Japanese porcelain figure base in oriental 
effects, Japanese embroidered shade and gold trim- 
ming; many attractive lamps show porcelain bases in 
blue, orange and maroon, with shades to correspond 
or contrast in colored silk with gold and black trim- 
mings and heavy silk fringe. One unusual lamp has 
bronze decorated base with yellow mottled glass 
shade, black background border, roses and small 
flowers for decoration. Many gold candelabra and 
candlesticks are shown with hanging prisms for adorn- 
ment, in fanciful designs of white, amber and rose 
colored crystals. These are extremely elegant for 
sumptuous occasions. In the same division is housed 
choice imported china tea and breakfast sets in many 
styles, some with rose medallion, others with blue, 
black and colored floral borders, with small birds and 
flowers for center decoration. Large blue porcelain 
birds, pheasants and others, priced at $6.00, are among 
the extraordinary collection of porcelains and lamps 
on this floor. 


At the entrance of the fifth floor, lamps and por- 


On the seventh floor, lamp division, of L. Bam- 
berger, Newark, N. J., there is a most unusual sale of 
‘“Almoco ” lamps, B. Schweitzer buyer, at a ridiculously 
low price, $32.00. The beauty of these lamps consists in 
their being designed in harmony, shade, base and fixtures, 
in one detail of finish. There are two designs of these 
beautiful lamps and shades, in walnut, ebony and gold, 
and walnut, gold and black, shades of black georgette. 
Gold interlining, orange lining, black and gold ruch- 
ing, and heavy silk fringe, makes these lamps exceed- 
ing decorative and altogether most unusual in price 
for the value of material employed in their make-up. 
These comprise bridge and junior lamps. The same 
floor is also showing a most seasonable collection of 
open-fire equipment, andirons, at $2.75 to $82.50, a 


Thirty 


pair; fire sets, $6.50 to $62.50, grates, wood baskets 
ported bellows, and log fire lighters; the Cape 
Fire Lighter, consisting of a tank, and torch ¥ 
can be placed under the log to ignite, in polished | 
wrought iron, hammered brass and hammered co 
at $3.75, $4.00, $7.45 and $09.35. The fixturesi 
mentioned come in popular styles and finishes; $ 
ish and hammered brass. Wrought iron, pol 
satin brass and hammered styles. The same flo 
also featuring a large assemblage of oven-glass, 
prising baking dishes, casseroles, pie dishes, bean 
custard cups, and others at low prices. 


The ground floor of James McCreery, 34th s 
entrance, has a novel display of Sheffield plate 
sterling silver deposit ware, for the holiday she 
seeking special gifts. These comprise baskets, 
bon dishes, cake plates, pitchers, and a variet 
smaller articles in attractive models and des 
Sheffield cake baskets with open work design 
graceful handles at $6.50 and $8.00, bon bon d 
with open work design, sterling silver overlay 
conventional design, individual salt shakers, by 
dozen, in a box, at $5.25, syrup jug with plate at$ 
mayonnaise dish and ladel at $5.00. Other useful 
appropriate silver articles for gifts of merit in a] 
variety of shapes and border designs are display¢ 
this section. 


For a selection of specially attractive gifts, OV 
ton’s, Fifth Avenue, is showing many varietie 
lamps, silver and glassware oddities. Smoking 
and stands, mirror-black lamps, priced at $12.00, 
silk shade lined with rose color, putty lined in 
and rose lined in white, at $15.00; lamp and § 
complete, $25.00. A very unique china cake } 
hand painted tin cover, with figure at top of ¢ 
artistically decorated in leaf design on edge of | 
and plate at $10.00. A most practical small gi 
two-in-one oil and vinegar bottle, in red Czeche 
vakia glass at $5.00, the two bottles are crossed 
stand, each designed to pour in an opposite dire! 
this is a most novel and useful gift. An attr 
Lazy Suzan, mahogany top tray, covered with 
glass, mounted on mahogany base in three siz) 
$15.00, $18.00 and $20.00, can be put to many ts 

(Continued on page 34) 


THE CHICAGO MARKET 1 


J. H. SMyTHe, REPRESENTATIVE 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


, TOTAL of 212 rooms of the 300 rooms available 
for the Glass, Pottery, Lamps and Housefurnish- 
'* ings Exhibit to be held in Chicago next February 
e already been contracted for, according to the report 
John Ling, chairman of the Executive Committee of 
‘Association, read at the last regular meeting held on 
ursday of last week. About twenty members of the 
ociation gathered for luncheon and to hear the reports 
jhe various committees. Out of the list of exhibitors 
} have already contracted for one or more rooms at 
; 


Congress Hotel for the exhibit, there are 23 glass 
ories on the list, including some of the larger and 
(e prominent institutions of the trade. A total of 30 
Jeries have already taken space. The housefurnishings 
¥ has been completely sold and the lamp floor reserva- 
if have been heavy. It is not practically a certainty 
‘the entire three hundred rooms for the exhibit will 
‘aken well in advance of the opening day of the show 
Web. 5. With the publicity work now going on to the 
ists who attended the exhibit last year as well as a 
tf 5,000 buyers who were not in attendance, it is more 
é likely that the attendance will run considerably over 
©,000 mark during the exhibit. 

lyde Reasner, chairman of the Publicity Committee. 
{rted progress in his department, and other committee 
yrts were accepted as satisfactory and indicating a 
(ing interest in the show. 


I the big State Street stores are going to urge the 
ilic to “ Shop Early and Avoid the Rush of Christmas 
uyng,” as they are doing, they should encourage the 
ic in more ways than one. Last week not one store 
1 /tate street was prepared to wrap Xmas purchases in 
lay boxes, thus discouraging rather than encouraging 
i) Christmas buying. 


— 


le Thomas-Morris Corporation of Chicago has re- 
ly been organized and received a state charter show- 
be capital to be $10,000. The company will manu- 
re and deal in lamps, lamp fixtures and lamp shades. 
e interested in the concern are Henry Reisapfel, 
) Mandel and W. R. Hinger. Offices are temporarily 
é:d in room 820 at 111 W. Monroe Street. 


I ee eek 


G the first of November, Carson Pirie Scott & Co.. 
ib Chicago’s high grade department stores, obtained 
2-story Thomas Church building at 32-34 South 
aish Avenue, east front, 76 feet north of Monroe 
™t. The company now has all the space necessary to 
the growing requirements of their retail business 
long period of years, and immediately will occupy 


a portion of the building. The first floor now occupied 
by the Grant Art Galleries, will be occupied during No- 
vember, and eventually the entire structure. Bridges will 
be erected to connect the main building of the store on 
State Street with the building just acquired on Wabash 
Avenue. 


The Fair, one of Chicago’s big popular price depart- 
ment stores on State street, was re-incorporated recently 
for a total capital of $6,000,000 and 250,000 shares of no 
par value stock. In the financial reorganization the own- 
ers and incorporators include Edward J. Lehmann, Otto 
W. Lehmann and Edith M, Behr. The Fair has secured 
the services of D. F. Kelly, general manager of Mandel 
Brothers, who will take up his duties with the popular 
priced store on January I, 1923. Other changes and ex- 
pansions are planned for the reorganized Fair. A new 
crockery and glassware buyer, to be selected in the near 
future by “Sam” Natkin, the present buyer, who has 
accepted a position with Mandel Brothers, will come to 
the store the first of the year. 

Frank B. Kurtz, manufacturer’s agent with display in 
the Wrigley Building, Chicago, and representing the N. O. 
Cederborg Co., makers of fine lustre ware, returned early 
this week from a selling trip through Iowa. 


The Chicago Pottery Co., 1924 Claybourn Avenue, 
manufacturers of vitreous ware, has been given title to the 
land on which the plant stands, by Frederick J. Clifford, 
president of the company, for a consideration of $79,- 
500. The company is erecting a three-story addition. 

A petition for adjudication has been filed against the 
Germanos Import and Export Co., 614 S. Dearborn 
Street, wholesalers and retailers of jewelry and glassware, 
by the Eastern Jewelry Co., Goldsmith Brothers Smelt- 
ing and Refining Co., and Geo. H. Fuller & Sons. 


The Mid-City Wire Frame Co., 1622 Fulton Street, 
was incorporated last week for $25,000, to do a general 
business in wire goods and lamp shade frames. The in- 
corporators are Michael, Paul and Guy Dincognito. 

Claude C. Silverton, who has been representing the 
Acme Art Fruit Co. in Chicago and maintaining display 
at 30 E. Randolph Street since last Spring has been re- 
called to the New York office of the Acme Co. and the 
Chicago office will be closed. Acme art fruit has been 
very popular with the buyers and the public due to its 
natural appearance and washing propertiese. 
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THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I, E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicol, Mgr. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MoNnonGAH GLASS Co, 
Co-OPERATIVE FLINT GLASS Co. 
THE DUNCAN & MILLER GLAss Co. 


EADY TO SERVE 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 
Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


G 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 5 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


HEYWORTH BUILDING 
Madison and Wabash 


BUY 


The John S. Ward Co., not Ine. 
Room 1508 


Luster Tea Ware 
Gold Encrusted China 
Decorated Glass Ware 
Gift Articles 

Lamps and Shades 


Your Ad here will reach th 
trade you want. Phone Wabas 
860 for particulars. 


JOYCE ART STUDIO 


Finest encrusted gold china work, Sp 
cial lustre and gold band _glasswal 
Original designs in floral decoratior 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic. 
Temple 


Flint Glassware, Harry G. Dalze_ 


P 
ressed and Blown Phone | 
Central 3497. 


Etchings, Cuttings 
and Iridescent. 


aber 16, 1922 CROCKERY AND GLASS JOURNAL Thirty-three 


= atte ee an aoe Stl 


HICA 


READY 10 SERVe 


BUYERS OF 
CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS ac 
GIFT SHOP & ART GOODS-DOLLS’ & TOYS 


THE UNITED STATES 
GLASS CO. 


‘Room 409, 30 E. Randolph Street 
7T, Renshaw, Chicago Representative 


IR CHICAGO DISPLAY ROOM CO 
PAINS COMPLETE SAMPLE LINDS 
»SIRECT FROM OUR FACTORIES. 


Ge A, /ones (@. 


9 | \North / W. abash Avenue 
Chicago 


REPRESENTING 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


} LIMOGES CHINA COMPANY THE SHOPS BUILDING 
j - : 
) Represented in Chicago by 17 N. Wabash Ave. 
Joun G. Epmunps Buyers are urged to inspect these lines 
1319 Michigan Ave. HELM & SOUKUP 
| Factory Representatives. Imported EARL W. NEWTON 
and Domestic Table and Illuminat- and Associates Announce 
ing Glassware the removal of their display room from 
KELLY & REASNER the Heyworth Bldg. to larger quarters in 
Representing McKee Glass Co.; THE BURLEY BLDG. 
Eagle Mfg. Co.; Indiana Glass Co.; 9 N. Wabash Ave., Chicago 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
5 D. C. Jenkins Glass Co., and Geo. 
DARRAH & CONWAY R. West & Sons. 
CUT GLASS CO. THE McANULTY CO. ie ae 
PO chican A Chic Aluminum Goods for special sales. 
ee sites Copper and nickel plated ware. 
‘ght cut stemware and tumblers. Phone Central 3240. TO LET 
| Room 1206 Towers Bldg. E. M. MEDER 
Telephone State, 7263 Manufacturers’ Representative sell- Why not Move In? 
Es = | ing dinnerware, glassware, lamps, Rentrat Pre Wae Pest 


willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 


Tumbler Co., New Martinsville 
Sr Glass Mfg. Co., and H. R. Wyllie Gini 
Mle j : ae China Co. é TOLPIN STUDI 

me ricneo Visit Note—Concerns wishing to _ secure FINEST DECORATED CHINA 
STETSON CHINA CO. space in this building for display pur- Specializing in gold encrusted dinner, 
_' 1535-37 S. State Street poses should apply 10 painted eres bone be ater 
|, Phone Calumet 0876 ROSENBERG & LURIE ment stores. 

\ are dt k diat 178 W. Jackson Blvd. 3620 Roosevelt Road 

ee cipments. ere Phone Har. 4258 Phone Nevada 7046 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 
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Salesman Wanted 

AN English house needs proper representation over important 

territory. A real opportunity with chance to develop for 
man of ability, 25 to 35 years of age, who has some knowledge 
of dinnerware. Road experience not essential. In replying state 
all particulars and salary required. All communications will be 
held strictly confidential. Address Box 219, care CROCKERY AND 
GLASS JOURNAL. 


W ANTED-—Salesmen for 1923, having a thorough knowledge 

of the china and earthenware lines. Territory South, 
Southwest and East. Preference to those having an established 
trade. Salary and commission. In reply give full outline of re- 
cent experience. Fisher, Bruce & Co., Philadelphia, Pa. 


SITUATIONS WANTED 


M AN of unusual experience in selling china, earthenware and 
hotelware ,established reputation as a producer, will con- 
sider proposition from first class house from January 1, 1923, to 
travel New York, Pennsylvania, the New England States, as well 
as Baltimore and Washington. Unquestionable references. Ad- 
dress Box 218, care Crockery & GLAss JOURNAL. 


BUSINES SeOlLOR LUNITIES 


N established sales agency covering jobbing, department 
store, housefurnishing and hardware trade in Baltimore and 
Washington, D. C., with office and showroom in Baltimore desires 
connection with manufacturers-of-housefurnishing and hardware 
specialties, crockery, glassware, enamelware, etc., on commission 
basis. Box 217, care CrocKery & GLAss JOURNAL. 


Merchandising News from the Stores 

(Continued from page 30) 
serving cakes, biscuits, ete. Crystal salad bowls, with 
blue band, overlaid with gold floral and line designs, 
at $5.00. Breakfast china sets in solid colors, pink or 
blue with white and gold band, set for one, 19 pieces 
with tray, $19.50; set for two, $22.50; comprise some 
of the many beautiful and exceedingly tasteful articles 
for gifts which are enticing the holiday shopper at this 
season. Edward O. Parker, buyer, has shown fine 
selections of glassware, china and porcelain in this 
department. 


A lecture and demonstration by Miss Thompson, 
domestic science expert, of the use of Aladdin alum- 
inum ware and Master Bake oven glass, has been fea- 
tured in the house furnishing department of Lord & 
aylor, Geo. F. Bruorton, buyer. This lecture is to 
inform the consumer the real value for the culinary 
department of these products, their essential features 
in construction and worthiness for cooking generally, 
and the economy in securing these dependable kitchen 
utilities. The lamp division of the fifth floor is dis- 
playing two very attractive specialties, one priced at 
$28.50, mirror black porcelain base, with two lights, 
shades in various colors, with two-toned ruching, and 
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a boudoir lamp, priced at $4.00, one light, equipped y 
an eight inch Empire silk shade. Mr. Bruorton— 
displayed unusual taste in the selection of these uni 
lamps, which are creating favor with the early shop 
looking for gifts of character and good value. 


Glass Factory Activities 


(Continued from page 25) 
are marketed direvt by the manufacturers. Designers 
lenses have entered into contracts with manufacturer; 
this district for the making of their inventions, and th 
of course are marketed by independent sales organi 
tions The demand for lenses this season is far in- 
vance of that of a year ago, and all plants featuring 
specialty do say they have “lots of business” on { 


Toy Business Promising 


From all indications, the doll business during 
coming holidays will be of large proportions. The» 
pected large quota of German dolls, due to various cau: 
has not arrived, and the belief prevails that this comp 
tion this year will be minimized. Local manufactur 
have had more “ last minute” business placed with th 
than they can handle. As was the case last year, - 
talking and walking ‘‘ mama doll” is expected to be’ 
leading seller. Those who make them are sold for the 
mainder of the year. More attention to the way th 
dolls are dressed is evident this year. Some makers ; 
putting them out in dresses made of organdy, dotted sw 
and taffeta. The popular retail price is from $3 to $5. 


Business Briefs 
The Hardegale Gift Shop, 512 Kedzie St., Evanst 
Ill., has been opened by Mrs. D. G. Meginniss with a f 
display of lamps and gift shop goods, 


W. T. Grant Co. have opened a big department store 
San Antonio, Tex., specializing on merchandise from 
cents to $1. One of the features is a large housefurni 
ing goods department. . 


The Atwood Corp., Philadelphia, has been incorpora’ 
with a capital of $100,000 to deal in lamps, ete. F. 
Jarett, E. J. Packer and P. R. Spayd, all of Philadelpt 
are the incorporators. 

The Annual Toyland Exhibit of the Sibley, Lindsay 
Curr Co., Rochester, is now open and occupies almost 
entire fourth floor of the store. This is the first toy $ 
tion in the city to open this early. 


The Baker Decorating Co., Queens, has been inc 
porated with a capital of $6,000 to do a china and gl 
ware business. The incorporators are G. and G| 
Baker, S. Vaughan and Attorney F. N. Smith, iL 
Island City. | 
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Chicago, Il, Trenton, N. J. 
New Orleans, La. 
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Liquid Bright Gold 


Overglazee-Colors —Underglaze 


Liquid Lustre Colors—Oxides and 
Bodies for Decorating and 
Coloring 


t 
-jac-Simile of Label. 
MADE IN AMERICA.” 


ul 


NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative, J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
| Representative, Robert W. Corey 


} 
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The Roessler & Hasslacher Chemical Company NEW _YorK 


BRANCHES: 
Pittsburgh, Pa 


America’s Leading Ceramic Material House 
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| | | 
Bryce Brothers Company 


) 
| 
| MOUNT PLEASANT, PENNSYLVANIA 
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Philadelphia, Pa. 
Kansas City, Mo. 


CHEMICALS 
Minerals and Oxides 


—for— 
Pottery, Glass, Enameled Ware, Tile, 
Clay Products 


Boston, Mass. San Francisco, Cal. 
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Manufacturers of 


Blown Lead 


Glassware 
In Crystal and Colors 


TRAVELING REPRESENTATIVES: 


W. H. Duval Myric W. Bryce Harry C. Smallwood 


MMMM MTL UL LCL 


) 
] 


| 


| 
ol Jwne 


4 
i~] 
~ 
+ 
=a 
o 
las) 
i.) 
ot 
ol 
i=] 
+ 

- 
cD 
— 
i=] 
—— 
(—) 
—e 
Qa. 
(<<) 
-) 
i — |] 
feo 
3°) 
= 
Ee 
a 
=e 
i—} 
ga 
Cp) 
= 
ae 
= 
$3 


Dear Wt) 


NEPERA PARE, N. Y. 


Celluloid “Salt and Pepper’’ Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


_ Austrian China Clay Production 
‘hough the Austria kaolin industry developed favor- 


in 1921, production amounted to not more than 7,800 
ic tons, or about 40 per cent of the estimated ca- 
icy, says Consul Carol H. Foster of Vienna. The dis- 
WV y of new deposits at Schwertberg and Kriechbaum in 
P'r Austria early in 1921 gave promise that Austria 
1 become independent of kaolin imports, but as yet 
is as not been the result. On the contrary, imports 
“h fly from Czechoslovakia and Germany) increased 
0} 14,036 tons in 1920 to 18,000 tons in 1921. This 
a have been due, however, to lack of capital for the 
‘[yitation of the new mines, to the poor condition of 
diaines, neglected during the war, and to lack of coal 
njabor at the beginning of the year. According to 
mnt estimates for 1922 the output will be about 70 
erent of capacity. 

ere are three kaolin mining companies in Austria, 


employing 500 hands, with an estimated yearly capacity 
of 20,000 tons under present conditions. 

The Lower Austrian company (N. Oe. Kaolin und 
Steinwerke A. G.) has been in existence since 1909 and 
was the only kaolin mining enterprise in the territory of 
the present republic until the other two mines were put 
into operation in 1921. In June, 1921, the Schwertberg 
mines, formerly owned by the Schwertberg Kaolin Works, 
Ltd., were acquired by the Wienerberger Ziegelfabrik. 
This company, anticipating a future demand for por- 
celain is, in addition to its clay works, constructing a 
porcelain factory which will be supplied with raw ma- 
terial from Schwertberg. In addition to kaolin, quartz 
and feldspathic sand for the manufacture of glass and 
ceramics are being obtained. When the factory is finished 
electrical porcelain, fire clay, earthenware, fire-clay mor- 
tar, and material for the lining of ovens will be produced. 

The Kamig Co. is also building a porcelain plant. 
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IMPORTERS 


FERDINAND BING & COV, Successors. 
67-69 Irving Place, near 18th St. 


Art Pottery, Marbles 
Lamps. 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th St. 
Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP. 
Representing F. Thomas-Marktred- 
witz and K. P. M., Waldenburg. 149 
Fifth Ave. 

COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 


Bronzes, and 


ercy 6275. 
JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
lass. 


A. J. FONDEVILLE & CO. 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad. 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


Bee C. KUPPER, 39-41 West 23d 
t. 


Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 23 

St: 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

G. E. MEISSNER. Importers and Com- 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO.. 105-107 East 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS.. 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 


Formerly M. Redon. 
ment, Agent. 


Tele- 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave, 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626 


The Fifth Avenue 
Building 


TeTeTei 
Tee ei 


Uptown Headquarters 
for the 


Pottery Glass China 
Metal Goods and House- 


wares Trades 


WM. S. PITCAIRN CORPORATION, 


104 Fifth Ave. 


Grindley, Doulton. Furnival. 


ROSENTHAL CHINA CORP. 


Representing Rosenthal Selb. Ploes- 
berg and Kronach. 149 Fifth Ave. 


PAUL A, STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenresth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO.. Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office. 327 West Madison St. 


Special- 


B. TOMBY, Inc., 9 East 47th St.. Repre. 
senting: 
Royal Berlin, Royal Dresden, Lorenz 
Hutschenreuther, Koenigszelt, Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


JUSTIN THARAUD, 24 West 23d St, 


Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150, 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc. 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


patterns. 


DOMESTIC GLASSWARE 


BONITA ART CO., Cox & Company, 
Representatives, 120 Fifth Ave. 

“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 
CAMBRIDGE «0O.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 

Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 
DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan. 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 
FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 


Pressed and blown glassware. John 
Nixon, Representative. 

GILLINDER & SONS, Inc., 224 Fifth 
Ave. | 
Lighting glassware, glass specialties. 

LANCASTER (0.) GLASS CO., Fred 
Skelton, Representative, 200 Fifth Ave. 
Pressed ware, lamps, tumblers and 
novelties. | 

UNITED STATES GLASS CO., Albe 
marle Bldg., 24th St. and Broadway. — 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar- 


wood, N.- J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized lamps, 


lighting fixtures, art objects, book- 
ends, etc. 
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merchandise has been upward for many months. 
In fact, this inevitable movement of all manufac- 
t-ed goods to higher levels, was mentioned in this space 
ck in July and August. In our editorial, “ Now is a 
(od Time to Buy,” in our August 3rd issue, we called 
gention to the fact that prices were moving upward. 
Jey are still moving upward and will go even higher in 
tny lines, but there are merchants now as then, who 
gil hang to the delusion that prices must go down. Faith 
ia good thing to have but faith in lower prices does not 
reessarily make prices lower and it is not going to foot 
U any profits in selling merchandise. 


iD HE trend of prices of practically every variety of 


FE you happened to be one of the comparatively few 
4 who observed with us this upward trend at pretty close 
tits beginning last August, and had the courage of your 
‘Civictions, you placed all the orders you could prudently 
aord, consequently you have the merchandise to attract 
tf public and make a good profit on your foresight. But 
-aood many could not see which way the wind was blow- 
i last summer and the reason they could not see why 
ods should cost more, was because they took no notice 
€ economic conditions and the incoming flood tide of a 
Mire prosperous business period. This lack of foresight 
wtally makes the difference between just a profit and a 
nd profit on turnover. Last August was the psycho- 
lical month to buy and that is why we mentioned it. It 
Vs good advice and we knew it and we said, “ Think it 
o-r, but don’t put it off too long.” 


PsHAT advice still holds good if there are any mer 
chants left in the Doubting-Thomas class, but it 1s 
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THIS SQUARE DEAL BUSINESS 


SUTUUTTTIUTOTTTHTRUURPEUCULCeGOOROTULTUUOTALULUUCOTUUCOCHOIUOCOUADI COL 


too late to get in on a bottom price and everyone must 
now place his orders in a rising market. As almost every 
merchant now realizes that the advance in prices in many 
lines has created certain difficulties, a good many are 
thinking they are not getting a square deal. In some cases 
the retail merchant tries to even things up by taking off a 
discount after the discount period has expired. This is 
not a square deal business and it never pays. The bulk 
of business is done on credit and credit is founded on a 
basis of trust, and there can be no real satisfaction in any 
business transaction where this four-quare basis is 
ignored. 


Abe square deal business is one of the most important 
factors in good business. 

that every merchant or buyer shall strive to secure mer- 
chandise at the lowest possible price. But this does not 
mean that the buyer shall concentrate on securing good 
quality merchandise at poor quality prices, for to continue 
this, quality must be forced down and no one is inter- 
ested any more in cheap goods above a cheap price. The 
public has been surfeited with unreliable merchandise and 
now want dependable goods at fair prices. 


Good business requires 


They may dis- 
criminate a good deal but you have got to give them what 
But the interests of manufacturer, wholesaler 
Each must live and 


they want. 
and retailer are mutual interests. 
protect his own interests, but in order to promote any con- 
siderable degree of confidence all phases of merchandis- 
ing must be given consideration. This square deal business 
is best for buyer and seller and in any business of per- 
manency it must not include any “ sharp” deals what- 
soever. 
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People Like to [rade Where They Ge 
the Besigmeecnvice 


As Competition Becomes More Keen No Store Can Afford to Overlook the Modern A 
Which Contribute to Better Efficiency Methods—Mechanical Devices Which 
Pep-Up Service are Essential, Says Live-Wire Credit Manager 
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NE of the chief points in selling which a successful 
@ merchant must consider today is, that sales depend 

to a very large extent upon service to customers. 
It has become almost an axiom that a customer will re- 
member good service long after the merchandise pur- 
chased has been forgotten. And the axiom works in the 
same way the other way around and customers remember 
poor service, regardless of the quality of the merchandise 
purchased, and remembering, these customers are very 
likely to do future shopping at some other store. 

With modern competition making it necessary for one 
retailer to sell as good merchandise at as low a price as 
the next one, it is very difficult for one store to stand out 
at the expense of another in this respect. This, however, 
is not the case with service. Because the customer does 
not actually buy it at so much per item, many merchants 
have not come fully to recognize its great importance. 
Many others recognize that service is a vital factor in the 
success of their business, but they do not realize the many 
angles from which the service question must be viewed. 
A merchant may, for instance, send out a special mes- 
senger to a customer who is waiting for a much-needed 
article with which to complete the full order 
and figuratively pat himself on the back because of the 
good service he has rendered. 
time, his faulty system for authorizing charges in amounts 
over $10 may keep that same customer—as well as many 
others—waiting a great deal longer than she should for 
the authorization of a “charge taken.” This very thing 
is one of the reasons why stores are so often asked to 
send small charge purchases that a customer would other- 
wise take with her, and during the course of a year it adds 
no small amount to the cost of delivery. 

In no department of a store is a lack of efficiency more 
costly than in the credit department, according to W. H. 
J. Taylor, credit manager for Franklin Simon & Co. The 
modern system of conducting a charge business makes 
the credit office one of the most important “ service sta- 
tions ” in the entire establishment, he said, and without a 
maximum of efficiency in personnel and methods it is 
obvious that a maximum of service cannot be rendered. 

In seeking for maximum efficiency in a credit depart- 
ment, he continued, the more the system can be made 
to depend on mechanical devices for accuracy and speed 
the better. Take bookkeeping machines for example. 
These devices minimize the errors so frequently seen 
when books are kept by hand because they prove each 
day’s work automatically. As a result of daily proved 


And yet, at another 
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posting of all transactions, whether of charge, cash 
credits of merchandise, each account accurately sh 
the amount owed and for how long a period it has t 
due. 


Such information is vital in credit department w 
because it enables the credit manager to keep the aceot 
receivable more liquid by enabling him to know at 
times just which accounts he should push for collect 
Information of this kind cannot be obtained when be 
are kept by hand without first figuring up the debit 
credit columns of the ledger and deducting credits fi 
debts to ascertain the exact amount of the arrears, 1 
way of doing it takes up a good deal of time, and, jud 
from the viewpoint that time is money, it adds to the 
of operating the department. In this and other ways 
credit manager who has to depend upon hand-kept bo 
is at a disadvantage compared with the one who has 
information put before him by machine. 


Bookkeeping machines have the further virtue of j 
ting an end to trial balance difficulties by automatic 
printing totals and proving the work every day. Anot 
great advantage of machines is that by their use a say 
of about one-third may be made in the floor space gi 
over to bookkeeping. With space in New York comn 
cial establishments worth what it is today this saving) 
urally is not a small one. In addition, the simplicity 
the best of these machines is such that an inexpen) 
operator can turn out more as well as more accurate W 
than a hand bookkeeper who gets a larger salary. Savi 
effected in the payroll of the department by the us¢ 
machines will run from a third in many instances t 


° } 
half in some cases. 


The use of bookkeeping machines not only rales 
work of the credit department more efficient gener: 
but it often is of direct value in assisting collections, wh 
make up the life blood of the business. Every merclt 
who can show a proper financial statement can bor! 
money enough to get over the tight places, but let his ) 
lections go wrong and see what happens. Bookkeej! 
machines enable the collection man to get his bills } 
statements out promptly, and it frequently happens 
when a customer cannot pay two bills at the same time! 
will pay the one which reaches her first. The other ? 
lets go another 30 days or longer. | 


Of as vital importance as bookkeeping to the merch! 
and of more importance to the customer, is a ys 
authorizing charges that is efficient enough to do a 


th lost motion and time. This end of the credit depart- 

nt should be so systematized that the prompt delivery 

goods to customers, whether they are taken or deliy- 
ed, may be facilitated to the highest degree. 
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(n order to give efficient service in this respect it is 
sessary to have the best possible kind of filing system. 
ic old-fashioned way of filing cards vertically in draw- 
e has been found slow and unsatisfactory. It does not 
syw at a glance the information desired, and there is 
avays a chance of cards being misfiled. This causes de- 
|; and loss of time and money. Visible records eliminate 
tis loss. Manufacturers of visible index systems claim a 
s ing of 75 per cent. in labor cost because of the speed in 
hidling the work of authorization. There is no way of 
(cing just how much the business of a store is increased 
b this same element of speed, but it is no secret that any- 
the that tends to speed up selling tends to increase busi- 
s. If, in the aggregate, a clerk has to lose an hour a 
d: waiting for authorizations of “charge taken” pur- 
c.ses, it is obvious that she will have less time for wait- 
ir on customers than the clerk who loses only a few 
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niutes a day in this manner. Further than this, it is 
ovious that when a customer is held up five or ten min- 
uls, waiting for such an authorization in one department 
s| has just so much time less to spend in some other 
dartment buying additional merchandise. 


ne very important feature of visible indexes is the 
cored fiberoid signal tubes. These signal tubes can be 
uid for the classification of accounts under the headings 
oi‘ slow pay, 
ai other purposes that might best fit the requirements of 
tt store. It is not so very long ago that not much atten- 
tin was given to the systematic filing of records, but 
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profit and loss,” “ attorney,” &c., or for 


tiles have changed. The wide-awake credit man is con- 
statly looking for something that will enable him more 
eftiently to handle his own and his department’s work. 

‘er all, no man’s judgment is better than the informa- 
ti, on which he bases it, and no credit man can be truly 


ef-ient unless he is fully informed about his work. 


Mr, Taylor went on to outline various other efficiency 
mhods and devices found in up-to-date credit depart- 
mats, and among the latter he mentioned the cross index 
orocation file. 


‘uch a file is very necessary for the credit department, 
h¢ continued, because it is a great help in locat- 
im accounts in instances where the salesperson has 
mspelled the name of the customer or taken down the 
ming initials. A cross index or location file lists all 
clrge customers by street and number. If an account 
ca ot be located by reference to the general index, it can 
be ound, nine times out of ten, by referring to the loca- 
ti( file from the address on the sales check. Great care 
mt be used in all cases of that kind, however, to change 
th charge sales check to correspond with the correct 
née and initials of the customer. This must be done to 


Mm re the goods being charged to the proper account. 
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How’s Business? 

The general business situation continues favorable and 
the temporary wavering in the distributive trades for a 
week or so past, has resolved into a reasonably good activ- 
ity. Broadly, industry is being maintained at a fairly 
rapid rate, orders for steel are picking up and production 
has been speeded up until it is now 75 and 8o per cent 
of capacity. The building record of last month is a note- 
worthy one, the total in house, office and store con- 
struction for the calendar year shows an increase of 
$2,500,000,000 or about 55 per cent more than 1921, which 
was a good building year. In its weekly summary Brad- 
street’s reports the state of trade as fair to good. 

In THE East 

In New York the crockery trade is somewhat spotty 
and with the strike preventing the seasonal movement of 
domestic wares, buying is confined to imported ware, din- 
nerware moving in fair volume. Glassware is quite ac- 
tive with a rather heavy demand for quick delivery for 
the holidays. Housefurnishings continue to show the 
activity noticable for several weeks past. Retail trade is 
particularly good with the larger stores and generally fair 
and collections are improving. Boston reports that re- 
tail trade is fair and retailers are finding an increased 
demand for all lines and the general opinion is most op- 
timistic regarding the Christmas turnover. In Phila- 
delphia retail trade is good, manufacturing and industry 
quiet and collections fair. Pittsburgh reports retail trade 
of good volume, steel mills working at 75 per cent ca- 
Buffalo reports 
retail trade as good, manufacturing and industry active 
and collections fair. 


pacity but collections generally slow. 


IN THE WEST 

In Chicago the volume of retail trade continues large 
and sales of general merchandise are larger than last year, 
mail-order sales are increasing, car supply improved and 
collections fair. Cleveland reports retail trade as fair, 
building active, steel plants at capacity and plate mills at 
about 70 per cent normal. Collections are rated as slow. 
In Detroit retail trade is good with sales showing a 
marked improvement over last year, manufacturing is 
improved and collections fair. Kansas City reports re- 
tail trade good, and increasing, building active and col- 
lections slow to fair. In St. Joseph retail trade continues 
to show improvement. In St. Louis department stores 
report larger business, rural trade is fairly good but col- 
lections are still slow in many localities. Milwaukee re- 
ports a decided improvement in retail trade and Minne- 
apolis reports that retail trade is rather quiet and holiday 
buying not yet started and collections slow. 

IN THE SOUTH 

In Baltimore retail trade is increasing and Christmas 
shoppers are in evidence in good number. Southern trade 
continues to improve and collections while improved are 
not more than fair. Louisville reports retail trade con- 
tinues to improve, building active, and the outlook for the 
holiday season is good. Atlanta reports retail trade fair, 
building active, considerable unemployment and collec- 
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tions slow. In New Orleans’retail trade is fair, trend of 
general business upward, prospects of fair sugar crop in 
sight as grinding progresses and collections slow. Fort 
Worth reports retail trade fair, winter grain in fine shape 
and collections. fair. 
ON THE PaciFic Coast 

In San Francisco, wholesale and retail trade 1s good, 
manufacturing and industry active, fruit crop in good 
shape but collections remain slow. Portland, Ore., re- 
ports that retail trade, manufacturing and collections are 
fair, building continues active and there is a shortage of 
skilled labor. Seattle reports that department store trade 
is improved, collections are fair and the car shortage is 
serious. 

- IN CANADIAN CITIES 

In Montreal wholesale trade is improved, retailers are 
buying more freely and with greater confidence, building 
is very active and collections are improving. Toronto 
reports that fall trade is disappointing but collections are 
a little better. In Vancouver retail trade is fair but 
owing to drought the yield of cereals and fruits was be- 
low the average. Winnipeg trade and collections show 
improvement, crops are the heaviest ever grown in the 
west and all records are broken in volume of grain 


moved. 


Porcelain Industry of Limoges 

The year ending in June shows some improvement in 
the production of porcelain and chinaware, in compari- 
son with the corresponding period ending June, 1921. 
The total firings in cubic metres, both with coal and 
wood, increased from 137,000 to 180,000, which is equiv- 
alent to an increase of 537 batches at the rate of 80 cubic 
m. per furnace. The number of firings for the 12 months 
in the preceding year was 1,722, whilst, for the period 
now under review, it was 2,259, or an increase in produc- 
tion of about 33 per cent. If, on the contrary, we refer to 
the average output for the three years preceding 1914 
(3.400 firings per annum), we find that the present manu- 
facture is only two-thirds of what it was in pre-war days. 
The consumption of coal has been 39,000 tons and of 
wood about 5,000 cubic metres. The exports to the 
United States increased from a value of Fes. 8,428,000 
to Fes, 9,924,000, or an increase of one and a half mil- 
lion. The general situation still leaves a good deal to be 
desired. Wages still remain the same, and raw mate- 
rials are also unchanged. Foreign coal is slightly cheaper 
and sale prices tend to decline. Conditions between em- 
ployers and hands are still capable of much improvement. 

German Goods in Penang 

German shipping and mercantile interests are reported 
to be returning to Penang, the law forbidding them to en- 
ter the Straits Settlements or Federated Malay States 
having expired in October. German goods have appeared 
on the market in small quantities and have included 
enamelware, glassware, hardware and cutlery. The usual 
terms* for German goods are 50 per cent. with orders. 


Owing to the uncertainty of delivery, the lower pric 
of German goods do not offer any great inducement 
importers. 


British Exports and Imports 
The foreign trade in British products for the month 
August, 1922, shows a considerable decrease in potte 
exports to the United States compared with the figur 
for July. The complete list as compiled by the Potte 
Gazette of England. follows: 


Month End 

August 3 

1921 if 

cwt. 
POTTERY: . 

To Germany. 6 05s 66 sey Oe 

Francés ..¢ 0. ace sare «rrr 11,540 ae 

OT Sc Asis clave wings ols oes oe 9,325 ee 

Brazil. diode ste ashes eae ee 1,431 7, 

“Argentine Republic... .1. = ene 6,933 aie 

British South’ Africa. =. eee 4,806 9, 

© British Bast Indies’. 21 ase ee 16,285 aa 

‘> Australia..3.. o. a: .5 = ao oie ee 5,186 ee 

Ss New: Zealand... 7 ss. seein ie sede eee eee 2,641 6, 

M > Canada, iid. soa sh een de er 20,186 a5; 

‘© “Other Countries... 5.0... 1 are eee 57,053 “tas 

Made up as follows: 
Porcelain, Chinaware, and Parian............ 644 1 
*Jet, Rockingham, Samian and other Glazed 
Earthenware (except Terra-Cotta Ware).... 29,888 24, 


+Stoneware and Terra-Cotta Ware and Un- 
glazed Red Pottery, Brown and Yellow Ware 79,734 165, 
GLASS: 


Tlluminating «.. .is% 04 .a.e pee ee ee 441 

TOomestic and Rancy... satin) eee 740 if 

Bottlesvand “Jars:a:..-* ose ee seen gross 19,641 33, 

ImMporTS OF CHINA, EARTHENWARE AND GLASS 

POTTERY: 

Porcelain, Chinaware and Parian...........-. 821 i 

JAM othe rics c-sie-c asd ats co oyse dues) = eee eee ee 15,884 aes) 
GLASS: 

[luminating’..2..0 25-04 S20. 2 oe 8,618 US, 

+Domestic and) Fancyza,.. = 7m ase 22,713 2, 

Bottlesvand) Jarsase. .. = 40: ene gross 97,120 11], 


“Including glazed terra-cotta ware prior to 1922. 
+Not including glazed terra-cotta ware prior to 1922. 
tincluding cooking utensils, table glassware, ornamental gl. 
ware. 
Re-Exports OF CHINA, EARTHENWARE AND GLASS 
POTTERY: 


Porcelain, Chinaware and Parian............. 29 

Alliothef sorts|:%/5 0d... ein eee eee 3 
GLASS: 

+Domestic and Fancy... 05). 222 een 339 

Bottlestand Jars cjawe sete ee gross 1,435 


tIncluding cooking utensils, table glassware, ornamental gl 
ware. 
Business Briefs | 

Miss Annie Sweeney has opened a gift shop at 28 M 
Street, Claremont, N. H. | 


The Peoples 5-10-and-25 cent store has opened at \ 
Westminster Street, Providence, R. I., under the m 
agement of Phillip Alexander, formerly manager of | 
F. W. Grand store. 


Geo. M. Walters has opened a new general ol 
dise store at Judsonia, Ark. 


Behrman’s china, housefurnishing and gift shop 
opened at 685 Bergenline Avenue, West, N. Y. 


| 
| 
| 
| 
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Hotel Exposition which opened at the Grand Cen- 

tral Palace with a throng of visitors on Monday 
‘ternoon, eclipses all others and has expanded so that it 
-cupies three floors of the Palace instead of the two of 
‘her years. In the many booths, all of which are artisti- 
lly arranged and decorated, may be found nearly every 
‘ticle used in a hotel, as well as exhibits of smaller things 
‘at are used in the home as well. Among the exhibitors 
eL. Barth & Son and Duparquet, Huot & Moneuse Co. 


1) Hoel Exp declare that the display this year at the 
| 
| 
1 


Cox & Company are employing an original idea in dis- 
aying glassware in a wholesale showroom. The rich 
crusted ware and finer productions of the Bonita Art 
(ass Co. are all shown in glass enclosed wall cases, such 
| are usually utilized in the better class jewelry stores 
jhese cases line the walls of a small room, in the center 
which is placed a table in mahogany, with black velour 
»vering to match the cases. Here the ware is placed 
|fore the buyer for close inspection. 


The well known importer, Justin Tharaud, has com- 
eted arrangements to sail within the next week for a 
‘sit to his factories in Europe. He expects to be away 
out six weeks, his time to be divided between England, 
“ance and Germany. 


\Harry S. Clarke, traveling representative for A. J. 
ondeville & Co., returned the latter part of last week 
‘om a two months’ trip in the interest of his concern. 
‘ke the other travelers who have returned recently, he 
ioorted business conditions very satisfactory. 

| 


W. E. Hunter, president of the Economy Tumbler Co.. 
‘organtown, W. Va., spent the greater part of last week 
i New York, attending to special business for the fac- 
(ry and visiting his factory’s local representative, Cox & 
mpany. 


EW. Hammond, New York representative for the 
nowles, Taylor & Knowles factory and other lines, 
‘ent last week on a visit to the plant at East Liverpool. 


M. J. Flannigan, formerly buyer for W. M. Whitney 
(Co., Albany, N. Y., has resigned his position with the 
{acern and accepted the buyership for M. Lurie & Co., 
‘oy. He is installing a housefurnishing and toy depart- 
snt for the firm and will probably extend the depart- 
ent to include other allied lines after the holidays. 


John Postley is exploiting the housefurnishing lines 


CAUGHT IN THE NEWS NET 


Fifteen 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


of Chas. A. Postley & Sons this week in Philadelphia, 
Baltimore and Washington. 

Lee Moses, buyer for Frederick Loeser & Co., says that 
he never has seen lamps sell as well as they do at the 
present time. Even when business is inclined to lag 
somewhat in other goods, he says, that lamp and shade 
sales keep forging ahead. This is speaking of business as 
he finds it normally and not under the stimulation of spe- 
cial sales. Mr. Moses has run a number of phenom- 
enally successful lamp sales during the past year. 


N. Y. State Glassware Industry Expands 

According to a statement of Henry D. Sayer, State 
Industrial Commissioner, a large expansion has taken 
place in the manufacture of glassware, almost twice as 
large as the gain in October a year ago. The improve- 
ment was greatest in the manufacture of cooking and 
lighting glassware. 


Membership Drive Boosts Merchants 
Association to 7,012 

The Merchants’ Association of New York brought its 
campaign to enlarge its membership to a close at a lunch- 
eon meeting at the Hotel Astor, when reports presented 
by the eighty-four teams showed that the two hours’ can- 
vass of the last morning had netted 702 new members. 
This brought the total for the four days’ work to nearly 
1,500 members, and ran the grand total of the member- 
ship up to 7,012. As the figures were posted on the black- 
board a stop was made at various iritervals to announce 
that the total had successively exceeded the total of mem- 
bership of the Chambers of Commerce of Boston, De- 
troit and San Francisco, respectively. Los Angeles is: 
the only city left with a higher membership tham the Mer- 
chants’ Association of New York. 


Customs to Rush Incoming Holiday Goods 

Customs examiners at the port of New York have 
been instructed to give preference in the examination of 
all incoming goods from now on to holiday merchandise 
desired by the stores for the Christmas trade. Requests. 
have been received in large numbers from merchants 
anxious to receive consignments of seasonable goods, and’ 
the action by the customs officials will meet with wide 
approval. The question of facilitating the examination 
of holiday goods was placed before Special Deputy Ap- 
praiser of the Port John J. Donnelly by the National Coun- 
cil of American Importers & Traders, Inc., following 
which instructions were issued to all examiners to co- 
operate to the fullest extent in this matter. 


Sixteen 


There has been no let up in the volume of goods en- 
tered here. A long line of trucks wended their way from 
the docks to the Government warehouse all day yester- 
day and every available employe was put to work to cope 
with this situation. It is planned to single out all cases 
which are known to contain Christmas goods and to rush 
them through the customs with all speed. 


Rumor of Settlement Heard as Strike Enters 
Eighth Week 

As we go to press our East Liverpool representative 
wires us as follows: While there has been no settlement 
of the strike in the general ware pottery industry, now 
in its eighth week, it is reported and not denied, that some 
local union affiliated with the National Brotherhood of 
Operative Potters are discussing the question of probable 
settlement. 

One of these reports is, 
made to the workers from interests outside of the United 
States Potters Association, that the men return to work 
in the general ware plants, at the same wage that prevailed 
when work was suspended October 1, continue till Jan- 
uary 15, and then, if it is proven that the cost of living 
has increased, that the question of advanced wage be sub- 
mitted to arbitration. It must be understood however, 
that this report has no official confirmation, both sides 
to the controversy declared this morning there was “ no 
change in the situation.”’ 

An officer of one of the local unions declared to the 
CROCKERY AND GLAsSs JOURNAL representative that the de- 
fence fund would be exhausted within a few weeks but 
that the brotherhood has other funds, which might be 
diverted into the defence fund. Also, that inasmuch as 
the brotherhood is a member of American Federation of 
Labor that body would be appealed to for funds. During 
a special meeting of the executive board of the brother- 
hood held at Trenton late last week, the strike situation 
in both the general ware and sanitary branches of the 
trade was discussed. Many rumors concerning a prob- 
able settlement of the strike in the general ware trade 
were current in East Liverpool this week, but none are 
confirmed. 


that the suggestion has been 


Duty on Christmas Tree Ornaments 
Reduced 

The Board of United States General Appraisers has 
handed down decisions reducing the duty on imported 
Christmas tree ornaments from 50 per cent ad valorem 
under Paragraph 333 to 45 per cent ad valorem under 
Paragraph 84, Tariff Act of 1913. These decisions sus- 
tain protests of Morimura Brothers of Seattle and Nadel 
& Shimmel of New York. 


Tariff Not Hurting Trade, Says Administra- 
tion 

The opinion is growing in-Administration quarters that 

the new tariff measure will not react in the loss of for- 

eign business to the United States because of the in- 


CROCKERY AND GLASS JOURNAL 


November 23, 1 


creased rates of duty imposed upon shipments comi 
into the country. Trade statistics since the bill went ir 
effect, showing an actual increase in imports, have ¢ 
couraged this view and have prompted the statement 
high officials at the Treasury that the country’s vol 
of trade will not be materially affected. 

Two factors will prevent any substantial loss 
American foreign trade as a result of the tariff b 
officials said. Stable demand in this country for pé 
ticular foreign commodities will remain unaffected 
any changes in rates brought about by the bill. T 
other factor, it was said, is the fact that the differen 
in rates on the important goods from abroad, rea 
forming the bulk of imports, will prove to be too ne 
ligible to cut down the volume of shipments substantial 


Buyers in New York 
NOVEMBER 16th, 1922. 
H. Liebes, mdse. mgr., jobs of Christmas toys, C. F. Hoyey 
Co., Boston, Mass., 225 Fifth Ave., room 611. 
M. B. McMahon, toys, C. A. Staerker, mdse. mgr., Higbee ( 
Cleveland, O., 240 "Madison ave. 
IE al Flynn, housefurnishings, Kaufmanns Dept. Store, Pit 
burgh, Pa., 1261 Broadway (M. A. McNulta). 
Gara: Bland, toys, Newcomb, Endicott Co., Detroit, Mich., : 
Fifth Ave. 
E. Dean, general mdse., Sheehan Dean Co., Elmira, N. Y,, ] 
Grand St. : 
NOVEMBER 17, 1922. 
C. F. Ross, toys, Foster Ross & Co., Auburn, N. Y., Martiniq 
G. Richardson, representing, Trask, Prescott & Richards 
Erie, Pa., Mdse. Reporting (Gey, East 26th Street. 
Mr. Mendel, mdse. manager, Mendell’s, Inc., New Hay 
oe nue & Lilienthal, 1150 Broadway. 
witchell, china, glass and mee Wise Smith Co., H 
ford, Conn., 105 Grand Street, Jaya “— 
St IE. Walsh, housefurnishings, Strawbades & Clothier, Phi 
delphia, Pa., 230 5th Avenue (Imperial.) 


NOVEMBER 20, 1922. 

H. Liebes, basement mdse. mgr., jobs Christmas mdse. C. 
Hovey Co., Boston, Mass., 225 5th Avenue. 

Bale Wolf, mdse. manager, H. P. Wasson Co., Indiamapo 
Ind., 116 West 32nd Street, care Littman & Storch. 

TA Dempsey, lamps, McCreery Co., Pittsburgh, Pa., Wm. 
Knott, 23 East 26th Street. | 

S. Klughers, toys, Home Music Co., Lancaster, Pa., Penns 


vania. 
NOVEMBER 21, 1922 
H, Patterson, toys, Patterson’s Dept. Store, Brevard, ty, 
3 West 29th St. (Natl PursiGover 
M. L. Kahn, mdse. manager, Chicago Mail Order Co., Chica’ 
Ill., 368 Sixth Ave. 
15 A Beck, lamps, Higbee Co., Cleveland, O., 240 Madison A’ 
I. Weiss, mdse. manager, Popular DG Co., El Paso, ey 
352 Fourth Ave., Kirby, Block & Fisher. 
D. Rothschild, general mdse., Rothschild & Bro., Ithaca, N. | 
oe ania. 
H. S. Forbes, dolls, New Castle D. G. Co., New Castle, Pa. 
Fifth gees (Allied Stores Con): 
. Dempsey, lamps, McCreery Co., Pittsburgh, Pa., 
East 26th St. (W. T. Knott). a : 
W. B. Keer, mdse. manager, Raphael Weill & Co., San Fx 
cisco, Cal., 15 East 26th St. 
1 Epstein, mdse. manager, LaSalle & Koch, Toledo, 0, 3 
Fifth Ave (Retail Research Assn.). | 
E. S. Stauffer, toys, May Co., Cleveland, O., 37 West 26th | 
(ip, Mb Sostman), ( 
f 
| 


G. H. Wheelick, china and glassware, G. H. Wheelick & 
Peoria, IIt., Pennsylvania, 


NOVEMBER 22, 1922 
H. Liebes, mdse. manager, jobs of Christmas goods, Ch 
Hovey & Co., Boston, Mass., 225 Fifth Ave. 
C. H. Hurlburt, china and ‘glassware, D. M. Read Co., Brie 
port, Conn., 404 Fourth Ave., care D. G. Alliance. 
A. Harris, mdse. mgr., Mendel’s, Inc., New Haven, Conn., 10 
Broadway, care Baer & Lilianthal. | 


(Continued on page 30) 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


effect upon local business conditions in the Se- 
bring district, although the weekly payrolls there 
a: now said to average about 24 per cent of normal. 
Te Strong Enamel Co., of Sebring, of which O. H. 
Soring is the head, is operating to capacity. The Gem 
day Forming Co. at Sebring is also operating full time. 


[3 strike in the pottery industry is having a telling 


mported clay salesmen in this district are out o’ luck 
9 account of the inactivity in the dinnerware industry. 
Tey are doing no business at all, according to Joshua 
Fole, one of the most active distributors of English clays 
itthe American market. “ We’re not selling anything,” 
N-. Poole has said, ‘and I don’t know when we will 
tre an order.” 


) 
liver H. Sebring, head of the French China Co., Se- 
bng, O., plans to leave soon for California, where he 
wl spend a month or so on business. He will then go 
t/ Miami, Fla., where he proposes to spend the winter 
s.son with his family. 

) 

Dinnerware manufacturers in this district have heard 
t. report that the German Government proposes to re- 
dze its export tax to one per cent hoping thereby to 
iirease its volume of shipments to America. Official 
cifirmation of the report is not to be had in this lo- 
city. 

N. P. Yowell, of the Orlando Potteries Co., Orlando, 
hh, has announced plans for increasing the production 
othe art line of this shop. Several East Liverpool pot- 


ts have taken jobs with the firm. 


: Leh eee 
The annual meeting of the Pittsurgh District Section 
cthe American Ceramic Society will be held at the Mel- 
l. Institute, Pittsburgh, the afternoon of December 2, at 
2y'clock. The following officers will be elected for the 
ny fiscal term: Chairman, A. Silverman, of the Uni- 
vsity of Pittsurgh, a noted glass chemist ; vice-chair- 
tin, Francis C. Flint, of the Hazel-Atlas Glass Co., 
\ashington, Pa.; secretary, H. C. Schwecht, of the Mel- 
\ Institute, Pittsburgh; treasurer, Thomas H. Sant, of 
d John Sant & Sons Co., East Liverpool, O.; councilor, 
lancis W. Walker, of the Beaver Falls Art Tile Co., 
Haver Falls, Pa. 


Although not a great amount of ware is being shipped 
: of the East Liverpool district, buyers are now 1n- 
fimed that a 10 per cent reduction in the water rate 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


between here and Cincinnati has been announced by the 
Liberty Transit Co. This is 20 per cent under the rail 
rates now in effect. Southern and Mississippi valley 
buyers gain an advantage by this rate. 


With a capital stock of $1,000,000, the Bush English 
China Co. has been formed at Port Hope, Ont., by H. T. 
Bush. The new company, so it is reported, will do a 
jobbing business in ceramics and enameled ware. 


Edwin M. Knowles, of the Edwin M. Knowles China 
Co., accompanied by Mrs. Knowles, is spending a fall 
holiday at Atlantic City. 

Frank M. Ransbottom, head of the stoneware pottery 
interest of that name at Zanesville, O., has been presented 
with a Past Master’s jewel, following his retirement as 
Grand Master of the Grand Lodge of Ohio, F. & A. M. 
Zanesville Masons and the Zanesville Chapter of the 
Eastern Star presented this gift to Mr. Ransbottom. 


F. F. Gray, for many years connected with the office 
force of the E. H. Sebring China Co., Sebring, O., has 
severed his connection with the concern to enter the rub- 
ber business. 


Buyers visiting the East Liverpool market dur- 
ing the last week included C. Reed, of C. Reed & Co., 
Baltimore, Md., and Samuel Shaparo, Chicago, III. 


At a cost of $20,000 the Whilden Pottery Co., Phila- 
delphia, Pa., will improve its plant, which was recently 
partially damaged by fire. 


The capital stock of the W. S. George Pottery Co., 
East Palestine, O., was authorized by the Secretary of 
State at Columbus, Monday, to be increased from 
$500,000 to $1,500,000. The company made application 
to do this so that accumulated assets could be converted 
into stock. 


U. S. P. A. Establishes Fellowship in 
Washington 

The United States Potters’ Association has established 
a fellowship in the Bureau of Standards at Washington, 
a move considered well worth while since the last meeting 
of the association in Washington a year ago. 

Victor J. Roehm, for some time assistant to A. V. 
Bleininger, in charge of the research department of the 
Homer Laughlin China Co., has assumed this fellowship, 


Seventeen 
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and will spend a year or more in the ceramic department 
of the bureau working out problems, results of which 
will be of untold value to the American pottery industry. 
Decision to establish this fellowship was taken by the 
Potters’ Association during the summer period. The idea, 
however, suggested itself soon after the members of the 
association were entertained for some hours at the Bu- 
reau of Standards last December, by Director W. S. 
Stratton. It was then learned that the association, by 
having its own representative working out research prob- 
lems, with the aid of the facilities of the government, a 
great service would be performed. Soon afterwards, fol- 
lowed the endowment of the fellowship, and the appoint- 
ment of Mr. Roehm. 


South Carolina Clays 


The methods of mining and preparing white clays for 
market in the vicinity of Langley, South Carolina, are 
described in Serial 2382, by T. M. Weigel, mineral tech- 
nologist, just issued by the United States Bureau of 
Mines. Langley is about nine miles north of Augusta, 
Georgia. The clays mined in this district are sedimentary 
kaolins with few impurities. The prevailing color is 
white ; at times the color is smoky grey or pink, and occa- 
sionally strong pink to lavender. The lighter colors 
usually become white on exposure to the air and on dry- 
ing. The lower parts of the beds are usually the whitest. 
These kaolins are fine grained in texture, and have good 
plasticity ; their tensile strength is from 8 to 36 pounds. 
They generally slake readily. Their specific gravity is 
from 2.50 to 2.25. The clays in the district are well 
adapted for use in paper stock, for which they are mainly 
used, and in pottery and chinaware, without washing. 
In the district as a whole, considerable reserves of clay 
are yet untouched, hence the industry can be considered 
fairly stable. Copy of this report may be obtained from 
the Bureau of Mines, Washington, D. C. 


Business Briefs 

William Page, who has been manager of the various 
branch stores of the National 5-and-10 cent Store’s Co. 
for the past ten years, has succeeded Morris Cochran as 
the manager of the National store in Shelby, Ind. 

Peoples Doll Corp., New York City, has been incor- 
porated with a capital of $25,000 by C. D. Billiky and 
R. Jarmolow. Attorney, C. A. Schneider, 51 Chambers 
Street, New York City. 


Reliable Doll & Toy Co., New York City, has been 
incorporated with a capital of $40,000 by E. Bobker, 
J. Weiss and R. Trier. Attorneys, Rosett & Deusch, 198 
Broadway, New York City. 


The Gift Shop, 4 Lafayette St., Utica, N. Y., conducted 
by Rizika Bros., has leased for a period of twenty years 
its present quarters and plans extensive alterations and 
improvements, including the installation of a new store 
front. 
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Genuine CHIN A fransiucent 


DINNERWARE 
FOR 
SPECIAL SALES 


All Ware on Hand, Stoel Selection 
F. O. B. Brooklyn, N. Y., Usual Package 
Charge 


MAIL ORDERS NOW 


All Orders will be Accepted in Rotation and 
Subject to Stock on Hand 


H. A. MARSHALL 


INCORPORATED 


200 Fifth Avenue, New York City 


NOTE:—If You Are In Need Of Vitrified 
Hotel China Or Hard Porcelain Hotel China In 
Either White Or Decorated, Write Us. 


See MLM MMMM MMMM MMMM MMMM 


TTT 


il 


» 


Trade Sizes White 
Tea, Cup - - - - - $1.35 
ee alicer - - - - 68 
Coffee, Cup - - - - 1.35 

™  REUGSe (= - - -  .68 
After Dinner, Cup - - - G8 

i- ia Saucer - - os 
Bouillon Cup - - . - |.97 
4” Plate - - - - - . OG 
Bey es - - - - - 1.01 
Our - - - - - 1.24 
li Mae - - - - - 1.58 
SA ones - - - - - 1.9% 
4” Fruit’s - - - - joe 
Dateien ak - - - - 8 
8 “ Dish (Platter) - - - Lae 
KO a - - - 4.05 
AOE _ - - - 6.73 
147“ fe 290 eee - 9.45 
Oatmeal’s - - - ‘crs - 1.41 
Soup’s Creamed, Handled: - - 1.80 

“ . Coupe, 6” - - - |g 
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if LASS salesmen, representing factories in this 


district, who have just returned from their late 
J fall trips, say they had requests from many 
vers as to the probable time it would be before they 
eived shipments from generalware potteries. Pot- 
e’ salesmen are not on the road, and therefore buy- 
r sought such information from the glass travelers. 
Sowing nothing about the situation in the pottery 
re, these salesmen say that they are receiving more 
viness from their customers than is usual at this 
elon. This is proven by the fact that production is 
eig increased in many factories, and that orders for 
ujchandise for January and February sales are now 


é.g written in rather liberal volume. 
| 
\ 


here has been a revision upward in the price of 
oe lines of the cheaper grades of glassware, all such 
s now being effective. The new prices concern the 
a) tableware and tank staple lines, such as sundaes, 
wards, tumblers and similar items. The trade has 
ls been notified of an advance in the market on ma- 
hie made tumblers. It is the opinion of the manu- 
uirers of high grade goods, that the market on these 
ns is high enough just now, and that little reason 
“ts to increase the market on them. It is also hoped 

he manufacturers of the latter lines, that by hav- 
ga steady market, buyers will have more liberty in 


lsing future requirements. 


| 
| 


“any new lines have been arranged by the different 
lés manufacturers for the 1923 trade. To be more 
d12ct, perhaps it should be written “new items,” as 
1¢2 is a strong tendency among the manufacturers to 
diitems to lines instead of presenting entire lines. 
h will be the policy of the United States Glass Co., 
liseason. New items will be added to the Gas City, 
m tank line, and items will also be added to the 
o\lty line. Five or six new decorated lines will be 
ssnbled, also two or three new propositions in the 
ed ware lines. In the higher grade offerings, 
1¢> factories will present two deep plate etched pat- 
T 3, one needle etched line and two plain light blown 
n¢stemware lines. 

(nerally speaking, business with the glass manu- 
 rers in this district is reasonably heavy. Similar 
‘Pts have been received here from the Ohio and 
/¢ Virginia factories. The embargoes on the rail- 
as has interfered indirectly with prompt forward- 
ste: for the first three days this week, when the 
eisylvania system declared an “ open season” a 
tif packages and carlot shipments were started on 
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their way. Factory production is holding up -very 
well, and managers believe that this situation will pre- 
vail throughout the remainder of the season. 


A glass baby plate is a new item with the United 
States Glass Co., that is having an active sale. It is. 
designed much after the semi-porcelain item, but-of 
course is different. In the center of the plate is “ Lit-. 
tle Bo-Peep ” and her sheep, and around the rim of the. 
plate is the alphabet and the numerals. The plate is. 
to be had in two colors, that of blue and orange. A 
child’s mug is to be an added item to the plate, and 
this will be presented to the trade within a few weeks. 


There is a noticeable tendency among manufacturers 
this season to omit offering special prices on special 
sales merchandise. The contention is that it costs 
just as much to produce these items as any other lines 
and that no longer will such goods be sold below cost. 


Because of an increased demand for its lines, if is 
currently reported in this district that another furnace 
will be lighted soon by the H. C. Fry Glass Co., 
Rochester, Pa. 


Thomas McCreery, general manager of the Monoca, 
Pa., plant of the Phoenix Glass Co., was a visitor at 
the local offices of the Glass Association late last week. 


Speaking of prohibition, one would naturally sup- 
pose that the demand for whiskeys would be practi- 
cally nil, but it was recalled in the district this week 
that one factory, “strong on whiskeys,’’ has more 
business on this line than it can fill promptly. “ They’ll 
always sell whiskeys,” was the comment of one job- 
bing interest. 

Managers and buyers of china and glass depart- 
ments in all local department stores are all set for the 
Christmas trade. Lines have been re-arranged and 
augmented, departments now partially decorated, and 
holiday trade is beginning to come in rather liberally. 
In all the local department stores, housefurnishings 
buying has been good, business of the last four weeks 
being ahead of the same period in 1921. 


The entire issue of $800,000 bonds of the Kearns- 
Gorsuch Glass Co., Zanesville, O., and endorsed by 
the Hazel-Atlas Glass Co., of Wheeling, W. Va., has 
been absorbed by Wheeling banks. The proceeds of 
this issue will be used in plant extensions in the Zanes- 
ville district, which will prove of value to the Hazel- 
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Atlas connections. A new factory is to be erected, 
and a new line of ware manufactured therein. 


Among buyers in the glass market during the last 
few days were: W. J. Casey, with McDonald Bros., 


Minneapolis, Minn.; Paul Shneelock, with George 
Borgfeldt Co., New York, and Sig Herbert of New 
York. 


C. M. Rodefer, of the Rodefer Glass Co., Bellaire, 
O., was named a member of the committee on the 
International Committee Report during the recent 
convention at Atlantic City of Y. M. C. A. officials. 
He is also a member of the National Executive Com- 
mittee of the Association. 


At a meeting of the stockholders of the Davies 
Glass Co., Martins Ferry, O., late last week, plans for 
placing the plant in operation early in 1923 were dis- 
cussed. The officers of the company have issued a 
report to the stockholders that the plant has been 
ready for operation for some months, but that busi- 
ness conditions did not justify the move. 

When four men were laid off by the Belmont Tum- 
bler Co., Bellaire, O., because they would not work 
the night before Armistice Day, a strike followed. 
The trouble was adjusted late last week and opera- 
tions resumed. 


The Glassport, Pa., plant of the United States Glass 
Co, went on full turns last Monday. This unit of the 
operating company has been working only with par- 
tial forces for many months. 

Reservations for the Pittsburgh Exhibit 

Fewer generalware pottery firms have confirmed suite 
reservations at the Ft. Pitt Hotel, Pittsburgh, Pa., for the 
43d annual Pottery & Glass Exposition than at any time 
during the last 18 years, when W. C. Lynch, then with 
the Steubenville Pottery Co., was the first to show a pot- 
tery line in connection with glass salesmen. 

Only 77 exhibits, all told, have been confirmed to date. 
Very few more remain to be listed. Last January over 
100 displays were arranged in the Ft. Pitt, to say nothing 
of those at the William Penn and the Hotel Anderson. 

Dinnerware manufacturers contend that inasmuch as 
that industry is inactive as a result of the strike in that 
trade, buyers who visit the Pittsburgh market in January 
will also visit the pottery district, so that with production 
being at a standstill, it would be more or less folly to 
extend sales effort. 

The official list of exhibitors at the Ft. Pitt for January, 
1923, has been given out by the Ft. Pitt management as 


follows: 
LOBBY FLOOR 


LD» Blochiés. Gos News VorkiCityernee cece cai. & Rose Room 
H, Ge kry, GlassiGon Rochestemsbawecmterrie cere crack Annex 
FIRST FLOOR 
DEG, Jenkins GlassaGom Wokoiuo slit deem eettnet ree) WAS. Lee 

Bryce Bros. Co., Mt. Pleasant, pamiirercreecii ss. 50 stk 129 


Co-Operative Flint Glass Co., Beaver Falls, Pa......... 136, | 
Westmoreland Specialty Co., Grapeville, Pa. 
Assembly Room, 139, 


SECOND FLOOR 


Fisher, Bruce & Co., Phila) Ralystoe. emit (eiont= seit ; 

Susquehanna Cut Glass Go; New York Citysiee cease 240, 241, ; 

Penn Cut Glas Co., New York CLE isis ce tei taele ree ae 242, i 
THIRD FLOOR 

Sherwood Bros. Co., New Brighton, Pa...............00 

McKenna Bros. Sales Corp., New York City........... 340, . 

Paden City POE Gon Paden City; W.Va oe...) eee 


David L. & Chas. . Wise, New York Gityeeeseaee 343, 344, | 


FOURTH FLOOR 
Gordon Glass Co., Rochester, N. Y 
Mitchell Woodbury Co., Boston, Mass................. 441, | 
Koscherak Bros,:-New York Cityseeie emer 443, 
Iona Cut Glass Works, Philadelphia\<2 22.0... --.\-eneee 


FIFTH FLOOR 
Brown-Reddrop Co., Cleveland) \O3 ise mien 53am 
Bonita Art Glass Co., Wheeling, W.Va ..-....-.-- seen 541, 
Overseas Import Co., New York City....-......-.-) eee 
Louis Levien Cut Glass Co., New York City.......... ae 


SIXTH FLOOR 


United Novelty Co., New York City... 03222... cee ( 
Hirsch-Malgood Co., Inc., New York City...... 634, 635, - | 
S. A. Weller Co., Zanesville, Ohio..2.. 5.2202: 2. - = 0+) 
The American Clay Products Co., Zanesville, Ohio.......... | 
The Crooksville China Co., Crooksville, Ohio........ cam | 
The Fenton Art Glass Co., Williamstown, W, Va..........) 
The Belmont Tumbler Co., Bellaire, Ohio........-....:ume | 
The Vodrey Pottery Co., E. Liverpool, Ohio.........+..amme | 
Hopewell China Corp., Hopewell, Vas.o2........-: see | 
The Maryland Gl. Co., Cumberland) Mdi.- 3)... | 
L. E. Smith Glass Co., Mt. Pleasant, Payteee 1-0 eee ( 
H. R. Wylie China Co., Huntington. W. Va.--......:eemm 
The Zane Pottery Co., S. Zanesville) Ol°.223. 2... sue | 
Monongah Glass Co., Fairmont, W_. Va.............0 eee 
The Federal Glass Co., Columbus, Ohio....--...:.... amu | 
The Sebring Pottery Co., Sebring, Ohio. ..-°-..-. eam | 
The Lipincott Glass Co., Alexandria, Ind. <.-...... 3. -euee | 


SEVENTH FLOOR 
H. Northwood Co., Wheeling, W: Va..°:-.......<0eeee 
Central Glass Works, Wheeling, W. Va...........-:ssamee 
Diamond Glass Ware Co., Indiana, Pa..............-enmeen 
The Lancaster Gl. Co., Lancaster, @liowere. ite. eile 
Indiana Glass Co., Dunkirk, Ind, .:0%1e pi eee ticiett ee 708, 
New Martinsville Glass Mfg. Co., New Martinsville, W. Va. 


Paden City Glass Mfg. Co., Paden City, W. Va.........0e 
The Steubenville Pottery Co., Steubenville, Ohio............ 
The Hall China Co., E. Liverpool) (Ohiguesesmees eee 720, 
Hazel-Atlas Glass Co., Wheeling, W. Va....-....-.o-setmm 
The Brush-McCoy Pottery Co., Zanesville Ohio............ | 
The Cambridge Glass Co., Cambridge, Ohio....” 5...) -aume | 
The Carrollton Pottery Co., Carrollton, Ohio............ 739, 
pa Tumbler Co., Morgantown, W. Va.....-....-9mem : 

H, Heisey & Co., Newark, Ohi0 6.46) h0% 6s siete, On lo | 
Mckee Glass Co., Jeanette, Pa. ;. 03: uhe 743, 
West End Pottery Go., E. Liverpool, Onios-2- s+ seen #) 


The Duncan & Miller Glass Co., Washington, Pa. ...~ ies | 


FS ee Brass & Glass Co., Chamber of Commerce Bie 
| IPPPEERESEE Sec hoacacuoooS: 


The Sloe China Co., Beaver Falls, Pass.) ..) -.-0ne | 
Phoenix Glass Co., Monaca, Pa. wich bits a gig 4 ater ee 
The Bartlett-Collins Glass Co., Sapulpa, Okla. °- 2.2. | 
The Hocking Glass Co., Lancaster, Ohio....7.......--eame 
Mound City Glass Co., Lumberport, W. Va............same 1 
The Potomac Glass Co., Cumberland, Md........... 03m 

EIGHTH FLOOR | 
The National China Go., SalinevilleO2e >. see ie 838, } 
Wheeling Decorating Co., Wheeling, W. Va...........-- 
Quaker City Cut Glass Co., Jermyn, Pa. ti siaetaver ne 
Camden City Cut Glass Con Camden, Ne Joa. eee 842, | 
Jeannette Glass Co., Jeannette, Pa. vns sees (ee 4 
Geo. F. Basset & Co., Inc, New York City............samme f 


NINTH FLOOR 
Kinney & Levan Co., Cleveland, Ohio..............+. sem 


Johns Elines, News York \Gitveeercetene ere 939, 940, 
Frontier Cut Glass Co:, Buffalo, No Yo .22). 2-0... oem 
The Geo. H. Bowman Co., Cleveland, Ohio............ 943, 
TENTH FLOOR 
Empire Cut Glass Co., Flemington, N. J......... 1038, 1072, 
Ernest Wolf, Inc., Chicago, Te Re hides oboe ae ord ee 
The Phila. Cut Glass Co., Philadelphia, Pa........... 1041, 
Fischer Cut Gl. Co., Atco, Nit Jo Mee anae cee ere 1043, 


(Continued on page 30) 
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| What's New in the Market? 


bere Are a Few Answers to This Question Which Will Keep Progressive Buyers and Merchants 
Well Posted on the New Offerings Received From the Most Representative Sources 


LNTLAULSDUUUUUUOUADENUU OOOO YAP LUO GT 


New Arrivals in English Earthenware 

ntroducing a novel and graceful shape and numbering 
a'ariety of treatments from grave to gay, the newest 
igs from the pottery of Wood & Sons, now on display 
athe showroom of Edward Boote, 35-37 West 23rd St., 
a of more than passing interest. The new shape is 
a articularly graceful and dignified octagon form which 
hmonizes admirably with the appealing designs. Par- 
i larly striking is an old Japanese treatment, originated 
») Kakiyemon. This consists of a center decoration of 
a -ee branch with flowers in red, blue and yellow com- 
bizd with birds and butterflies. The flange of the plate 
is mbellished with medium sized floral sprays, and a ro- 
a0) border of about 34-inch width outside and the same 
bider on the shoulder, with edge band of light brown 
ai. light brown striped handles and knobs. The same 
eirming design is also shown in blue. In borders a de- 
liitful design is in Chinese blue in panels of two differ- 
ei Persian designs, and the same border treatment is 
s}wn with a center decoration in old Chinese design on 
th order of the Willow tree, in strong colors of blue, red, 
y(ow and green, with green edge band and green striped 
hidles and knobs. There is also a novel rococo border 
inlark green and red with a center decoration of a basket 
ofruit. Very decorative is a running border of large 
air flowers in stencilled effect in strong colors of red, 
yiow, purple and green, with green edge band and 
stped handles. An Indian tree in brilliant colors with 
a ery novel panelled border in gray and yellow and two 
sjiy treatments, consisting of asters and roses are like- 
we decidedly good looking. All of these designs are in 
ukerglaze and several overglaze prints are included in 
th line. In embossed earthenware, the same octagon 
si pe is shown, the embossing in medium width vertical 
lis, is embellished with center decorations of fancy bas- 
kts of flowers with a most unusual notched border in 
y‘ow and black. Another design is a tree branch and 
bil treatment in brilliant colors with brown edge bands 
bia being underglaze decorations of wide appeal. 


A New Item for Smokers 

Jeat in design and attractive in appearance, the new 
N 8 Ash Tray just put out by The New Martinsville 
Gss Mfg. Co., New Martinsville, W. Va., is an article 
olitility which all smokers will appreciate. Of a round 
Sipe, made of excellent pressed glass, four inches in 
dineter, and with embossing on the bottom in concentric 
ciular design, it is provided with an oval ash compart- 

it in the center. On the rim is a socket for holding 
Peer matches, two cigar rests and a pair of cigarette 
apices. The article is patented and being especially 


| < 


| 


designed for a big turnover, this item is headed for a big 
sales record in the cigar store and departments featuring 
popular priced glassware. 


Japana’s Latest Hit in Gifts 

The Good Fairy statuette created by Mrs. Jessie Mc- 
Cutcheon Raleigh, sister of George Barr McCutcheon 
the writer, and distributed to the trade by The Japana 
Specialty Co., Grand Ha- 
ven, Mich., has made a 
big hit with department 
stores, gift shops and jew- 
elry stores throughout the 
country. This charming 
and youthful figure with 
arms upflung to the wind 
and with face uplifted, is 
a symbol of inspiration 
and its originator has 
been presented with pho- 
tographs of many artists 
and prominent people 
who have found in this 
youthful figure the em- 
bodiment of hope and 
faith. The figure is 5% 
inches high and is finely 
modeled in metal in gold, 
silver and bronze finishes 
and is delivered in the United States in a beau- 
tiful gift box with gift card enclosed. 


““THE GOOD FAIRY” 


Some Fine Numbers In This Imported Line 

In addition to extensive lines of dinnerware from 
their Schwarzburg and Limoges factories, L. Straus & 
Sons, 44-46 Warren St. are also displaying varied lines 
of short sets and fancy wares. One of the most appeal- 
ing numbers among the china fancies is on the graceful 
“Claremont” shape, consisting of a striking panelled 
effect in black lines of about ¥% inch width with rich coin 
gold border. This number from the Schwarzburg factory 
includes a full assortment of the most popular numbers 
in short sets, such as plates, cups, saucers, after dinners, 
bouillons, cake trays, ice cream, cake, salad and chop sets, 
etc. Conspicuously beautiful among the strong lines of 
fancy wares is a new line of vases. On a real china body 
a charming background of high yellow lustre forms a de- 
lightful foil for the wide band of flowers in soft colors, 
framed in gold. The floral borders of large flowers, 
which include red and pink roses, poppies, and wild roses, 

(Continued on page 30) 
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A Leader in 
English Earthenware 
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Johnson Brothers, is one of the 
most popular dinnerware patterns of 
English earthenware. Its simplicity 
of design makes it excellent for every- 
day use. Its wearing quality makes 


it serviceable. Its price will make 
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PA Crockery it attractive to your customers. 
( China 
0 Glassware English earthenware always sells 
ry Gifts well. We carry a large assortment a 
ia of the patterns ofall the leading man- be 
AN ufacturers. We import direct, which | 
A makes it possible to quote attractive a 
ee prices to you. Wecan ship promptly 29 
Con . ° Seeie (4°) 
ae either in Original Package or from it 
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Jones, McDuffee & Stratton 
ea Oo) 
Direct Importers and Distributors of Crockery, China and Glass % 
Lo) 25-39 Franklin Street, Boston 
(o) 
A Al 
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By 


es McDuffee & Stratton Employees Hold 
Banquet 


‘ore than 100 employees of the Jones McDuffee & 
+! tton Corp. met at the Riverbank Court, Cambridge, 
nisaturday for the annual banquet and get-together 
aging of the Mutual Benefit Association. 

_pllowing the dinner, there were interesting speeches 
ems F, Dixon, vice-president of the company ; 

| pseph Snyder, president of the association; Frank J. 
e; the general office manager, as well as Herbert L. 
Vlington and Alcot Pennell. The last two named are 
efcans of the organization in point of service, but just 
soung as the rest of ’em. 

larry Lewis, manager of the retail department, was 
}4master, and his ready wit was one of the hits of the 
yiing. Following the speechmaking the remainder of 
he-vening was given over to dancing. 

t an election of officers of the organization held a 
rec ago J. Joseph Snyder, sales manager of the whole- 
al department, was elected president, and Herbert 
irks, vice-president. Miss Katherine Mooney fills the 
ffiz of secretary, and Alcot Pennell is treasurer for the 
nging year. 

hul M. Phillips, New England representative for S. 

\.Veller, left Tuesday for Zanesville, Ohio, for his an- 
uu! visit to the factory. His plans require his attend- 
ni there until about Christmas. 

\ 

| 
|nos B. Leighton, of the Lalance & Grosjean Mfg. 
30 of New York, is moving his home from Cambridge 
0 rovidence. He expects that the location nearer the 
er xr of his territory will allow him to get to his home 
nd: often. 
odnow, Pearson & Co. have taken a decided interest 
a plitics this year. W. H. Goodnow of Keene, N. H., 
3 12 defeated candidate for Governor of the state, and 
.. Pearson is being groomed for the mayoralty fight 
ovhe first municipal election in Gardner, Mass., which 
or's off early in December. It’s a pity more business 
ne cannot be persuaded to take an active interest in 
oles. Most of us do our work with our “hammers,” 
ft it is all over. 


| “vo weddings of interest to the trade during the past 
re) were those of C. W. Pingree of the Tayio Trading 
‘oand George O. Robertson, son of John Robertson 
fe firm of that name of Lowell. Mr. Robertson has 


ee associated with his father in the furniture and crock- 
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ery line for some time. He married Miss Dorothy Bur- 
rage, and Mr. Pingree married Miss Dorothy S. Duncan 


of Lynn. 


Department stores and gift shops may have some 
competition in the bazaar “The Atlantic City Boardwalk” 
to be given in Mechanics building from the Ist to the 9th 
of December. A replica of the famous resort has been 
erected in the mammoth exhibition hall and space has 
been rented to a number of concerns. The greater part 
has been taken over by philanthropic ladies and gen- 
tlemen, who are using the affair to further the cause of 
some of their pet charities. Dolls, novelties and the usual 
gift shop articles will predominate. 


Park E. Quinn is displaying a new Console set in Royal 
lue brought out by the Old Colony Cut Glass Co. at his 
salesrooms at 99 Bedford street. It is a new departure 
for the Old Colony and will probably be furnished in 
several of the delicate pastel shades. Park says it is 
making a hit with the trade. 


ATVUVUOTUUVTOUULETTTULUTTATUCUGETUTOGCHETTUGEETOODOCCHTUUUGRTTUUUTTETETOUOTTOUUOGHOOOOUGTLLOUOOYOLOUOQOTULOOUHTUUOOGOAUOOUOHDITOOOOOOIOOUONVTOUOOOHITITOUOOTTOLOOUOTCTTOONTIUIOUONIINUOTHTUTUUOOTIIIC 
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Hotel and Restaurant Supply 
Houses 
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Vinegar and 
Oil Bottle 


$1.25 Dozen 
Packed 10 dozen to bar- 


rel. Guaranteed first 
quality. 


DESCRIPTION 


PVTAVOVTUONTOOATUUTUUOTLULUGHUOGUUGTLOA LOU UU 


Ten flutes, plain ground 
bottom, 3% in. center diam- 
eter, height 53 in. to top of 
neck, pierced cork and white 
porcelain tube. 


Having secured a liberal 
price concession in a large 
purchase from the Govern- 
ment am enabled to offer 
these fine bottles made by 
the McKee Glass Co. and 
other well known manufac- 
turers at this very attractive 
price. 


MORRIS SENDAR 


291 Bowery Outs e New York 
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In the Household Utility Aisle 


Some Practical Aids for Easier and Better Housekeeping—Time Savers and Labor Lighten 
That Appeal to Busy and Discriminating Housewives and Are Stocked by Progressive Mer 
chants Who Are Alert to Supply What the Public Wants 


By BreatricE MILLER WISNER 


TUQQUULUOUUUOQUOQUOUU TORE TEDUOOUMCUNIOUL EEUU CELA 


Dependable Cooking Thermometers 

Modern methods of cooking have become so perfected 
and regulated rules for baking, roasting, etc., have been 
so emphatically laid down by dietitians in schools, col- 
leges and institutions, that no well equipped home is 
without a set of accurate cooking thermometers for daily 
use in the culinary 
department. The 
set of thermome- 
ters herewith illus- 
trated, are manu- 
factured by the 
Wilder-Pike Ther- 
mometer Coa., 
Troy, N. Y., and 
consists of an as- 
sortment of  ac- 
curate kitchen 
thermometers for 
useinbaking, 
roasting, — frying, 
etc., namely, Deep 
Fat Thermometer 
for frying, Candy 
Thermometer for 
making confec- 
tionery, and Fireless Cooker and Griddle Cake Ther- 
mometer. The twentieth century housewife is studying 
every method of advanced cookery and is on the outlook 
to procure a dependable helpmate in the kitchen depart- 
ment, hence the demand for accurate culinary thermome- 
ters. The Wilder-Pike Thermometers have stood the acid 
test in manufacture and efficiency and have been endorsed 
and approved by all the leading culinary experts of 
Household Laboratories. No haphazard principles or 
guess work in the art of cooking must exist in the up-to- 
date household of today, and every precaution is exer- 
cised to avoid overdone or underdone meats, vegetables, 
pastry, etc. With the use of the Wilder Standard Cook- 
ing Thermometers health and pocketbook are safe- 
guarded; nutriment of food preserved through perfect 
temperature cookery and the purse protected by avoiding 
waste in spoiled edibles. The above concern, makers of 
thermometers for every purpose, will furnish details of 
styles and designs of their thermome- 


the various types, 
ters, on application. 


A New Culinary Device 


The “Ideal” food chopper bracket, an item of con- 
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venience and practicability for attaching food chopp 
bread raisers, cake mixers or coffee mills to any kinc 
table, porcelain, marble or glass-topped, etc., is manu 
tured by the Ideal Food Chopper Bracket Co., 20 Clit 
Street, Newark, N. J. Every housewife knows the n 
of an attachment that will hold firmly and steadily tl 
hand-working devices that must be fastened securely 
the table while in operation. The “ Ideal” has supp 
this need. This worthy device is the invention of § 
ney Y. Sullivan of the table department of Hahne & | 
Newark, N. J., and is one of the neatest and most ne 
sary utilities offered for the kitchen department. | 
made of rust-proof aluminum and is easily folded. 
can be attached to any kind of a table under the rin 
side or front, and when not in use can be neatly fol 
under the rim at top of the table. Because of its hat 
sturdy and unobtrusive character, it has become on¢ 
the most popular devices put on the market and thro 
consistent price it is destined to be one of the most 
sired of household necessities. A comprehensive desc 
tion of the “Ideal” will be furnished by the manu 
turer. 


Cheerful Gas Heaters for Adequate Hea 

The cherry brightness which radiates from the Rez 
Heaters is one of the most popular features of these v 
known gas portables. These delightful warm com} 
ions are manufactured by the Reznor Manufacturt ing 
Mercer, Pa., pioneer makers of gas heaters and the ¢ 
inators of the yellow fil 
burner. The copper refle| 
and the yellow flame bu 
are responsible for the’ 
diant heat which is dire: 
to all parts of the room, 
plying a cheerful, oma 
ble, warm atmosphere wi 
is the delight of the hoi 
hold. The illustration i 
tured herewith, No. 20° 
one of the most- port! 
models showing const 
tion and design which | 
commended the Reznor No. 205 to the prudent he 
wife. There are no fumes from the Reznor heaters, 
a strong guard serves as a protection from conta( 
clothing. There is no mixer, consequently no possil! 
of “ Lighting Back.” They are neat looking and ¢ 
and give perfect combustion. | 
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cond Annual Chicago Exhibit Has Repre- 
sentative List of Reservations 

‘lans for the Second Annual Exhibit of Glass, Pottery, 
nps and Housefurnishings, to be held at the Congress 
tel, Feb. 5-17, 1923, are forging ahead and present in- 
jiations indicate that the show this next year will attract 
uch greater number of buyers than last year, when 
ers for merchandise amounting to $5,000,000 were 
red. The list of reservations for space up to date is 
‘ollows : 

A 

\E PeeeIePES GRIN e CO. «opens moe Se ee Brooklyn, N. Y. 


Semmemvoodelurning Co. fos bebe otecdsc cee decss Chicago 
pyninum CookinosW tensiliGo.0.6. 4.60000. New Kensington, Pa. 
MEME LOGUCTS CO; cock acc neways cece nese cus LaGrange, III. 
Pere Glave ProductS*CO) .. jcc. eckseseuse vee Zanesville, O. 
B 
BRM DOTUNS CO. cc ence ce eng Qowga vanes .New York 
SL at \ ailiesy GHOSG 1EOH A 6 oie tec san Rae rae Rochester, Pa. 
EC COMMER LFA.) cicteissc aides oes see Gas Bellaire, O. 
Benin ae LIGA E 7 6 3a ee aid enero rca ee New York 
MMM DOTIN, CO) fa oso cae noise cd oe baie useteee- Chicago 
0 OG, TEC IGL Sailer age New York 
i sfelde ist (Cory MEKACS< 6. ces aN oe New York 
MEM UA GHOLIN OS COs coe ns. coe oe kvewded vee beanies Chicago 
(CGN AUCs SR Cleveland, O. 
RAB IIGEC OR ss Gee Ret o eres eee ene Cleveland, O. 
memeiccoy Pottery Con... cece ces cce nec ceees Zanesville, O. 
oo SROSS (COs Gen ate Mt, Pleasant, Pa. 
PMMA TIMITIIT CO scene acc ecocve coe iv cien wee veer Wooster, O. 
G 

RMEUPMEEOtETY: © COs se laclee s+ ticleee doe see. Canonsburg, Pa. 
mouton Pottery Co. .............- = Br crcl Oe eee Carrollton, O. 
RE i os esc lesscavecce, Chicago 
eral MSSM MODIS test cts ns fer ela wlarais Wheeling, W. Va. 
Seetipbampac: Fixture WKS... .0. 060. shee ens ceecees Chicago 
MET IBS LIVEI COS cai oY crews vaiec ke hee alae’ vines New York 
aide MRASSMR VOU GaMer Cere ie eet, orm ey oe er Corning 
Bemmeece GLASS JOURNAL, .........00ccceceecsssces New York 
MME MO UTIL OS sey cl. aac Asis scouts seaeecis Chicago 
BRST ACUUILIN Gl COnre 4 clcial A eeiceiee es eels wedecna Chicago 


Memerpool Potteries Co. ......6..0.080e0: East Liverpool ,O. 
ing (Si LRCUISIS” ors 1S IMG ns oe eRe ae Philadelphia, Pa. 


F 
der eos eo clctcan caves oe vy ace as New York 
I a these ai siorete di bciesi Js sin dla ces Chicago 
cotta ‘HERS (Coy) Geka GiB oe oop ene SE eee ae Chicago 
METI LetAal Wate. [NCs cas. ns vec oaec cv te ccs ere. New York 
PMI AS SHOOTS Reel sone archers ew ccd ws Rochester, Pa. 
G 
(Cin Me Soo ee ese Chicago 
1 TEGSIELSTE: = Se ec tC OSS One ee New York 
H 
milton) Ross Shade Factories .........0..eesseceee-s Chicago 
lags GIRSS! (Gay ta eae ane Wheeling, W. Va. 
MISSI Tt ino es ee sae Se ece auch aus « Chicago 
ee ie es ae oewcgales. St. Louis, Mo. 
MME OMEVVININ Csi) ccs. shots cates. ek Philadelphia ,Pa. 
ESS ASE [ee Chicago 
I 
Bemmeereitiminum Co. 2... ........eneccdeeeseccess Lemont 
ECO Sided alle See deine a deac oes Tuscola 
nee “eae (Coe ae i a ee Syracuse, N. Y. 
J 
ENGS: (Ce ae ae ge Jeannette, Pa. 
10g: TAS 2 ie ll Follansbee, W. Va. 
MMKOSMENEE PE CO. 10 bees. lentes Bridgeport, Conn. 
Tiere AN: ae Chicago 
K 
i a a New York 
opin, IMIS C2 SR ae ae Brooklyn 
MEAT NV tos ceca c etedswndecvcke. New York 
TE Ee ic och vabecec cv cel ce cuccs New York 
I i sv bs Seba dee dec sccencn Chicago 
EE oc k de deeu cba hdedbnuen.. New York 
ume & Wax Co... 006-5. ce cess vaccde Syracuse, N. Y. 
EOS ES SSS. J ae ren een ee a Chicago 


BMeraRe BIOS. oie. sc. ses ss rforctieese oon heh ckc tech cake otarsi New York 
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Ieee, INL dD ac rice Pere er eee en en Jefferson, Wis. 
ibevaval IDM (COS ocd ol BA ee ee oan ee Richmond, Ind. 
azatiGmOmmROSeNTeld “forces cat accscetccaeecee Meee. New York 
Beyscwelumuinurn GON Moke ace. te cscek er ce aeaen. Kewaunee, Wis. 
Lippincott (Glass Co. .....0..........0s00+.+.- Alexandria, Ind. 
M 
MigIe cu GlaSSe CO etnies 5 45 86a sjeaitin ane vealecas Jeannette, Pa. 
IME wlorn irae. (COR Gan Jo cmetod GOL ene POO eR eS oi New York 
Mara orm OWI AIE C(O. 255 cya cilae a ctr os ces Oe onus eke Chicago 
INibeagel arama), Une DAS, bs. eho eke CRNA ena aa Chicago 
Iilewelies, IML, INS Grete ac Stace ae ee ae ne ee ned Chicago 
Weicaia's WWiereriatialts XCCh" 65 Oban sneer nena emer eaeen Chicago 
Nlgirrierayal (GlERSS Gra), aie APO ea oe Cumberland, Md. 
Massillammnlitnitmiim Gon .5\5 fe cssysale. « toc.s on os Eko Massillon, O- 
Witewker, 125 WE aiscrotgn oc 0 CER SI CIE eee Chicago 
VGC MP AGESMRSS CLIC OSI terete cy<.cisie c clersta ci carerr sole eho ok Chicago 
Mommie G@itva Glassy (CON ety. ste yale cie cee cess Lumberport, W. Va. 
Aft rermAV Vitae Gragites ceclsserevetecat sierecn cic, ape-c, owned als o-s'e crarzale oe ew York 
MUTI CMG Pa DUULCLOS © fs aiatere we tye sd eye crais,eus > Sasle dc ws Chicago 
MignisinssVVioodenware, CO... vec ckesccccccsavecccccecs Piqua, O. 
Mittal G nim as Goran. aici vse cok techs scsi oe ba eee g Indianapolis, Ind. 
N 
Nation ma@hinam COMM nit asnlsqecs acs. ssa otw Salineville: (Os 
NGG OMMeG VE GON Shia weathers cine. sos cancel wu. Roseville, O. 
NEWarlaetitm saltipm MEO nO. fare. Rec chan. Newark, N. J. 
Negroni Bam Wier Oo ASSOCIALES te etic «sive ace ee nciheen ok Chicago 
INGGMU VeRO Olt Memos cetnd sklonicisiosesna.. es New York 
NomatlarOO Gin G@@rye Elan ecient. Saysho.cis «2a cae nares Wheeling, W. Va. 
O 
OiiomRotteiyas Cong wntcsits cists eee os shoo’ .... Zanesville, O, 
Gelnomine Aid? SUnGheG: 5 ban she abe bu OO ante ere meee Chicago 
Ow, Wie Co osicle bu creeicle. 3 OR ae roa ene ee a Chicago. 
je 
Radenm@ityaee otteryy C One asf sci ec. pie eis Paden City, W. Va. 
athiGhameelee Liners. & wks hoe ate: ‘See OR eae hicago 
Feniimbacketa Sommer tars ve shit ser cit. cca sults oca ek Peru, Ind 
GRE Gossoim Oe nitiaes OO, serra actaciotee ects. scr gested Coshocton, O. 
Rorcelampenameling A Sst menene teins. nce weseinie ten. Chicago. 
Pyrex Sales Division, Corning Glass Wks......... Corning, N. Y. 
R 
Ramaude Compbes By sans cee nidciiess 442+» «)eriden) Conn. 
RedmonmivyenGnssonus: 6 Comme Gey acct as afar. cence Peru, Ind. 
INGmall At (GGL and Bene ho Bere econ Tete eee Chicago: 
Republicnstampine) & Hnameline Co: .....6.....4-....-. Chicago. 
[Rac iHavesmiitonetal, ARE, TID NI hoes claeine cre Ae aisle Same aeaeee Muncie, Ind. 
Riviere Brass & Bronze Co. ..... Sn OSS cer CCS New York 
Rockford Peerless Furniture Co. ............ ae in a Rockord 
Iowa NIB. Cros 2.0 oA GOO Rote earn ea ae ane ae Rome 
Rosalie taGlassm Com Sa.sin ae ase setae Paes bile cares New York 
RGvalmMictaleN LT os @Ot ce each ren ta carne aiess id caninsien a> Chicago: 
Si 
SalitanveRenniveratOteCO: seeeicccii acts s+ +> Fond du Lac, Wis. 
Da NOM Clinam COMM erty © at. conte eta. as cu declare: Sebring, O. 
Schilesingcmmvitm Neat cro hides cee. bcce me tan New York 
SGhaudmictinekramie! GON ssciaekiasn eet sce eee Detroit, Mich, 
Sicbarny TPodisiay Co). b poceeoeoaddbe ne Asoc Onn Beror one sretre O) 
SenecakGlassnCommaeeest. sclivdewsoietrcns.. Morgantown, W. Va. 
Sherwood Bros. ...... maf oriyoteny etaeal chat exe Pate New Brighton, Pa. 
SUMP Somme COmmelsewis stdin J. ccltos sees os cates cee Chicago: 
Suite Mle ta leAets1 GG co sopcee Oe ceo bao) tue siete c ctere Buffalo, N. Y. 
Suplmeuillipnse @hina Cos caswsadecsas e. sts: East Liverpool, O. 
Siudlemeanotortapiines GON va. 44-lee ce eee ence. Chicago 
Steuben Sales Divn., Corning Glass Wks........ Corning, N. Y. 
Dlemeumilcn Pottery, GO) ise. cs ctilaaide ies ce ess Steubenville, O. 
Symi, PEvall lal. (Cad Coy =a a hac Reon 1b GRO Ene eee New York 
Susduebannam CutuGlass) Gow. scneaseeic ses det Columbia, Pa. 
di . 
AEG “iaaltins (Cloy Sern teed oe SIGCE ae bo Soe eee ena ere Chicago: 
(UhompsonpeottenvyacOn) GaGs mos.seeecicee cs ae East Liverpool, O. 
TN iikGieae eS ame eR er teh Sitio sel cieve are alkts ochertidinscaeittar sages Chicago 
APipRclin Whigs. Nieaise (ele on oewmogooneas cimsen COnUe « New York 
U 
WHER otenye Gomece wanes ceca .- 4 par as oes tis sees ae Evansville, Ind. 
W 
Wiel Sal Teme Glnirie ge OMe ere cercfe ste te) a olay el olar once vehenereaste Wellsville, O. 
MWiEStR GEES OTIS HE EON Rawr. a facials casein ade uees Jeannette, Pa. 
Z . 
Zanesyilles Stoneware, COy (isu cos Waele yw elcietelvteyere eeres Zanesville, O- 
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EXHIBIT 


OF 


GLASS, POTTERY, LAMPS AND HOUSEFURNISHINGS 
FEB. 5th to 17th, 1923—-CONGRESS HOTEL 


Three hundred good lines occupying seven floors of the famous Congress Hotel. Buyers 


—make your plans now to come! Look over the lines shown below. 


memo book the ones you wish to see. ve 
tween February 5th and 17th, 1923, to be spent at the Second Chicago Exhibit. 


Jot down in your 


Then set aside three or more consecutive days be- 


Do it 


now, before the selling rush of the Holidays forces you into an inadequate stock buying 


program for 1923. 
be on display: 


Together with many others to be added later, the following lines will 


List of Exhibitors—1923 Exhibit Glass, Pottery, Lamps and Housefurnishings. 


Adler Mfg. Co., Brooklyn, N. Y. 

Advance Wood Turning Co., Chicago, Ill. 

Aluminum Cooking Utensil Co., 
ton, Pa. 

Aluminum Products Co., 

Aluminum Clay Products Co., 
Ohio. 

American Woodenware Co., Manistee, 

Art Industries, Inc., New York, INS EX 

Art Lighting Fixture Studios, 


LaGrange, Ill. 


Mich. 


Basket Importing Co., New York, N. Y. 
Beaver Valley Glass Co., Rochester, Pa. 
Bellaire Hnamel Co., Bellaire, Ohio. 
3enjamin & Leipzig, New York, INP ke 
Berghoff Importing Co., Chicago, Ill. 


Bing & Co., Ferd., New York, N. Y. 
Borgfeldt & Co., Geo., New York, N. Y. 
Borin Mfg. Co., Chicago, Ill. 

Bowman Co., Geo. H., Cleveland, Ohio. 


Brown-Reddrop, Cleveland, Ohio. 
Brush-MeCoy Pottery Co., Zanesville, 
3ryce Bros. Co., Mt. Pleasant, Pa. 
Buckeye Aluminum Co., Wooster, Ohio. 


Ohio. 


Canonsburg, Pa. 
Carrollton, Ohio. 


Canonsburg Pottery Co., 
Carrollton Pottery Co., 
Cassidy Co., Inc., New York, N. Y. 
Central Cut Glass Co., Chicago, Ill. 
Central Glass Works, Wheeling, W. 
Chicago Lamp & Fixture Works, Chi 


Continental Silver Co., New York, N. Y. 
Corning Glass Works, "Corning, Ny Ss 
Crockery and Glass Journal, New York, 
Crooksville China Co3 Chicago, Ill. 
Crystalart Studios, New York, INE A 


Daison Mfg. Co., 
Diamond Glassware Co., 


Chicago, Ill. 
Indiana, Pa. 


East Liverpool Potteries Co., 
Ohio. 

Bbeling & Reuss, Philadelphia, Pa. 

Farber Bros., New York, N. Y. 

Finn, J. B., Chicago, Ill. 

Fostoria Glass Co., Chicago, Il. 


Friedman, Jos., Metalware, New York, N. Y. 


Pry, (Hc: 


Gould & Co., L., Chicago, T11. 
Graham & Zenger, New York, N. Y. 


Glass Co., Rochester, Pa. 


Hamilton Ross Shade Factories, 
Hazel-Atlas Glass Co., Wheeling, W. Va. 
Helm & Soukup, Chicago, Ill. 

Hesse, Michel, St. Louis, Mo. 

Hocking Glass Co., Lancaster, Ohio. 
Hodges & Co., Wm., Philadelphia, Pa. 


Manufacturers! For sixteen page prospectus giving full information re- 
garding the Exhibit, write to Ira A. Jones, Secretary, Glass, Pottery, 
Lamps and Housefurnishings Association, 9 North Wabash Avenue, 


Chicago. 


New Kensing- 


Zanesville, 


Buffalo, N. Y. 


ro}, Ll: 
Colonial Lamp & Fixture Works, Chic ago, Til. 


ING aX: 


East Liverpool, 


Chieago, Ill. 


Hopewell China Corporation, 
Housefurnshings Journal, 


Illinois Pure Aluminum Co., 
Illinois Specialty Co., 
Imperial Glass Co., 
Indiana Aluminum Ware Co., 
Indiana Glass Co., 
Iroquois China Co., Syracuse, 


Jeannette Glass Co., 
Follansbee, W. Va. 


Jetferson Co., 


Jennings Bros. 


Jones Co., Ira 


I: *& 'O- 'Co., 


Kamenstein, M., 
Frank M., 
Soy, 
Kelly & Reasner, 
Kewaskum Aluminum Co., 
Geo., 
& Wax Co., 
Marcus S. 
Koscherak Bros., 


Katz & Co., 
Kee & Co., 


Kindt & Co., 
Knapp Candle 
Kopf, 


Lacey, M. J., 


MeAnulty Co., 
Mckee Glass Co., 


Maibrunn Co., 
Manning, 


Markman, F. 


Marks, M. M., 
Martin’s Mercantile Co., 
Maryland Glass Co., 
Massillon Aluminum Co., 
COR. Be 


Meder, 


Jefferson, 
Land-Dilks Co., 
Lazarus & Rosenfeld, New 
Leyse Aluminum Co., Kewaunee, 
Lippincott Glass Co., Alexandria, 


Bowman & Co., 
Marion Glass Mfg. Co., 
K., Chicago, Il. 


Hopewell, Ohio. 


Chicago, Ill 


Lemont, Ill. 
Tuscola, Il. 
Bellaire, Ohio. 
Elkhart, Ind. 
Ind. 

NAY. 


Dunkirk, 


Jeannette, Pa. 


Mfg. Co., Bridgeport, Conn. 
A., Chicago, Ill. 


New York, N. Y. 


Brooklyn, N. Y. 

New York, N. Y. 

New York, NX, 

Chicago, Ill. 
Kewaskum, 

New York, EN a 

Syracuse, N. Y. 

Chicago, Til. 

New York, N. Y. 


Wis. 


Wis. 

Ind. 
York, N. Y. 
Wis. 
Ind. 


Richmond, 


The, Chicago, Ill. 
Jeannette, Pa. 


The, New York, N. Y. 
Chicago, Ill. 
Marion, Ohio. 
Chicago, Il. 

Chicago, Il. 
Cumberland, Md. 
Massillon, Ohio. 
Chicago, Ill. 


Metal Arts Studios, Chicago, Ill. 


Minnemeyer, W. 
Moe- Bridges Co., 
Mound City Glass Co., 
Gis New York, N. 

Art Studios, Chicago, Ill. 
Munising Woodenware Co., 
Mutual China Co., 


Mueller, 
Mulvaney 


Wm. 


National China Co., 
National Pottery Co., 


Milwaukee, Wis. 
Lumberport, W. Va. 
Xe 


Piqua, Ohio. 
Indianapolis, Ind. 


Salineyille, Ohio. 
Roseville, Ohio. 


Newark Art Lamp Mfg. Co., Newark, N. J. 


Newton & Associates, Earl W., 
Earl W. 
Wm. 
Northwood Co., 


Newton Co., 
Noe & Son, 


Chicago, Til. 
Bowling Green, Ohio. 
Ras ‘New York, IN, ©, 
ist, Wheeling, W. Va. 


Ohio Pottery Co., Zanesville, Ohio. 
Osborne Art Studios, Chicago, Ill. 
Owen, W. C., Chicago, Il. 


Paden City Pottery Co., Paden City, W. Va. 
Patrick, T. H., Chicago, Ill 

Peru Basket Co., Peru, Ind. 

Pope-Cosser China Co., Coshocton, Ohio. 
Porcelain Enameling Assn., Chicago, Il. 


Pyrex Sales Div., Corning Glass Works, 
Corning, N. Y. 

Rainaud Co., H. E., Meriden, pone 

Redmon, W. C., Sons & Co., Peru, Ind. 


Regal Art Co., Chicago, Il. 
Republic Stamping & Enameling Co., Chicago, 
no lil 
Rutherford, R. Milt., 
Riviere Brass & Bronze Co., 
Rockford Peerless Furniture Co., 


RT. 
tome Mfg. Co., Rome, N. Y. 
Royal Art Glass Co., New York, N. Y. 
Royal Metal Mfg. Co., Chieago, Ill. 


Muncie, Ind. 
New York, N. Y. 
Rockford, 


Sanitary Refrigerator Co., Fond du _ Lae, 
Wis. 

Saquoit Toilet Paper Co., Utica, N. Y. 

Saxon China Co., Sebring, Ohio. 

Schlesinger, M., Inc., New York, N. Y. 

Schlueter Mfg. Co., St. Louis, Mo. 

Schmidt Co., Hugo W., Detroit, Mich. 

Schneider, J. A., Buffalo, N. Y. 

Sebring Pottery Co., Sebring, Ohio. 

Seneca Glass Co., Morgantown, W. Va. 

Sherwood Bros., New Brighton, Pa. 

Simpson & Co., Lewis H., Chicago, Il. 

Smith Metal Arts Co., Buffalo, N. Y¥. 

Smith-Phillips China Co., Bast Liverpool, 
Ohio. 

Stadler Photographing Co., 

Steuben Sales Diy., Corning 
Corning, N. 

Steubenville Pottery Co., Steubenville, Ohio. 

Straub & Co., Paul A., New York, 

Susquehanna Cut Glass Co.; Columbia, Pa. 


Chicago, Ill. 
Glass Works, 


Taiyo Trading Co., Chicago, Il. 

Thompson Pottery Co., C. C., East Liverpool, 
Ohio. 

Tinker, F. B., Chicago, Il. 

Turchin Mfg. Novelty Co., New York, N. Y. 


Uhl Pottery Co., Evansville, Ind. 


Venon, J. H., Inc., New York, N. Y. 
Wellsville China Co., Wellsville, Ohio. 
West & Sons, Geo. R., Jeannette, Pa. 
West Bend Aluminum Co., West Bend, Wis. 


Ohio. 


Zanesville, 


Zanesville Stoneware Co., 


ORE interest is being manifested in the holiday 
MA lines, on the part of the public, and conse- 
quently the retail stores are reporting better 
as during the last few weeks. The opening of toy de- 


aments in most of the big stores on last Saturday, 
atrally brought a flood of women and children shop- 
e into the loop district. In the absence of plentiful 
urlies of domestic dinnerware, the foreign goods are 
eiving an unusually large amount of display space 


ag. in windows and on counters in the various stores. 


hicago’s new illuminating glass factory, operated by 
ni Inland Glass Co., will be ready for production early 
e year. Work is being rushed to bring the factory to 
o pletion at Clearing Industrial District, Chicago, where 
rge tract of land has been secured by the company. 
‘I; section is located just outside of the southwestern 
fT -s of the City of Chicago. The company incorporated 
er the laws of Delaware and has a paid up capital 
f/3750,000. President J. B. Weaver, formerly vice- 
rident of the Pullman Co., is in charge of manufac- 
wag. Other officers are E. M. Stevens, vice-president, 
onerly with the Street Lighting Equipment Co.; H. P. 
Vaers, secretary-treasurer; Fred W. Stewart, formerly 
vi! the Phoenix Glass Co., plant manager, and Ernest 
Fogel, also formerly with the Phoenix Glass Co., 
u rintendent. 

ie buildings which are of the latest design and con- 
tietion will include a main building 475 ft. x 190 ft. 
n smaller buildings for storage, warehousing and ship- 
it) purposes. 

irnaces, lehrs, etc., are being constructed by the H. L. 
Jim Company of Pittsburgh and will be of the most 
ncern type, the entire plant equipment, machinery, etc., 
ejesenting the latest developments in the manufacture 
f lassware, labor saving devices of all kinds are being 
n¢lled and the plant when completed will embody the 
m: modern methods known in the manufacture of 
la i. 


— 


ie Feingarten Art Co., formerly located at Bay City, 
Mi1., manufacturers of candle sticks, and objects of art, 
la moved their factory and offices to Chicago, and are 
located at 420 S. Dearborn Street. 


r. Stetson, head of the Stetson China Co., returned 
hicago this week from East Liverpool, reporting no 
hége in the pottery strike situation. 


°o 


jam” Natkin, buyer for “The Fair,” who will be- 
Ol associated with Mandel Brothers next year, re- 


THE CHICAGO MARKET a1 


J. H. SmytHe. REPRESENTATIVE 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


turned this week from the East where he has been pur- 
chasing fresh stocks for “ The Fair.” Mr. Natkin has 
been asked by the owners of the store to pick the buyer 
who will succeed him as head of the crockery, glass and 
and lamp departments. 


Dr. Carl Smith, head of an up-to-the-minute crockery 
and glassware establishment at El] Paso, Texas, was in 
Chicago during the past week on a buying trip. 


Charles H. Blumenauer, president of the Jefferson 
Glass Co., Follansbee, W. Va., spent some time during 
the past week in the Chicago office of his company in 
the State-Lake Building. 


Frank B. Kurtz, manufacturers’ agent, representing the 
N. O. Cederborg Co., returned to his Chicago office on 
Monday of last week after a selling trip through Iowa. 


Among the buyers in the Chicago market during the 
past week were: E. Reichart of the M. L. Parker Co., 
Davenport, Ia.; M. Kaufman of the Z. L. White Co., 
Columbus, O.; Mr. Palmer of the Omaha Crockery Co., 
Omaha, Nebr.; William Theophile of Jas. Spiess Co., 
Elgin, Ill.; Leo Arnstein of Ed. Schuster Co., Milwaukee ; 
W. A. French of W. A. French Co., Minneapolis; An- 
drew Moser of the Boston Store, Milwaukee, and M. 
Deisel of the M. Deisel Co., Elkhart, Ind. 


The new building of the M. L. Parker Co., Davenport, 
is expected to be ready by the first of February. This 
will give the company one of the biggest department 
stores in Iowa, according to FE. Reichart, buyer, in Chi- 
cago last week. 

D. Saunders Co., for many years a factor in the Chi- 
cago glassware trade, but inactive during the past year, 
has returned to the trade, with Elmer Saunders in charge 
of the business. The company will represent the Wheel- 
ing Decorating Co., and the Cataract-Sharpe Mfg. Co. 
Display will be maintained in room 201 Shops Building. 


The midwestern representation of the Roseville Pot- 
tery Co., will undergo some changes the first of the com- 
ing year. Mr. John Kennedy, who has been covering the 
northwest, working out of Milwaukee, will take on the 
territory formerly covered by Mr. Clements, sales man- 
ager of the company, in addition to his present territory. 
This will bring Mr. Kennedy into the Chicago and middle 
western territory. Mr. Clements will continue to direct 
the sales of the company, returning to the main office for 
this purpose, 
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THE PALMER HOUSE 


invites you to inspect 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicol, Mgr. 


the following lines. 


ECVE ome O fa 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MONONGAH GLASS CO, 
CO-OPERATIVE FLINT GLass Co, 
THb DUNCAN & MILLER GLASS Co. 


November 23, - 


ar, 


SERVE 


G 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS’& TOYS 


Q 
iets) 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave. 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
ILLINOIS 


CHICAGO 


(4 — 4 ms 


THE SHOPS BUILDINC 


17 N. Wabash Ave. 
Buyers are urged to inspect these lin 


HELM & SOUKUP 
Factory Representatives. Importe 
and Domestic Table and Illumina! 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co 
Eagle Mfg. Co.; Indiana Glass Co 
Lippincott Glass Co.; N. Nortl 
wood Co.; Mound City Glass Co 
D. C. Jenkins Glass Co., and Ge| 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sale 
Copper and nickel plated war 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sel 
ing dinnerware, glassware, lamf 
willow-ware, nickel, copper al 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Ci 
Fenton Art Glass Co., Huntingt 
Tumbler Co., New Martinsvil 
Glass Mfg. Co., and H. R. Wy! 
China Co. 

Note—Concerns wishing to _ secu 

space in this building for display pt 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS ac 
GIFT SHOP & ART GOODS-DOLLS' & TOYS ~ 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
T, Renshaw, Chicago Representative 


JR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETH SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


| 
| 


1E LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunpbs 
1319 Michigan Ave. 


| DARRAH & CONWAY 


CUT GLASS CO. 
@N. Michigan Ave., Chicago 
aght cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


Vile in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


\Je are prepared to make immediate 
shipments. 
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IS<AGO 


READY TO 


COVERS Boe 


CHICAGO Gra A Jones @, 


thes f/ 
9 \North J Wabash Avenuc 
Bt Chicago 
Visit the s 
REPRESENTING 
2nd Annual Exhibit Pope-Gosser China Co. 
Seneca Glass Co. 
of Susquehanna Cut Glass Co. 
Zz The H. E. Rainaud Lamp Co. 
GLASS, POTTERY Shepherd Co. 
= Wood-Art Co. 
LAMPS AND Evanridge Pottery 
HOUSEFURNISHINGS 
at the 
Feb Cy Ne 1923 and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 


2s 71: ( 7 “e 
More than 300 lines were SANG WIbEE arch t 


on exhibit last year and 
over 1500 buyers were in 
attendance. An event no 
buyer can afford to miss. 


TO LET 
Why not Move In? 


Rent at Pre-War Level 


JOYCE ART STUDIO 


Finest encrusted gold china work, Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 


5006 WASHINGTON BLVD. 
IA GLAS ; TOLPIN STUDIOS 
BOSTOR 5 CO FINEST DECORATED CHINA 
Chicago Display, 806-7-8 Masonic Specializing in gold encrusted dinner- 
Temple ware, Pompeian Lustre. and hand 
painted china for gift shops and depart- 
Flint Glassware, Harry G. Dalzell ment stores, 
Pressed and Blown Phone 3620 Roosevelt Road 


Etchings, Cuttings 
and Tetencent. : Central 3497. Phone Nevada 7046 


Thirty CROCKERY AND GLASS JOURNAL 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HELP WANTED 


W ANTED—Salesmen for 1923, having a thorough knowledge 

of the china and earthenware lines. Territory South, 
Southwest and East. Preference to those having an established 
trade. Salary and commission. In reply give full outline of re- 


ELL KNOWN FIRM of manufacturers agents needs a 

“live wire” salesman to cover Pennsylvania for them for 
the coming year. Man engaged must be experienced in both 
domestic and imported lines of china and glassware. Address 
Box 221, care CROCKERY AND GLAss JOURNAL, 


ANTED—Young man to call on local China Glassware 

Trade. One with experience preferred. Splendid open- 
ing for right party. Address Box 222, care CROCKERY AND GLASS 
JOURNAL. 


SITUATIONS WANTED 


AN of unusual experience in selling china, earthenware and 

hotelware ,established reputation as a producer, will con- 

sider proposition from first class house from January 1, 1923, to 

travel New York, Pennsylvania, the New England States, as well 

as Baltimore and Washington. Unquestionable references. Ad- 
dress Box 218, care Crockery & GLASs JOURNAL. 


GGRESSIVE YOUNG SALESMAN at present connected 
with New York office of well known glass manufacturer 
wishes to engage with a china or glassware house, as traveling 
representative or city salesman. Is open for engagement January 
1st. References as to ability and character. Address Box 220, 
care CROCKERY AND GLAss JOURNAL. 


Some Fine Numbers 
(Continued from page 21) 


have all the richness and depth of coloring of the finest 


hand painted ware treatments. Another distinctive dec- 
oration in the same line is a fleur de lis design in various 
shades of blue which shows up wonderfully well on the 
yellow lustre ground. The items include vases in a wide 
range of sizes, the larger ones being particularly attractive 
for lamp mounting, and jardiniers. While exhibiting the 
appearance of expensive wares this attractive line is very 


attractively priced. 


Buyers in New York 
(Continued from page 10) 
W. Oddie, china and housefurnishings, Griggs Co., Cleveland, 


Ohio, 4 West 22nd St. ; . ; 
G1 Crees. mdse. manager, La Salle & Koch, Toledo, Ohio, 225 


Fifth Ave., Retail Research. ? 
C. J. Robinson, china and glassware, Jordan Marsh Co., Boston, 


Mass., 432 Fourth Ave. 
Mrs. H. L. Boughton, general mdse., H. L. Boughton Store, 


Catskill, N. Y., Bristol. 
e Biachaean, dolls and toys, Buchanan & Brown, Lancaster, 


Pa., 366 Fifth Ave. (Allied Stores Co.). a 4 
C. G. Laucht, lamps, McCurdy Co., Rochester, N. Y., 1170 


Broadway (Morgan & Ahrens). 


Business Briefs 
The F. W. Woolworth Co. have secured a long term 
lease on the store occupied by McNair Co., Main Street, 
Helena, Mont., and plan to remodel the entire premises 
for a 5-and-io cent store, By a recent change in policy, 


November 23, 


the customary red front has been abandoned and the 
store front will be in California granite stone. 


Howard Lunn, formerly associated with Mele 
department store, Bangor, Me., has opened a house 
nishing store adjoining the David Anderson candy gs 
carrying a complete line of kitchen furnishings 
enameled wares. 


The M. L. Parker Co., Davenport, Ia., will notn 
into its new store now being constructed at Second 
Brady Streets until after the holidays. Accordin 
the announcement but five floors will be ready by Dec 
ber 1, hence the postponement until the new year, 


The United 1c to g9c Stores, operated by Mauric 
Creem, who operated three other stores in Lowell, M: 
Nashua, N. H., and Rumford, Me., is doubling his p 
ent floor space in the Lowell store, which will in fu 
be under the management of Walter Scott. 


Announcement is made of a change in managemen 
the Foster Merriam & Co. plant at Meriden, Conn., 
established in the furniture hardware line. Harol< 
Boardman and Nelson C. Johnson have been elected p 
ident and treasurer, taking the places of Reginald W. 3 
lard and John A. Ross. Mr. Boardman is a relativ¢ 
the late Albert Foster, who founded the business all 
eighty years ago, and Mr. Johnson has been withI 
company about twenty years. 


Hugh More, Newark, Ark., has opened a variety si 
in the new brick business block recently completed. 
Crossfield’s Variety Store, Murphysboro, IIL, i 
opened for business, specializing in 5-, 10- and 25-4 
goods, with a few higher. 


ee’ 


The Susanna Tapson Co., New York City, has 
incorporated to manufacture lamp shades. Caja 
$40,000; incorporators, S. Tapson, I. G, Doosevage mi 
A. J. Granick. Attorney, J. Bernstein, 233 Broaday 
New York City. 


The new McCrory 5- and 10-cent store recently opie 
on Fulton street, Brooklyn, N. Y., is reputed to beht 
largest five and ten in the world. J. Reinhardt | 


manager. 


The Sweeper Vac Appliance Co., Worcester, M38 
has been incorporated with a capital of $25,000 to m} 
facture and deal in household appliances. Incorporat 
Henry H. Wright, C. L. Wright, H. R. King and Wee 
Chandler, all of Worcester, Mass. 


Burl Grubb, Liberty, Ill., has purchased a half int 
in the new Campbell Variety Store. 
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| 
, GOOD many merchants appear in doubt as. to 
[ which is the best way to mark their goods.. Now 
_ ~ that prices are on the uptrend, a good many would 
ko raise their prices with the advances of manufac- 
irs and wholesalers. In theory this way of marking 
as would seem to automatically take care. of the 
sjead” between production and consumption figures. 
u here is a practical side to this question and without 
elng too deep in business economics, we may say that 
levractical side and the theoretical side do not agree. 
h is pretty well shown in the late period of inflation, 
retailers advanced prices as all producers did. At 
lisrying time, a good deal of advice was handed out to 
ie etailers—a generous measure coming from govern- 
el ulsources. This advice was to the effect that the re- 
il should be content with his regular profit on the 
ric paid for his goods, and not to seek to gain a specu- 
ty profit. 


Sr 


—~ 


4 )R some time the question was argued. But prices 
instead of going up, started to go down. Marking 
0 on replacement value took on a new aspect. Instead 
ing this practical and business base, it seemed more 
Est ble to base the retail profit on the cost of the goods. 
-£od many merchants who tried to follow this out, in 
l¢ nd were obliged to go back to the replacement 
‘sl. This experience in speculating in merchandise, 
eay demonstrated that the loss occasioned by attempt- 
J follow the market, was unavoidable. 


ow, if it is good business for a merchant to accept 
losses on a falling market, why is it not equally 
®0\dusiness for the merchant to profit by an advancing 
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MARKING GOODS AT REPLACEMENT OR COST—WHICH? 


SOT TTT LTT TERI LLTUTT LEGAL CUO LECT UCOHHI UU TOO UIE EL 


market? It is, but the bad effects of speculating in mer- 
chandise is not corrected by this double barrel method. 
The best answer to this speculation business is—don’t 
speculate but mark your goods at replacement value. 
The only sound business stand to take is to face every 
situation squarely. If the retailer decides to mark up 
his goods to replacement value, he should take the pub- 
lic into his confidence. Through his advertising, he should 
clearly present his case. This can be done if the explan- 
ation is well presented—truthfully and with sincerity. 
Otherwise, otherwise. 


ARKING goods at replacement value is the only 
good business method of figuring merchandising 
profits. By the continuous buying of goods at every 
step in price advancement—by speculating in merchan- 
dise, prices are quickly boosted. This was true of the 
period of inflation and it will always remain so. If a 
merchant is in business for a short time, this speculation 
business may be made profitable, like speculation in Wall 
Street, providing you win and not lose. But with large 
stocks on hand as the result of this speculative buying, 
it is pretty hard to unload, as a good many stores know 
to their loss who have tried it. Speculation does not pay 
in retail merchandising. The retailer who only takes a 
legitimate business risk profits best. A merchant gives 
service to the public for a fair profit. Speculation in 
merchandise boosts prices. Higher prices are not big 
sales builders and as the public buys freely only when 
prices are comparatively low, every merchant should be 
interested in trying to keep prices down. We believe this 
is an understandable answer to this important question 
and why you should mark goods at replacement value. 
Thiricen 


Buying Stock on the Budget Plan Has 
Many Good Points to Recommend It~ 


Modern Methods of Merchandising Under the Spur of Keen Competition, No Longer Maki 
Use of Extensive Broadcast Buying, but Show Trend Toward Placing Orders 
With Fewer Houses Than in Past, as Budget Plan Grows in Favor 


POVUVUUUNAUVOTUUNTLOOTUUAUONULGLUOTUCUALULHUUOTILOTOUOTCONTIONICONOOOUOYT UOTE 


are laid on certain fundamental principles and the 

corner stone of every retail enterprise is good buy- 
ing, close buying and buying stock which will afford the 
quickest turnover. To accomplish this, the budget plan 
of buying stock has many points to recommend it. It 
encompasses the sound principles of successful selling and 
as it is the neglect of these fundamentals which form one 
of the chief reasons why many fail to make an unquali- 
fied success of retail distribution, the suggestions which 
follow are certainly worth consideration. 

One of the outstanding mistakes many merchants with 
limited capital have made is that they buy from too many 
houses, says a well known merchandising manager. The 
result is that they have a variety of miscellaneous mer- 
chandise on hand, with no complete stocks of anything. 
This is largely the result of overbuying caused by the 
yielding of the retailer to the wiles of some glib salesman, 
who loads him up with merchandise that the salesman 
probably knows he cannot sell. 
this is often done, but in my experience I have come 
across retailers who did not even know the total of their 
purchases. This makes for a condition in which serious 


eas foundation stones of a successful store today 


You may “doubt that 


loss and even bankruptcy is a threatening factor. ‘The 
point for the retailer to bear in mind, it seems to me, is 
that he should confine his purchases to as few manufac- 
turers and wholesalers as possible, the higher grade they 
are the better. Then if anything goes wrong the mer- 
chant can depend on assistance to carry him through if his 
condition warrants. 

Another mistake many retailers make is the placing of 
all their merchandise when received on display imme- 
diately, instead of putting a part of it on display at once 
and using the balance as “ sweeteners’’ to add freshness 
to the stocks from time to time by filling in gaps where 
the original merchandise has been sold. You know 
even salesmen themselves get tired of looking at 
the same merchandise day in and day out, and there 
are mighty few of them who can stimulate interest after 
they have gotten tired of seeing the same stocks. This 
is an important psychological factor in connection with 
making a sale, for if the salesman shows lack of interest, 
how must the customer feel? Very often the customer 
comes in for a small article, and he cannot help but no- 
tice that the stocks never are varied or fresh and con- 
sequently he figures that store is no place for him to do 
his buying. 

In one instance that came under my influence I had 
the entire six display tables of dinnerware and fancy 
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lines, which constituted the store’s entire supply, place: 
back in the stock room and then had some clerk othe 
than the one who had done it before replace one-thiri 
of the amount back on the tables, and this was kept rotat 
ing frequently. The results were very good, and the ide 
was carried out in other articles, such as lamps and house 
wares, 

One of the best methods of keeping stocks lookin 
fresh, we have found, is the budget system of purchase 
We are advocating this to all the retailers we come int 
contact with, and through trade associations we hay 
many thousands of names of merchants on file. Th 
majority of these have supplemented this information t 
signed financial statements, which are often voluntari 
given. These statements indicate the condition of stoc 
and the exact status of the business at the moment. The 
together with a list of the sources from whom goods ai 
bought, give us a fairly clear idea as to the conduct of tl 
business and the character of the merchandise. 

When these reports are gone over and we find that tl 
buying seems to be ill-balanced and an unsystemat 
course is being followed, we communicate with the r 
tailer and suggest that the budget plan be used. Ini 
essence, this plan enables merchants to buy intelligent 
with a definite knowledge of their requirements, so as | 
prevent the accumulation of surplus stocks that w 
eventually comprise unsalable merchandise. 

Very often, under the more or less haphazard buyi 
of many retailers, new stocks are secured to “ sweeter 
the old stocks. The “ sweeteners” may sell, but the 0 
stocks stick and keep accumulating, and finally are di 
ficult to get rid of even at cost. But, under the budg 
system, wants are determined by the sales by mont} 


] 


during the previous season. 

The way the budget plan operates is simplicity itse- 
The total volume of merchandise purchased during t’ 
corresponding month of the previous year is taken ast 
basis. This total is divided up into the respective amour 
required for the major selling articles, comprising dint’ 
ware, lamps and housefurnishings and miscellaneous me 
chandise. The retailer will have to figure what percenta’ 
each of these items bears to the total, and then orc! 
accordingly, This can be done for each month in suce- 
sion, and its operation will enable the retailer to place 5 
orders sufficiently far in advance so that he will ec 
stantly keep getting merchandise that will keep his sto 
new and fresh. 

As an example of how the plan operates, I might i 


the actual budget of a large, well-known store of mc 
| 


| 
] 
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rate size in a mid-west city. On July last this concern ieand BR RES aon’: 681 = = = 
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rapped out its budget for the following six months, based Maatmer?romice :.... 1616 377 35 283 
n the previous year. It was determined that the total Quebec & Ontario ..... 19126 6,247 1,164 12214 
ike BoP ic! 7 Ae Pee peti bm eee Prairie sProvince ...... 3,310 1,530 3,118 1,954 
uinimum business to be expected for this period, based Oy iiccl Gi vnkon | + 040 350 6A 682 
n the similar one in the previous year was $84,000. Brite ONOuTaS eee es 5 106 a 28 15 
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Miquelon & St. Pierre ... 61 — 15 a 
_arious major articles of merchandise. Newfoundland & Lab. ... 236 65 149 54 
The point is also well taken that a retailer who does a pelpuda Mace par eae as i 3 51 38 
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_usiness of about $100,000 annually should never carry, Taster. ee Se 229 St p ae 
‘n the average, stocks worth over $25,000, Trinidad and Tob. ....... 596 = 26 75 
tere will follow: this ee SEA hey Other Brit. W. Indies .... 334 24 100 150 
retailers wi tg ow this method they wi nd they Cuba, Pee oe 21,119 107 4.810 379 
0 not have to offer sales at mark-downs, at least not poriniean ee = #50 = 58 ss 
nore than twice a year, instead: of every week, as some ick W Sica ecm AS — 3 o 
.o. Such sales of odds and ends have lost their at- LATE Queen Oe thi ates e238 467 58 192 253 
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; now aware that the merchandise that is offered is Bolivian we nite tree hrs: 807 — = = 
sually below par. I have known of instances where pian fh Te org aaa A £0/ ae ef ou 
uusiness actually dropped off during these sales. Bolombiaw et eo 9 cess; 3,312 — 285 323 
: : - ee : a ae IS CiaC Ole Been ee se En eel 2/1 — 631 82 
_ But the main point of the retailer to remember is that Bee Cuan ee 40 W4 136 118 
tocks must be kept fresh. This is the fundamental prin- Dintche Guiana ee = = ae 176 
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| Exports of Glassware 

JomEstic Exports FROM THE UNITED STATES BY COUN- 
! TRIES FOR AUGUST, 1922 

_ Exports of glassware for the month of September show 
decrease in value over the month of August, the de- 
vease in table glassware amounting to $214,883, while 
‘mps and illuminating glassware (excepting globes and 
fades) show an increase of $7,233. Figures for the 


onth by countries, excluding chemical glassware, fol- 
Ww: 


Lamps 

Table Table Lamp other 

glass- glassware chimney  illumi- 

ware cut or en- lantern nating 
plain graved globes glass 
ialy oo )lot 6p _- a a 
etherlands soos aa eee — = = 53 
ussia in Europe ........ 32 = = rar 
v0 23,407 2,028 34 1,454 
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Lasalle & Koch Have Model Gift Shop 
Considering the space it occupies, the gift shop 
department which has been recently opened on the sev- 


enth floor of the Lasalle & Koch Co., 


Toledo, O., 


is of 


more than usual interest. It adjoins the general offices, 
so customers coming to pay their bills are attracted by 
the beautiful display of china, art goods, fancy glass- 


ware, etc. 


The gift shop adjoins the art goods depart- 


ment and occupies a space of about 2,000 square feet, 
carpeted in taupe with circular tables and other fittings 
in dark mahogany. Every attractive aid to enable cus- 
tomers to select gifts is provided, and a special service 
feature of packing the gift to create the best impression 
is one of the novel and much apreciated aids. 
wrapped in tissue paper and tied with corn-color ribbon. 
This new department, which has been initiated by Alfred 
B. Koch, sets a new mark in gift shop departments. 


Gifts are 


IN TERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


West 23rd Street, is in the hands of a corps of 
workmen, 


Tw salesroom of Herbert & Neuwirth, Inc., 25 


undergoing extensive alterations in 
preparation for 1923 business. The capacity of the street 
floor salesroom is being greatly increased by the addition 
of a spacious balcony, extending over the rear of the 
room, which will give the concern the needed space, in 
which to show their greatly enlarged lamp line. In order 
to make room for the balcony it was necessary to raise 
the ceiling several feet. The concern has also doubled 
the capacity of their shade factory, which will enable them 
to cope more advantageously with their greatly increased 
business in this department. The changes mentioned will 
also give the firm the room to make a more attractive 
display of their pottery and glassware lines. 


Ernest Johnson of Johnson Bros., Ltd., the well known 
pottery manufacturing concern of England, who had been 
in this country since the first week in October, on a special 
business trip to confer with Geo. B. Jones, American man- 
ager for the firm, sailed for home aboard the Mauretania 
on Tuesday, together with Mrs. Johnson, who accompan- 
ied him on the trip. While here Messrs, Johnson and 
Jones made a trip west, visiting the principal points 
through this territory as far as Omaha. The former also 
visited the Canadian trade while here with George Hig- 
ginson, assistant to Mr. Jones at the firm’s New York 
office. This was Mr. Johnson’s first trip to America in 
a number of years and he said that he had thoroughly 
enjoyed meeting his friends here, many of whom were 
warm friends of his father before him. 


Charles A. Postley & Son are already preparing for a 
very active year in 1923, by leasing an additional room 
adjoining their present salesroom on the fourth floor of 
the Bartholdi Building, 2 East 23rd St. 


J. E. Lewis, formerly housefurnishing buyer for Car- 
son, Pirie & Scott, Chicago, and later Chicago representa- 
tive for the John Bing Co., has been engaged as manager 
of the housefurnishings department of Mandel Bros., of 
the above city. Mr. Lewis is a very capable buyer and his 
choice for this position would seem to be a wise selection 
on the part of the firm. 


C. L. Weddle, of the New York office of the Fostoria 
Glass Co., is rejoicing at the arrival of a fine bouncing 
boy at his home in Brooklyn last week. 


Walter B. Kerr, president of the Iroquois China Co., 
Syracuse, N. Y., spent the greater part of this week in 
New York, primarily to take up special matters pertain- 
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ing to the local market with the factory’s New Yi 
representative, D. King Irwin. The latter is also p 
paring to spend the week end on a visit to the plant. 


W. S. George, head of the W. S. George Pottery (. 
East Palestine, O., and Willard C. George and Art) 
Shaw, President and Secretary respectively of the C; 
onsburg Pottery Co., Canonsburg, Pa., were visitors} 
New York the latter part of last week, conferring wi 
their New York representative, H. Benedikt. 


Harold F. Norton who has been connected with | 
New York office of the Libbey Glass Mfg. Co. as ass} 
ant salesman to local manager Kenneth P. Lockitt, 1] 
join the sales staff of the well known importer, Edw: 
B. Dickinson, Inc., on December Ist. 


Eugene Fondeville, of A. J. Fondeville & Co., sa‘ 
last Saturday aboard the Majestic for a short visit to) 
factories in France and England that are represented) 
his firm in this country 


Some of the older members of the trade will be1 
terested in hearing of Wm. H. Arnold, who was ) 
many years connected with Frank Haviland as salesnr 
Mr. Arnold is now engaged in the occupation of chic: 
farming and the raising of produce at his farma 
Patchogue, L. I., which he purchased last September. I 
has been exceedingly successful in his venture, and sy 
next to selling china it is the most congenial work hea 
ever done. It might also be mentioned in conjunc) 
with the above, that he also owns the Socony gaso1 
station at Merrick Road and West Main St., Patchoyt 


William J. Mooney, who has been assistant buyet 
Lee Moses, with Frederick Loeser & Co., Brooklyn, 
the past vear, has been engaged in the same capacity? 
Abraham & Straus, as assistant to Langley Hawthorn! 
assumes his position with the latter firm on December. 


Buyers in New York 


NOVEMBER 23, 1922. 


L. Goldenberg, mdse. manager, Goldenberg Bros., a 
Mad., Martinique, 
. Benzow, toys, Wm. Hengerer & Co., Buffalo, N. vi 
West 39th Street. 
J. Levan, housefurnishings and toys, Weber Dept. Storesi0 
Chicago, Ill., McAlpin. 
J. Harris, china, Kaufman Dept. Store, Pittsburgh, Pa., 2% 
Broadway (M. A. McNulta.) : | 
W. W. Taylor, housefurnishings, D. M. Read Co., Bridgot 
Conn., 404 4th Avenue, care D, G. Alliance. | 
Mr i Tapp, general mdse., J. L. Tapp Co., Columbia, S. Cm 
perial. 


} 


| 
; { 
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John Nixon Killed by Train 


Trade Shocked at News of Death of Veteran Glass 
Man. Was Injured Six Years Ago on Same Tracks 


' 
; 


SLASHED from one to another, as if by wireless, 
the news of the death of John Nixon, for many 
years New York manager for the Fostoria Glass 
9 Moundsville, W. Va., spread throughout the local 
a: with such lightning-like rapidity, that it was not 
o. than an hour after the sad accident, which caused 
s eath at the railroad station, at East Orange, N. J., 
si\Thursday morning, that every one apparently had 
al of it. But it seemed almost unbelievable that it 
wil be true. 
Is wide circle of friends were shocked and deeply 
i;ed beyond words; in 
few men in the trade 
1. gone to the Great 
eynd, whose passing has 
more generally 
o ned than Mr. Nixon’s. 
ewas the very essence 
1 that was kind, sym- 
ittic and generous and 
righ a life that had for 
s otto the Golden Rule, 
» .d endeared himself to 
tt young and old. He 
asme of the founders of 
e ‘ottery, Glass & Brass 
almen’s Association and 
id lways been one of the 
‘g.ization’s most ardent 
iporters. Untiring at all 
mas he was in any 
on connected with its ac- 
vi:s, he will indeed be 
id) missed. He was in- 
reed in anything per- 
ing to the advancement 
fe trade, in fact, he 
aslevoted to any cause 


rod. John Nixon 


C the morning he was 

lk, he was waiting for the 8:36 train for New York, 
idvith a score of others, crossed the track to board 
oithe north, or wrong side, which seems to have been 
réilar custom with commuters at this station, in order 
)a nid the crowds that boarded the cars from the station 
de Apparently Mr. Nixon did not realize that the 
ai was so close to him and was struck in the back and 
iecilmost instantly. A singular coincidence was that 
© is struck by a train at this station six years ago, 
nd cireumsctances that were almost the same, except 
©\s coming home from New York. At that time he 
céed with being badly bruised and having one of his 
ngs cut off. 


Mr. Nixon was born at Longton, Staffordshire, Eng- 
land, on January 3rd, 1851. He came to Canada in the 
early eighties where he gained his first experience as a 
salesman, with a Montreal jobbing house. He often re- 
lated to his friends how he used to travel in a sleigh in 
those days, with his trunks loaded on the back. After 
a short time in Canada, he came to New York where he 
engaged with the old firm of Thompson & Lyons, whole- 
salers and importers of china at 60 Barclay Street, where 
he remained for about four years. Joseph Hurd, now 
with the Wm. S. Pitcairn Corp., was also connected with 
the same concern at the 
time and it was there that a 
friendship. was cemented 
between him and Mr. 
Nixon, that lasted through- 
out the many succeeding 
years. 

From this connection, 
Mr. Nixon next became a 
manufacturers’ agent in 
1888 at 96 Church Street, 
where he represented the 
Fostoria Glass Co. and a 
dinnerware factory. <A 
few years later he removed 
to 66 West Broadway, at 
which time he discontinued 
his line of china and _ be- 
came the New York repre- 
sentative for the Fostoria 
Glass Co. exclusively. 

He made friends readily 
in the trade and soon estab- 
lished himself as one of the 
leading figures among the 
glass factory representa- 
He re- 


mained at the same address 


tives in the city. 


on West Broadway until 
about four years ago when the Fostoria salesroom was 
removed to 141 Fifth Avenue, where it has since been 
located. A side light on the simplicity of the character 
of Mr. Nixon, which was one of his great charms, may 
be seen in an incident in connection with his removal up- 
town, to much finer quarters. Here he had a private 
office furnished in a style befitting the new salesroom,, 
but Mr. Nixon never felt quite at home in it and pre- 
ferred his old roll top desk in the outside office, where 
he could see and talk to everybody that came in. 
Mr. Nixon was married in 1887 and his wife died in 
1912, since when he had maintained the family home at 
(Continued on page 19) 
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TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


WHAT THE POTTERIES ARE DOING 


OFFICE M. K. ZIMERMAN. REPRESENTATIVE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


————— eee 
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OMPARED with previous shipping records at this 
2 season of the year, this pottery district is forward- 

ing a very small amount of dinnerware, and the 
situation is all due to the strike in the generalware branch 
of the industry. True, an occasional car is being packed, 
and a cask or two-here and there or a barrel here and 
there, but when former records are compared with the 
present situation, a woeful picture is presented. 

When will the generalware potteries resume? The 
query is being asked by all interested in the trade, from 
the buyer, jobber, agency man down to some of the work- 
ers. Be it said at this writing, no one knows. 


Many letters of inquiry are being received by the man- 
ufacturers here seeking information as to the probable 
time when production will be resumed. At the same time, 
the manufacturers are receiving orders for shipment 
“when can.” Some unfilled orders have been cancelled, 
but others have been received from the same houses to 
take their place. 
the manufacturers, but when production will be resumed, 
and shipments started, none can tell just now. 


There are many orders on the files of 


“We can handle a whole lot of business,’”’ declares 
Fred Eardley, of the Eardley Photographic Co., which 
concern handles over 75 per cent of the photographic 
work for the potteries in this district. When the strike 
became operative, the commercial photographic business 
was “shot.” Clay salesmen say the same thing, so far 
as the generalware potteries are concerned, and the coop- 
ers have mighty little business on hand. 

From Falls Creek, Pa., comes the report that the Jack- 
son China Co., is in active production. The company has 
established a number of distributing agencies through- 
out the country. 


Cecil E. Taylor, eastern salesman for the Taylor, Smith 
& Taylor Co., is spending a season at the factory office. 


Samuel J. Natkin, buyer of dinnerware for the Fair, 
Chicago, has returned there from a hurried visit to the 
local market. 


Strike Situation Continues Unchanged 
There has been absolutely no change in the strike in the 
generalware industry since the first fortnight of the 
strike, Oct. 1. In the sanitary branch of the industry, 
there has been some “kicking over the traces’’ as one 
worker has put it, some sanitary potters at Chillicothe, O. 


and Lambertville, N. J., “ dropping out ” of the National 
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Brotherhood of Operative Potters and accepting work 
wages offered by the manufacturers. | 

Nothing of the kind has been made a matter of reco 
in the generalware industry. Salaried employes of sor 
of the generalware potteries in this district are packi 
those shipments now going forward. | 

No suggestions have been advanced by the Labor Co: 
mittee of the United States Potters’ Association to t 
Executive Committee of the National Brotherhood ; 
Operative Potters that discussions over the wage sc; 
resume. Although there have been some street rum 
to this effect, it is but to recall that W. E. Wells, cha. 
man of the Labor Committee of the Potters’ Associati 
is now at Pinehurst, N. C., taking part in the Carol; 
match tournament, and that no meeting of the Lah 
Committee has been held. 

At this writing, it is about a “100 to 1 shot”’ that ¢ 
generalware parities will not resume operations dur; 
1922. There may be over -night changes in the situati) 
as is likely to occur in all big issues, but as this is beg 
written, clouds are still observed in the generalware f: 
tery sky. 

Conversations with pottery w biker s bring out the vir 
that “ because of the advance in living costs, we'll sth 
out for our increase of seven per cent.” And then {i 
statement comes from one of the employers: “ Wl 
wages in other industries have been advanced, it i 
matter of record, that these industries reduced wa‘ 
when the pottery workers even in 1921 were receivé 
top-notch wages. Cuts in wages in other industries w* 
rather deep during 1920 and 1921, and now that the 
industries are advancing wages, the advances do » 
bring ae wage scale up to the peak paid in the party 
industry.’ 

Here the views of both sides are presented. 

Information has been received by local pottery mat 
facturers that a new system of chain department ste 
is to be started by the Holzworth Co., which has bit 
incorporated under Delaware laws with a capital stk 
of $10,000,000. Merchandise selling from five cent: 
$1 will be featured. Seventeen stores will be opened) 
the new company very soon, it is said. Edward C. Hz 
worth, president and general manager of the new ‘ 
poration, was formerly vice president and general ni 
ager of Steel’s Department Stores Inc. Offices hvé 
been established in the White Building, Buffalo, N. ¥| 

Bureau of Standards Report on Tests 

Concerning the investigations of specimens of Amt 
can china bodies, the Bureau of Standards at wo" 
ton has issued the following bulletin: 
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'“The testing of specimens of vitreous china bodies 
lade and fired in the feactories has been completed. 
ecimens for the determination of porosity, transverse 
‘rength, compressive strength, and resistance to impact 
wwe been made from 11 commercial bodies fired at cones 
| 8, 10, 12, and 14. With the exception of the compres- 


on test, all of this work has been completed. 


John Nixon Killed 
(Continued from page 17) 
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3 Beech Street, East Orange, N. J., where his children 
ved with him. 

He is survived by two daughters, A. Kathleen and 
irah A., and two sons, John H. and George E. 

»The funeral which was held at his late home last Sat- 
‘day afternoon at 3:30, was attended by an unusually 
rge delegation of his friends in the trade, which ex- 
‘essed more forcibly than words how generally be- 
ved he was by his associates in the business. 

)Among those present were: C. B. Roe, vice-president 
id general manager, and A. C. Scroggins, secretary and 
easurer, of the Fostoria Glass Co., C. L. Weddle and 
iss Adele Sondergeld, assistants to Mr. Nixon at the 
meern’s New York office, and Joseph Tompkinson, 
anager of the company’s Philadelphia office. Other 
izmbers of the trade who attended were: John Plum- 
get))). K. Wilson, C. T. Woolley, Chas. Hass, E. Tor- 
Iting, J. J. Hines, John Leyland, Jos. Tharaud, Jos. F. 
(Gorman, J. Meredeth Miller, Howard R. Handy, 
(arence Young, A. H. Hays, Harry Seixas, L. D. Seixas, 
\m. S. Pitcairn, Gilbert Pitcairn, Geo. Mackey, Henry 
litte, Harry Merrielees, A. G. Menzies, Fred Jones, 
\. S. Creveling Wm. S. Anthes, Wm. Dougherty, A. P. 
Iyctor, Geo Lobsitz, Chas Weidemann, C. H. Taylor, 
\m. Albert, Jos. Hurd, Oscar Koppel, Wm. L. Ray, 
\. Q. Wilcox, D. King Irwin, John Davison, Walter 
a G. McCartney, Lee Schoenthal, H. L. Bunker, 
fees sherman, L. S, Owen, L. S. Hinman, 
I W. Hammond, H. P. Muirheid, W. E. Doctor, W. 
I we, Miss Jeanette Ward and F. Calvin Demarest. 
‘nterment was made Sunday in the family plot at 
Fagston, Ontario, Canada. 


(Immediately upon receiving word of the death of Mr. 
)xon, L. S. Owen, Secretary of the Salesmen’s Associa- 
tn, called a special meeting of the Board of Manage- 
int for Friday noon for the purpose of taking appro- 
Hate action, This meeting was not only attended by the 
tard, but many others as well. 
Besides the president of the Association, Lee Schoen- 
ti, who presided, there were Vice-President E. W. 
mmond, L. D. Seixas, who had served side by side 
wh Mr. Nixon on the Board of Management since the 
®anization was founded, and Geo. Hamilton, treasurer, 
“o had also spent many years on the board with him. 
Tere were also present W. E. Doctor, W. Q. Wilcox, 
King Irwin, W. S. Anthes, Wm. S Pitcairn, Julius 
senfeld, H. R. Handy, Justin Tharaud, J. Meredith 


Ect 


Miller, Fernand Desmaison, Fred Brey, Joseph Hurd, E 
Torlotting and F. Calvin Demarest. 


Mr. Schoenthal, in calling the meeting to order, spoke 
most feelingly of the sad incident that was responsible 
for calling the members together and paid high tribute 
to Mr. Nixon’s great loyalty to the organization. He said 


that while he had not known Mr. Nixon for the extendec 
period that some of the others had, he felt that none coul« 


l 
l 


have known him better, and said that his devotion to the 


association had been a source of inspiration to him, anc 
his one regret was that he could not have ended his tern 
as president with John Nixon a member of the board. 


I 


cl 


Mr. Schoenthal then called upon L. D. Seixas and Jos. 
Hurd, both of whom had known Mr. Nixon for over 
forty years. Then Wm. S. Pitcairn, J. Meredith Miller, 


D. King Irwin, E. W. Hammond. Geo. Hamilton, E. Tor 


lotting, Fred-Brey, W. E. Doctor, L. S. Owen, Wm. S. 
Anthes, W. Q. Wilcox, Howard R. Handy and F. Calvin 


Demarest; in fact before the meeting had ended every 
one present had spoken of the high esteem in which he had 
held Mr, Nixon and of how much his friendship had 
meant to him. A more touching tribute could not be paid 


than was expressed by this little gathering. Some ex 


pressed themselves in more eloquent terms than others, 


but all were equally sincere and heartfelt. 


A motion was made to draw up a resolution on the 
death of Mr, Nixon, to be spread upon the minutes of the 
meeting and a copy sent to the family of the deceased. 
Wm. S. Pitcairn, H. R. Handy and L. D. Seixas were 


(Continued on page 30) 
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Japanese 
Importations 


CUPS and SAUCERS 


PCC ALTE 


DINNERWARE 
FANCY LINES 
BRONZES 
LAMPS and SHADES 
NOVELTIES 


For Immediate Delivery 


New York Representatives 


H. R. WYLLIE CHINA CO. 


Domestic Dinnerware 


Taiyo Trading Co. 
101 Fifth Ave., New York 
TAIYO TRADING CO., Ltd. 


79 Wellington St., W. 
TORONTO, CANADA 


325 W. Madison Street 
CHICAGO 


TT STAT TST EOOU CLE LROOI PUTMAN TOO OOOO THT 


eT 


ss 


LLL LLL LLL LLL LULL OLLLLOUOM MMMM 


Twenty CROCKERY AND GLASS JOURNAL November 30, 1922 


NN 


SALESLADIES and SALESMEN 
WANTED 


We want Salesladies and Salesmen in every territory, and in every store 
throughout the entire U. S. 


OUR LINES EMBRACE 
Blown (Lead) Glassware Plate Etching’s 


Plain and Optic Pen 
Light Cutting’s Coin Gold Decorations 
Needle Etching’s Lustre (Iridescent) Decorations 
DINNERWARE 


Genuine China Translucent 


HARD PORCELAIN 


The two (2) Products will be supplied with beautiful decorations as well as white. 


HOTEL WARE 


Vitrified China and Hard Porcelain 
14 Thick and 14 Thick Under-Glaze and Over-Glaze 
; White and Decorated 


SILVERWARE 


Bread Trays 
Fruit Comports 


vuvnucguenesgarue gece NAA 


Fi Candlestick 
" Sheffeld” Cat ery, = DUTCH™ Vases = 
Finish Baskets 


Flower Bowls 
** Vases 


VANUUSA VOUT aunaneeneuNeeN nN NLAnNETN 
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We Feature : 
“SPECIAL SALES’? MERCHANDISE 
As Well As Staples 


H. A. MARSHALL, Inc. 


200 FIFTH AVE. NEW YORK CITY 


HIMALAYA 
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Wiese another week, the holiday rush, so far 


as the glass manufacturers are concerned, will 
be a matter of history and then attention will be 
rected to the shipping of merchandise for January and 
ebruary sales. Since August last, there has been a 
zady increase in factory production of all utility lines. 
ae demand for the novelty and specialty lines has been 
ceptionally active, and some factories rather early in 
‘e season refused business for current delivery on nov- 
Ly offerings. Staple lines have been in good demand 
roughout the last quarter, while blown and stemware 
ls been holding its own, as the manufacturers antici- 
ited. The glass business was slow at the beginning of 
je year, but it is closing the year in a period of activity. 


The tendency of the market seems to be toward higher 
lvels on some items, and as this situation has been made 
lown to the trade, there has been more or less future 
iquirements anticipated. This refers in the main to the 
ire popular priced staple items, and the intent of the 
uunufacturers to get away from the old rule of selling 
ses “ stuff’ below the market. There has always been 
dot of buying of special sales merchandise during the 
_nuary Exposition period, and at special prices, but it 
Iw seems as if the manufacturers, while willing to ac- 
(ot orders for merchandise for special sales, do not pro- 
se to sell such stocks below cost. 

IC. V. Hornsleth, of Stockholm, Sweden, spent some 
tie in the offices of the Eagle Glass & Mfg. Co., Wells- 
Lrg, W. Va., late last week. 


Although the holiday season is advanced, the demand 
f} electric portables is exceptionally active. The various 
[nts of the Pittsburgh Lamp, Brass & Glass Co., work- 
i; on these lines are working full time, and new business 
iin daily receipt. This company is also having a rather 
Song call for its Junior floor lamps, the demand exceed- 
i its business in this line for the 1921 season. A num- 
L- of initial shipments have been disposed of, and re- 
fit orders for portables from this factory are being 
Vrked through. 


Salesmen for the United States Glass Co., have re- 
tned from their late fall trips, and will not likely make 
€ ended journeys again until after the close of the Jan- 
uy buying season. Short trips, of course, may be made 
i the meantime. 


it is likely that the United States Glass Co. will place 


i eral novelties in colored glass on the market in Jan- 
vy. The first samples of these have been under in- 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


W HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE. 
COMES PRACTICAL 
MERCHANDISE OF 


PERMANENT BEAUTY 
| 


spection in the local sales offices, and it is quite likely that 
they will be adopted as a part of the line. 


Because of the fact that the Westmoreland Specialty 
Co., Grapeville, Pa., has taken additional display space 
at the Ft. Pitt Hotel for its January display, the trade can 
look for a “show” quite superior to that maintained in 
the Assembly room last season. The new lines for 1923 
are now being assembled. The several hundred-odd bar- 
rels containing the items for this display will be trucked 
from the factory to Pittsburgh. 


Repairs are now being made to the plant of the Bellaire, 
O., Bottle Co’s. plant, caused by the bursting of a tank 
of molten glass recently. Damage to the plant and tank 
has been estimated at $5,000. 


The usual quarterly dividend of $1.75 per share has 
been declared by the board of directors of the Kaufmann 
Department Stores, Inc., which will be paid Jan. 2 to 
stock of record as of Dec. 30. There has been a steady 
increase in sales in the china and glass department of this 
store, which is under the charge of J. H. Harris, both 
quarterly and monthly records of 1922 exceeding those 
of 1921. 

Through the Franklin Service Corporation of Buffalo, 
N. Y., Lorch Bros. Co., operating department stores on 
the Southside this city, New Kensington, Pa., and Frank- 
lin, Pa., is now placing a new stock issue on the market, 
the proceeds to be used for expansion. Additional stores 
are proposed for Eastern Ohio and Western Pennsyl- 
vania. House-furnishing, china and glass departments 
wil be featured as is in all other stores of the company. 
The firm has been in business here 30 years. 


According to plans considered at a recent reorgani- 
zation meeting of the stockholders of the Modern Glass 
Co., at Toledo, it has been proposed that the company 
manufacture lighting bulbs when the factory resumed 
operation. 

The former plant of the Crystal Glass Co., located at 
Ft. Smith, Ark., has been taken over by the Zenor Bottle 
Co., and according to President C. P. Zenor, production 
will begin at once. 


Louis P. Mauger, of Massillon, O., has formed a com- 
pany and has acquired title to the plant of the St. Albans 
Glass Co., near Charleston, W. Va., for the purpose of 
beginning production of containers. 


Twenty-one 


Twenty-two CROCKERY AND GLASS JOURNAL 


November 30, 


» 


TTTUONUONOUHPUTUITUONUOUOOUUOITOTUCUUUCUOOOIULTIDUOUUUOOOITILULUUUUOOUOOOTUUUUUNOOOUOOUOTTIIELOCOUOOOTIOI UT TLOOSUOLUTTULUIDELOTTOGITATTUIINTCCEEOLIPLLLLTCCOOUULLLLLLLCOCLL LULL PALO 


it] 


TTT MULL OCLC PRT MMMM Tee 


UDLAUAU NUTELLA 


MADE IN JAPAN 


For The Fall Season 


E are displaying a more ex- 
tensive variety of “the ever 


popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
“complete: 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We suggest, 
therefore, an early call. 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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A local union of glass workers in Bellaire, O,, 
passed a resolution favoring the modification of the 1 
stead act, to permit the sale of light wines and } 
Members of this local union make bottles. 


New Association Formed to Boost Pittsbu 
Show 


The new Association formed to promote increased 
tivity at the forthcoming Glass and Pottery Exposit 
is about ready to broadcast throughout the United St 
and Canada the necessity of the trade visiting the P 
burgh and East Liverpool market. By this plan, a gre 
interest will be developed in the Exposition, and the 
increasing the number of visiting buyers and dealers. 
has been admitted right along that the “ old crowd” 
visit the market, but the efforts of the Association wi 
directed to enlisting others to come to the market. © 
is a matter of education for buyers and dealers hanc 
such lines as are displayed in Pittsburgh during Jam 
to come to the market,” one officer of the Associatior 
it. “ While it is a good thing to place orders during 
Exposition, we want the dealers to come in and ins 
the lines and see just what the market offers. It willr 
new business for both buyer and seller.” 


} 
Business Briefs | 
Maxwell Weinstein, toy manufacturer, has purch: 
at auction for $50,000, the entire plant of the Inte 
tonal Wood & Paper Products Corp., located at 117) 
verton Road, Baltimore, Md. | 
Abe and Hymen Miller have opened “ The Japi 
Art Store” at 24 West Trade Street, Charlotte, N. ( 
complete line of china, and art goods are stocked 4 
specialty will be made of hand-painted Japanese ‘| 
and gift goods. . 


The Western China Works, Aurora, Ill., has bee 
corporated to deal in china, pottery, ete. Incorpor' 
Edw. E. Schock, W. E. Bonbow, Eric C. mi 
correspondent, E. O. Zeling, 666 Prairie Avenue, '! 
nellyn, Ill. 


| 
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At the County Fair, held in Pinehurst, N. C., rect 
was a community exhibition at which a good exhit 
of household pottery was a feature. | 


Lawrence Bringham, son of W. A. Bringham, hel 
the China Store, Bloomington, Il, and a brother of J 
Bringham, connected with the Chicago office of the* 
toria Glass Co., was accidently killed in Chattar? 
Tenn., recently, when an elevator in the hotel whe 
was stopping, started unexpectedly and caught hit 
tween the door and the wall above. 


Baugh & Garner, Lexington, Ky., have formally 01 
their new four story building with a full line of Iu 
furnishings on display. 


By 
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fF ILVERWARE seems to be featured in the local 
\ window displays this week. Most of the exhibits 
~ show table silver, together with a few art objects or 
sware. Jordan Marsh & Co’s. window is tastefully 
rnged with silver plaques, tea and coffee sets and per- 
ytors. In another window of this concern, there is 
vvn fruit baskets and bowls with the Acme Art Fruit, 
i art objects and pictures. The R. H, White Co., de- 
9 one window to these departments. They are handi- 
ved however, in their display, for lack of window 
xe. Bigelow, Kennard & Co., show in one of their 
ppinent windows a table set with Bohemian glassware 
}njunction with silverware. R. H. Stearns show a 
ulber of art objects and The Shepard Stores specialize 
}|assware for the week. Not a few are showing dis- 
nly Thanksgiving decorations, with the ‘“ National 
i ” featured in some manner. The Jones, McDuffee 
a Stratton Co., have a colorful window in which is 
«na line of platters which every housewife knows is 
ssciated with the great day. Among other things the 
ns, McDuffee & Stratton Corp. exhibit includes French 
ahenware, Guerin service plates, Lenox teas and serv- 
elates, and Royal Worcester and Cauldon China. 


] A. Wellington, of the Mitchell Woodbury Co., who 
ned fr moa two month’s trip through the west last 
e, left again Sunday for a trip through New York 
te. 

“.e Atlantic City board walk in miniature opened Fri- 
ayat Mechanics building for a two weeks exhibition 
it a number of representatives of the crockery and 
al trades represented. Jordan Marsh & Co, have an 
“Init and Bigelow, Kennard & Co., both showing lamps, 
Wand glass. A number of local gift shops also have 
a and vie with one another and the down-town stores 
reir share of the holiday business. Mrs. Edna Clark’s 
1d of New Bedford has an interesting showing of glass, 
etry and china. The House of Mercy has fancy china 
1d ntiques, The Carry on Club, chinaware and antiques ; 
a hters of the Revolution, decorative china; Animal 
e1e League, the same; Francis E Willard Settlement 
LO) e, glass, china and novelties; Mrs. Jessie P. Lyman, 
laachusetts League of Women Voters, Brittany china 
nd3eatrice Barrington, pottery. With the exception of 
fly recognized business houses the exhibits all have 
m of the 500 women representing the Massachusetts 
€41e of Women Voters as patronesses. In some of the 
as) the name of the patroness is supposed to sell the 
99; but it comes back to the Boston market to a great 
Xt, for much of the merchandise is purchased from 
osm dealers. 


BOSTON NEWS NOTES 


R. B. Hemenway, Representative 


BOSTON OFFICE 
98 
MAY STREET 
NEEDHAM 
MASSACHUSETTS 


The observer thinks this is a kind of a “ mussy ” market 
if one can forgive the similie. Some buyers are making 
purchases for spring on foreign goods, others are afraid 
to buy domestic pottery for fear the strike may last awhile 
longer, others are placing orders for early delivery or as 
soon as the potters go back to work; still others are plac- 
ing good orders for American goods, under a hunch that 
pottery is going to cost more later. Then comes the news 
of two big cancellations, due to the fact that goods can- 
not be delivered in time for the holiday trade. In one in- 
stance, a greater part of the goods is enroute by freight, 
a condition specified by the merchandise man. Then 
comes a telegram, “ ship our order immediately by express: 
or cancel.” With no more goods in stock and the freight 
shipment tied up by an embargo, it looks as if someone 
was going to lose a commission. The popular sentiment 
seems to be, however, that now is just as good a time as 
any to place an order for standard goods or replacements, 
but rumor has it that several manufacturers are going to 
spring something on the trade “ right after Christmas.” 
One hard boiled buyer says, “ All right, let ’em come. If 
they are any good we'll buy ’em.” 
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HERE IT Is! 


We know you want our in- 
dividual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria service 
but perhaps you did not know 
where to buy them. We will 
fill your orders direct, and 
without delay. 


We guarantee these bowls as represented 


Write for Catalog and Prices 


The Sanitary Sugar Bowl Co. 


Successors to Schoenheit & Pierce 


Manufacturers 


6230 Penn Ave., Pittsburgh, U. S. A. 
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‘  Paperwhite Narcissus Bulbs 
i! Fine Item For Holiday Trade 


Per 1000 Bulbs $25.00 F. O. B. New York 
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Novelties of Beauty from Many Shops 


| in Fascination Lane 


_ Page of Selected Items Gleaned from Many Dependable Sources and Representative of the 
| Best Offerings of Master Craftsmen in Art and Gift Goods Which Will Attract 
Your Trade and Persuade Them to Buy 


By Beatrice MILLER WISNER 


AUUUUUVUUVUUTRRULTTTTHUTRETTTTTRTTOTETOCTCTOT TULL EUCCL LU 


lassware and Porcelain Gift Shops Sales 
| Beacon 


It has been proven by the most successful gift shops 
at fine glassware and dainty porcelain are the most 
»pular lines to feature. There is such a constant change 
ing offered in the manufacture of glassware and 
»rcelain, that it gives the mistress of the shop an oppor- 
unity to please the most discriminating tastes. The 
(lors of American glass have been brought to absolute 
jrfection. Take, for instance, the amber color. This 
‘most rivals in color the imported glass, the same is 
jie of the blue and amethyst. Of course, Venetian 
ass will ever hold the admiration, as its transparent 
lauty is incomparable. Some of the Venetian glass- 
‘ire this season far surpasses in daintiness, color and 
agile make-up anything seen of its kind in this coun- 
i before. Bohemian glass, though different in beauty, 
(lor and design, is destined to always find a place in 
t> hall of fame of artistic wares. A selected assortment 
( porcelain—birds, figures, vases and baskets—together 
\th fine glassware, either domestic or imported, will 
Ive a magnet for the wary shopper. Put your best 
secimens of porcelain and glassware in the foreground 
th a goodly supply of attractive baskets as a back- 
bd and watch the result. Arrangement and taste 
iithe selection of glassware, porcelain and baskets will 
tke your gift shop the center of attraction and the 
Ses-word will pass on to the madding crowd. 


| 

| Boudoir Sets of Elegance 

A most practical and attractive gift, harmonizing with 
t: dainty coloring of dressing room furnishings, is the 
Uusual boudoir set herewith illustrated, manufactured 
bt the Vacuum Specialty Co., Meriden, Conn., Manning- 
Ewman & Co., owners and 
Se distributors. These artis- 
t boudoir sets come in rose, 
thogany, turquoise and 
Cp canary and ivory fin- 
ies, with glass and tray in 
ihe sizes. For a dainty 
jiversary gift combining 
aes’: with beauty they 
@: a distinctive token. For 
no. rooms, nursery, den 
library they are equally appropriate. The ‘“Hotakold” 
Hoducts keep hot liquids hot 24 hours and cold liquids 


cold 48 to 72 hours, and keep ice cream frozen 18 hours. 
These desirable utilities have a special appeal in ice 
cream or food jars with wide mouth opening. The above 
concern is also offering a full line of pint and quart 
bottles, jugs, carafes, etc., in nickel plate, enameled and 
decorated. In travel, far afield, picnics or in the home 
the “Hotakold” specialties have supplied every need in 
usefulness and emergency, retaining liquids or foods 
“at any hour—in any way, hot or cold—night or day.” 


Novelty in Sweet Grass Baskets 


Practical and desirable tokens in sweet grass baskets 
are compelling interest and admiration. Many varities 
are displayed at the Bush Terminal Building, in the art 
and gift section, 130 West Forty-second Street. The 
illustration pictured gives an idea of a very odd basket 
in melon shape, with 
easy carrying han- 
dle, strongly bound 
with green splint. 
These baskets are the 
product of the St. 
Regis Indian Trading 
Company, all hand- 
made by the Cana- 
dian Indians. The 
collection includes sewing baskets, silk lined or unlined, 
closed baskets with ring handle, large sewing baskets with 
all the small accessories, which can be bought separately, 
knitting baskets and shopping baskets very attractively 


decorated with straw flowers on the body of the basket. 
Gift shops are realizing the selling possibilities of hand- 
made grass baskets and are devoting much space to the 
display. Small birch bark and wooden canoes add to the 
extensive variety of other items in the collection. Many 
unique and interesting novelties have found their way 
to the United States fashioned by the dexterous hand 
of America’s aborigines. In weaving and intricate de- 
sign, employing a variety of colors, the Indians have ex- 
celled and still hold to their primitive art in combining 
effective motifs. The very delicate odor diffused from 
the sweet grass baskets makes them a welcome gift for 
mouchoir, or the little niceties of feminine attire. They 
are much used for shower and birthday remembrances 
or for favors at bridge parties. 
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VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED 


AL (a. 


4%| HOTELS - HOSPITALS 
e CLUBS CAFETERIAS 
dy RAILROADS - STEAMSHIPS 


RESTAURANTS 


THE MAYER CHINA CO. 
—_ BEAVER FALLS, PA. /. 


ACS: 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 


We import direct 
and have a complete 
stock at pre-war 
prices of the famous 
gold medallion and 
Blue and White 
Canton, 

Write for Price List 
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Gold Medallion Dinnerware 


7-9 Mott St. Chinatown New York 
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OBITUARY 


Edward Butler 

Word of the sudden death last Friday, November 24th 
from myocarditis, of Edward Butler, for so many year 
a prominent figure in the New York trade and well know 
by the older members of the china and glassware busi 
ness throughout the country, will be received by his many 
friends with sincere regret. He was the son of Edwar 
Butler, who was before him identified with the trade it 
the importing business for many years, having opened th 
first office here for Johnson Bros., England, with whon 
he was associated for a number of years afterward 
Following in the footsteps of his father, Mr. Butler be 
came connected with David Felter, in the office of th 
Crockery Association, now known as the Crockery Boar 
of Trade. He traveled for Edward Boote for a numbe 
of years, leaving the concern in the early nineties. H 
was also associated in the same capacity with Maddoel 


& Miller for a short while. About 1900 he entered busi 


Edward Butler 


ness for himself as American representative for the lin 
of Booth’s, Ltd., and Foley china, during which time © 
had associated with him as salesmen W. T. Darden ai 
the late “Sam” Arnold. He was then located oy| 
Noakes’ restaurant on Park Place. His last connie 
with the trade was in 1914 and 1915, with Fondeville, 
Van Iderstein (now A. J. Fondeville & Co.). He th 
retired from the trade, going into the boat broker: 
business in Brooklyn. About two years ago he went 
Albany, N. Y., where he and his son conducted a plan: 
mill, a business in which he was engaged at the time | 
his death. He was 62 years of age and leaves a wid 
and one son. The funeral service was held in the cha 
in Greenwood Cemetery, Brooklyn, on Monday. 


Business Briefs 

Syed Hossein, for three years secretary to the Pers! 
Ambassador at Washington, has opened the “ Shi 
Shop” at 37-Boerum Ave., Flushing, N. Y. Mri 
sein plans to cater to those who appreciate the higl 
quality of art and gift goods. 


ware are in demand this Fall, and the Christmas 

shoppers are turning away from the cheap and 
um-priced lines, asking the clerks to show them 
iething better.”” At least, that has been the experi- 
‘of a number of the larger stores in Chicago during 
ast week. One department alone reported sales of 
dinner sets averaging $1,000 each. The situation has 
ed the buyers to some extent, for no one store can 
' heavy stocks of their highest priced lines. Some 
‘s have predicted that all of their higher priced 
; will be cleaned out this year far ahead of their 
am priced lines, judging from the early Holiday 
g. 


[os priced dinnersets and expensive table glass- 


—— eee 


y»ckery, glassware and housefurnishings men in the 
igo market will remember Elwood Tibbets, who 
d as stock boy at Marshall Field’s and worked his 
\ap in the store until Mandel Bros. gave him a posi- 
is glassware buyer. Later he was manager of the 
nent store for Loren Miller & Co. on the North Side. 

rhe left Loren Miller & Co. he went to Sioux Falls. 
lf this to refresh your memory of Elwood, and to 
cup to the announcement that he is now reputed 
bwell on his way to fortune, having discovered a new 
‘a lens which secures greater depth and detail in 
graphs. His discovery and invention will probably 
witionize photography and large sums have already 
vffered for the rights. 


tha 


(—. om 


A J. Hoffman, housefurnishings buyer for Mandel 
jers, has resigned, effective January 1. It has been 
‘ed that Ed Lewis, recently with John Bing & Co. 
e the successor, but this report could not be con- 


iL 


+ regular meeting of the Glass, Pottery, Lamps and 
wfurnishings Association of Chicago was held on 
iday of last week at the Morrison Hotel. A num- 
( splendid reports were read by the chairman of the 
i(s committees. The rooms committee reported prog- 
1 allotting exhibit space to the applicants for the 
ary Show. The total number of rooms reserved 
je exhibit is nearing the 250 mark, with only fifty- 
poms still available. The entertainment committee 
ded that they had held a special session and many 
of entertainment had been discussed for giving the 
itlg buyers during the Chicago Exhibit the “time of 
itife.” The nature of the plans, however, the com- 
would not divulge, saying that they preferred to 
ll of these matters secret until definitely decided. 
ext regular meeting of the association to be held 


—_—* 
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J. H. SMytHe, REPRESENTATIVE 


CBICAGO OFFICE 


THE CHICAGO MARKET : 


STREET 


the first Thursday of December, will be conducted by the 
entertainment committee, acting upon a motion carried 
at the meeting last week. The coming meeting should 
be an interesting one and all members are urged to attend. 


The following have recently been admitted to the Chi- 
cago Association as regular members: J. R. Kittler, 2116 
Hudson Ave., Chicago, Jos. Landewitch of the Phillips 
Glass Co., Cincinnati, Albert Witz, Advanced Wood 
Turning Co., Chicago, O. H. Foss of the Buckeye Alum- 
inum Co., Wooster, O., Frank McElwain, Housefurnish- 
ing Journal, Chicago, and Otto Jaeger, Bonita Art Glass 
Co., Wheeling, W. Va. 


J. A. Jacobsen, Chicago representative for the Consoli- 
dated Lamp and Glass Co., with display in the shops 
building, is showing a new and attractive line of boudoir 
lamps with metal bases and glass shades, in a variety of 
colors, shapes and decorations. These lamps were made 
especially for the premium trade but would make good 
sellers in any lamp department. 


The Progressive China Decorating Co. has moved to 
new and larger quarters at 2617 W. Harrison Street 
where they will have increased facilities for their grow- 
ing business in decorating china. At the rear of their new 
plant, the company has the use of a railway switch, which 
will mean a saving of time, and less handling on their 
incoming shipments of china blanks. 


The Western China Works, Inc. received a state char- 
ter last week, the company being incorporated to decorate 
and deal in china, pottery and allied products. Offices and 
studios of the company are located at 9 Island Ave., Auro- 
ra, Hl. Lustre and hand painted creations will be a spe- 
cialty of the company. The incorporators are E. E. 
Schock, W. E. Bonbow and E. C. Zeling. 


Krafts Novelty Co, of Chicago has increased its capi- 
tal stock from $25,000 to $35,000. 


J. F. Dailey, senior merchandise manager of The Fair, 
has accepted the first vice-presidency of the Burgess-Nash 
department store in Omaha, in which the interests of L. 
C. Nash have just been purchased by the Woods Brothers 
of Linco!n, Neb. Mr. Daily who started with The Fair 
more than twenty years ago will leave for his new posi- 
tion on January 1. Mr, Daily started as a stock boy at the 
Fair and was later connected with the jewelry buying de- 
partment of Marshall Field & Co. He returned to The 
Fair in 1913. 
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EADY TO 


BUYERS OF 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


‘ Makers of Dinnerware 

| Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Bast 
Liverpool. Geo, W. McNicol, Mgr. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 


Representino 
MONONGAH GLASS CO, 
Co-OPERATIVE FLINT GLASS CO. 
THE DUNCAN & MILLER GLass Co. 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 
Dundee, Illinois 
Chicago display with 
Wisc; N 


17 No. Wabash Ave, 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


LAN 


SERVE 


<Q 


CHINA-GLASSWARE-LAMPS- Loan 
GIFT SHOP & ART GOODS-DOLLS*& 


TOYS © 


THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these line: 


HELM & SOUKUP 
Factory Representatives. Importer 
and Domestic Table and Illuminat: 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co. 
Eagle Mfg. Co.; Indiana Glass Co. 
Lippincott Glass Co.; ; N. North 
wood Co.; Mound City Glass Co. 
D. C. Jenkins Glass Co., and Gec 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sale: 
Copper and nickel plated war 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell 
ing dinnerware, glassware, lamp) 
willow-ware, nickel, copper an 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Cc 
Fenton Art Glass Co., Huntingtc 
Tumbler Co., New Martinsvil 
Glass Mfg. Co., and H. R. Wyll 
China Co. 

Note—Concerns wishing to secui 

space in this building for display pu 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHIN 
GIFT SHOP & ART GOODS: DOLLS* & TO 
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THE UNITED STATES | GJ; a) 
ot CHICAGO | a4 Jones Co, 
Room 409, 30 E. Randolph Street 0} r 
B. Sirenshaw, Ehicazo egracen tative North peg? Avenue 
es Visit the sees: 
DIRECT FROM OUR FACTORIES. ae REPRESENTING 
——— 2nd Annual Exhibit Pope-Gosser China Co. 
Seneca Glass Co. 
of Susquehanna Cut Glass Co. 
a The H. E. Rainaud Lamp Co. 
| GLASS, POTTERY | Shepherd Co. 
ra Wood-Art Co. 
rt LAMPS AND Evanridge Pottery 
(HE LIMOGES CHINA COMPANY HOUSEFURNISHINGS 
Represented in Chicago by } 
Joan G. Epmunps at the 
1319 Michigan Ave. BS H 
— - ¢ and Associates Announce 
Feb. 5-1 ie) 1923 the removal of their display room from 


the Heyworth Bldg. to larger quarters in 
THE BURLEY BLDG. 


More than 300 lines were SEN MW alee Aven Chess 


on exhibit last year and 
over 1500 buyers were in 


DARRAH & CONWAY attendance. An event no 
CUT GLASS CO. ; a. oe : 
_N. Michigan Ave., Chicago buyer can afford to miss. | 
Light cut stemware and tumblers. TO LET 
Room 1206 Towers Bldg. : - 
Telephone State, 7263 | JOYCE ART STUDIO Why not Move In? 
a ; vi Finest encrusted gold china work, Spe Rent at Pre-War Level 
cial lustre and gold band glassware. 
Original designs in floral decorations. 
Phone Austin 1500 
5006 WASHINGTON BLVD. 
| 
§ | 
hile j ’ he FOSTORIA GLASS ‘ TOLPIN STUDIOS 
mec eo, Vien ae FINEST DECORATED CHINA 
STETSON CHINA CO. Chicago Display, 806-7-8 Masonic Specializing in Slate ere DLLs cane 
: 1535-37 S. State Street Temple Piucediehiutor sift chopstandadcpart 
: Phone Calumet 0876 Flint Glassware, Harry G. Dalzet) ment stores, 
_ | We are prepared to make immediate ac cutive: Phone 3620 Roosevelt Road 


Shipments. and Iridescent. Central 3497. Phone Nevada 7046 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2. payable in advance. 


HELP WANTED 


ANTED-—Salesmen for 1923, having a thorough knowledge 

of the china and earthenware lines. Territory South, 

Southwest and East. Preference to those having an established 

trade. Salary and commission. In reply give full outline of re- 
cent experience. Fisher, Bruce & Co., Philadelphia, Pa. 


We to sell a general line of pressed pot 
glassware on commission basis in the Southern States. 
Co-Operative Flint Glass Co., Beaver Falls, Pa. 


RAVELING SALESMAN to cover entire New York State 

for well known factories. Must have cons derable experi- 
ence, knowledge of china and glassware lines and territory in 
question. Factory shipments only. Box 223, care CROCKERY AND 
GLAss JOURNAL, 


SITUATIONS WANTED 


AN of unusual experience in selling china, earthenware and 

hotelware ,established reputation as a producer, will con- 

sider proposition from first class house from January 1, 1923, to 

travel New York, Pennsylvania, the New England States, as well 

as Baltimore and Washington. Unquestionable references. Ad- 
dress Box 218, care Crockery & GLASS JOURNAL. 


John Nixon Killed 
(Continued from page 19) 
appointed as a committee to prepare the resolution, which 
is as follows: 

Resolution adopted at a Special Meeting of the Pot- 
tery, Glass & Brass Salesmen’s 
vember twenty-fourth, 1922. 

Whereas, Providence has called unto his father, John 
Nixon, our dear brother and fellow officer in the direc- 
torate of the Pottery, Glass & Brass Salesmen’s Associa- 
tion of America, and 


Association, Friday, No- 


Whereas, In his death the Association has sustained an 
irreparable loss, and its management and membership 
are deprived of their most wise and faithful counsellor, 
and 

Whereas, As a Charter Member of the Association, he 
has served continuously since 1895 as Treasurer, Presi- 
dent and Director, and during all these years gave his 
invaluable services to promote its highest interests, and 

Whereas, His associates will hold in affectionate re- 
membrance his generous and loyal co-operation in all 
that affected the Pottery, Glass & Brass Trades, and will 
long mourn the loss of his fine personality and gracious 
friendship; therefore it is 

Resolved, That this Association convey to his family 
the deep and sincere sorrow which pervades this meeting, 
and be it further 

Resolved, That the Secretary be directed to spread a 
copy of these resolutions on the Association records and 
have a copy thereof engrossed and presented to the 
family. 


Many telegrams of sympathy from friends in the trade 


who were unable to attend the funeral service were , 
ceived. Among them was one from a number of } 
Nixon’s old Canadian friends, received by Wm, S, P 
cairn, as follows: “ Deeply regret to learn of death 
our dear old friend. Please convey deepest sympathy 
fam ly.” (Signed) ; 


Neriicu & Co, 


Wma. P. Garvin 


H. E. PAtriaRcHE 
Wn. JUNOR 
Marc T, LESTER 


Cassipy’s, Lp. CLAPPERTON’S, Lt, 


Buyers in New York 
(Continued from page 16) | 


W. A. True, representing, Brown, Thompson & Co., Hs 
Conn., 240 Madison Avenue. 

D. Braunstein, mdse. manager, Kaufman Dept. Store, Pj 
burgh, Pa., 1261 ‘Broadway. | 


NOVEMBER 24, 1922 
W. B. Stanton, toys, housefurnishings and china, Stewar 
Co., Baltimore, Md., 225 Fifth Ave., Room 611. 
I. P. McCubb: n, mdse. manager, Bowman & Co., Hartish 
Pa., 105 Grand Street. (Jay Co.) Collingwood. 
A. Mendel, general mdse. mgr., Mendel’s Inc,. New Hai 
Conn., 1150 Broadway, Baer & Lilienthal. 
M. H. K. Malone, mdse. manager, L. S. Ayres & Co.,| 
dianapolis, Ind., Retail Research, 225 Fifth Ave. 

Miss H. L. Spinning, dolls, D. M. Read Co., Bridgeport, ci 
404 4th Ave., care D. G. Alliance. 

W. Gross, ‘china, William Gross & Co., San Francisco, Ci 
McAlpin. 


NOVEMBER 25, 1922 | 

W. W. Stanton, housefurnishing goods, Stewart & Co., a 
more, Md., 220 Fifth Ave., care F, Atkins. 

R. A. Sibley, representing Sibley, Lindsay & Curr Co., Roc) 

ter, N. Y., 432 Fourth Avenue. j 

E. ee Cassill, mdse, manager, L. S. Ayres & Co., Indianaj! 

Ind., 225 Fifth Ave. (Retail Research Assn.). 


NOVEMBER 27, 1922 

Mr. Putt, mdse. manager, J. L. Hudson Co., Detroit, }, 
225 Fifth Ave. (Retail Research). 

Mr. Margolis, holiday mdse, basement, L. S. Ayers & 
Indianapolis, Ind. , 225 Fifth Ave. (Retail Research). 

Miss M. Hirsch, representing S. Kann & Sons, W ashin) 
D. C., 432 Fourth Ave, Martinique. 

She McFarquhar, toys, S. Kann & Sons, Washington, D. c| 
Fourth Ave. 

E. Ratner, kitchen utensils, E. Ratner, San Francisco, ( 
Pennsylvania. 


NOVEMBER 28, 1922 f 
W. H. Cruikshank, mdse. manager, Reid & Hughes Co., j 
wich, Conn., 404 Fourth Ave. 
Ij, te Wiggin, toys, J. H. Wiggin, Troy, N. Y., Breslim } 
I. E. Fronani, china, glassware, and baskets, Woodwa 
Lathrope, Washington, D. C., 370 Seventh Ave., room 1701. 
H. Liebes, mdse. mgr., Christmas novelties, dolls and 
C. F. Hovey Co., Boston, Mass., 225 Fifth Ave. 
Gus M. Meis, holiday goods, Meis Bros., Danville, Il t 
West 32d St., A. Fantl. i 
nek O’Brien, housefurnishings, Cohen Co., Richmond,!i 
Mdse. Reporting Go: 237 Bast Z6the st ; ; 
J. L. Kobacher, housefurnishings, Kobacher Furnitures 
Toledo, Ohio, Pennsylvania. 


NOVEMBER 29, 1922 
W. A. True, representing Brown Thompson & Co., Hari! 
Conn., 240 Madison Ave. \4 
G. Lovelace & T. A. Lov elace, china and glassware, Lc 
Crockery Co., London, Ontario, Canada, Bristol. 
A. Harris, ‘mdse. manager, Mendel’s, New Haven, Conn.# 
Baer & Lilienthal, 1150 Broadway. 
J. Kohnfelder, housefurnishings, china and toys, Kaut™ 
& Baer, Pittsburgh, Pa., 404 Fourth Ave. 
F. H. Butterfoss, housefurnishings, Cleland & Simpson, = 
ton, Pa., 23 East 26th St., Mdse. Reporting Co. £ 
E. B. Wills on, Christmas novelties and toys, Willson-Chas’ 
St. Petersburg, Fla., Pennsylvania. 
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Chicago, IN, Trenton, N. 


New Orleans. La. 


Liquid Bright Gold 


Overglazee-Colors —Underglaze 


Liquid Lustre Colors—Oxides and 


POU ULELELLLLELLLLL LLL PEELE LC UC CO PO UO C GUC Se LLL LLLECLLLELLLLLOOMLEOLLLETUMLO MEO MNTU MONICA CLM L  e 


The Roessler & Hasslacher Chemical Company NEW york 


BRANCHES: 
Cleveland, VU. AS 


; Pittsburgh, Pa 


Boston, Mass. Philadelphia, Pa. 


Kansas City, Mo. 


CHEMICALS re 
Minerals and Oxides (M=38 


—for— 


San Francisco, Cal. 


bTTTTNUOTUNCUCO OOOO UTOUIOOT LUN OCMUOOI UOT UOTE OOM COUT COM COLON COO OO UUMEO OOO GOO CO ONT OCTT UP 


; . . “4 rT . 
Bodies for Decorating and Pottery, Glass, Enameled Ware. Tile, 
Coloring Clav Products 
“ac-Simile- of Label, America’s Leading Ceramic Material House ; 
*“MaDE IN AMERICA.’ HIGHEST GRADES. 
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Br yce Brothers Company 


MOUNT PLEASANT, PENNSYLVANIA 


| NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
Representative, Robert W. Corey 
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ane of the Patent Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper’ Caps 


ALSO CELLULOID DISCs. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples 


| Manufacturers of 


Blown Lead 


Glassware 
In Crystal and Colors 


TRAVELING REPRWSENTATIVES: 


W. H. Duval Myric W. Bryce Harry C. Smallwood 


F000 eee 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades. 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY : 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


| 
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; cho-Slovakia Earthenware Underselling 
| Domestic Wares 


arthenware cereal sets are being exported to the 
Ired States from Czecho-Slovakia at prices lower than 
redemanded for similar merchandise sold in home 
lacets, according to a finding of the Treasury Depart- 
1€. Complaint of this situation was made to the Gov- 
tient by the domestic manufacturers of these products, 
nesharge being made that the practice was working a 
aiship upon them. The action of the foreign sellers 
of tituted dumping, it was charged, and the complaint 
ra based on section 201 (A) of the Anti-dumping Act. 


‘tis action provides that whenever the Secretary of 
hefreasury, after such investigation as he deems neces- 
a1 finds that an industry in the United States is being 
likely to be injured, or is prevented from being estab- 
std, by reason of the importation into the United States 
ft} class or kind of foreign merchandise, and that 


SS 


merchandise of such class or kind is being sold or is 
likely to be sold in the United States or elsewhere at less 
than its fair value, then he shall make such finding public 
to the extent he may deem necessary, together with a 
description of the class or kind of merchandise to which 
it applies in such detail as may be necessary for the 
guidance of the appraising officers. 

The finding of the department in this case was an- 
nounced to-day by Assistant Secretary Clifford, in charge 
of customs matters, as follows: 

“ After due investigation I find that the industry of 
manufacturing earthenware cereal sets in the United 
States is being or likely to be injured or is prevented 
from being established by reason of the importation into 
the United States from Czecho-Slovakia of earthenware 
cereal sets, and that such merchandise is sold or is likely 
to be sold in the United States at less than its fair value.” 

The merchandise in question includes earthenware con- 


tainers for salt, spices, etc., used in the homes. 
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IMPORTERS 


FERDINAND BING & CO.’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Marbles and 
Lamps. 


Bronzes, 


- EDWARD BOOTE, 35-37 West 23d St. 


Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP. 
Representing F. Thomas-Marktred- 
witz and K. P. M., Waldenburg. 149 
Fifth Ave. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Ine., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTVO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


WAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 23d 
St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 23d 
St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

(;. E. MEISSNER, Importers and Com. 
mission Merchants, 108 East 16th St. 
Aluminum Cooking Utensils, House- 
furnishing Specialties, Dolls and Toys, 
Vacuum Bottles and Novelties. 

MOGI, MOMONOI & CO., 105-107 Eass 
l6th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 

MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 

LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 


Formerly M. Redon. 
ment. Agent. 


Tele- 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


King & Barrett, teapots; George 


Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. 
Gramercy 6626. 


Telephone, 


The Fifth Avenue 


33 3592 a3 tee 
ee ~ 


Uptown Headquarters 
for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WM. S. 


PITCAIRN CORPORATION. 


104 Fifth Ave. 


Grindiey, Doulton. Furnival. 


ROSENTHAL CHINA CORP. 


Representing Rosenthal Selb. Ploes- 
berg and Kronach. 149 Fifth Ave. 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office. 327 West Madison St. 


Special- 


B. TOMBY, Inc., 9 East 47th St., Repre. 
senting: 
Royai Berlin, Royal Dresden, Lorenz 
Hutschenreuther, Koenigszelt, Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150, 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


patterns. 


KENNARD L. WEDGWOOD, 255 Fifth 


dAve., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429, 


DOMESTIC GLASSW ARE 


BONITA ART CO., Cox & Company, 
Representatives, 120 Fifth Ave. 

“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 
CAMBRIDGE (0O.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. _ 


Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., Fredk. © 


Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 
FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 
Pressed and blown glassware. 
Nixon, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware. glass specialties 
LANCASTER (0.) GLASS CO., Fred 
Skelton, Representative, 200 Fifth Ave. 
Pressed ware, lamps, tumblers and 
novelties. 
UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT. 
ING GLASSW ARE 


ARMOR BRONZE CO., Factory, Gar- 


John 


wood, N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized lamps. 


lighting fixtures, art objects, hook- 
ends, etc. 
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THE MARKET PROSPECT 
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| 
: USINESS enters the remaining month of the year 
with the usual seasonal shift from wholesale dis- 
tribution to retail distribution. With buying stim- 
lad by favorable weather and the urgent need of 
hstmas purchasing, the customary holiday buying is 
under way. While it is, of course, as yet too early to 
tapt to gauge the volume of retail sales this season, 
l€: are many indications that may be taken to forecast 
nch better month than last year. As business is slack- 
2 p in the primary markets, a good many comments are 
eal in the trade, that buyers, now that holiday orders 
‘€retty well cleaned up, are not showing much interest 
| {ods for spring delivery. But this fact is not surpris- 
gneither is it a diverse factor in forecasting a steadily 
‘cing period of business activity for next spring. And 
ive believe is so, because the inventory period is near- 
ignd there is the usual cautiousness apparent to meet 
vitory with the minimum stock on hand. 
7INERALLY speaking, conditions are not very favor- 
—able this year for carrying over much of a surplus. 
v( while many merchants believe that prices are headed 
© rise, they do not feel justified in accumulating mer- 
‘aise above reasonable requirements. In fact, the 
té trade is pretty well established on the basis of 
li turnovers. Merchants want to keep their invested 
eliandise capital as liquid as possible and this pru- 
‘m: in buying is encouraged a great deal by the loaning 
Stations, who are not favorably inclined to advance 
ory for transactions which do not promise a quick 
mtver. This state of distributive trade at this writing, 
‘ayiot be the most optimistic condition, but it is the crux 
r je situation as we intrepret it, and we are strongly 
clLed to view it as reflecting a sound and safe business 


policy, which will usher in the new year with renewed 
confidence and pave the way for a better business period. 


HIS cautious manner of buying in small lots and re- 

peating, extends throughout the whole distributive 
trades. Its beginning is, of course, at the consumer end 
and it is communicated through the retailer right back 
to the producing end. While the majority of merchants 
are not lacking in confidence as to the future, most of them 
who have ventured further than legitimate business risks 
and indulged in more or less speculation in merchandise 
during the big buying wave two years ago, are not for- 
getting the lesson then learned. Having a hard problem 
to solve in the shape of disposing of unduly large stocks 
then accumulated, few are disposed to take any chances 
now and all are inclined to attend to present needs and not 
make an attempt to figure on the future. But the marked 
improvement in retail sales throughout the country is a 
distinctly encouraging sign that a more stable and a more 
prosperous business period is immediately before us. 


ETAILERS are turning an unsympathetic ear to any 

talk about higher prices. With but few exceptions, 
they are apparently convinced that consumers will not 
accept higher prices as an economic necessity along with 
rising wages. This is particularly noted in the case of 
staple merchandise, values and prices of which are fairly 
well understood by the public through easily made com- 
parisons. But this belief does not necessarily establish its 
truth, and the only way consumer demand and high prices 
can be gauged is through actual experience. We believe 
the public will pay a just and reasonable advance if the 
facts are properly explained, but some merchants hold to 
the contrary. However, we believe the distributive trades 
are now doing well and will soon do better. 


The 


Quick Witted Salesman Is the Mar 


Who Lands the Biggest Orders 


Greatest Measure of Success Not to Be Gained by Merely Showing Goods and Fast Brai 


Work Often Required to Stimulate Buyer’s Interest, as Instances 
Cited Show 


SHELTIE PULL COOH EECA CUDEE AEE 


salesman who sends the most orders to his house, but 

there is little doubt but that the salesman with an 
alert mind sells the most goods, for the resourceful man 
can often turn defeat into victory. 

I don’t know of any line of work that requires more 
constant use of a man’s wits than selling merchandise, 
said a well known traveler recently, yet there are many 
men carrying samples who give little indication of pos- 
sessing any. I have some fellows on my sales staff who 
are turning in enough business from their territories each 
year to make it profitable for the house to keep them, 
and yet I am certain that those territories would yield 
from 25 to 33% per cent more business annually if they 
were covered by men with the stuff in their heads that I 
consider brains. 

At that I consider myself lucky when I see some of the 
men who are traveling for competitors of ours, and espe- 
cially those who have been let out by other concerns and 
who come here in search of positions. 
luckier to have in important territories three or four men 
of gold medal calibre. One of these men, in particular, is 
a prize. 


|: is not always the eight-cylinder, high-powered 


And I am even 


Almost every day I am learning, in one way of 
another, of some method whereby which he has obtained 
new customers for the house or retained old ones. His 
work is as different from the ordinary run of selling as 
night is from day. 

Last week I took lunch with a new buyer and this sales- 
man, whom I shall call Jones. After the cigars had been 
lighted the buyer turned to me and said: 

“Mr. H——, you have a great salesman in this man 
Jones. If I thought I could get him interested in selling to 
the retail trade I would be tempted to take him away from 
you. Did he ever tell you how he came to get my 
business? ” 

Jones is not the boastful type of salesman, so I had to 
tell the buyer that I did not. 

“ Well,” he answered, “he got it by doing something, 
simple in itself, that I would not have thought of doing. I 
had determined, before giving out the order you fellows 
got, to test out several kinds of the roof cement I wanted. 
I had a trial barrel of your stuff delivered to me just a 
few days before Jones called. In the stockroom at the 
same time there was another trial barrel that had recently 
come in from one of your competitors. These two had 
been the last to be tested, and because the others had not 
shown up as to quality the way I thought they should, it 
lay between your house and the other one to get the order. 
My way of testing showed the two to be apparently the 


Lighteen 


same as to quality, which left it a matter of price, and o 
that basis there was no reason whatever for giving th 
order to Jones. I told him this, and even went so far ; 
to tell him the price the other house had quoted. 
He TESTED THE ORIGINAL PACKAGES 

“ Instead of saying he was sorry and backing out grac 
fully, as many salesmen would have done, Jones asked 
the two barrels were still in the stockroom. I told hi 
they were, and he asked to see them. Because he hi 
been so pleasant about the whole affair, and apparent 
had accepted his defeat without a sign of grouchiness, 
took him into the stock room myself. Once there Jon 
looked at the head of the other house’s barrel, and thi 
drew a tape measure from his pocket. He measured t} 
height and circumference of both barrels. He showed 1' 
cach measurement as he took it, and the two barr 
proved to be identical in size. 

“I was trying to figure it all out when Jones quie/ 
remarked that I would lose money if I bought the comp 
This statement interested me and I asked hi 
to show me how. He first called my attention to the fd 
that, although the two barrels were identical in size, tf 
contents of the competitor's barrel weighed 150 pours 
In other words, althout 
the quantity in both barrels was equal, the 150 oo 
difference in the weights made your cost per. bari 
cheaper, despite the other fellow’s lower price per pou! 
That was the first point Jones made. The second vs 
that, although the quality of the two cements appearedo 
be the same, this was not actually the case. The greait 
weight of the cement in the competitor’s barrel, 4% 
said, meant that the stuff was weighted to cover a deft 
ency in its asbestos content. A retesting of the 10 
cements showed this to be so, and Jones got my busine’ 

The sales manager then went on to relate how a 
another resourceful traveler for a china house, had 1! 
over a deal by sheer boldness, not only taking the or2t 
away from the man te whom it had been haif- promi 
by the buyer, but in the presence of the other salesman 

I also learned of this stunt from the buyer, the sa 
man went on. I got to know him pretty well, and fin} 
he told me the story. I think he is still a little resent 
deep down in his heart, but he has found our = 
profitable to handle that he cannot afford to mak 3 
change. 


ing brand. 


inore than the stuff in yours. 


Beatinc His Rivat To It 
In this case the buyer was friendly with the salesat 
tor the competing concern and had given him the inde 


track. Smith “got wise” in some way or other to wal 


| 
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-wanted and went right after his man. He got into 
(buyer’s office about a quarter to ten and gave the 
)-r everything he had in the way of selling talk. While 
as at the height of his efforts the other salesman, who 
had an appointment for 10 o’clock, was let in by the 
fe boy. Smith never looked around, and the other 
; thinking to enjoy the discomfiture of Smith when he 


‘d to land the order, quietly took a seat near the door. 
ensing this in some way, Smith dug in harder than 
,and before long, by some method yet to be explained 
ther than sheer hypnotism, finally got his fountain 
,into the buyer’s hand. His order blank, which he had 
.iously filled out, was already before the latter, and 
) mechanically the buyer signed his name. Even then 
(competing salesman might have upset the apple cart 
e had handled the case better, but he immediately 
joed up and burst into a tirade against the buyer, ac- 
ag him of double crossing, etc., and got himself in 
ig thoroughly. Smith has held the account ever since. 


ere is a third case in which a salesman’s work stood 
when he was up against a hard man to handle. Hav- 
yeen a salesman himself once, he was wise to most of 
¢ricks of the trade. This man, Brown, had been sell- 
his man glassware’in fair-sized quantities, but calling 
1 one day was met with the accusation, “ You’ve 
« roobing me.” i 

‘sown replied that no doubt he had, but he would like 
ear the particulars. The buyer was surprised not to 
i, denial of his charge, but he came back and told the 
man how he had been selling him the glassware at a 
i: higher than that for other stuff which was just as 
| This time Jones issued a denial. He admitted that 
wrice might be higher than that of some of the other 
J, but said that the buyer knew it. Consequently, he 
ged that he had not been selling to the buyer, but that 
suyer had been buying from him. 


us viewpoint kind of got under the skin of the buyer. 
cold Brown that may be he was right, but that he was 
iz to buy his glassware elsewhere in the future. Ever 
did not feaze Brown, who simply asked the buyer to 
\r him in one way—that before he gave his business 
tely to any other concern he try out a sample erder of 
var line on the market. The buyer testily replied that 
ad intended to do that anyhow. 


lown took his departure, and nothing more was heard 
€ account for several months, when an order came in 
wo hundred barrels of glassware from the buyer in 
(ion. It was turned over to Brown, who sent it back 
factory. Several other orders came, were referred 
i and returned by him to the factory. 


nally, when a cut in prices came along Brown re- 
id another order through the sales office. This time 
0k it to the buyer. The latter looked at him wonder- 
g, and Brown got down to business at once. “ Mr. 
—,” he said, “ the last time I was here you called me 
‘ber. This time I have come to show you that, far 
being a robber, I am actually in a position to save 
\noney. Here’s an order that you sent the house and 
I could have recorded if I wanted to. But I don’t 
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want to. The reason is that a price cut is going into effect 
in a few days and you would lose money if I put this order 
in now.” 

The buyer looked at him with awakening interest. 
“What do you intend to do? ” he asked. 

“T’m going to give you a chance to save a nice piece 
of change,” Brown replied. “I’m going to tear this little 
order up and write you another one for a full carload of 
the stuff at the new price. What do you say?” 

“It don’t seem to do me any good to say anything,” the 
buyer answered, “so use your own judgment.” 


How’s Business? 

As the wholesale markets are entering the seasonal lull 
which marks the last few weeks of the old year, retail 
trade begins to show a very considerable acceleration. 
Broadly, the whole situation continues to show steady 
gains, trade in the primary business markets, though 
late in getting under way, has been better for the past 
month than since 1920 and industry is now operating 
close to capacity in many lines. Building activities con- 
tinue on a big scale, most unusual for this late period 
of the year and Bradstreet’s reports that the state of 
trade is fair to good. 

IN THE East 


In New York the movement of imported dinnerware, 
short and fancy lines have been remarkably good, as was 
expected with the strike keeping domestic crockery out 
of the market. Glassware is very active and orders placed 
for the holiday trade are very satisfactory, Prices con- 
tinue firm and while no very considerable advances have 
been made in prices, the trend is distinctly upward. 
Housefurnishings continue active but collections are a 
little backward. In Boston trade manufacturing and col- 
lections are fair. Philadelphia reports retail trade good, 
manufacturing and industry quiet and collections slow. 
In Pittsburgh retailers report a daily increasing volume 
of sales, coal is easier in price and steel production and 
demand is on a capacity basis. Buffalo reports retail 
trade is beginning to show the effects of holiday buying 
in sales, manufacturing and industry active and collec- 
tions fair, 

IN THE WEST 

In Chicago retail trade is good and mail-order sales are 
well over figures for last year, eighteen of the twenty- 
seven blast furnaces are in operation and orders for struc- 
tural steel are larger and collections good. Detroit re- 
ports retail sales continue steady, employment in industry 
is gaining, automobile sales are good and all major plants 
are operating at capacity, while collections are fair. Kan- 
sas City reports that retailers have started an early 
Christmas buying campaign with good results, building is 
increasing, and collections fair. In St. Louis department 
stores report an active holiday trade with increase over 
last year, more coal is being mined, building increasing and 
collections show some improvement. Des Moines reports 
retail trade improved, building permits increasing but col- 
lections slow. In Milwaukee store trade is good, manu- 
facturing and building active and collections fair to good. 
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In Minneapolis merchants report but little holiday buying 
as yet, flour market improved and collections backward. 
Omaha reports trade fair, building active, corn market 
strong and collections fair. 


IN THE SOUTH 

In Baltimore holiday buying is more in evidence daily 
and promises to be greater than last year but profits are 
smaller, industrial activity continues but the transporta- 
tion situation continues an adverse factor. Atlanta reports 
retail trade fair, building very active and collections fair. 

In Birmingham holiday trade is under way and col- 
lections fair. New Orleans reports general trade back- 
ward, shortage of cars to move the crops is affecting busi- 
ness, and collections fair. Ft. Worth reports business is 
improved due to holiday buying, small grain crops in good 
shape and collections fair. 


ON THE PaciFic Coast 

In San Francisco business is improved, shipping very 
active with more vessels entering the port than since 
1915, remarkable activity noted in auto trade, building 
continues active and collections fair. Portland, Ore. re- 
ports business fair, industry active, and holiday trade is 
beginning to show satisfactory sales. In Seattle holiday 
buying is increasing retail sales, oriental trade showing 
activity, there is little unemployment and mail-order 
houses report increased sales. 


The Russian China and Glass Trust 
Conditions in the Petrograd Trust for Glass and Por- 


celain is improving. The financial crisis experienced for 
some time is not over, but it is less severe. One of its 
largest factories, the Tarkovitchsky, which, owing to 
variations in the production, had to be closed down three 
months ago, will start again, and will begin work at an 
early date. During the stoppage fuel has been accumu- 
lated, and the equipment of the factory has been com- 
pletely overhauled. The general position of the Trust has 
so improved that the trade in July was four times that of 
June. The retail shops of the Trust are also doing better. 
The production of lamp glasses was lately established at 
this factory, where bottles, too, will soon be made, for 
which good orders are already in hand from one of the 
Petrograd breweries. Another of the Trust’s factories, 
the Korniloff, previously one of the best porcelain goods 
factories in Russia, continues its work. The representa- 
tive of the Glass and Porcelain Trust at the Nizhegorod 
Fair, A. D. Rostovtzieff, states that the Trust brought on 
to the market forty wagon-loads of porcelain and crystal 
goods. In fact production has been so much improved 
that goods, particularly the porcelain, in point of quality, 
compares favorably with the manufactures of the Kuznet- 
zoff factory before the war. The demand for goods is 
large and there were large transactions with a number 
of business centres. The sales are only on wholesale 
basis, and nothing under milliard-rouble transactions is 
recorded. Obviously, of course, the current Soviet rou- 
ble; and not the more valuable 1922 standard rouble. In 
the old times the Nizhegorod market was the connecting- 


link for sales of such goods to Turkestan, Bochara, Khiy 
Persia, the Caucasus, Volga district and the Kama, tl 
Beloi and Viatka, these being districts connectced wi 
Nizhni by water. The aim of the Trust is now to obta 
control of these markets. 


Old Rule in New Tariff Law | 

The revival of a ‘‘ dead letter” rule by the new tar 
law is expected to result in the retention of large sur 
received by the Treasury in import duties. Heretofoi 
it was explained, it has been the practice of the Treasu 
to permit modifications to be made in construction of t 
law imposing customs duties adversely to the Goyer 
ment after a contrary ruling had been made effective. 
The new act, however, in Section 502B, it was point! 
out, provides: “No ruling or decision once made by t! 
Secretary of the Treasury giving construction to any 1? 
imposing customs duties shall be reversed or modified a 
versely to the United States by the same or succeedi 
Secretary, except in concurrence with an opinion of t} 
Attorney General recommending the same, or a final ¢ 
cision of the Board of General Appraisers.” 
This provision has been in the tariff laws for years, tt 
had been allowed to become a “ dead letter,” and cons- 
erable amounts of Government revenue have been turn] 
back to importers through a reversal of a ruling bei 
obtained from the Secretary of the Treasury. | 
Inclusion of the paragraph in the Tariff Act of 19), 
officials declared, was taken as indicative of the inti- 
tion of Congress that this safeguard on the countrs 
revenue from customs duties should not be ignor'. 
The new policy has already been put into effect al 
several requests for new constructions of rulings toe 
end that they might be modified adversely to the Gi- 


{ 


| 


ernment have been denied. 


Foreign Trade Service Established 

The National Foreign Trade Council of New Ye 
has established a foreign trade council. This will e- 
sist of cooperative advice on export problems offered Y 
qualified experts, for the interchange on confident! 
problems. ‘‘ This service,” says O. K. Davis, secret 
of the Council, “is intended to provide foreign trad’s 
with a confidential answer to those intimate, personal, 
unusual problems which cannot be handled in a satisf*- 
fory manner through existing governmental or prive 
agencies. This advisory service is rendered witht 
obligation to the inquirer and without remuneration® 
the adviser, solely with the bigger and broader point? 
view of assisting in the development of American f~ 
eign trade. To secure the benefits of this service, the }- 


quirer should submit his problem in writing to the sec” 


tary, 1 Hanover Sq., giving sufficient details to enable re 
advisers to visualize the problem in full. The inquiry} 
then be considered from all angles and the reply will ¢ 
tain a digest of the advice of some of the best brains 


American foreign trade.” 


i=} 


| 
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of the Hopewell China Corp., Hopewell, Va., 
* made a brief visit to New York on Tuesday, for 
'€ purpose of conferring with his factory’s New York 
presentatives, Herbert & Neuwirth, Inc. He left here 
uesday night for Pittsburgh, to attend a meeting of the 
sttery manufacturers at the William Penn hotel on 
‘ednesday. He also expects to spend a few days in 
ist Liverpool before returning home. 


AN J. STRIKOW, treasurer and general manager 


Y. D. Kinnan, eastern salesman for the American Clay 
‘oducts Co., writes his friend Guy Cooke, New York 
ianager for the firm, that the stork left fine bouncing twin 
lys at his home in Zanesville, O., on November 27th, and 
| said to say that he was feeling quite the proudest man 


R 
4 


is is a matter for congratulation, eh? 


Thomas O. Marvin, Chairman of the United States 
‘wiff Commission, will address the National Council of 
‘merican Importers & Traders at the Hotel Astor, on 
}ecember 14th, following a luncheon that is to be given at 
'.30 o'clock. The topic of the address will be the com- 
ission’s relation to the domestic and foreign trade of the 


cuntry. 


\ 
Alexander Fraser, more favorably known in the trade 
i“ Sandy ” traveling representative for the Beaver Val- 
I’ Glass Co., is a visitor in town this week on purely a 
‘ial visit calling on a number of his old friends in the 
I al trade. 


Pred C. Reimer head of the company bearing his name, 
turned the latter part of last week from a six weeks’ 
tir of the west where he found business quite to his 
ling. Martin Zolle of the company’s sales staff, also 
Aline at the same time from a several weeks’ trip. 
I: too brought back optimistic reports of business con- 
Cions. 


Robert Evans buyer for J. N. Adam & Co., Buffalo, 
_Y., is in the city this week making purchases prin- 
Cally to fill in his stocks of holiday merchandise. 


John Postley of Charles A. Postley & Son leaves Sun- 
d; night for a trip through the Middle West expecting 
return in time for Christmas. 


id: Craig, manager of the New York office of the 
Uited States Glass Co. spent the first of this week on a 
Vt to the concerns headquarters in Pittsburgh. 


CAUGHT IN THE NEWS NET 


| the pottery business was to express it mildly. Guess 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


George Landon, buyer for Dey Bros., Syracuse, left for 
home Tuesday, after spending several days in town 
placing orders. 

Jos. Tharaud, traveler for Justin Tharaud, Inc., is back 
at headquarters after completing a very successful trip 
through the west. 


Chas. L. Weddle New Fostoria Representative 

Announcement has been made by the Fostoria Glass 
Co., Moundsville, W. Va., that they have appointed 
Charles L. Weddle, as successor to the late John Nixon, 
as manager of their New York office. 

The selection of Mr. Weddle by the concern for so 
responsible a position, is indeed very complementary to 
his ability, and that he will fully justify their judgment, 
there is little doubt, as he is a capable salesman, a good 
executive and has the added advantage of possessing a 
pleasing personality that readily makes friends for him. 

He had been assistant to Mr. Nixon for the past seven 
years. Previous to this he had been connected with Wil- 
liam Dealing, J. Duncan Dithridge and George Borgfeldt 
Co. He is the son of the late Fred S. Weddle who was 
also connected with the trade for years, as a manufac- 
turers representative. 


Banquet to be Held February 20th 

At a meeting of the banquet committee of the Pottery 
Glass & Brass Salesmen’s Association held last week, it 
was decided to hold the Annual Banquet at the Hotel 
Astor, on Tuesday evening, February 20. This will give 
those at the Chicago exhibit an opportunity to ne present. 
Being confronted with the problem of selecting a date 
on which the majority interested would be most likely to 
attend the above time was chosen as the most opportune. 


Cut Glass Manufacturers Meet 

The annual meeting of the National Association of Cut 
Glass Manufacturers was held at the Hotel Adelphia, 
Philadelphia, on Monday, December 4th. 

More enthusiasm and optimism was manifested at the 
meeting than for many years past, and the general report 
was, that there is an increasing demand for a better grade 
of Cut Glass. 

Arrangements were completed for starting an extensive 
advertising campaign to educate the purchasing public to 
ask for and buy Cut Glass bearing the seal as adopted 
by the Association as a guarantee of high quality. 

Very interesting addresses were made by Dr. E. J. Cat- 
tel on “ Present Business Conditions ” and by John Horn 
on Russia. (Continued on page 28) 


Twenty-one 


Twenty-two 


OBITUARY 
August J. Fondeville 


News of the death of August J. Fondeville, head of the 
well known importing firm of A. J. Fondeville & Co., 135 
Fifth Ave., was received by his host of friends in the 
trade, with the deepest regret. Even though the end had 


August J. Fondeville 


seemed inevitable for some time, when the announcement 
of his passing came, it was nevertheless a shock. His 
death occurred at ten o’clock, last Friday morning at his 
home 141 Park Ave., East Orange, N. J., after two years 
of suffering from tuberculosis. The last time he visited 
his office was in July, 1920, to see the concern’s new 
salesroom, at 135 Fifth Ave., where they had removed a 
short time before. Soon after he went to Buck Hill Falls, 
Pa., then Liberty, N. Y., with the hope of recovering his 
health, later returning to his home where he felt he would 
derive the same benefit from living out of doors on a 
sleeping porch. He became gradually weaker, however, 
and had beerr confined to his bed for the past year. He 
remained cheerful throughout the ordeal of his long ill- 
ness and never abandoned hope of his eventual recovery. 
He was a man of high principles and was possessed of 
many fine traits which endeared him to all who knew him. 
He was the soul of honor, his word being as good as his 
bond. He was born in Bordeaux, France, on June 4, 
1865, and came to this country with his parents at the 
age of seven years, the family settling at Hackensack, 
N. J. When he was twenty-one he joined the army being 


(Continued on page 34) 
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Phillips to Succeed Natkin 


Oliver Phillips, buyer for a number of years for Stik, 
Baer & Fuller, Dry Goods Co., St. Louis, Mo., signed a 
contract on Monday of this week with The Fair, Chicago, 
where he will succeed Sam T. Natkin as china and glass- 
ware buyer. Mr. Natkin will soon leave The Fair to 
take charge of the china, glassware and art departments 
of Mandel Bros., Chicago,taking the place of John Ling 
who recently resigned. 


Reimer Co. to Represent Theresienthal Line 


The trade will be interested in the announcement that 
the Fred C. Reimer Co., 141 Fifth Ave., have been ap- 
pointed sole representatives for the United States and 
Canada, for the well known Theresienthal glassware, 
which consists of a comprehensive assortment of stem- 
ware and fancy pieces in crystal and colors. This line is 
noted for its unusualness and fine quality and has been 
very popular in this country for a number of years. The 
Reimer Co. has fitted up a room for the exclusive dis- 
play of the line and are showing the various new shapes 
and colors that are most attractive. | 


New Publication for Gift Shops 


Harry H. Herzberg very favorably known to many in 
the trade, during his association for the past two years 
with the “ Gift and Art Shop,” as advertising represen- 
tative, has associated himself as president, with The Gift 
wares Publishing Co., Inc., 1181 Broadway, which will 
publish a new monthly Gift Shop paper, under the very, 
appropriate title of “‘ Giftwares.” It will be devoted to the 
interests of those who buy and sell gift merchandise anc 
will make its initial bow in January. - 


Harry H. Herzberg 

! 
With Mr. Herzberg guiding its destinies, the pape : 
should enjoy a full measure of success, for he is generall _ 
recognized as one of the most capable and best liked at 
vertising men in the field. When he first became ass¢ — 
ciated with the “ Gift and Art Shop” it was a public: 

tion of less than half its present size and before he resign¢ 
to direct the publication of the new paper mentioned I ‘ 
had the pleasure of seeing it grow to a paper running clo’ 
to two hundred pages. i. 


; 


4 ITH the generalware pottery strike two months 
old December 1, the production loss in kilns to 


| the immediate East Liverpool district amounted 


| between 600 and 700 glost and bisque kilns. 

During the same period, there has been a loss of be- 
zeen 2,800 and 2,900 decorating kilns. These statistics 
.e based solely upon the record of those kilns fired with 
itural gas, and does not include those glost and bisque 
63 fired with either fuel oil or coal. This record comes 
om a comparison with the gas fired kiln production for 
le same period of other years. The loss in wages to 
yttery workers has not been computed on this kiln 
.sis, neither the approximate loss in sales to the vari- 
\is manufacturers. 

While this loss in kiln production refers only to the 
ast Liverpool district, a casual consideration of the 
sssible kiln output of plants outside of the East Liver- 
pol district would place the glost and bisque loss at over 
00 kilns. Considering the contents of a kiln to be 
‘lued at $2,000, perhaps a low estimate, this would show 
‘loss of approximately $2,000,000 in business to the 
janufacturers. 

‘It is not a very easy matter to anticipate a loss on the 
corating kilns, as this varies, and there is no particu- 
Ir set rule to guide in computing the losses on the thou- 
inds of decorating kilns. The loss in wages to pottery 
jorkers so far during the strike and within the trade 
n be placed at between $1,000,000 and $1,500,000, based 
von kiln production. 


Wilbur McGregor, with the H. P. McGregor Co., 
\heeling, W. Va., spent several days in the local market 
le last week. 


| 


Joseph P. Curry, sales manager for the Mayer China 
,, Beaver Falls, Pa., is of the opinion that when the 
‘ike ends, the demand for hotel china will be more 
itive than ever. ‘“ We're planning with that end in 
\:w,” Mr. Curry has observed. 


(ae 
The Alliance Pottery & Sales Co. has been formed by 
‘bring and Alliance interests and construction on a new 
[nt costing about $22,000 has begun. The new concern 
Vil do an exclusive decorating business. The new com- 
iny will buy plain white ware, mainly it is said from 
i five generalware plants in the Sebring district, and 
tke a feature marketing its own exclusive decorations 
ed patterns. This, it is said, will be the largest inde- 
Eident decorating shop outside of the pottery district. 
le company will maintain its general offices in Alli- 
te, O. The deal was put through by the Alliance 
amber of Commerce. 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


Production has begun in the plant of the Chelsea China 
Co., New Cumberland, W. Va. Hotel china is the sole 
output of this company. This company is not operating 
with workers affiliated with the National Brotherhood of 
Operative Potters. The plant has two tunnel kilns, and 
is capable of rather large stocks, 


Steady operation is the rule at the eleven-kiln. yellow 
and rockingham, ware plant of the D. E. McNicol Pot- 
tery Co., in this district. The company has not lost a 
day this season. From time to time shipments have been 
delayed on account of embargoes, but other than this 
inconvenience, orders have been forwarded with consider- 
able promptness. 


Oliver H. Sebring, head of the Limoges China Co., 
and the Strong Enameling Co., Sebring, O., has left for 
California, where he plans to remain the most of the 
winter. The trip is combining business with pleasure. 


H. Von Hagel, dinnerware buyer for the Sears, Roe- 
buck Co., who has been spending a season in this market, 
has returned to his desk. It has been intimated that this 
well known house is returning over $1,000 daily to its 
retail buyers for dinnerware, which the firm is unable to 
obtain on account of the strike in the pottery trade. 


Now that the year is drawing to a close, generalware 
pottery manufacturers have ample time on their hands 
to complete inventories. Annual meetings of stockholders 
of the pottery concerns in this district are usually held in 
January. 


John J. Purinton, one of the owners of the East Liver- 
pool Potteries Co., Wellsville, O., has been elected to the 
presidency of the First National Bank of East Liverpool, 
succeeding B. C. Simms, rcently deceased. Mr. Simms 
for years was associated with the Thompson Pottery Co. 


Judging from the long list of embargo orders that have 
been received in this district during the last few months, 
had the potteries been in operation, there would have been 
considerable delay in forwarding over the Pennsylvania 
Railroad. In the mean time, however, with plants idle 
and limited shipping being done, the bulk of this busi- 
ness has been routed either by river to terminal landings, 
or over the Youngstown & Ohio and Erie railroads out 
of East Liverpool. 


Although two injunctions have been issued against 
members of the National Brotherhood of Operative Pot- 


Twenty-three 


Twenty-four 


ters engaged in the sanitary pottery industry, nothing of 
the kind has come to pass in the general ware industry. 
The first injunction was obtained by the Maddock Co., of 
Trenton, N. J., against. its employes from interfering 
with the operation of its plant with non-union workers, 
and the second came up for hearing last Saturday in 
Indianapolis. In the latter instance, the Standard Manu- 
facturing Co., operating a sanitary plant at Kokomo, 
Ind., secured a Federal restraining order against its 
former union employes from in any way interfering with 
the operation of its Indiana plant. The Federal order in 
Indiana was continued as a temporary order, with no 
date set for final hearing. 

In each instance, the names of the national officers of 
the Brotherhood were not brought into the pleadings, 
because the members of the executive board were opposed 
to the strike in the sanitary industry. 


While it is impossible to obtain any official statement, 
the report is heard that Charles W. Foreman, until 
recently general manager of the Owen China Co., con- 
templates the erection of a eleven-kiln plant. Since his 
1etirement from the Owen China Co., some weeks ago, 
Mr. Foreman has been inactive, but this week he would 
neither affirm nor deny the report that he was interested 
in the erection of a new unit. It is generally believed, 
however, that the report has some base of fact. 


The output of the Niloak Art Pottery Co., Benton, 
Ark., has been placed in charge of W. Ray Renouff of 
East Liverpool, former salesman for the American Pot- 
teries Co. There is no similar line of art and novelty 
pottery on the market. In the New York and New Eng- 
land territory the line has been placed with the Borg- 
feldt Co. and in Philadelphia with Ebeling & Reuss. The 
line now consists of 37 pieces, but will be increased to 
75 in January. It will be displayed at the Fort Pitt Ex- 
position. 


C. Nick Muessig, for many years in charge of the East 
Liverpool offices of the B. F. Drakenfeld Co., left last 
Saturday for New York, where on Monday he assumed 
his new position as assistant to B. F. Drakenfeld, Jr. 
The East Liverpool office will be under the management 
of William Malkin of Wheeling, W. Va., assisted by 
George W. Buxton, who will do the traveling. 


T. A. McNicol, head of the T. A. McNicol Pottery 
Co., has returned to his desk following a fortnight spent 
visiting the southern trade. 


A meeting of the American Vitrified China Manu- 
facturers Association was held at the Bureau of Stand- 
ards for the purpose of hearing a report on the work. All 
the results were explained and thoroughly discussed, and 
the data is now being compiled into a formal report. 
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Pottery Strike Over 

As we go to press our representative in the district 
wires us that the strike in the generalware industry has 
been settled. The good news was officially confirmed 
at nine o’clock, Tuesday night, after a conference be- 
tween manufacturers and workers at the William Penn 
Hotel, Pittsburgh. The strike which has stopped produc-, 
tion of domestic generalware since October I is now 
over and the men will return to work at the wage pre- 
vailing at the time of the walkout. But the question of 
wages has not been entirely settled and a wage confer- 
ence between the Labor Committee of the United States 
Potters Association and the Executive Committee of the 
National Brotherhood of Operative Potters, will take up 
the matter in the near future, but no date has as yet been 
fixed. 
Plants will resume operation as soon as possible, some 
manufacturers resuming operations this week and many 
plants will begin production next Monday. Packers will 
start work immediately and the shipment of wares dur- 
ing the next few days is expected to set a new high 
record. 

When the Conference Committee of the Brotherhoo¢ 
went into conference, two important questions ‘wer¢ 
presented. One was to assume the responsibility for end. 
ing the strike and begin work at the old wage scale. Th« 
other was to submit the issue to a vote of the trade. Fo: 
over seven hours these two phases were debated. Som 
members of the committee believed it advisable to con 
tinue the fight for an increase of a seven per cent. wage 
These were in the minority, however, and _ whili 
the first ballot resulted in a tie, the vote on the issue ti 
return to work at the old wage scale, resulted in a vote 0 
twenty-six to nine to return to work and accept the oli 
wage scale. As soon as the result of this second ballo 
was known, the Labor Committee was informed and th 
most serious strike in the generalware pottery industr 
for over a decade terminated. 


British Clay Trade Improving 

The August decline in the export trade of Englis 
china clay to 25,237 tons proved to be temporary, an. 
early in September buyers entered the market with bi, 
demands. The month closed with brisk business, an 
exports rose to 44,399 tons, we are informed by th 
American Consul General, London. | 
As indicating the revival of this trade during the cut 
rent year, exports of china clay from Great Britain fo 
the first nine months aggregated 347,729 tons, again‘ 
147,891 tons for the corresponding period in 1921. “] 
is anticipated,” predicts the Raw Material Review, “ th: 
1922 will witness the biggest tonnage of china clay dea 
with since the war. Demand is being accentuated by tl 
requirements of near continental markets, Belgian trac 
bringing a steady flow of orders.” Continuing, the A 
view Says: | 
“ Possibilities of extending markets for English chir 
clay, especially abroad, have been under discussion tT 
(Continued on page 34) | 


Jefferson Glass Co., Follansbee, W. Va., will 
create an increased production of the lines of 
hat concern, and these extensions will be put through at 
the earliest date. At a meeting of the stockholders of 
‘he company, held Nov. 28, a resolution of the board of 
lirectors to sell $150,000 of additional 7 per cent pre- 
erred stock was approved. That the issue will be 
‘uickly and closely absorbed by present holders of record, 
here seems to be no question. Since the Jefferson dis- 
hosed of its table glassware business to the Central Glass 
Vorks, Wheeling, W. Va., it has devoted its energies to 
he creation and production of lighting glassware and 
iIlied lines. 


| 
f 
| 


RR etirson and extensions to the plant of the 


J. Donald Fisher, southern salesman for the United 
states Glass Co., left Pittsburgh Sunday for St. Louis, 
Mlo., where this week he engaged in opening the new 
pt. Louis sample room for the “ States” in the Laclede 
jas Light Building. A representative line of this com- 
‘any will be displayed at all times. Mr. Fisher will con- 
inue to cover his southern routes out of the St. Louis 


‘fice. 


Distributors of glassware have started to “ feel out” 
je market with reference to 1923 business. Numerous 
*tters of inquiry along this line have been received by 
je manufacturers of the general line, and a few of the 
suyers who have been in the market of late have made 
-milar oral inquiry. From all present indications, the 
lass market will remain firm at current lists during the 
irst and second quarter of the new year. 


| 
} 


_ En route to the South for the purpose of visiting the 
‘ifferent stores, Mr. Myers, of the S. H. Kress syndi- 
ate, stopped off in this market a few days ago to call 
pon the glass trade. He was interested in possible new 
fferings for the coming season. 

} 

_ Reports just issued show that the Saturday sales of the 
‘aufmann Department Store, Inc., for last Saturday one 
veek more than doubled the sales of the corresponding 
saturday in 1921. In this increased business the china 
nd glass department received its full share. This de- 
artment was crowded every day last week, and the 
emand for all lines carried by the department was ex- 
‘eptionally active. 


| “From all the information we receive, glass factories 
rs very active,” declared Secretary John Kunzler of the 
ie Association this week. “ We get reports of pro- 
uction being increased in a number of plants, and that 


| GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 
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tanks and furnaces in all other factories in our associa- 
tion seem to be working full time.” 

Lifting of the embargo order on 11,000 miles of the 
Pennsylvania Railroad last Saturday was pleasing news 
to a lot of buyers and manufacturers as well. Asa result, 
a lot of packages have been released, and carlot shipments 
can now go forward—until the next embargo order 
Those plants which have only Pennsylvania shipping fa- 
cilities have been more or less inconvenienced of late on 
account of embargo rulings. 


A number of additional requests have been received 
by the management of the Fort Pitt Hotel for display 
space during the January Pottery and Glass Exposition 
How many of these can be cared for none can tell at 
this time. So far as the Fort Pitt show is concerned, it 
seems that the house will be filled about the same as last 
year, but with a smaller number at the William Penn 
and Hotel Henry. 


The car shortage is proving to be a serious handicap 
with many glass manufacturers. Factory traffic mana- 
gers have been unable to secure sufficient rolling stock 
for carlot shipments, and this has caused a delay in the 
forwarding of many orders. In some sections, the car 


shortage today is about as serious as ever reported. 


A combination cigar holder and ash tray is a new item 
being considered by the United States Glass Co. It may 
be put out in crystal and colors. First samples have just 
come through. 


Concerning the investigation and tests of surface con- 
dition of molded commercial glassware, the Technical 
News Bulletin of the United States Bureau of Standards 
says: 

“A continuation of the work on glass containers with 
reference to their life in service has disclosed the fact that 
reheating the surfaces to the softening point retards pen- 
etration of moisture and reduces the tendency to disinte- 
grate. This was shown to be the principal factor affect- 
ing the resistance of glass surfaces to disintegration rather 
than the degree of previous exposure of the surfaces to 
moisture. A study of the absorption of moisture at dif- 
ferent temperatures of glasses of various composition is 
also being made. 

“The Bureau of Standards is collecting information 
from the Army, Navy, the Biological Survey, the Public 
Health Service, and manufacturers of biological products 
concerning the requirements of glass for this purpose. 
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May Return War Risk Premiums on Exports 


The American Manufacturers’ Export Association an- 
nounced last Tuesday that money paid by American firms 
and corporations as premiums for war risk insurance on 
any export shipment could probably be recovered out of 
the funds sequestered by our Government from enemy 
aliens. These claims will now be received and con- 
sidered by the Mixed Claims Commission at Washington. 

During the war many millions of dollars were paid out 
as war risk insurance on shipments to practically all coun- 
tries. The American Manufacturers’ Export Association 
has prepared a form of petition, with acknowledgment and 
power of attorney, which it will be glad to send to any- 
one inquiring, together with copy of rules and regulations. 

The petitions should be filled out in quadruplicate and 
must be presented on or before January I, 1923, to the 
Mixed Claims Commission at Washington. It is not 
necessary at the present time to supply supporting evi- 
dence of the claim, but each claim should be identified 
with the policy number and the amount paid. By filing 
this petition the rights of the claimant will be preserved 
and instructions will be issued later for the necessary 
evidence to support the claim. 


Summary of Imports and Exports for 
September 
China imports for the month of September, 1922, show 
an increase in value over the previous month and with a 
considerable decrease in the value of dolls and toys. The 
latest figures compiled by the Government are as follows: 


1921 1922 

China not ecorated merece eter Smma2,000 $ 68,219 
China, decorated : 
Promebtancemencrcman be oe obit ee: 105,975 43,515 
Igo eNGSeuehe Gogogsods adds soon Aqato 201,382 210,559 
From United Kingdom ..... Seana 76, 969 29,066 
Brom GQ) apan (ene ce on. eee ees 2,585,632 1,585,461 
© ther countries: termi set ritectoern tock: 34,966 64,703 
TO fa l Meee eit tee eer one ete $3,004,594 $1,933,304 
Earthenware, not decorated ............. $ 40,368 $ 21,497 
Earthenware, decorated ................ 352,466 285,197 
All Other Lees eee ee ere ere. 34,672 35,041 
Total soos Seeeee be tee ee ee motets $ 427,506 $ 341,735 
For Nine Months Ending September 

1921 1922 

Ghina,snotedecorated Secret $ 465,906 $ 452,929 
China, decorated: 
From) Hrancé crac cece ecient: 662,339 525,024 
From: Germanys eee ee cee ce 1,445,744 1,157,027 
BromeUnitedsicined omer ee eeeen 426,453 421,216 
From (Japanyemacrem chee corr eran re ey 632 1,585,461 
Fromother countries) seneee ene ae ee 32 6,887 487,445 
Total), Ste ca tote aero se pls sears $5,447,455 $4,176,273 
Earthenware, not decorated ............ $ 338,331 $ 227,556 
Earthenware, decorated 2. cn. -ee eel 2,732,878 3,212,928 
All sothetinc se gents tte cine See eemenares 343,183 419,727 
Total ©. 2..dncos ten eatecneteie ctetack iets $3,414,392 $3,860,211 
Doiits AND Toys 

1921 1922 
Dolls and paxrtsotecdoll steer etter $ 187,775 $ 169,418 
Allvother.toys (ise tiene eter eer 574,797 588,647 
Totalea concen ou eee SOL O72 $ 758,065 
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For Nine Months Ending September 
1921 1922 
Dolls and parts of dolls 27). .1vas eee $1,137,080 $1,031,46: 
PAIIMOther tOySintes + + ccrdecet.e eee teens 4,531, 292 4,243 81; 
T OtAal We 36s oN Eee eae ae eee eee $5,668,372 $5,275,27. 


GLASSWARE 
For Nine ee Ending _ 
921 


1921 1922 
$137,017 $288,534 $1, 079; 056 $1, 6a 90 
Cuina CLAY 
For Nine Monihs Ending Sepa 
1921 1922 1921 1922 
$50,975 $120,689 $185,178 $2,014,721 


HypbrATE OF PoTasH 
Containing not more than 15 per cent of caustic soda. | 
For Nine Months Ending Septemibe 
1921 1921 


1922 
$47,950 $36,080 $359,389 $643, 1 
TABLE AND K1ITCHENWARE OF MeETAL, ENAMELED OR GLAZED | 
For Nine Months Ending Septembe 
1921 19227 | 


i 
7 
| 
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1921 1922 
$25,292 $10,395 $251,541 $312,902 
Exports 
China and porcelain: 1921 1922 
Table and kitchenware ...........-.. ae $ 12,72 
*Other china and porcelain ware ...... ds 129,2¢ 
Earthen and stone ware: | 
Table and kitchenware ~~. -----teees ati 9,41 
+Other earthen and stoneware ........ $ 124,209 70,44 
Total. . .ccdeoss dooce de scene eee ‘$ 124,209 $ 2218 
For Nine Months Ending September | 
China and porcelain: 1921 1922 
Table and kitchenware .-...a-.¢oseeee ite $1,166,71 
+Other china and porcelain -)..-emeeee $ 248,627 92,2 
Earthen and stoneware: 
Table and kitchenware .........52..0- Aaae 77,5. 
+Other earthen and stoneware ........ 1,572,739 679,3: 
Total cc.ccgale seis nte eeaetle eee “$1, 821;360 se $2,015.90 
Dotts AND Toys | 
1921 192: 
Dollsand partsior dollsi.--erenereraeinet $ 15,748 $ 26,0 
Games, 31.4. cui ie oa ble aco eee ee 17,7 
Mechanical toys one asm eee eee 12,645 ¢ 
A lother toys ice es cae yeep ie eee 150,487 171,9 
——- 
Total asics atienurs 54 cece Oe eee $ ~ 178,880 $ 226,1) 
For Nine Months Ending September 
1921 192, 
Dolls‘and parts on dolls.) $ 98,034 $ 136,0 
Games oo. oot ace eee bt. eee oer eee Lathe 63,1 
Mechanical toys seen eee renee 122,583 55,4 
Al Other: tOvS  .cuemnen ee Seen eee «1,112,182 ___ 8386 
Total <° schcissiaohesat ee oe eee $1,332,799 $1,141, 
GLASSWARE 
1921 ye 
Maplerolasswarenplaitinss rire bod $ 156, 
Table and other glassware, cut or en- 
STAVES aiis 2a cMctests oie iets cell eee $ 6,040 14,1 
Globes) and shades @eu.snn ene BoM 34,4 
Total). cct;eses e+ ee eee $ 6040 $ 204,5 
For Nine Months Ending September S| 
1921 19: 
Mable elassware, plain’ <cyse)-t-ter eee ey $ 138,7 
fae ae other glassware, cut or en- 
date ltt hies eck eee $ 10,729 16,3 
Globes ory shades o3.2)5.5 eee ae Dns 375 
Total ' :cs00 teh okt one eee $ 10,729 $ 4 


CuHiIna CLAY 
For Nine Maes Enda Septenet 
1921 1922 1921 1922 


ie tee $578 oer $19,987 


TABLE AND KiTCHENWARE OF METAL, ENAMELED OR GLAZEI 
For Nine Months Ending Sephent 

1921 1922 1921 1922 | 
$49,235 $82,138 $1,677,201 $480,240 — 


® Not including electrical porcelain. 
+ Not including sanitary and chemical wares. 


Merchandising News from the Retail 
| Stores 


ales Notes Which Show What Well Known Shops Are Doing to Promote Trade—Novelties and 


-N the glassware section of the fourth floor, Stern 
Bros., extraordinary needle-etched stemware is being 
displayed, George Manard buyer. Tall or low sher- 
it glasses, claret cocktail and cordial glasses, clear crys- 
\, lead blown, at 25 cents each; optic table glassware, 
‘ith floral and leaf border cut design, water goblets 
ll fruit salad and sherbet glasses, 30 cents each, 
fle, seltzer and whiskey tumblers, each 10 cents; 
i:d-tea and lemonade tumblers, 20 cents each, 
¢aight or bell shaped table, iced-tea or lemonade 
mblers in fine cuttings, 20 cents each. Wide, gold en- 
(usted border table glassware, open stock, water gob- 
js, tall or low sherbet and cocktail glasses, iced-tea 
tmblers, doz., $15.00. On the same floor is housed elec- 
(cal goods of unusual quality and price. Some include 
t2 following: Fully Nickle Plated Household Iron at 
&.50, Electric Upright Toasters complete with all acces- 
sies, $4.50; Electric Room Heater, complete with 6 ft. 
td and plug, at $4.95, these are special values at popular 
Eces. 


, 


Charming china gifts are being shown in the basement 
tr H. Macy & Co., W. G. Browning, buyer, compris- 
i» Cauldon dessert plates in beautiful designs, yellow, 
or blue with gold, at $134.00, $143.00 and $178 a 
zen, Cauldon after-dinner coffee cups and saucers in 
(aon or rose with white and gold, at $49.75 a dozen. A 
y unique Crown Staffordshire tea-set with delicate 
aches of pink, blue or yellow, priced at $48.75, com- 
sé some of the extraordinary offerings in this depart- 
ant. On the main floor, Broadway silver department 
tre are suitable and distinctive gifts for the winter 
E in a large variety of new designs and patterns at 


derate prices. 


A very unusual assortment of glassware and china for 
Hliday gifts, Lee Moses, buyer, is assembled on the 
§und floor of Frederick Loeser & Co. These include 
Vh other items, 6 cups, tea pot and tea-plate in plain 
“Ors; yellow, blue, lilac, green, rose, at $6.17 a set; 
D per and mustard sets, in blue, green, lilac with black 
lid rims, at $169 a set; glassware with gold and ham- 
ide borders, candy jars, bowls, comports at $2.95 each, 
itlescent glass stemware, sherbet glasses at 49 cents 
&h; Nippon china ware berry sets, bowl and 6 berry 
in at $2.98 a set, attractive tea sets, rose decoration; 
te pot, creamer and sugar, at $1.00 a set; cereal sets, 15 
Pies, $3.95, and a full line of Pyrex baking glass, add to 
' very noteworthy collection. 


lm 
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Short Sets Are Seasonable Features—Gift Shop Goods in Glass and Silver Well Displayed 
| —Many Sales of Furnishings and Housewares and Lamps Now On 


UQQUUOVLSLOOOQYA0S00 20000 


A most interesting collection of Old Glass is being 
featured on the Fourth Floor, John Wanamaker, Old 
Building, which is fascinating collectors and lovers of 
rare glass from France and England. Many objects of 
unusual beauty and design in brilliant color are meeting 
with pronounced favor for Christmas gifts of unusual 
merit. Waterford bowls, distinctive cutting, $250; apple 
green urns, $275 a pair; six large purple goblets, gold 
rimmed, $150; pale apple green eperbne at $50. Green 
glass powder-box at $10; black and gold scent bottle, $12; 
six green glasses, heavy glass, $50; boat shaped salt 
dishes, Waterford, $20 each. It is seldom that such an 
assemblage is offered expressing the typical workmanship 
from these countries. Prices are consistent with the ex- 
cellence of these beautiful importations. 


The Art Department of Lord & Taylor, fourth floor, 
Miss M. Jones, buyer, some special values in Hungarian 
Faience and English brass are most interesting at this 
season. Shallow bowls, emphasizing brilliant red with 
dashes of gold are especially attractive, not more so than 
graceful jars, with masses of purples and green coloring 
which, intensifies their beauty in graceful modeling; tall 
vases carrying out greens in bold shades are only some 
of the gratifying pottery which is recently imported. The 
brass objects bring back Dickens characters, realistic- 
ally portrayed ; reproductions of old knockers, bells, can- 
dle snuffers, candlesticks, toasting forks, corn poppers 
and bellows, with curious figure faithfully designed 
adorns the top or handle, and adds to the antique spirit 
of the item. All these have found their way to America 
to delight the holiday shopper. On the same floor, bridge 
and floor lamps are assembled, fashioned in delightful 
harmony. Their similarity of design, makes it possible 
to use them together or as well singly. Junior floor 
lamps in antique gold or stippled antique gold, equipped 
with 22-inch plaited Georgette shade, with handsome 
fringe and ruching, fascinating colors, at $35.00, also 
bridge lamps, dragon arm and 14-inch silk plaited Georg- 
ette shade in a number of colors at $32.00. These lamps 
are special inducements for the early Christmas gift 
hunter. 


The Mary Ann Cake Pan is coming into more pro- 
nounced popularity, since Lewis & Conger are making a 
special attraction of this item in newspaper announce- 
ments. This cake pan is a most useful and ingenious 
invention to add to the baking department of the up-to- 
date home. Its excellent feature for keeping soft fillings 
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intact will be recognized by every housewife in supply- 
ing a long felt need for this purpose. It has always been 
a most vexatious task when baking layer cake to have 
fillings oozing at the sides, but with the use of the Mary 
Ann cake pan this disagreeable feature is entirely obvi- 
ated, as the fillings are kept within the walls of the cake 
ayer and cannot break out or run over. This novel pan 
makes a most tempting and appetizing looking layer cake, 
and its necessity in the home is acknowledged by many 


users who have tested its efficiency and construction. 


Cut Glass Manufacturers Meet 
(Continued from page 21) 


General regret expressed that neither J. D. Robinson of 
the Libbey Glass Mfg. Co., or Henry C. Fry of the ‘H. C. 
Fry Glass Co. were able to attend the meeting. 

The following officers were elected to serve the en- 
suing year: President, G. William Sell; Vice-President, 
D. C. Tracy; Treasurer, Thomas P. Strittmatter ; Secre- 
tary, Raymond H. Fender; and for the Board of Manage- 
ment, Robert A. May and Thomas Skinner. 

Directors elected were: O. B. Atterholt, Raymond H. 
Fender, Emil F. Kupfer, G. William Sell, Robert A. May, 
Arthur Blackmer, W. E. Corcoran, J. J. McKanna, F. L. 
Morecroft, George A. Sherman, Thomas Skinner, Jr., 
Thomas J. Strittmatter, Charles H. Taylor, D. C. Tracy 
Victor Brisbois, Charles Strunk and J. J. Niland. 
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Chas. L. Sebring 


President 
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SEBRING 
OHIO 


DINNER WARE 
MANUFACTURERS 


Shapes and Patterns 


Exclusive 


M. J. GEORGE 
Direct Representative 
Permanent New York Sample Room and Office: 
Armion Building, 469 Seventh Ave. 
Cor. 36th St., Fourth Floor 
New York Furniture Exchange, Space 413 and 414 


Western Representative 
C. D. WEIGEL, Box 458, Seattle, Wash. 
New England Representative 
Chas. A. Pearce. 157 Summer St., Boston, Mass. 


[eee ne i 


S 
=| 
= 
=I 


Manufacturers who were represented at the meetin: 
were: Powelton Cut Glass Co., Emil F. Kupfer Co 
Krantz & Sell Co., Pairpoint Corp., Thos. Skinner & Sons 
Quaker City Cut Glass Co., Jewel Cut Glass Co., Georg 
Borgfeldt & Co., Victor Brisbois Co., Figurora Cut Glas 
Co., J. J. Niland Co., H. C. Fry Glass Co., Thomas Shot 
ton Sons Co. and the Fisher Cut Glass Co. 

The meeting as usual was followed by a banquet serve 
at the Hotel in the evening. This is always a most en 
joyable event and scored its invariable success this year, 

Those who attended were: O. B. Atterholt, Raymon 
H. Fender, J. E. Achus, J. H. Dennison, Aug. J. Kupfer 
G. William Sell, George A. Sherman, Thomas Skinne: 
Jr., Thomas J. Strittmatter, Charles H. Taylor, D. ( 
Tracy, Victor Brisbois, J. F. Reuhfus, J. J. Niland, | 
Howard Fry, Frank Shotton, J. A. Fisher, John Hon 
Dr. E. J. Cattell, L. E. Schnider and Charles R. Cassic: 


Buyers in New York 
DECEMBER 4, 1922. | 


R. E. Evans, housefurnishings and china, L. J. Wagner, toy 
J. N. Adam & Co., Buffalo, N. Y., 16 West 39th St. 


a Donttcapit jobs general meneame M. Nathan & Br 
Inc., Johnstown, Pa. Baer & Lilienthal, 1150 Broadway. 


M. Hert, merchandise manager, Rike, Kumler Co., Seatt! 
Wash., Retail Research, 225 Fifth Ave. 


W. J. Haywood, merchandise manager, Pellitier Co., Siot 
City, Ia., Alfred Rantl, 120 West 32d St. 


W. G. Baird, representing, Baird Co., Shreveport, La. 11 
Broadway, Baer & Lilienthal. 


(Continued on page 34) 
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Pattern No. 258 La Rosa 
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| 
THE NATIONAL CHINA CO. | 

SALINEVILLE, 0. 


REPRESENTATIVES 
D. King Irwin, 200 Fifth Avenue, New York City 
F. A. Miner, 5 Prospect St., Rochester, N. 

E. J. Nickey, Room 61, Loan & Trust Bldg., Milwaukee, Wis. 
E. E. Wilgus, 78 Elmore St., Newton Center, Mass. } 
Ramsey & Sturgeon Co., Room 305, Rollins Bldg. 

Baltimore, Md. 
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BOSTON NEWS NOTES ee 


By 


R. B. HEMENway, Representztive 


« 


shopping district banded together in one grand 
effort to stop shoplifting, not particularly at 
jristmas, when an extra force of detectives found em- 
jyment, but tried to formulate an organization, where 
} experiences of one store would help all the others 
v1 effort could be synchronized (if one may use that 
yrd) for a common gain. The result is the Stores’ Mu- 
41 Protective Association which held its first annual 
Jeting last week. It is headed by George W. Mitton of 
[dan Marsh & Co., Thomas K. Cory, vice-president of 
Jlliam Filene’s Son, and Herbert P, Russell, vice-presi- 
Jat of the R. H. White Co. and Edward P. O’Halloran, 
lmer police inspector of Newton, were among the 
jakers. Other stores interested include, Butler's, Con- 
/’s, Gilchrist, Houghton and Dutton, C. F. Hovey, 
aT. Slattery, The Shepard Stores, Smith Patterson, 
[nothy Smith & Co. Other retail centres might well 
J ipt a similar organization to cooperate with the police 
(top this costly waste. Music was furnished by the Jor- 
Ii Marsh Glee Club. There were about 100 present at 


| meeting. 


N ston a year ago the retail stores in Boston’s 
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Money order blanks stolen from postoffices all over 
| United States is the subject of a bulletin issued by the 
jceau of Information and Investigation of the Boston 
“amber of Commerce this week, In the letter the Cham- 
) warns retail storekeepers that an effort will probably 
yinade to cash some of these orders during the holiday 
8 and advises mrchants not to cash these orders for 
‘| stranger. The blanks themelves are of course gen- 
Je but the notes will be forgeries and can only be de- 
ced by postoffice officials who have a list of the num- 
s as advertised by the postoffice inspectors. Among 
l\offices mentioned as having been burglarized are But- 
¢ Ark.; Montrose, Ia.; George Creek, Ky.; Richfield, 
\».; Morgantown, N. C.; Philadelphia, Pa.; Carlisle, 
\Y., and Palmer, Wash. 

Tew Gift Shop departments have been established in 
«eral of the department stores during the past two 
V'ks, most notable of which are in C. F. Hovey’s, 
‘ne’s and Jordan Marsh & Co. Miss Anderson who 
\ be remembered as assistant to Mr. Robinson in 
}nzes and Art Goods, is in charge of the latter depart- 
nit. 
nother addition to the gift shop trade is a store opened 
ling the week at 45 Boylston street, by the Gleekman 
thers. It is known as the Touraine Gift Shop, prob- 
i because of its proximity to the Hotel Touraine. It 
sevoted largely to china, glass and novelty jewelry. 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


F, W. Woolworth Co. have leased the basement and 
first floor, of a new building to be erected at the corner 
of Washington and Camden streets, in Boston’s South 
End. The floor space to be used by the “ five and ten” 
is 12,000 square feet and the lease is for a long term of 
years. This will put a modern up-to-date store in a dis- 
trict which has been crying for such a service for some 
time. . 


John Martin, of the Jordan Marsh & Co. staff, has left 
for a short trip to the potteries. Good luck to you John! 


The Chamber of Commerce also issues a warning coy- 
ering the shortage of freight cars. A report by the trans- 
portation inspectors shows that cars are allowed to stand 
beyond the 48 hour demurrage period on a long list of 
commodities among which are a few which might con- 
cern some of the larger department stores, This shortage 
is due in part to the large amount of equipment in bad 
order as a result of the railroad strike and the chamber 
asks every one to do his share in getting the car back 
to a loading point and speed up transportation. 
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Hotel and Restaurant Supply 
Houses 


Vinegar and 
Oil Bottle 


$1.25 Dozen 


Packed 10 dozen to bar- 
rel. Guaranteed first 
quality. 


DESCRIPTION 


Ten flutes, plain ground 
bottom, 3% in. center diam- 
eter, height 53 in. to top of 
neck, pierced cork and white 
porcelain tube. 


Having secured a liberal 
price concession in a large 
purchase from the Govern- 
ment am enabled to offer 
these fine bottles made by 
the McKee Glass Co. and 
other well known manufac- 
turers at this very attractive 
price. 


MORRIS SENDAR 


Teleph 
i 291 Bowery scp es New York 
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See All the New Wares 
First in Pittsburgh 


FORTY-THIRD ANNUAL 


PITTSBURGH GLASS EXHIBIT 


Buyers will find in Pittsburgh in January, beginning January 8, the most comprehensive displays to 
be seen in 1923 of glassware for table, home and kitchen use—both utilitarian and decorative. More 
lines will be exhibited than ever before at the Fort Pitt Hotel. 


Glassware manufacturers have made extensive plans for their displays at the Pittsburgh Exhibit in 
January at which buyers and retailers will have opportunity of seeing the new wares for 1923 for the 


first time. None can afford to miss it. 
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See the Displays of These Manufacturers: 


NLU 


Bartlett-Collins Glass Co., Sapulpa, Okla, Indiana Glass Co., Dunkirk, Indiana. 

Beaver Valley Glass Co., Rochester, Pa. Jeannette Glass Co., Jeannette, Pa. 

Belmont Tumbler Co., Bellaire, O. D. C. Jenkins Glass Co., Kokomo, Ind. 

Bryce Bros. Co., Mt. Pleasant, Pa. Lancaster Glass Co., Lancaster, O. 

The Cambridge Glass Co., Cambridge, O. Libbey Glass Manufacturing Co., Toledo, O. 

Consolidated Lamp & Glass Co., Coraopolis. Pa. Lippincott Glass Co., Alexandria, Ind. 

Co-Operative Flint Glass Co., Beaver Falls, Pa. McKee Glass Co., Jeannette, Pa. = 
Diamond Glass-Ware Co., Indiana. Pa. Maryland Glass Co., Cumberland, Md. é 
Dunbar Flint Glass Co., Dunbar, W. Va. Monongah Glass Co., Fairmont, W. Va. 


Mound City Glass Co., Lumberport, W. Va. 
New Martinsville Glass Mfg. Co., New Martinsville, W. Va. 
Paden City Glass Mfg. Co., Paden City, W. Va. 


The Dunean & Miller Glass Co., Washington, Pa. 
Economy Tumbler Co., Morgantown, W. Va. 


Federal Glass Co.. Columbus, O. 
wpeke : 7" : : een es Ae Phoenix Glass Co., Monaca, Pa. 
Fenton Art Glass Co., Williamstown, W. Va. : Ne b 
; Pittsburgh Lamp, Brass & Glass Co., Pittsburgh, Pa. 
H. C. Fry Glass Co., Rochester, Pa. ‘i 
as : ae Potomac Glass Co., Cumberland, Md. 
Hazel-Atlas Glass Co., Wheeling, W. Va. L. E. Smith Glass Co., Mt. Pleasant, Pa. 
A. H. Heisey & Co., Newark, O. United States Glass Co., Pittsburgh, Pa. 
Hocking Glass Co., Lancaster, O. Utility Glass Co., Lonaconing, Md. 
Huntington Tumbler Co., Huntington, W. Va. Westmoreland Specialty Co., Grapeville, Pa. 
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Associated Glass Manufacturers of the United States 
“BE IN PITTSBURGH IN JANUARY” 
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J. H. SMytuHe, REPRESENTATIVE 


and glass business three days of good selling 
early last week. All State Street stores featured 
‘sanksgiving specials for the week, and the reports of 
tsiness done on these specials was gratifying. Satur- 
<y of last week marked the opening of the real Christ- 
is buying rush. Throngs were in the loop making 
teir gift purchases, and the department stores served 
t: largest crowd they have had any day this year. With 
sch a good start on Christmas buying, the department 
lads of the big stores are now expressing the opinion 
tit the holiday trade will equal, if not exceed, the good 
cys just following the close of the war; 


Nand et Turkey Day gave the retail crockery 


; 


Salesmen from the Chicago office of the Fostoria Glass 
(., headed by Harry G. Dalzell, left this week for the 
ictory, where they will “sit in” at the annual confer- 
€:e of the salesmen and executives of the company. 


The House of Quality,” to be conducted byeL. EH: 
Itcher and W. F. Jones, will be opened in the Hey- 
Virth Building the first of the new year. Mr. Butcher 
al Mr. Jones will represent in the Chicago territory the 


(ntral Glass Works and the Paden City Glass Manu- 
fturing Co. ’Phone will be Central 512s. 


Plans for the entertainment of buyers visiting the 


S:ond Chicago Exhibit of the Glass, Pottery, Lamps 


al Housefurnishings Association, to be held Febru- 
a; 5th to 17th, 1923, at the Congress Hotel, were dis- 
csed at a rousing meeting of the Entertainment Com- 
itee held at the Chicago Athletic Association club- 
tims Tuesday evening, November 2r, 

scar W. Eckland, chairman, was host to the mem- 
bis of the committee at a course dinner which preceded 
tl business session. Those present were Oscar W. 
Edand, S. J. Natkin, Henry Von Hagel, J. H. Ling, 
Fink Burch, F. B. Tinker, E. M. Meder, B. H. Welsh, 
CE. Crum and J. W. Power. 

Vhile the details of the general plan for the entertain- 
it of visiting buyers were not worked out, the com- 
mtee made considerable progress in outlining the plan 
ai at the present writing it may be said that the enter- 
‘a ment program will be one of the outstanding features 
dithe show. The entertainment committee will make 
ft use of the many exceptional facilities which Chicago 

dys for entertaining visiting buyers, and the program 

be of a nature to appeal to the many varied desires 
ei hose who will attend the exhibit. 
fany additional applications for exhibit space from 
minent manufacturers are being received at the sec- 


THE CHICAGO MARKET m1 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


retary’s office, and there is no question but that the Sec- 
ond Chicago Exhibit will surpass the First Chicago Ex- 
hibit held last winter, which was considered a great 
success, 


“Ed” Hill, of the Duncan & Miller Glass Co., was in 
Chicago on business recently. F. L. Tignor of the Zane 
Pottery Co., Zanesville, O., displayed his line at the Pal- 
mer House a week ago, 


OBITUARY 
Edwin L. Braun 


Edwin L. Braun, who passed away Nov. 19 last, was 
one of the organizers of the Great American Art Mfg. 
Company of Chicago, makers of lamp shades and gift 
novelties. He was a pioneer of the process of photo- 
engraving, and it was he and his brother who made the 
first zinc etchings and half-tones in Chicago, and with- 
out this method of picture making by the zinc and half- 
tone process, it would have been improbable for news- 
papers and magazines to have attained the widespread 
magnitude that they are able to show today. Mr. Braun 
came of a family of international fame, being a first 
cousin of Edwin L. Abbey, who painted for the British 
Government “The Search of the Holy Grail.” His 
grandfather was the inventor of the matrix system now 
used by every large newspaper in the world. When Mtr. 
Braun suggested years ago to the Chicago Tribune the 
feasibility of printing zinc and half-tone plates in the 
newspapers, he received only ridicule for his suggestion, 
Mr. Braun and Mr, Segal were the inventors of the high 
efficiency parchmentizing and double decorating of lamp 
shades. This product has created a tremendous stir in 
the portable lamp field, and it is to be greatly regretted 
that he was not spared long enough to participate in the 
success now assured the Great American Art Mfg. Co., 
who will carry on the work of developing Mr. Braun’s 
inventions. 


Business Briefs 


F. A. Burke, who has conducted a general store at Red 
Wing, Minn., for the past fourteen years, has sold out to 
E. P. Knuston and Peter Carlse, Mr. Burke retiring. 


The Tilton Variety Store, Manchester, N. H., has 
opened with many special offerings. 


A new Kresge Five-and-Ten Cent store has been 
opened on'S. Main street, Dayton, O. 


Thirty-one 


Thirty-two 
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THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


j Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. FT. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Electric Sales Co, 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicol, Mgr. 


1. © 
CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 


EADY TO SERVe 
BUYYVERS OF 


8 GIFT SHOP & ART GOODS-DOLLS'& TOYS 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
Mononeanm GLass Co, 
Co-OPERATIVE FLINT GLass Co. 
THE DUNCAN & MILLER GLASS CoO. 


’ 


Q 
Qo 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO 


ILLINOIS 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. | 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co.,, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
™ GIFT SHOP & ART GOODS-DOLLS’ & TOYS 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunpbs 
1319 Michigan Ave. 


DARRAH & CONWAY 
CUT GLASS CO. 
6 N. Michigan Ave., 
Light cut stemware and tumblers. 
Room 1206 Towers B!dg. 
Telephone State, 7263 


Chicago 


| While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


R 


0: By. 


EADY TO SERVE 
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CHICAGO 


Visit the 
2nd Annual Exhibit 
of 
GLASS, POTTERY 
LAMPS AND 
HOUSEFURNISHINGS 


at the 


CONGRESS HOTEL 
Feb. 5-1 7381923 


More than 300 lines were 
on exhibit last year and 
over 1500 buyers were in 
attendance. An event no 
buyer can afford to miss. 


lones C. 


Waleok Avenue 
Chicago 


REPRESENTING 


Grad 


9 \North 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


EARL W. NEWTON 


and Associates Announce 


the removal of their display room from 
the Heyworth Bldg. to larger quarters in 


THE BURLEY BLDG. 
9 N. Wabash Ave., Chicago 


JOYCE ART STUDIO 


Finest encrusted gold china work, Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


TO LET 
Why not Move In? 


Rent at Pre-War Level 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 


Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre, and _ hand 
painted china for gift shops and depart- 
ment stores, 
3620 Roosevelt Road 

Phone Nevada 7046 


Thirty-four 


W | ASIN Ea DD 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HELP WANTED 


W ANTED—Salesmen for 1923, having a thorough knowledge 

of the china and earthenware lines. Territory South, 
Southwest and East. Preference to those having an established 
trade. Salary and commission. In reply give full outline of re- 
cent experience. Fisher, Bruce & Co., Philadelphia, Pa. 


Qe experienced in china glass and kitchen equipment 
first class trade. We operate own shops. Applications con- 
fidential. Box No. 224, care CrocKERy AND GLASS JOURNAL. 


e—V—_—_— es see — ———— eee 
SS WANTED—Excellent position open for ex- 

perienced man as Production Superintendent in well estab- 
lished general ware pottery. Will be required to oversee and 
manage routing of all orders from glost kilns to shipping de- 
partment, with general supervision over all departments included 
under above schedule. Must be quality man. Box 225, care 
CROCKERY AND GLASS JOURNAL. 


SITUATIONS WANTED 


AN of unusual experience in selling china, earthenware, 

hotelware and kindred lines. Established reputation as a 
producer. Will consider proposition from first class house from 
January 1, 1923, to travel New York, Pennsylvania, the New Eng- 
land States as well as Baltimore and Washington. Unquestion- 
able references. Address Box 218, care Crockery & GLASS 
JOURNAL. 


British Clay Trade Improving 
(Continued from page 24) 

cently, more particularly as to regions where markets 
have not hitherto been exploited. For many years the 
chief countries importing British china clay have been 
the United States, Germany, France, Belgium, the Neth- 
erlands, Scandinavia, Russia, Italy, Spain, and India and 
on a lesser scale South American countries, notably Bra- 
zil, and South Africa and Canada. In the past South 
Africa, Australia, and other countries imported manu- 
factured products into which china clay enters as a raw 
material; but the war threw these countries more on 
their own resources, inducing them to set up manufac- 
turing industries of their own and making them depen- 
dent on the raw materials needed for manufacturing. 

While the industry is not blind to the danger to the 
British product caused by the discovery of kaolin de- 
posits in foreign countries, particularly as they may affect 
the cheaper grades, it is held that English china clay has 
the advantage of extensive seaboard within cheaper reach 
of the great overseas manufacturing centers. Moreover, 
its price, 30s. to 65s., according to grade, and qualities 
peculiar to English clay provide additional attractions.” 


August J. Fondeville 

(Continued from page 22) 
stationed while in the service at Walla Walla, Wash. His 
initial experience in the trade was in 1887 when he went 
into business with his father manufacturing lamp shades, 
being located at that time on College Pl., now known as 
West Broadway. About 1893 he formed a partnership 
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with L. D. Bloch, the concern being known as L. D, Bloc 
& Co., which firm also manufactured lamp shades. Thi 
partnership was dissolved in 1897 and Mr. Bloch con 
tinued the business. Mr. Fondeville then associated hit 
self in the import business with Henry Van Iderstein, 
latter having formerly been in charge of the export d 
partment of William Forrester & Co., importers of glass 
ware. The new firm was known as Fondeville & Va 
Iderstine. While they were principally known as im 
porters of glassware and china, they also handled some 
domestic goods as well. They soon established them. 
selves as one of the leading concerns in the trade, one 0: 
their conspicuous successes being the Portiaux line o} 
glassware, They were located first on West Broadway 
then Warren St., and then on Murray St. Following th 
uptown movement they removed to 85 Fifth Ave. Ir 
1917 the partnership was dissolved between Mr. Fonde- 
ville and Mr. Van Iderstine, when the latter retired from 
the business. Mr. Fondeville continued the business un- 
der the name of A. J. Fondeville & Co. representing 
various well known factories in France and England. He 
later took his son Eugene into the business, the latter hay- 
ing been the active head of the firm during his father’s 
illness. y 


He is survived by a widow, one son Eugene, head oj 
the firm, a daughter, father and one brother. 

The funeral was held on Sunday night at his late home 
Among those who attended the services were Henry 
Van Iderstine, William S. Pitcairn and Mrs. Pitcairn 
John J. Miller, W. T. Straub and Mrs. Straub, Jos, F 
O’Gorman, Howard R. Handy, F. Calvin Demarest anc 
Harry S. Clarke, F. A. Hecker and Miss Sloan from Mr 
Fondeville’s office. 


Buyers in New York 
(Continued from page 28) 


DECEMBER 5th, 1922 
D. S. Michel, mdse. manager, Wm. Taylor Son & Co. 
Cleveland, Ohio, 225 5th Ave., Room 814. 
Mr. Bourne, mdse. manager, Rike, Kumler Co., Dayton 
Ohio, Retail Research, 225 5th Ave. 
. H. Hays, representing Sage, Allen & Co., Hartford 
Conn., care D. G. Alliance, 404 4th Ave. 
H. Kirkpatrick, mdse. manager, Eastman Bros. & Bancroft 
Portland, Me., 276 5th Ave., care C. A. Cook. 
F. C. Keffer, china, Kline, Eppihimer Co., Reading, Pa. 
432 4th Avenue. 
H. M. Troupe, toys and housefurnishings, Clarke Bros. 
Scranton, Pa., Martinique. 
T. A. Keller, housefurnishings, Denholm & McKay, Worces 
ter, Mass., 240 Madison Ave. 
. W. Carl, representing The Carl Co., Schenectady, N. Y, 
23 East 26th St. (Mdse. Reporting Co.) 
DECEMBER 6, 1922 | 
S. M. Averill, lamps, Jordan Marsh Co., Boston, Mass., 43 
Fourth Avenue. 
E. A. Kennets, lamps, J. N. Adam & Co., Buffalo, N. Y,, 1 
West 39th Street. 
A. Harris, mdse. manager, Mendel’s, Inc., New Haven, Conn 
care Baer & Lilienthal, 1150 Broadway. 
H. M. Malone, mdse. manager, L. S. Ayres & Co., Indian 
apolis, Ind., Retail Research, 225 Fifth Avenue. 
L. B. Elliott, representing, Carson, Pirie & Scott, Chicag’ 
Ill., 404 Fourth Avenue. 
W. W. Taylor, housefurnishings, D. M. Read Co., Bridge 
port, Conn., 404 Fourth Avenue. (D. G. Alliance). 
J. H. Regan, housefurnishings and toys, Piel Bros., Cam 
bridge, Mass., Elks Club. 
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From the 
land of 
the Rajputs 


“ Vivid Artistry” is the phrase applied 
to this decoration by one china buyer. 
The floral panel is derived from an 
Indian lacquered piece in the British 
Museum. The lattice effect is dain 
done in rich blue and white with the 
paneling in rose yellow and flowers in 
natural colors. Gold bands complete 4 
decoration which, while a saleable item 
at all times, is particularly desirable dur- 
ing the present demand for things 
Oriental. Fz 
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TURNING THE CORNER 


AUUUQUUUUUCOUOOCVOTUULUCALUSUCEET TULARE UOTE UATE 


| 
_ 


SORTY-EIGHT years of service as a publication 
serving the crockery and glassware trades! That 
‘| is our record and we believe it is a good one. We 
«ather proud of the long and close friendships which 
@CROCKERY AND GLAss JOURNAL has made and has 
unuously sought to keep on its merits—that of pro- 
cng without petty fear or favor, the welfare of the 
stries and trades to which our pages are unquali- 
(7 dedicated. 


a yellow copy of the initial issue of the JoURNAL 
 vhich appeared in the early winter months of 1874, 
lé: is much that is interesting and one of the two most 
itiesting features of that year was the settlement of a 
try strike and the attitude of American manufactur- 
rs) the new tariff passed in that year. In many respects 
léear in which the JourNat was founded closely par- 
ll the present, indicating there is at least some truth 
1 e old axiom which tells that history repeats itself. 
h human beings react much the same in every year 
n> slime to similar conditions and circumstances. 


pe tariff was, in November two-score and eight years 

ago, a topic of much controversy and singularly 
gh there was likewise a disagreement between em- 
lors and employes. In a copy of the Journat in 1874 
Piars a news article which says, “In December the 
\ difficulties between manufacturers and pottery 
(0 ers at Trenton was settled, by the former declaring 
hdno further reduction in wages would be made. * * * 
workers formed a union and among the resolutions 
vathe following, ‘That we use our moral force with 
@nanufacturers in maintaining the present tariff un- 


changed, being convinced that it is to our mutual interests 
to do so.’ About one thousand pottery workers were in- 
terested in this movement and a skilled workman aver- 
aged $18 a week on full time.” 


ORTY-EIGHT years of progress! We are proud 

of the achievements of the crockery and glassware 
industries, and as they have so greatly expanded so have 
the opportunities of its oldest trade paper grown to serve 
a larger number of readers. Today there is something like 
six hundred and eighty potteries in operation, represent- 
ing a capitalization of $133,515,940, paying $59,640,000 
in wages, and whose annual products are valued at $108,- 
250,220. Today there are over 371 glass factories, capi- 
talized at $215,680,436, paying $87,526, 625 in wages, and 
whose products per annum are valued at $171,103,956. 
The population of the country when the first issue of the 
CROCKERY AND GLASS JoURNAL was published was 38,- 
558,371; today it is 105,683,108. Because of this great 
increase in consuming power, and despite the great in- 
crease in domestic production, imports of china, earthen 
and stonewares amounted to $12,522,436 in 1921, con- 
trasted with $6,015,945 in 1874. The Crockery AND 
GLASS JOURNAL is turning the corner leading to the half 
century mark. But more important is the wealth of evi- 
dence in this number which indicates that, in turning the 
last corner in the year 1922, we are soon to enter the broad 
highway of a bigger and better year that lies before. In- 
dustry and trade have absolutely discounted the past and 
we should all face the future with optimism. We are 
decidedly bullish on American industry and trade and 


confident of the future. Greetings! 


Sixty-nine 


Early American Ceramic Art 


By C. H. Mapison 


ed by hand from coarse clay mixed with sand 
and broken shells and imperfectly baked, the 
potter’s art was probably practiced in Virginia by the 
earlier immigrants. Small potteries sprang up to supply 
the modest requirements of the colonists and consisted for 
the greater part in coarse earthenware cooking utensils. 
Crude wares of this kind were made in considerable 
amount, but no record has been kept of any of these 
primitive kilns. Previous to 1649 a small group of 
potters did a good business in Virginia, and the first 
Dutch settlers in New York brought a practical knowl- 
edge of potting and, it is said, produced ware comparing 
favorably in quality with the well-known Delft ware. 
Daniel Coxe of Lon- 
don and, afterward, 
Governor of West New 
Jersey, was apparently 
the first to make white 
ware in the Colonies, 
and was instrumental in 
the establishment of a 
pottery at Burlington, 
N. J., before the year 
1685. In 1685 Thomas 
Miles made a_ white 
stoneware of pipe clay 
procured at Shelton, 
and a few years later a 
potter named Astbury 
made white stoneware 
in the same town, mak- 
ing use of a salt glaze. 
If we may accept tra- 
dition, china clays were 
first sent to Europe 
from North Carolina, 
two centuries ago. From 
the Smoky Mountains, 
legend says that the In- 
dians carried it to the coast, the clay being 
known to them as “ unakah.” Before the manufacture 
of china in America, English potters were using our 
native china clays, and a patent was taken out in 1744 
by Edward Heylyn, Bow, England, in which it is stated 
that the material used in their invention “is an earth, 
the product of the Cherokee nation in America, called 
by the name wnaker.” 
In New York, a stoneware factory was established at 
“ Potter’s Hill,” near the “Fresh Water Pond,” back 
of the old City Hall, about 1735, by John Remmey, who 
came from Germany. This pottery appears on an old 
map of New York, printed in 1813, as Remmey & Cro- 
lous. John Remmey died in 1762 and the business 
passed through three generations and was continued until 


Fy cot an aboriginal pottery, which was mould- 


$74,919,186. 
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United States is by no means an uninteresting 

story. Neither is the potter’s art in our country 
a comparative new branch of industry. While lacking 
the broad development of the industry in England, 
France and Germany, it can be clearly traced back to 
almost as early a date. In fact, the development of cera- 
mics in the United States quite closely parallels the de- 
velopment of ceramics in England. That it has failed 
to achieve the highest success which is generally con- 
ceded to foreign manufacturers, may be questioned, but 
the results attained by the early pioneer potters are 
none the less important, or interesting upon this ac- 
count. The importance of these pioneers to improve 
American made wares has assuredly contributed gen- 
erously to the growth of the industry to its present im- 
portant expansion at the present day. Something of 
this importance may be quickly seen by comparing the 
production of domestic ware when the Crockery and 
Glass Journal was founded in 1874. Forty-eight years 
ago there were 148 kilns in seven states producing ware 
valued at $4,440,000 per annum. In 1919, when the last 
Government census of manufacturers was taken, the pro- 
duction of pottery for that year was valued at 


T HE development of the pottery industry in the 
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about 1820. About 1810 Henry Remmey, brother | 
John Remmey, 3rd, went to Philadelphia and started 
stone ware plant which has continued down through { 
years to the present day. 
Early specimens of slip-decorated pottery and incis 
red ware were probably made in many of the potter: 
in Montgomery County, Pa. The oldest dated spe. 
men is a fifteen-inch dish, three inches deep, now in :: 
Pennsylvania Museum, Philadelphia, dated 1762. | 
brown, glazed earthenware tea-caddy, five inches squ¢ 
and inscribed ‘‘ Esther Smith, Her Tea Cannister, Se: 
6th 1767,” is another of the early specimens of Ame 
can workmanship. The front is covered with yellj 
slip, cut away to show crude designs. But perhi 
the most interesting 
© dish in the Pennsylyag 
Museum is embellisl 
with a conventional : 
sign of tulips in wlé 
and green outlined wh 
lavender, on an ora 
ground. This specirn 
is remarkable for ‘ 
size, light weight i 
perfect condition. It 
measures seventeen id 
one-half inches in dia- 
eter and possessea 
double band of inse 
tions in low Gerrn 
and the date 1769. | 
A two-handed pule 
mug, nine inches 
height, made of Int 
red-glazed pottery, 8 
also an interesting 
tribution to early Ant 
ican ceramic art. 
one side of this anti : 
is scratched the Am? 
can eagle beneath the glaze, with the word “ Liber ” 
above. On the opposite side appear the initials P 
and “May sthe, 1809.” On the bottom, scratched 
the clay, is this inscription, “ Phillip Kline, his M6 
May 5the, 1809.” The maker of this mug had a 4, 
yard and pottery for common ware in Bucks County é 
while it is not a strictly slip-decorated ware, it 1 
curious specimen of incised pottery, made in much 
same manner as the puzzle mugs which have been mn! 
in England for two centuries. 
John Leidy, a German, made a slip-decorated ware ( 
a hundred years ago near the present village of Soul” 
ton, Pa. Two interesting specimens are extant and @ 
sist of elaborately ornamented dishes, each four® 
inches in diameter. One is two and one-half nc 
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wh flat bottom and sloping sides, and is adorned with 
‘al designs carved in the yellowish slip. It is covered 
wh a green mottled glaze and bears the date of Novem- 
b) 9, 1796. The other dish is traced with white, green 
y{. dark blue slips, on a bright red body in convention 
yiterns, with bands of white around the margin. This 
slated October, 1797. A slip pitcher and bowl was 
nile by John Nase at a pottery near Tyler’s Port, Pa. 
fithe possession of the descendants of John Nase are 
1 slips and incised wares in the form of plates, mugs, 


hotos, Boertesy Metrepoliton Museum of Art 
i of the very early examples of American sgraffito ware is this 
hing dish bearing the date of 1791, but without bearing the 
) potter’s mark 
ye2table dishes and other utilitarian forms. One con- 
is: of a small pie plate with sgraffito decoration, show- 
ma leaping stag and spray of conventional flowers. 
[} inscription is in Pennsylvania German and is dated 
if. Joh Nase was a skillful craftsman, as may be at- 
teled in some of his finer work. A sugar bowl and 
smll creamer with twisted handle, is extant, decorated 
wa dotted figures and festoons of yellow slip and cov- 
el with a heavy, rich, dark brown glaze. The bowl 
shounted with a lid built up into a crown shaped orna- 
mit by the coiling of thin ropes of clay into scrolls, and 
e's a close resemblance to some of the early English 
\¢.et-pots. 
(t another pottery near Tyler’s Port, was that owned 
by acob Scholl, where incised ware of good quality was 
m ufactured. Among the pieces extant are plaques 
en ellished with floral designs and dated 1831. One 
iniresting example is a plate unglazed, with the excep- 
tic of patches of green applied to petals. A large pie 
di) from the Scholl pottery contains the incised design 
of1 large eagle which covers the entire surface. In 
ed1 of its talons it grasps a spray of flowers and in 
tsveak it holds a scroll on which is inscribed the words, 
‘{berty in the year 1832.” In the possession of one 
ofScholl’s descendants is a pair of covered jars of 
arptic. proportions and ornamentation. In the yellow 
sli which covers the surface, bold floral designs are en- 
grved and the leaves and petals are tipped with green 
an blue pigments under the rich glaze. 
_ mong the earliest pottery works in America was the 
tela-cotta works operated by Abraham Hews in Wes- 
to} Mass., previous to 1765. The ware consisted of 
ies articles, bean pots, pudding and milk pans, 


jugs, etc., and these were usually sold in exchange for 
merchandise, which formed the basis of barter in those 
early days. The clay used at Weston for some years 
was brought from Watertown and at a more recent date, 
from Cambridge. 

The first serious attempt to make fine china in the 
United States was the establishment of a pottery in Phila- 
delphia in 1771. A flint glass manufacturing plant was 
also erected during the same year. In an old newspaper 
the following interesting advertisement, one of a series 
of announcements, appears in the latter part of 1769: 
“New China Ware—Notwithstanding the various diffi- 
culties and disadvantages which usually attend the in- 
troduction of any important manufacture into a new 
country, the Proprietors of the China Works, now erect- 
ing in Southwark, have the pleasure to acquaint the pub- 
lic, they have proved to a certainty, that the clays of 
America are productive of as good Porcelain, as any 
heretofore manufactured at the famous factory in Bow, 
near London, and imported into the colonies and plan- 
tations, which they will engage to sell upon very reason- 
able terms; and as they purpose going largely into this 
manufacture as soon as the works are completed, they 
request those persons who choose to favor them with 
commands, to be as early as possible, laying it down 
as a fixed principle, to take all orders in rotation, and 
execute the earliest first; dealers will meet with the 
usual encouragement, and may be assured, that no goods 
under Thirty Pound’s worth, will be sold to private per- 
sons out of the factory, at a lower advance than from 
their shops, etc.” 

Among early American potters were Thomas, John 
and Paxson Vickers, who manufactured earthenware in 


A very interesting specimen of a sgraffite plate of early American 
workmanship. It is inscribed “ Andrew U.” and bears the date of 
_ February 28, 1810 


Chester County, Pa., for an uninterrupted period of 
seventy years in West Whiteland and until 1865 in 
Uwchlan, making not only common pottery, but fancy 
vases and ornamental figures of much beauty. In Con- 
necticut also stoneware and earthenware was manufac- 
tured, one well-known pottery being at “ Bean Hill,” 
near Norwich, where the famous money bank for chil- 
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dren was manufactured. Several of this are extant and 
bear various dates from 1794 to 1812. During the early 
nineteenth century the Central New York Pottery was 
established at Utica, N. Y., by a Mr. Nash, and in 1840 
became Noah White & Sons, and in 1880 again changed 
to N. A. White & Son. Coarse stoneware, such as crocks, 
jugs and jars, were the original products, and the plant 
is now in operation, turning out a high grade stoneware. 

During the year 1811 Daniel Fretag was making in 
Philadelphia a fine quality of chinaware and in 1817 
David G. Seixas manufactured an imitation of the Liver- 
pool white crockery from native American clays with 
great success and continued in operation until 1822. Por- 
celain of a fine grade was made in New York City early 
in the 19th century by Dr. Mead, but how long the plant 
was in operation is not known. In 1812, Thomas Haig, 
a Scotchman queensware potter, started a pottery in 
Philadelphia, where he manufactured red and black ware. 

The Jersey Porcelain and Earthenware Co. operated 
a pottery in Jersey several years, dating from the incor- 
poration of the company in 1825. The works were pur- 
chased by D. & J. Henderson in 1829 and the manufac- 
ture of porcelain of good body and glaze was continued 
for several years. In 1833 David Henderson organized 
the American Pottery Mfg. Co., where cream colored 
earthenware of excellent quality was made. This pottery 
was changed to the Jersey City Pottery, and many of 
the best craftsmen of the old school acquired their skill 


in this plant. 


The wares of this plant consisted largely 
of ornamental pieces in white biscuit and glazed ivory 
white. 


Although a number of partially successful attempts 
had been made to manufacture porcelain in America, 
William Ellis Tucker of Philadelphia is probably the first 
to supply the domestic market with a pure American 
product. He commenced his investigations without 
previous knowledge of the composition of ware, but he 
succeeded in a few years in producing porcelain equal 
to the best which England produced. His body pos- 
sessed the characteristics of both the French and Eng- 
lish and seems entitled to be classed as a hard porcelain. 
William Ellis Tucker died in 1832, but before his death 
Judge Joseph Hemphill was admitted as a partner and 
the business was carried on under the latter’s name. 


The body and glaze of Tucker’s chinaware was go 
but the decorations were inferior, and Hemphill broug 
artists over from England, France and Germany, a 
the ware had an extensive sale among the well-to~ 
Much of the table ware produced at this pottery y 
made to order and decorated with initials, monograr 
etc. Among the ornamental table pieces were vases a 
pitchers following closely the forms of Sevre ware. T 
pottery was operated for some thirteen years and wi 
was discontinued in 1838. 

Prominent among the long list of potters who have cu 
tributed to the development of American ceramic - 
was Perine, who established a stoneware establishm 
in Baltimore in 1827; Isaac Spiegel, who made Rocki; 
ham black and red ware in Philadelphia in 1837; Jv 
Hancock, who erected a factory at South Amboy, N, 
in 1828, and the Lewis Pottery Co., incorporated 
Louisville, Ky., in 1829, to manufacture queensware 1 
china. | 

In Bennington, Vt., the United States Pottery mai 
factured Rockingham yellow and white wares and pa) 
in a newly completed plant in 1849. White granite wr 
was largely manufactured, but soft paste porcelain a 
also produced and artists from Europe were secure’ 
decorators. This Bennington parian ware is of excer 
quality and the decorations in raised figures in whito 
a blue ground. The Bennington pottery was close/i 


1858. 


Serafito Plates by David 
Speeler. The firm of Speeler 
& Taylor was the pioneer pot- 
tery firm of Trenton. Both 
Speeler and Taylor were em- 
ployed at the Goodwin plant at’ 
East Liverpool and started a 
yellow ware factory in Trenton 
in 1852. An attempt to make 
Parian and moyolica ware’ 
was unsuccessful 
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The American Porcelain Mig. Co., Gloucester, 1) 
and its successor, the Gloucester China Co., incorpotte 
in 1857, produced a good quality of ware but of rhe 
indifferent workmanship and glazing. At the So:he 
Porcelain pottery, near Augusta, Ga., white aie a 
cream-colored wares were manufactured during °3 
from Georgia clays. 

In East Liverpool, the Bennett brothers establish ‘th 
pioneer pottery in this now famous section. Yellow 
and Rockingham of attractive quality was made a 
and here was originated the famous “ Rebekah” 12?! 
in 1851. Parian and Beleek wares were also proité 
and for a short time in 1886 egg-shell china a 
was manufactured. In 1840 Benjamin Harker, S, & 
tablished a pottery in East Liverpool, for the prod tio 
of Rockingham and yellow wares. The manufactté ° 
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ese wares were discontinued in 1879 and white granite 
ire exclusively produced. Many of the older potters 
the East Liverpool section learned the trade in the 
larker establishment. 
\Isaac Knowles and Isaac Harvey in 1854 began the 
‘anufacture of yellow ware in a single kiln which was 
ed in turn for bisque and glost ware. The manufac- 
‘re of Rockingham was later added and with the en- 
ance of John N. Taylor and Homer S. Knowles in the 
'm in 1870, white granite ware was produced. Many 
‘tistic pieces for exhibition at the Chicago Fair were 
‘oduced, among them being vases in pate-sur-pate dec- 
Jations and vases in translucent bone china body covered 
th a soft glaze which the manufacturers called ‘“ Lo- 
is” ware. 
‘In 1868 the pottery of C. C. Thompson & Co. was es- 
‘blished, and one of the first to produce artistic com- 
‘ercial ware in East Liverpool was Homer Laughlin, 
20 manufactured some underglaze stoneware cups and 
‘ucers, which were decorated by Edward Lycett in 
4379. The Dresden Pottery Works of the Potters’ Co- 
verative Co. were established in 1876 to produce iron- 
‘one china and decorated table ware, and the American 
ottery Works of Sebring Brothers were founded in 
387. 
The pottery industry in Trenton, N. J., may be said 
' begin with the establishment of the pottery of Taylor 
id Speeler in 1852 to manufacture yellow and Rock- 
gham wares. In 1863 John Moses rented a two-kiln 
ant and began the manufacture of cream-colored ware. 
it this time but one man in Trenton understood the deco- 
pins art, and he did all the decorating for the ten pot- 
ries then in operation. First plain color bands were 
‘troduced, then gold lines and gradually the more elab- 
vate decorations were introduced. 
John Hart Brewer, who entered the firm of Bloor, Ott 
_ Booth, in 1865 first attempted the manufacture of 
'Beleek ” egg-shell china in 1882, and after many years 
= experimenting, this famous ware was developed. The 
La now made by Ott & Brewer entirely from Ameri- 
in materials is characterized by extreme lightness of 
ody and by the rich iridescense of the glaze and a large 
ariety of this porcelain is produced. 
The Burroughs & Mountford Co. began business in 
‘renton in 1879 in the old Eagle Pottery, producing 
trified thin, hotel china and decorated table ware, mak- 
ig extensive use of underglaze printing. By the em- 
-oyment of mechanical processes, decorations imitating 
xpensive hand painting were produced at greatly re- 
iced cost, and the vases after Doulton, Royal Worces- 
-T, ete., are very striking. The Greenwood Pottery es- 
iblished ; in 1861 made white stoneware until 1876, when 
4€ manufacture of vitrified and translucent hotel china 
as commenced, and later thin table china of high qual- 
Vy was produced. 
_ The International Pottery, founded in 1878, produced 
veam- colored and white wares, and with the retirement 
f James Carr and Edward Clarke, his partner founded 
¢ International works. William Burgess and John A. 


Campbell purchased the business in 1879. Porcelain was 
made here previous to 1888, when a new body was pro- 
duced which has achieved great success. The Willets 
Mfg. Co. also manufactured Beleek ware at an early 
period, and their vases and fancy wares are well known, 
as are the underglazed decorations in dinner ware. In 
1889, The Ceramic Art Co. was established and their 
Beleek and “ Indian china,” carved vases, etc., are well 
known. The Empire Pottery was established in 1863, 
and manufacturd porcelain table ware and decorated 
wares largely in white granite body. In 1868 the Mer- 
cer Pottery Co. was organized to produce semi-por- 
celain wares and is now one of the leading manufacturers 
of hotel wares. But these are but a few of the many 
potteries in the Trenton district. 

The New England Pottery Co., Boston, founded in 
1854 to make Rockingham and yellow wares, has pro- 
duced excellent cream-colored and white granite ware 
and later developed a semi-porcelain ware finished and 
decorated in the manner of Doulton, and Worcester. A 
two-handled cracker jar with body of polished ivory and 
decorated with corn flowers with foliage in natural colors 
and with fluted base in delicate blue with fleur-de-lis 
pendants in relief gold, may be cited as one example. 
Semi-porcelain vases of graceful form and decorated with 
bronze leaf scrolls, and a stone porcelain chocolate jug, 
with body covered with a fine blue glaze, on which the 
decoration of a bird and bug on a hawthorn bush is 
applied in raised white enamel, shoulder being finished 
with relief gold and gold rosettes. 

At the Philadelphia City Pottery, established in 1868, 
many old English forms were produced, prominent 
among them being the “ Toby” ale jug and the cow 
creamer. The Union Porcelain Works at Greenpoint, 
Long Island, produced ware with English bone body, 
but when the pottery was purchased by the Smith broth- 
ers in 1864, this was discontinued and a hard kaoline 
body made exclusively. This pottery produced many dis- 
tinctive fancy pieces, such as vases, tea sets and busts. 
At the Chelsea Ceramic Art Pottery, Chelsea, Mass., 
founded by Alexander Robertson in 1866, brown ware 
similar to the lava ware made in England and Germany 
was first undertaken. Later flower pots was made ex- 
clusively, but this was abandoned about 1875 when red 
bisque ware, in imitation of antique Greek and Pom- 
peiian bronzes, was produced. This ware was distin- 
guished by its fine texture and smooth finish, and some 
of the vases were decorated with red figures on a black 
ground. Inlaid, hammered and embossed pottery, chiefly 
vases, was also produced. 

The Phoenixville Pottery, established at Phoenixville, 
Pa., in 1867, was taken over a few years later by Schrei- 
ber & Co., who made yellow, Rockingham ware and terra 
cotta ornamental pieces. Beerbower and Griffen took 
over the pottery in 1877 and, after making white granite 
ware for a short time, the manufacture of “ Etruscan ” 
majolica ware was added. This ware became widely 
known, the modeling of the best examples being most 

(Continued on page 196) 
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standards of designs and the conditions that 
at present operate to limit these standards, an 
nistrial art survey has been conducted under the 
woices of the National Society for Vocational Educa- 
i. and the Department of Education of the State of 
Nv York. The report contains a large amount of use- 
1 information on the subject, is particularly well writ- 
e and published in an attractively printed volume of 
i) hundred pages by the Macmillan Co., New York. As 
| rge number of our readers are interested in the sub- 
€ we reprint herewith the interesting chapter covering 
hceramic art, which contains much that is of real value. 
‘he range of commercial 
“amic products runs all the 
wy from the once-fired, un- 
yzed clayware with opaque, 
pous body, hardened at a 
caparatively low heat, to 
tie porcelain made from fine 
kolin, quartz and feldspar, 
fi:d at an intense heat and 
rulting in a_ translucent 
pduct. True porcelain is 
n: made in America except 
f chemical and_ electrical 
es, Our decorated 
vres are double-fired prod- 
tis intermediate between the 
aove in hardness and trans- 
lence. Earthenware, like 
fence and majolica, has a 
fous body covered with 
éner clear or colored glaze. 
le body is fired first to the 
tiuired strength and density 
a1 is then covered by the 
gze which, in turn, is fired, 
b: to a lower degree of temperature. When more in- 
t'se fires are used, with some modifications in propor- 
ta of materials, the ware becomes stronger and more 
dase, reaching the condition known as vitreous. Car- 
td a step further in temperature and in refinement of 
"terials the ware acquires such a degree of vitrification 
a to produce translucence. This is the product known 
tiAmerica as china and used for table ware. It is with 
t's product that the present study is concerned. 
Jecorative effects in pottery may be produced by the 
ie of the object, by modeling, or by glazes. Glaze 
‘oration may be achieved through solid colors or by 
a ornament. The latter effect may be obtained 
qer by over-glaze, as is most common, or under-glaze 


W/ ITH the object of obtaining accurate data as to 


of color. 
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HE artistic limitations of our present con- 
ventions are obvious and it would seem 

to be true that little scope for design will be 
afforded in our table china until we develop 
greater love for color as a people and the 
courage to deal with our table furnishings as 
an opportunity for the creation of color 
harmonies comparable to those sought for in 
other phases of interior decoration. It is 
only in this way that our table china can be- 
come a rich field for the designer and an ele- 
ment of decorative effect in our homes. It is 
true that in our summer homes we are begin- 
ning to indulge ourselves more in this element 
of color in the table ware and to make use of 
the earthenwares of Spain and England, the 
majolica of Italy, and the peasant potteries of 
France, as well as the products of China and 
Japan. This tendency will perhaps in time 
make itself felt in the matter of our regular 
table ware, and the time may come when we 
are no longer afraid of using plates on our 
tables making generous and appropriate use 
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decoration. Over-glaze decoration is made with vitri- 
fiable colors, which are fixed at temperatures below that 
at which the foundation glaze is matured and requires a 
special firing for completion of the ware. Under-glaze 
decoration is limited to such colors as will withstand the 
heat of the glost kiln. Such colors, while limited in num- 
ber, are more durable than those used over the glaze and 

are commonly used in the decoration of hotel china. 
Table china is decorated in large part by the decalco- 
mania transfer process invented by a Frenchman, Masse, 
about fifty years ago. In this process the design is printed 
upon special paper with ceramic colors instead of ink 
and is then transferred to the ware by pressure with the 
fingers. Transfers are pro- 
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by printing from an engraved 
copper plate and the other by 
lithography. The copper-plate 
method is used when only one 
color is desired, or at the most 
two, and is largely confined 
to printing on biscuit. Lithog- 
raphy is the usual method 
employed in over-glaze deco- 
ration. Lines and single color 
bands on circular pieces are 
made by placing the piece on 
a whirler and applying colors 
with a brush. A considerable 
amount of expensive table 
china is decorated in whole or 
part by hand. Two of the 
china concerns studied main- 
tain their own lithograph 
plants for the production of 
decalcomania. The others 
= either have their designs put 

into lithographic form by out- 
side establishments or depend upon the purchase of decal- 
comania from importers or studios. 

DEMAND FOR DESIGNS 

The demand for close imitations of French and English 
china results in these products furnishing the main sup- 
ply of motives for American designs. The demand for 
new designs comes to the establishments through various 
sources—through salesmen, through jobbers, through in- 
terior decorators or through buyers for department stores. 
In addition to meeting the demands brought to the firms 
through these sources, many firms make a practice of 
adding a few new patterns every year on their own initia- 
tive. Most of the hotelware is special-order work. When 
the demand is brought to the firm through salesmen they 
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usually send in examples of the “ best sellers” from all 
over the country, and these examples of chinaware largely 
determine the style to be followed in preparing new 
designs. 

The value of foreign decorated china imported into the 
United States in 1920 as given by government authorities 
was $6,262,249, on the basis of import figures. This ware 
is said to sell in the American market for approximately 
three times the value given in the government tables. This 
would mean a displacement value of $18,786,747. 
Domestic production during the same year including both 
white and decorated ware was valued at $11,341,593. 

There is usually a modeler in the production establish- 
ment who defines the form of new pieces, giving special 
attention to balance and proportion. In this respect French 
china has long been pre-eminent, and American designs 
have to a large extent copied these models. . Since the 
establishment of a factory in Limoges by Charles Edwin 
Haviland, the designs of French china have to a very 
large extent catered to the taste of the American market. 
The character of the dinner sets made in Limoges for this 
country, with their various sizes of plates, are quite 
different from the ware made for the French market. 

Ten firms manufacturing chinaware and three which 
specialize in the production of ceramic decalcomania were 
surveyed. Two of the chinaware firms employ no de- 
signers for surface decoration and depend entirely upon 
the purchase of decalcomania for their designs. Nine 
designers are employed in the eight remaining chinaware 
establishments. Two firms depend entirely upon their 
own designers to produce designs, while two firms report 
that designs are purchased from free-lance designers and 
six that decalcomania sheets are purchased from outside 
sources. Twenty-five designers are employed in the three 
decalcomania establishments studied, but in the case of 
two establishments the production of ceramic designs 
forms only a portion of the work of these designers. 

A large part of the decalcomania used in America be- 
fore the war was imported from Europe, principally from 
Germany, England and France, and much still comes 
from these sources. One representative states that 
practically all of the decalcomania sheets used in his 
establishment are purchased from English companies. 
A few expert designers in Paris are said to furnish a 
large share of the original motives for delcalcomania 
production. Delcalcomania made abroad is produced in 
specialized lithographic establishments in which a force 
of designers is employed who develop compositions 
largely inspired by the work of the above mentioned 
artists. 

Records were obtained from three decalcomania estab- 
lishments. The representatives of these concerns state 
that they purchase a considerable proportion of their 
designs from outside designers. It is stated that the ordi- 
nary price paid by these establishments is $10, but that 
the prices range from $5 to $50 and even $100. Most of 
these designs are said to come from European sources, 
not because the representatives consider them superior, 
but because European designs are still considered 
superior by the trade. Seven representatives of firms 
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manutacturing chinaware expressed the conviction {th 
the system of purchasing decalcomania designs satisf; 
torily meets the needs of their trade. 


New Desicns DEFINED 

Usually a member of the chinaware producing fi 
either alone or in conjunction with the designer or sa 
manager, defines the general character of new desig 
In one firm the designer himself evolves the style to 
followed. Study of the import trade and contacts w 
museums and books is said to be the sources of inspi 
tion for new designs. In each instance it was repor 
that the person or persons who define the style were | 
veloped in the trade without art-school experience. 

In the case of decalcomania manufacturers, the | 
mand for new designs usually comes from the ma 
facturer, who, to a large extent, obtains his suggestic 
from European designs. Prospective buyers sometir 
send in samples of ware, photographs, magazine cl 
pings, or pieces of textile fabrics containing motives 
be used in the designs. 

In some instances the finished design is submitted 
the salesman to his customers before it is accepted by 
decorating department. When accepted it is later u: 
as a guide in the work of transfer and it goes to 
plate maker, who may be either an engraver or lith 
rapher. 

TRAINING DESIGNERS 


It was found that the head modelers in the establi 
ments studied had all been developed through practi 
experience. In a number of instances attendance 
evening art classes was reported. Of the nine decorat 
designers employed by eight of the manufacturing fin 
six were trained wholly in the United States and three 
Europe. Of those trained in the United States two 
tended day art schools, two were trained in commer 
practice supplemented by study in evening art classes. 
those trained in Europe two attended day and one 
tended an evening art school while serving an apprent 
ship in engraving. 

The establishment representatives state that no beg 
ners direct from art school are employed. It is report 
that this has been tried in one or two instances but with 
success because of the student’s lack of practical kno 
edge and the impatience of the experienced designer. 
one establishment beginners direct from art schools 
employed in the craft department and designers 
chosen from among those workers who have serve 
number of years in the trade. 

The majority of the establishment representati 
report that the work of designers employed regul 
tends to improve from year to year. Current art lit 
ture, books and advertising material are furnished tl 
establishments to inspire designers. One representa 
states that the continued requests from customers 
better designs is sufficient to stimulate the designet 
further and constant development. 

The three decalcomania establishments studied emyj 
a total of twenty-five designers, twelve of whom ¥ 
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| HE origin of the potter’s craft in India is shrouded 
[ in mystery. Frequent allusions are to be found in 
the Vedes, especially in the Rig Veda, to earthen 
essels used by the Hindus. The water-pots represented 
the sculpture of the Buddhistic monuments testify to 
-e antiquity of the craft. It is not known when glazed 
ottery was introduced into India. The tradition is that 
was brought from China through Persia by the Afghan 
‘oghuls through the influence of Tamerlane’s Chinese 
ife, writes S. Deb, general manager of the Bengal Pot- 
ties, Calcutta, India, in the Journal of Indian Industries 
ad Labour. 
In modern times the potter’s art has developed into a 
ist and varied industry. The old method of making a 
ow kinds of household 
ensils has given place 
_a new system of manu- 
cture which produces 
ith scientific and eco- 
»mic efficiency, various 
asses of articles having 
| wide range of useful- 
iss. Since the beginning 
| the 19th century, the 
fferent branches of the 
ramic art have been 
iited by the substitution 
the principles of science 
ir traditions and secrets 
( manufacture, whereby 
ie craft has been trans- 
‘rmed into an industry 
id the privilege of the 
iw has been placed at the 
paosal of the all. The 
’rmans introduced me- 
(anical presses and kilns 
fed at high temperatures, 
\iich led to the manufacture of bricks of the best quality. 
letallurgy and chemical engineering have been able to 
‘ow such rapid progress chiefly owing to the excellence 
‘ refractory bricks and tiles produced by the ceramic 
ilustry. The introduction of glazed earthenware wall 
(ts has marked a new epoch in the history of Indian pot- 
ty. The manufacture of porcelain, the last word in the 
ie industry, has been greatly developed and perfec- 
t! since its production by Boltcher in 17009. 
(ndia has made scarcely any progress in this important 


ue 


the country. 
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Vustry. The village potter continues to spin his primi- 
te wheel in the same old fashion as his forefathers did 
tay centuries ago. No attempt has been made to im- 
Ipve his wheel or to change his method. The industry 
[ neglected. Mr. McDonald, who may justly be 


led the pioneer of modern pottery in India, started 
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HIS great country and empire of Asia under British 

rule has an area of 1,766,000 square miles and a 
population of 294 million, which is about equal to 
the area and population of the whole of Europe, ex- 
cepting Russia. The natives of India may be said to 
have no words of their own to express their country. 
In Sanskrit it would be called Bharata-varsha, from 
the legendary monarch. However, sanskrit is no 
more the vernacular of India than Latin is of Europe. 
So the word India, derived from Greek and meaning 
“river.” has been familiar since the British acquired 
Manufacturing industries are slowly 
being developed and, next to agriculture, weaving is 
the most important industry. The cotton mills of 
Bombay and the jute mills of Bengal have increased 
greatly in recent years, but the old industries have 
declined. The colonies of hand workers in silver, 
brass, ivory, wood and other crafts have fallen off. 
An attempt has been made to remedy this by means 
of schools of art, but with little success. It is inter- 
esting to note the progress of the modernly equipped 
Bengal potteries as told by its manager in this article. 
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Pottery Manufacture in India 


What Modern Methods in Pottery Production Are Achiev- 
ing in Developing the Ceramic Industry in the Far East 


first to manufacture bricks at Raniganj by the middle of 
the last century. In spite of all his attempts he failed 
in his adventure, and Burn & Co. took up the work and 
developed it. Their works are turning out high-class 
terra-cottas, stoneware pipes, and refractories by modern 
methods, and are widely known all over the country. 
These industrial pioneers had to face great obstacles in 
introducing their products into the market, owing to the 
prejudice of the people against country-made articles. 
But they did succeed at last by the merits of their pro- 
ducts and their perseverance. The manufacture of un- 
glazed pottery developed in other provinces, especially in 
Madras, where modern factories have sprung up and are 
making roofing tiles of very high quality. Several fac- 

tories in Bengal have been 
_ started, inspired by the 
success of Burn & Co., 
and it is gratifying to note 
that refractories, such as 
fire and silica bricks, are 
being manufactured in the 
country which can com- 
pare favorably with the 
imported article. The 
manufacture of glazed 
pottery has been’ very 
poorly developed in India. 
Before the application of 
modern scientific methods 
of manufacture, in some 
potteries opaque and semi- 
vitreous articles, covered 
with a dull glaze and deco- 
rated mainly with under- 
glaze cobalt blue colors, 
were manufactured in 
Northern India and Raj- 
putana, especially in Mor- 
adabad and Jaipur. These articles were used mainly for 
decorative purposes. 

The first serious attempt to manufacture glazed pot- 
tery in India was made in the year 1860. The occurrence 
of kaolin in the Rajmahal hills in Bihar was known to 
geologists for a long time. This led a Bengali millionaire 
to start a pottery at Pathurghatta, on the banks of the 
Ganges, about 200 miles from Calcutta. The deposit at 
Pathurghatta is one of the finest in India, and the glazed 
earthenware made out of this material was of the highest 
quality. But the religious susceptibilities of the people 
and the backward industrial position of the country at the 
time when the factory was started gave the death blow 
to its development, and some time afterward it had to 
be closed. There exist even to this date the ruins of the 
kilns and buildings and the scattered remains of this 
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Seventy-seven. 


Seventy-eight 


Work 


MIE ARE all atoms engaged in the world’s work, 
‘| each doing his tiny part to complete a gigantic 
whole. 


There is a nobility in work too often but little re- 
garded. Work may be looked upon as merely a ‘‘job’ 
—an opportunity to kill time till a miracle occur—or 
as a stepping-stone to ever widening achievement. 
It may be thought of as the labor of Sisyphus, rolling 
a stone uphill only that it might roll down again, or 
the responsibility of Atlas, upholding the world. 


Our attitude of mind in accomplishing the task 
that lies before us determines our well-being. How 
much happier is the worker who loves the work, who 
regards its problems as worthy of his best endeavors, 
who is fascinated by this game of life! 


To recognize that one is a link in the great chain 
of civilization; that when we cannot act as we wish 
we must act as we can; that the manly part is to do 
with might and main all we can do, is to give the best 
that is in us, and make our progress certain. 


In the creed of this Store Work is a social service. 


—Marshall Field @ Co. 
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neer undertaking. After a long period of nearly forty 
rs another attempt was made by a group of capitalists, 
ded by the Maharaja of Kasimbazar, to work another 
re deposit of kaolin in the Rajmahal hills at Maugalhat, 
y near the Pathurghatta mines. With the prepara- 
1 of the kaolin the idea of starting a glazed pottery 
‘+ks was conceived, and the Calcutta Pottery Works 
-e established in the year 1904. 

starting in 1903 from a modest beginning, with but one 
, and a few country potters spinning their primitive 
sels and without the aid of any machinery, the progress 
ch the works have made since then is worth the atten- 
, of every industrialist who has the welfare of the 
ntry at heart. Patience, perseverance, and willing- 
5 to invest capital with no immediate prospects of 
turn, led to the success of the works. Kaolin, the 
of raw material, is obtained from Pathurghatta, of 
‘ch mention has already been made. It is washed, 
evigated, at the site of occurrence, dried, and sent to 
works by rail. Other raw materials, such as felspar, 
\rtz, and limestone, are all obtained locally. The raw 
jerials are very good in quality, and compare favor- 
/ with those used in Continental and English potteries. 
) stones are crushed and finely pulverized in the grind- 
| room by means of edge runners. They are then 
jand in ball mills and mixed in definite proportions 
‘1 kaolin and water in blungers. The product, known 
s/ slip,” is then forced through a filter press, whereby 
1 water is eliminated, and the cakes are then kneaded 


| special machine. Different processes, such as throw- 
| 


| pressing, casting, jollying, etc., are employed in the 
uufacture of different wares. The works at present 
) ialize in the manufacture of insulators, druggists’ and 
cnital requisites, laboratory porcelain, and accessories 
yall industrial purposes. The articles, after the manu- 
Auring process, are allowed to dry in the ordinary 
tosphere for a few days before they are “ biscuited,” 
ebaked at a temperature of nearly 800° C. to 900° C. 
vhe waste heat of the kilns. The biscuited articles are 
1) decorated with underglaze colors, if necessary, and 
tn coating of glaze is put on the surface. The glazed 
r:les are then placed in fireclay receptacles, or “ sag- 
e|,” to protect them from the injurious action of the 
oke, and fired with coal in special round down- 
right kilns at a temperature of 1,320° C. to 1,350° C. 
14 firing generally takes twenty-four hours to com- 
le. The articles are allowed to cool inside the kiln 
9 two days, when they are taken out, assorted, and 
td. Some articles are, when required, decorated 
‘i overglaze colors in special kilns called ‘ muffle 
ils” at a temperature of about 800° C. The works 
t/esent cover an area of over four acres of land. The 
ne factory has been planned on the latest lines. All 
levarious departments are housed in separate, well- 
eilated and well-lighted structures, mostly of rein- 
of2d concrete. The whole area is connected by broad 
%S, so that every part is approachable by vehicles. 
‘h new power-house is fitted with oil-immersed trans- 
OMers, by which the high-tension current at 6,600 volts 
ansformed into 400 volts and 220 volts to suit the 
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motors working in different departments. A railway 
siding into the factory premises has been constructed by 
the Eastern Bengal Railway for bringing in raw materials 
and despatching finished goods. The machinery which 
has been installed is all of the latest type, and has been 
imported from different parts of the world to make the 
works most efficient and up-to-date. All sorts of labor- 
saving devices, such as lifts, trucks, etc., are also em- 
ployed. A laboratory fitted with up-to-date appliances 
for the analysis and testing of raw materials is under the 
charge of a qualified chemist, who certifies to the purity 
of the raw materials and carries on researches in new 
mixtures, glazes, and decorations. The number of 
skilled workmen at present employed is about 400, out of 
which about 100 are women, trained in different lines of 
highly specialized work. A novel feature of the works is 
the employment of a large number of men and women 
workers of the educated community. The works provide 
for the benefit of the workers a provident fund and a co- 
operative credit society. Free medical aid is given to the 
workers when they are ill, and there is a relief fund to help 
them when in difficulty. The company pays special atten- 
tion to cleanliness and comfort, which keep the workers 
healthy and contented. Bengal Potteries, Ltd., was 
floated in the year 1919 and took over the possession of 
the Calcutta Pottery Works, under the managing agency 
of P. N. Dutt & Co. The directors of the company, such 
as the Maharaja of Kasimbazar, Sir P. C. Roy, and others, 
are all men of light and leading in Bengal, and inter- 
ested in the industry. The staff consists of a general 
manager, who is also a director, a works manager, one 
engineer, a research chemist, a sales manager, and six 
apprentice assistants. One of the apprentices is a 
graduate and the others undergraduates. The appren- 
tices do all kinds of manual work in connection with the 
various processes of manufacture, and are thus given a 
thorough practical training in the industry. Apart from 
this, they are allowed to work in the laboratory and are 
given lectures occasionally on the science of ceramics by 
the General Manager. The advance made in the manu- 
facture of glazed pottery in India is still very small, and 
much remains to be done. The spade work has, how- 
ever, been accomplished by such pioneer manufacturers 
as the Calcutta Pottery Works and the State Pottery 
Works at Gwalior. These concerns, being pioneers in 
the same line, met with the same difficulty as Burn & Co. 
experienced. Apart from the difficulty of converting the 
primitive village potter into a modern ceramic worker 
adapted to the principles of organized factory works, 
these new concerns had to fight against tremendous odds 
in introducing their manufactured products into the 
market in open competition with articles imported from 
foreign countries. The Calcutta Pottery Works have 
spent the last fifteen years in this struggle, and now 
occupy a strong position as the most successful manufac- 
turers of modern glazed pottery in India. A visit to the 
works will show vividly what science and engineering can 
do in the way of converting primitive craft into a modern 
organized industry. These works have, however, touched 
(Continued on page 179) 


English Porcelain and Earthenware 


The Evolution of the Pottery Industry and the Growth of Porce- 
lain and Cream Wares by Famous Potters of Great Britain 


By Joun L. BENSON 


OTTERY making in England while antedating the 
Pp invasion of the Romans, and going back to the late 
Stone and Bronze ages, has generally trailed that 
of France and Germany. The Romans introduced many 
innovations by importing Italian and Gaulish pottery and 
founding many centers of pottery production, such as 
those at Upchurch, Castor and Uriconium. With the de- 
parture of the Roman legions, pottery making practically 
stopped and the early middle ages passed without much 
being done, and the potters’ art seldom rose higher than 
that of the tile maker. Monastic tile workers produced 
artistic work but the customers of the common potter 
were content with the rudely formed and simply glazed 
pitchers, flagons, dishes and mugs. The excellence of 
English pewter ware, undoubtedly acted as a barrier to 
the introduction of finer pottery and it was only with the 
importation of Italian, German, Dutch and French wares 
that the English clay workers were stirred to produce 
something more artistic. 

In early Tudor times there was some importation of 
Italian majolica as well as of Hispano-Moresque pieces, 
and the religious wars and frequent intercoure with the 
Low Countries was responsible for bringing over stone- 
wares from the Rhineland and Delft wares from Holland. 
Emigrant potters also entered England and established 
themselves along the side of the Thames on the outskirts 
of London. The early influence was probably Italian, 
but was later supplanted by the Dutch and Germans. The 
early wares manufactured in England so c’osely resemble 
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the German stonewares and the Delft wares of Holland, 
that it is difficult to tell them apart. The first of the 
great English potters was John Dwight, an educated man, 
who obtained a patent in 1671 for the manufacture of 
certain improved kinds of pottery. History does not dis- 
close where Dwight learned the craft, but when he ob- 
tained his patent he was residing at Wigan Lancashire, 
far removed from the districts where foreign potters had 


Eighty 
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settled and where they formed a little colony of worker 

In the year 1673, Dwight established a factory at Fy 
ham and became active in experimenting, and from not 
in his diaries he was evidently searching after the the 
mysterious Chinese porcelain. No grounds exist for tl 
belief that he ever attained his ambition, for his know 
productions consist of hard-fired red stoneware, such ; 
teapots, and mugs in imitation of Chinese buccaros. F 
also made whitish-gray salt-glazed stoneware in imitatic 
of the wares from the Rhineland and produced a lar 
number of portrait-busts, statuettes, and so on. The 
were made in stoneware of various tints and their artist 
merits entitle him to be ranked as a potter of the highe 
order. | 
During this time the manufacture of tin-enamelled pc 
tery, in the style of Delft ware, was being carried on | 
the south side of the Thames, particularly at Lambet 
and by the end of the 17th century, the same imitation 
Delft wares were made at Bristol and Liverpool. a 
potteries were continued until the closing years of the 18 
century, when cream-colored earthenware was introduc 
The body of this imitation Delft ware was hard and der’ 
and the decoration is usually painted in cobalt blue f 
good depth, though inferior in richness and softness | 
tint to that of the best Delft pieces. Some polychro: 
decoration was done but it was not common, and it 
fered from the work of the Dutch in the prevalence! 
pale yellow and the absence of strong red color. Gernt 


stoneware also received much attention long before ¢ 


Cup and saucer 
made in Bristol in 
18th Century. This 
is a feltspatie ware, 
resembling in 
color and_ texture 
that of Chinese 
porcelain, but | 
made wholly from I 
materials found at { 

Cornwall 


time of Dwight, and Fulham remained an important | 
ter of stoneware manufacture and a fine brown stoneW 
was made at Nottingham as early as 1700, as both } 
continued down to the present day. 

The greatest development of English pottery, how 
took place in North Staffordshire, where a growing ( 
munity of peasant potters, manufacturing strongly 
orative pieces, were established as early as the midd 0 
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a Here rudely fashioned dishes, jugs 
d bottles were shaped in the local red-burning brick 
iys, and while soft, simple but effective decorations 
sre drawn upon them in diluted white clay slip. This 
ocess, substantially the same as that employed by Egyp- 
mn, Roman and Byzantine potters, has furnished the 
asant potters of every country with characteristic wares. 


e 17th century. 
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‘The English slip-decorated wares are often spoken of as 
»ft-ware, because of the fact that Thomas Toft, living 
i) what is now Hanley, Staffordshire, signed and dated 
iy of his pieces. However, other pieces were also 
ide at Wrotham, in Kent, in Derbyshire, Wales and 
ewhere. During the revolution the fame of the Staf- 
cdshire district had widely spread, and soon after 1690 
an Philip Elers, a Dutchman of good family, settled 
ere and began to make pottery superior to any then 
ide in Staffordshire. While Elers’ wares were singu- 
I ly like those of Dwight, it is certain that from the time 
'Elers, the Staffordshire potters began to make great 
vances in fabricating their wares and during the 18th 
itury, two distinctly English varieties of pottery were 
reloped—the white and drab salt-glazed and the Eng- 
Ia earthenware. 

Noting definite is known when and how the Staf- 
‘dshire potters learned that highly siliceous pottery 
cl be glazed by throwing common salt into the kiln 
the height of the firing, for this practice had originated 
ithe Rhineland more than a century before. Some 
ters claim that Elers introduced it. Early in the 18th 
¢ tury a fine, white salt-glazed ware was made in Staf- 
fidshire, in numerous quaint and fanciful forms sug- 
tive of the Chinese porcelain. Teapots, coffee-pots, 
tt-caddies, plates, dishes, bowls, candlesticks, mugs and 
bitles were made in a great variety and much of the 
ré was exported to the continent and to the American 
C(onies. 

Although the manufacture of tin-enamelled pottery 
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failed to obtain a foothold in Staffordshire, the invention 
of the white salt-glazed ware paved the way for one of 
the greatest revolutions in the potter’s art. This was the 
abandonment of the ordinary red and buff clays in favor 
of a white ware throughout, prepared by mixing selected 
white-burning clays and finely ground flint or silica. This 
change has generally been associated with Wedgwood, 


Garniture from the 
famous Chelsea 
Porcelain Factory. 
This celebrated 
plant was estab- 
lished about 1750 
and its wares are 
among the very 
earliest English 
Porcelains  pro- 
duced. Later this 
factory was ae- 
quired by the 
Derby Works 
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most famous of all English potters, but in reality he only 
perfected, with the Warburtons, Turners and other of 
his contemporaries, the work of half a century’s experi- 
ment and discovery. 

This earthenware compared most favorably from every 
point of view with all that had been produced before, and 
as the tin-enamelled wares had sunk to the position of 
domestic crockery, the new earthenware quite supplanted 
it. Soon English earthenware was carried to all of Europe 
and aided by emigrant English potters, the continental 
nations soon began to manufacture similar ware them- 
selves. By general consent, the name of Josiah Wedg- 
wood has been pre-eminently associated with this great 
change. ‘There is a good’reason for this, for while many 
of his contemporaries equalled, or even excelled him in 
certain kinds of pottery, no other potter ever approached 
Wedgwood in the variety of his products and the varied 
applications to which he used his talents. Wedgwood 
soon abandoned his simple Staffordshire wares, and he 
improved the green and yellow glazes which had come 
down from mediaeval times. He carired on the manu- 
facture of hard-fired red clay teapots, mugs, etc., intro- 
duced by Elers, and with his fellow potters, he invented 
drab, grey, brown and other colors in similarly hard-fired 
unglazed bodies. He did not invent nor alone perfect 
the Staffordshire cream-colored earthen ware, but he did 
make it so well that his Ouweens-wear was the best of its 
kind. The Jasper ware was unquestionably his own in- 
vention. 

Wedgwood’s Jasper ware differed both in nature and 
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composition from all that had preceded it. In an attempt 
to obtain the qualities of the finest porcelain biscuit, he 
discovered after years of experimenting, that by mixing 
a plastic white clay and barytes, he could obtain a body 
which might be thrown on the wheel or pressed in moulds. 
And this could be fired to a white and sub-translucence 
and could be colored by the usual metallic oxides. The 
ware resembled biscuit porcelain, in that it required no 
glaze to make it impervious to water, and thus marked 
the culmination of those dry or unglazed wares that had 
been so largely made in China, Japan and Europe. 

The general practice of Wedgwood was to make the 
body of a colored material and to ornament this with ap- 
plied figures or ornaments in relief or white. Sometimes 
the ornament was in colored clay, and two-toned effects, 
black on red, buff on red, etc., were obtained. Wedgwood 
produced a variety of bodies and the pieces made included 
plaques, vases, plates, dishes, jardinieres, bulb pots, tea- 
pots, cups and saucers, ink stands, scent bottles, buckles, 
buttons and almost every article that could be made in 
clay. Many of the applied designs were very beautiful 
and at their best are marvelous for the precision and 
delicacy of execution. So perfectly did they represent 
the taste of their period, that attempts were made at Sev- 
res, Meissen, Berlin and Buen Retiro to imitate them in 
porcelain, but none of them can be compared with the 
works of Wedgwood or of Turner, his great contem- 
porary. 

With the introduction of mechanical appliances, the 
application of machinery was pushed a bit too far, and the 
late 18th century marks the period when pottery was no 
longer made for the wealthy, but was largely produced 
for the poorer classes who demanded a useful ware which 
imitated the more costly wares. France, Germany, 
Sweden, Russia and later the United States, followed the 
English potters and the art of color printing was applied 
to produce elaborate engraved patterns. 

No established manufacture of porcelain was known 
in England before 1740 but about 1750 works were es- 
tablished at Chelsea, Bow, Worcester and Derby. The 
early English porcelains were, like the French, composed 
of glassy mixtures. In the year 1750 the Chelsea factory 
was the most important of English porcelain works and 
it was sold to Duesbury, proprietor of the Derby works 
in 1730. The most distinctive mark of the Chelsea works 
was an anchor and some of the Derby-Chelsea pieces are 
marked with a combined d and anchor. The porcelain 
works at Stratford-le-Bow were established about 1744 
and in 1750 passed to the ownership of Messrs. Weath- 
erby & Crowther but the business failed and was bought 
by William Duesbury who transferred part of the plant 
and moulds to his more prosperous works at Derby. 

The third and most important of early factories was 
that founded at Worcester in 1751 by Dr. Wall and the 
method of decorating porcelain with transfer prints was 
produced at Worcester as early as 1756. Another Worces- 
ter porcelain factory was in existence after 1784, but its 
productions were not particularly important and the two 
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firms were amalgamated in 1840, and gave rise to t 
present Worcester Royal Porcelain Co. The manufa 
ture of porcelain at Derby was founded in 1756, and t] 
porcelain works at Plymouth and Bristol were found. 
a few years later. These factories are mainly noteworth 
because they were the only English factories which mar 
ufactured a true porcelain analogous to the Chinese pore 
lain. 


The Plymouth pottery was established by Willia 
Cookworthy, a druggist, who was greatly interested ; 
attempting to discover at Cornwall and Devonshire, mir 
erals similar to those forming the basis of Chinese pore 
lain. After many years of travel and search, he founde 
the works at Plymouth in 1768. The factory was r 
moved to Bristol in 1770 and passed under the manag 
ment of Richard Champion, a Bristol merchant. Afte 
eight years the business was sold to a number of Staffor 
shire potters. The Bristol porcelain, like the porcelai 
made at Plymouth, was a true felspatic porcelain, r 
sembling the Chinese but manufactured from the chin 
clay and stone of Cornwall. It was harder and white 
than other English porcelains and its glittering glaze se 
it apart from other wares of Bow, Chelsea, Worceste 
and Derby. 


The Bristol porcelain bore a close resemblance to th: 
of Meissen, both in the composition and style of decor 
tion and there is nothing distinctly English about i 
Table ware of various kinds was produced at the Bristi 
works and also figures in imitation of Meissen, and a fe 
large hexagonal vases, similar to the productions ( 
Chelsea and Worcester, were also made there. | 


Owing to the great demand for elaborate specimens « 
painted porcelain between the years 1851 and 1880, @ 
most every European pottery produced large and cost, 
specimens, richly painted and gilded. One of the fir 
factories to produce something out of the ordinary y 
that of the Minton works at Stoke-upon-Trent. At 
period a special porcelain, known as Parian was pr 
duced. The best examples of this ware, equal the 1 
century biscuit figure of Sevres and Derby. Probat 
Parian was first made at the works of Copeland 
Garatt, at Stoké-upon-Trent but it was immedie 
adopted at Minton’s, Wedgwood’s and at Worcester, €4 
of these firms making it in a distinctive manner. 
Parian was also made at the Beleek Porcelain W 
Ireland and later on its manufacture was developed 
the Worcester Royal Porcelain Co. and other © 
manufacturers. 


The revival of artistic stonewares is largely due te 
Doultons of Lambeth and Villeroy and Boch, the fam 
German potters. Doultons, not only revived the 
forms of English stoneware but made many new d 
tures, while Villeroy and Boch reproduced 
Rhenish stonewares. At the beginning of the 2oth ¢ 
tury England and Germany were the leading 
manufacturing countries, the former excelling in ® 
fineness and finish of its wares, while the latter exceld 
in the amount of its output. 


Greek Ceramic Art 


A Review of the Most Important Periods of the 


HEN Greek civilization became fully established, 
in the sixth century when inscriptions and coins 
began to give us far more exact information 

in that which can be derived from pottery, the interest 
‘aching to the latter does not cease, but it changes in 
‘aracter. We no longer go to it to determine the outlines 
the history of civilization. But it has now become a 
/ng precious in itself because of its beauty, its close re- 
lion to the poetry, the religion and the life of Greece. 
_e elegant forms of Greek vases and the charm of the 
sign painted on them have caused them to be sought 
ver by great museums and wealthy collections. Thus 
ites Professor Percy Gardner of Oxford University in 
» preface of Greek Vase Painting, a volume outlining 
jeece’s fourth great art, written by Ernest Buschor, 
inslated by G. C. Richards and published by E. P. 
'tton & Co. of New York. 

[he excavations in Northern Greece, writes Mr. Bus- 
br, have introduced us to a purely Neolithic civilization. 
‘Te, alongside-of the two simpler prehistoric techniques, 
(ornamented and incised ware, was discovered a richly 
eloped painted style, with linear ornaments painted 
jer in red on vases with a white slip, or in white on 
/es made red by firing. The monochrome, red ox black 
es are often brilliantly polished and of excellent work- 
Inship, One class of painted and incised vases is very 


a 


ra 


A p 
q nay, PDTLe. 1A DY ae 
® nF { 


/ 


MEE eee! 


Pottery and Decorative Arts of Ancient Greece 


prominent. It was found chiefly at Dimini and Sesklo, 
and shows quite a new principle of decoration. It com- 
bines curvilinear patterns, especially the spiral motive, 
with rectilinear decorations—zig-zag, step pattern, 
chequers, etc. The coloring varies, white on red, black 
on white, brown on yellow. 
we find in other places the 


Side by side with this style, 
greatest variety of painted 
and unpainted vases—even polychrome decoration ap- 
pears. In the early Bronze Age all this splendor van- 
ishes and gives place to the production of coarse un- 
painted ware. 


Into the early Bronze Age falls all the finds from the 
earliest layers of Troy. In the unalterable faith that 
he was discovering the world of Homer, with the strong 
and weak points of a dilettante, Heinrich Schliemann 
began to dig at Hissarlik, and in the excavations of 1871, 
1878, 1890 and 1893, Dorpfeld and he investigated the 
rubbish hill, which has become so famous, the nine super- 
imposed settlements of which represent as many success- 
The numerous 
ceramic finds of the five lowest layers show the transition 
from rude hand-made and ill-baked ware with impressed 


ive civilizations down to Roman times. 


liniar patterns, to ever more developed stages. The pot- 
ter’s wheel and oven finally 
liant red, black, grey, brown 


succeeded in producing bril- 
vases of the finest technique. 
The variety of shapes is very great, some are already quite 
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Pelops and Hippodomeia, From a Red-figured Amphora 
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developed; the imitation of metal forms is to be traced 
here and there. A notable specialty is found in the so- 
called Face-urns—rude imitation of the human form, 
produced by adding eyes, nose, mouth, ears, etc. And 


Left, a Rhodian jug of early period. Right, a late Rhodian jug, 
Both of Distinct, Vigorous Ornamentation 


there are also other vase types, which are not repeated in 
Western Greece. Painting is rare, the vases are either 
monochrome or adorned with incised linear ornaments, 
which are often applied in the manner of necklaces, or 
divide the vase vertically. 

The Middle Minoan period, a pure and richly developed 
bronze civilization, is the height of polychromy ; the clay 
is finely cleansed, the black glaze is at its very best—red 
in different shades occur beside white. The ornamenta- 
tion is still very fond of linear patterns, and also develops 
the spiral still further, and lays the foundation of the 
numerous decorative motives which characterize the later 
periods—living creatures, also birds, fishes, are repre- 
sented in painting. There is a simultaneous use of decora- 
tion in bands, and without division; the emphasizing of 
the shoulder by ornamentation is found in contrast with 
the lower part undecorated, if at all, with stripes. 


The second Late Minoan period of vase production in 
Crete, the so-called Palace style (Fig. 1) is not so sharp- 
ly divided from the first, as the latter is from the Kamares 
style. Both phases are connected by several transitional 
forms and run parallel for a time. An important differ- 
ence is that the last traces of the Kamares technique—the 
imposition of white, red and orange on a black ground— 
disappear. There is simply painting in black on light clay. 
The decoration neglects the neck and foot of the vessel 
and emphasizes the shoulder, particularly with the char- 
acteristic half-branches. 

The pottery of the Late Mycenean or third Late Minoan 
period, is very inferior to that of the Palace style." ihe 
technique is at first neat but afterwards falls off: the 
smooth yellowish clay takes a green tinge, the brilliant 
glaze, often burnt red, becomes lustreless black. The or- 
namentation consists of the last remains of the naturalistic 
decoration, now become quite lifeless and poor, with 


which are associated purely geometrical patterns of th 
simplest kind, wavy lines, spirals, concentric circles. Ree 
tilinear patterns—groups of strokes, hatched triangles 
become ever more prominent. The decoration 1s general 
very loose, emphasizes the shoulder band and usually put 
on the lower half of the vase, only a few stripes: vertica 
division of the field into ‘‘ metopes ” is common, 


Naturally the Mycenean style did not disappear abrupt 
ly from the face of the earth, and there are transitiona 
forms, which cannot be nicely divided. Thus the Salami 
cases, and their parallels from Athens, Nauplia, etc., shoy 
this transition, retaining in part Mycenean forms like th 
stirrup vase, and Mycenean ornaments like the spira 
but being in fact an insignificant ware, of bad workmar 
ship and meagre decoration. More interesting is the sur 
vival of Mycenean traditions in Crete, the home of th 
Minoan style, and in the Argolid, the chief seat of the lat 
Mycenean civilization. 

The Geometric styles makes a virtue of the necessiti¢ 
of rude beginnings; out of the simple decorative materi 
at its disposal, it creates a rich system. Angular pattern 
rows of dots, strokes, fish bones, zig-zags, crosses, star 
etc., are most common, with circles, rosettes neatly mac 
with the compass, take a second place. | 
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A Cycladie jug with Griffin’s Head from Aegina 
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/ Mycenean cup from Rhodes, of the Third Minoan Period, 
With Naturalistic Decoration 
} 


ese geometric ornaments and abstract silhouettes of 


« and animals form the complete stock out of which 
«irtist of the period provides for the decoration of his 
Ws. With them he fills the bands into which he loves 
vide the vase, or at al! events the shoulder or handle 
, constructively the most important, in which case he 
yrs the lower part of the vase with black or with 
llel rings. 


ne Geometric vases have not merely a historical mean- 
out a value of their own. They are not a preliminary 
a, but something complete. In them Greek art in true 
"ik fashion worked out a thought: expressed itself for 
‘rst time in a classical way, if the phrase may be used; 
of a clumsy rustic style with poor ornamentation, 
oped vases of technical perfection, compact and clear 
™m, consistently thought out in the decoration now 
vi, now sparingly spread over them, in their austere 
a4-y true children of the Greek genius. 

'e transition from the Geometric phase to the devel- 
‘style of animal decoration can be to some extent fol- 
1. We see, for instance, the old shape of the jug be- 
metallically rounded, the cable on the neck drive out 
‘d zig-zags, and on the shoulder two animals flank the 
alemtrope. The stiff division into metropes of the 
der stripe is next dropped, the animals and fabulous 
iis of the East are placed heraldically one on either 


lof a central vegetable motive, and under this heraldic 
in obvious rivalry with textile work adorned in 


, continuous friezes of animals in rows, of dogs pur- 


7 to a very fresh observation of nature. Bands 
ferent ornament, cables and continuous loops, Geo- 
{> motives in metrope-like arrangement, especially 


right garland of lotus buds and flowers, are added 


ie 


to the animal friezes: the last named ornament generally 
takes the place of the rays round the bottom of the face. 
With these decorative stripes of the Rhodian style a! 
the height of its production likes to cover the whole sur- 
face of its favorite jugs with “ rotelle” on the handles, 
its necked amphorae, bowls and other vessels and in this 
way arrives at a delicate and rich carpet-like effect. 


d 


The wide gulf between free painting and vase picture 
was conditioned in the first instance by technique. It was 
that which gave its special effect to the black-figured style 
and set its stamp upon it. Free painting drew with the 
brush on light ground, used black and white very spar- 
ingly, more frequently red, blue, green, yellow, and 
brown; placed these colors side by side in simple har- 
monies, with very little gradation and shading, but also 
sometimes, to represent fire, used the smooth brush and 
rendered the men in reddish brown, women, children, 
With this free 
colored effect the black-figured style was neither able nor 


animals and objects in light coloring. 


anxious to compete. Just like the Geometric, it is in its 
own fashion again an ornamental style, which does not 
disown its predominantly decorative character. The figure 
silhouettes serve it as ornaments to fill a given space, 
which are in a certain equipoise of color in relation to the 
rest of the decoration and the black painted parts of the 


Stinup-vase From Rhodes of the Late Mycenean Period 
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vase; the incision stipulates a sharp delineation of types, 
the imposed color gives a parti-colored effect. 

With the disappearance of the old parti-colored system, 
the vases are completely removed from the effect of free 
painting. For that we may be grateful to fortune. For 
this refinement of the black-figured style, permitted the 
sensitive feeling of Greek artists for decoration to satisfy 
the delight of narrating and describing along with the 
ornamental traditions of the old style. They had no need, 
as had the Old Minoan vase painters, to shrink from bor- 
rowing figured scenes. The recasting of types into the 
decorative silhouette style made it possible for them to 
conjure on to the vases whatever touched their hearts 
and delighted their eyes, and thus to transmit to us an 
infinite variety of scenes, without which our knowledge 
of Greek legend, Greek life and Greek art would have 
remained terribly scanty. 

According to chronology, the red-figured style must 
have made its entry into Athens about fifty years before 
the Persian War, with which it is customary to close the 
archaic period of Greek art, i. e., about 530 B. C. The 
new invention unites the enhanced freedom of movement 
of the draughtsman with the decorative effect which is 
not inferior to that of the old style. The warm red inner 
surface of the figures, which the painter can animate by 
the brilliant sweeping relief lines, splendidly contrasts with 
the wonderful black lustre of the ground. The new style 
too is a silhouette style, and uses the ornamental effect 
of the figures. But it contains quite different possibilities, 
and of itself moves away from the types of the old style 
and towards an individual treatment of the figures. The 
contrast between the black silhouette of the man and 
white filled figure of the woman falls away, also the cir- 
cular shape of the man’s eye connected with the incised 
style, the gay dresses and much besides. The red-figured 
style enters into the characteristic working out of the 
human body and its parts, the study of drapery folds and 
the rendering of movement in a living way. 

But growing naturalism is in true Greek fashion con- 
temporaneous with adherence to types; formulae once 
invented are retained and repeated by different masters, 
until new discoveries by bolder spirits outdo them and 
put them in the shade. In the archaic re-figured style 
this vigorous struggle between formula and bold observa- 
tion of nature offers an exciting spectacle. Step by step 
the ground is won from the archaic style, till after the 
struggle of about fifty years, about the time of the Persian 
wars, a free rendering of nature is attained, which then 
lays the foundation for the formation of a new and higher 


series of types, for the style of Polygnotos and Phidias 

Among the signatures we must distinguish between pot 
ters and painters. We must never assume that the 
“maker ”’ is responsible for the adornment of his yases 
it looks rather as if the painters had lived pretty inde 
pendently and been employed first by one and then by 
another proprietor of a workshop. What it means, tha 
now the potter signs, now the painter, sometimes bot! 
together, and that many strong personalities do not sig 
at all, cannot be made out in the present state of ou 
knowledge. 


In the studio of Euphronios, the so-called “ Hors 
master ” painted a kylix now in Berlin with the praise 0 
the fair Glaukon. The outside is decorated in the usua 
red-figured technique with lively scenes of riders an 
stables, the inside, a youth and a girl, is rendered in out 
line, with colored interior lines and surfaces, on th 
ground covered with a white slip. The progress in th 
rendering of bodies, and drapery is unmistakable. / 
new period is announcing itself: a time of progressiy 
naturalism and at the same time a period of noble great 
ness of style and exalted types. The statements of th 
ancients as to the great painting of this age, of Polygnoto 
and his company, lay stress on these qualities; not onl 
the progress, which relieves the rendering of body an 
garment of the old stiffness, but the great Ethos of thes 
paintings is praised. So with good reason we call th 
vase painting of the post-Persian generation Polygnotat 
even if at the beginning of this epoch the influence ¢ 
the great art is not felt so much as at its culmination. 


The most famous of these great Polygnotan vases is th 
Paris calyx-krater from Orvieto, the figures of whic! 
apart from Athena and Herakles, have not yet been ce 
tainly identified. From the expectant attitude of tl 
figures it has been suggested that the picture represen 
the start of the Argonauts, or the preparation of tl) 
Attic heroes for the battle of Marathon. The gre, 
mythological scene is at any rate in the manner of tl 
new period, which no longer has the preference of tl 
ancients for the crisis of action but rather depicts prepar 
tion and after-effect, reflection on the deed accomplish 
and rest from action. That a Polvgnotan wall paintit 
preceded the vase painting in this psychologically refin 
conception, may be regarded as proved. For the figur 
not only appear in all sorts of bold foreshortenings, fro 
and side views, not only surprise us by an abundance ' 
motives, which are quite beyond previous vase paintin 
but also show a series of peculiarities, which are express, 
described as innovations of the great fresco painter. — 


Modern Russian Pottery 


Many Novel and Artistic Effects Being 


Produced by Present Day Decorators, 


Among Whom 


: URING the civil war many factories fell into a 
D ruinous condition, but there were also, says a 

leading Russian journal, industrial concerns 
vih during that period grew and strengthened. To 
he: few concerns belongs, amongst others, the National 
9 elain Factory, says Mr. S. V. Tchechonin, who con- 
ro:d the art section of the factory in question. He con- 
ins: 
“e not only maintained the porcelain production at its 
reious level of development but since the revolution 
ve ave carried it much further forward. Not long ago 
he porcelain museum was transferred from Petrosa- 
ork to the factory, it having been removed there dur- 
nghe European war. The old articles are left in their 
's, and along with them are shown productions cre- 
by us in the course of the revolutionary period. The 


| 


orast is striking. The porcelain of the Soviet period, 
r0) the artistic point of view, is more defined and vigor- 
‘han that of the Imperial. This is not only our opin- 
mn ut it is the view of many visitors who come pretty 
re tently to the porcelain factory in order to be ac- 
uzited with its work. The show-cases with new porce- 
irattract the attention of the visitors. 

‘chnically, too, we have been brilliantly successful. 
bur porcelain is now decorated with colors of the 
orelain factory itself. Not only that, the chemist of 
1¢ actory, Keller, has produced a new bright red color 
-t| like of which has not yet been struck in the history 
fjircelain. In point of boldness it is a very full color, 
ro1cing a most striking effect. Several articles have 
Irédy been decorated with this new color, such as 
=n in the national dress, ete. In order to decorate 
lain the most highly qualified workmen are required. 
‘ery direction you will hear, as a rule, that such work- 
elare now very scarce. The porcelain factory fortu- 
y is not able to complain of a shortage of skilled spec- 
ili'. During the years of the revolution we have been 
bleven to increase the number of qualified workmen. 
factory itself produced them. Ordinary workmen 
have come into the factory have gradually learned 
ractice to decorate porcelain. Thus the factory 
dasa school for them. 

Et this does not indicate the limit of our progress. 


h¢porcelain factory decorates chiefly old porcelain 


are 


Notable Artists 


UU 


goods, of which there is a considerable quantity over from 
the pre-revolutionary period. But it has undertaken also 
new forms of jugs, which, by reason of their suitableness 
are quite democratic ; that is, they answer to the taste of 
wide circles of the population. The factory is also mak- 
ing new tureens and jugs, with illustrations of reapers, 
woodmen, mowers, etc. 

By a request of the foreign trade committee, all our 
artistic porcelain prepared after the revolution is going 
to be sent to London and other foreign towns. For the 
London exhibition several hundred porcelain articles 
have already been selected and packed. Among other 
things we are sending a whole collection of sculptures 
from porcelain, figures of the Red Guard, of the Red 
Army, militia, and workers, embroidered flags, busts of 
Marx, and Novikoff, bas reliefs of Dekabristoffs (De- 
cembrists) and others. There will also be sent a big col- 
lection of porcelain tobacco pipes. Most of the sculpture 
work has been done by the sculptor Danko. The creator 
of the bust of Marx is the sculptor, Kunznetzoff. 

Some artistic porcelain, the designs of which were exe- 
cuted by the artists Adamovitch, Schtchekotichina, Lebe- 
dieff, Timiereff and Kobletzky, besides myself, contin- 
ued Tchechonin, will arouse considerable interest in Lon- 
don. Among these things many are of a striking nature. 
Thus on one plate there is a sketch showing a workman 
with a flaming torch urging his way through the moun- 
tains of Afghanistan to India. On another plate there is 
sketched the portrait of Zinovyeff with a background of 
Eastern nationality. The artist Schtchekotichina has 
commemorated on porcelain a series of pictures of revo- 
lutionary events: a commisar walking on a once reserved 
open space, a sailor promenading with a lady, etc. There 
are also amusing sketches; for example, on one plate, we 
see a group composed of a workman, a peasant, and a 
sailor playing cards. My own productions are chiefly of 
an ornamental character. The artist Lebedieff has 
painted a service which, by way of a series of sketches 
shows how on the ground of an old town a new life 
arises. Each porcelain article, as is known, bears its 
mark. So does the revolutionary porcelain. An innova- 
tion is that each artist-author of a sketch on porcelain 
puts his mark on, with his initials below. 
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No. A 1739 “Crocus” 
Booths Ltd., Tunstall, Staffs, England 


MAKERS OF ONE OF 
England’s Finest Lines of Dinnerware 


Open Stock Assortments Available in the Spring 


The “Crocus” is decorated by a new 
process that produces charming colour 
effects at a minimum cost. This process, 
discovered by Booths has been patented 
in all countries. It represents a decided 
advance by this enterprising pottery, 


The flowers are in natural colourings, dark 
blue, yellow, red and purple with green 
foliage. Wide and narrow bands of Copen- 
hagen blue soften the effect. The Fruit 
Knobs are done in harmonizing colours and 
add a touch of beauty. 


This season, Jackson & Gosling, Longton, England, appointed us Agents of their line called 


“Ye Olde English Grosvenor China.” 


Their pattern No. 5732 Powder Blue is the 


outstanding decoration from Longton and sells on sight. The line includes a 
complete range of Tea Ware in many beautiful decorations. 


Edward B. Dickmson, Inc. 


Sole Agents for 


Booths Ltd., Thomas Till & Sons, “ Ve Olde English Grosvenor China,’ Arthur Wood 
and “ Hook-Lid” Teapots 


Suite 31¢ Fifth Avenue Building 


Fifth Avenue and 23d Street 


New York 


December 14, 


Se 
Wi we 


e 


La 


z | 


f 
) 


Eighty-nine 


Diember 14, 1922 CROCKERY AND GLASS JOURNAL 


eis 


OAD x GI gD _ ECE 
Sn eS 


Pr el 


SS 


No. 7745 Blue “Ruskin” 


FROM 


Thomas Till & Sons, Burslem, Staffs, Eng. 


MAKERS OF 
Tillson Ware 


Open Stock Assortments Will Be Ready in the Spring 


The Blue “ Ruskin” is a type that instantly 
establishes itself in favor and sales Start 
from the day it is put on show. The finely 
designed scroll border is printed under 
the glaze in blue. Rose medallions in pink 
with green foliage on a jet-black ground, 


add a pleasing touch of brightness. Gold 
edges and tracings finish the whole. 


The plain lines of the “ Rouen” shape are 
well adapted to this decoration. Nicely 
assorted open stock packages for shipment 
from New York at Import Price. 


Splendid dinnerware decorations are offered this season from Booths, Ltd., and Till & Sons. 
The designs show advanced ideas and careful thought while values are unusual. 
Our claim for business is based on Beauty, Quality and Price. 


Edward B. Dickinson, Inc. 


Sole Agents for 


Booths Ltd., Thomas Till & Sons, “Ye Olde English Grosvenor China,’ Arthur Wood 
and “ Hook-Lid” Teapots 


Suite 319, Fifth Avenue Building 


Fifth Avenue and 23d Street 


New York 


French Porcelain and Pottery 


The Story of French Ceramic Art—of Rouen, Sevres and 
Limoges Wares and the Potters Who Created Them 


By JAMES CHARTERS 


HILE the end of the porcelain manufacture 

\\) stopped with the death of Francesco de Medici 

in 1587, and was not resumed for a century 
later in Italy, the period from 1587-1687 was an experi- 
mental one, in which French and all European potters 
sought to discover the secret. Although history is ob- 
scure regarding the achievements of French craftsmen in 
this century, it has been quite well established that Louis 
Poterat, a faience maker of Rouen, was the first to obtain 
the privilege from the French king to manufacture por- 
celain. This Rouen porcelain was the first true porcelain 
ware made in France, and it stopped with the death of 
Poterat in 1696. Among the authentic examples which 
have been left by this master potter are vases, salt cellars 
and mustard pots. The pieces are usually decorated in 
blue, with designs in the Rouen style. This porcelain 
was of the glassy type, and shortly afterward similar 
ware was produced at the faience works of St. Cloud, 
near Paris, and at various works in the city. 

From this beginning the manufacture of porcelain un- 
der the patronage of the French court soon became an 
important industry. In 1696 the works at St. Cloud re- 
ceived patents from Louis XIV and its manufacture was 
continued to 1773. In appearance the St. Cloud porce- 
lain is characteristic, of fine quality, with a yellowish 
tinge and coated with a clear and brilliant glaze. First 
efforts were clearly imitations of costly oriental wares 
and white pieces decorated with a single plum spray, and 
the decorations of the first ware made was under-glaze 
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At left—A Louis XVI shop front as it has been installed at the Metropolitan 


Museum of Art, New York. 


Ninety 


blue, but at a later date over-glaze colors were employ 
and gilding appeared. While the ware produced at | 
Cloud never attained the high excellency of the royal f; 
tory at Sevres, yet it is rightfully considered as one 
the most distinctive French porcelains made in the 18 
century. 

Next in importance to the factory at St. Cloud w 
that established at Chantilly in 1725, under the patrona 
of the Prince de Condé, who was an enthusiastic collect 
of oriental porcelains. The Chantilly ware imitated t 
Japanese Jmari wares of the 17th century, especially t 
delicate, decorative designs of Kakiemon, These imit 
tions were not alone, confined to the decoration, but t 
ware itself was more or less successfully imitated. T! 
craze for imitating the style of the master Japanese dec 
rator spread throughout Europe, and was particulai 
successful in Meissen and in England, as well as in oth 
places in France, but the imitations were inferior to t 
famous Chantilly ware. 

Factories were opened at Mennecy-Villeroy and_ 
Lille, but the most celebrated factory was that found 
at Vincennes in 1740, under the patronage of the kit 
and was transferred to Sevres in 1756, to later becoi 
the most important porcelain factory in Europe. T) 
artificial or glassy porcelain was made as follows: T: 
potter first prepared a glass or frit, melting together pt 
sand, alum sea-salt, gypsum, soda and nitre. The cle 
portions of this frit were then powdered and wash 
in boiling water and the clay was compounded by addi: 


Ga so 
Rignt—A pitcher of glassy porcelain made! 
Rouen, early 18th century 
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{ the powdered frit a small quantity of chalky clay or 
irl and sometimes pure chalk. This mixture was then 


ound in water until creamy, and then boiled to a thick 
iste, and adding sufficient parchment size to enable the 
vrkmen to shape it. Vases and other pieces were made 


| pressing cakes of it in plaster moulds and, after press- 


| 


| French vase. Period of Louis XVI 

| 

1g, the pieces were dried and then turned on a lathe or 
abbed down with sand paper to the requisite thickness. 
fandles, spouts and ornaments in relief were applied 
‘ith a lute of slip in the customary manner. The arti- 
‘es were then fired in the “ biscuit.” During this firing 
Ae pieces often became misshapen because of shrinkage 
{ the clay, consequently a complicated system of 
\propping ” had to be resorted to. When the porcelain 
as removed after the first firing, the pieces were rubbed 
vith fine sand to clean the surface, and were then glazed 
y sprinkling with a brush. The glaze was a fusible glass 
ontaining a large percentage of lead. This glaze coat 
vas melted by refiring at a lower temperature, and it was 
{ten necessary to repeat firing many times to obtain a 
niform and brilliant glaze. The difficulties were enor- 
lous and it was only the generous financial support of 
vealthy patrons, that such a method of manufacture 
uld be carried on for any length of time. The best 
samples of this early Sevres ware are remarkably 
2autiful and the pieces produced between 1745 and 1770 
*€ quite in a class by themselves. Through the work of 
cillful chemists many beautiful ground colors, such as 
le famous gros-bleu roi, rose Pompadour were per- 
ected. 


In forms the Sevres porcelains are varied and many of 
1e older shapes were designed by Duplessis, the king’s 
lversmith, and are more typical of metal than pottery. 
Ywing to the lack of plasticity in the paste the pieces 
ere made in moulds of plaster of Paris, and in the more 
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elaborate shapes, the several parts were moulded sep- 
arately and united together. Table services, made for 
use, were generally decorated on a white ground with a 
full palette of on-glaze colors or enamels and richly 
gilded. Vases, candelabra, jardinieres and other decora- 
tive pieces were decorated most lavishly. Characteristic 
decorations were made by covering the piece with a 
ground of rich enamel, reserving panels in white, in 
which panels delicate miniatures of the most varied kind 
were painted and fired. 

The Sevres porcelain is beautiful, but it is devoid of 
the broad decorative treatments and full rich colors 
found in other kinds of fine porcelain and pottery. From 
an artistic point of view, it is scarcely comparable to the 
best work of the Chinese or Persian potters, or of the 
Italian majolic wares. In shape, it is formal, and the 
forms not always the best expression of art as wrought in 
clay. In decoration the subjects are most skillfully exe- 
cuted with a wonderful detail, but as examples of pottery 
decoration they are rightfully considered inferior to the 
broad, swift strokes of the artists of earlier times. 
Among the most elaborate and costly varieties of Sevres 
ware is the “ jewelled Sevres,” which is decorated with 
imitation jewels, such as turquoises, pearls and rubies, 
which closely resemble genuine gems. These jewels are 
in all cases set in beautifully chased gold mountings, and 
upon account of the great expense involved in produc- 


‘ , 


St. Porchaire earthenware salt-cellar of Louis 
XVI century 


ing these wares, these examples are naturally the most 
rare and viewed as the greatest finds by collectors. 

The old Sevres porcelain was beautiful, but those re- 
sponsible for its manufacture were not blind to the fact 
that the porcelain made at Meissen and other German 
factories was whiter in color and harder in substance. 
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“he French potters also knew that the German porce- 
ains were not so difficult and were likewise less costly 
») manufacture, and great efforts were made to discover 
) France natural materials similar to those used by the 
jerman and Chinese potters. After many years of 
earch Millot and Macquer discovered the precious mate- 
vals at St. Yrieix, near Limoges, and the first experi- 
sental pieces of French porcelain, similar to the German 
ad Chinese, appeared in 1796. It was some years later, 
cowever, that the manufacture of the new product was 
rmly established, and then to the end of the 18th cen- 
iry more and more of the hard porcelain and less of 
ie glassy porcelain was made at Sevres. 


From the year 1780 but little of the original French 
oreelain was made in France, and from this date practi- 
ally all French porcelain was of the same type as the 
erman porcelain and made with china clay and fels- 
athic rock. Due to this technical change in the mate- 
als, there was also a, change in the artistic qualities, 
ad this influence was largely caused by the rage which 
illowed the discovery of Herculaneum and Pompeii. 
jae influence of the antique vase shapes spread through- 
it Europe and influenced French, German and English 
otters, and the last quarter of the 18th and the first 
asarter of the 19th century mark a definite period in 
sttery design and decoration. 

‘The introduction of hard-paste porcelain made 
e manufacture of large vases and other pieces possible. 
uge vases five and six feet in height were produced at 
svres and the manufacture has continued to this day. 
iting this same period, large plaques on which copies 
( well-known pictures were painted in enamel colors 
re first produced. The earliest pieces were in soft- 
jste porcelain, but larger pieces made the employment 
( hard-paste porcelain necessary. But the most artistic 
joductions of Sevres are the “biscuit” figures and 
goups. These were modeled with great skill by many 
(the best French sculptors of the day, such as Pajou, 
Iralle, Clodion, La Rue, Caffieri, Julien, etc. The best 
(these figures possess a very high artistic value and 
tir superiority is at once perceived when compared to 
t German porcelain figures made at Meissen, Franken- 
tl and Hochst. 

Following the accession of Louis XIV to the throne 
© France, a large number of factories were established 
Paris. Other important factories were established at 
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Mennency, Sceaux, Bourg-la-Reine, Strassburg, Nieder- 
viller, Marseilles, Limoges and Caen. In the disastrous 
years of the French revolution—between 1789 and 1800— 
most of these factories came to an untimely end, and even 
the royal factory at Sevres was fast declining when Na- 
poleon decided to revive the glories of Sevres, and from 
this period French porcelain has occupied a very high 
place among fine wares. One great feature of French. 
porcelain manufacture in the 19th century was the devel- 
opment of the pottery industry at Limoges. Limoges was 
a small center of porcelain production in the period 1780 
and 1850, but after the latter date it rapidly developed 
into a commercial pottery center second only to the pot- 
teries district in England. 

During the Franco-Prussian war all work at Sevres 
came to a standstill and it was not until 1876 that the 
manufactory, nearly completed before the war, was 
opened. Between the years 1879 and 1889, close study and 
imitation was given of old Chinese methods and _ this 
resulted in the reproduction of many of those Chinese 
glazes which had hitherto been the despair of European 
potters. The display of Sevres ware at the Paris Exposi- 
tion in 1900 was the most notable ceramic display in his- 
tory. The display included many varieties of porcelain, 
both hard and soft paste, decorated in all the popular 
styles, under-glaze decoration, over-glaze painting, flambe 
glazes and crystalline glazes, as well as the beautiful bis- 
cuit figures designed for table decoration by some of the 
best French sculptors. 

Among the greatest of all the French potters 
was Theodore Deck, who had been trained as a 
working potter, but left the management of a pottery 
factory in Paris to experiment. Starting a little work- 
shop in the Boulevard Montparnasse in Paris, he rapidly 
gathered about him a group of young painters all 
eager to experiment with the rich colors which Deck had 
secured. This venture was so successful that Deck was 
known throughout the world as a great potter and his 
original creations, painted by men like Rabvier, Anker 
and other artists, were readily purchased by lovers of 
ceramic art in every country. The crown of his career 
came in 1887, when he was apointed director of the Na- 
tional Manufactory at Sevres. He was the only practical 
potter who had ever occupied this position, but he died in 
1890, before he had been able to impress his personality 
on the work of Sevres. 


English Glass 


16th to 18th Century 


C. LoursE AVERY 


NE of the most interesting and complete glass accessions of recent years 1s the 
Edw. Holbrook collection of English glass displayed at the Metropolitan 
Museum, New York. This collection 1s an education in the history and develop- 
ment of English glass and illustrates the achievements of the English glass-blower. 
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and seventeenth centuries, so in England the deli- 

cate Venetian glass was most highly esteemed. 
Not only was the glass imported but a small group of 
Venetian workmen was induced to emigrate and for a 
few years in the mid-sixteenth cen- 
tury they plied their trade in Eng- 
land. Doubtless they exerted a 
considerable influence at the time 
in the direction of greater refine- 
ment and grace of form. The char- 
acteristic native glass of England, 
however, is of somewhat later 
growth and of quite different char- 
acter. While the Venetian glass is 
delicate, fanciful in shape, ex- 
tremely light in weight, but often 
rather inferior in quality, the Eng- 
lish glass is sturdy, heavy in 
weight, adapted to the needs it was 
designed to fill, of great brilliancy, 
and bell-like in tone. Its great de- 
velopment, which began in the 
seventeenth century, was due to 
the discovery of more effective 
methods of making glass from cal- 
cined flints and because of this 
origin it is generally termed “‘flint” 
glass. The relatively high percentage of lead in its 
composition increases its lustre and refractive power 
and accounts for its great brilliancy. In this respect and 
in the clear, bell-like ring of the metal when struck, 
English glass attains its chief distinction. 

It was between the years 1680 and 1810 that the Eng- 
lish glass-blowers produced their finest work: of the 
sequence of forms and styles then produced the Hol- 
brook Collection affords excellent illustrations. Albert 
Hartshorne in his volume on Old English Glasses (pub- 
lished 1897) has not only made a _ comprehensive 
study of the subject but by short sketches of Venetian, 
Dutch, German, and other glass has supplied the neces- 
sary historical background and has successfully shown 
the inter-relationship of different national styles. 

The great majority of English glasses of the late sev- 
enteenth and eighteenth centuries were designed for wine 
and, as the changes in their form and decoration are 


. S on the Continent during the fifteenth, sixteenth, 
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characteristic of almost all other types, the developme 
of wine-glasses may be worthy of a brief survey. Th 
are generally classified according to the form of t 
stem, as the varying styles constitute a fairly defin 
chronological sequence (fig. 1). The earliest < 
massive and sturdy with a distit 
charm of their own (fig. 1, a). T 
bowls are generally thickened 
the base, the stems are balust 
often inclosing air bubbles | 
“tears,” a simple device for or 
ment, and the feet are slightly c 
vex with the edge folded back 1 
derneath. Following this fash: 
came the plain stem, which y 
usually accomplished by draw, 
out the metal at the base of | 
bowl until it- formed a plain st 
to which the foot might be t 
tached (fig. 1, b). Occasionil 
this form of stem was ornamenr* 
by a spiral series of incised lie 
(fig. 1, c). Doubtless manyt 
invention has been conceived b 
clever workman who having ml 
a mistake has suddenly visionec 
it new possibilities. So in A 
origin of the next style of ster: 
is quite probable that the inspiration came from accit 
tal air bubbles left in the base of a bowl. By dravn 
out the glass at the base of such a bowl, the buble 
were extended into air channels and by twisting h 
glass rod a stem with air spirals was produced (fi! 
d). The succeeding fashion of employing thread\o 
opaque white or colored glass follows the Venetian ri 
ner; in this style the English craftsmen achieved nic 
of their finest work. Figure 1, e shows a typical e>™ 
ple of an opaque white spiral, while to the right (1 
is shown a glass with colored threads of the type 10 
frequently made at Bristol. Finally at the end oith 
series is seen a glass with cut stem, a style whicht4 
its greatest vogue in the last quarter of the eighteat 
and the early nineteenth century. 
The bowls illustrated in figures 1 and 2 indicatcth 
variety of shapes employed. These do not constitu 3 
exact a chronological sequence as do the stems. Ch 


| 
| 


'£ eighteenth-century silver 
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teet of the late seventeenth and early eighteenth-cen- 
ury wine-glasses are almost invariably folded under 
‘fig. 1, a-c) but before the middle of the century the 
jlain foot had come into use and glasses of the second 
ialf of the century are generally without the fold. The 
joint at which the tool was detached in the early glasses 
s called a pontil mark and is usually quite rough and 
pronounced. In the late eighteenth century with improved 
aethods of cutting and polishing glass this feature grad- 
ially disappears. 

In addition to the 
various forms of wine- 
dasses illustrated above, 
‘here were glasses de- 
igned for special bever- 
ges as, for example, 
hose engraved with the 
op vine and crossed 
leads of barley which 
rove that they were in- 
ended for ale. A large 
aug, doubtless for beer, 
as in the base a coin of 
ee If and in its shape 
ollows the bulbous outline 


“ce 


‘augs or “ cans.” 

\ Increased interest is given 
9 the Holbrook Collection 
y the inclusion of such 
ieces as the two sweetmeat 
ishes and the charming 
andlestick illustrated in fig- 
re 2. In addition to the 
tore general types of Eng- 
- glass, there are a number 
f pieces which can with fair 
srtainty be assigned to definite localities. Of this sort 
| a group of nine pieces, comprising flasks, bottles, and 
te which were probably made at Nailsea, a town a 
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Fig. 2-Wine Glasses, Sweetmeat Glasses and Candlestick English, 
XVIII Century 
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few miles southwest of Bristol. The flasks are deco- 
rated with colored threads, frequently described as latti- 
cinio ornament, and are considered one of the most char- 
acteristic products of the Nailsea glass-houses. There 
are several jugs made of a peculiar yellowish-green 
bottle glass with splashes of opaque white and yellow, 
a type evidently favored at Nailsea. Of the glass man- 
ufactured at Bristol in the late eighteenth century the 
glasses with red and white spirals in their stems (fig. 
1, f) are characteristic. 
Other examples in the 
collection are probably 
of Irish manufacture. 
Not only does the 
Holbrook Collection 
well illustrate the de- 
development of English 
glass but it also includes 
about fifteen examples 
of Continental glass 
which offer a very in- 
teresting comparison. 
The glass of Venice is 
represented by three six- 
teenth-century examples. 
But more valuable for com- 
parison are the half-dozen 
German and Dutch glasses 
of the eighteenth century, 
which are rather similar in 
form to contemporary Eng- 
lish work but which show 
marked differences 
in weight and tone. The 
Dutch are much lighter in 
weight and give out only a 
shallow tinkling sound when 
struck. It needs but these few examples of Continental 
glass to throw into relief the distinctive charms of the 
English glass with its clarity and richness of tone. 


Photo © by Henry Hoyt Moore 
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THE MASTER POTTER—PROFESSOR CHARLES F. BINNS 


Professor Binns, sometime President of the American Ceramic Society at the State School of 
Ceramics, is one of the leading authorities on ceramics in this country. A thorough master of 
the theory of pottery-making. he is also an expert craftsman, and takes delight in demonstrating 
to his classes in the School of Ceramics the practical methods of the artist potter. He was born 
in England and was for many years connected with the Royal Porcelain Works of Worcester. 
His lectures to his students at Alfred, N. Y., are notable for thorough grasp of the science. 


technology, and art associated with clay-working in all its branches 


Mediterranean, there followed in their wake in 
Spain the development of a new pottery ware of 
great beauty. From prehistoric times the Iberian penin- 
sula had been famous for its pottery, a red unglazed ware, 
was made there before the dawn of civilization and it was 
as finely finished as that found in Egypt. The Romans 
had established one of their provincial potteries at Sag- 
‘untum, but only after a large portion of Spain was under 
Musselman rule, that artistic pottery began to be made. 
But it is by no means clear why the pottery art as 


oracticed by the Arabs and Syrians, should be changed 


) \ S the Molsem conquests spread Westward of the 


+0 radically when carried westward into Spain. Oxide 
of tin as the whitening material in glazes, was known and 
ased in the East from the 6th century B. C. and ancient 
wares were covered with a white tin-enamel to conceal 
he buff and reddish-colored clay, Tin was a costly min- 
eral at this period and when the potters with their ori- 
ontal training came to Spain where tin was abundant, the 
comparative cheapness of the material led them to em- 
oloy it exclusively. 

This is the most logical explanation, for there is a 
vide difference between the tin-enamelled and slip-faced 
vares glazed with an alkaline glaze. The alkaline sorts 
n the more oriental finished, are slip-coated with a fine 
vhite clay and sand and this is finished with a transparent 
Ikaline glaze containing little or no lead. In the tin- 
jnamelled pottery there was no coating of slip, for the 
iddition of oxide of tin to a glaze rich in lead, gave a 
iense white enamel coating, opaque enough to cover up 
ae color of the clay. The colors used for tracing the 
atterns were applied over this enamel before it was fired, 
‘0 that they became incorporated with it and this ground 
urnished a splendid foundation for the development of 
| thin iridescent film of metal, which we term J/ustre. 

_ The knowledge of this lustre process had been brought 
rom the East, and with the growing use of lustre pig- 
ients containing copper as well as silver, there was de- 
eloped one of the most distinctive varieties of pottery 
nown. These wares were thrown upon the wheel and 
‘so pressed on modeled forms, handles, ribs and dots of 
ay were often added by hand and then fired. A coating 
f tin-enamel rich in tin and lead, was then applied and 
this coating decorations were painted in cobalt and 
langanese and fired the second time. When the piece 
ame from the second firing, white and shining, the lustre 
gments, composed of a mixture of sulphide of copper 
: sulphide of silver or both with red ochre, was then 
ainted over the glazed surface with vinegar as the med- 
‘m. The decorated piece was then fired for the third 
Ing to a dull red heat and smoked with the smoke from 


Flispano-Moresque Pottery 


The Story of the Golden Lustre Ware 
Introduced in Spain by Moorish Potters 


By f. A. PIGarp 


the wood used in firing. When cooled the loosely adher- 
ing ochre and metallic ash were washed off, which 
brought out the iridescent films in all their glowing sheen. 

For the earliest account of lustre pottery in Spain one 
must go to Edrisi, who mentions the “ golden ware” 
made at Calatayud in 1154. Ibn Said, writing in 1214, 
speaks of the golden pottery and glass made at Murcia 
and Malaga. Malaga was situated within the Moorish 
kingdom of Granada, which formed until late in the 15th 
century the last remnant of Moorish dominion in Spain. 
In 1337 Ahmed ben-Yahya enumerates, among the crafts 
of Malaga, its golden pottery, the like beauty of which he 
declares is not known elsewhere. The principal monu- 
ment of the period is the royal palace of Granada, begun 
in 1273 and finished during the 14th century. Two vases 
were discovered there, one of which is known as the 
“Alhambra vase” and is conceded to be the most impos- 
ing product of Hispano-Moresque ceramic art extant. It 
is amphora-shaped, about four and one-half feet high and 
is encircled by a band of Arabic inscription, above which 
are decorations showing gazelles in cream and golden 
lustre upon a blue ground. Another remarkable example 
is a dish, which bears upon the back the word Malaga in 
Arabic. In 1487 Malaga was reconquered by Ferdinand 
and Isabella and after this its pottery industry declined 
and is not mentioned by Marineo in 1539 in writing among 
the localities where ceramics then flourished. 

In Valencia, reconquered by Sragon in 1238, the his- 
tory of its lustre ware is known from 1383. This pottery 
was an offshoot of the Malagan industry and its decora- 
tive qualities were famous throughout Europe. The ware 
was largely made at Manises, by the Moorish retainers 
of the Buyl family, lords of Manises, who levied dues 
upon the output and occasionally arranged for its sale. 
It is distinguished from the pottery of Malaga by the 
more natural rendering of plant form motives, and con- 
sists of pots, deep dishes, large and small plates, vases, 
ete. Various kinds of ornaments were employed, such as 
flower or foliage patterns, and the center of the dishes 
often bear the arms of a king or queen of Aragon or of 
the families for whom they were made. Great artistic 
skill is shown in the execution of minute and elaborate 
schemes of design and in the richness of the colors. 
Golden lustre of various tints, with blue manganese, for 
the simple combinations, but the ruby, violet and opales- 
cent lustre combine to give a wonderful decorative effect. 

From 1500 the use of blue and manganese was grad- 
ually discontinued and the ornament became mediocre 


but the brilliancy of the lustre remained. In the course 


(Continued on page 243) 
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Spirit of the Larger Business 


As Justice Is Inevitable, Buyer and Seller Should 
Uphold Ideal; or Failing, Government Must Decide 


By Netson B. GasKILu 


action the result is undesirable, it is useless to con- 

tinue the same method. A change must be made, an 
alternative adopted, said Mr. Gaskill, who is chairman 
of the Federal Trade Commission, in an address to the 
American Specialty Manufactures’ 
month. 

The desirability of a result is relative, not absolute. It 
is to be measured by an ideal more or less definitely out- 
lined in comparison with which judgment is pronounced. 
Satisfaction exists or dissatisfaction as ‘‘ that which is” 
is weighed against “that which 


| T must be apparent that, if pursuing a given line of 


Association | last 


the opportunity to continue the effort. To us and to al 
succeeding generations which shall follow us this Deela- 
ration of Independence is either our glory which we strive 
to attain or our shameful hypocrisy. 

We want no fantastic state in which no one works but 
all are fed and clothed and entertained by an unostenta- 
tious government, drawing its supplies from some nonla- 
borious but unfailing source. We do not want something 
we could not endure beyond the limits of a summer 
vacation. We want to do the kind of work we are fitted 
to do and we want to be paid a fair and reasonable price 

for our effort. 


ought to be.’”’ An educated, vot- 
ing people are challenging con- 
ditions as never before, and they 
will either have an 
which satisfies them or make one 
themselves. The formulation 
of this answer is the “larger 
business.” Surely if ever there 
was a time when clear thinking 
was essential it is now. If ever 
courageous action was necessary 
it is now. 

First, let us look for this ulti- 
mate goal and see what must be 
done to align the sights, both 
front and 
will be 


answer 


so that action 
directed to immediate 
ends which in turn serve to set 
us on our way. 

We have great faith in the 
vision, the wisdom, the inspira- 
tion of the founders of this re- 
public. In conditions of which 
the fathers never dreamed, we 
cast back to them as though to 
hold by their hands. And they 
have set down for us our goal. 
Listen to these words from that 


rear, 


ue: 
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RAINS and character rule the world. 
This is Wendell Phillips’ expres- 
sion. In selling we shall put character 
first, and particularly in personal sell- 
ing. We are always looking for char- 
acter. We must measure up to a certain 
standard to be somebody. Character is 
moral force; a union of the qualities 
which distinguish a person. It must be 
above reproach in the salesman or he is 
to have a cold reception. It must have 
depth and quality.. Personality is the 
character plus the other qualities. Char- 
acter is like the trunk of the tree with- 
out limbs and leaves and personality is 
the tree with all its decorations. Devel- 
oping character involves a close and con- 
stant examination of the inner self with 
respect to what is right and wrong; sup- 
plying the mind with what is good— 
lofty thoughts and high ideals. and 
training the will to mold these thoughts 
and ideals into good clean habits. * * * 
If we are to minimize litigation and 
create the greatest stability in business 
we must have honesty. That a man’s 
word is as good as his bond should be 
the rule rather than the exception.— 


L. J. Hoenig in Modern Selling Methods. 
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We developed as an _ indus- 
trial nation under the system 
which we inherited, identified 
rather than described as_ the 
competitive system, opposed tc 
monopoly and separated on the 
other hand from the communis- 
tic plan. This was crystallizec 
by the adoption of the Shermar 
law, which, by prohibiting the 
effort to set up a monopolistic 
state, negatively at least, em- 
bodied the principles of the 
competitive system in our juris: 
prudence. The Federal Trade 
Commission act and the Claytor 
act emphasize and clinch thi 
stand. 

Surveying the field of pas 
endeavor, it must be apparen 
either that the competitive sys 
tem will not accomplish the re 
sults expected of it or that. we 
have not put the principles 01 
that system properly and thor 
oughly into operation. We art 
already in the midst of a proces: 
of abandoning as worn out fail 


Declaration of Independence 


whose impact upon a startled world was no less than rev- 
olutionary. 

We hold these truths to be self evident; that all men 
* * * are endowed by their Creator with certaain in- 
alienable rights, that among them are life, liberty and the 
pursuit of happiness. That to secure these rights govern- 
ments are instituted among men. * * * 

And for the support of this declaration * * * we 
mutually pledge to each other our lives, our fortunes and 
our sacred honor. 

The freedom to engage in the experiment of conducting 
a government devoted to this high purpose they won on 
the field of battle and passed on to succeeding generations 
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ures some of the methods whicl 
have been tried over and over again because they have 
failed to produce results which stand comparison with 
the ideal. On the other hand and in the hitherto unde 
veloped field, comes the co-operative movement, appear: 
ing in many forms, a solidification paralleling organiza: 
tion of labor and of other industries. 

It is my conviction that the fault lies not with the 
competitive system properly understood and thoroughly 
applied. I find no reason to advocate an abandonment o! 
the Sherman law or a change even to a state of qualified 
monopoly under governmental supervision. I am per 
suaded that we can work out our salvation on a basis of 
private ownership with a steadily diminishing quantity 

| 
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¢ governmental supervision or regulation. 
The fundamental proposition on which the whole of 


: ie competitive system rests is that under perfectly free 


mmpetition the value or selling price of everything equals 
is perpetually tending to equal, the cost of its produc- 
yn. That is to say, when the conditions under which 
hything is produced or service rendered are those of 
ee competition, then each man will get a fair return for 
s service or his commodity. 

Some time ago I advanced the proposition that as to a 


iiler the fair return could be measured as a competitive 


‘ctor by the sum total of cost up to the moment of sale 
id that as a matter of fair competition, no sale should be 
ade below cost except in emergent circumstances. I 
ated that the true competition lay in variation of margin 
er cost. Of course this was only part of the proposi- 
m because it does not consider the possible result to the 
yer, who also must receive a fair return. 

‘This requires of the buyer a voluntary renunciation of 
bossible alternative cut-below-cost bargain or if that be 
es an acquiescence in the seller’s price. If the 
yer refuses this renunciation of what has been termed 
aatural liberty’’ to get as much as he can for as little, 
'e logical extreme of this attitude is the buyer’s strike. 
'The seller may, on his part, in concession to a fair re- 
tn to the buyer, voluntarily renounce some part of a 
fit which he might exact, so that each giving up some- 
tng of a possible exaction an equilibrium is established. 
It if the seller also refuses to renounce something of 
\iat he might possibly exact the logical development is a 
¢mbination with other sellers to fix and maintain a selling 
ce, 

If both parties to this supposed transaction exercise 
s element of voluntary renunciation the principle of 
{: competitive system operates and each receives or 
astantly tends toward the receipt of a fair return. But 
hither declines to do so there exists not a faulty opera- 
tn of the competitive principle but a departure from it. 
The situation then becomes a struggle for the power 


| 
| 
| 
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of repression of the opposing force, an effort to compel 
renunciation, which is the essence of monopoly. This 
conflict brings organized society into the arena and 
through the orderly processes of legislation, it endeavors 
to prevent the compulsory renunciation from being en- 
forced. 

You see, therefore, that the competitive principle neces- 
sarily is reciprocal, the fair return to the seller can be no: 
more than a fair price to the buyer and each must exer- 
cise the element of voluntary renunciation to some extent. 

Nor is there any fixed standard which can be raised by 
which either can be measured. Each individual is at 
once a buyer and a seller, a producer and a consumer. 
He must in each capacity be willing to pay a fair return 
for what he gets, take no more than a fair return for what. 
he gives. 

This is no juggling with words. The working out of a 
selling price which will be fair to both buyer and seller is. 
individual and special, not general. It must be met by 
each on the terms of his own case. And the sum total 
of response must reasonably approach in result the condi- 
tions under which there is peace with the ideal. The 
failure of the individual tocassume this responsibility 
and to discharge it requires the entrance of the agency of 
organized society, government, instituted for the purpose 
of securing the declared ideal. 

Government is in business because it cannot stay out 
and express the purpose of its creation and existence. It 
will go out and stay out of business when there is no- 
longer necessity for its remaining in. If it retires from 
the scene before its purpose of existence is accomplished 
it abandons the cause for which it was originally insti- 
tuted. 


Individually and collectively we must level off the 
peaks of undue exaction and fill up the valleys of the 
unfair return, we must free and keep free the conditions. 
of competition, or individually and collectively this ex- 
periment in government will go down before the force of 
an ideal to which it failed to attain. 
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Are Retailers’ Prices Too High? 


Retail Prices Are High But So Is the Cost of Doing Business 
and You Cannot Lower the One Without Reducing the 
Other, Says Mr. Harvey, and Here Are His Reasons 


By W. C. Harvey 


i ETAILERS’ prices has been a frequently dis- 
2 cussed subject and much has been heard relative 
1 to the prices which the public are asked to pay. 
is the contention in some channels that a very great 
get of the low prices current in producing channels does 
tt flow in consuming channels. In other words, while 
trailers have been able this year to secure merchandise 
avery low prices for special and regular sales, innumer- 
ae instances can be given where the advantages of such 
prchases have not appeared at the counters. 
The subject of the discussion is an old one, and it is of 


store that bought the goods calls itself a popular priced 
institution and its buyers are constant hagglers for bar- 
gains. 

A representative of a glass manufacturer who sells to 
the jobbing and wholesale trade, states that he spent an 
hour trying to get an advance of gc. for a new pattern 
water set. Sets of a staple character in the same line 
were stocked freely enough by the retailer, and brought 
$1.50 each. He finally sold the sets at the advance price 
which cost the retailer goc. per set delivered. Next week 
he passed the window of the retail store and saw his 


iierest now because there has come 
tbe a very wide discussion of the 
tric of “ Too many men in business 
al too few in gainful production.” 
I banking and economic circles the 
vw is expressed that conditions of 
/next few years will squeeze out 
nny retailers. They may not fail, 
b: will simply pass out because of 
kk of profit in their stores. 

(he two topics may not be directly 
rated. It is the belief of many 


oiervers that one cause of the 
¢ wding out of many retailers that 
iseferred to so frequently, will be 
find in the very drastic advances 
itstore rents and the oppression of 
teation. It is undoubtedly true that 
tay store-keepers are complaining 
0 the excessive additional charges 
‘inmosed on them in the conduct of 
‘thr business. These charges affect 
‘thn directly, as many of the small 
is conduct their own affairs 
Waout the necessity for paying the 
hiaer wages that are said to be paid 


ILE 
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if is easy to register a kick, but 
not always easy to find the 
cause of the difficulty and ex- 
plain the reason why. Ques- 
tions about much that is im- 
portant are more easily asked 
than answered. The report of 
the Governmental Inquiry to as- 
certain the reason for the wide 
“spread” between production 
costs and retail prices did not 
uncover anything new. “ But 
profiteering must be going on to 
make prices so high?” many 
ask. And the answer to this 
question is—some profiteering 
is going on, of course, but the 
real reason why retail prices are 
high is due to the high cost of 
doing business. High rents, 
high taxes, wages and service. 
These are the factors mainly re- 
sponsible, and the writer of this 
article gives both sides of the 
story as they appear in the dis- 
tributive trades. 
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new style sets advertised as a special 
offering at $1.65 each. The manu- 
facturer had to struggle to get 9c. a 
set advance while the retailer jumped 
his price 15c. because he paid the 9c. 
advance. ; 

An art pottery manufacturer told 
the story of a large retailer who 
bought vases from him at $6 and sold 
them the following week at $27 each, 
reduced from $55. If these retailers 
were “fly by nights” they would 
not be expected to do anything dif- 
ferent from the overcharging indi- 
cated. But instance after instance is 
cited in the trade of very wide price 
advances being secured by retailers 
on goods bought close within a short 
time. The manufacturers give hun- 
dreds of cases, to those who will 
listen, of the fine profits made in so 
called clean-up or reduction sales of 
goods bought low at first or second 
hands. 

OTHER SIDE OF THE MEDAL 


‘‘dstoreworkers. Light, heat and 
My other necessities of their daily business cost much 
mre than they formerly did, and the peak of the high 
tes has been reached in the past year. 
! SOME ILLUSTRATIONS 
nstances of the failure of retailers to pass on the 
(antages of the low-priced purchases they have been 
‘ing are cited often in the wholesale markets. Quite 
Te:ntly, for example, it was shown that a line of dinner- 
we was sold to a retailer from a jobber at $12 to clean 
ujthe stock. The retailer put the goods on sale on the 
fcowing week at $36. The goods cost $14 delivered 
at) were sold at $22 profit. The ware was originally 
le by the manufacturer to sell at $15. The retail 
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Against these facts retailers mar- 
shal other facts. They say that, 
while their total turnover may be very large in dollars 
and cents, the financial returns show small profit. In 
other words, these retailers contend that on the business 
actually done their profits are narrow. 

It is stated by some retailers who answer the charges 
made against them that the public demands the excessive 
service resulting in the excessive costs of many things 
sold on wide profit margins. The installation of expen- 
sive departments that do not net real profits is stated by 
them to be forced by the needs of the customers. If one 
store inaugurates a new radio department all other stores 
must do likewise, they say, or they will lose the crowds. 

(Continued on page 192) 
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Budget Control in Business 


It may mean merely the multiplication of useless 

forms the only effect of which is to hamper and 
further impede production and sales. On the other hand, 
budgetary control may mean the wise conduct of business, 
the subordination of pleasant dreams to actualities. It 
is not the forms for budgetary control that matter; it is 
questionable whether many additional forms are neces- 


B, ies ea control may mean much or little. 


sary or desirable. It is 
the spirit behind the bud- 
get that is important, for, 
a budget, to amount to 
anything, must be predi- 
cated at least upon a 
knowledge of what a plant 
can do, of what are rea- 
sonable sales expectancies, 
of what financial  re- 
sources are required and 
available for the sales and 
production programs. 

At the very outset it 
should be emphasized that 
the budget cannot, nor is 
it intended, to take the 
place of able and skillful 
executives. The purpose 
of the budget is to recon- 
cile and coordinate the ef- 
forts of these executives, 
to draw from them defi- 
nite promises of accom- 
plishment from which to 
set definite goals and to 
check actual perform- 
ances in the terms of these 
goals, and we may safely 
go on the assumption that, 
if we draw from the exec- 
utives definite promises 
of what they expect to do, 
“it follows as the day the 
night,” they will leave no 


What the Budget System Is, Some of Its Outstanding 
Advantages and How It Works Out in Practice 
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By ArTHUR LAZARUS 


by two per cent.” 


organized and more complex machine than the 

business of yesterday. To keep the machine 
running smoothly, at its full rated productive 
power, it must be under full control. This control 
cannot be adequate to the management of a highly 
efficient business unless every unit which forms the 
whole business enterprise is likewise under perfect 
control. It is the object of the budget method to do 
just this and in this general summing up of its ad- 
vantages by Mr. Lazarus, chief of the cost accounting 
division, Fabricated Production Department, U. S. 
Chamber of Commerce, the manufacturer and mer- 
chant will find many constructive ideas, from which 
bulletin we reprint in part. Here are a few of the 
advantages summarized: 


(1) Every one in the establishment will have a 
definite goal for attainment. 

(2) Sales and production plans can be coordinated 
with financial resources, 

(3) More continuous operation and greater regu- 
larity of employment. 

(4) Products, processes and equipment can be 
standardized. 

(5) Costs can be used for purposes of control rather 
than as historical information. 

(6) Reduction of waste will be encouraged by bet- 
ter balanced inventories, by wage payments based on 
results and by definitely assigning responsibility for 
expenditures. 

And the budget serves, at all times, as a measuring 
stick to compare actual performances with promises 
and standards, showing what should be done as well 
as what may be done. 


| Bakes today has grown into a more highly 


Home 
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And another manufacturer comme 
on his budget experience as follows: 

‘The most important item involved is that of finan 
requirements and the variation in this instance was | 
than one-half of one per cent. for the peak point wh 
came eight months after the budget was drawn.” 

No doubt, as the experience of a particular firm 
budget-making grows, and particularly as we get out 


the readjustment peri 
actual working results y 
very frequently and p 
vailingly correspond clo 
ly with the forecasts. E 
the effort consistently 
foretell the future is a1 
tile one for there area 
ever will be variants 
the situation that canr 
be controlled. It wot 
be a very uninteresti 
and sterile sort of exi 
ence if we knew todaye 
actly what would happ 
tomorrow. The best 1 
can do is to gain the co 
trol of as many of f 
known factors as possik 
so that we may go fo 
ward on some basis | 
fact, not blindly and gro 
ingly. 

It is a pity that the for 
casting side of the budg 
has been unduly emph 
sized because, frankly, f 
some time to come, 0 
estimates will be as oft 
wrong as right, The it 
portance of the bud 
lies in a totally differe 
direction. It acts as 
curb to undue optimis 
and unjustified gloom 


stone unturned to make good on these promises. 
they fail for reasons within their control, it means even- 
tually a change in management. 

The test of a budget, however, is not in its prophetic 
accuracy. That a well considered budget may very close- 
ly forecast future working conditions and the result 
thereof is true enough. Thus, one manufacturer writes 
that ‘“‘ April total sales exceeded the estimate by less than 
one per cent., May by six per cent. and the five months 
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making us take stock of our equipment, by compelling 
to study markets and products, by urging us to look in 
scheduling and time study work, by developing the ne 
of better accounting records, by disclosing the lack 
adequate statistics, etc. 

The main object and purpose of the budget, in oth 
words, is to secure internal control of a business and 
is held that the manufacturer has taken a big step forwa 
to that end if, at the beginning of the year, instead 
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mntering the new period without pians or definite purpose, 
the mercy of any gust that may blow, or any whim 
x caprice of the sales department, he sits down and to the 
vest of his ability computes the probable business of the 
vear, the costs of manufacture, the financial requirements 
nd the estimated profit. And this holds true even if his 
stimates vary widely from the results thereafter realized 
rom operation. 
The Fabricated Production Department sent to manu- 
acturers the follow: 
‘og detailed letter 
yi inquiry : 

The object of this 
etter is to test the 


\ 


Maintenance Accounts: 


terest in and ex- 


id revising standards by performances. (8) Prede- 
rmining of profits and losses. 
The responses from the foregoing letter were almost 
animously favorable on the budget idea. Manufac- 
irers were either satisfactorily operating on such a plan, 
at the time establishing such a system, or interested in 
curing further information. The methods pursued by 
stain manufacturers in installing the budget within their 
ints are of interest. Thus a manufacturer writes: “ At 
2 present time we are installing a new cost system as 
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Typical Manufacturing Overhead Budget 
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well as a budget system. The installation will not be 
completed much before the first of the year, so that our 
experience with the new system is very limited. In the 
past we have prepared a budget once a year which has 
largely been made up of estimates of all expenses based 
on the preceding year. These estimates are checked 
quarterly with actual expenses. 

“In the future we shall have standards set for each 
item of expense. For example, a standard organization 
will be set up for 
each department, 
based on 100% pro- 
duction, 90% pro- 
diuchor a. etcuue Lae 


Actual Budget Actual : . 
jobs in each depart- 


Year, 1913 Year,1914 Year, 1914 


rience with budget = Building and ground.................... $8,345 $4,500 $5,438 = Pi, 4 
ie Mochinery o. cnccc cee. cevecsecnne Poe 4.575 2.500 g692 = ment will be ana 
ets, g = Small tools ...... Beh co econ eee 6,643 2,000 2,447 = lyzed and standard 
ide sales and pro- a he: heatandelicht) plant oe. sey aon eve a 2 rates set for each 
eon =programs. 2 Patterns and core boxes..............0.. 901 1,000 239 = job. At the end of 
“he following are = Dies and ita metacantea ets sete «a5 poh Omen ee ey = each month we shall 
~ x ECEGISY oe f0.015. oie, 50, 0 00s 0 6.0) 0:0, 0.0 010,618. 6.0.0 08) 010.81 © ‘ = 
ome of the essen = Miscellaneous equipment ................ 159 100 49 = compare the stand- 
vals of such a bud- OD UHEET 2 ae apne to sannee sae eiosonc 124 100 5 = ard with the actual 
et system (x) = Other Accounts: z 
; i . =  Superintendence and genera! salaries..... 12,808 12,800 TS payroll and expense, 
‘areful estimate of = Foremen and department clerksce cone 19,353 17,500 11,146 = showing any changes 
qles based upon = Factory Office supplies ................-. 1,692 800 a) = “Pie : 

J ; = Handling material and stock— = due to variation in 
BeysOuS years ex" 2 ih Hiete Pata cao Secor Regs 4.078 5,300 6,648 = rates, variation in 
erience, tempered = andling material and steck— = taff eteas 

; ; = Dae worksite... iss atten eee 14,372 3,500 Ate 2) tes Cle. 
y the immediate = Unloading stock—Piece work ........... 3,449 1,000 1,347 = The following de- 
‘usiness situation. 2 Unloading stock—Day work ............ 1,532 200 173. = fed) repiweee 
. oti pe EEE ae ee eee 2.086 3,000 3510 = ‘alled reply Irom a 
2) Scheduling o 2 ies oo ah auto oa Soaks uaete rete 5,209 3,000 2,023 = manufacturer is of 
roduction in keep- = air and sample room work ............. 886 750 7122 = Ee oes : : 
es cal P 2 Experimental work .........00.00s00s, 9,312 9,500 Gels 2) Se eilealnle Tao 
ig with sales esti- = cea ee on improvements and returned = KeGice we a8 
\ates. Careful = POOUS aiereierers si sis) cette ei cic fois)» sileinialeys) s/ohalele 506 500 2,836 = 7 
a. =) <4] = Defective material and work ..........0. 8,838 3,000 6,050 = (1) We do oper- 
. ea or material = pietcharen, enters and elevator men.... 4.616 3,000 3.978 = ate a budget system. 
@quirements. =z ick and injured employees............. 170 1,000 Si 5 > ; 
‘ Be Bl chinent Sree ebeioned employees (2.5. 6. icc sn sales tae oe gate soe = (2) Production i 
4). S 9 ae ; = Evening y Se a eee 943 600 659 = fun first in connec- 
estandardso = AM PIN SROICR) cavers Neue. s2is <1, c;00< 622 ners rete 239 500 VEAP? = j ; 4 ; 
bb F = Premiums and allowances ..........-..:. 2,425 400 413° = Baie ra es echo 
7 a on eer = Bie ellancote Boclayy expenses... neces 5,708 2,000 Ae = eae ders combined 
= areful analysis = Me INE CLA AGe tI TEM a elcicle) ol cieinisyelctetete eiets 2,185 1,800 1,780 = 7 sq - - 
5) Be cnses eich = Fuel for power and light ............... 2,887 1,500 166i eS 4 ee tie nepOUS 
= Se lonbricantepand) Waste dec. o. 1c tein 381 200 184 = «taking into account 
mits set for auxil- = Purchased power, heat and light......... 9.604 8,500 6.671 = after that whether 
‘ty services, such = Lpree shoe os STONE UES 68 ¢ C cae 1,200 piace. = ier tnaeeteay 
aE = PLC Pe MIALCLIALB te fares: 0/9 e\iein elo ool eeotenatets 400 224 = SEEMS 
; power, mainte- = Se ee ARUP OC OAS DADO ROU Seco an on eo = crease or reduce in- 
. = ROG Bre tore vat act ilerere’ siishe (car oteh coatateaneteets 4 3 695 = ANG. 
oo? and delivery. eae WaACtolymdepreciatloneiic cc) cietretieia 11,592 12,000 11,776 = ventory items. 
9) Provision for = Hactonvetravelincenearneice ert 1,386 500 124 (3) Material re- 
pa d : toca a = TT cei oe Ri $163,684 $114,650 $116,317 = Cree Pa 
roug projecte 5 . = ally based on en- 
les and production = dE CELT, See eee baw oco 6 ac $1.247.000 $866,000 $942,000 : deavoring to antici- 
eens. (7) Pro- STM - pate the market at 
sion for checking least six months 


ahead, and particularly ahead of the other fellow. 

(4) Establishment of standards of labor perform- 
ances are only partially successful and mostly in that 
case through piece-work systems. Day labor or hour 
labor employees are only subject to standard performance 
through the operation of the law of supply and demand 
of the labor market, and, as far as our concern goes, there 
is nothing very definite about these standards. 

(5) Expenses are always carefully watched to en- 
deavor to keep the percentages in balance compared with 


One hundred eight ) JOURNAL December 14, 1922 


Season's Greetings 


B. TOMBYinc. 


20 West 23” Street 
New York 


ember 14, 1922 


CROCKERY AND GLASS JOURNAL 


One hundred nine 


les. For many years past we have taken an approxi- 
ate inventory every thirty days, and a very careful one 
ery ninety days, bringing out a profit and loss account, 
rmerly every thirty days, now every ninety days. 
(6) Provision for funds is always carefully super- 
sed to see that we can keep our purchases on a cash 
scount basis continuously. 
(7) A continuous cost system is run on lots put 
rough from time to time, but not a total cost system on 
ery item as this is too cumbersome and we have never 
en able to make it balance. 
(8) Predetermining of profits and losses. Usually 
e can estimate our profits in advance by quarters, but 
tt always by years. Seventy per cent of our inventory 
carried and has been carried at 1914 basis of cost, and 
) per cent at cost or market, whichever is lower. 
BUDGETING FOR SPECIAL BUSINESSES 
The budget for the jobbing or engineering enterprise 
ay entail problems slightly different from that of the 
tablishment which makes a definite product. Sales 
nnot be so definitely planned because the requirements 
‘customers will vary from contract to contract. Never- 
eless, there will be elements and operations common to 
| contracts, and the jobbing or engineering concern as 
first step towards budgetary control must determine 
hat it really does make. 
Analysis of past sales may reveal the fact that its 
itput falls into a relatively few classes; that slight and 
material dimensional variations have been tolerated in 
€ requirements of customers; that no consistent effort 
is been made either through careless design or a false 
nse of economy to use the same parts on several con- 
acts; that certain parts which recur frequently in the 
quirements of customers can be profitably made up to 
ock; that all contracts can be split up into fundamental 
ements of operation upon which it will be desirable to 
tain time studies for scheduling purposes. In other 
ords, the more definite information of jobbing enter- 
ise has of past performances, the better will be its 
ances of ending the year with a profit. 


BUDGETING THE FINANCES 


There is a seeming reluctance on the part of business 
en to establish financial goals or programs, to definitely 
an ahead what they can or expect to do with their 
jancial resources. There is a widespread feeling that 
only sales can be made all else, including financing, 
{ll somehow take care of itself,,yet there are limits and 
rains to which the financial resources of a company can 
| safely subjected, and it is possible to ascertain such as 
}finitely, or almost as definitely, as one can the capacity 
a machine or the tensile strength of a piece of steel. 
fact, one of the chief objects of thé budget is to show 
nearly automatically as possible just how far capital 
Il safely go and the point beyond which new capital will 
necessary. 

The available capital of an enterprise, that is, its out- 
inding capital stock, earned surplus and funded obliga- 
ms, are distributable in ratios that will vary from 
lustry to industry and from plant to plant among 


buildings, and equipment, inventories, cash on hand, and 
the net of current receivables over current payables. 

For all lines, seasonal and non-seasonal, it is urged, 
that the most be made of capital resources. This means 
that new buildings will not be acquired if space in old 
ones is available or can be allocated more efficiently, that 
additional equipment will not be purchased if better 
scheduling will reduce the idleness of machines and allow 
for larger and more constant operations, that excess pur- 
chases of material and excess employment of labor will 
be avoided, that goods will be sent through the factory 
expeditiously, that collections will be placed on a sound 
and reasonably prompt basis. 

Second, that it be clearly realized that short-time obli- 
gations are not a permanent contribution to capital and 
that manufacturers shall hold themselves in readiness to 
liquidate, if and when required, by at least maintaining a 
comfortable margin of cash and liquid accounts receivable 
over current indebtedness. Short-term obligations ought 
to bear a definite relationship to the capital of a com- 
pany or rather to those assets which are properly covera- 
ble by short term borrowing and any unwarranted in- 
crease in this ratio regarded with alarm. The liquidation 
of debt ought to go on hand in hand with the liquidation 
of inventories or accounts receivable and it is a danger 
signal if a given debt should carry beyond the liquidation 
of the inventory or other transactions for which the same 
was incurred. The practice of some bankers of requiring 
a sixty to ninety day liquidation from non-seasonal as well 
as seasonal lines is a conservative influence and has a 
salutary effect even though this requirement may mean 
only a rotation of loans among other banks. 

Third, and most important of all, that there be self- 
imposed limits of business to be undertaken in any one 
upon available capital. 

A business can be organized upon one of two bases— 
the minimum plan or the maximum plan. The minimum 
plan calls for a volume of sales sufficient to yield a fair 
return on investment. If an amount of business above 
this minimum is secured the elasticity of the organization 
is depended upon to handle this additional volume with- 
out much extra expense. The starting point, however, 
is not how much business can be secured but how much 
business is needed for a fair and healthy profit. 

The maximum plan calls for all the business that can 
be had. It is assumed that the buying power of the Amer- 
ican public is inexhaustible and that the demand can be 
created where it does not exist. Astounding successes 
have been made by intrepid American business men who, 
sensing a demand long before it was evident, have em- 
barked upon vast programs of expansion only to have 
the sales in a relatively short time catch up with their 
facilities. Immense fortunes and dominating positions 
in industry have thus been secured, but for every such 
success we dare say ‘there have been a dozen failures, 
some of them of quite recent date. 


Few manufacturers have been willing to impose limits, 
based primarily upon a fair return on investment, to 
the amount of goods they will sell and produce. A min- 
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m financial program will not likely build fortunes in 
vy but, with reasonably skilled management, its adop- 
ought to lead to steady and substantial progress and, 
ae long run, to greater net profits than enjoyed by the 
-age business. Organized to do a minimum volume 
will yield a fair return, there will be ample room for 
nuity and aggressiveness to handle a percentage of 
‘tional business, with substantially the same equip- 
t and the same forces. Proceeding in a conservative 
ner, with debts under control, and sales and produc- 
attuned to finances, with growth proportioned to 
mulated surplus and net earnings, few situations 
arise that will greatly disturb such an enterprise. 


‘How One Manuracturer USES THE Bupcet 


is assumed that the management of the business has 
ie beginning of the factory year, determined upon a 
mum volume of business and has also determined 
1a maximum volume not exceeding the minimum by 
> than 25 per cent. 

ye next logical step is to break up or translate this 
‘mum volume into machine and parts in proper pro- 
on as determined by past experience and other avail- 
information. The total of machines and parts is the 
; of a monthly schedule of producution, due allow- 
| being made for stocks of wholly or partly finished 
(s. The production schedule of machines and parts 
(ain translated into: (1) Raw material; (2) Produc- 
‘labor; (3) Overhead expense. 

je raw material requirements are then built into the 
\material supply program drawn up in dollars, tons, 
(pieces, due allowance being made for inventories of 
vand processed materials. 

‘ie producutive labor requirements are likewise made 
ssasis of a productive labor program to be used in 
uring or controlling the rate of production. 

e overhead expense is broken up into a budget which 
nde divided into any desired detail that will fit the 
cinting system. [Each foreman or department head 
nikewise be furnished with a supplemental budget to 
de him to check his own efficiency. 

le purchasing department is given the program of 
Vrials actually required, by totals for the year and 
hly, and it is then, with the assistance of the man- 
eent, in a position to formulate a program of ma- 
i commitments. Since commitments are often bind- 
;tders or contracts not ordinarily subject to cancella- 


nit is important that control of such commitments be 


ished. This control can be shown graphically by a 
a in which, starting with the inventory at the begin- 
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ning, the commitments are shown until the manufactunag 
conditions compel a revision, by an amount equivalent to 
the material called for monthly in the manufacturing pro- 
gram. Against these commitments deliveries will be 
posted as well as the amount of material consumed in 
manufacture. Safety and good management demand that 
commitments shall cover short periods like months and 
quarters even where in cases of longer deliveries they are 
made three months or six months in advance. 

Finally, material requirements for the last part of the 
manufacturing season are the most important and re- 
quire the most careful attention if the best financial re- 
sults are to be secured. It is assumed that provision has 
been made for a minimum program and as the manufac- 
turing season progresses, it will be possible to ascertain 
whether this program will be fulfilled or exceeded and 
upon the basis of this information, the final material com- 
mitments will be adjusted so that the material will be 
used up in the manufacture allowing for a reasonable 
excess of material, with which to start the next manu- 
facturing year. 

The requirements of various so as to take care of ship- 
ments, forms the basis of a monthly factory schedule of 
production. This, too, can be set up in an efficient way 
graphically as a control program, against which are posted 
actual accomplishments. In this manner a picture of ex- 
isting conditions will be secured. The monthly schedule 
will take into consideration the amount of finished stock 
on hand at the beginning of the year, and the inventory 
with which it is desired to end up the season. The first 
production orders and material requests allow for ma- 
terials and goods in process, so as to bring about a bal- 
anced condition as soon as practicable. 

In addition to material it is possible to set up monthly 
requirements of productive labor, in total and by depart- 
ments, or foremen. A schedule for productive labor can 
be set up against which actual results will be recorded 
and which schedule will afford a picture of shop condi- 
tions as well as a check against estimated costs, particu- 
larly if standard costs or the piece-rate system of com- 
pensation is in effect. 


One of the important items requiring control is over- 
head expense. At the beginning of the year, each of the 
items making up this expense should be carefully gone 
over in an attempt to cut down wherever possible. The 
actual results accomplished in regulating overhead ex- 
penses in the Deere & Co. factory is shown in the boxed 
insert on the second page of this article to which the 
reader should refer. 


Quick Turnover Yields Profits 


Stock Up With Goods the People 


Want and You'll Speed Up Turnover 


ATE of stock turnover is one of the most impor- 

R tant factors in successful retailing. It is the 

barometer by which the efficiency of any store 

can be accurately measured. In fact, the past two years 

have taught many retailers the vital importance of a 

rapid rate of turnover and of keeping the investment in 
stock down. 

Some merchants reduced their investments to a point 
where deficiencies in the stocks carried seriously inter- 
fered with sales. This is a condition which exists in a 
large number of stores today. It was brought about very 
naturally, as the retailer who had, for instance, to write 
off the value of his stock from $60,000 to $25,000 was not 
eager to venture a larger investment than he felt neces- 
sary. Furthermore, the shrinkage of inventory values 
resulted in many merchants finding their capital reduced 
to such an extent that they could not borrow the required 
money to finance large investments in stock. 

This condition is undoubtedly one that is, and has 
been, responsible for the loss of some sales, owing to the 
gaps in the assortments of merchandise carried. It has 
resulted in a limited amount of choice as to qualities and 
assortments of goods that the customer feels it is her or 
his privilege to demand. But because of improved buy- 
ing on the part of the consumer, and also in some meas- 
ure because of rising markets, the retailer is now expand- 
ing, to some extent at least, the stocks he is carrying. 

But expansion of stocks is not desirable in itself. It 
seems to me that the most valuable point for the retailer 
to still bear in mind is the necessity of rapid turnover. 
He must select his merchandise, not only with regard to 
having a wider assortment but with certain definite views 
as to how quickly he is going to turn that merchandise 
over after he has bought it. 


MEANING OF TURNOVER 


It is surprising to find that some merchants have a 
confused knowledge of the meaning of the word “ turn- 
over.”’ To many it suggests total sales volume. Defined 
accurately, however, it means the number of times in a 
year that a certain stock of merchandise is sold and 
replaced. It can be computed on either the basis of cost 
or retail values. If a store carries an average stock of 
merchandise large enough for four month’s sales, then 
the rate of turnover will be three times for that year. 
For example, if the average stock at retail has a value 
of $100,000 and sales for the year at retail are $500,000, 
the rate of turnover, then, is five times. 

The simplicity of this computation suggests the need 
of adopting every practical improvement in store methods 
and systems. This is demonstrated by the fact that, in 
as important a question as that of turnover, only stores 
which operate under a perpetual inventory system can 
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ascertain what the rate is at shorter intervals than onc 
a year. Annual turnover figures are worth little, if any 
thing. In the first place, they are available too late to } 
a guide in correcting errors in buying. Weekly ¢ 
monthly figures enable the merchant to adjust mistake 
of this nature when they occur. Moreover, annual inver 
tories are taken when the stocks are low and, cons 
quently, do not represent average or normal condition 
The results are, therefore, misleading and the figure 
distorted. 

It may be said without question that the profitabiaam 
of a business can be judged very largely by the turnoye 
Practically every day there are stores which fall into tk 
receiver's hands because, for some apparently unknow 
reason, they are no longer on a paying basis. An exan 
ination of the stock carried invariably tells the tale. | 
nearly every instance it is found that the store in difficult 
had not watched its turnover. 

Merchandise will be carried along for years, tying t 
money and preventing the purchase of fresh, up-to-th 
minute goods. One department may, for example, ope 
ate at a loss because of the fact that some of the patter 
are out of date. But by measuring the turnover ra 
in the department by a reliable standard this unsati 
factory condition would have been revealed at its vei 
inception and the merchant would have been saved fro 
a severe loss. Besides actually saving money in this mai 
ner, the retailer will become known as a live and pr 
gressive business man, and his store referred to as 
good place in which to buy. On the other hand, ther 
tailer who has a reputation for carrying a poor stock | 
goods is always classed by the public as a failure, ev 
though he should be able to avoid the bankruptcy court 

ELIMINATING MarK-Downs 

Not only are the large mark-downs which some me 
chants have to make escaped by a rapid turnover, b 
cause the goods are kept moving and do not have a chan 
to depreciate while on the shelves, but there is practical 
no increase in the amount of expenses as turnover 1 
creases. The fixed operating charges of a store are tl 
same whether the merchant sells $1,000,000 or $1,200,00 
the only difference there might be occurring in the dire 
selling salaries. Even here the percentage to sales wou 
be less in proportion to the larger volume. The studi 
made by the Harvard School of Business Research f 
1921 show the total expenses to sales to be 27.9 per cet 
In other words, this merchant would have a clear ga 
of practically 27.9 per cent of $200,000 by increasing h 
rate of turnover only one-fifth. 5 

When we compare this small increase with what 
possible, it is really a marvel that some merchants a 
still in business. Tt is very proper to assume that lack | 
(Continued on page 242) 
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The [Trend in Business 


Some Reasons Why This Year Shapes Up Better 
Than Last, and Forecasts a Better Year to Come 


By STILLMAN TAYLOR 


the year at a slightly faster clip and drawing our 
conclusions from the basic factors which may be 
ermed the backbone of national prosperity, it may be 
tated with conservatism that the outlook of business is 
rood. The primary markets are comparatively quiet just 
1ow and activity has passed on to the retail distributive 


ee is entering the last remaining weeks of 
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alue of pottery products indicated by solid line, wages shown by 
dotted line 


-ades as the holiday season nears. So far as can be as- 
ertained at this writing, department and general retail 
ore sales are already 25 per cent greater than last year 
ad the biggest wave of buying is yet to come. We con- 
dently look forward to a very heavy sales volume in the 
nal Christmas rush. If present indications do not fail, 
ie increased consumer demand not showing in daily in- 
‘easing sales will probably afford a very good spring de- 
and. 

One of the very encouraging factors is found in the 
eady employment of labor, with wages holding firm and 
) apparent evidence of top-heaviness in the employment 
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China, earthen and stoneware imports and exports 


situation. That wages are about to become stabilized on 
a higher level, which indicates no lowering of the scale of 
living, is perceived in the new wage agreement with six 
trades just signed. This apparently assures that the pres- 
ent wage scale in these branches of the building trades will 
be effective throughout 1923. The increase throughout 
the country of postal savings is another constructive fac- 
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Glassware production—Upper line, value of bottles and jars. 
Dotted line, wages—lower line, value pressed blown glassware 


tor, and the gradual stabilization of wages naturally adds 
stability to the whole price structure. From this is drawn 
the economic conclusion that this stabilization forecasts 
additional demand from consumers, and by the natural 
working out of the laws of supply and demand, prices of 
all products now out of line will be adjusted to these ap- 
proximate normal levels. This has been so generally true 
in the past that it has been established as a kind of eco- 
nomic precedent and like history there is a probability of 
this force again repeating itself. 

In basic industries, such as coal and steel, steady im- 
provement is noted. The anthracite shipments last month 
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totaled almost 6% million tons, which equaled the ship- 
ment of December, 1920, and exceeded the same month in 
1921 by 20 per cent. In Pittsburgh, steel production is 
83 per cent of capacity and about 80 per cent in the west, 
and the former reports that it will have one of the largest 
Christmas payrolls in its history. The total construction 
of buildings for the past eleven months is 53 per cent 
greater than last year, the 1922 total for this period being 
over five times that reported for the entire year of 1918. 
Automobile production is active, last month’s production 
being twice that of the same month last year; the output 
for the past eleven months being over 2,344,000 cars, 
compared with a full year’s production of 2,205,000 cars 
in 1920. The financial condition of Europe is brightening 
and exports of domestic products are increasing. 

The same constructive factors which are steadily im- 
proving the volume of business in other departments of 
industry are also beginning to reflect an improvement 
in the pottery and glassware manufacturing lines. A 
few moments study of the graphs on these two pages wili 
clearly indicate how the present compares with the past 
and also indicate the probable trend for next year. The 
strike in the pottery generalware plants will lower the 
production for the current year to a considerable extent, 
but with the prospect of a larger demand in sight for the 
coming year, the industry will undoubtedly regain much 
of this loss during 1923 by increased production. 

From the retail viewpoint the outlook is decidedly 
optimistic. If we may accept the fundamental economic 
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law that as prices rise consumption decreases, it is self- 
evident that the retail merchant cannot afford to exploit 
consumers without decreasing sales volume. <A good 
many big merchants are prepared to offset small or mod- 
erate advances in prices through greater efficiency in 
management and economy in operatinn. Advancing 
prices are the chief concern just now in retail circles, 
Providing manufacturers, wholesalers and importers will 
strive to maintain present prices and not attempt to exploit 
the demand by securing higher figures, there is no sound 
reason why business should not continue good throughout 
the year 1923. But if producers and distributors endeavor 
to take advantage of the increasing demand to jack up 
prices, there is every reason to expect that trade will 
slump off before the usual summer business begins in 
March and April. 

To the argument that restricted immigration is likely 
to retard business revival, it may be stated that it would 
require a very great influx to offset the low rate of immi- 
gration from 1915. The greater our population increases 
the greater will be our per capita consumption and per 
capita production. But on the other hand, the settlement 
of the financial difficulties of Europe will assuredly create 
a big demand for our products abroad. All our exports 
are now increasing in encouraging volume, and we are 
certainly facing the new year with more confidence and 
with far brighter prospects than was thought possible 
a few months back. 
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Top line shows department store sales of 63 stores in New York, Federal Reserve Index Numbers based on dollar values. 
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Show Costs and Values in Inventory 


Avoid Padding Stocks But Keep Accurate Record 
of Cost and Retail Values and Reduce Mark-Downs 


CUT 


store methods is the adoption of the retail inven- 

tory system of accounting for merchandise, ac- 
ding to T. L. Blanke, Director of the Bureau of Ac- 
nting and Control of the National Retail Dry Goods 
sociation. The system, said Mr. Blanke, enables the 
tchant to know what his stock of goods on hand is at 
close of each day, week, month or year, or any other 
iod, for each department in the store, and he thereby 
ble to control his investment. An efficient control of 
» stock not only saves money on the money invested, 
what is of much greater financial importance, helps 
| 
| 


Np tor the many improvements recently made in 
} 


he avoidance of depreciation of goods on hand and in 
ntaining up-to-date merchandise. 
Inder this system of inventory accounting, he contin- 
the merchandise is charged to the various depart- 
its on the books of account at the retail or selling 
e and also at cost. These cost and retail values are 
‘mulated for the year by periods and the percentage 
‘aark- up is arrived at by deducting the total cost from 
| total retail values and dividing the result by the ac- 
julated retail figures. The retail value of the inven- 
_ at the close of any period is arrived at by deducting 
‘sales and mark-downs taken on the original selling 
‘2 from the accumulated retail values. The cost value 
lae goods on hand is then computed by subtracting 
(1 100 per cent. the percentage of purchase mark-up, 
remainder being the percentage of cost. Multiplying 
¢ ‘etail value of goods on hand by this latter percentage 
3 the value of the inventory at cost. Physical inven- 
is are taken at the close of the year at the retail 
/es and the book figures are adjusted to them. 
le percentage of mark-up on merchandise must be 
{ sient to cover the cost of salaries and other operating 
(administrative expenses, receiving and delivery costs, 
é<-downs, inventory losses of all kinds and a net 
(t for the business. That a net profit is not always 
cred is shown by the fact that the average net profit 
ull stores reporting in 1921 was less than one cent 
tach dollar’s worth of sales. 
‘le system is very easily installed and operated, and 
Is been found entirely practical for the small as well 
\s large stores. It has been approved by the Treas- 
yDepartment, through the Bureau of Internal Reve- 
and is being installed by all the leading public ac- 
Li i of the country. There is no question that the 
$m actually saves the retailer many thousands of dol- 
r annually, The President of one of the largest met- 
itan stores recently said that it would increase his 
ting expenses fully $600,000 a year to go back to 
e/cost ’ system of taking inventory, while a somewhat 


smaller merchant stated that the use of the ‘ cost’ system 
would increase his expenses more than $200,000. It 1s 
therefore as important to the consumer that the retailer 
should be efficient in his accounting methods as it is to 
the retailer himself. 

What are the advantages of this system that enable the 
merchant to make this saving? In the first place, it fur- 
nishes a definite and reliable basis for the taking and 
valuing of stock for financial statement purposes. This 
is of vital importance to the banker and broker when 
passing upon the financial statement of a client. It is, 
therefore, of direct benefit to the retailer himself in that 
it establishes greater confidence in his financial ability, 
making borrowing easier and on more liberal terms. 

The inventory system is accurate in the results that it 
shows. The Internal Revenue Bureau has accepted it 
because of the fact that the book figures are accurate and 
easily verified. The complete records of every step, from 
the purchase of items to their final disposition by sale, 
are readily checked. It is almost impossible to do this 
under the cost system. The natural result is that those 
who use the retail inventory method have substantiating 
evidence of their actions, while those without it may be 
subject to some adjustments by tax officials, which may 
be felt to be unjust, but, from lack of evidence, they will 
probably suffer. 

Furthermore, the fact that accurate inventory values 
are available at all times makes the system particularly 
valuable from an insurance standpoint. The records will 
show at any time just what the amount of stock is in each 
department, so that a store can carry sufficient insurance, 
but will not carry excess amounts and thus incurring un- 
necessary expense. 

In addition, this method provides an efficient check in 
dollars and cents, as between book and physical inven- 
tories at retail, without the use of percentages. If large 
differences are found to exist between the two, the work 
can be rechecked and errors corrected. It will disclose in- 
ventory padding on the part of those handling the stock. 
If a buyer should report an inventory at retail higher than 
the book inventory it would be sufficient grounds for be- 
lieving that he was attempting to increase profits by in- 
flating the stock. This is especially true where the buyer 
is receiving a bonus based upon earnings. 

Through its use merchandise stocks may be controlled. 
Unless the merchandise manager knows at least once a 
week the amount of stock in each department, the size of 
the inventory or the stock turnover cannot be controlled. 
Time is saved at the close of the fiscal period or at any 
time when the physical inventory is taken. With this sys- 
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A Merry Christmas and a 
Happy New Vear 


FROM THE 


S. HERBERT CUT GLASS CO. 


35-37 West 23rd Street, New York 


THE FOLLOWING GREAT LINES WILL BE ON EXHIBITION AT THE 


WM. PENN HOTEL, Pittsburgh, Pa. 


Rooms 403-405-407 
BEGINNING JANUARY 8th, 1923 


EDMONDSON WARRIN, Fine Decorated Glass. 

THE S. HERBERT CUT GLASS CO. 

COLONIAL DECORATING CORP., PopularPriced Decorations. 
FRONTIER CUT GLASS CO., Decorated and Light Cut Glass. 
WM. SKINNER & SON, Inc., Popular Cut Glassware. 


WONDERFUL GOLD AND COLORS IN DECORATED 
GLASS NOVELTIES, COMPRISING THE MOST ELABORATE 
COLLECTION OF MODERATE PRICED ARTICLES 
EVER SHOWN IN PITTSBURGH 


In charge of EDWARD E. HAMBLIN and HENRY W. PRICE 


Ma a. 
TheS. Herbert Cut Glass Co. 


35-37 West 23rd Street 
New York 


% 


Exhibition In Chicago, at the Congress Hotel 


From February 5 to 17, 1923, inclusive 


WE WILL FEATURE 


DECORATED GLASSW ARE—Most Surprising Effects. 


CUT GLASSWARE—At Strictly Factory Prices. For 
Little Money. 


LIGHT CUTTINGS—Great Values to Retail from $1.00 
Up, at a Good Profit, 


GLASS SPOONS, Ete.—From Our Own Shops, at Remark- 
ably Low Prices. 


IMPORTED GLASSW ARE—One of the Great Features 
of Our Exhibition. 


BE SURE OF VISITING OUR EXHIBIT 


|| Exhibit in Charge of EDWARD E. HAMBLIN and 
: HENRY W. PRICE. 


| 


The Perpetual Inventory 


What the New System Is, How It Works 
and How to Adapt It To Your Business 


By W. L. HoLtmMEs 


‘ HILE the perpetual inventory system is a short- 
\W cut to stock taking and does away with the 
laborious physical method which has so long 

been in use, the merchant should not jump to the con- 
clusion that it is a universal method which can be applied 
to all kinds of merchandise. The perpetual inventory 
possesses a great deal of merit, it has numerous advan- 
tages, but like the cash register system of recording sales, 
its uses are limited. Limited, because its use in depart- 
ments where the stock of goods includes a large variety 
of small items is not advisable because of the large amount 
of labor involved in checking the same items. But in 
many departments of the store, and as a means of keep- 
ing track of raw material and semi-finished stock in man- 
ufacturing plants, the use of the perpetual inventory pos- 
sesses many advantages which should not be overlooked. 
As the perpetual inventory will not automatically func- 
tion itslf, the proper time 
to introduce it is after tak- 
ing the usual physical in- 


ventory. When this is be: 
COMMODITY 


PERPETUAL INVENTORY TEST 


ing done, preparation for 
the installation of the per- 


STORES TAG] MATERIAL 


ISSUED INVENTORY) 
CHECKED] BALANCE |yorpostep| STOCK | pat ance 


petual inventory is accom- 


changed to take care of any reductions. When articl 
are returned, these must be entered and a new numb 
given them, as when purchased. This is essential 
prevent errors, as many price tags will be lost when goo 
leave the store and the number on the inventory she 
should not be reinstated. 

Owing to the fact that the perpetual method is 
double-check method, and the price tag must agree wi 
the invoice, any failure to record transactions, or a sale 
person’s failure to follow the marked price, will at on 
be disclosed. These discrepancies will be noted as sox 
as the perpetual inventory system is put into effect. Tt 
is why the perpetual method is so valuable as a meai 
of detecting a stock shortage. At the beginning mai 
errors may occur, but as this will consist of making mi 
takes in recording the correct stock numbers on sal 
checks, it may be followed up by the office immediatel 
and in a short time tl 
system will be work 
smoothly. 

To receive the full ben 
fit of the perpetual inye 
tory method, a_ shorta 
test should be taken at i 


SUPPLIES 


GENERAL STORES 
ee 


plished by giving each ar- 


tervals of at least twice 
month, and many stor 


ticle in stock an individual 
serial number. This may 


will find it advantageous 
do this once a week. TI 


be easily and legibly done 
by stamping the numbers 


on price tags by means of 


is accomplished by selec 
ing a number of iter 


a numbering machine. This 
serial number of each mer- 
chandise item is put down 
on the inventory sheet. For 
the inventory sheet multi-column ruled paper may be 
used, and each line should be numbered to correspond 
with the numbers on the merchandise. On the same line 
is given the kind of merchandise and the marked retail 
price. 

In order to check the quantity in stock at any time, it 
is essential that each sales check carry the stock number 
of the article sold. In the case of reductions these must 
likewise show the numbers, and as invoices are retailed 
each item must carry its correct stock number. Careful 
checking of the numbers on price tags and invoices must 
be done, that the numbers may agree. 

As the perpetual inventory is an office record, it should 
not be kept by the sales force, but handled by the office. 
To be up to date it should be written up each day. This 
is the way many stores keep their record. Every morn- 
ing the list of items bought the day before are added to 
the sheets, each individual sale entered and _ prices 
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Fig. 1—The Inventory Shortage Test Record 


from the inventory reco 
and checking them up in t 
department’s stock. Whe 
ever any missing items a 
discovered, the whole stock of that department should 
inventoried and checked up with the record. In doi 
this it will be discovered that the open items appearit 
on the record, but which do not appear on the inventor 
will be a positive means of identifying missing articl 
The total of these missing items will form the sto 
shortage. With this information and a list of descriptio 
and prices the leak is soon found and stopped. 

To insure accuracy a controlling sheet with colum 
ruled to record the purchases, claims, sales, returt 
reductions and transfers of each store day should be ke 
This sheet is kept checked up with the department’s reg 
lar merchandise record and the perpetual inventory reco: 
balanced each day to check up with the controlling she 
This does not involve expert labor, but only ordina 
clerical accuracy. 

The perpetual inventory system is neither technical 1 
complicated, and its use does not entail any special form 
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and the record and controlling sheets may be easily ruled 
up by almost any one in the office. While a special form 
of price tag is not absolutely essential to the practical 
working out of the method, its use is desirable for quick 
and accurate recording. A very good price tag is one 
naving a small coupon on which to write the stock 
amber and price. Using this form of tag, the coupon is 
Jetached when the article is sold, and the sales check 
yumber or the salesperson’s number who makes the sale, 
s written on the back and the coupon is dropped into a 
ocked box provided for this purpose. This provides a 
sure method of checking the accuracy of the sales checks 
und will indicate when stock numbers are incorrectly 
‘iven and illegibly written. 

One of the great advantages of the simple but effective 
yerpetual inventory system outlined is that it is not ex- 
yensive to install and operate, and it does not interfere in 
he least with selling. Other methods which involve 
ecord keeping by the salesforce, seriously interfere with 
elling and the combination of record keeping with serv- 
ag customers naturally is not conducive to the accurate 
ecording of this important data. 
| The use of the perpetual inventory method is likewise 
{ great practical value in keeping a record in manufac- 
4ring plants. The perpetual inventory or stores control 
nethod has been very clearly summed up in a very practi- 
al and informative bulletin issued by the Fabricated 
‘roduction Department of the United Chamber of Com- 
verce. This bulletin prepared by Arthur Lazarus, of the 
‘ost Accounting Bureau, is as simple in operation as that 
utlined for use in the retail establishment, as the follow- 


| DETAILED PERPETUAL INVENTORY FORM 


NAME OF ARTICLE 


PURCHASE RECEIVING] PURCHASE 
DATE QUA DATE |QUA 
| ORDER NO. SHEET NO |ORDER NO. 


er — | 
__ J Ea ee ee 
_ I BS ee 


iy advantages of the method, reprinted from the bulle- 
, plainly indicate. 
THe MarertaL Contror 


er routine of material control centers in the safe and 
] 


lerly custody of goods and this requires their identity. 
ation, safe housing, orderly arrangement, etc. The 
res department must preferably not issue anything 
m stores without a properly signed requisition. What- 
*r exact procedure is adopted, the guiding principle 


1920 1921 1922 
ALLOCATIONS 


PATTERN 
DESCRIPTION 
LOCATION- : BIN NO. 
2>REVIOUS ANNUAL CONSUMPTION-1917 1918 1919 
ORDERED | RECEIVED INTO STOCK] 


should be a control of the quantities of material to be 
issued upon a given job or to a particular department. 
Otherwise the factory will draw in excess of require- 
ments to cover spoilage. 

The following steps cover the routine of controlling 
material: (1) the executive responsible for the ordering 
of material makes out a regular purchase requisition. 
(2) The purchasing department writes out a purchase 
order, a copy of which is sent to the stores department 
for filing in the receiving room. (3) Material is received 
in the receiving department, loads are checked, the mate- 
rial is unloaded, opened, counted, inspected, recorded 
against proper purchase order, the material is removed 
to the proper stores location and proper receiving bin 
location and material ledger entries made. (4) Material 
is issued to the various departments on presentation of 
authorized requisitions, proper bin tag deductions made, 
and issues of material sent to the cost department for 
purposes of cost allocation. (5) Material is from time 
to time scrutinized, counted and checked with stores 
records and the shortages reported to the purchasing 
departinent. This checking will be particularly valuable 
in disclosing material for which there is infrequent 
demand and the supply of which can be curtailed. By 
the application of this principle to finished stock, the per- 
petual inventory records of one manufacturer showed 
at a glance that he was carrying 17,000 items, of which 
only 600 were active, and he proceeded thereupon to 
eliminate most of the slow moving items. 

ForMS OF MATERIAL CONTROL 
There is a natural temptation to multiply the forms 


FOLIO NO. 
LEOGER ACCT. 
SuB. ACCT. 
NORMAL STOCK 
ABOVE REQUIREMENTS 


MAXIMUM STOCK 


SPACE NO. 


MINIMUM STOCK 


Fig. 2.—Suggestion for a detailed inventory form to accurate check material and finished stock on hand 


used in material control. This tendency, if unchecked, 
will involve the organization in much “ red tape”? which 
will largely nullify advantages to be secured from the 
stores procedure. It is difficult, however, to control 
material effectively without the following minimum series 
of forms: (1) Purchase Order, the make-up of which is 
so familiar that a specimen is not needed. A copy of the 
purchase order is sent to the stores department, and goods 
as they are received are checked against this order. To 


One hundred twenty-two CROCKERY AND GLASS JOURNAL December 14, 1922 | 
=e 


Compliments of the Season 


Percy N. Leyland, Inc. 


Sole Agents for 


Wedgwood & Co., Ltd. 
Newport Pottery Co., Ltd. 


Fine Earthenware 


George Jones & Sons, Ltd. 
Crescent China and Earthenware 


Ivory Embossed Earthenware 
Plain and Decorated 


by 


Vos 


sess 
—_< are 


X 2 «~ re Gz 


== 


2) 


—-¥y 


H.J.Wood King & Barratt, Ltd. 


Teapots Plain and Decorated 


‘ecember 14, 1922 


: 
jsure accurate count and weight, as well as to prevent 
sible collusion, some establishments use a separate 
jyods received voucher, which is also used to inform the 
rious departments of the arrival of material. The 
dering out of material is then squarely placed upon the 
‘ads of the operating department or the planning depart- 
ent. The independent goods received voucher gives the 
it of material received, the department ordering the 
me, the date ordered, the date received, and a descrip- 
mn of the articles and lot numbers. 

(2) The Bin Tag, attached to the front of each bin, 
ntifies the bin contents, provides for the material 
mbol, if any, quantity on hand, material receipts and 
sbursements, and the minimum quantity for re-order 
irposes. The bin record affords a convenient check 
ion the stores record, or as hereafter termed, the per- 
tual inventory record. It likewise enables the store- 
eper to know readily what material he has on hand, 
thout each time making a physical count. Those store- 
epers who object to the clerical work necessary to keep 
the bin records may very well pause to consider 
ether they are not keeping records that are far less 
Wlpful and more clearly dispensable. 

(3) The Material Requisition is the storekeeper’s 
dthority to issue material. This requisition may call 
4: the following information: the name of the depart- 
int requiring the material, the requisition number and 
e, signature place for storekeeper, the charge by 
sount, symbol, department or order, the quantity 
sired, description of article, the purchase order number, 
sres symbol, unit price, value of goods requisitioned, 
a place for the signatures of those approving the 
ijuisition and receiving the material. When a requisi- 
h is filled the storekeeper forwards the same to the 
jentory clerk, who posts the withdrawal of goods on 
: records and sends the requisition to the cost depart- 
nnt for purposes of cost allocation. Of course, before 
tjwarding the requisition, the storekeeper must post the 
bp} tag. A proper checking of the consumption of mate- 
i requires that no issues be made without a written 
er on the storekeeper, same to be properly receipted. 


'4) The Perpetual Inventory Form is the pivotal point 
pie stores control system. Through this record, on 
Wich additions and withdrawals of material are noted, 
fs possible to tell what material is at hand at any time 
Whout a physical inventory. 

the form of perpetual inventory will vary with the 
‘uirements of individual plants, hence the presentation 
d}yne ideal form cannot be entirely successful. Instead, 
| forms are given, one simple, the other in detail. The 
li; is a modification of a form now used by a large man- 
jcturer of paper products, the second a modification of 
Tm in use by an engineering organization specializing 
eating apparatus. 

he simple form (Fig. 2) provides in its heading for 
name, description, size and classification of the com- 
lity, as well as for the unit of measurement and the 
jimum quantity to be kept on hand. The body of the 
9a has four main sub-divisions relating to purchase. 


. 
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receipts, issues and the balance of material on hand. 
Under “Purchases” are given the name of the seller, 
the number and date of the purchase order and the quan- 
tity ordered. Under “Receipts” the purchase order 
numebr is repeated, invoices and received dates given, 
and both quantities and values shown, the latter by units 
and in bulk. Under “ Issues” there are columns for the 
date of issue, the requisition number and job or depart- 
ment to be charged with the issue, and likewise the quan- 
tities and values of material issued. 

(5) The Perpetual Inventory Test (Fig. 1) is an 
important link in the chain that makes less frequently 
necessary the burdensome and often inaccurate annual 
physical inventory. Recently a storekeeper termed the 
annual physical inventory a nightmare and a newspaper 
of the solid and non-sensational type carried a headline, 
“The spectre of inventories is again stalking the business 
men of the country.’’ At all events, the annual physical 
inventory surely entails a general dislocation of plant 
and frequently a complete shutdown lasting as much as 
three to seven days, and then the results are not depend- 
able. Hence the desirability of eliminating the annual 
physical inventory, if that is possible. 

This is accomplished by independently checking the 
material indicated as on hand on the perpetual inventory 
and bin tag records with a physical count of selected 
items of stores, and noting and correcting any discrep- 
ancies betwen stock actually on hand and the quantity 
shown by the bin tag and perpetual inventory records. 
These inventory tests are made periodically and system- 
atically, preferably at times when the supply of material 
selected is lowest, and the attempt is made to cover each 
item of supply at least once a year and important items 
more often. It is possible by these tests, as supplemen- 
tary to the bin tag and perpetual inventory records, to 
secure an accurate count of material without the burden- 
some annual physical inventory. The form of inventory 
test shown herewith is substantially that used by a large 
organization which has entirely abandoned the practice 
of taking an annual physical inventory, and relies exclu- 
sively on its perpetual inventory records plus these inven- 
tory tests. A personal examination of its records shows 
surprisingly few discrepancies between the stock on hand 
as reflected by the inventory tests and the stock called 
for by the perpetual inventory and bin tag records. 

The perpetual inventory will show the past and present 
consumption of material, and will allow for a revision of 
the quantities of material carried to comply with present 
market and production conditions, will indicate the items 
that are slow moving, over-stocked and non-standard. 
The perpetual inventory ties up here with the problem of 
standardization. In fact, a standardization policy cannot 
proceed far without the information and data supplied 
by the perpetual inventory system. 

To those firms and organizations who are not satisfied 
that their material investment is at an efficient minimum, 
who suffer periodically from shortages of material, who 
are unable to make monthly profit and loss statements, 
to such the perpetual inventory is recommended. 


How a Sixty- Year-Old Store Has 


Steadily Grown Bigger and Better 


Beginning With an Independent Crockery Department in a New York Store, the Little Departmen 
Grew Until It Finally Absorbed the whole Establishment, Which Showed Net Sales | 
for Year of Over 46 Million Dollars—and Here are Some Reasons Why | 


OTTO LLE LUCE LCCLL CLUE LCOE LUCE LOGELLOGELCCELCeeUOeeLLCCET 


VERY merchandising question that I have met with 
during my 25 years of active business life has 
eventually resolved itself into a human question— 

into some phase of the conduct or judgment of an em- 
ployee, writes Percy S. Straus, Vice-President R. H. 
Macy & Co., on lowering costs and increasing sales in an 
interesting and informative article on store management 
in System Magazine, of which this is a reprint in part. 
The employee may be an officer of the corporation, a 
superintendent, a sales clerk or a helper in the receiving 
department. The titles do not 


been, entirely successful. If I were to look only at th 
company records I should not know that there had been | 
business depression. There has been no break at alli 
the prosperity of the company. There has arisen n 
necessity to change methods in order to meet present cor 
ditions. The purpose of the store has always been to giv 


the best possible merchandise at the lowest possible pric 
and to buy and also to sell for cash. 

The purpose itself excludes absolutely any speculatic 
in merchandise. 


Merchandise is bought at the faire 
price obtainable, and it is so’ 


much matter, but it is upon 
the functioning of the em- | 
ployees as a whole that, in our 


way of thinking, the success- Volume US: le rofits 


ARTER is almost as old as civilization itself, but the mod 
| B| ern method of retailing, like banking, is of recent growth. 

Both professions have struggled against unscrupulous 
practices within and misunderstanding without. 


ful conduct of a merchandis- 
ing establishment hangs. The 
most that any policy or set of 


on the basis of the price . 
which it was bought, unle 
by some mischance the cost | 
above the market; then it | 
sold on the basis of the mark 
price. The result is that stocl 
cannot become frozen at hig 


Retailers as a class have quite re- 
cently, like the bankers of earlier 
days, run the gauntlet of bitter at- 
tack, but subsequent developments 
have proved that the criticism on the 
whole was unjustified. 


When bankers began to loan out 
money at interest, the opprobrium of 
the name “money-changer” attached 
itself tothem. Butas their standards 
advanced, they grew in public esteem 
and won an enviable place in the 
confidence of the community. 


rules can do is to help the ex- 
ercise of individual judgment. 
They cannot substitute for in- 
dividual judgment. 


prices, nor is there any nece 
sity for drastic liquidatior 
The selling prices for goo: 
already in stock never m0) 
up. They may move dow 
and therefore the goods ke) 
always moving because t 
prices cannot get out of lip 
with buying power. The sto’ 
turns from eight to nine tim: 
a year. 

As everyone knows, ma‘ 
factors have combined duriy 
the last 10 years greatly toi- 
crease the cost of doing bu 
ness, but from 1913 to 19° 
our cost of doing business ¢ 
creased 2 per cent and it ws . 
supposed to be very low att? 
beginning. We have ft 
found it necessary and do rh 
expect to find it necessary 
decrease wages, bonuses ; 
commissions. They are tod) 


SSE pe See Ree ee BUT ee 


Since it was founded, 64 years ago, Macy’s has never lost 
sight of the fact that its own success could only ensue upon 
whole- souled performance of its duty to the public. 


All of which means that the 
starting point of a store’s busi- 
ness is the sales clerk—the 
contact with the customer; 
that it is the part of manage- 
ment to provide proper goods 
at proper prices for the sales- 
people to sell, to train them in 
the performance of their du- 
ties, to provide them with fa- 
cilities so that they may do the 
largest amount of work with 
the least effort and in the 
shortest space of time, and 
finally to see that, while the 
expenses of selling decrease, 
the compensation of those who 
sell increases, 

This is the general thought 
that has been followed 


Mace s forswore the strategy of “charging 
as much as the traffic would bear.” It pre- 
ferred tochargeaslittleas Macy’s could bear. 


PERE, 


wEwSs WeeeEreTSETeSEES, 5S Pe 


It has never been hypnotized by profits. 
It has always been fascinated by volume. 


For profits are the measure of avarice, 
while volume is the yardstick of service. 


7 INCE economy, like charity, begins at home, we have 
| S | always striven to keep our own costs low. In the last 
‘Rese] «analysis, it is the public who must pay the bills for 
the expenses incurred by retailer, wholesaler, manufacturer 
and producer. We have never taken our responsibility lightly, 
We have always watched closely over our expenditures, for we 
feel we hold a position of public trust. We have been able for 
more than two generations to sell goods at least six percent be- 
low all competitors, because: 


WE aiia Sa aaa ee 


EERE ER EEO De SE Se 


(1) We always buy for cash and pay promptly, to secure all discounts, 
rebates or other inducements commonly offered by vendors to 
attract ready cash. 


(2) We always sell for cash, we carry no charge accounts. Therefore, 
we mcur no bad accounts, and avoid the loss of interest on large 
outstanding ‘credits suffered by other stores 


ce ae es 


(3) We do not rush blindly into costly experiments in merchandising 
or management, but we are quick to adopt new methods when 
they have demonstrated their superiority over the old+ 


“ THE BUSIEST STORE IN AMERICA,” THEY CALL US 


Visitors in this city are especially invited 
to visit "America’s leading department 
store” with their families today, our 
busiest shopping day of the week. 

Saturday st Macy's presents a sight un- 
equalled, we believe, in any retail estab sh- 
ment anywhere in the world 


Stripped of all superfluous trappings, 
efficiently organized, economically conducted, 
sin ly motivated by the highest ideals of 


a a wT Ae 


ervice, this store reaps its reward daily, but 
ae strikingly on Saturday, in the presence 
and patronage of the busy thousands of men 
and women who make up the backbone of 
the city’s life. 


through the more than 60 
years that our company has 
been in business. The working 
out of the idea has each year 


Herald RH. 


at the highest war-time ra) 
but, although the number ! 
i ~— individual sales was in 19) 
82 per cent over the 1913 f 


G 

: “Ly 
been improved upon, but we Oy eeiewrnrsscreres 
have not found it necessary to 
adopt any other course. It has 
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An interesting column of publicity, showing one effective 
method of advertising along prestige building lines 


ures, the number of employ 
during the same period 
creased only 26 per cé 
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yove that of 1921, 


Those are the basic facts. 
de of the consumer as normal, 
1 we consider condition 
normal which the buyer 
yes not insist upon a full mon- 
s worth. And although we are 
yday a big store, doing a very 
rge business, we were not al- 
ays a large store. It has not 
sen sO many years since my 
randfather and father, having 
‘en ruined in the South by the 
wil War, opened a little crock- 
'y establishment down in lower 
‘ew York. Later my uncle, who 
id subsequently entered the 
“m, secured a lease of space in 
-e old Macy store for an inde- 
ondent crockery department as 
side line. That little depart- 
cent was so successful that in 
‘ne it absorbed the whole Macy 
tablishment. The success has 
%t been due to the command of 
ly large initial capital. The first 
ockery store had only a small 
pital. Our capital has been 
costly earned on the premises. 
he store does not have its pres- 
iit principles because it is big. 
is big because it has the princi- 
‘es, and I cannot discover that 
‘ey are not as applicable to a 


oprietor with a single room es- 


blishment and whose entire 
irce consists of himself, as they 
e to the large department store. 
is only the details of the appli- 
‘tion that vary. 

‘The public today demands bet- 
- goods and lower prices, which 
‘what any discriminating public 
ight always to demand. Our 
ndamental policies were for- 
‘ulated out of the necessity of 
eeting exactly that sort of a de- 
and. The store was built to 
2am up-stream. Rowland H. 
acy, the founder, opened his 
st New York shop on lower 
xth avenue in 1858, which was 


| any 


in 


h 


Ptah ut 


Macy’s 


hich 1s the reason why it has been possible so largely to 
acrease wages and to hold all of the increases. 
rofits, 1 am glad to say, have not suffered. 
resent year the number of sales is running considerably 
but they have been cared for without 
1 increase in the number of employees. 
iles check for this year is only about 5 per cent less than 
ie average check of last year, and therefore the gross 
gllar volume is considerably in excess of last year. 
We regard the present atti- 


And 
During the 


The average 


Therefore, 


August Sale of 


nota 


DRA Le Ee 8 


CHINA, GLASSWARE 
and PORCELAIN 


At ¥/, to 1/2 Off Our Usual Prices 


100-Piece American 
Porcelain Dinner Sets 
19 


Floral border 
Handles half 
coin gold 


100-Piece English 
Porcelain Dinner Sets 
() 


Usua 
In several cony 
Handles half covered wii 
com gold 


ler designs 
th bumished 


Wey Dk ye 
23-Piece 
Japanese China 
Tea Sets 


$9.74 
Usual Price $13.48 
Luster ware in orange 
or blue 


Imported 
Coin Gold 
Service Plates 
$49.50 doz. 
fine china with wide 

ched border 


100-Piece Imported. x 
China Dinner Sets 
$27.50 
Usual Price $44.50 
Dainty Moral | pattern, with fold line 

and handles trimmed with gi 


* 100-Piece Nippon 
China Dinner Sets 
$49.50 
Usual Price $88.09 


The Coniston pattern in buff and blue 
Open stock. Handles half covered with 
burnished coin gold 


110-Piece Theodore Haviland 
Ce pire Sets 


Imported 
Blue and White 
Cups and Saucers 
29e 
Grigino! Price 49c 


Of fine thin 
china 


mported 


KITCHEN PORCELAIN 


Zane Grey . ‘ 
Bail iW andled 


Mixii Se 

lixing Bowl Set Tea Pots 
Special $1.09 Set pectench 

6 graduated mining | OF] mottled 


earthenware 


Porcelain 
Cereal Sets 
Special 


$5.54 Set 


100-Piece French 
China Dinner Sets 
$44.50 
Usual Price $63.50 
A graceful spray pattem with gold lie 
on edge and handles half covered with 
bumished coin gold 


Imported 


Baking Rockingham 
Dish Sets Tea Pots 
Special SHaet 
: Special 
See 84c to $1.24 
6 baking dishes 


of attractive 
decorated 
earth aware. 


Of decorated English 
earthenware. 


1,000 Cut Glass Vases, $2.49 to $5.94 
Originally $3.59 to $9.74 
Practically our entire stack reduced for this sale 


ched Stemware 
Originally 2c to 49c 


Goblets, tumblers, sherbets and other glasses, 
as illustrated. Open stock 


Store Hours 


RAM 


Herald Square 


Suturday. 


yt 


An attractive 


120 
Pastry Sets 
98 
Set includes 3 mix- 
ing bowls, butter- 


box, lemon reamer 
and measuring cup 


100 Icéd Tea Sets, $2.24 Set 
Formerly $2.89 


novelty in canary yellow or aquamarine bluc 


Light Cut Table Ware, 19c to $1.49 


Candy jars, cake trays, vases, syrup jugs, 
as illustrated 


Basement, 34th Strect, Front 


For Other 


& Co’ 


New York 


a prosperous period. 
& Son, on Chambers street, was opened in 1866 in the 
hard months right after the Civil War. 
made his first sale to Rowland Macy in 1874 in the very 
depths of the stagnation following the panic of 1873, and 
it was only a little later that L. Straus & Sons rented space 
in the Macy basement. 
York he did not ask for credit. 
he sold only 
many do not seem to know—that unless your capital is 


ER aR RTRTRT 


LSC TAT PMN EAD AT ETRE ET 


are big newspaper advertisers and have a china 


and glassware department famous for its big turnover. 
Its ad messages are always dignified and while no sensa- 
tional features are stressed to attract the public, prices 
are given along with the quality 


The crockery shop of L. Straus 


Nathan Straus 


When Macy first came to New 
He bought for cash. 
for cash. He knew—which so 
large you cannot buy for 
cash and on credit. And 
Macy had little capital. It was a 
novel policy in the fifties. People 
were accustomed to buying on 


very 
sell 


credit and paying semi-annually, 
or, at the most, quarterly. Macy 
shrewdly saw that he would have 
to offer strong inducements to 
break buyers of their credit cus- 
toms, so he made a contract with 
the public that his prices would 
always be less than other stores 
asked for the same quality of 
eoods. That contract has been 
continued. The store holds out 
that its prices must be at least 6 
per cent less than the prices 
charged elsewhere in New York 
by houses that give credit. Macy 
always refunded money if a cus- 
tomer informed that he 
could buy like articles at the 
same or at a lower price than 
Macy charged, this fact 
could be verified. 

Neither of these policies was 
easy to establish or has been easy 
to maintain. The cash policy has 
been at times most difficult to 
keep. On one occasion a warm 
personal friend of Mr. Macy 
wanted to make some purchases, 
but he had neither cash nor a 


He asked for 


him 


and 


check with him. 
only a few days’ credit. It was 
an embarrassing situation. Mr. 
Macy met it by withdrawing 
money on a personal voucher and 
lending it to the man. We have 
had our own difficulties, chiefly 
in that the purchasers of the 
higher grades of goods nearly al- 
ways have charge accounts in 
other department stores and it is 
difficult to get them into a store 
where they know they will have 
to pay cash. 

The only answer to credit is 
price. The prices must every- 
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Pattern No. D 20—‘‘ Columbia Shape”’ 


This charming pattern displayed in your store will mean for you as it does for 


others, some very profitable dinnerware business 


Please accept our sincere wishes for a 
Fovous Christmas and Infinite 
Prosperity for the New Wear 


We will be glad to welcome the trade at our 
displays at the Fort Pitt Hotel, Pittsburgh, in 
January, and at the Congress Hotel, Chicago, 
in February 


The Crooksville China Co. 


Main Office and Factory 
NEW YORK OFFICE 2 ° 
iS Hine Crooksville, Ohio 
Guy Cooke, Representative 
EASTERN REPRESENTATIVE 
Harry J. Bennett 
Crooksville, O. 


—— 


ee 
i TRADE Magic SS 
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vere in the store be sufficiently low to overcome the 
sdit advantage of other stores, and this requires an ef- 
ctive comparison department with frequent shoppings 
d diligent attention to other stores’ prices. \Whenever 
clerk overhears anyone who comes into the store say 
at this or that article can be bought as low elsewhere 
e truth of the statement is at once investigated. It is 
e duty of every clerk in the store to listen for such re- 
arks. It would not do at all to wait for complaints. 
fe must take the initiative. This means that all our 
ices must be lower than the prices even of bargain sales 
other stores. Now and again, when some store puts on 
special sale, we must sell below cost, for our offer is not 
erely to meet prices—it is to go lower than any prices. 
_no other way can we justify our cash policy. When 
article is thus sold below cost our name is always 
amped on it in order to prevent its being bought up by 
| However, selling below cost happens surpris- 
gly seldom. 
A further principle that grew out of the contract to sell 
wer was that the store property should be considered as 
distributing machine and that there should be no waste 
the working of that machine. Therefore we have cut 
iste space down to a minimum. We regard every foot 
the store as potential selling space, and we give up no 
om to special attractions of any kind. We do not try 
draw in curiosity seekers by entertainments or exhibi- 
ms. We want the goods and the prices to do the at- 
acting. Our present building was opened in 1902. The 
jlume of our business has grown many times since then, 
d we could easily occupy a structure three times as large 
‘our present one, but instead of planning additional 
ilding we have given our thought to making every foot 
ithe present building count, and it is only this year, when 
*can find no further space at all and every department 
crowded, that we have reluctantly gone forward with 
' extension. And we are extending as little, not as 
heh, as we might. Our every policy has to do with the 
ort to drive down the cost of doing business. 
The problem of retail merchandising, when reduced to 
i elements, practically states itself. The retail merchan- 
Ger, is a distributor to the ultimate consumer—or per- 
lps it might be more accurate to think of him as a pur- 
yor to the ultimate consumer, for in our way of think- 
ir/the merchandiser starts from the public and works 
U3 to the source of supply. He succeeds or fails as he 
ie or displeases the consumer. As an independent 
it his agency flows from the consumer and not from the 
nufacturer. Therefore, his single function is to please 
‘consumer in price, quality and service. This defini- 
ta of function gives an easy rule for the settlement of 
st questions that arise. 
\ manufacturer, for instance, wants to fix the price at 
ich his product is to be retailed. Were we to accept his 
ce scale we should be abandoning our representation of 
! consumer and becoming the representative of the 
nufacturer. We should be permitting the manufac- 
Ver to fix our profits regardless of our cost of doing 
mess, and therefore we should not be serving the 
isumer. We should be forsaking the principles of 


our success. Following the same line of reasoning, we 
buy to meet the needs of the consumer, not the needs of 
the manufacturer. This does not mean that we are in 
opposition to the needs of the manufacturer unless he sets 
up his needs as being against those of the consumer. For 
instance, if a manufacturer fixes a price on his goods that 
is not based on the cost of production, but is based solely 
on the notion that maybe he can get it, then we either will 
not buy from him at all or will buy only insignificant quan- 
tities. If, on the other hand, the manufacturer by reason 
of economies in the planning of his production can sell to. 
us a large quantity at a price much lower than that for the 
quantity which we should ordinarily buy, then probably 
we would place the larger order, for the manufacturer 
would be acting in the interests of the buying public and 
his lower price would permit us to sell at a price which 
would move the larger quantity of goods. It follows from 
this policy that we must buy and not merely be sold to. 

Monday mornings each of the three officers of the cor- 
poration meets the buyers of the departments he super- 
vises. At the beginning of the year each department 
makes out its own estimates of week-to-week sales. Our 
control is weekly. The buyer comes into the Monday con~ 
ference with his chart. We have our charts. On all of 
them the actual performance is put down in red ink along- 
side the estimates. 

We have also before us the reports of our research de- 
partment. This department tabulates the prices of the 
lcading raw materials, the state of employment in various 
sections of the country and other essential facts. These 
reports are only a guide. We do not take them as telling 
us aboslutely what to do. If we were buying raw mate- 
rials, they might be an absolute guide, but of course the 
further away from the raw material stage the goods we 
want to buy are the less useful are the reports. 


DEPARTMENTS INDIVIDUALIZED 

We settle the affairs of each department—everything 
connected with buying and selling—on the basis of the de- 
partment. We do not believe it feasible to attempt to 
extend a single policy through 125 departments and even 
when business is supposed to be poorest, we may buy 
quite heavily because of some price offering in a depart- 
ment that ordinarily would buy lightly or not at all. 
Buying, if the matter of speculation be barred, becomes a 
matter of scientific guessing. 

But in order to know at each moment the condition of 
our business every phase of the organization’s activity 
must be analyzed. This requires an effective statistical 
department and a planning department to overcome the 
weaknesses which the statistics show up. These two 
functions tend to determine the lines of responsibility. 
The method is a careful analysis of the results of each 
department or section to determine its efficiency, the chart- 
ing or graphing the results of this analysis, and then plan-~ 
ning for an improvement in each step. We chart the 
number of employees by 10,000 transactions per week, the 
number of audit employees by 10,000 sales checks per 
week, the number of counting room employees by 1,000 
bills for purchases per week, the percentage relation be~ 
tween the number of complaints and deliveries, and the 
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umber of sales per day per sales person by department. 
ty these and other analyses we know beyond the chance 
f error the variation in the weekly efficiency of each de- 
artment. These data are studied and each tendency in 
1e wrong direction is called to the attention of the week- 
7 executive meeting to which come the heads of each 
lanagement department. Thus, a weakness is discovered 
efore it becomes serious and the proper means of correc- 
on is applied by training, by improved facilities, or by 
icreased discipline. 


Hirinc EMPLOYEES 


As a preliminary step to the introduction of any mod- 
rn methods it is necessary to safeguard an organization 
gainst admission into its personnel of those incapable 
f meeting its requiremenis. To this end the problem 
f employment must be placed in the hands of specialists. 
‘ume was when the job of hiring was the incidental occu- 
‘ation of at least a half-dozen of our executives, whose 
1oughts were often on other duties pressing for their 
tention. Records were correspondingly scattered and 
neoordinated. It is not so many years ago when I used 
) see in front of the offices of the various employing ex- 
cutives lines of men and women waiting to be inter- 
iewed. In the desire to complete that necessary but 
listasteful duty as quickly as possible, the first come were 
sually first employed. 

' Now, however, hiring is the chief responsibility of a 
vained employment manager. He has on his staff three 
ssistants with necessary clerical workers, a psychologist 
ith one assistant and workers supervising pre-employ- 
jent tests. In addition, three doctors give pre-employ- 
{ent physical examinations. 

After an applicant has successfully passed through the 
mployment department, he is sent to the training depart- 
ent where preliminary instructions in his duty are given. 
‘eis then sent to the department to which he has been 
ssigned and placed in the hands of a member of the 
‘ception committee located in that department. The 
ity of the committee man or woman is to introduce the 
‘weomer to his fellow workers, to show him how to 
est familiarize himself with his work. 

/We train for the job, for the job higher up, and for 
‘omotion to executive positions. It took time and im- 
icit belief in the value of training to sell the idea to the 
ganization. Now, however, our difficulty is to meet 
e internal demand which is continually knocking at the 
dor of the superintendent of training. Many of the 
ecutives who smiled and shrugged their shoulders when 
je organized our training department now want all their 
‘nployees to have the chance to develop themselves 

‘rough training. 
| The training has been one of the largest factors in the 
}duction of the cost of selling, first through enabling the 
jles force to do more selling in less time and second 
Tough the cutting down of errors. The untrained sales- 
Jan or saleswoman is a time waster. The prospective 
‘stomer has to do the work of selection that the clerk 
ght to do. A sale is a fumbling, happy-go-lucky sort 
_ affair and the customer receives no aid in making a 
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decision. I do not mean that the sales person should try 
to induce a sale, but he or she can do very effective selling 
through giving evidence of a knowledge of the methods 
of production and the uses and limitations of merchan- 
dise. 

Selling should be the main business of the sales force 
and to that end the management should aid by cutting 
off as far as possible every duty that is not directly con- 
nected with selling. The convenient placing of the goods 
is one of these aids. 

It wastes the store’s and the customer’s time to have 
what amount to stevedore duties performed in the pres- 
ence of the customer. The moving of goods in order 
to show the stock to a customer has been by arrangement 
reduced to a minimum. We can do a great deal more 
by studying along these lines. 

ELIMINATING COMPLAINTS 

Also the sales person’s bookkeeping duties ought to be 
reduced to a minimum. We devised a sales check in 
which the name and address of the customer have to be 
written only once instead of twice as formerly. The get- 
ting of the customer’s correct name and address is one of 
the critical points in the sales. Writing the address only 
once cuts down, not only the time of writing, but also the 
possibility of error. 

Errors on the part of the salespeople in selling the 
wrong goods, in making mistakes as to prices and sending 
the goods to the wrong places lead to complaints, ex- 
changes, and adjustments—all of which are extremely 
expensive. We have been working on the matter of com- 
plaints for a long time. During the last couple of years, 
as the elements in the cost of doing business rose, we 
have been giving more and more attention to the subject 
because we recognize in complaints, not only a business 
waste, but also an opportunity for devising better 
methods. The work for our planning department is fre- 
quently indicated by the complaints received. So suc- 
cessful has been our use of complaints as a means of 
improvement that, whereas we formerly compared our 
complaints with the total number of transactions, we now 
compare them only with the number of deliveries; and 
now we regard 2 per cent as the danger line. 

The bureau of investigation has charge of all com- 
plaints and we regard practically everything that a cus- 
tomer takes up with the store—other of course than an 
order—as a complaint. Every complaint has to be ad- 
judicated within three days or automatically it comes 
before the executives. The bureau of investigation has 
a large sheet on which it reports all complaints. In the 
left-hand column are the analyzed classification of the 
complaints, and spreading out to the right are columns 
for each of the departments. If there is a rise in the 
number of complaints in any department, then that de- 
partment is a subject for investigation, which may dis- 
close that the trouble is due to carelessness or perhaps to 
faulty arrangements. If the error has been caused by in- 
dividual carelessness, then the employee responsible is 
spoken to. The second error by an employee through 

(Continued on page 192) 
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The Taylor, Smith & Taylor Co. 


POPES: 


EAST LIVERPOOL, OHIO 
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and invite the inspection 
of their display at the 


Imperial Hotel Palmer House 
NEW YORK CHICAGO 
January 22d to February 1st February Sth to 17th 


W. C. Lynch 
In Charge 
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(olor Plate Making 
&F (Solor “Printing 


as produced by the 


ZEESE-WILKINSON COMPANY 


is sure to satisfy the most exacting customer 


‘Put your color problems up to us 


ZEESE - WILKINSON CoMPANY, INC. 
Merropo.iran BuitpInG : Lone Istanp City, New York 


Handling “Charge It’ Customers 


Credit Is a Big Sales Booster if Rightly 
Used and Here Are Nine Good Pointers 


offers a wonderful field for the education of the 

customer of a store by means of a charge account. 
‘he charge account also, in addition to its primary merit 
s a business-builder, is a source of many indirect bene- 
tsto the store. The charge patron is permanently on the 
ooks of the store and her name is readily accessible for 
ll kinds of advertising. This opinion, and that which 
ollows, is quoted from a very informative volume on 
ze Retail Charge Account, prepared under the direction 
f the Educational Committee of the Associated Retail 
redit Men of New York City and published by the 
conald Press, New York. ; 

Customs of the trade can be more easily explained, 
iulty and harmful habits can be corrected and eliminated 
‘ith less delay and less possibility of misunderstanding, 
ad the trend of buying can be more correctly and easily 
auged, because there are adequate records of all transac- 


‘ons. Where credit risks 


RR ters buying and selling as it is practiced today 
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je credit extended in a 
ational manner, the pay- 
ient of bills according to 
zreement may usually be 
xpected in full with but a 
iimimum of effort. One 
f the essential facts 
vhich it is highly desira- 
_ to impress upon custo- 
vers is that credit, their 
tedit, is just exactly 
hat they make it. 

REDIT OFTEN MIsun- 

DERSTOOD 

Too often the real 
eaning of the term “credit” is not fully understood 
+ the customer. Not long ago a woman came into the 
fice of a certain firm with which she had had an account 
r several years, and stated that she was moving to 
‘other city and wished the account closed. In a pause 
the conversation she remarked that she wondered what 
‘e would do for credit when she got to her new home. 
‘bubtless she had memories of having been put through 
i2 third degrees when she opened her first account, not 
ializing that she had been subjected to inquiry and in- 
‘stigation simply because she had no established credit 
‘the time. 

Tt was explained to her, that by reason of the fact that 
‘2 had paid her bills so promptly and had returned so 
iw of her selections, she was in excellent credit standing 
\th her present store. The names of several high-grade 
lases in the city where she was about to go were given 
Is, with the suggestion that when she was ready to open 
ibd account with any of them, she would have that 


credit granting. 
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ETAIL credit is primarily a shopping con- 
venience. It is unlike wholesale credit, which 
usually is extended on the assumption that the buyer 
will sell the merchandise and afterwards pay the 
wholesaler out of the proceeds. The retail store con- 
‘sents to charge purchases merely as an accommoda- 
tion to its customers, so that they may be saved the 
necessity of making payment at counters and at the 
time of delivery. For this accommodation the re- 
tailer makes no extra charge, whereas the wholesaler 
has a cash price and a credit price and when goods 
are sold for cash, he allows a certain percentage off 
the purchase price. This article deals only with retail 
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particular store communicate with the credit manager of 
her old store, who would be very glad to give the neces- 
sary information to assist her in establishing her credit. 
This idea had never occurred to her and she seemed more 
than grateful for the suggestion. 

Again, there is the case of the man who has always 
confined his purchases to cash and has never had oc- 
casion to establish a credit. He has always bought wisely, 
has been reasonable in his demands for adjustments, but 
for all that has been only a cash customer. One day he 
requires a complete outfit for his home and asks that the 
goods be sent on approval, standing ready, if they are 
satisfactory, to pay his bill in full. Much to his surprise 
he is told that, as he has no credit standing, he will have 
to give references and such other information about him- 
self as will enable the store to pass intelligently upon his 
application. After some explanation this is readily done 
and the goods sent out and in due course paid for. Asa 

: result, the man_ after- 


wards always charges his 
purchases. He sees to it 
that his bills are promptly 
paid, and by this means 
he-can get whatever he 
wants whenever he wants 
it. 

There is, too, another 
class of customers with 
mistaken ideas of credit, 
who is allowed to open an 
account because he has 
given the store to under- 
stand that his bills will be 
settled monthly. Two or 
three months pass and no 
payment appears. After some correspondence the de- 
linquent customer is finally written to rather sharply, 
and he immediately takes offense. He says his credit 
is perfectly good and there is no reason for pushing him 
for settlement. Or, perhaps, he makes small payments 
on the account, dragging out his bill for an unreasonable 
period. In such cases it is often a question of giving the 
customer a correct view of the situation, as he is really 
sincere in his statements and is “slow pay” simply be- 
cause he does not understand the necessity for prompt 
payment of retail bills. Of course, sometimes it is a 
question of “won’t pay” or “can’t pay,” and then it 
means trouble for the credit department. 

Customers must be trained to understand, that once 
having given their promise to pay according to certain 
terms, any unexplained deviation from these arrange- 
ments is a “breach of promise.” Those whose words 
cannot be relied upon, either because of inability or. dis- 
inclination to pay, should not be entrusted with mer- 
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From our diversified selection of patterns in fancy china 


French China of Quality 
SER VIGESPEATES DINNERWARE SHORW EINE 


Early in 1923 our display will be augmented with an assem- 
blage of new decorative treatments of distinct appeal. Ex- 
quisite color effects and rich gold encrustations for which our 
factory is noted will be prominently featured in the exhibit. 


TWENTY-FIVE OPEN STOCK PATTERNS CARRIED IN NEW YORK 


VOGT NOs Osis 


65 BARCLAY STREET - . NEW YORK 
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handise. It is one of the problems of the credit depart- 
rent to get new charge customers and then keep them. 
‘he mere matter of buying has in modern times taken on 
new aspect and the store is now in a different and better 
osition to treat with its patrons than in the past. By the 
roper use of credit machinery there is no doubt that 
tores can train customers into new and better ways of 
uying, thus cultivating and maintaining their confidence 
nd good-will. This should be the great object when- 
ver credit is granted. 

Crepit DEPARTMENT AND ITS MANAGER 

It has been shown how vital a factor credit is in retail 
ransactions, the greatest benefits for the store can be 
btained by the extension of credit in a safe and scientific 
qyanner, and it is fair to assume therefore, that the credit 
partment should hold a very important position in the 
usiness affairs of the store which sells goods on a credit 
asis. As a matter of fact, in many establishments the 
ercentage of charge business is as high as 90 per cent 
f the total sales, the average running somewhere between 
0 and 50 per cent, 
nd usually this 
lass of trade repre- 
ents the better class 
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if patrons. There: Boston iene eit certs a. atc 
it is easy to see G@levelamd terencrcriaee sisr>'6 50.85 
me 'S &28y Decrees ee. 53.40 
ow important the Houstonsecenee eee 48.30 
-redit department is Los Angeles 7firj.<- =): 5: 55.00 
i P IMemphis)ia,mcriecieace tee 42.34 

oa firm, Milwankecmnat cme aeee 63.50 
Retail business to- Minneapolisuaa. sae fulsoel 
; INewarksoNat)ecctetenis Serie. 54.10 
lay has become so WewiVorkier ee nec. 66.50 
omplex that in the Rbiladelphiaweancay- co tr 65.00 
fe. : Rittshurehiperniac cssiee. 40.87 
najority of in Silom oa. t os 44.90 
tances the credit SieAnifonio. \oveesecks 2s 36.30 
d t Sal sh raneciseon yaaa: ¢ 40.50 

manager does 10 Wheeling, W. Va. ...... 32.50 


ome into personal 
ontact with his cus- 
omers—the rules 
nd regulations he 
ays down for the 
‘onduct of his department must be executed by his 
ssistants. This means that an effective credit organiza- 
‘on must be created with the credit manager as the chief 
xecutive and controlling spirit. But besides a good credit 
rganization, it is absolutely essential, if the credit de- 
attment is to be the complete success that it should be, 
‘at it receive full cooperation from the other departments 
f. the store, aswell as from the management itself. It 
absolutely imperative that the management, once having 
scured an efficient and capable credit manager, should 
ye him complete authority and make him solely respon- 
ble for all matters pertaining to his department. He 
nould have no superior, and the only limits to his freedom 
f action should be the general policy of the house. 
What are the qualities that go to make a good credit 
anager? In a certain large eastern department store 
chart is displayed bearing the following legend: 

All positions in this store must be held in three capaci- 
es. The holder must be—(1) The man on the job. 
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TABLE SHOWING PERCENTAGES OF MONTHLY COLLECTIONS 


Feb. 
46.00 
58.83 
50.00 
46.50 
59.00 
44.75 
46.70 
70.69 
51.10 
66.50 
70.00 
40.93 
46.00 
36.90 
33.10 
31.00 


The above table gives the ratio of amounts collected on open accounts 
during the first 6 months of 1921 in various cities, to amounts outstanding 
on the first of the same months on accounts receivable? 
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(2) The candidate for the job ahead. (3) The teacher 
of the man under him. 

That tells the whole story in a nutshell. 
man must be the leader of his organization. He must 
hold himself ready for greater responsibilities. He must 
also see to it that those under him are trained for imme- 
diate advancement. This seems perfectly simple, and is 
one of the first principles of good office management. 
And yet a little investigation will show that there are 
many credit men who do not operate their departments 
on this basis. Some are afraid their assistants will get 
to know as much about the department as themselves. 
Possibly they fear they will be “ shown up,” so to speak, 

CLASSIFICATION OF ACCOUNTS 

Customers’ accounts of a retail business can be divided 
into two general classes, personal and business. These 
in turn are subdivided into three and four groups as 
follows: Personal accounts: (1) regular accounts, 
(2) deferred payment accounts, (3) installment account. 
accounts: (1) business or firm accounts 
(2) hotel accounts, 
(3) contract or gov- 


The credit 


Business 


ernment accounts. 
In handling applica- 

Mar. Apr. May June : SRE 
51.80 51.80 54.90 .... tions for regular or 
58.14. 59.65 56.00 56.47 = personal charge ac- 
51.70 52.10 51.00 Sach = : : 
4150 43.70 43.80 44.80 = counts, the credit 
62.00 56.00 62.50 63.00 == manager must have 
43.21 43.07 38.30 44.00 = aa ee : ‘i 
57.60 5240 52.90 hae = definite information 
74.66 68.45 66.00 rae = concerning the ap- 
53.30 52.80 51.80 50.90 = : ; ; 
66.20 66.30 ve _... =. Plicant. This  in- 
68.00 62.00 62.00 = formation bears on 
39.39 38.79 37.39 Reciets = | foll ip be. we 
42.60 4450 4620 4200 =2 tHe rollowing 
39.20 35.90 38.70 3840 2 points: (a) full 
42.00 3640 36.90 3640 = Sees 
29.00 29.00 31.00 2900 = name, ( ey 


dence, (c) age, (d) 

(e) 

address, 
(g) 
(h) 


busi- 
(f) 
refer- 
signa- 


business, 
ness 
bank, 


ences, 
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ture, (1) personal impression. 
A retail store must be given the customer’s full name, 


the first name as well as the last. The reason for this 


is that many applications for charge accounts are made 
out in such abbreviated forms as “A. B. Jones,” “A. 
Smith,” and the like, with the result that the name may 
be easily confused with others, often occasioning not only 
embarrassment but loss as well. Another reason for re- 
quiring the full name of an applicant is because the 
first name often reveals the nationality of a person, and 
this is an important item of information to the credit 
grantor. Moreover, the full name indicates whether the 
account is to be in the name of the husband or wife. It 
is also of vital importance to know the extent of the hus- 
band’s responsibility in the account. Where a woman 
with an account marries, it is essential to know her new 
financial status, as the account may not be as desirable 
as before the marriage. Frequently a woman requests 


that the account be changed to her maiden name. This 
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TUNIS PATTERN EMBOSSED RIVOLI PATTERN DJERBA PATTERN 


Introducing -A New “Dinnerware Line 
FENALWARE 


FRENCH EARTHENWARE 
Made by Edouard Fenal & Cie 


Buyers who have seen the line are enthusiastic. They say it fills the gap in their 
stock to a nicety, for an artistic dinnerware which appeals to customers of dis- 
criminating taste, that can be sold at moderate cost. There is nothing more fetch- 
ing on the market, than the Embossed “ Rivoli” Pattern, plain or with gold or 
colored line embellishment, the beauty of which is further enhanced by the rich 
ivory body and a beautiful shape. The variety of brightly colored stenciled pat- 
terns, shown on a charming plain shape are also quaint and absolutely delectable. 


SHIPMENTS FROM STOCK CAN BE MADE ON THE RIVOLI PAT- 
TERN WHICH IS NOW ARRIVING AND ON THE OTHER PATTERNS 
TO FOLLO WerAT iy 


cA Line of Extraordinary Attractiveness 


Vogt & Dose 
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Very Attractively Priced 
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hould at once occasion the most careful scrutiny, as ali- 
qonies and separation settlements have a habit of going 
ato the discard. 
Crepit Limits 

In the wholesale account the matter of credit limit 
3 more readily arrived at by reason of the fact that the 
ustomer submits a financial statement setting forth in 
: very definite way his assets and liabilities. In the case 
f the individual purchasers, no such means are available 
or determining credit limits. Judgment in extending 
redit must be largely based on the general information 
iven the credit manager regarding the applicant, and the 
‘mount extended will depend in a great measure on the 
aanager’s ability to gauge the customer’s, or her hus- 
id’s paying capacity, when her or his position or busi- 
3ss occupation has been carefully looked into. 

The amounts assigned as limits will be governed largely 
1 the customs of the establishment, as there may be 
7o or more checking or authorizing stations, which will 
troduce a certain amount of complication into the sys- 
m of checking. One prominent house places the limirs 
six groups—$25,, $35, $50, $75, $100 and $200, classi- 
‘ing the people to whom these limits are to apply as 
oe Limit, watch, fair, good, well-to-do, and 
valthy. This particular house enjoys the advantage of 
ving its authorizing done in one central station, 
ereby assuring complete control of all the merchandise 
jat goes out of the house. In a great many other stores, 
Twever, there are anywhere from four to twelve check- 
x stations and a different system must be followed. 


; 


RESTRICTED INDIVIDUAL PURCHASES 


\In some cases it very frequently develops that the cus- 
ter is allowed to purchase a bill of goods far in excess 
the limit assigned. To the less experienced it is a 
7 of surprise that merchandise amounting to several 
Indreds or thousands, should be checked out on ac- 
‘mt with, say, a limit of only $50. Such cases, of 
irse, are only permitted because of the information 
}sented to the credit manager at the time the account 
's Opened. 
ouppose for convenience that our customer is in “ fair’ 
cumstances and that we have assigned her a limit of 
. With some houses this means that the authorizer is 
mitted to check out purchases as high as $50 at any 
) time, and he is, therefore, compelled to remember 
im day to day with fairly close approximation, how 
‘ch each customer has bought. This is hardly fair 
che authorizer, and one remedy in vogue seems to be a 
€ly remarkable solution of the situation. According 
whis system the authorizers in a centrally located bu- 
€1 are permitted to check out as many transactions 
hey wish, amounting to 10 per cent of the limit; in 
t:r words, the customer with a limit of $50 can make 
‘many $5 purchases, or less, during the day as she 
eres, but should she buy an article amounting to $5.01, 


sales check is referred to the central office for atten- 
q, 


, 


Goinc Arter Money DuE 
uman nature is not infallible and although the credit 


man himself may measure up to the qualifications set 
forth by Colonel Blackstone in his description of the ideal 
credit man, collecting will always be an absolute necessity 
so long as credit is granted. One of the commonest fail- 
ings of humanity is to postpone payment and put off as 
long as possible the inevitable day of reckoning. 

When consideration is given to the fact that over go 
per cent of the nation’s business is done on credit, it is a 
simple matter to appreciate the many contributing reasons 
for a collection department and the necessity for hiring 
trained and skillful men to handle its work. 

Because the collection department is ‘‘ non-productive,” 
as the term is commonly understood, it is often regarded 
with slight sympathy by many heads of concerns. But 
its construcutive powers are far greater than often im- 
agined. The fate of many a business lies within the con- 
fines of its collection department. Capital can best be 
stabilized by getting in the money when due, for only in 
this way can the merchant take full advantage of his 
discounts, which in most cases actually represent his 
entire net profits. 

Turnover in business is the keynote of success. The 
world, however, should not be considered only in its 
application to merchandise, for while quick turnover of 
merchandise is vastly essential, quick turnover in accounts 
is even more so, since the former depends so largely 
upon the latter 

One of the first questions the banker is likely to ask 
a merchant when he presents his statement for the pur- 
pose of borrowing money is: How often do you turn 
your accounts? It is not an unusual proceeding for the 
bank to cut down all floating assets to determine a safe 
basis upon which to make a loan. If a merchant’s sur- 
plus or capital is equal to, say, one-third of the out- 
standing accounts, and the bank depreciates these out- 
standings by 25 or 30 per cent, it can be well imagined 
how quickly his chances of borrowing are eliminated. 
Close collecting is consequently essential. It is impossible 
to overestimate the value of constantly driving after the 
money. Payment of interest on the customer’s part is a 
poor excuse and a still worse remedy for overdue 
accounts. The average business man, if he wants to be 
successful, or even exist, must utilize his capital in a way 
to earn four or five times what the customer would pay 
in interest. 

The collection manager need not be a lawyer but he 
will find a good knowledge of common law almost inval- 
uable, for he must constantly keep his eye on eventualities. 
Especially is this true of a business involving interstate 
transactions. The collection manager should also know 
law to appreciate how far he can proceed without risking 
libel. In other words he should possess sufficient knowl- 
edge of the law to respect it and keep out of trouble 


TuE OurTsIpE COLLECTOR AND FoLtow-UP 


It is a great mistake to imagine that any individual can 
fill the important position of outside collector, and the col- 
lection manager should be more than particular about the 
ability, manners, and dress of the man he sends out to 
represent him. He should not forget that the collector 
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THE TURNOVER TUNE 


Said the clock to the dealer, 
To the dealer and his stock. 
‘“T am ticking off your profits,” 
To the dealer said the clock, 
“Custom, custom every minute! 
Luck is in it—luck is in it! 
Where’s the risk when Trade is brisk! 
Tick-tock! Tick-tock!” 
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0% ‘“sY Ou're a liat. you fesagstealers. 
: Said the dealer to the clock. 
Q “Ticking up my carrying charges— 
" Making mock—making mock! 
0 Fractions up to dollars mounting 
; Til they leave my profits nil; 
% Just reversing my accounting! 
Stand still—stand still!” 
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Oh the goods we bought so gaily 
And the goods that will not go! 
Adding costs forever daily 
Till we tear our hair with woe! 
Moods and tenses of expenses 
On the poor retailer’s stock— 
And that devilish little revel 
*Twixt the profits and the clock! 
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2, 


eX Oe eX een) 


* 
— SSS SSS 
° 


es fe 


aX 


e 
o 


a> 


o 


2 


o, 
Oo 


et 


o 


i 
<* 


o 


“a 


er 
OB 


<_< 


SSA POO OO HO Oe ey SDQiBPAMODiMID HOSP HO MOisOVGOHIOYeO4 Lov 
SASS SSS SS SSS SSS SSS SSS SSS SSS SSS 
DS DODADMNIODAND ADDED IODHIDHD ID SPODDIDEOD HDI DIDIDElDse DID HOHODIDOO" 


One hundred thirty-eight 


recember 14, 1922 


a representative of the house and that the language he 
mploys in his interviews reflects, from the customer’s 
oint of view, the firm’s attitude toward her. The col- 
sctor should be courteous, energetic and persistent, and 
hould possess sufficient intelligence and knowledge of 
uman nature to approach a customer tactfully. 

A perfect follow-up system, however, is undoubtedly 
ae secret of successful collecting. One thing the collec- 
on manager must bear in mind, is that the events of the 
ay are too crowded and pressing for him to try and 
ommit his work to memory. He should therefore have 
system of daily reminder if he is to avoid trouble. The 
est system ‘is that commonly known as the “ diary dating 
ystem,” which usually consists of two or three sets of 
les or folders numbered consecutively from 1 to 31 and 
epresenting the current and one or two succeeding 
aonths. When a special letter is written requiring an 
‘aswer, it should first be noted on the collection card and 
ie duplicate or memorandum of it should be filed under 
ie date set for the reply. 


Form LETTERS 


Form letters can be utilized to very good advantage 
roviding they are used with discrimination. Great care, 
‘wever, is necessary in their composition and the mis- 
ke should not be made of writing one set of letters to be 
sed in all cases. For instance, the demands sent out 
or a $50 account cannot always be used for a $500 ac- 
ount. Each case must be handled according to the con- 
‘tions connected with it. 


The writer had occasion to press a customer whose 
scount had reached the point where a final effort was 
ade before transferring to attorneys. He wrote to her 
e following registered letter, which brought the desired 
eck: 

Dear Madam: 


We are at a loss to understand why you continue 
to ignore our communications regarding your long 
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overdue account. The writer particularly regrets this 
as he is receiving no small amount of criticism from 
our head office for not taking action sooner. We 
thought, however, when credit was granted that you 
would take care of your obligations promptly when 
they came due, and still think it is your honorable 
intention, etc. 


Frequently the credit man can assume an attitude of 
surprise and obtain very good results by writing letters 
similar to the following: 

Dear Madam: 


On the first of every month there is placed on my 
desk a list of all overdue accounts, and I regret to 
notice that there are items still open on your account 
dating back for a longer period than 90 days. This 
somewhat surprises me as I was under the impres- 
sion, etc. 

The following letter has been found to produce ex~ 
cellent results and in nine cases out of ten has brought 
both check and a letter of apology. 

Dear Sir: 

Repeated applications addressed to your residence 
regarding the enclosed account dating back to.....- 
last, having elicited no response whatever, we can 
only assume that the family must either be away 
from home or that our correspondence has not been 
reaching you. 

We have therefore taken the liberty of sending 
this to your business address—taking the precaution 
to register it—so that it may reach you personally 
when we know the matter will receive immediate 
consideration. 

Our records indicate that it has been your practice 
to take care of your accounts promptly when they 
became due, and it is naturally our desire to obviate 
any adverse rating which you might otherwise suffer 
over a matter with which you have possibly not been 
made familiar. 

Regretting the necessity of troubling you and 
thanking you for your esteemed patronage, we are 

Yours very truly, 
The Retail Store. 


There are many additional methods of collecting ac- 
counts, among which the following may be mentioned: 
registered letters, credit threats, commercial agency duns, 
telephone calls, telegrams, awkward calls, i. e., calls at a 


time most inopportune to the debtor, and corresponding 
attorneys. 


Credit Bureau Saves Store Losses 


How Novel and Highly Efficient Organi- . 


zation Protects 


Retailers in New York 


fone TL 


ARKED decreases in the efforts of bad check 
M passers, “ dead beats ” and their ilk to defraud 
the local department stores and specialty shops, 
especially the larger ones in both cases, have resulted 
from the operation of the Reference Clearance Bureau 
of the Associated Retail Credit Men of New York City, 
Inc. The bureau was eighteen months old on Nov. 1, but 
during its short life it is estimated that it has saved the 


merchant subscribers to its service, all of them being. 


members of the association, from losses of one kind or 
another running close to $200,000. The total saved may 
be even larger than that, for it is obviously impossible to 
tell how much “dead beats” detected by the bureau 
might have obtained from the stores had their applica- 
tions for accounts been accepted. 

During the period of its operation, according to Gen- 
eral Manager John M. Connolly, the bureau has been re- 
sponsible for the detection of nearly 300 bad check oper- 
ators and about 350 other persons with fraudulent incli- 
nations. Ten of the “bad paper pushers’’ have been 
caught and jailed so far. One of them is now in the 
Tombs Prison awaiting trial, and a number of others are 
being actively trailed. Practically all of the fraudulent 
schemes of the other tricksters have been checked by 
warnings sent out by the bureau in its confidential bulle- 
tins. 

In the files of the bureau at the present time, said Mr. 
Connolly yesterday, are master cards showing the pay- 
ment habits of more than 200,000 persons, and this total 
is being increased at the rate of about 20,000 a month. 
About 40 per cent. of the cards concern the payment 
habits of persons living outside of Greater New York; in 
fact, all over the country. It is this nation-wide scope of 
the bureau’s information that gives it a good deal of its 
value, for it would doubtless surprise the average person 
to learn how many applications for charge accounts are 
received daily by the leading local stores and shops from 
prospective customers living out of town. 

In conjunction with the various bureaus in other cities, 
most of which, including the local one, are represented in 
the Retail Credit Men’s National Association, it is possi- 
ble for us to supply credit information concerning a start- 
lingly large number of users of dry goods and kindred 
merchandise throughout the country. A good deal of 
this information will likely be derogatory, judging from 
that borne by the master cards now in our files, but it is 
that kind of information which saves money for the 
stores by showing the credit men the need of proceeding 
cautiously in cases where a clear record cannot be shown 
by the prospective customer. 

The bureau works to the benefit of the public by less- 
ening the bad debt and other losses to stores arising from 
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fraud, and thus helping to keep down the cost of doing 
business and, incidentally, selling prices. To the more 
than 600 members of the association, as well as to the 
credit men of the city who are not yet represented in the 
organization’s membership, the bureau offers many bene- 
fits. On all references ‘ cleared’ through the bureau, for’ 
instance, subscribers receive up-to-date ledger informa- 
‘tion that is unobtainable from any other source. The 
accuracy and completeness of this information can be 
“vouched for, because the bureau is entirely co-operative 
in its workings and is not owned or controlled in any 
way by private interests. 
If on file, subscribers to the service of the bureau also’ 
receive information on accounts at other stores not given. 
as references, which may be unsatisfactory or may have 
been closed for some reason. As most applicants for 
credit are, naturally, going to give as references only 
those stores or shops in which their accounts are in good. 
standing, this feature of the bureau is, I think, one of its. 
best. Time and time again credit men have obtained 
5ood reports from the places given as references because 
the applicant had kept his or her accounts in good shape | 
for reference purposes, only to learn through the bureau 
that in other places the accounts were in very bad 
standing. 
Another feature of the bureau’s service is its bulletin 
of derogatory information. This is sent to subscribers 
weekly, giving a list of accounts closed by members of 
the association, accounts turned over to attorneys for col- 
lection, reports of domestic troubles and other data hay- 
ing an important bearing on credit extension. As to 
domestic troubles, the association now directly receives 
about a dozen notices weekly from husbands and fathers 
asking that the members be notified that they will no 
longer be responsible for debts incurred in their names. 
In addition to the weekly bulletin, the bureau also pro- 
vides a special daily bulletin service. In this information 
regarding bad check operators and fraudulent buying is 
flashed to subscribers as soon as reported. These special 
bulletins have prevented losses in very many instances. — 
If any derogatory information reaches the bureau aftet 
references have been ‘cleared’ on any account, this in- 
formation is automatically sent directly to all interested 
subscribers. In cases where there is evidence of over 
buying or unusual activity in opening new accounts, intet- 
ested subscribers are also promptly notified. In special 
rush cases references may be ‘cleared’ by telephone, 
when all information on file will be given at the same 
time. Reference information on file which is four 
months old or over is automatically revised when a new 
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Making Your Store Ads Pay Dividends 


How Psychology Can Be Well Applied To 
Produce Store Messages That Build Sales 


By P. REMINGTON 


| OUBTLESS there is a good deal of nonsense in 
much that is written about psychology in adver- 
tising, but this is by no means a reflection in a dis~ 
araging sense upon the value of the psycho element in 
‘tinted invitations to buy. Rather is it, I am strongly in- 
lined to believe, the too refined touch of the highly 
-ained professional copy writer. As ad writing has be- 
me a very important medium for presenting merchan- 
ise offerings before the public and as every progressive 
-erchant knows that if his advertising appropriation is 
‘ell spent it will boost his sales, he naturally entrusts his 
yace requirements to those who are known specialists. 
' There is a good deal of hokum in circulation regarding 
vertising, and psychology is only one of the phases 
hich apparently attracts rather more than its share of 
. Seemingly this word psychology has a mystic and 
Ascinating ring about it, yet it is nothing more or less 
yan human nature. That’s all 
sychology is, just plain every- 
ay human nature. But as the 
yman equation involves an un- 
‘nited number of varying char- 
teristics, no one can really 
10w all there is about the sub- 
ct. About all most of us aver- 
fe chaps can expect is to 
yquire a fairly good knowledge 
’ the average manifestations. 
is these reactions the ad man 
wariably strives to appeal to 
id create a favorable reaction 
then he creates the copy. 
Professionally written ads are 
t always good but they are 
rely poor. Often they may be 
ver-refined in layout and almost 
o smooth in phrase, but few 
ill be found which fail to 
vaken interest. Practically all 
( them do that. Not all ads will 
(ap out as one hundred per cent 
(e arresters, but all have a 
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Special gift tables 
at fixed prices of $5, 
$7.50, $10, $12, $15, $20 
and $25 are arranged 
and each table holds 
unusual values. 


‘ong attraction in this direc- 
im. That is the first qualifi- 
(tion of all successful publicity 
it must 


‘any kind whatsoever 


7 < 4 
ist be interesting. But an ad , OVING 
{ prove of very potent drawing | Fifth Avenue at 


Jwer must also convince. 


IPL CSI OI eS FI IIS, 


TON'S q 


“ifth Avenue 


sage to convince the reader that what is said is true. If 
it does not duly accomplish this, then the reader will not 
place the fullest measure of confidence in your store news, 
and the message fails to do that which it was created to 
accomplish. 

One of the very important principles which is more 
often made use of to attract interest in advertising than 
almost any other as that of the association of ideas, or as- 
sociation by concurrence. By this is meant the recognized 
relation between two or more ideas which have been ex- 
perienced or thought of together. We know through 
our own personal experiences that thoughts are not often 
projected on the mind as so many independent ideas. 
True, they jump from one idea to another, apparently dis- 
connected occasionally, but for the most part ‘ideas 
and thoughts pass from one subject to another by means 
of a connecting link of relationship. This is so, because the 
mind is, in a way, so many pig- 
y con holes in which ideas of every 
conceivable kind stored, 
separately but connected. 
Thus the mention of Theodore 
Roosevelt will bring to the fore, 
the “ Big Stick,’ Rough Riders, 
the River of Doubt, and a very 
long list of subjects related to 
the life and work and play of the 
man. 


are 
not 


Similarly, this same thing 
works out in countless diversity 
and it works both forwards and 
backwards. As the name Roose- 
velt suggests through the associa- 
tion of ideas Rough Rider, so 
does the latter suggest the for- 
mer. Thus, this expansive prin- 
ciple of human thought is in 
reality so many links in an end- 
An Ovington gift is 
an unspoken epi- 
gram, pleasant to 
utter, and even more 
seductive to receive, 
And the ratio of cost 


to satisfaction is re- 
markably low. 


less chain; one link forming a 


separate unit but connecting 


directly to another unit, and so 
on, the number of links in the 


chain and the number of ideas 
and thoughts in the mind, being 
in direct ratio to the amount of 
knowledge which the individual 


POSSESSES. 
To create interest and to at- 
tract attention are the first wo 


39th Street 


qualificaions of every ad. There 


The 
(2 must first be attracted and 
jerest awakened to read the 
l‘ssage, then it is up to the mes- 


| 


. 


A Good Example of Class and Dist'nction Combined 
with Picterial Appeal. Attracting Attention and Creating 
Interest 


= 


are, of course, various kinds of 
attention and—consequently 
many ways to attract it. Some- 
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times in advertising it is done by the size, colors, picture question of determining the audience. Some stores ap- r 
or layout. Every full page advertisement in a newspaper, peal to the popular class, others to the middle class and ia 
every large electric sign or the large store, attracts atten- others cater to the well-to-do patronage. It is up to the © 
tion through the sheer size of it, quite separate from other store to decide how broad or how exclusive they want their 
qualities. It is much easier to attract the attention, how- customer list to be. a 
ever, than to hold it, and many of the devices used do The illustrations on these two pages are particularly ~ 
good examples of the class ad and the well-balanced mer- | 
1 a GIMBEL BROTHERS ea acpeoams 7 chandise item ad. All three are artistic and show how | 
pC Le nines L eee particularly successful retail stores are ‘accomplishing 
ee i Septeniber Sale: plies ° Ta ee | sales building, each in their own attractive manner. The 
: ora Glass: Art Obj jects: Lamps call ee | Ovington ad graphically illustrates the value of a photo © 
ST nerasted | “of Merchandise art study with but a few lines of text. The Gimbel Bros, _ 
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i 5a Pes Empested 200 Bent Cut Crys stal a 
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i rays 
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(ge ITHOUT seeing this display of Li ashes it is no easy matter to form a real judgment } 
1000 Pes, Iridescent Solid Color Porcelain SF | a NY Oe a ae - 1d 
| Stem Ware IIT) | [N} Tea Sets Mirror Black “ewihvarousim: $90 Table Lampaaa 
S506 | nl Fae $7.95 Pottery Lamps others are loll that for $35 
- FD > 18000 Pieces: Famous = Raced a) hn tage. It is the timo to buy’ Campa forithe honie-=anchs oF 8 ! 
= Complete With Shade ‘ a t 
3 Ese eT No. 20199 Porcelain 9595~ doi - Complete with Silk Shade} | 
- : $24.95 Manufacturer's Sample Floor Lamp Bases ‘These Lamps are the ote | | 
| put of one of the best manu 
3000 Real Rockingham facturers, The base is of 


and Shades at Half Price 


carved wood wath sti id 
ral aid inlay Shades of 
nd mold matching most iar 
soniously. 


_ us ie 
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ieee 4 os See “$0950 oa oe enna = 15759 cae | 
DOWNSTAIRS : aN Great China ae | UPSTAIRS A Tremendous Lamp Sa Sale 


Bridge Lamps 
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= nego SEL Wi 
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nd hig 
aia and Beautiful Lamps Reduced 
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i In Line! The Great September Sale Os Housewares Starts To-! Morrow!] 


= Fw lyn, Lone alan and New Jeraey Customers 


$29 Oriental Figure Lamp and Shade 
$19.95 


Direct to Gumbela cla Tubes and Subways. 
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not go much further than to attract the attention momen- te wn et 615 Metal Table LE 


French Lamp Shades or Table Lamp 


: . ee - 25 Stinpled Palychrame(Table Lamp ani 5 for $9.95 { 
tarily. They do not hold attention, and the reason why 15% Underpriced ee sft ve ok ving She an Coss) 
oS bases aro of metal, 
will usually be found in this fact—that no real message diets: aes a <> me) 
is conveyed. Novelty is always used to attract, figures, rates H 
va 


500 Her “Adsome Brice Lamps With Shades 


$33 to $50 Grades: Our Greatest Offering 


For $25 


Floor Lamps—Junior Lamps—Bridge Lamps 


XOME OF THE cH ARMING STYLES IN THIS-GROUP ARE ILLUSTRATED, 

a ures sf onvey the full beauty and quality of these Lamps which 

n the best that have ever sold for the price. 
se Lamps in the early part of the 
periiet Cand show the very latest designs. 

nfailingly of the hest. 


forms and bold arrangements, clever spelling, etc., are 
some of the examples. Appealing colors in harmonizing 
combination also play an important part, but pictures es- 
pecially are of the greatest importance. The mere re- 
production of a bag of Gold Medal Flour with the words, 
“ Eventually, why not now?” makes a pretty strong ad- 
vertisement known to all of us. This strikingly illus- 


.* 


es of exceptional beauty. 


; ; iene ee De tie 
trates the great value of the pictorial quality in ad writing. I Flee epehil ad hier eae 
‘onderfully e time for wedding gift and Christ- 


As a general rule, the largest percentage of store ads 
are successful in proportion to the merchandising tone 
which they convey to the reader. This does not imply 
that all successful ads must mention a good many items Ss 

A ‘ - 2a AD ts ‘Lan p 6 Shade 
and give their prices and descriptions. But this is one omar 


very successful type of ad which pays very big dividends. a. 
Quite different is the artistic ad which conveys the value 


well as for the home. 


of high class merchandise, and associates the name of the ad, reduced from a full newspaper page, is likewise 
store with quality offerings. This ad is more on the attractive, using small illustrations to picture the goods 
prestige-building form, and whether to use the one or the and using the descriptions and prices to attract attention, 
other is a matter of store policy to decide. A few stores rivet interest, and create the desire to buy. Likewise ar- 
use both methods, but most stores use one or the other, tistic is the Frederick Loeser & Co. ad, reduced from 4 
alhtough there is no good reason why both forms of pub- half newspaper page. Not so many items are here im 


licity should not be employed. This brings us to the cluded but the ad is a very effective one. 


_ Talks by the Salesmanager 


. EFORE turning to the company of salesmen 
gathered for the usual Saturday morning talk, 
the Salesmanager took a typewritten list of names 
rom his coat pocket and spread the paper on his desk. 
Gentlemen,” he observed quietly, “I have had occa- 
‘ion to look up in the mercantile reports the list of dealers 
nthe several towns in which we do business and | find a 
onsiderable number listed and rated satisfactory whose 
,ames do not appear on our books. Before | take up 
she cases specifically with you, | want to have a little talk 
‘long general lines about skipping dealers. 
“There is a peculiar tendency among traveling sales- 
laen which I have observed a great many times, and 
vhich I could never satisfactorily account for. I refer 
the disposition to pass by some prospects without any 
ut the most superficial investigation of their willingness 
» buy, and in many instances, no investigation at all. 
he salesman somehow gets the idea into his head that 
9 and so are ‘no good’ and so he never calls on them. 


- “Sometimes the salesman hears this from some fellow 
: -aveler; and other times it is just a preconceived notion 
f his own. 

_“ My own experience and observation lead me to the 
onclusion that nobody’s advice is good in regard to 
vhether this man, or that man, would make .a good or 
esirable customer or the opposite. You have got to go in 
fad look the man over for yourself. All that you have 


ard about the house may be entirely wrong. It 1s not 
ood policy to seek this advice from outside parties to 
ly great extent. The answer you will receive from a 
ellow traveler, upon making inquiry of this or that 
zaler, depends pretty largely upon the humor he happens 


» bein. If he has had a good day’s business, and is not 
vo tired, he will be expansive and optimistic. The pros- 
ect under discussion will straightway be ‘ fine,’ ‘ creat,’ 
“ight up to the handle,’ ‘ elegant gentlemen,’ ‘ doing a 
nd office business,’ and so on. Catch the same man 
hen he is feeling blue and down on his luck and make 
e same inquiry and the chances are-you will get * old 
ouch,’ ‘tough proposition’ or ‘ the limit.’ 

“This disposition to listen to what they may hear 
pout dealers whom they have never called upon is 
uund more among the younger salesmen; but the old 
‘en are just as bad in another way on account of their 
2pendence upon instinct or something like that, instead 
( making a personal investigation. Particularly is this 
-e case where the salesman is getting a fairly satisfac- 
ty trade out of the territory. 

“T once knew of an extreme case where an old sales- 
i would not call upon a dealer until he was simply 


In Which Some Peculiar Prejudices of Salesmen and the 
| Question of “ Skipped Dealers”? Are Considered, and the 
| Element of Persuasion in Salesmanship is Touched Upon 


forced to do so by his house, and then he deliberately 
offended the head of the firm so he would not have to call 
on him again. If the same man had been called upon to 
explain his prejudice against that house, he would per- 
haps have had great difficulty in putting up a plausible 
excuse. The probable truth of the matter was that he 
did not personally like the buyer. 

“One reason why a man entirely new to a territory. 
and who has to depend upon what he can dig up in the 
way of information, will sell more than a man who has 
been covering the same ground for a number of years, is 
that the new man will stumble into those houses which 
his old predecessor has been side stepping right along. 
He hasn’t any barnacles in the way of old time prejudices 
to carry around with him, and he simply gets there. It 
is to gain this very effect that I have known firms to 
shift their men around every little while. The alleged 
reason for the shift was, of course, given out to the men 
as something entirely different. 

“T don’t believe in any such means, boys, so you 
The fact is, ] don’t consider that 
plan a remedy. I am going to try to educate you fellows 
out of your prejudices and preconceived notions. We 
need your ripe experience in your territory for various 
important reasons. 


needn't feel uneasy. 


Prejudice means ignorance; conse- 
quently it must give away to enlightenment. I want you 
gentlemen to show me that you can be too big and too 
liberal-minded to allow small personal considerations to 
get between you and an honest effort to serve this house 
as its representatives to the very best of your ability. 
You are a fairly broad-minded lot, and yet I believe that 
I am going to find a number of cases of this commercial 
buck fever when I get down to analyzing some of these 
individual cases with some of you. 

“It’s amusing what odd ideas a salesman will permit 
himself to be pulled around by, when he could get the 
best of them by simply looking in and finding out the 
actualities. A young friend of mine was telling me the 
other day about a circumstance that happened to him 
one time. He had been employed to sell specialties for a 
wholesale grocery house. The first trip, they gave him a 
baking powder to push. He went to a certain town and 
the first dealer he struck he sold a nice order. He can- 
vassed the town and, while he sold some more orders, his 
first sale was the banner sale for that town. After a 
reasonable time he had the baking powder pretty well 
introduced and they started him out with a special blend 
of coffee. The first town he struck was this same town. 
He hurried hot foot to the dealer he had worked so 
handsomely with the baking powder, expecting to get an 
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equally good order for his coffee. To his intense surprise 
the dealer wouldn’t even consider the goods. This 
knocked him out considerably, but he wasn’t going to 
make a whitewash with that coffee after doing pretty 
decent with the baking powder and he worked as hard 
as he ever did in his life to place even a small order with 
some dealer; but he couldn’t make it. He was desperate. 
Finally he narrowed the list down to one dealer whom 
he had passed up entirely when he was around with the 
baking powder because some of the fellows had told him 
this particular grocer was a bad one. The boys all let 
him alone. With a grim determination not to take defeat 
without a last final struggle, he went in and called on this 
man. The fellow met him with open arms. Said that was 
just the blend of coffee he had been looking for and gave 
him a generous order before my friend had half opened 
upon him. The moral is that if this young friend of mine 
had not been driven into the corner, he would have passed 
this dealer who was all right in every way, solely on 
account of a bit of drummers’ gossip. 
_ “The salesman wrongs himself by taking this kind of 
snap judgment on the trade. This house, for instance, is 
always ready to co-operate with a salesman or assist him 
‘in effectively cleaning up his territory, But how can we 
work in conjunction with you unless you first learn the 
‘conditions that exist and tell us about them? We want to 
know why these men do not buy our line. Then we will 
ido our best to help you overcome the difficulty. 
| “Don’t think, gentlemen, in accepting the assistance of 
ithe house toward increasing the productiveness of your 
territory that you are weakening your own position with 
the house. My work in the selling department makes me 
see more and more every day that the most valuable 
salesman is the one on whom the house can absolutely 
depend in working out a joint policy. It is the man who 
will co-operate, not the one who stands at arm’s length 
from the sales department and grumbles because the 
qouse will not give him the right support. that is held in 
she highest esteem by the firm. 

“Too frequently the only suggestion that comes from 


salesmen on the road is something to the effect that prices 
are too high. Now a letter like that only hurts the sales- 
man. It cheapens him in the eyes of his employer. Out- 
side of an auction room, price does not produce the sale. 
It is that other—that high character quality we call 
salesmanship. That is the quality that bowls over imped- 
ing conditions one after the other and accomplishes its 
purpose. Price is only one of the conditions and over it 
goes with the rest when true salesmanship enters. 


“ Right along that line I want to say that I got a letter 
the other day from a customer complaining about a bill 
of goods and stating that he didn’t really buy the goods 
because he wanted or needed them, but because the 
salesman ‘coaxed’ him to buy something and he gave 
him an order to help him out. I felt very much humiliated 
when I received that letter, to think that any salesman 
in our employ would make himself and this house an 
object of charity. I want to make the point with you 
right here that the sales that stick and bring satisfaction 
to all the parties to the transaction are not those where 
the order is given to help a salesman out. Don’t ‘ coax’ 
your trade, don’t persuade a buyer to accept a bill of 
goods. Convince him that he needs them, That they will 
make him money and increase his business by giving sat- 
isfaction to his trade. Persuasion has its place in the 
making of a sale. A conciliatory manner is necessary 
wtih the prospect, but below that should be the firm grip 
of conviction and desire to own that the buyer cannot 
get away from. The man who resorts to the childish 
expedient of ‘coaxing’ his prospect does not deserve 
his continued good will and patronage and very justly 
does not receive it. One order may be ‘coaxed,’ but 
chat cancels all obligation to give another. Yes, cancels 
it so thoroughly that this feeling, taken together with an 
inevitable contempt for the salesman and the house he 
represents, may operate to alienate the customer com- 
pletely. Don’t you think, gentlemen, that a single order 
secured at such a cost is a mighty expensive proposi- 


tion?” 
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business proposition than the average desk job, 

a good many attempt to qualify as a salesman 
without first taking the trouble to find out what qualifica- 
tions are essential to achieve even moderate success. 
Fairly liberal commissions and the more or less inde- 
pendence usually associated with salesmanship on the 
road, serve as inspirations to kindle the ambitions of 
‘many who are not particularly well qualified to reach 
greater heights than order taking. “ Why some salesmen 
fail” is the title of a thoroughly good article, and because 
we believe it is well worth reading we are reprinting it 
herewith from a late issue of Printer’s Ink. 

Run your eye over 
the Help Wanted col- 
‘umns of any large 
‘newspaper and you 
you are struck by the 
number of calls for 

salesmen. It is an in- 

cessant cry. Sales- 
'men seem to be the 
‘one supply that never 
equals the demand. 
\This is reflected in 
‘the note of anxious 
pleading that may be 
detected in some of 
‘the more specious ad- 
'vertisements. “ Please 
\come in and see us,” 
‘they say in effect, be- 
‘tween the lines. “ Ex- 
‘perience is not essen- 
‘tial so long as you are 
young, possess a good 
personality, and are willing to learn a business that, with 
a little trouble on your part, will net you a large income. 
Of course, if you are afraid of earning big money, don’t 
‘answer this!” 

Right here is where many an ambitious salesman-to-be 
begins to fail. He is generally at the age of unreasonable 
enthusiasm, he feels his personality is 100 per cent mag- 
letic, without question he can learn the tricks easily 
enough, and as for money—well, if others can pull down 
a hundred a week, why can’t he? So, full of pep, his suit 
bressed, shoes shined, and with probably a hair cut and 
face massage, he answers one or more of those siren- 
voiced advertisements. 

As a matter of course, he encounters the windy faker 
ind the wily schemer, and naturally in his self-conceit he 


PY tisiness outside selling is a rather better paying 
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Think! 


well directed. 
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E a thinker. Think along constructive lines, 

and do not neglect to put in a generous measure of 

this exercise of brain power about your present posi- 
tion. Have breadth of vision, feel dissatisfied with the pres- 
ent condition if you must, but do not let this interfere with 
doing your work as well as you know how to do it. Work 
is the beginning and end of all success, and you cannot get 
away from this fundamental truth. Unless you care to slip 
along through favoritism, work is the only sesame that any 
man can depend upon. It is always dependable if effort is 
Those who had the privilege of 
knowing the big metropolitan daily when Arthur Brisbane 
was the editor-in-chief, and all who entered the editorial 
offices were much impressed by the numerous posters which 
adorned the walls. These posters carried but one word. It 
was a big word and it was printed in big letters, as it is 
befitting to inscribe a word of big import. This one 
Arthur Brisbane did not originate 
the word, but he used it very often to good advantage, as 
all must use it, for head-work makes the man something 
a little more than a parrot or a human phonograph. Be a 
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Why Some Salesmen Fizzle Out 


| A Good Front and a Big 
) Is Not Enough to Make a Good Salesman, and This 
Is One Reason Why We Print This Little Story 


Measure of Confidence 


By D. E. WHEELER 


gets badly stung in several engagements. But he learns 
that there is no such thing as easy money in selling. Then, 
grown weary, he lined up with a bona fide proposition, 
but the chances are ten-to-one that he really expects the 
goods, or stocks, or whatever they may be, to sell them- 
selves by virtue of their apparent superiority, and after 
several months of superficial presentation he arrives at the 
conclusion that he would rather take a desk job. And he 
joins the horde of office workers who, doomed to sta- 
tionary conduct and limited horizon, often sit and wonder 
whether they ever had a fair chance to try their wings! 

At all events, sooner or later, it seems as if every one 
of us tries his hand at the business of selling, but only a 
few of us stick to it. 
Probably out of every 
hundred young fel- 
lows who tackle 
salesmanship, ninety 
drop out of the ranks 
within a brief period, 
and the other ten per- 
sist with more or less 
success, half of them 
doubtless grumbling 
against the fate that 
determined their 
choice of occupation. 
Why does such a 
small percentage of 
amateur salesmen be- 
come __ professional 
salesmen in the high- 
esit Sense@eon the 
word? That is a 
= question with perhaps 

ten thousand an- 
swers, for no one can pretend to tell why salesmen fail 
so as to embrace all of the various cases, but underneath 
the multifarious reasons there may be a few fundamental 
causes at work. 

Actuated by this idea, I called on the purchasing 
agent of a large electrical company. He buys a quarter- 
million dollars’ worth of material in a year on the aver- 
age. Questioned as to how many salesmen called on him 
during a day, he said about thirty. Then I asked him 
from how many of them he bought. ‘“ Three,” was his 
startling reply. When I questioned him why that was, 
he said: “ Well, I guess it is because those three men 
know more about their line than I do. The others don’t. 
Just sit in here with me for a while and draw your 
own conclusions. Listen to some of these birds.” 


ir 
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$Hlerryp Christmas—Happy New Dear 


Royal 
Worcester 


The Aristocrat of 
English China 


Allerton 


Bone China and 


Earthenware 


Crown Ducal 


Ware 


Tea Sets 
After Dinner Coffee 
Sets and Fancy 
Pottery 


Price Bros. 


Rockingham Tea 
Pots 
Import and assort- 


ments in stock 


Bretby Art 
Pottery 


Lamp Vases, Bulb 
Bowls, etc., in 


Colored Glazes 


MADDOCKé MILLER 


Incorporated 


“The House of Stock’’ 


MILLER-KUPPER BUILDING 


39-41 West 23rd Street 
New York 


English Wares of Merit 


VWVe invite your inspection of our new 


sample lines for 1923, ready in January. 


Through additional space and im- 
proved facilities afforded at our hand- 
some new salesrooms, we are enabled 
to make a more interesting and 


extensive exhibit than ever before. 


John Maddock 
& Sons 


Royal Vitreous 
Dinnerware 


John Maddock 
& Sons 


Famous Hotel 


Ware 


Carlton WVare 


Art Pieces, Lamp 
Vases, Fine 


Lustres 


John 
Walsh -VValsh 


Rock Crystal 
Table Decorations 
Reproductions 


Losol Ware 


Decorative and Urtili- 
tarian Fancy Pottery 
Unusual Pieces 
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I listened. Ten salesmen came and went. Their 
ttempts to sell were childish. Unbelievable? Here is 
he pattern: ““ Anything in my line today, Mr. S.? You 
urely need some of these multiplex bolts by this time. 
Nor That’s too bad. Well, I'll be around again in thirty 
lays. Dont’ forget me. Good-by.” And out they sailed, 
10 doubt to go through identical rigmarole in the next 
lace. How can salesmen like that succeed? They are 
nere puppets with a phonograph record for a brain. | 
xpressed some doubt to the purchasing agent that many 
)f the men calling on him were of this type. He laughed. 
“porry to say, they are,’ he said. ‘‘ Come in any day 
ou please, at any hour, and prove it. The average sales- 
nan simply does not know his business. His two tools 
ire price list and order-book, and that’s as far as he gets!” 

At the outset it is important to show that salesmen 
or a well-advertised line will be less apt to fail, other 
hings being equal. While the general run of manufac- 
urers and jobbers and other employers‘of salesmen know 
he art of attracting the attention and stirring the rosy 
mbition of the aspirants, through the medium of adver- 
isements, they do not always recognize the enormous 
value of supporting their men on the road by the same 
astrumentality. 
| Well-directed and properly placed advertising of the 
ine to be marketed acts as an advance agent, preparing 
‘he way for the men who handle it. The beginner-sales- 
aan, to say nothing of the old-timer, has in his possession 
‘n increased confidence, a psychological asset of supreme 
importance, when he knows his commodity or proposition 
3 backed up by the right kind of publicity. 
| From a practical standpoint, the goods that are adver- 
»sed save the time of the salesman, for the buyer, if he 
‘eeps abreast of business, will be already informed, and 
is caller is spared the difficult task of introducing an 
nknown quantity. 


Sometimes a salesman must repeat 
is call again and again just in preliminary work, which 
aight have been offset if the manufacturer had taken the 
rouble to advertise. It costs money, yes; but have you 
yer reckoned what it costs to have a corps of salesmen 
pending unnecessary time and energy on obtaining 
enings ? 


There is nothing more disheartening in the salesman’s 
ars, young or old, than: “I never heard of your firm!” 
A subscription book publisher was the next man cross- 
xamined. He has had experience with the handling of 
ousands of men, of all sorts and conditions, during the 
‘st fifteen years, and has built up a successful business 
the face of tremendous odds. He is what might be 
dled a cheerful pessimist, a doubter of men in the aggre- 
ite, but an intense believer in a man when he finds one 
ho measures up to his standard. 


a3 . . 
“Because canvassing books is generally regarded as 


cha hopeless undertaking, we get a most miscellaneous 
(| of aspirants,” said this publisher, 
‘cruits without any training or experience, or semi- 
wn-and-outers who have tried nearly all other lines 
merchandise and fizzled. 

i As everybody knows, there is an absurd and baffling 
ndition in the subscription book-selling field, a condi- 


“usually raw 


tion produced, for the most part, by the canvassers them- 
selves, who thought it smart to get an order by hook 
or crook. So they fooled people, and often frightened 
them, especially the women, into signing on the dotted 
line. They lied consistently, wantonly. Thus, the book- 
canvasser of the conventional, tabooed type did his best 
to ruin his market for the sake of immediate orders, per- 
juring himself and us to get them. So, the general opin- 
ion is, that the country has been fed to surfeit on book 
propositions while, as a matter of statistics, there are hun- 
dreds of thousands of decent, prosperous homes without 
books of any kind within their walls? But only a few 
men—comparatively—have the courage and grace to go 
out and conquer this waiting market. 

“ Laziness, I would say, is the chief fault in the aver- 
age salesman who comes to me for a job. It is not so 
much physical laziness as mental inertia that prevents 

The old-timer, [ think, took 
Perhaps he had greater leisure 


him from making good. 
things more seriously. 

to master the details of his game. 
interests and distractions to such an extent that real con- 
centration becomes increasingly difficult. That, I should 
say, is the reason in back of the questionnaire and intelli- 


Life has multiplied 


gence test. To concentrate properly is to master your 
matter. An extra amount of energy and effort is 
required. Now, the average salesman will not take the 
trouble to learn the qualities of his product, nor to pre- 
pare to meet every possible argument his prospect can 
give him. He is inclined to scoff at analysis and all its 
fruits and depend on his ‘ genius’ to put over sales, 

“Tf a salesman would only follow an example such 
as is set by a chap like Willie Hoppe, the champion 
billiardist, he would clean up any territory given him. 
For almost a year before he met Schaeffer in the recent 
match for the title, Hoppe practiced eight hours a day, 
studying the formation of shots and every conceivable 
angle and antic of the ivories. It required patience, con- 
trol and concentration, I can tell you! No wonder such 
men are champs! Now, if salesmen would only apply 
themselves that way! It would not matter much what 
grade of intelligence they had, they would win out with 
such power of application. 

“Let me tell you what happens when we advertise for 
salesmen. Usually, I state that I am looking for a man 
of fair address, pretty well educated, who will be 
expected to work on ‘leads’ only, and be given a liberal 
drawing account. 
force by fifteen or twenty men. I advertised in ten of 
the foremost Eastern newspapers in five large cities. 


Recently, I wanted to augment my 


“Three hundred replies were received. From the con- 
tents of the letters, I judged that about half of the 300 
sounded likely. Appointments were accordingly made, 
and I got ready for the procession. Most of the appli- 
cants possessed a good appearance, some of them had 
selling experience, and many of them were college grad- 
uates. On the surface, the crop looked promising. 

‘“ But when we got down to the particulars of the prop- 
osition, four-fifths of them faded off the scene, with 
one excuse or another, and always I could see that selling 


(Continued on page 194) 
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’PEKOE’ 


ASHWORTH'S 
“Pekoe” B 9461 Pattern 


‘| HUGH C. EDMISTON 


Sole Agent for 


Geo. L. Ashworth & Bros. 
Crown Staffordshire Porcelain Co., Ltd. 
Lovatt & Lovatt, Ltd. 

Samuel Johnson, Ltd. 


120 Fifth Avenue New York City 
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Hh IDEAL CUT-GLASS | 
% ; 3 
: : “It’s a Morecroft Product’ ‘ 
| ( will be displayed at the William Penn Hotel, Pittsburg, 0 
| ( Pa., beginning January 8th, 1923. 1 
| ¢ Those buyers who have cooperated with us during “ 
\4 this year in displaying, advertising. and selling our “ 
0 SPECIALS have done something for the CUT GLASS el 
| 0 trade which should be appreciated by the entire industry. Ks 
ily (| 
, They have certainly started a much better demand Pi 
; for good CUT GLASS and the coming year from all indi- 

* cations will show a very strong demand for brilliant, * 


oS 


2. 
+8 


snappy designs cut on blanks of the highest quality that 
may be sold at Popular Prices. 
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Our line of SPECIALS will include the best selling 


popular priced staple pieces on the market. 
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Inmeaddition to our SPECIALRSS”DILAMON D- 
POINSETTIA ” and other lines we shall display at.the 
William Penn Hotel two new distinctive designs which 


EVERY BUYER should makea NOTE TO INSPECT. 
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F. L. MORECROFT : 


IDEAL CUT GLASS CO. |: 


CANASTOTA, N. Y. 
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Our line will be shown at Hotel McAipin, New York City, during February as usuai 
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BISLEY No. 1825 | 
No. 3083 | parse RAJAH ; 


WG 


WE TAKE PRIDE IN OFFERING THESE NEW DINNERWARE 
PATTERNS TO THE TRADE 


No. 3083 Bavarian China. Very attractive border of pink and blue flowers. Gold traced handles and edges. 

BISLEY — English Semi-Porcelain. W. H. Grindley & Co’s latest underglazed flow-blue print. Very handsome. 

No. 1825 Nippon China. Handsome conventional border in light brown and dark blue. Gold hair-line out- 
side of border. Half mat gold handles. 


RAJAH Theo. Haviland & Co’s most striking pattern. Beautiful border of blue between heavy coin gold lines. 
The Bird of Paradise and foliage are in natural colors. Mat gold handles. 


SAMPLES Wik | 
AND PRICES 
CHEERFULLY OPEN STOCK 
PATTERNS 


FURNISHED 


THE KINNEY & LEVAN CO. CLEVELAND, OHIO 4 


Glass and Glass Making 


How Various Glassware Articles Are Made In 


| Modern Factories, Told in Untechnical Language 


By R. E. Snuaes 


ware in the wrong sort of light, for glass has 
| become so common an article of civilization that 
we forget its true value and importance in our daily life, 
says R. E. Snuggs, a graduate chemist of the University 
of Florida in a recent issue of the Charleston News. We 
have even relegated glass to a lowly position as a house- 
hold article, and have given it a minor third place in 
the ranking of our wedding anniversaries. Many are 
the witticisms directed at the plebeian glass article when 
compared with its patrician kinsman, the quartzes and 
feldspars, while the lordly diamond looks down in scintil- 
lating hauteur and refuses to be placed in such juxtapo- 
sition, Yet the humble glass products are of immeasura- 
bly far more industrial value to man. 
_ It is a common and true test of worth to measure the 
‘importance of any commercial product by the great num- 
‘ber of articles for which it is used. We find glass win- 
dows, glass dishes, glass plates, glass windshields and 
show cases, glass chimneys, glass bulbs, glass thermome- 
‘ters, glass surgical and analytical instruments, and all 
kinds of optical glasses ; and if man had failed to produce 
any of these articles of importance, their absence would 
be felt. Yet we did not always have these products, for 
glass is only about six thousand years old, and it is cer- 
tain that Abraham when he looked at the stars in the 
‘heavens did not have a telescopic refraction lens for his 
comfort and use. The discovery of glass is commonly 
sascribed to the early Phoenicians, the traders of Tyre and 
jof Sidon; and of the early nations, the Egyptians were 
most favored with the knowledge of the manufacture and 
properties of glass. A legend has it, that an humble 
slave, laboring in the rich Nubian gold mines, through 
an accidental fusion of sand and soda in the fluxing of 
gold produced the first transparent glass. Thus nature 
withheld her secrets from the wise and learned, and 
placed them by chance in the hands of a menial. The 
-making of glass vessels was considered a trade in the city 
ef Thebes; and even the making of artificial gems was 
‘known in Egypt as far back as 3800 B. C. 
_ Through the centuries we have become more and more 
familiar with the manufacture and properties of glass; 
yet today, relatively few people in the state of Florida 
know that glass is not a chemical compound but a physical 
‘mixture, for it has no definite melting point, and when 
‘molten it is our only example of a liquid which can be 
“super-cooled, giving a brittle, transparent solid. The 
process of making glass and glass products is as simple 
‘as it is interesting; and we should make ourselves thor- 
oughly acquainted with this very necessary product of 
civilization. 


| \ LL of us are accustomed to regard glass and glass- 


MANUFACTURE OF GLASS 


Our glass ware is cheap in price because the products 
from which they are made are also cheap. We find 
plenty of sand in nature’s laboratory. We also find 
plenty of the compounds of sodium and calcium as salt 
and marble. Sand and an oxide of either sodium or cal- 
cium are the two principal materials in all glass. The 
sand must be of a certain size, not too coarse to hinder 
the reaction, nor yet so fine as to cause the reaction to 
take place too quickly. It is then mixed with the oxide 
and the “ batch ” literally shoveled into the large furnaces, 
where it is melted to an opaque mass, full of bubbles of 
air. As the melting proceeds, these bubbles become fewer 
and larger and are finally driven out. The batches are 
now taken out and allowed to cool, either naturally or by 
a jet of air, dirt and other impurities of improper mixing 
are removed from the surface and the mass is ready for 
pressing and blowing into any shape. 

If plate glass is to be made, the still molten batch is 
poured on a flat table and rolled to the desired thickness 
by a metal roller, annealed, rubbed with sand and polished. 
Glass vessels are made by gathering the molten glass 
on the end of an iron rod and the correct amount cut 
off with shears and allowed to drop into a mould; imme- 
diately a metal plunger is forced into the mould, the glass 
being pressed into the desired shape. When the glass 
has become firm, the mould is opened and the article sent 
to another furnace to remove mould marks and be an- 
nealed. 


Hollow glass articles must be blown into their shapes. 
The glass is gathered on a hollow pipe and by alternate 
blowing and swinging and re-heating it is forced into the 
mould and takes its shape. The surplus glass is cracked 
off and flattened by rubbing on a flat stone or by the 
emery wheel. Bottles are made by blowing in a mould 
and after re-heating the neck is finished with a special 
tool. The latest device for making our coca-cola bottles 
is a machine which sucks up enough of the molten glass 
to make the bottle and at the same time form the neck. 
It is then carried to a mould in which it is blown into its 
final shape, and the imprint of the company pressed on. 

Optical glass differs from other ordinary glass in that 
it is allowed to remain in the furnace until it has become 
cool. Then the furnace is broken open and the glass 
sorted out, of which only a small part is fit for use. Most 
of our optical glass comes from the great laboratories at 
Jena, Austria, which still sets the pace in the prduction 
of refractive glass, as well as high power lenses, without 
which the science of astronomy and biology would be 
materially handicapped. 
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ANNOUNCING 


Two Distinct new McKEE Lines and many additions to Standard Lines 


Rock Crystal Console Set—Satin Finish 


No. 151 ‘“‘ A” Console Set—Satin Finish 


McKEE SATIN FINISHED GLASSWARE 


This new line of colored glass is our latest addition. 


It comes in two new and very distinct colors—Jap Blue and Jade Yellow. 


The line is composed of fancy pieces such as Console Sets, Odd shaped Nappies, Candlesticks, 
Boudoir Sets, Cheese and Cracker Sets, Jug and Tumbler Sets, Lunch Plates, Stemware, etc., 


particularly suited for gift purposes. 


No. 352 OPTIC Tube Cake Pan 
Design Patent No. 58,201 


The latest improvement in GLASBAKE Transparent 
Baking and Serving Ware. 


Optic or Fluted Pattern 
Utility plus Beauty 


The inside flute is the added attraction on this line, 
being an entirely new feature and making it very 
attractive. Beside improving the appearance of the 
Cooking utensil this particular pattern makes a beau- 
tiful table service, enhancing the beauty of any dining 


table. 


Virginia Lunch Plate 


One of the many new items of our manufacture 
intended for Light Cutting and Deccrating. 


We will have on display many new articles for this 
particular class of trade such as Lunch Plates, Candle 
Sticks, Sugar and Creams, Jugs, Candy Boxes, Low 
Foot Comports, etc., all genuine Pot Glass full fire 
polished and bearing all the qualities of excellence 
and durability that can be acquired through Superior 
Workmanship. 


McKEE GLASS COMPANY, Jeannette, Pa. 


Established 1853 


OUR MANY LINES WILL BE SHOWN AT THE PITTSBURGH GLASS SHOW IN JANUARY 
FORT PITT HOTEL, Rooms 743-797, as usual 
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ANNEALING 


Annealing is the process of cooling the molten glass 
rradually, thus doing away with any internal strain which 
he glass develops in the heating and which makes it liable 
o fall in pieces under great change of temperature or 
vhen its surface is scratched. If red hot glass is im- 
nersed in heated oil or paraffin and allowed to cool 
lowly, it is found to be extremely hard and elastic. The 
‘lass of De la Bastie is formed in this way; articles made 
of it can be thrown about upon hard objects without 
wreaking. An interesting case of sudden cooling is the 
Prince Rupert Drops, made by dropping molten glass in 
‘old water. Instead of flying to pieces they become very 
aard and tough, but if scratched with a file, the drop be- 
somes a fine powder. These Prince Rupert drops may be 


] 


seen at the chemical booth of the University of Florida at 


vhe state fair and their properties will be demonstrated to 
any interested person. 


) CLASSIFICATION OF GLASS 


There are three general kinds of glass which we can 
nake by the same general process. The first of these is 
called soft soda glass, or French glass, in which a mix- 
sure of soda ash and marble is used. Another is flint 
‘lass, or English glass, in which lead oxide and potash, 
ivery cheap but important commercial product, is used. 
dard glass or Bohemian glass is characterized by great 
soughness, by its ability to stand great heat and by its re- 


istance to corrosive liquids and gases. 
} 


COLORATION OF GLASS 


It has long been known that small quantities of differ- 
ent chemicals, chiefly metallic oxides, when added to the 
‘molten glass in its process of manufacture, give beautiful 


colors, which are highly desirable for decorative pur- 
poses. Our beautiful church windows are excellent ex- 
amples of the chemist’s art. Thus ruby-red glass is pro- 
duced by an oxide of iron; blue glass by a cobalt com- 
pound; copper and chromium make an apple-green color; 
uranium, a rare metal, gives a sparkling yellow. Man- 
ganese oxide is the most used of the coloring oxides and 
in large quantities produces the black glass used in eye- 
glasses and goggles, while in small amounts it imparts 
the delicate pink shade of a rosy dawn. The beautiful 
cut glass bowl which rests on the buffet may have been 
colored by the oxides of nickel for the green shade, 
selenium oxide for the red hue, and cadmium sulphide 
for the yellow color, while the glittering opalescent light 
may have been brought about by the addition of fluor- 
spar. And thus we have a thing of beauty. 

Decorated or painted glass is made by painting with 
glazes, which are colored oxides mixed in oils. Some of 
our cut glassware is made by this method and polished 
to enhance their brilliancy. The inside of the article may 
have been covered with a protective wax, and the article 
immersed in strong hydrofluoric acid, which etches the 
parts exposed to any desired depth. Gilding is practiced 
by applying precipitated gold, and burnishing to a golden 
brilliance. 

And thus glass is made. It would be a great and profit- 
less task to attempt to point out the service of glass to 
man. Much remains yet to be done before glass articles 
are brought to a perfect state. Our Pyrex products are 
certainly a step in that direction. Yet just as the early 
alchemists sought for the liquid gold as the perpetual 
light, so modern civilization has the light of knowledge, 
a small flame, ’tis true, but ever growing more and more 
brilliant with the advancing years. 
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Borghese 
Production 


Hall Shop 
Door Stop 


Haeger 
Lamp Mount 


Hatfouse 


18 West 23St. 


NEW YORK CITY 


Always Something New and Interesting 


Unusual Imported Gift Objects 
Old World Art Pottery and Glass 
Open Stock Italian Peasant Cottage Sets, etc. 


BORGHESE PRODUCTIONS 
HAEGER POTTERY 
HALL SHOP PRODUCTS 


Borghese 
Production 


Hall Shop 
Door Stop 


€ 


Haeger 
Lamp Mount 


Haeger Pottery 
Catalog Upon Request 


CHARLES HALL, Inc. 


18 West 23 Street, NewYorkCity 
Works - Springfield, Mass. 
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Co-Operative Flint Glass Co. 


Beaver Falls, Pa. 


TU 


Manufacturers of 


Plain Plates in beautiful shades of Ame- 
thyst, Blue, Green and Canary, in 6%”, 7%”, 
84” and 10%” sizes. 


Buffet Sets, two sizes in Assorted Colors. 
“Midnight Glass,” plain and with two 


distinct decorations of Gold Band and Line 
also heavy White Band and Line treatment. 


LAIUNUUAUUUUUAIUAI UL 


Cake Covers, Aquarias, Seed Cups, Bird 
Baths, Candle Sticks, Hyacinth Vases, Paper 
Weights, Ash Trays in assorted colors, Furni- 
ture Knobs, Mushroom Covers and Pie 
Covers. 


A general line of Blown and Pressed Ware 
with many snappy items suitable for “ Dollar 
Day ” and other Special Sales Purposes. 


IAAL 


IIL 


See Our Display In Pittsburgh 


Rooms 136-137—Ft. Pitt Hotel 
January 8th to 20th 


HILT 


Mr. W. A. Reaper, In Charge 


INIA 
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Josiah Wedgwood ¢& Sons, Inc. 


of America 


255 Fifth Avenue 
New York 
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The illustration shows our Dark Blue and White Basrelief, 
which is so rapidly gaining in popularity that we are making 
arrangements to carry a representative line in stock. 


Gu) D222 Gas 


Our Open Stock Dinner Ware patterns,” protected Sbys ithe 
U. S. A. patents, have now been increased in number and 
are in great demand. 


Complete sample line including several new numbers in Em- 
bossed Queensware and Powder Blue China ready early in 
January. 
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Mimemcan Cuircrystal 


Superiority in Designing and Brilliancy in 
Execution Give Our Craftsmen World Supremacy 


By Henry FITZGERALD 


C OINCIDENT with the history and development 
| of North America is the history of glass. What, 
for instance, could better typify the growth of this 
country than the gigantic forward stride of the glass in- 
ilustry, from its tentative beginnings in the form of pat- 
ciotic bottles, flasks and “ cup-plates,” to the scintillating 
marvels of elaborate workmanship produced by the lead- 
ng American cut crystal manufacturers of today? The 
zlass fabrications of the United States are world-famous, 
jinequaled for purity and color of metal, for depth and 


richness of cut design, surpassing in mechanical and artis-, 


ic qualities the best wares of a similar nature produced 
n other countries. 

The predominance of American craftsmen in this field 
{may be attributed in part to the fact that this country 
produces by far the finest ingredients for the manufac- 
ure of the metal. Nowhere else, for example, can there 
ye found silica sand of equal quality. American technical 
skill and efficiency processes finally contribute to the pro- 
jluction of pieces of unrivaled brilliancy and grace. 
| The American ideal of beauty in glassware may be 
summed up in a few words. First, crystal clearness and 
prilliance ; next, weight; next, depth and sharpness of 
jcutting—beauty of design, of course, being taken for 
jzranted. Perfection of intaglio cutting may safely be 
regarded as the sign manual of the best in American cut 
crystal production. 

A matter for congratulation in modern American cut 
crystal ware is a 
marked advance 
howard grace of 
form from the 
‘ather squat shapes 
wharacterizing even 


the best work of 
sontemporary Eu- 
“opean glass cut- 
Kets. For, a per- 
j 


sistent tendency to 


I; 


sacrifice beauty of 
outline to perfec- 
Mién of technique 
mas long been evi- 
lent in the handi- 


! 
craft of foreign 


| 


workers in decora- 
fee glass. Although 
onsiderable im- 
Drovement has lat- 
verly been made in 
his direction, this 
oy still per- 


| 


American engraved glassware in graceful modern design 


sists, the European craftsman being inherently slow to 
break with tradition. 

It would seem that in order for the glass to take the 
cut to the depth favored, for example, by many prominent 
English producers of cut crystal, the ‘ blanks” provided 
for the cutters have to be thick and cumbersome. The 
results, however brilliant in decorative execution, must 
necessarily fall far short of the American ideal. 

The American glass worker has successfully sur- 
mounted all those difficulties, real or imagined, which ap- 
pear to hamper the progress of his foreign brother crafts- 
man, executing his motifs superbly on forms that are not 
only models of grace but are in addition admirably cal- 
culated to preserve and show off at its best the very soul 
of the fine metal in which he works. 

The surface of much of the most highly representative 


” 


engraved work is left “dull,” just as it comes from the 


wheel. Some is polished. Generically all work of this 
character is termed Rock Crystal Engraving. 

Between the ordinary, every-day crystal ware of com- 
merce—much of it masquerading under the title of “ cut” 
glass—and the high-grade product of the native masters 
of the art, there is a world of difference. Those at all 
familiar with glassware know that there is a great diver- 
gence of quality in the pieces placed upon the market. 

In the first place a great quantity of so-called “cut 
glass”’ offered for sale today is not “cut” in any sense, 
being merely moulded from the “ blank,’’ which in itself 
may or may not be 
of high-quality 
metal. Further- 
more, much of the 
genuine cut glass 
is of inferior basic 
material. This lat- 
ter defect can al- 
most invariably be 
detected by the 
color of the glass. 
Inferior products 
show a distinct tint, 
yellow, green, or 
brown. The most 
highly-prized 
pieces, on the con- 
trary, transmit a 
light as colorless, 
as pure, as rock 
crystal. 

A simple method 
of detecting mould- 
ed ware claiming 
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to be the genuine “cut ” variety is to pass the fingers over 
the inner or reverse side of the piece where the 
ting’? is deepest. A slight swelling will be evident to the 
touch. Inferior ware, moreover, whether cut or moulded, 
invariably reveals unevenness or faults and an absence 


ene 


of finish in the cut surfaces. The higher grades, on the 
other hand, reveal a satisfying sharpness and _ brilliancy 
in the cut decoration. The quality of light refraction, 
with its exquisite prismatic scintillation, is also an unmis- 
takable characteristics of the best in cut crystal ware. 

The fundamental difference between high and low 
grade decorated glassware may be said to lie in the qual- 
ity of the metal itself rather than in the fashioning and 
decorative adorning of the finished piece. The bases used 
in the making of glass are chiefly soda, lime, potash and 


Handled baskets in heavy 
cut floral pattern above. 
Below, light cuttings in 
graceful conventional 
Because of the 
higher technical skill of 
the cutters and also be- 


motif, 


cause domestic silica 
sand is unsurpassed. 
American cut erystal 


wares are unmatched for 


clearness, brillianey and 
graceful beauty of design 


oxide of lead. The finer kinds of metal, which are made 


without lead, are known as ‘“‘ crown” glass. But where 
a glass of the very highest grade is required for cutting, 
engraving and polishing, it is essential to employ oxide 
of lead in its manufacture. The resulting metal is often 
called “ flint” glass, as distinguished from the cheaper or 
“lime” glass. The former is heavier as well as more 
brilliant and may usually be recognized by its clear, bell- 
like tone when lightly struck. 

Engraved glass differs from the “ cut” variety in the 
design and the method by which it is executed. Here 
the worker breaks free from the more confining limita- 
tions of geometric patterns into the field of curved and 
modeled surfaces, of freely flowing ornament. Figures, 
flowers, fruits, whole scenes, spring into being with all 
the grace and precision of the ancient intaglio and cameo 


This is the realm of the true artist-crafts- 
Your highly expert crystal engraver exercises his 
creative talents with the same independence of thought, 
the same freedom of technique, as your painter or sculp- 


gem cutters. 
man. 


tor. There is, however, this difference in execution: the 
tools of the crystal engraver are fixed. It is the work of 
art itself that moves in the process of creation, Clamped 
in a lathe the crystal engraver’s implements revolve at 
high speed. The craftsman holds the virgin piece of 
lucent metal in his hands, deftly applying it to the faintly 
humming wheel. The design thus evolves into existence 
free-hand. At will the engraver changes from one tool to 
another, now making use of a copper wheel no larger than 
a pin head, now of one six inches in diameter. In the free 
play of the craftsman’s hands lies his power of expression. 


Coming now to the consideration of - 


actual specimens of the American 
glass-worker’s art, how truly sculp- 
tured, how delicate and restrained, 
how complete in the expression of 
theme, both in form and decoration are 
the masterpieces produced by our lead- 
ing factories may be judged from the 
illustrations accompanying this article. 
Here are shown a few examples of 
how deftly and with what fine feeling 
our craftsmen translate into their mod- 
ern material the everliving designs of 
the past ; how rich, too, is their creative 


instinct in the field of original forms and. decorative 
motifs. 


Glittering punch-bowls and sherbert glasses in Roman 
shapes, quaint decanters in Georgian or Venetian form, 
candlesticks reminiscent of ancient Greece, toilet ware, 
fern dishes, vases, ice cream sets, ice tubs and a host of 
other articles of grace and usefulness are today being 
executed in America in artistic cut crystal, reviving with 
a new significance the manner of the old masters of 
design. 

Here is a fertile field for the play of imagination and 
the creative faculty on the part of the interior decorator. 
Empire, Adam, Renaissance, Old English, no less than 
modern decorative schemes, may most fittingly find fuller 
expression in the added, embellishing touch of cut crystal 
of the period. 


‘TT is not often that “book reviews” find their way 
into trade papers. It is interesting, however, to 
“ observe that so many worth-while books on American 
ylassware, written in America and published by American 
oublishers, find their way so slowly into the sensitive 
aands of the “tradesman” who devotes his life to this 
art and industry. 

In this review the reader will 
ind an absorbing subject— 
dtiegel glass—interestingly out- 
‘ined in an informal introduc- 
fion to the book of this title 
sublished by Messrs. Hough- 
on, Mifflin Co. in 1913. 

' The collection of glass made 
'y Henry William Stiegel of 
Pennsylvania in the last part of 
he eighteenth century, pre- 
ented to the Metropolitan Mu- 
veum, New York, by Frederick 
Villiam Hunter, forms one of 
he most interesting and valu- 
‘ble sources for the study of 
he American arts of decora- 
on. 

| The collection contains both 
bjects of beauty in themselves, 
ind by its completeness in ex- 
mples of the different kinds of 
‘essels made by this pioneer in 
dJass-making, furnishes a valu- 
ble opportunity for the study 
fa chapter in our craftsman- 
aip previously lacking. 

. Mr. Hunter has not been con- 
‘nt, however, to bring together 
je examples of Stiegel’s art, 
saving to some one else the 
position of it, but has followed up his labors of collec- 
ar by those of biographer and historian. In his own book 
titled “ Stiegel Glass,” he has laid the American student 
ad collector under an additional debt of gratitude to him. 
_Mr. Hunter’s competent, painstaking, and thorough 
andling of his facts, and his sometimes whimsical, some- 
“mes ironic, always delightful attitude toward his man 
ad the many traditions enveloping the pursuit, literary 
ad material, of Stiegel glass is indeed a rare treat. 

| As Mr. Hunter may be said to have recreated Stiegel 
ass through his efforts in bringing together examples of 
so he may be said to have recreated Stiegel himself in 
is book, and this we say, in spite of the author’s mod- 
ty, which admits a degree of failure to banish entirely 


Covered Bowl, Stiegel Glass 


Late Eighteenth Century 


Stiegel Glass 


(A Review) 


a certain haziness which had hung over the man and his 
works. 

To Stiegel’s Start in Life, his first chapter, Mr. Hunter 
prefaces certain shrewd remarks that bear quoting in full 
because they set forth the thesis of the book, and because 
they show the author’s cheery philosophy and character- 
istic touch: 

“Viewed from the early 
years of the twentieth century, 
Stiegel is instantly seen as mak- 
ing a living claim upon our in- 
terest and attention by reason 
of two contributions which he 
has made to the current con- 
sciousness of our time. One of 
these is the surviving glass of 
his manufacture which, as we 
are just beginning to realize, 
deserves and is soon to have an 
honored place among the his- 
toric vestiges of our early na- 
tional life. The other contribu- 
tion is less tangible, but more 
It is a legend—the 
glowing mirage of a pictur- 
esque personality. 

“But the cult for ‘ Ameri- 
cana’ is even yet in swaddling 


potent, 


bands and was not only unborn, 
but undreamed of, in Stiegel’s 
day. 

“«\nd legends root in graves. 

“At the time of his death 
and in the eyes of those con- 
temporaries who survived him, 
Stiegel was merely a discred- 
ited ironmaster who had had 
too many irons in the fire. 

“ \Vhat he had actually accomplished toward the devel- 
opment of Pennsylvaia had long been lost sight of in the 
fact that he had accomplished nothing for himself. 

“ His glass was as little thought of as any other local 
product claiming as its proudest boast to be ‘as good as 
imported.’ 

“ His legend wasn't sprouted. 

“ For nearly sixty years his very memory survived only 
as a pensioner in old wives’ tales; and it was 1844 before 
a historian of Lancaster County embalmed the oral tradi- 
tion of him in print like a fly in amber. 

“Time went on and other local historians retold the 
curious tale—adding, here a bit of flotsam folklore, there 
a bit of chance-found documentary evidence of fact. The 
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seed, as seeds must, was germinating in the dark. And 
the glass, as glass will, was patiently biding its time in 
corner cupboards and farmhouse attics. 


“ And then, in our own time, the legend suddenly came 
to blossom and the glass began to take on its antiquarian 
interest. And what more natural than that the sanguine, 
at this sight, should mistake Stiegel for a hero of romance 
by the simple error of crediting the unearned increment 
of the years to the account of the man himself; or that 
the conservative should try to restore the balance of the 
scales by voicing a dissent that sounded very like dispar- 
agement ? 


“ But the time has come to go a little deeper. And it is 
the object of the following sketch, in so far as that is now 
possible, to brush aside the haze of the years and discover 
what maner of personality it actually was that is thus 
glowingly reflected on the clouds of tradition.” 


We must note here that the date of Stiegel’s birth at 
Cologne is given as May 13, 1729, a year earlier than the 
generally accepted date, and the tradition of his noble 
blood is thrashed out and disposed of. 


Some idea of the scope and character of the book may 
be gained from the list of its chapters, which are divided 
into two parts, the first devoted to the man and the tradi- 
tions, and the second to glass in general and Stiegel glass 
in particular. 

Stiegel’s Start in America, at Philadelphia in 1750; 
The Carving Out of a Career; Stiegel’s Beginnings as a 
Glass Maker; The Beginning of Manheim; The Career 


Culminates ; The Stiegel Lottery ; The Failure; The Stie- 


gel Imprisonment; Final Years (he died in 1785); and | 


The Feast of Roses tell the story of a rarely interesting 
life with all of the traditions with which it was sur- 
rounded. 

“We have no portrait of Henry William Stiegel, and 
no description of his appearance or of his person has 
come down to us. But it is evident from what we know 
of his career that he had, as the saying is, a way with him, 
He had been dowered by nature with really fine abilities, 
He was a passionate lover of music. He was a discrimi- 
nating connoisseur of beauty. 
science. He had a keen eye for business possibilities; 
was possessed of both energy and initiative; was a per- 
suasive promoter and had a talent for organization. But 


some disgruntled fairy had endowed him at birth with | 


the ironic gift of a too great facility. So that, while he 
was brilliantly destined to do many things well without 
effort, he was doomed never, until too late, to learn his 
own limitations. And since, in the beginning, he knew no 


need to focus his ambitions and concentrate his endeavors, | 
so to the end he found it more congenial to dazzle his | 


inferiors than to retain the confidence of his equals.” 

In the second part of the volume Mr. Hunter treats 
of glass in general, early glass-making in America in the 
seventeenth and eighteenth centuries, and devotes three 
chapters to the sources of information about Stiegel glass, 
its materials and methods, its characteristics and speci- 
mens, while in a voluminous appendix he has brought 
together many important records and documents, 


He had an aptitude for | 
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STICK from the fire was no doubt the earliest form 
of lamp, but while civilization was yet young 
crude forms of oil lamps came into use. Shells 

and hollow stones were employed for holding vegetable 
oils, such as olive oil and nut oil, in which a wick, formed 
of moss or fibre, was floated. The first lamp shown, 
which is fashioned from Alabaster stone, was found in 
the remains of Fara, Babylonia. 
An improvement over the stone 
lamp was the pottery lamp, which 


See pe ene 


could be more easily shaped. A form called the “ Vir- 
gin’s lamp,” used in Bible times, is shown in the second 
illustration. 

In 1400 A. D., we find the Venetian Stand Lamp, wide- 
ly used in the Mediterranean countries of Europe. Wick 
picks and snuffers were usually attached to these lamps. 

The Flemish Oil Lamp employs animal oil as its fuel 
and is characteristic of the period in which less attention 
was paid to the artistic form of the lamp and more given 
to the useful or practical side of lighting. Lamps similar 
to the one shown are still in use among the poorer classes 
of Continental Europe. 

The candle is really a form of oil lamp in which the 
oil or grease in solid form is melted by the flame as it is 
used. It was formerly made from animal fats, but is now 
made of wax from berries and paraffin. Candles are still 
used for religious and decorative purposes. 
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Whate oil was the chief illuminating oil for many 
years. Benjamin Franklin had discovered that two wicks 
gave more than twice the light of one, and the lamp of 
the period of 1830 has one of these Franklin double 
burners. 

Camphene, a patent fluid used about 1850, was formed 
from a mixture of turpentine and alcohol. It gave a 
much brighter light than whale oil, 
/ but was dangerous on account of its 
explosive nature and, consequently, 


was never very popular and was soon discarded. 

Kerosene was first procurable in commercial quanti- 
ties about the time of the Civil War. The kerosene lamp 
is still the chief illuminant in territories where electricity 
and gas are not as yet available. 

The Carbon Lamp, shown under 1890, was developed 
by Edison and was the first commercial incandescent elec- 
tric lamp. It marks the beginning of the period of safety, 
reliability and convenience in artificial illumination. 

The clear MAZDA lamp gives three times as much light 
as the carbon lamp. This is an incandescent lamp with 
a filament of drawn tungsten wire within a bulb of clear 
glass from which the air has been exhausted. 

The lamp shown on the extreme right is the 50-watt 
White MAZDA Lamp. This is a tipless lamp that gives 
a.flood of soft white light. It is the most recent type of 
lamp developed and is particularly adapted to home use. 
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“Season's Greetings 
frm FRED C. REIMER CO.. Inc, 


We announce the exclusive agency for the Untted States and Canada of the 


following: a 
Theresienthal (ry4tal 


Complete new 1923 sample line now on display, showing fine crystal stemware in 
beautiful combinations of colors, and attractive new shapes. 


‘“KRAUTHEIM CHINA” 


SELB BAVARIA 
Fine Bavarian dinnerware in white and decorated. Our Martha Washington shape is 
(U.S. Patent applied for). 


new and graceful. 


wy 
FINE ART 
ce 3 
SCHIERHOLZ aoe 


The china line with dainty raised “Dresden flowers and figures. 


“ROYAL DUX FINE ART GOODS” 


Beautiful birds, flying ducks, figures, animals, etc. 


“LUCCA GLASS” 


Exquisite shapes with dainty decorations of enamel and colors. 


“RIVIR STUDIOS” 


Fine hand painted china. 


141-147 Fifth Avenue, New York 


(at 21st Street) Phone Ashland 7032 


* 
EO OO wom 
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Taiyo Trading Co., Inc. | 
101 Fifth Avenue, New York 


CHICAGO SALESROOM 
327 W. Madison Street 


Wish to call the attention of the trade to their new | 
sample lines in Japanese wares for 1923 which will be 
placed on display early in January. 


These lines have been selected with unusual care, as 
to their salability for the American market and will 
introduce new designs and items of unusual attraction. 


In addition to the new things our complete staple lines 
are of course maintained the same as usual. 


Special Announcement 


In addition to our Japanese importations we will also 
have a most attractive line of Exclusively Controlled 
China Dinnerware Patterns from the famous Porzellan- 
fabrik Fraureuth factory, Saxony, which will be Carried 
In Stock for Immediate Delivery. 


We Extend Our Best Wishes 
For A Happy Christmas | 


and a 


New Year of Great Prosperity | 


Yecember 14, 1922 CROCKERY AND GLASS JOURNAL One hundred sixty-nine 


ut Cl nnn : 


Always Something New in Stock 


\ 


Boldin Re 
LORENZ. GLASSWARE 


the Sal esa 


GOUDAART POTTERY _ vanrseece 


Samples Lines 
Will Be On 
View Early In 
The New Year 
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Sole Representative in the United States 
and Canada of 


CRISTALLERIES DE ST. LOUIS 


(Founded 1767) 
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Fine Table Glassware 


Factories; St. Louis-les-Bitche, Lorraine, France 
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PLATEELBAKKERIJ, ZUID - HOLLAND 
Gouda, Holland 


Gouda Art Pottery 


VETTEL TTD 


IEEE 


| GEBRUDER LORENZ 


Steimschoenau, Czecho-Slovakia 


ILI 


High Grade Bohemian Glassware 
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varly Ceramic Art in Northern Europe 


The Development of the Potter’s Art and Some of the Early 
Results Achieved in Germany, Holland and Scandinavia 


By L. Burton RAMSEY 


dates back to the very earliest periods of man, so 

we may conceive of the ceramic art of these coun- 
25 in Europe as beginning with the Renaissance. This 
efinite space of time, which denotes the transition 
m the middle ages to that which may be termed mod- 
, marked the entrance of the European nations upon 
tesh stage of energy. Stimulated by the revival of 
ique learning and borrowing freely from the arts of 
2ece, much was applied to advance the arts, and par- 
larly the industrial art of ceramics. 
3efore the Renaissance, the making of titles was the 
y branch of the potter’s craft of artistic rank. During 
Gothic period, the pavement tiles of Germany which 
e been found in the valley of the Rhine from Con- 
ace to Cologne, often depict designs of foliage and 
Me cue animals, full of character and spirit. These 
orations were made either by stamping or impression, 
»y pressing the title in a mold to produce the design in 
2f. On many of these interesting examples of antique 
‘tsmanship, the surface is protected by a lead glaze, 
oq brown and yellow, but the majority are unglazed. 
While glazed tiles with ornament in relief were very 
[ly made much earlier, but little of the potter’s art was 
‘wn in Northern Europe before the fourteenth century. 
‘his period, glazed tiles were made for the construc- 
b of stoves, such as have continued in use in Germany 
jae present time. During the year 1500, a noteworthy 
yrovement is noted in the utilization of combination of 
ies of different colors on a single tile. About the mid- 
oof the sixteenth century, Renaissance ornament 
ars in place of Gothic canopies and tracery and blue 
‘white enamels were first used in combination with 
glazes of other colors. Among the designs are fig- 
' in costumes of the period and shields of arms in 
| d-arched niches, are favorite motifs, both in tiles for 
[2s and in wares known as Hafnergefasse. All these 
imic wares were made in Nuremberg, Silesia, Salz- 
i) Steyr and elsewhere in Upper Austria, and their 
ifacture continued into the eighteenth century. 
) southern Germany, about 1525, imitations of Italian 
\lica with polychrome painting on a white enamelled 
‘nd were first manufactured, their creation being 
‘ted to Hirsvogel of Nuremberg. For upwards of a 
‘ry this style of decoration survived in the stoves 
dottery made by the Pfau family at Winterthur in 
verland. In some rare productions produced in 
a, dated 1551, the decorations in colored enamels 
prevented from flowing together by a sharp groove 
ie Clay. 


4 the potter’s art is one of the few crafts which 


But it is in the development of stoneware along 
the valley of the Rhine, which is conceded to 
form one of the most important features of the his- 
tory of German pottery. This ware consists of a highly 
refractory white or gray body of intense hard- 
ness, glazed by the use of salt into the kiln when 
the highest firing temperature was reached. Large 
quantities of this ware was exported through the markets 
of Cologne and Aix-la-Chapelle to England and France 
and other parts of northern Europe. That the early Ger- 
man potters were alert to the requirements of foreign cus- 
tom, is indicated by the frequent occurrence of the arms 
of foreign cities and princes in its decoration. The oldest 
center of the manufacture of this old stoneware is at 
Siegburg, near Coblenz. This white stoneware, made 
from local clay, was exported in considerable quantities 
as early as the fifteenth century, and plain beer-jugs of 
that date have been unearthed in England. In the six- 
teenth century the art advanced considerably and the 
potters formed a gild under strict regulations. The manu- 
facture continued until the town was sacked by the 
Swedes in 1632, and later attempts to re-established it 
proved unsuccessful. This ware is of a cream - white 
color, generally thinly glazed and very rarely colored by 
staining with cobalt blue. The decorations are impressed 
upon the clay with small stamps or by reliefs pressed from 
separate moulds, and the motifs include sacred and classi- 
cal figures, protraits of sovereigns, armorial bearings and 
foliage with a Gothic feeling. Among the characteristic 
shapes are the high tankard or Schnelle and the ewer 
with long spout or Schnabelkrug, but many quaint and 
extravagant forms are also shown. 

This industry attained most importance at Raeren in 
the duchy of Limberg about 1550, and was continued for 
three score years and ten. In the year 1539 is the earliest 
date known to occur on this ware. Two varieties are 
known, one brown glazed and the other gray decorated 
in blue. The designs are from Scripture, history, or peas- 
ant life and examples bearing dates and names or initials 
of mould cutters, among them Ian Emens and Baldem 
Mennicken. Still another important center in the six- 
teenth century was at Frechen, near Cologne, where 
round bodied jugs known as Bartmanner, so named from 
the bearded mask at the front of the neck, and covered 
with a brown glaze, were manufactured. The jugs of this 
tvpe known as Greybeards or Bellarmines, exported in 
quantities to England, Scandinavia and the Low Coun- 
tries, were made here. 

During the seventeenth and eighteenth centuries the 
largest stoneware center was the district surrounding 
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Our Annual Exhibit 


will be held in 


Room 728, Fort Pitt Hotel 
during January 
to which we, invitesou 


During this Exhibit we will display for your approval 


Several New Colors 


and 


Novelties In Glass 


ote 


At this season, we wish to extend to you 
our thanks for your past business and 
to wish you a successful New Year 


| ote 


The Cambridge Glass Co. 
Cambridge, Ohio, U. S. A. 


Representatives 

The Cambridge Glass Co., 184 Fifth Ave., New Bersback, Maloney & Co., 323 Charles Bldg., 
York City. Fifteenth and Curtis Sts., Denver, Colo. 

The Cambridge Glass Co., Room 311, Shops Edwin J. Nickey, 204 Grand Ave., Milwaukee. 
Bldg., 17 N. Wabash Avenue, Chicago, Il. L. A. Kerr Co., 404 Karbach Block, Omaha, 

John A. Nixon, 810 Arch St., Philadelphia, Pa. Neb. 

H. L. Thompson, 703 Canal St., New Orleans, H. T. Patriarche, 6 East Wellington St., 
sa. Toronto. 

Robert R. Hatten, P. O. Box 123, Waco, Texas. Caratini & Co., Luz 32; Havana, Cuba. 
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Hohr-Grenzhausen in Nassau, where artistic pottery was 
made as early as 1600. There at about this time man- 
ganese purple was first used in the decoration, which was 
combined with cobalt blue and incised ornament gradually 
replaced decoration in relief. Figures were replaced with 
rosettes, sprays and geometrical forms. Vessels of large 
size and many fantastic shapes appeared to vie with the 
standard forms. A stoneware plant dating back to the 
middle ages existed at Creussen in Bavaria. The produc- 
tions during the seventeenth and eighteenth centuries, 
consisted of tankards and squat shape, tea, coffee 
pots and inkstands, of a dark red body, covered with a 
lustrous dark brown glaze. This body was frequently 
painted after the first firing, in brilliant enamel colors. 


Early in the eighteenth century attempts were made by 
German potters to imitate the Chinese redstone ware, 
known as boccaros and the early efforts of Bottger, of 
Meissen, who may be regarded as the discoverer of the 
secret of true porcelain, are most important and far reach- 

ing in effect. The redware of this potter is of such hard- 
ness that it was cut and polished on the lapidary’s wheel. 
_ One of the most remarkable features in the history of ao 
pottery was the appearance about 1600, of the manufac- eee Pattern 4141 
ture of tin-enamelled earthenware at Delft. Herman tet | 
_ Pietersz, of Haarlem, introduced it, but from whence he He toe | ° 
‘learned the art is unknown. The faience makers were of «fl The Puritan 
the eight crafts of Delft which formed the Gild of St. ee 

_ Luke, founded in 1611. About the year 1650 a great im- 
)petts was given the production of Delft ware and its 


The richest white and 


popularity continued until the latter part of the eighteenth ess gold on the market. 
century, when it was gradually replaced by the more Meat One of a number of 
serviceable wares of the English potteries. This ware is labl Pied 
, of fine buff-colored clay, dipped after the first firing in a es salable patterns ca a 

} white tin-enamel, which formed the ground for the ee A in open stock on this 
)painted decoration. After decorating, this was covered | os unique shape. 


|) with a transparent lead glaze and fired the second time, 
‘thus in character it belongs in the class with the painted 
{Italian majolica and old French faience. The best ex- 


jamples are ranked among the greatest achievements of lg \ Paul A Strath &Co. 


‘the potter’s art. Characteristic of the first period are aN 7 105-07 Titth Ave 


‘dishes and plaques in blue with somewhat overcrowded : at 18 t2 Street 
‘scenes of contemporary life. About 1650 imitations of RAW 

‘Oriental porcelain, introduced by the Dutch East India ‘Ar NEW YORK 
‘Company, were made by Aelbregt de Keizer and enjoyed = 

for some time considerable popularity. Other potters 
who have done much to advance the ceramic art were 
Lambartus van Eenhorn and Louwys Fictoor, both mak- 
‘ers of large vases with Chinese floral design in poly- 
‘rome. 

_ Early in the eighteenth century demand for pottery in- 
‘creased to such an extent that the artistic quality deteri- BAVARIA 
crated under the urgent demand and the ceramic art err 
gradually developed into a commercial enterprise. The 
establishment of German porcelain factories soon de- 
veloped overglaze painting and firing in muffle kiln, the 
dioneers in this field being the Dextras. Through this 
|Mnovation, by the adopting of which the Delft potters 
strove to compete with the European porcelain, was 
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mainly responsible for the eliminating of the artistic 
quality, which soon ruined the art of the Delft craftsmen. 


With the exportation of Delft ware to Germany numer- 
ous factories sprang up for making wares in imitation of 
the Dutch and among these are Hanau, founded 1670 at 
Frankfort and Cassel and others at Kiel, Stralsund. In 
1712 a factory was founded in Nuremberg which pro- 
duced distinctive ware but little influenced by the craze 
for imitating. Among the best examples are dishes with 
sunk decorations in the form of a star and jugs with long 
necks and pear-shaped bodies. Very similar styles were 
also made at Bayreuth and Dutch and French styles were 
exported into Scandinavia and factories were established 
in Copenhagen in 1722, at Rorstrand and Marieberg in 
1728-1758 and later at Herreboe, Norway, about the 


year 1759. 

As the eighteenth century neared its close, the influence 
of imported English earthenware was strongly felt and in 
Holland workshops were established for painting the 
fnglish cream-colored ware with subjects suitable for fi a 
Dutch taste. In Germany also, cream-colored wares a8 Berries 
ind steingut in imitation of Wedgwood’s production were c 
manufactured at Cassel, Proskau and at other places. [Rt 
During the seventeenth century the “Delft” ware of (RS ssssm 
dolland was a distinctive and decorative ware and its 1 ee The Bedford 
fame spread throughout Europe. When this ware was i iz — 


upplanted by English earthenware it must ke conceded 1] ; : 
‘hat a superior technical product replaced a more artistic [Re A decoration, exquiste 


ware. ']— in taste and beautiful 
The discovery of porcelain must be attributed to the 
Vhinese potters and Europe can rightfully make no claim 


pecs in execution. This and 
lo the contrary. At Meissen in Saxony the famous Bott- | , [= other good patterns 


er made a true porcelain from material similar to that . 
sed by the Chinese about 1712 and this manufacture was fp on this unusual shape 
ontinued in Germany, Austria and evenin France. Eng- | carried in open stock. 
ind was the only exception to this and the earliest Eng- [ip 7 48 
sh porcelains were derived from the French and owed 


leir translucence to the use of glass. This distinctive i . | I 

orcelain, perfected about 1600, is not only the principal ee Fatl A.Straub& CO. 
ind made in England but its manufacture has been also aaa 105707 Fitth Ave 
lopt ‘many, |g 
re? ed to a more or less extent in France, Germany, Ge at 18 t Street 


weden and in the United States. 
NEW YORK 


From old documets there is some ground for the belief 


at the earliest European porcelains were made at Venice 
1470 and again in 1519, but the first authentic porcelain 
as that made in the laboratory of Francesco de’Medici 
175-1585. These early examples show unmistakable in- 
1ence of the Chinese, and show in their imperfections 
jat the Florentine potters never completely mastered dif- 
ulties, as the ware compares but indifferently with the ante 

iiteness and translucence of the Chinese, while the glaze |S TS HEN ESE 
defective. 


While the glass porcelains were being developed at St. 
oud, France, Augustus the Strong established an ex- 
timental pottery in 1670, importing skilled workmen 
ym Holland. Bottger was the chief chemist and he 
oduced a porcelain similar in excellence tc the world- 
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renowned Chinese ware, and when this master craftsman 
died in 1719 he had established in Europe the manufacture 
of true porcelain. When the importance of Bottger’s dis- 
covery was recognized, his little pottery and its craftsmen 
were removed from Dresden to the Albrechtsburg fort-— 
ress at Meissen, that its manufacture could be conducted 
with the utmost secrecy. While all workmen were virt- 
ually prisoners, now and then one escaped and factories - 
began operation in various cities. Meissen, 1710; Vi- | 
enna, 1718; Ansbach, 1718; Bayreuth, 1720; St. Peters- 
burg, 1744; Berlin, 1750; Nymphenburg, 1758, and at 
Ludwigsburg in 1759. 


The factory founded at Meissen as the result of Bott- 
ger’s discovery remained until 1863 and the porcelain | 
manufactured there was known as Dresden porcelain, 
very likely because Dresden was the seat of the Saxon > 
Court. The secrets were guarded so closely that when 
Napoleon sent Brongniart to investigate the methods in 
1812, The Elector of Saxony was compelled to release - 
Steinhausen, the director, from his oath of secrecy before 
the latter would confide the secrets of manufacture. This 
early Meissen porcelain was made from the kaolin found | 
at Sue, near Schneeberg, and the success of the Meissen’ 
factory at a later date were due to Horoldt, a colormaker | 
and decorator and to Kandler a sculptor. The fame of 
Kandler is largely due to the little statuettes and groups 
of figures and animals which he produced in extraordi- 
nary numbers. Modelled flowers were also produced in 
profusion and Meissen was a notable center of porcelain’ 
manufacture until Frederick the Great looted the factory. 
in 1759 and in 1761 during the Seven Years’ War and. 
carried away to Berlin models, moulds and many of the 
workmen, 


Porcelain was first made in Vienna in 1718 and while 
the ware is technically good the styles and decorations, 
were inferior to that produced in France. Wegeli pro-, 
duced the first Berlin porcelain in 1750 and the business. 
was carried on until 1757. Success came when Frederick, 
the Great brought workmen and moulds and materials. 
from Meissen and founded the Royal Berlin Porcelain 
Manufactory. During the early years of the Nineteenth 
century down to the Franco-Prussian War in 1870, the 
Royal Berlin factory merely followed the designs and 
decorations of Sévres, but since 1880 it has developed one, 
of the most scientific porcelain manufacturers in Europe 
and it was here that Seger made his special porcelain, re- 
producing the finest qualities of Japanese porcelain wares 
and developing the manufacture of copper-red glazes in 
imitation of the Chinese. 


While Germany and France were developing their own 
types of porcelain other countries were striving to do 
likewise and the earliest Dutch factories were started in 
1704 at Weesp and afterward at Oude Loosdrecht, and 
removed to New-Amsterdam in 1782. The best Holland 
porcelain was, however, made at a factory established al 
the Hague in 1778. In Denmark porcelain of the Germa® 
kind was made in Copenhagen in 1731, but the first 
authentic record is about 1772, when German potter: 
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were imported by King Christian VII in 1779 and the 
monarch started a royal factory and the success of the 
venture led to the founding of Bing & Grondhal of Copen- 
hagen. In Sweden the development of Swedish porcelain 
in the eighteenth century is associated with the factories 
at Rorstrand and Marieberg, producing two kinds of 
ware, one a true felspar product like the German, the 
other a glassy porcelain like the French and decorations 
were of distinct French character. 


Art in Industry 
(Continued from page 70) 
trained in the United States and thirteen in Europe. Most 
of the decalcomania designers are either foreign born or 
sons of foreign-born parents. As stated before, only a 
portion of the work of the designers in two of these 
establishments is concerned with ceramic design. 

The salaries of craft workers range from $7 to $15 a 
week, The salaries of experienced designers are said to 
range from $1,400 to $5,000 a year. There would seem to 
be no general scheme of salary progression in any of the 
establishments studied. It is reported that designers em- 
. ployed in decalcomania establishments receive from $2,000 
to $3,500 or more a year. In only one case is the opinion 
expressed that the scope of the establishment would be = 2 
expanded if a larger supply of high-grade designers were Pattern 10172 
available. One representative states, however, that the 
problem of finding competent designers is a serious one. The Dresden 
‘The representatives of the three decalcomania establish- 

‘ments say that the business of their firms would undoubt- This is an unusual pattern 
ledly be expanded if a larger supply of high-grade de- Beiecoration 
signers were available. both as regarcs ce 


| TRAINING RECOMMENDED ® and selling qualities. 

Seven establishment representatives expressed views = — There's nothing like it on 
as to the training of designers. These representatives ™® the market. Assortments 
‘state that the average designer is impractical, unimagina- and open stock on hand. 


tive and uninventive as well as lacking in technical skill 
jand originality. Four representatives believe that the 
schools should be able to supply the training needed for 


Paul A Straub&Co. 
‘ceramic designers. Three representativ es state that the 


designer should be trained in the industry and in the iG Ae L05107 filth Ave. 
Ikehool, the two working together. Opinions were ex- at 18 th Street 
pressed that if schools should undertake such training, 
‘emphasis should be placed upon a knowledge of historic 
ornament and period styles and a study of color and deco- 
rative design. In addition to this background of artistic 
‘culture the school training should develop the requisite 
technical skill in drawing as well as ability to adapt de- 
signs to dinnerware planned for use in specific settings. 
Seven representatives state that students should per- 
form commercial work for sale while in school in order 
to familiarize themselves with the conditions of commer- 
cial competition. While it is agreed that it would be bene- 
cial for the student to put in a certain amount of time 
ht regular intervals in the design department of a com- 
‘mercial establishment as part of his training, the opinion 
was expressed that such a plan would be difficult to 
& on account of the expense involved and the likeli- 
jrood that such students would go elsewhere when their 
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— 
training was completed if they were offered higher | 
salaries. 

One representative states that it is difficult to train | 
Americans for the needs of this industry and that in his | 
entire experience he has succeeded in training but one | 
American boy who can hold his own with foreign crafts- | 
men. He attributes this failure to the American’s desire 
for rapid promotion and lack of respect for authority, It | 
is said that girls do not stay in the work long enough to 
acquire the necessary skill. 

The establishment representatives agree that it is neces- 
sary for them to assume considerable responsibility for 
the designer’s further training after he has been admitted 
to the design department. All of the representatives of 
china establishments feel that evening classes are an im- | 
portant factor in the training of designers, particularly | 
those already employed in the trade. The three represen- ' 
tatives of decalcomania establishments feel that evening — 
classes are helpful in giving instruction in drawing, but 
that it is impossible to give satisfactory instruction in 
color, which is of primary importance in ceramic lithog- | 
raphy in such classes. 

Nine designers serving in chinaware establishments 
were interviewed. Of these, seven believe that the de- 
signer for this industry can best be trained in evening art 
classes, while employed in a pottery; one favors a part-| 
time cooperative system of training, and one states that 
the student should spend two years in day school and 
follow this by practical work in an establishment supple-| 
mented by evening art-school instruction. = | 

It is felt that the subjects should receive emphasis in 
the school instruction in order of their importance are: 
Drawing from objects, casts, nature and life; art appre- 
ciation and history of art; the study of color, decorative 
design, modeling, form. One designer feels that speed 
should be emphasized throughout. Another feels that 
much benefit would be derived from making accurate 
copies of good designs which have been used successfully 
in china decoration. Four designers believe that students 
should make designs for the market during the period 
of school training. | 


| 
MusEuM COLLECTIONS 

Seven representatives of china establishments and three 
representatives of decalcomania establishments expressed 
opinions as to the value of museum collections. Seven 
of these express the opinion that collections containing 
examples of ceramic products arranged historically are 
the most valuable in the training and development of de- 
signers; one states that a library would do just as well ; 
two state that historic collections are too far removed 
from present-day needs to be of great value even though 
they may be of interest to designers and might furnish 
considerable inspiration for new designs. The rena 
tatives in favor of museum collections state that repro 
duction as well as originals should be included. Six be- 
lieve that present-day artistic products should be shown 
while three do not feel that it would be wise to do this a 
such a practice would cater to the exploitation of fads an 
fancies and the introduction of unworthy examples 0 


ee ee 
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modern craftsmanship. It is stated that while no existing 
museum completely fulfills the need of the industry the 
collections of the Metropolitan Museum are of great 
value. Ten representatives express the conviction that 
museums should be open in the evenings. 

ArT PoTTERy 

What may be termed art pottery has never reached a 
large development in the United States. Very few com- 
mercial firms make a specialty of such work, which in- 
cludes vases, lamp bases, jardinieres, sconces, etc. Two 
widely known producing plants closely connected with art 
schools—the Rockwood Pottery at Cincinnati and the H. 
Sophie Newcomb Memorial College for Women at New 
Orleans—have been working in this field for a number 
of years with very creditable results. There are besides 
a number of craft potteries in the United States producing 
a small product, but, in some instances, one of very in- 
teresting and beautiful quality. 

Design in art pottery is not so restricted as it is in the 
field of table china. All-over colored glazes are much 
used, as are also modeling and incised-pattern effects. The 
matter of color effects obtainable with glazes is relatively 
much more important than in the case of table china and 
some of the most successful work relies entirely for its 
appeal upon form and glaze. The field is so small that 
no special comments would seem necessary. It is to be 
noted, however, that during the last few years very beau- 
tiful all-over glaze effects have been developed both in 
commercial potteries and in some of the craft potteries 
that have done much to bring this material forward as a 
decorative element for American homes. 


Pottery Manufacturers in India 

(Continued from page 79)° 
only the fringe of the numerous articles of glazed pottery 
that are required for industrial and domestic purposes and 
are imported from abroad. But the manufacture of all 
these seems now to be only a question of time. The 
average value of imported articles totals nearly a crore 
of rupees per annum. 

India possesses the greatest natural resources in raw 
materials for the manufacture of the different kinds of 
pottery. As observed by Sir T. Holland, clays of great 
industrial value exist locally. They include the common 
or fusible clays used for cheap pottery, finer or vitrifiable 
clay for glazed earthenware, as well as good fireclay for 
refractories and China clay, or kaolin, for the manufac- 
ture of hard, fire porcelain. No systematic survey of 
Indian clays has, however, been made as yet, and in the 
interest of the future development of this great industry 
this should no longer be postponed. 

One of the most important problems now is the provi- 
sion of skilled labor. Indian potters have, so far, proved 
their workmanship and have been found quite efficient. 
With a little training, youths recruited from the middle 
classes can be turned into foremen. The attention of 
capitalists and investors should now be directed to the 
assistance of this important and lucrative key-industry, 
with the development of which the growth of various 
other industries is so intimately linked. 
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How Chinese Porcelain is Made 


Chinese Porcelain Ware of the Han Dynasty, 206 B. C. 


empire were located at Kingtecheng, and were 
established about 1006. The pottery was manu- 

factured for the royal family, but since the revolution 
the industry has deteriorated and the porcelain now 
produced is made for high officials at Pekin and for 
general trade. Kingtecheng depends for its existence on 
its porcelain industries, in which are engaged approxi- 
imately 200 firms, 120 pottery kilns, 1,500 art shops and 
over 2,000 form factories, writes Edwin S. Cunning- 
jham, United States consul general at Hankow, to the 
;department of commerce. 

Kingtecheng is one of the four largest towns of China. 
It is a busy industrial city with a population of 300,000. 
‘Two-thirds of the people are directly engaged in the 
manufacture and sale of porcelain and pottery. His- 
itorically it dates back to the Han dynasty, 200 A. D. 
It is during this period that we find the first records of 
ithe production of porcelain in China, though earthen- 
ware vessels were probably produced some centuries 
earlier. 

Furnaces, warehouses, shops and homes are all 
crowded together in a hopeless tangle. 
| Kingtecheng became the pottery center of the coun- 
try and of the world centuries ago because of the enor- 
mous quantities of excellent clay in the district around 
Poyang lake. Two very descriptive words are used by 
the Chinese in-referring to the composition of porcelain 
—ch’i ku, or porcelain bone, and ch’i ro, or porcelain 
flesh. The former gives strength and brittleness, while 
ithe latter adds toughness. Unless these clays are mixed 
in the right proportions the vessels will either sag or 
‘rack when placed in the. furnace. 
After the clays are thoroughly cleansed, sifted and 
refined, they are kneaded together in varying propor- 
tions, usually by the feet, and are then ready for the 
cotter. The wet lump of clay is placed on the stand 
of the potter’s wheel, which is a Chinese invention. After 
‘evolving the wheel swiftly with a pole the potter deftly 


TT Chinese imperial potteries at the time of the 


forms a vase, bowl or plate with his hands. The piece 
is then removed and placed on a long tray in front of 
the worker, where it awaits the next artisan. Handles 
and decorations made in moulds are added, and then 
the whole is scraped smooth and allowed to dry until 
it becomes ready for the next process—the underglaze 
decoration. Several basic colors, like blue and red, can 
be painted on under the glaze. The glaze is next applied 
in various ways—by dipping, by blowing on with a tube 
or by sprinkling. After the mark has been added the 
piece is ready for the furnace. 

In Kingtecheng the only fuel used is short pieces of 
pine wood. Only certain pieces of porcelain can be 
placed at the top of the kiln. The furnace when full 
is entirely bricked up and the contents are kept at a 
temperature of 1,600 to 2,000 degrees Centigrade, 
usually for a night and a day, after which the kiln is 
allowed to cool off, and in due time the porcelain is 
removed. This completes the operation if no decorations 
other than the underglaze decorations are desired, but 
if more elaborate colorings are used, further burning in 
a kiln takes place. In applying other ornamental de- 
signs the artist often spends weeks or even months in 
completing a single piece. 

Many women are engaged in various forms of por- 
celain production, such as painting, engraving and let- 
tering. The apprentice system prevails throughout the 
industry, as in every trade in China. It was very inter- 
esting to note the artistic ability of a number of small 
boys engaged in painting birds, flowers, fish and bats— 
the latter being an omen of good fortune. No worker 
is paid for the number of hours he works; he is paid 
by the piece or by the job. On the other hand, no arti- 
san must work too long. If a man is found overwork- 
ing the limit his fellow workers will set upon him and 
severely beat him. 

According to the revenue collector’s statement, be- 
tween $5,000,000 and $6,000,000 worth of porcelain is 
sold from Kingtecheng every year. 
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Paperwhite Narcissus Bulbs | 


' N 
Fine Item For Holiday Trade i\ 
Per 1000 Bulbs $25.00 F. O. B. New York i 
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Round Table Displays for Gift Wares 


By Beatrice Mitter WISNER 


ERHAPS if the Knights of the Round Table could 
see their precious type of furniture handed down 
to posterity as a display and sales counter, they 

might feel it a desecration to that historic attribute of 
their hostelry. 

However, the round table has proven so desirable from 
a sales point of view, that every Gift Shop recognizes this 
item a most important part of shop equipment for featur- 
ing novelties to entice the busy shopper. 

The elements of the round table are so conducive to 
every mode of arrangement of glassware, porcelain, 
lamps and small objects, 
that it has been selected 
as the best method for 
exhibition purposes. In 
fact, the circular table is 
the most popular shop 
fixture counter display, 
because of its easy ap- 
proach on all sides, 
which enables the cus- 
tomer to view goods 
from every angle. 

Many shops make the 
round table the nucleus 
of attraction, by placing 
the articles carefully se- 
lected and arranged so as 
to give the shopper an 
opportunity to see each 
item at close range. The 
round table is infinitely 
better than the glass cov- 
ered counter, and most 
shops plan a_ conspic- 
uous showing of goods 
arranging them in an 
unique and novel man- 
ner. For instance, one 
shop made the following 
arrangement a most 
striking feature: In the 
center of the table was 
placed a large vase and around it cand'esticks, next in 
order bowls, and on the outer edge odd cups and saucers 
and smaller articles. 

In featuring this type of table, it is well to keep to the 
pyramid style in decoration, as this allows every object 
fair play, even at a distance, giving the approaching cus- 
tomer a good view of single objects at long range. 

To intensify the pyramid arrangement, one shop em- 
ployed three separate graduating circular shelves, placing 
one above the other in the center of the tables. The top 
shelf was devoted to Chinese wares, the second to Jap- 
anese and at the bottom to Czecho-Slovakian ware. The 


Special Gifts for Round Table Display 


oriental colors produced a most brilliant and bewitching 
effect. The objects, brought in full sight on the several 
shelf-tiers, allowed of special notice, and the passer was 
at once detained by this extremely conspicuous display. 

Round tables placed in rows through the center of the 
shop, or formed in triangles with an opening at each 
point ot allow the customer to make a détour of the var- 
ious tables employed, makes an unresisting and novel 
placement. 

Another very attractive method of using the round 
table for glassware decoration was conceived in this man- 
ner. White, and five 
colors were used: Red, 
green, blue, amethyst 
and amber. The top of 
the table was divided 
into five equal parts, each 
color with the white 
occupying a _ separate 
space. Beginning at the 
center of the tables, with 
smaller objects and 
broadening out to the 
outer edge with larger 
items. This made al- 
most a perfect star of 
color and was an allur- 
ing and unique form of 
decoration. With glass- 
ware this manner of en- 
semble can be carried 
out to a degree of beauty 
seldom _ accomplished 
with any other ware, and 
many prismatic designs 
might be assembled em- 
ptoying this method of 
using varied colors. 
Red, white and_ blue 
might be characterized 
with great success. The 
holidays give ample 
scope for the use of reds, 
greens and white, assuring a most seasonable decorative 
scheme. 

In the case where many tab!es are employed, each color 
might occupy a solitary table, arranged so as to form a 
circle of colors, this would make a most dazzling effect, 
and would naturally be a beacon signal to the unwilling 
shopper. 

The round table has so many commercial advantages 
for Gift Shops, that the manager of the shop has only to 
exercise personality and originality in ensemble. Let 
the magic circle allure, persuade and hold fast its cap- 
tives through its own compelling and dominant features. 
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Detention QP QPP AGIA ap AAR NRCG, 


To Our ‘Patrons: 


We extend to you a cordial invitation to visit our display at 
the Fort Pitt Hotel, in the Assembly Room, during the 
Pittsburgh Glass Exhibit, commencing January 8th, 1923. 


We will have a large line of attractive new items at prices 
which will interest both the dealer and the jobber. 


C. H. WEST 

IR B. REINECK 

yw. E. POMEROY 
F. O. PEACOCK 


In charge of 


WESTMORELAND SPECIALTY COMPANY 
Grapeville, Pa. 


A Sensation in New 
LIGH EG Usd LEN Gas 
OUR NEW 


BLOWN- TUMBLER FACTORY 


Mfg. Tumblers, Ice Teas and Grape Juice sets—plain and cut, 


is now in full operation. Also manufacturers of pressed and 
blown Jugs, Tableware, Hotel, Soda Fountain, Stationers and 
Druggists’ Glassware. 


WILL BE ON DISPLAY, ROOM 716 
FORT (PITT HOTEL, PITTSBURGH 


JANUARY 8th to 27th 


Paden City Glass Mfg. Co. 


PADENsGLIYaa.W svat 


Representatives: 


D. King Irwin, 200 Fifth Ave., New York 
Harry T. Thomas & Co., Baltimore, Md. 

A. E. Haskell, Boston, Mass. 

Himmelstern Bros., San Francisco 

Butcher & Jones, Chicago, IIl. 

U. S. Crockery & Glass Exchange, Inc., Phila. 
Bubar & Co., Fort Worth, Texas 

H. P. & H. F. Hunt, Boston, Mass. 

Barsback, Maloney & Co., Denver, Colo. 

= E. S. Pease Co., 700 Main St., Buffalo 


\ i 


2109 12 oz. Ice Tea—Cut 1145 
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See All the New Wares 


First in Pittsburgh 


FORTY-THIRD ANNUAL 


PITTSBURGH GLASS EXHIBIT 


Buyers will find in Pittsburgh in January, beginning January 8, the most comprehensive displays to 


be seen in 1923 of glassware for table, home and kitchen use—both utilitarian and decorative. 


More 


lines will be exhibited than ever before at the Fort Pitt Hotel. 


Glassware manufacturers have made extensive plans for their displays at the Pittsburgh Exhibit in 
January at which buyers and retailers will have opportunity of seeing the new wares for 1923 for the 


first trme. None can afford to miss it. 


See the Displays of These Manufacturers: 


Bartlett-Collins Glass Co., Sapulpa, Okla. 
Beaver Valley Glass Co., Rochester, Pa. 

Belmont Tumbler Co., Bellaire, O. 

Bryce Bros. Co., Mt. Pleasant, Pa. 

The Cambridge Glass Co., Cambridge, O. 
Consolidated Lamp & Glass Co., Coraopolis, Pa. 
Co-Operative Flint Glass Co., Beaver Falls, Pa. 
Diamond Glass-Ware Co., Indiana, Pa. 

Dunbar Flint Glass Co., Dunbar, W. Va. 

The Duncan & Miller Glass Co., Washington, Pa. 
Economy Tumbler Co., Morgantown, W. Va. 
Federal Glass Co., Columbus, O. 

Fenton Art Glass Co., Williamstown, W. Va. 

H. C. Fry Glass Co., Rochester, Pa. 

Hazel-Atlas Glass Co., Wheeling, W. Va. 

A. H. Heisey & Co., Newark, O. 

Hocking Glass Co., Lancaster, O. 

Huntington Tumbler Co.. Huntington, W. Va. 


Associated Glass Manufacturers of the United States 
“BE IN PITTSBURGH IN JANUARY” 


Indiana Glass Co., Dunkirk, Indiana. 

Jeannette Glass Co., Jeannette, Pa. 

D. C. Jenkins Glass Co., Kokomo, Ind. 

Lancaster Glass Co., Lancaster, O. 

Libbey Glass Manufacturing Co., Toledo, O. 
Lippincott Glass Co., Alexandria, Ind. 

McKee Glass Co., Jeannette, Pa. 

Maryland Glass Co., Cumberland, Md. 

Monongah Glass Co., Fairmont, W. Va. 

Mound City Glass Co., Lumberport, W. Va. 

New Martinsville Glass Mfg. Co., New Martinsville, W. Va. 
Paden City Glass Mfg. Co., Paden City, W. Va. 
Phoenix Glass Co., Monaca, Pa. 

Pittsburgh Lamp, Brass & Glass Co., Pittsburgh, Pa. 
Potomae Glass Co., Cumberland, Md. 

L. E. Smith Glass Co., Mt. Pleasant, Pa. 

United States Glass Co., Pittsburgh, Pa. 

Utility Glass Co., Lonaconing, Md. 

Westmoreland Specialty Co., Grapeville, Pa. 
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un- 

P| tangles, pacifies, 

| regulates, en- 

lightens and up- 

lifts—it sweetens 

the task and mellows the 
day's work. 


Harmony of purpose and 
action is essential to high- 
est efficiency in any organ- 
zation. 


If we keep our hands in 


harmony with our heads 
and our heads in harmony 
with our hearts we will 
keep in perfect harmony 
with ourselves, for the 
hearts of all men are mostly 
good. 
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We: cordially invite you to visit our display 
at the 
FORT PUYsHOREE 
PITTSBURGH WEAY 


During the January Show 


and inspect our new dinnerware 


Fifteen New and Distinctive Patterns will 
be shown on a shape that is “different.” 


THE SEBRINGHEO EEE RY.CO: 
Sebring, Ohio 


Charles L. Sebring, President 


Rig Pittsburgh Show Forecasted 


Growing Reservation List of Exhibitors Assures Array 
of Pottery, Glass, Lamp, and Housefurnishing Wares 


the Associated Glass Manufacturers of the United 

States indicate that more buyers than ever are 
going to attend the Pittsburgh Exhibit which will open on 
January 8. Reservations already have been made by a 
large number of buyers from all sections of the country, 
including newcomers as well as those who have attended 
many Pittsburgh Exhibits in the past. Buyers are being 
attracted by the fact that it will be the first display of the 
year for the new wares of 1923 and by the fact that many 
manufacturers will be represented in Pittsburgh who will 
not display elsewhere. More than ever in the past few 
years the exhibits of glass and pottery manufacturers have 
been concentrated in the Fort Pitt Hotel. 


R EPORTS received by the organizing committee of 


To ENTERTAIN BUYERS 

The lively interest being displayed in the Pittsburgh 
Exhibit by buyers has been pleasing to the organizing 
committee of the glass manufacturers. It is planned to 
offer visitors every convenience and means of information 
about the exhibits and a committee will be ready to give 
any assistance that may be needed in helping buyers make 
the best use of their time. The various exhibitors will 
be able to fill nearly all needs of the great majority of 
department heads and retail and wholesale dealers in the 
allied wares. 

During the Exhibit, the Western Glass & Pottery As- 
sociation, which is composed of buyers, manufacturers, 
salesmen and others in’the allied trades will hold its 
annual banquet. This is the entertainment feature of 
the Pittsburgh Exhibit and is attended by more than 400 
of those interested in the allied trades. Many manufac- 
turers have arranged to have buyers attend the banquet 
as their guests. The banquet will be held on Monday, 
January 15. 

Indications are that there will be shown for the first 
time in Pittsburgh several new dinnerware shapes and a 
score or more distinctive new lines of glassware. Art 
potteries also wi'l have new offerings and glass and china 
decorators promise to have some new ideas for buyers. 


The following representative list of firms’ will exhibit 
at the show: 


FORD PLT Lenore 
LOBBY FLOOR 


iD Bloch) ce Gor. New York ‘Ciby. as. yoni cos com's «00 Rose Room 
Bm GeeinviGdass Cor NNOCMEStED, dae viele minim sieleiele css rcvees Annex 
FIRST FLOOR 
Pa Geienkins: Glass Go. Kokomo: Indian... 0-0 s+: 123, 128 
Beem cos. Gore Mit. Pleasamiy Pai jects wicpsilele vies sens 129 
Co-Operative Flint Glass Co., Beaver Falls, Pa......... 136, 137 


Westmoreland Specialty Co., Grapeville. Pa. 
Assembly Room, 139, 140 
SECOND FLOOR 
Sereremecice GoGo Philaw Pada Nrtwgaes dene ce su sree 
Susquehanna Cut Glass Co.. New York Cityv........ 240, 241, 294 
Penn Cut Glas Co., New York Citv..........00+.+002.-242, 243 


THIRD FLOOR 


Shenwooumecos ©o., New) Brichtom) Painugausacmesns cote 339 
McKenna Bros! Sales Corp., New York’ City.........--. 340, 341 
Radenmennvenotteny; Con baden, City, W. Vanacceees sec deceee 342 
DavideleciGhas, sl: Wise, New York City... ..... 343, 344, 385 


FOURTH FLOOR 


Gondonmolassm@orn hochester) Ni OY. . ot) sscseeesee aun: 439, 440 
Mitchell Woodbury Co., Boston, Mass. ..........---..- 441, 442 
KoscheriamatosneNew: York City.) ec. cnnesoeumer 443, 444 
lonamGuie Glassy orks. “biiladelphia.: vances cea eeie 485 
FIFTH FLOOR 
REowieweddnopmco.e Cleveland, ©) s...00s-u)0 eeu ce oo. 40 
Bonita etiaGlass Gos Wheeling, We Val. .cs.. «sfaccene. 541, 542 
OverseasmumportaCon News York (Citys .s0.c oes sone ones 543 
ourswecvwensCutiGlasssGon New Yor City. ..ssceen ene soda 
SIXTH FLOOR 
lWinitedwNoveltyaConmNew. York (Citys: 1.2 aes eect ole = 621 
Hirsch-Malgood Co., Inc., New York City...... 634, 635, 636, 637 
SH Aemaviellem Gorm. Zanesville ’Ob10 4.1 c5) sm sh ct ee seiiciee ee 639 
The American Clay Products Co., Zanesville, Ohio.......... 640 
The Crooksville China Co., Crooksville, Ohio.............. 642 
The Fenton Art Glass Co., Williamstown, W. Va........... 643 
thes Belmont. Pumbler Col Bellaire, Ohio..2.....00.0+.08e 673 
(hem Mounevmeottery Co. ia liverpool, Ohio. .2-...-.4.c0en. 676 
Hopewellmchinas Gorps, Elopewell) Va.ii.7...0.+-.+. 00087 678 
(hem \ianlancde Glas Com Cumberlands, Mids joc... 0... 0osseee + 684 
\eeebeE Smitha Glass: om Vite bleasamt Das yee sta c.srciele cere eneiee « 685 
Fim em\yiviemGninas Gon, Eluntimetom. Wi Videos scence scm. 690 
puhee/Zanemlaottery.@on os. Zanesville: Ol, neti sclese.s+ciraeaa tee 691 
MononeaneGlass’ Co. Mairmont, Wi Val scenes ecent. sc cane. 692 
hemnederalaGlass: Co. Columbus Ohio. oot.c son. -oncees« 694 
pies Sepninem hotter. Com sSebrten OhI0 teens ccnse se eee 696 
bnew eipmcottsGlasss Con Alexandnias Und), (6 sccen « «ose 697 
SEVENTH FLOOR 
FimeNOrtiwoodwmGo. Wiheeling We Vasc cu cee. + car oecuinns @ 700 
Centrale elassmVorks mV neeling. Wim Vas je. cass. oemie: 702 
DranrondmetassmVV aren Gon a linciatian deal tpatics a aac. oceicelee ere 704 
iiiembancastenn Gla Com: lancaster. (ObjOmecrcera-enccnee ces. 706 
IindtavamGlassm@orm Dunkirk. lid srs. tem. eee aces cians 708, 710 
New Martinsville Glass Mfg. Co., New Martinsville, W. Va. 
TA Fle 
Padent GityaGlass Mire. Go. Paden City, W. Va.........-00- 716 
The Steubenville Pottery Co., Steubenville, Ohio............ 718 
iicaialleGhmai@os ba lotverpool, Ohio. si... one oa 720, 722 
HazelaAtiase Glass @o., Wheeling, “Wo Va. ...s-- 2.606 cee sce 724 
The Brush-McCoy Pottery Co., Zanesville Ohio............ 726 
iherGambridae Glass) Co. Cambridge, Ohior..5......<..... 728 
The Carrollton Pottery Co., Carrollton, Ohio............ TES), Fs 
Economy Tumbler Co., Morgantown, W. Va.........-..--- 740 
(Ne ilmeilerseyvata Gon newark Ohio. sac as obecinteaclecestes 742 
Mckeem@lacsmGorsleanette, Pa ones. et.os ss oeer saitee tees 743, 797 
Wiestelenaseottery Co. 2. Liverpool, Ohiow. ..2.....0.-.-0- 776 
The Duncan & Miller Glass Co.. Washington, Pa........... 778 
Pgh. Lamp Brass & Glass Co., Chamber of Commerce Bldg., 
Plan 25 Ob Bieloc Rane eee ee EN eT tocaicitate 780 
The Mayer Giinae Gow beaver tt alls) lease ceiieesstete ideal sets 784 
Phoenix Glass Co., Monaca, Baer em Dicer ener 785 
The Bartlett-Collins Glass (Coy, Sernulay (IEE aces pp oooh bus 788 
The Hocking Glass Co., Danes ster: Olidaus so eet ee 792 
Mound City Glass Co., ‘Lumberport, WE Var ect eee tee 794 
MhemebotomacmGlasss.Co. Gumberland, Mdien. 15.000 ole 796 
EIGHTH FLOOR 
(ihesNationals@hinalGo. Salineville, Op ssa. ce cede: 838, 839 
Wheeling Decorating Co., Wheeling, W. Va............+ 840, 872 
Quaker City Cut Glass Co., i QGRdv ia Each eee es 841 
Camden City Cut Glass (cee (Gamd cra Waseca 842, 843 
Jeannette Glass Co., Jeannette, 1 ESR Aer ER ON Coe eet Re ie eee 44 
Geombe Bassetnc: Go. Inc, New ork City 2.8 a. cca 885 
NINTH FLOOR 
Minnevecs evan Gow Cleveland) Ohtoesn. + o-4-5-eenies yee: 972 
John J. Hines, New York Gitlin ae eruciets Stns ararieeen: 939, 940, 941 
ncantiemG@ntiGlasc Con Butralon INGY. san oeen eee. 942 
The Geo. H. Bowman Co., Cleveland, Ohio............ 943, 944 
TENTH FLOOR 
Empire Cut Glass Co., Flemington, N. J......... 1038, 1072, 1039 
FrmespivViolts Une. @hacagon NN spre crortrciare cereus caste elelelne ere 1040 
iihesPhilan Gut Glass Gol, Philadelphia), Past..:-.. 1041, 1042 


Hischer Cut Gl. Go., Atco, | Pesos chs Sonera ee 1043, 1044 
(Continued on page 243) 


One hundred ninety-one 


One hundred ninety-two 


CROCKERY AND GLASS JOURNAL 


Credit Bureau Saves Store Losses 
(Continued from page 140) 
clearance is received, the revision being made without 
additional charge to the inquiring member, 


Among the other advantages offered to credit men by 
the Bureau is the fact that references are cleared on prac- 
tically a twenty-four-hour basis. Reference inquiries are 
gathered from subscribers and the desired information 
returned, as fast as collated, by runners from the bureau. 
This part of the service is operated on a regular schedule 
and reduces the expense to subscribers for their own mes- 
sengers. 

In addition to the features outlined, the charge for the 
service of the bureau, which may be enjoyed only by 
active members of the association, is less than the cost 
of clearing references under the former inadequate indi- 
vidual system. This economy, moreover, does not take 
into consideration the elimination of bad debt risks and 
losses on accounts which, except for the warning re- 
ceived, would have been changed to profit and loss. 


Mr. Connolly went on to outline the special service of 
the Bureau that is rendered to merchants who sell things 
on the instalment plan. This service covers dealers in 
furniture, musical instruments, phonographs, books, 
jewelry, and other merchandise sold on the part payment 
plan. 

This service is rendered by the Instalment Division of 
the Bureau, which began functioning on July 1 last, he 
continued. In the files of this division of the bureau are 
many thousand cards giving derogatory information con- 
cerning buyers of things on instalments, and they consti- 
tute one of the finest safeguards for merchants in that line 
that has ever been devised. Before it began operating it 
was very easy for a family with an income of, say, $35 a 
week, to contract for several hundred dollars’ worth of 
furniture, a piano, a set of books and a diamond ring or 
two at the same time. Then the furniture man did not 
know about the piano purchase and the book man knew 
nothing of the diamond ring. Now they all know at 
once, if they are subscribers, and are saving money, time 
and trouble. 


How a 60-Year-Old Store Has Grown 
(Continued from page 129) 
carelessness comes to the attention of the executives. 
Any employee who is consistently careless is dismissed. 
But if it is found that the errors are due to a lack of 
training, then the requisite training is given. If the error 
is due to bad arrangements or bad management, then the 
arrangements and the management are studied by the 
planning department. 
DELIVERY SERVICE 

Iemployees have to be checked up if they are to do their 
best work, and it is probably due more to the supervision 
of complaints than to any other cause that the average 
amount of work done by the employee has increased. We 
carry out the same idea with our delivery. It is expen- 
sive to deliver, but necessary. That store that does not 
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have a proper delivery system is handicapped and the 
store that does have an accurately functioning one can 
easily turn it into a good-will asset which probably more 
than covers the outlay. We want our delivery to be the 
peer of any in the city, and just as we shop around for 
price comparison purposes, so every month we send out 
people to make purchases in our own store and in a num- 
ber of other stores, all at approximately the same time 
to be sent to the same addresses and then see which order 
is delivered first. If our own is not the first delivery, 
then we conduct an investigation. I do not believe that 
the individual power of delivery men has ever been fully 
developed. I believe that through keeping the equipment 
in the very best running order we get a much higher per- 
centage of deliveries per wagon at a lower cost. One of 
our devices for keeping equipment in shape is to have a 
parade on the first Monday in May each year. This 
makes it certain that every wagon will be in tip-top shape 
at.least once a year. 

But now we are going further than this and have lately 
developed a task and bonus system for delivery men 
which, although it has not been finally introduced, 
promises considerably to reduce our costs and at the 
same time increase wages. The suggestion for this in- 
novation came from the drivers themselves. 

In every division of the work we are carrying forward 
this idea of studying arrangements so that everyone con- 
nected with us can earn more money through doing more 
work. And higher wages paid for these reasons mean 
lower costs. It is all in the direction of developing to- 
ward more scientific business—toward setting up profes- 
sional standards, 

And I cannot see how anyone who will not take busi- 
ness as a science can expect to prosper. 


Are Retail Prices Too High? 
(Continued from page 105) 

If one store specializes on lunches that show no real 
profit, other stores must follow or see their sales decline. 

The cost of retailing is thus stated to be due largely 
to the consumers themselves. They demand a certain 
kind of service and pay for it. As the wholesaler is 
making no special onslaugh upon the practices of the 
large department stores, he answers this sort of talk by 
saying that small convenience shops do not have costly 
delivery system, heavy advertising bills, radio and lunch 
departmens, nor many other things that tend to increase 
the ratio of cost to turnover. 


FUNCTIONS OF DISTRIBUTORS 


There has been some discussion of the phases of the 
question arising from the legitimate function of a retailer. 
The wholesaler contends that he is expected to assist in 
distributing goods. In the nature of things he cannot be 
wholly an independent entity in business. There is al- 
ways an interlocking or credit the jobber must recognize. 
whether it comes in the form of extensions of credit, or 
permission to exceed buying limits to accommodate im- 
mediate possibilities of trade. 


‘The Strike As Manufacturers View It 


Important Phases of Situation Leading to Settlement of Strike 
Discussed by Prominent Member of Potters’ Association 


By Frank P. JupcE, JR. 


President United States Potters’ Association 


OW that the strike is over and the workers have 
N returned a good deal of interest is in evidence 
in the trade regarding the question of a new 
wage agreement which will be brought up for discussion 
when the joint wage conference meets in Atlantic City 
on December 18. In this summary of the outstanding 
points involving the differences between employers and 
employes, Mr. Judge of the National China Co. clearly 
presents the important phases of the situation. 
Midnight, September 30, 1922, terminated the 1922 
wage- agreement of the National 
Brotherhood of Operative Pot- 
ters and the United States Pot- 
ters’ Association inasmuch as the 
conference committee of the 
Brotherhood and the labor com- 
mittee of the Potters’ Associa- 
tion failed to agree upon a new 
wage agreement aiter discussing 
the matter for the greater part 
of a week at their conference in 
the Statler Hotel, Cleveland, 
Ohio, last August. 

_ The stand taken by the confer- 
ence committee of the Brother- 
hood was that the last wage re- 
duction of 7 per cent was unwar- 
ranted, that the condition of 
business at the time of the con- 
ference and the favorable out- 
look together with the cost of 
living ascending justified their 
demanding the return of the last 
wage reduction. Our labor com- 
mittee, through its chairman, W. 
E. Wells, informed the represen- 
tatives of the Brotherhood that 
the first thought in the minds of 
the labor committee was to be 
fair and just to all concerned in the matter. In view of 
the fact that our employes had not suffered such drastic 
reductions in wages as obtained in many other principal 
industries of this country, also that wages being paid in 
accordance with the 1922 agreement were just about 
(on an average) the highest being paid to any labor in 
the United States and that any increases if granted would 
by force of circumstances advance our selling prices. 
This we did not want to do as we felt it would be difficult 
in the face of steadily increasing importations and the 
demands of the buyer for lower prices. In opposing 
any wage increase we had the best interests of our 
industry at heart and our refusal was not only to pro- 
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tect the manufacturer but the welfare of our employes 
as well. 

Not wanting to assume the responsibility for a new 
wage agreement that did not carry an increase in wages 
the conference committee decided that they would refer 
the proposed agreement back to the members of the 
Brotherhood for approval or rejection. This was done 
and by a vote of 2,731 to 1,038, a total of 3,769 (54 per 
cent of the Brotherhood’s membership) out of a mem- 
bership of approximately 7,000, the proposed agreement 
was rejected by a majority of 
219 votes over the necessary 
two-thirds vote on a proposition 
such as this. There are about 
17,000 employes in our potteries 
and the vote of 22 plus per cent 
of all employes was responsible 
for the closing of our potteries, 
as the members of the National 
Brotherhood of Operative Pot- 
ters were ordered by their of- 
ficials to quit their benches at the 
close of working hours on Satur- 
day, September 30. This break in 
contractural relations between 
the two bodies is the first one in 
twenty-eight years of friendly 
dealings together. 

The manufacturers were sin- 
cere in the stand taken by their 
labor committee and when the 
strike notices were sent out they 
set to work getting their fac- 
tories in shape for a shutdown 
of an indefinite period. This 
was at a time when everyone 
was exerting every energy to fill 
the orders placed for delivery 
to take care of the Thanksgiving 
and Christmas trade and by reason of the strike, mer- 
chants throughout the country suffered loss and disap- 
pointment by not having their orders for dinnerware 
filled as planned. There never before was a time in the 
history of the American potter when so much attention 
was paid to producing wares of high quality and at min- 
imum prices as when this strike was called and it is to 
be regretted that this quality ware has been denied the 
buyer and that he has been forced into other channels to 
have his wants temporarily taken care of. Numerous 
buyers have expressed themselves in support of the action 
of the manufacturer who feels that no word of reproach 

(Continued on page 199) 
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Why Some Salesmen Fizzle 

(Continued from page 151) 
books—even first-class books, reasonable in price and on 
very easy terms—was not to their taste. They could 
see no chance in what one of the fellows called ‘a jinxed 
job,’ even when I demonstrated with documentary evi- 
dence that many men on our staff were earning excel- 
lent pay. 

“ Well, I went to work with the one-fifth—to be exact, 
twenty-eight men—that remained to prove their mettle. 
Within three weeks, one after another of these * hope- 
fuls’ vanished, beaten before they had begun, leaving me 
with two lively chicks out of the whole brood, that got 
out and scratched and found the pickings good. 

“Talk about your mortality tables! two actual work- 
ers out of one hundred and fifty candidates! Which 
would seem to indicate that the last thing in the world 
that a white-collar man wants to become is a book-agent, 
in spite of all inducements and ‘leads.’ Nevertheless, 
there is one phase of our business that compels me to 
believe that men of earnestness and ability can always 
make good at this game. When times are hard, and men 
have no chance to pick and choose their jobs, there is a 
noticeable improvement in the grade of salesmen that we 
get into our ranks, and because of these recruits, our 
business maintains a high level of sales during the slumps. 

“T think it is a sufficient commentary on the present 
sad state of salesmanship that prizes have to be offered 
by the home office to stimulate salesmen into necessary 
activity! There are no prizes offered in other lines of 
honest endeavor that I know of. But manufacturers and 
jobbers grow desperate at the economic waste of ineffi- 
cient salesmen.” 

To the sales manager of a big oil company, the one 
cause of greatest failure in salesmen was that they had 
to be their own bosses on the road, and that not one 
man in fifty can stand that test. 

“Lack of discipline is at the bottom of the majority 
of failures, in my experience,” he said. “ By discipline, 
I do not of course mean enforced motions under the eye 
of a superior. I mean one’s own self-command, A sales- 
man off on the road feels more or less of a free agent. 
He can do pretty much as he pleases. There is no check 
on him and he is continually tempted to be lax. It is easy 
to form expensive habits—luxurious hotels, high-priced 
foods, parlor cars, and entertainment in many forms. 1 
think it is true that salesmen question instructions more 
often and persistently than anyone else in business. But 
the successful salesman must keep a check on himself. 
Provided he has all the desirable qualities without this 
factor of discipline the salesman is apt to come to grief, 
and so insidious is the process of demoralization that he 
is often unaware of it and is utterly astounded at the 
final catastrophe. 

“Here is an example that speaks for itself. Last year 
I was in a town of some 20,000 inhabitants. I had been 
talking to the proprietors of the ten stores there that sold 
lubricating oil. The weather was cold and wet—a thor- 
oughly nasty day. I had been on a little tour of investi- 
gation. The ten proprietors of the stores were willing, 
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even talk to somebody. They readily 
recounted their experiences. Among other things I asked 
them about salesmen—how many called on them in a 
ales and what they were like in general. P 

“Well, the consensus of opinion among the ten was 
the same, though I interviewed them separately. 1 
learned that between forty and fifty salesmen called on 
them regularly, but only two were remembered by name, 
and they were the two who sold the ten buyers! The 
other salesmen were just like so many shadows coming 
and going. Mulling it over, I went to the principal hotel - 
in the town. While sitting in the lobby I overheard two — 
men exchanging comments. 
had recently blown in. ; 

‘“*Ain’t business rotten?’ said one. 

“*Dead, absolutely dead,’ said the other. 
all wrong.’ , 

“Rotten weather, too!’ remarked Number One. 

“*No use calling on anybody this kind of a day, 
growled Number Two. _ 

“Vou said it.’ agreed Number One. 

“There they sat, chewing over the impossibility of 
doing any business, yet there were ten oil customers in 
that town longing for someone to call in and chat with 
them, and perhaps get an order if it was properly 


anxious, to 


They were oil salesmen and — 


. . 
‘Prices are 


. 


broached! For curiosity’s sake, I looked at the hotel reg- — 
ister to see if either salesman bore the name of one of the © 
two salesmen remembered by all ten oil customers. Of 


course not!” 
Tue HanpicaAP OF FEAR 


On consulting an executive of another manufacturer, — 
he thought that the besetting sin of the average salesman — 


was his fear. His fear was a millstone around his neck. 
He was afraid he could not make a sale every time he 
attempted one. Particularly was this so with new pros- 
pects. This self-doubt he entertained either in his face, 
manner of tone, or at the back of his head, and it nat- 
urally registered upon the consciousness of the buyer 
with unfavorable results. ‘“ Of course, some salesmen — 
have too much cheek and effrontery to get very far,” said _ 
this critic, “ but I think they are happily in the minority 
among the beiter class men. But the better class, on the 
other hand, are often too timid. They have a sort of 
stage-fright every time they interview a new prospect. 


“Aside from the potent enemy of fear—a positive” 


enemy—he has a negative one, perhaps more injurious, 
in his lack of knowledge of the tangible and intangible 
thing he sells. I believe that the difference between an 
order-taker and a real salesman is knowledge of himself 
and his proposition. ‘Pep’ is getting somewhat worn,” 
and knowledge is demanded by the men who buy. Less_ 


effervescence and more facts is the order of the present — 


day. Then, too, I think that salesmen frequently try to 
sell something they are unfitted by nature or inclination 
to handle. And, I may add, this can be a large factor im 
fear. A man selling machinery, 


against him. A line of furniture might suit him better. 
T know a salesman that batted about without success in a 
(Continued on page 242) 


for instance, might take © 
little or no real interest in machinery, and that works 
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China (Translucent) HARD (DINNER-WARE) 
DINNER-WARE PORCELAIN 
WHITE AND DECORATED WHITE AND DECORATED 
VITRIFIED HOTEL CHINA LEAD BLOWN GLASS 
ROLLED EDGE PLAIN OR OPTIC 
¥% Thick - % Thick All Sizes and Shapes 
WHITE AND DECORATED STEMWARE AND TUMBLERS 
HARD (HOTEL) PORCELAIN DECORATIONS 
ROLLED EDGE AND THICK NEEDLE ETCHED PLATE ETCHED 
PEN ETCHED LIGHT CUTTINGS 


WHITE AND DECORATED 
GUARANTEED 
IRIDESCENT LUSTRES AND COIN GOLD 
SILVER (PLATED) WARE 


STERLING SILVER 
CANDLESTICKS VASES BREAD TRAYS 
SHERBETS PARFEITS FRUIT BASKETS CAKE COMPOTES 

SALT AND PEPPER SHAKERS COMPORTS AND VASES 

DUTCH FINISH 

CANDLESTICKS BREAD TRAYS 
BOUDOIR LAMPS 


BUSINESS BOOSTERS 


WE WILL SELL CERTAIN ITEMS IN EACH OF 
OUR LINES 
AT 


REDUCED PRICES 
FOR 


SPECIAL SALES 
GET YOUR SHARE 


H-A-MARSHALL INC. FT 
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Early American Ceramic Art 
(Continued from page 73) 


artistic and bear a close resemblance to the Irish Beleek 
ware. The Hampshire Pottery, Keene, N. H., estab- 
lished in 1871, manufactured red ware and stoneware 
and later produced majolica extensively. Many new and 
graceful art shapes were produced here with new and 
attractive decorations. The ware is white and with 
opaque body, covered with various effective glazes. The 
“ Witch Jug’? was made here. 

The Kendalls established one of the first potteries in 
Cincinnati, producing the first stoneware, yellow and 
Rockingham in this vicinity, giving up the business in 
1850. Tempest, Brockmann & Co. began the manufacture 
of common ware in Cincinnati in 1862 and in 1871 pro- 
duced white ware. Later the name was changed to The 
Brockmann Pottery Co., and much excellent cream-col- 
ored, white granite and decorated wares produced. 

In 1875 a number of women interested in china paint- 
ing met at Cincinnati School of Design, which was di- 
rected by Ben, Pitman, and from this beginning the dec- 
orative pottery movement started. In 1879 Miss M. Lou- 
ise McLaughlin and other decorators formed the Pot- 
tery Club, which became an important factor in the 
development of the ceramic art in Cincinnati. The deco- 
rated pieces of Miss McLaughlin, Mrs, Nichols, Clara 
Newton and Mrs. Plimpton are distinctly beautiful. 

In 1880, Mrs. Longworth Nichols established the fa- 
mous Rockwood Pottery, where a specialty was made of 
commercial table and household wares. The body of 
this ware was a compromise between cream-colored and 
white granite wares and breakfast and dinner sets, vases 
and fancy pieces were manufactured in considerable 
quantity. While this commercial ware was being pro- 
duced, Mrs. Nichols produced much artistic ware on the 
Japanese order, and the table ware was gradually aban- 
doned for the more decorative wares. In 1879 The Cin- 
cinnati Art Pottery was established. For some time un- 
derglaze work was specialized in and later barbotine ware 
was produced, then followed the “ Hungarian faience ” 
and the “ Portland blue faience.” Ware of much dis- 
tinctive variety was made and centinued until 1893, when 
the pottery was closed. 

For a number of years John Bennett, formerly with 
Doulton & Co., England, made decorated faience under 
the glaze in New York City, and at Tarrytown, N. Y. 
Odell & Booth started a pottery in 1878 and produced 
majolica and faience, decorated under the glaze. Later 
this pottery was taken over by the Owen Tile Co. The 
Wheeling Pottery Co., Wheeling, W. Va., was organ- 
ized in 1879 and produced white granite ware, plain and 
decorated. Several years later this pottery was merged 
with the La Belle Pottery. The “Cameo” china and 
mazarine blue and white wares are distinctive products of 
the original establishment. Edward Pearson, who devel- 
oped the Wheeling Pottery, went to East Liverpool in 
1873 to make experiments in white ware at the plant of 
Knowles, Taylor & Knowles. These experiments proved 


highly successful and resulted in a partnership being 
formed between Edward Pearson, Homer and Shakes- 
peare Laughlin. Mr, Pearson also planned several pot- 
teries in East Liverpool and then returned to Wheeling. 


The history of the development of the ceramic art in 
the United States is replete with many names who, by 
their devotion to the potter’s art, have contributed each 
their part to perfect American wares and firmly lay the 
foundations for the establishment of a great and rapidly 
growing industry. Lack of space prevents the mention 
of but a comparatively few in this brief outline of pot- 
tery in America, and only the earlier pioneers in pot- 
tery production. 


A Boost for More Charge Accounts 

With the idea of aiding retailers in increasing their 
credit customers, the Retail Credit Men’s Business Bu- 
reau, Detroit, have issued an attractive and informative 
booklet on “The Advantage of a Charge Account,” 
which is available for stores to mail to prospective charge 
customers, 

The booklet, written by L. Stewart Garrick, vice-pres- 
ident of the Associated Retail Credit Men of Detroit, 
contains eight pages of text. Inserts of four additional 
pages may also be obtained, for the store to include a 
personal message. It is the purpose of the booklet to 
furnish retailers with a convenient form of publicity by. 
which the public may be made acquainted with the many 
advantages of charge accounts. Over 150,000 copies are 
now in circulation, and are furnished by the Bureau for 
3% cents per copy in lots of one to five thousand, with 
space on the cover for printing the name and address of 
the store. 

We're a Nation of “ Counter Jumpers,” Says 
Ad Man 

America is “a nation of counter-jumpers,”’ according 
to William G. Shepherd of Collier’s Weekly, who recently 
addressed the annual convention of the Association of 
National Advertisers, held at Atlantic City. 

“ The man power of the United States is about 30,000,- 
000, and 10 per cent of this is behind counters,” said Mr. 
Shepherd. “ Nearly two-thirds of the 3,000,000 men and 
women behind counters are engaged in selling food and 
clothing. For every three farmers in the United States 
there is some one behind a counter. For every four 
workmen in the factories of the United States there is a 
store clerk or a store manager or a store owner waiting 
to sell what the workmen produce. 

“ Advertising will help the consumer establish real busi- 
ness relations with the retailer,” he went on. “It will 
help him or her to make the choice between the retailer 
who is really a public functionary rather than a bandit 
living on the community. Advertising will teach the pub- 
lic that one good store conducted by a retailer who has a 
sense of public service is better than a half-dozen dub 
stores that only light up the sidewalk at the expense of 
the consumers.” j 
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and Florida, Eugene Peck, New York manager for 

the Phoenix Glass Co., returned to New York last 
‘ednesday feeling very much refreshed from his vaca- 
m. A new experience for both he and Mrs. Peck, who 
companied him, was a trip by hydroplane from Havana 
Key West, a distance of ninety miles, which they made 
one hour and twenty minutes. Mr. Peck was not overly 
thusiastic over this part of his journey and said that he 
d not think he would ever want to repeat it. 


‘\ FTER being away for a month on a trip to Cuba 


Eugene Saison, traveling representative for Vogt & 
ose, returned last week from an extended western tour 
‘the interests of the concern, and will rest up over the 
jlidays in preparation for an active year ahead. He 
und business in almost every instance decidedly im- 
‘oved. 


Charles J. Dela Croix, of Dela Croix & Wilcken, at- 
nded the first annual conference of the representatives 
‘the H. E. Rainaud Co., held at the factory in Meriden, 
omn., last week. 


‘Ernest W. Merrill, buyer for the New England Furni- 
re and Carpet Co., Minneapolis, will have the sympathy 
? his many friends in the trade in the recent death of 
s mother, which occurred at her home in the above city 

the age of seventy-four years. She had been ill for 
moe time. 


'D. A. Taylor, vice-president and treasurer of the H. 
iorthwood Co., Wheeling, W. Va., spent several days in 
‘ew York last week on one of his infrequent trips here 
x the purpose of consulting with the factory’s local 
presentatives, De!a Croix & Wilcken. 


James J. Temple, American manager for L. Bernard- 
id & Co., returned last Wednesday after completing a 
vo months’ western trip, which took him as far as Kan- 
's City. He reported all the stores in this section as 
ing an unusually gratifying holiday business and as a 
sult of their heavy sales, he expects to see the buyers in 
e market early in the new year to place orders to fill 
their depleted stocks. 


Louis Wolf & Co. Plan Active Year 
‘Louis Wolf & Co., the well-known importing house, 
38 Fourth Ave., are making preparations for a very 
tive year in 1923. January rst will mark the complete 
sumption of their import business in full lines of fancy 
tina and staple chinaware, both for stock and import. 
heir full lines will be ready and on view at the sales- 
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rooms both in New York and in Boston, at 102 Pearl St., 
January 15th. Their lines have an established reputation 
for quality and attractive prices and their new samples 
undoubtedly will attract considerable attention among 
the buyers. In addition to their lines of china, they will 
of course have their usual comprehensive display of toys 
and dolls. 


Clarke To Go With B. Tomby, Inc. 


Harry S. Clarke, one of the best known china salesmen 
in the business, with a record of years of highly success- 
ful selling experience back of him, has been engaged 
by B. Tomby, Inc., 9-11 East 47th Street, the well known 
importing firm, to go with them as sales manager, a 
position which he is unusually well qualified to fill. 

He will assume his duties with the firm on January 1. 

His many friends on the road will be glad to learn that 
he will also continue to travel, making at least two trips 
a year, in addition to a yearly trip to the factories in 
Europe. 

Mr. Clarke has traveled for several years past in the 
interest of A. J. Fondeville & Co., and prior to this was 
for several years with Graham & Zenger. 


Silberman Buys Plateaux Business 

Louis J. Silberman, for several years past associated 
with the National Mirror Plateaux Co., 311 Broadway, 
as assistant in the managerial as well as the sales end of 
the business, has bought out the interest of both Abraham 
Ash and G. Halpern and from January Ist will conduct 
the concern under his exclusive ownership and manage- 
ment. During Mr. Silberman’s connection with the busi- 
ness, he has become well known and very well liked in 
the trade and his many friends will wish him every pos- 
sible success in taking over this old established concern, 
which is one of the largest firms manufacturing mirror 
plateaux in the business. 


To Hold Western Banquet January 15 

The annual banquet of the Western Glass and Pottery 
Association will be held again this year in the Kaufmann 
Department Store dining rooms, on Monday evening, Jan- 
uary 15th. The arrangement. was made a few days ago 
by Secretary Watson W. Lang, of Cambridge Springs, 
Pa., together with John Harris, of the china and glassware 
department of the Kaufmann Store and John Binswanger 
of the same department of the Joseph Horne store. 

This event being held during the Pottery and Glass 
Exhibit, attracts a large crowd and is looked forward to 


from year to year as one of the most enjoyable affairs 
held in the trade. 


One hundred ninety-seven 


One hundred ninety-eight 


The choice of the Kaufmann dining room and audi- 
torium for holding the affair is a wise selection, for it 
was unanimously agreed by all who attended last year, 
that it would be difficult to improve upon. The dinner 
was excellent and well served amid very pleasing sur- 
roundings, while the auditorium, of course, was ideal for 
holding the entertainment following the dinner. 

The result of the election of officers for the new term 
will be announced at the banquet. 


Reiwald Succeeds Clarke 

On January 1st, Edward Reiwald, well known for the 
past seven years as traveling representative for Fisher, 
Bruce & Co., Philadelphia, and before this a member of 
the sales staff of Lazerus & Rosenfeld, will succeed 
Harry S. Clarke as road man for A. J. Fondeville & Co., 
the former having resigned to accept a place as sales 
manager for B. Tomby, Inc. Mr. Reiwald, who has 
traveled through New York, Western Pennsylvania and 
parts of Ohio for the Philadelphia concern, will have un- 
limited territory for the Fondeville firm. He is looked 
upon as one of the most capable among the trade’s 
younger generation of salesmen and is very popular. He 
is removing his family from Pittsburgh to New York 
this week with the idea of getting his home established 
here in time to leave on his initial trip early in the year. 


OBITUARY 


George Whittemore 
It is with profound sorrow that we record the passing 


of George Whittemore, founder of THE CrocKERY AND 
Gass JOURNAL, whose death occurred suddenly on Tues- 
day morning, December 12th, at the New York Hospital 
following a slight operation, at the age of eighty-seven 
years. Mr. Whittemore was born at Winchester, Mass., 
June ist, 1836, being directly descended from one of the 
country’s first settlers. He left school at the age of 
twelve years and took a position ina drug store. In 1857 
he came to New York, where he found employment work- 
ing as a reporter on “ Evening Extras” at three dollars 
per week. He found his proper groove in the newspaper 
field and determined to make it his life’s work. He was 
connected successively with the “ Day Book,” “ World” 
and “ Herald.” By this time he had made a name for 
himself and his services were in demand. About 1858 
he was engaged by the “ Times,” and when the Civil War 
broke out, he was sent to the front as war correspondent. 
In this capacity he met nearly all the officers of both the 
army and navy who figured prominently in the history of 
that period. When Charleston was captured, he took 
over the “ Charleston Courier,’ which he conducted for 
a time. Later on he returned to New York and was 
again taken on by the “ Times” as night editor. He re- 
sigued from this position in 1873, and the next year 
founded a furniture trade paper known as “ The Trade 
Bureau,’ having as an associate in the venture the late 
George M. Jaques, who later became co-owner of the 
CROCKERY AND GLASS JOURNAL with him. In analyzing 
the various industries Mr. Whittemore found the need of 
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a trade publication in the China and Glassware field and 
accordingly launched the CrocKERY AND GLASS JOURNAL 
on Noy. 28th, 1874, with editorial offices at 103 Fulton 
St. Mr Whittemore assumed the management end of 
the publication which kept him confined to the office the 
greater part of the time, hence he never became as widely 
known in the trade as Mr. Jaques, except by name. He 
continued with the CrocKERY AND GLass JOURNAL until 
1921, his last year being in an advisory capacity to F. 
Calvin Demarest, who purchased both his and Mr. Jaques’ 
interest in the business on May Ist, 1920. He was always 
intensely interested in everything pertaining to the in- 
terest and advancement of the china and glassware trades. 
and it was one of the happiest moments of his life when 
he had consummated the sale of the CROCKERY AND GLAss 
JouRNAL, it having been his one greatest desire to be 
assured of the paper’s continuance under responsible man- 
agement, as he regarded the publication much as a father 
would a child. He was a man of very lovable character 
and it was indeed a privilege to know him well enough 
to appreciate the fine qualities he possessed. He is sur- 
vived by three sons. The funeral was held at his late 
residence, 120 Riverside Drive last Thursday morning. 


Major Charles W. Bailey 

Major Charles Weaver Bailey, President of Bailey, 
Banks & Biddle, jewelry merchants, Philadelphia, died 
at Haddon Hall, Atlantic City, on December 9th from a 
lung ailment. He was 61 years old and went to the above 
for his health about three weeks ago. He had been in ill 
health for some time. Major Bailey served for some time 
in the Ordnance Department in the late World War, and 
later became director of Ship Construction at Hog Island, 
Philadelphia. 


Santa Claus Boosts Sales at Bloomingdale’s 

The toy business at Bloomingdale Bros. has shown a 
large increase over last year, an executive of the store 
reports. The surprise package given to those kiddies 
whose parents purchase them a ticket at 50 cents has been 
an especially good drawing card it was said. The ticket 
entitles the kiddies to visit Santa, who sits on his throne 
on the balcony of the North Pole castle built in the de- 
partment. 

To assist him in the work of handing out the packages, 
Santa has two of his subjects, namely, clowns. These 
clowns, in addition to handing out packages, keep the 
children in constant laughter with their amusing stunts. 
Old Santa also has Nina, one of his little children, who 
performs as a mechanical doll, and last, but not least, has 
even supplied the toy department at this store with Tum- 
Tum, his favorite magician. 

These people are professionals and cleverly carry out 
their duties of entertaining the youngsters. The toy de 
partment at this store has taken on the appearance of a 
county fair. One can enjoy buttered popcorn freshly 
made, candy kisses, jelly apples and candies. 
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Takagi & Masuda 
Company 


Importers and Exporters 


220 Fifth Avenue, 
New York 
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Our lamp mounting shop located 
at 242 West 26th St. is equipped 
to take care of this class of work 


for the trade at attractive prices 
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The Strike as Manufacturers View It 
(Continued from page 193) 
could possibly be directed against them for the position 
they have taken. 

After a ten weeks’ suspension of operations the con- 
ference committee of the Brotherhood shouldered the 
‘responsibility for calling off the strike and ordering back 
to work at once those under their jurisdiction and today 
(December 11) finds practically every pottery operating 
to its capacity. It is estimated that approximately 1,000 
kilns of white ware and 2,800 kilns of decorated ware 
were lost by reason of the shutdown and that it cost the 
manufacturers in loss of business approximately $4,000,- 
000 and in the neighborhood of $3,000,000 in wages for 
‘the 17,000 pottery employes who were affected by the 
strike. 

The prospects for 1923 are encouraging and nothing 
will be left undone to create an increased demand for 
‘American made dinnerware. The United States Bureau 
of Standards, through its Ceramic Division, is co-operat- 
‘ing with the American potter to perfect his product and 
‘since the outlook for 1923 is encouraging, preparations are 
‘under way to supply the demands of the trade during the 
‘coming year with American-made dinnerware of unpre- 
cedented quality. 
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D. King Irwin 
Suite 305 
200 Fifth Avenue 
New York 
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Iroquois China Company 
Vitrified Hotel China, U nder 


glaze and Overg!aze Decorations 


National China Company 


“Quality Dinnerware” 
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Paden City Glass Mfg. 
Company 


Pressed Tableware, Tumblers, 
Stemware and Novelties, Blown 


Tumblers, Light Cut Glass 
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George W. Murphy 


Decorated Glassware 
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No. 80--METAL BASE MOONLIGHT SCENE 
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* Colonial Company 
SEE OUR NEW LINE AT THE 0 

PITTSBURGH SHOW IN y 
JANUARY ‘ 


Shaenby 


BROWN - REDDROP 
1312 ONTARIO STREET 
CLEVELAND, OHIO 


“Potters 
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KISS BROS. MFG. CO. 


MERIDEN 5 5 CONN. Manufacturers of Deco- 
rated and White Dinner, 


Tea and Toilet Ware 


EAST LIVERPOOL 
OHIO 


No. 81-METAL BASE WINTER SCENE 
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JOHNSON BROS. (HANLEY), Ltd. 


Manufacturers World-Famous English Earthenware 
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Hanley and Tunstall 
STAFFORDSHIRE 


New York Office and Salesroom 


MILLER-KUPPER BUILDING 
39-41 West 23rd St. 


GEO. B. JONES 
U.S. and Canadian Representative 


Embassy Shape—Sheraton Pattern 


Illustrating our — 
Eimeassy ancl scnate 
Shapes 


Shown in Over Twenty 
New Decorations 


Patent applied for on both shapes 


Senate Shape—Tokio Pattern 
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In Planning Your 
Purchasing Budget 


for 1923 


CALL at our show- 
rooms - will prove 
a good addition in 
your sales columns 
for the year. 


Our lines have been 
greatly extended 
through every var- 
iety of popular items 
consisting of flower 
bowls, hanging 
vases, Awaji wate, 
lacquer ware, lamp 
vases, lustre ware, 
toKonobe vases and 
bowls salable at all 
times. 

We specialize in china 
ware, such as tea sets, 


chocolate sets, cups and 
saucers, berry sets, etc. 


It is our earnest beliet 
that a visit to our show- 
rooms will prove profit- 
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able to you. 
MARUHACHI & CoO. 
32 Union Square :: New York 
Room g1o 
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National Advertising 
For Nonik 


NEW impetus will be given Nonik Glass- 

ware during 1923 by means of a broad 
campaign of advertising appearing in many of 
the prominent national magazines. 


This advertising, which will present Nonik 
Glassware definitely to the buying public of 
this country, is obliged to result in vastly in- 
creased sales wherever Nonik Glassware is 
sold. 


Watch for this advertising. Profit by it by 
having Nonik Glassware on display. 


NONIK LINE ON DISPLAY 
AT THE PITTSBURGH SHOW 


The entire line of Nonik Glassware will be 
on display at the Fort Pitt Hotel, Pittsburg, 
during the coming show. Here you will see 
our entire line of light cuttings, gold band and 
iridescent glassware. Also beautiful color 
combination in iced-tea, lemonade and water 
sets. In addition, many designs of tumblers 
and stemware. 


Here also you will see a display that tells 
graphically how Nonik’s advertising plans will 
help you sell Nonik Glassware. 


We believe that Department Store buyers 
will be particularly interested in Nonik Glass- 
ware because it offers a very definite means of 
stimulating the sales of their Glassware 
Departments. 


A cordial welcome its ex 
tended to all to visit 
our display 


THE NONIK 
GLASSWARE 
CORPORATION 
Main Sales Office 


Mohawk Bldg. 
Fifth Ave. and 21st St. 
New York City 


The Bulge Protects, 
She Gdge 
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The Gateway To 
GEORGE R.WESTé SONS 


DECORATORS OF GLASS POTTERY AND CHINA? 
GIFT SHOP NOVELTIES 


JEANNETTE , PA? 
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PITTSBURGH 
in January~ 
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Best Wishes For Christmas 
and the Pew Dear 


JOHN J. HINES, Inc. 


Importer of China, Glassware and Specialties 


Manufacturer of Lamps and Silk Shades 


39-41 West 23rd Street 
New York 


Pittsburgh Exhibit 
Rooms 939-940-941 


Fort Pitt Hotel 
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with the Season's Greetings 


THE INLAND 


GLASS 
COMPANY 


A Chicago Company backed by Chicago Capital 


Manufacturing 


Complete lines of 


Illuminating Glassware 
Blown Tumblers and 
Glass Specialties 


DELIVERIES ON CONTRACTS 
COMMENCING FEB. 15, 1923 


Le area bee eae are ICTS eR EE 
Unit No. 1—42 Ton Daily Capacity 
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Glassware, Pottery, Lamps 
and Housefurnishing Mar- 
ket—Developing so rapidly 
that it is commanding the 
watchful eyes of Buyers 
all over the country. 


The following pages tell 
the Buyer “What to Buy 
and Where’ in the Big 
Central Market. 


Picturing Chicago's Fa- 
mous Michigan Boulevard. 
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Chicago's Big Retail Establishments 


How State Street Has Gained A Reputation of Being 
the Biggest Merchandising Center in the World 


HE Biggest Retail Section in the World,” this 
is a term which has repeatedly been applied 
to Chicago’s famous State Street. We may 

search the world over, in large cities and small, but no- 
where will there be found a duplicate for State Street. 
Here, spread along both sides of the thoroughfare, for a 
distance of over one-half mile, is block after block of 
large department stores, men’s stores, women’s outfitters, 
and hundred upon hundred of specialty shops. It is a 
veritable canyon paved with a swerving mass of humans 
and banked with plate ~ 
glass show windows. 
Here, indeed, is shown 
and sold the greatest vol- 
ume of merchandise, col- 
lected from all parts of 
the world, within any 
area of like size. 

Chicago differs from 
most large cities, in that 
the bigger stores are cen- 
tralized, all on one street, 
and all within four or 
five blocks of each other. 
This fact works to the 
advantage of both the 
customer and the mer- 
chant, for the shopper 
can easily visit a number 
ef the ‘storés in “one 
afternoon’s shopping 
tour, thus assuring the 


eb 


greatest opportunity for 
comparison of values. 
This same convenience 
of one store to another 
gives the prospective 
purchaser more oppor- 
tunity for buying items 
other than those in- 
cluded in the special 
purpose of the shopping 


The Worlds Greatest 
Half Mile of Retail Stores | 


know values and know how to buy ” to best advantage, 
When the average housewife goes on State Street to 
buy a dinner set, for instance, she will visit probably five 
or six stores comparing prices and qualities, and will then 
return to the store which in her judgment offered the 
best value, and place her order. This is not the exception, 
but the rule, and is a method of shopping not possible in 
a like measure in other cities. 
State Street is the backbone of the Chicago retail busi- 
ness. It is here that competition realizes its full meaning, 
finding expression’ in 
window displays, news- 
paper advertisements 
and in careful interior 
arrangement, as well as 
in diversified stocks and 
alert salesmanship. Fol- 
lowing State Street, 
where more than ten of 
the big department 
stores are located, ‘is 
Wabash Avenue, de- 
voted in a large way to 
furniture houses, most 
of whom carry dinner- 
ware and ornamental 
china and glassware. 
The large musical supply 
houses are also located 
on Wabash Avenue and 
it is noticeable that these 
institutions have ‘deen 
swinging heavily into 
the sale of floor and ta- 
ble lamps during the past 
few, years. ‘The next 
street in importance in 
Chicago retailing, ° is 
Michigan » Avenue, the 
home of the ultra fash- 
ionable women’s wear 


ela ee 


tour, thus collectively 
increasing the business of each store to a large extent. 

Chicago's public is discriminating , and the State Street 
merchant, in order to stay in business, must meet the keen 
competition in both quality and price to a degree not 
necessary in other large cities where the big stores are 
not hudd'ed together in one place, but usually scattered 
cver miles of territory. 

In the words of Sam Natkin, crockery and glass buyer 
for The Fair, “ Chicago has the. greatest merchants in 
the world. The Chicago merchant must meet the keenest 
kind of competition and he must deal with women who 
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shops and_ stores, and 
also the location of the 
finer gift and art shops, and exclusive decorators and 
furnishers. - 
While there are over one hundred gift shops scattered 
over the city, Chicago has only two specialty stores deal- ; 
ing exclusively in China, glassware and lamps. Both are. 
of long standing and both enjoy a big volume of business 
annually. These are Burley & Co., and Pitkin & Brooks. 
Max Miller, buyer for Burley & Co., has the following 
to say regarding the specialty store business in Chicago: 
“Merchandising in Chicago on the part of the Spe- 
(Continued on page 222) ‘- 
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Chicago Looks for Banner Wear 


at Glowing Prospects 

HE same conditions which have worked hard- 

| ships on the Chicago crockery, glass, lamp and 

housefurnishing trade during the past year, are 

the conditions which have paved the way for a bigger 
trade during the months of 1923. 

It is inconceivable that any successful business man 
of this age would expect trade to continue on an even 
keel, always forging ahead, and avoiding all setbacks. 
On the other hand, the good business man prepares 
for the emergency, while always striving to increase 
his own volume of 
sales. 

The, Chica sia 
glass, and 
lamp trades all had 
their set backs dur- 
ing the months of 
the past year, and 
it is to the credit of 
the trade that they 
have made 1922 a 


china 


successful year, 
while iAtawas 
fraught with ob- 
stacles and _ dis- 


couraging features. 

In reviewing the 
trade of the year 
{Us tcl eit 
must be remem- 
bered that during 
the preceding 
months of 1921, the 
entire country—wholesalers, retailers as well as manu- 
facturers, were undergoing a great period of liquidation, 
when stocks were moved regardless of costs and when 
banks were pressing business firms from every side for 
loan settlements. This liquidation was fairly complete by 
December of 1921 and brought the trade into the present 
vear with clean sheets and a new lease on life. 


Under such conditions the opening months of the 
year were good months from the wholesaler and man- 
ufacturer standpoint. Retailers replenishing their 
stocks all along the line, but doing so in a cautious 
and most conservative manner. Many orders were 
placed with factories and the wholesalers were able 
to put down January, February and March as profit- 
able months. 

About the first of April a definite reaction set in. 
Retailers were commencing to receive their stocks on 
orders placed earlier in the year, and merchandise 
managers of the big State Street stores called a halt 
on buying. This was the turning point of the year’s 
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for 


Mandel Bros. Art Department 


Manufacturers and Merchants Charged With Optimism 


twenty-three 


business and the manufacturers’ agents and wholesalers 
were unable to move their regular lines in a volume 
which would equal the sales of the preceding year for 
the same period. On top of this came a slump in the 
retail business and many stores were offering unusual 
bargains, prices were reduced, and other inducements 
given to get customers to visit the stores. This period 
of depression continued through the Spring and Summer 
as far as the crockery, glass and household goods were 
Department stores turned their attention 
to ready - to - wear 
clothes, vacation 
goods and _ other 
seasonable items, 
going into these 
lines heavier than 
they would other-_ 
wise have done if — 
their departments 
selling furniture, 
lamps, glass and 
china had held up. 

Before the first of 
September, how- 
ever, the pendulum 
commenced to 
swing in the other 
direction. The ef- 
fect of the big home 
and apartmeéenm 
building boom in 
the middle west this 
year began to assert 
itself, first on the illuminating glassware market, anal 
later on the household equipment. 

From the middle of September on, both retail and 
wholesale trade in crockery, glass and allied lines 
steadily improved, until at the present time, with the 
Holiday trade in full swing, indications are that re- 
gardless of the lean months this Spring and Summer 
the business for the year will be most gratifying. 

Among the dissenting influences of the year just clos- 
ing as far as the sale of domestic dinnerware was con- 
cerned, was the strike at the potteries coupled with the 
long drawn-out debate on the tariff question. The lat-_ 
ter tended to slow up buying by the retailers, who 
were waiting to learn the outcome before ordering — 
heavily, and the strike following, which made it impos- — 
sible for American potteries to deliver dinnerware for 
Holiday trade. While these factors, especially the strike, 
tended to reduce the total sales of both manufacturers 
and retailers during the year just closing, it carried with 
it the advantage of cleaning out American dinnerware 
stocks generally, assuring the potters of good business 

(Continued on page 226) 
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SOLD THROUGH 
HARRY T. MORGAN, 


S. J. ANDERSON, 
225 Fifth Avenue, New York City First National Bank Bldg., Detroit, Mich. 
FRANK B. KURTZ, BUSH TERMINAL SALES BLDG., 
130 West 42nd Street, New York City 


610 Wrigley Bldg., Chicago, II 


3 t: NEW ATTRACTIVE FOLDERS WILL BE READY FOR MAILING JANUARY FIRST. WRITE FOR COPY. 


Chicago as Year-Around Market 


Advantage of Location Coupled with Extensive Displays 
Attracting More Buyers Twelve Months in the Year 


T has been estimated that the natural increase in busi- 
ness in the country is around ten per cent annually, 
and it has been further estimated that the natural 

increase in business in the Middle West runs a little above 
the normal or about fourteen per cent. 

This estimate, of course, applies to all lines of business 
in the aggregate, and not to any one trade specifically. 
Fortunately it does not apply to the Chicago market for 
glass, pottery, lamps and housefurnishings, for the mem- 
bers of the trade in this city have not been satisfied with 
merely the normal increase in business. Having the as- 
surance that their location was ideal for the expansion 
of their business and realizing that by co-operation 
greater things can be accomplished, the manufacturers’ 
agents and manufacturers have gone out to preach the 
doctrine of “ Chicago, the Year Around Market.” 

The market has grown to a point now where buyers 
from all parts of the country visit the many display 
rooms in this city, knowing that they will see on exhibi- 
tion a representative number of lines of crockery, glass- 
ware, lamps and housefurnishings, and knowing also that 
the latest things in these lines will be shown in Chicago 
as soon as any place in the country. 

More buyers are realizing from day to day that the 
sixty or more permanent display rooms of Chicago are 
maintained for their benefit, and they are making a prac- 
tice of coming to Chicago, not only once a year, but as 
many times as they feel that their stocks need replenish- 
ing. After all, it is the buyer the Chicago trade is anxious 
to serve, and the great increase in the number of buyers 


Cambridge Glass Co.’s Salesroom 
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who now visit the Big Central Market, is a gratifying 
thing to those who maintain the permanent displays here. 

Concrete evidence of the growth of Chicago as a per- 
manent, year in and year out market, has been given 
during the past twelve months. 

The number of permanent displays in the Chicago 
market increased last year, showing a recognition on 
the part of manufacturers, of the growing importance of 
this center. Manufacturing activities in glassware and 
china are also beginning to get a foothold here, as shown 
by the erection of one large glass plant, the expansions 
of a Chicago pottery and the contemplated construction 
of a dinnerware plant. 

As far as lamps and housefurnishings are concerned, 
the fact has already been well established that Chicago is 
the largest center in the country for the manufacture 
and sale of these items. [Eastern buyers, as well as those 
in the Middle West and West, now come to Chicago when 
they expect to purchase either lamps or household goods. — 

During the past year the Cambridge Glass Co. opened 
a large display room in the Shops building. This is one 
of the best equipped displays in the Chicago market from 
the point of arrangement and fixtures, 

Thomas F. Reid, who has been known to the buyers 
of the Middle West for many years owing to his connee- 
tion with the Gurnseyware Co., opened a permanent dis- 
play early this year in the Palmer House where he is 
showing in addition to cooking ware, cut glass and house- 
hold goods. 

Another display to be opened in the Chicago market, 
was that of Frank B. 
Kurtz, manufacturers’ 
representative, dealing 
in Art Ware, repres 
senting the N. O. Ce 
derborg Co., makers of 
fine lustre ware, and 
also handling a line of 
lamps made _ locally. 
Mr. Kurtz has also se- 
cured the Chicago” 
representation for an 
imported carved wood 
line and a connection 
for selling Majolica 
china. 


The D. Saunders 
Co., formerly located 
in the Heyworth 


Building, but who 
closed down early this 
year owing to the ill 


Continued on page 224 
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Parch-O-Lite Co. 


Chicago 

Permanent Display Rooms and Offices : 
1150 So. Michigan Avenue 

DURING THE FEBRUARY SHOW DISPLAY 
at Congress Hotel 

Hand Decorated Glacé Lamp Shades, 


Lanterns and Telephone Screens. 


re 00 - Bon rc emrs ore rere oe wee cen oe cote o co coe ce co oe 0 re mr o « < oo oor ew. 


Hand wrought Iron Reading Lamps, 
Candelabra, Torcheres and Smoking 
) Stands. 


Flower Placgues and Mirrors in Leaf 
Gilded Frames. 
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Chicago's Second Show Beckons 


Advance Reports Indicate that 2,000 Buyers Will 
Visit the Congress Hotel Between Feb. 5 and 17 


country to come to the Windy City for the biggest 

exhibit of Crockery, Glassware, Lamps and House- 
furnishings ever held. TheSecond Annual Chicago Exhibit 
is now only six weeks away, is gaining in size and enthus- 
iasm as the days roll by. At the present writing, there 
is every indication that by the opening day of the Exhibit, 
February sth, more than three*hundred rooms will be 
contracted for display purposes. Manufacturers who 
recognized the value of the last Chicago Exhibit have al- 
ready taken over two hundred and fifty of the available 
rooms for the next show, indicating a strong sentiment 
in favor of making the big buying event in Chicago a 
permanent affair. 

The Congress Hotel was selected for the next show, which 
will eliminate the complaint of small rooms for exhibit- 
ing—the only objection to the Morrison Hotel during the 
first exhibit. The rooms at the 
Congress Hotel are unusually 
large, conveniently arranged, 
and there are no “ blind halls,” 
as was the case at the Morri- 
son. The Congress is located 
on the Michigan 
Boulevard, overlooking Grant 
Park and Lake Michigan, It 
is not five minutes’ walk from 
the big merchandising center 
of State Street. 

For several months past, 
the Chicago Glass, Pottery, 
Lamps and Housefurnishings 
Association has been conduct- 
ing an intensive advertising 
campaign, under whose aus- 
pices the Second Chicago Ex- 
hibit is being held. It will be 
well to note here that the Chicago association is incor- 
porated, not for profit, and the money for conducting the 
advertising campaign is paid by the exhibitors collec- 
tively. 

For the buyers of crockery, glassware, lamps and house- 
furnishings, there could hardly be a more interesting 
event, for, centrally located in Chicago for twelve days, 
will be shown hundreds of lines of merchandise under 
one roof, so arranged that quick, thorough and efficient 
comparison of prices and quality will be possible. No 
other such opportunity of efficient and intelligent buying 
is presented during the entire vear. 

These features appealed to the buyers at the first ex- 
hibit, when the total registration at the Morrison Hotel 
for the twelve days of the show was fifteen hundred. It 
was conservatively estimated that the visiting buyers 
placed orders to the extent of five million doliars. 

Granting that many buyers visited the first exhibit more 
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C) again Chicago is beckoning to buyers of the 


famous 


Congress Hotel—Home of 2nd Annual Exhibit Glass, Pot- 
tery, Lamps and Housefurnishings 


out of curiosity than for any other reason, and realizing 
that the event in 1922 was looked upon with skepticism 
by many exhibitors and buyers alike, it is well to assume 
that the majority of the buyers who were in Chicago for 
the First Chicago Exhibit will return for the Second. 
Add to this the new and increased interest which the big 
exhibit has gained over last year, and it can be safely 
estimated that the registration of buyers this year will 
total two thousand or more. 

The buyers are not unmindful of the size and scope of 
the Chicago Exhibit; indeed, their interest this year is 
surpassing that of last. It is a topic of continual dis- 
cussion between them and the manufacturers’ salesmen 
who visit their stores throughout the country. Hundreds 
of them have already designated their intentions of being 
in Chicago between February fifth and seventeenth, and 
many are arranging their buying trips for 1923 so as to 
preclude any chance of miss- 
ing the event. 

“Come to Chicago” is now 
the slogan of the trade, espe- 
cially in the middle west. 
Members of the Chicago as- 
sociation, both exhibitors and 
non-exhibitors, are urging the 
buyers continually to prepare 
for their trip to Chicago next 
February. Every piece of 
mail going out of the offices 
of those connected with the 
local organization is carrying 
some message of the show, 
even if it be only the con- 
ventional sticker on the en- 
velope, or a short sentence in 
the letter. Interest is running 
high as the event draws near. 
If those who contemplate exhibiting will arrange with the 
association immediately, they will find a better selection 
of rooms, and will have more time to work out the details, 
is the advice of the show organization. 

Entertainment for the visiting buyers is to be one of 
the big features of the exhibit this year. Those who 
attended the informal banquet, entertainment and dance 
at the last show, will not soon forget the event, and the 
buyer who visits the exhibit this year will not want for 
entertainment, but will return to his home with a lasting 
and pleasant remembrance of the event. ¥ 

The Crockery AND GLAss JOURNAL will give you all 
details on the show, list of exhibitors with room numbers 
and other desirable information in our January 25th issue, 
the “Chicago Show Number.” In the meantime, take 
out your note pad and jot down the following: “ Don't 
forget the sees Exhibit, Congress Hotel, Feb. 5 ip 
17th, 1923.” 
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Wi can benefit by the use of 
our experience and specializa- 
tion in this field. 


SEE 


VVE represent American Manu- \ 
facturers, leaders in their \ 

\ 

Plain, Cut, Etched or Decorated— \ 
[lluminating glassware, etc., also \ 
Foreign Manufacturers of spe- \ 
cialties not regularly produced here. 
N 

N 

Youz visit to ouz \ 

N 

Sample Rooms \ 

and a fest of ouz \ 

service is invited \ 

\ 

\ 

N 

| N 
Helm & Soukup : 
N 

| I7 N. Wabash Ave. 
| , \ 
| Chicago \ 
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Come to the 


: CHICAGO SHOW 
Congress Hotel 

Feb. 5-17, 1923 
Visit Rooms D 50-52 
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New Goods From Artisans of Chicago 


Introducing a New Service Giving Buyers A Picture 
Story of Late Merchandise and ‘ Best Sellers ’ 


In this new department, the CRocKERY AND GLASS JOURNAL will show by illustrations and brief descriptions ev 
merchandise, as well as showing items that have proven “good sellers.” Buyers desiring prices on any of these 
items, address of manufacturers or other information relative to the goods shown in this deparument are invited 
write the CROCKERY AND GLAss JouRNAL, New Goods Department, 45 East 17th Street, New York, N. Y. 


Plateau, now being made in 
a variely of new finishes by 
Martin's Mercantile Co. 


Ornamental bird in brigh 
colors, composition, some 
wired for lamp bases, produc ct 
of Shirley Studios. 


Lamp finials, metal with 
polychrome finish, colored 
imported glass pendants, now 
being shown by E. M. Meder. 


Handsome Lamp base of the Wood 
Arl Co. shown with shade made 
by the Sheppard Co., on display 
with Ira A. Jones Co. 


Davenport table amps of highest quality. A combination of china und 
metal leaf base, reflecting the charm of the rich shade of silk, georgette and 
silk fringe. A most creditable production from the Art Lamp Mfg. Co. 


4 


er 


Sixty inch floor lamp 
of poles i 


Bridge Lamp combining gracefully designed an 


charm and praciical applica- 
tion, with hand turned base 
finished in gold bronze and 
striping. The shade is of 
Taupe Silk, trimmed in rose 
and black. A product of the 
Consolidated Lamp and 
Shade Co. 
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well balanced with a 
shade of blue georgette 
over mulberry silk. Blue 
and orange velvet two: 
tone ruching trimmed. 
Made by the Consoli. 
dated Lamp and Shade 


Pi oot Ae 
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4 AP meet the increasing demand for Lustres “ 
@ FR of Quality which can be retailed at popular ¢ 
, _prices, the Western China Works, Inc., of 
0 Aurora, Illinois, are offering to the trade an ex- Q 
0 quisite line of Vases, Bowls, Candlesticks, Com- ? 
d potes, Lemonade Sets, Ashtrays, etc., etc., in y) 
) Lustrous Glazes and Fine Decorations. y 
Q lp HE discriminating buyer will be attracted 
4 by the wide range of colors shown and their ( 
0 unsurpassed beauty and brilliance of finish, the ? 
0 permanence of which is guaranteed by the ? 
¢ manufacturer. ” 
¢ HOULD our representative fail to call upon g 
¢ you with a complete line of samples, and ¢ 
0 you do not find it convenient to inspect our Q 
’ ware at one of our permanent showrooms, a ) 
f) simple request from you will bring an assort- 0 
$ ment of sample colors free of any charge, and y 
) will not obligate you in any way. 5 
Q HIS line is now ready for delivery, and all 0 
0 orders will receive prompt attention. Q 
g | ¢ 
8 , 
‘| WESTERN CHINA WORKS, INC. 
§ AURORA, ILLINOIS ¢ 
0) 
: New York Showroom: Detroit Showroom: . 
\& 10 West 23rd Street. 1219 First National Bank Building. es 
y David L. Wise, Exclusive Agent Harry T. Morgan, Representative C 
i ¢ 
y ) 
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New Goods From Chicago Artisans and Salesrooms—Con t. 


Boudoir Lamp, below, made en- 
tirely of metal, being a special 
alloy practically eliminating 
breakage. Finished in ivory, an- 
tigue ivory, gold or green gold. 
Displayed by Helm & Soukup. 


A new pattern casserole, bringing out a shape and design which 
is fast coming into popularily. A product of Marlin’s Mercan- 
tile Co. 


Another Boudoir lamp 
which, by reason of its 
allractiveness and cost is 
a ready seller, especially 
in popular priced stores. 
Being shown by Helm& 
Soukup. 


Below is an Almco floor 
lamp, of the size and design, 
now being sold in pairs for 
living rooms purposes. The 
idea of selling the right style 
of floor lamp in pairs, is 
gaining in favor with the 
public. 


Above and below are several new numbers from 
the extensive line of washable parchment shades 
now being made by the Great American Art 
Much artistic ability is reflected in this newest product Manufacturing Co. These resemble hand 
of the Wood Art Co. shown above. The shade, made by painted work. Note the clearness of detail on 
the Sheppard Co. cach shade. 


a 


0321032x 


The End lable lamp and shade shown above were created by the arlists of 
the Rindsberger Manufacturing Co. Getting away from the “ordinary,” 
this lamp has become popular because vj its suggestion of comfort and 
luxury. 
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HEN attending the February Crockery and Glass Show at 

the Congress Hotel, Chicago, you are invited to visit the dis- 

play of Almco Lamps in our showrooms. An _ unusually 
large number of interesting new designs will be shown for the first 
time. ‘The recent creations include some exceptionally handsome 
lamps in the higher priced field, as well as popular styles for volume 
selling. 


ART LAMP MANUFACTURING COMPANY, CHICAGO 


Wholesale Display Rooms: 1433 South Wabash Avenue, Chicago 
306 Fifth Avenue, at 31st Street, New York Third Floor, Klingmam Building, Grand Rapids 


ALMCO LAMPS. 


THE CHICAGO MARKET 


J. H. SMyTHE, REPRESENTATIVE 


their busiest holiday season. For the past two 

weeks the crowds on State Street have been rec- 
ord-breaking, and the volume of business done, probably 
equal to any holiday season in recent years. With the ex- 
ception of dinnerware lines, never before have the de- 
partment stores displayed such a wide variety of china, 
glassware, toys, art goods, lamps and housefurnishings 
as they have during the holiday season just closed. 


CO ther be retail stores are now nearing the end of 


German toys are not as plentiful on the counters of the 
big stores this year as they were a year ago. This the 
buyers account for by the uncertainty of business in 
Germany today, and the inability of the German manu- 
facturers to finance the work of their toy factories. 

American made mechanical toys are gaining in popu- 
larity and far exceed in sales this season any previous 
year, excepting the days of the Great War. American 
Doll manufacturers are becoming leaders of the world 
in the making of character dolls, at one time an item only 
imported. 

Art Goods departments are being expanded for the 
sale of Christmas Gifts, and furniture and jewelry are 
likewise popular gifts with the public this season. 

News of the ending of the Pottery strike, which 
reached Chicago salesrooms early last week, was the 
occasion for much excitement and some celebration. 
The news came as a surprise to most of the people in 
the local trade, for the outlook, until the past week, was 
anything but encouraging. Many expected the strike 
would last at least until the first of the coming year, and 
some expected the matter would not reach a settlement 
until early Spring. Now that the strike is settled, the 
manufacturers’ representatives are again booking orders, 
tor while the plants were shut down, most of them pro- 
hibited their salesmen from taking orders of any kind. 
While the shut down at the potteries resulted in many 
stores going without a portion, at least, of their holiday 
goods, it also tended to increase the number of orders 
now being booked, so it looks like 1923 will be a busy 
year for the potters. 

W. G. Colling, manager of the Gift Department of 
the Burgess-Nash Store, Omaha, Nebr., was in Chicago 
during the past week, picking up last minute shipments 
for holiday selling, adding a fair amount of gift mer- 
chandise and a good quantity of lamps to his display for 
Christmas selling. Mr. Colling is enlarging the gift 
department of the Burgess-Nash store, and he expects to 
make still further enlargements in this department after 
the first of the year. The ownership and management 
of the store will also undergo some changes in January. 
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CHICAGO OFFICE 


STREET 


\V. C. Owen, manufacturers agent, dealing in gift shop 
and art ware items, and maintaining a display in the 
Shops building, is in Omaha this week, directing the work 
of the gift section of Brandeis & Son, a department 
owned and operated by Mr. Owen. He is expected to 
return to Chicago around the first of January. During 
his absence, Miss Swanson and Miss Hall are in charge 
ot the W. C. Owen sample rooms in the Shops building. 


A number of new shapes and colors in pottery lamp 
bases are being prepared for the trade by the Haeger 
Potteries of Dundee, Ill. Haeger pottery is meeting with 
much approval around the trade, and the new lamp bases 
will be looked for with much interest. 


Personnel of the New Inland Glass Co. 

The Inland Glass Co., whose plant is now nearing com- 
pletion in Chicago, has the following organization: Pres- 
ident, J. B. Weaver; Vice-president and Sales Manager, 
E. M. Stevens; Secretary and Treasurer, H. Pickem 
Withers. Plant manager is F. W. Stewart, plant super- 
imendent is E. W. Fogel and the head designer is Miss 
F. L. Grant, all three formerly connected with the 
Phoenix Glass Co. J. H. Allen is manager of the Street 
Light Division, and was formerly connected with the 
General Electric Co., where he occupied a similar posi- 
tion. The sales in Chicago and vicinity will be under the 
direction of J. E. Pierce, who has been manager of the 
Chicago office of the Jefferson Glass Co. until recently. 

This Inland company will be ready to deliver on con- 
tract by the middle of February, 1923, and will manu- 
facture illuminating glassware, blown tumblers and glass 
specialties. 

The plant will be the most modern of its kind in the 
country, no expense having been spared to secure the 
best possible equipment for the manufacturing of glass- 
ware. The operating organization is an experienced one, 
and the location of the company in Chicago, the heart 
of the middle-west, will mean a big advantage to the 
new concern. 


S. B. Davis, Chicago representative for the Tritt China 
Co., and maintaining offices and display in the Old Col- 
ony building, made a trip to that pottery last week at 
Niles, O. 


The Premier Manufacturing Co. has been incorporated 
under the laws of Illinois for a capital of $10,000. The 
firm will manufacture and deal in lamps and_ shades. 
Offices are located at 46 W. Kinzie Street, Chicago. 

(Continued on page 228) 
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Above Is One of Our Many New Creations for 1923 


Allow ws to extend the mish that 1923 will 
he your most prosperous year, and may it 
be our privilege to help you make it so 


H. G. DALZELL J. W. DALRYMPLE 
CHAS. K. PRICE R. W. BRINGHAM 


Permanent Display oes Chicago Exhibit 
06-807-808 Masonic Temple my “C"' Floor, Rooms 5-7, Congress Hotel 
wey 
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Reservations for Chicago Show 


Following is a list of those who have already reserved 
Exhibit Space at Congress Hotel for Pottery, Glass, 
Lamps and Housefurnishing Show, February 5th-17th 


A 
Adler ManufacturingiCo: tte nselse ere eretelele’s risa .- Brooklyn, N. Y. 
Advance WoodlurningsCoqee eereere ae eee ee ae: Chicago 
Aluminum Cooking Utensil Co............. New Kensington, Pa. 
Aluminum seroducts Com desertion cee LaGrange, IIl. 
American Clay Products Co. .....-2......-..-..-. Zanesville, O. 
American Stamping & Enameling Co.............. Massillon, O. 
American) Woodware Gon aceiee nein tie Manistee, Mich. 
Anchor Mtg. Goo. sncse cena ter eee cnr minister ee s+ New York 
Art Industries, \Inc os. .7 cere renter as.) ste New York 
Art Lighting Fixture Studios eee Men eetiy 4... Buffalo 
Artistic: Metals Prod Gorpa eee a Newark, N. J. 
Atlas Migs (Con. .cermcocen salieri tee. New Haven, Conn. 
B 
Basket: Importing 'Co.wcece screener tere cn. .. New York 
Beaver Valley. Glass"Go; Serer enna sian Rochester, Pa. 
Bellaire Enamel Cotine..tecumeren ceric street Bellaire, O. 
Benjamini& Leipzigys...eeceecinee i eisicse. «ss New York 
Berghoft Importing /Go.eeee cere ieee ett ress Chicago 
Best camp:Coi Ha Acehnese ter Seer ae ee Te ste es Chicago 
Bing & Co., Ferd Secce ote chads New York 
BonitayArt. Glass: Con eee eee eee ees Wheeling, W. Va. 
Borgfeldt:& CoM Geos ereoct cece ence aeesien New York 
BoringManutacturingmCose merece ieee ree cere sees Chicago 
BowmaniGo.mGeo. Ha cae eco er meer onic: Cleveland, O. 
Brown-Reddrop a nace csc cies o ceivaiecisicists elem ctn ciel - Cleveland, O. 
Bruash=McGoygPotteryaConecandeeicci netic iiees « Zanesville, O. 
Brycé: ‘Bross! Cowes se steaisied sere cite cies etre Mt. Pleasant, Pa. 
BuckeyesAtiumininmn Gone ee cee ete on iererterei i) > Wooster, O. 
C 
Canonsburg e Potteryal Connie serie ve citeee ee Canonsburg, Pa. 
Carrollton Pottery Co. ..... ANOOGHORO ROA ona an eCor Carrollton, O. 
GassidyiGol elnciteeceretelere steretsteaiie taiecinetee hee cieae ess New York 
Cataract- Sharpe IN Bea (Biel ceed c Aplots oo 0m docaene CLO Gee Buffalo 
Central iGuttGlasstGovres: sencratnccetritc crete <ten ats Chicago 
Central@GlassaWorksS sents: acces Wheeling, W. Va. 
GentralaSpecialtva Mites Co. seememrceerte se torre tien cl Chicago 
ColonialM@amprca buxttiicesWiOrksmeretmen erie teniiste irs Chicago 
‘ContinentaleSilvera@omeccncwieticere ceittveicetns see oats New York 
CorninesGlassa Works piesa. ers <iivetecici eer te. Corning 
(GROCKERY Co GLASS) JOURNAL ate serine cen ane. New York 
Grooksville* China’ Co. 7s ianceiepretiactes ackerscci-ure ele escsacele Chicago 
Grown! GutiGlass* Goer miter tee crack cise areas Chicago 
CrystalarteStudioswecicscnn eee een ine eee New York 
D 
Daisons Mantitacturings Cosmet eae Chicago 
Dramond sGlassware iGo: career es Indiana, Pa. 
E 
East diverpool) Potteries Conse ee East Liverpool, O. 
Ebeling & Reuss) cence eerie states 2 Philadelphia, Pa. 
Economy lumbler* Coarse. cer eee Morgantown, W. Va. 
F 
Barbers Brosse ae eee ere tc: New York 
Finn; J # Bireck eee crete ier cher eiiieirrr tig ante Chicago 
Fostorias.GlasswGome cc citer eieieteten sere mois cee Chicago 
Hriedman dVictalwanew luca) OSta errr itt te ce s- New York 
Fiyt HYCAGlass Goneeserre ere titania. Rochester, Pa. 
G 
Gould SG 'Co Li vans eter ae iem een eae isteterooiwi o uighe ee Chicago 
Graham’ & ‘Zenger gyre ce ace ieee ce mes New York 
H 
Hall, “Ines = Charlesic cae ethene ea eaten tneree ht New York 
Haligren,y A.) Gio tec cite eee eee ee ee eel Chicago 
Hamilton’ Ross) shade: Hactories mmr ccrireecieel. re clei Chicago 
Hazel-Atlas Glass \@ouecepiee seu eect Wheeling, W. Va. 
Helm'& Souktip ase ore eet os oor eiostettecei es « Chicago 
Hesse, Michel % osc sch con pee ati sone emierneneret et St. Louis, Mo. 
Hirsch=-MalgoodiiGowas.sceemene seen eee eee New York 
Hocking: GlassiG@o. saee seer cee eee eee Lancaster, O. 
Hodges’& Co, Wimitacoaee chine eee ener Philadelphia, Pa. 
Hopewell China COrp:, Kad chet eee eee Hopewell, Va. 
iHousefurnishing J ournalleere eee eeneere ei ree Chicago 
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I 
Illinois: Pure Aluminum Co, ...s« «cis clcrleleiete soleltteeeeaeae Lemont 
Illinois Speciality Co... . o0ss els 02s clea «fos ole erelersteheleeniena Tuscola 
Imperial. Glass (Co... J... oo. oc ne cele oot eee ee Bellaire, O, 
Indiana Aluminum Ware Co. (5.0..tase eee Elkhart, Tad. 
Indiana, Glass'\Co, i... 2.0% coments ee eee eee Dunkirk, Ind. 
Iroquois: China ‘Co, ..3.. .h+2452-0. ese eee Syracuse, N. Y. 
J 
Jeannette: Glass (Co. ve. cca vecec sie eae Jeannette, Pa, 
Jefferson:Go;, Thets...a.cs0sss cece eee Follansbee, W. Va. 
Jennings Bros. Mig. Co. — Stmach ae Bridgeport, Conn. 
Jones Co., Trai A ve cscsace ed cces ns cede taster etch ee Chicago 
K 
Ot a OW Oo SERENE ec ddcotdrocousor Ew 
Kamenstein, M. wicc. seo cic,0cts oss de crest ete ieee Brooklyn 
Katz & Co., Frank M. ..esc.002 40 «<0 0 ce cia etevoteye entrants en 
Katzinger, "Edward ......:0u.--5. 0 Chicago 
Kee & Co., Soy sie<.s:+++2. sss cmon eee tee New York 
Kelly & Reasner ....-.eseqiesstieese se en Chicago 
Kewaskum Aluminum Co."-.4-cee see Kewaskum, Wis, 
Kindt:& Co.,'Geo. Ce. ooo a. ccc velo clon oe teeter New York 
Knapp Candle & Wax Co. 2.250. eee Syracuse, N. ¥. 
Kopf, Marcus $270... <2 vise 01s cle oie ols/stsietel ote eet tote Chicago 
Koscheraksbrosseaeeereeeneee «6 esied nee nee ee New York 
Krantz & Sell Cans. 0. chee once Cee Honesdale, Pa 
Kurtz, Frank Bye jo... si. ene ne ee eee ee een Chicago 
L qi 
Lacey, Mi. J... save aise te kee a eee eee Jefferson, Wis. 
Lake. Mfg. Co.c: Seer) ona oe coc ol dane eee Rosslyn, Va. 
Land Dilks Co. Soe es sence cen ieee Richmond, Ind. 
Lazarus. & Rosenfeld 4.2 5.2 -mese sek 2 ee nee eee New York 
Lehman® Bros... isc. dnc sees cee ce een New York 
Leyse Altiminum (Co, 22.7... ose eect eerie Kewaunee, Wis. 
Pippincott Glass!Gon-e asset Alexandria, Ind. 
M ; 
MéAntilty Co: \o:s0%.<% di dis «Se elem nle cists ele aoe ee eee Chicago 
McKee’ Glass'Go. s:cicccnc coceece cece Jeannette, Pa. 
Maibrunn «Co Wes 5,06 02 Sathio.oclsiciclee ots Orne erate New York 
Manning, Bowman & (Col 2.22. 2 oe ote Chicago 
Marion Glass) Mis. (Cowct «2 ass; sede een eee Marion Ge 
Markman, F. X. «0.5. .000s Cos cose eee eee eee Chicago 
Marks, M. My. cise. were 00 cyeie dora erersiene cles ene eee Chicago 
Martin’s Mercantile Co. ...-.-.0.2.. cs Geneege eee Chicago 
Maryland Glass (Col 2. .2aeeeen «aoc eee Cumberland, Md. 
Massillon Aluminum:Go: (soe--occeet eee eee Massil lon, Oe 
Meder, E.. My ci.-2 cc teccinee ee + acta nae DRE e eee Chicago 
Metal Arts Studios ...... RE ema e Om nd Aso ° Chicago 
Minnemeyer, Walter Go -o.e, ee oe Sen eee Chicago — 
Moe- Bridges [Beane (Aen AOA TE eG BENS ones Milwaukee, Wis. 
Mound City Glass(Gom. . San cee noe Lumberport, W. Va. 
Mueller,’ Wm. Go .525. 2.6 <2 des oe eee New York 
Mulvaney Art Studios \.,..: Vacs. 25 <a ree ee Chicago 
Munising Woodenware Cov.:ho.-c24) 10 eee eee Piqua, on 
Mutual) China’ Go. wc geiko sacs ene Indiana polil ind. = 
N 
National: China (Co. 24. sac oe hee Salineville, 0. 
National Pottery Go, i)... 4-2 een coer Roseville, a 
Newark Art Lamp Mfg..Co: 2.1.2). peepee ee Newark, N. ii 
Newton, E. W: & Associates......¢:<.+++ «sna seen Chicago 
Newton ‘Co. EarlsWa7 eek esc ee eee Bowling Green, O. 
Noe, Wm. R,, & Son s.-sss0+052550) cer New York 
Northwood | Cos@He en. ee eee eee Wheeling, W. Va. 
: : 
Ohio = PotteryitCo. os Sia. aoe eee eee ..Zanesville, O. 
Osborne2 Art +Sttidios’ <n. cos sciece eee Chicago. 
Owen, W. GC. Sioteieuciiccc ls rn Chicago 
ip 
Paden City: Pottery, Gowen. veces sees ....-Paden City, W. val 
Patrick else salsa ace eee «inlays Sinietehneraretohete ....-Chicagam 
Peerless Light -Col..2ofaaihiynscscic to aoe EEL ere Chicago 
Peru, ‘Basket:Co, 2\3. snsch enass 55 ete oe ee ee Peru, Ind. 
Phillips “Glass: Gon 43:2. caaseies too ee Cincinnati 


(Continued on page 232) 


December 14, 1922 CROCKERY AND GLASS JOURNAL Two hundred twenty-one 


“Harmonizing Units Distinguish Rindsberger Lamps From Others’ 


From Rindsberger 


For your January and 
February Sales 


Special Announcement: 


T’S an out and out fact that during the 

month of January things move slowly even 
in the best lamp factory — AND SO— 
in order that we may keep our men going 
at full speed during this month, we are pre- 
pared to offer ‘‘Sensational Values ”’ 
which will result in record-making history 
in the sales annals of your store during 
January and February if you are quick 
enough to take advantage of them. 


We earnestly suggest that you write us 
immediately for “special prices’ and 
further information—or see us at our display 


during the Chicago Market in January. 


The four appearing lamps 
comprise our specials’ 
for your January and 
February Sales. 


Rindsberger Manufacturing 
Corp. 


18-22 East 24th St. Dept.D-5 Chicago, Illinois 


Permanent Display With 


S. KARPEN & BROS. 
811 S. Wabash Ave. thes = eae 
Chicago, Ill. ie y 
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Chicago’s Big Retail Establishments 
(Continued from page 200) 


cialty Store has for the past few years been noticeably ~ 


improving, because the better class of discriminating 
buyers are realizing the worth of such institutions. 

“It has always been conceded that in the East, ex- 
clusive stores had greater appeal than in the West. We 
are glad to say that this tendency is now working its way 
Chicago’s field, covering the entire central west, has 
no end of opportunity. There is no limit to the possibili- 
ties in any line of endeavor. The main problem, however, 
is the creating of volume without sacrificing prestige or 
quality. This problem has caused the downfall of many 
of the new exclusive 
which have 
the past. 
The clientele of the 
exclusive store is de- 
cidedly individual, 


here. 


shops 
started in 


and must be given 
more personal atten- 
tion. The contact be- 
tween store and cus- 
tomer must be much 
closer than in ordin- 
ary merchandising. 
“Chicago has al- 
ways had the 
attractive window 


most 


A View in Burley’s Attractive Store 


me et et et we 8 et we 8 ee * ee 8 8 we *§ et et et et ee *§ et et et et et 


displays in the country, the most direct and tangible form 


of advertising. Chicago stores as a whole, reflect more © 


credit on their owners as merchandising men by reason 
of general appearance and display of progressive spirit, 
than do those in other parts of the country. 


“ The Chicago public is discriminating, It demands the 


Hest in quality and value, and any merchant, to keep up © 
‘with the times, must follow the markets unceasingly.” — 

In considering the larger retail establishments in Chi-— 
Here @ 
is an institution which not only leads the list of Chicago’s 


cago, we find Marshall Field & Co. leading the list. 


great stores, but has won a reputation of being the fore- 
Mandel Brothers and Carson, 
Pirie, Scoté & Ca 
are commonly termed 
“high grade stores,” 
catering to the better 
class of trade and 
coming directly in 
competition with 
Marshall Field & Co. 
The Fair, Roths- 
child’s, Boston Store, 
Hillmans and_ the 
Leiter Stores all fall 
into the category of 
popular-priced de- 
partment stores and 
all receive an enor- 
(Con’d on page 230) 


most store in the country. 
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Lamp Fini 


New and cArtistic 


Metal eo elit Finish, Rect with Imported Colored 
Glass Pendants, specially priced 


E. M. MEDER, 17 N. Wabash Ave. 


CHICAGO 
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cAlso— 


Showing Complete 
Lines from 


The Smith Phillips China Co. 
Continental Silver Co. 
Ebenezer Cut Glass Co. 
Paden City Pottery Co. 
Buckeye Aluminum Co. 
Maryland Glass Co. 


Rockford Peerless Furniture 
oO. 


The Schaffer Tinware Mfg. 
Co. 

Benjamin & Leipzig, Inc. 

The Buffalo Mfg. Co. 

Jeannette Glass Co. 

Lehman Brothers 
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GREAT AMERICAN ART MFG. CO, 


Offices ; = . <2 — Chicago, Illinois 
225 Upper Michigan Ave. Hpiiiiii\\es US. 


We are manufacturing this long looked-for article. We will show the greatest variety 
of shapes and designs that any sh ade house has ever brought before the public. 


Canary Grey Orchid Emerald 
Turquoise Fawn Maroon Ruby 
Sapphire Gold Mandarin Brown 


These colors give you the greatest scope for home decoration that are manufac- 
tured, and it is here where we are making a tremendous hit with the public to carry 
out any color scheme for home, apartment, hotel or otherwise. Give us an opportu- 
nity to demonstrate that you can sell this merchandise. A washable and non-fading 
shade to retail from 75c up is something that heretofore has been unheard of. 


All ess bearing the trademark “ Gr eu are absolutely guaranteed by us. 


Our merchandise will be on exhibition at 1411 So. Michigan Ave., sixth floor, 
Chicago, also at the Congress Hotel, Room B-32, for the Glass, Pottery and House- 
hold Goods Show. 


We will be pleased to either meet you personally here in Chicago, or permit us 
to supply you with sample orders and catalogues. 


RG 
arene at large have been looking for a popular priced shade that 
would bear all the ear marks of being done by a master hand. 
i 


If you are interested, drop us a card so our salesman can call on you when in your city. 
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LELLEEEEE ILL E TEESE EEE ELLE EE EELIE LES EN Chicago as Year-Around Market 


Established 1908 


KELLY & REASNER 


17 N. Wabash, Chicago 


GLASSWARE 
SPECIALISTS 


Representing 


EAGLE MFG. CO., 
Wellsburg, W. Va. 
Lighting Glass, plain and decorated. 


NEWARK ART LAMP MFG. CO., 
Newark, N. J. 


Metal Stand Lamps. 
Floor Lamps, Junior and Reading. 


MOUND CITY GLASS CoO., 
Lumberport, W. Va. 


Blown Stemware and Tumblers. 
Blown Jugs and Water Bottles. 


LIPPINCOTT GLASS CO., 
Alexandria, Ind. 
Blown Stemware, Tumblers and Vases. 


Plain and Cut. 
Blue and Canary Stemware. 


INDIANA GLASS CO., 
Dunkirk, Ind. 
Tableware, plain and decorated. 
Tumblers, all kinds. 


Premium Goods. 
Soda Fountain Glassware. 


H. NORTHWOOD CO., 
Wheeling, W. Va. 
Iridescent Colored Novelties. 
Flower and Fruit Bowls. 


Flower Blocks. 
Lighting Glassware. 


GEO. R. WEST & SONS, 
Jeannette, Pa. 


Gold Encrusted, Stemware. 

Decorated Tableware of all kinds and colors. 
Gift Shop Items. 

Aquariums with wrought iron stands. 


McKEE GLASS CO., 


Jeannette, Pa. 


Glasbake Cooking Ware. 
Light Cut, Tableware. 
Soda Fountain and Bar Goods. 


D. C. JENKINS GLASS CO., 
Kokomo, Ind. 


Tableware. 

Tumblers. 

Display and Candy Jars. 
Lantern Globes. 

Light Cut Ware. 

Fish Globes. 

Mixing Bowls. 


(Continued from page 210) 
health of one of their partners, has been reestablished 
recently in the Shops Building with Elmer Saunders, son 
of the late D. Saunders, in charge. 

The first of next year the Central Glass Works and the 
Paden City Pottery Co. will open a display in the Hey- 
worth Building with Thomas H. Butcher and T. J. Jones 
in charge. 

John Ling, buyer for Mandel Brothers, will enter the 
manufacturers’ agency business in Chicago shortly after 
the first of January, thus adding another selling organi- 
zation to the Chicago market. 

Among the factors which will work to make Chicago 
an even larger market for glass, pottery and allied lines, 
is the construction of an illuminating glass factory, now 
completed, and which will be ready to start production 
some time in January. This plant was built for the In- 
land Glass Co., of Chicago, a newly organized concern. 
The plant is one of the most modern in the country and 
occupies a large tract of ground at Clearing, IIl., just out 
of the Southwest city limits. The equipment installed 
is the best that could be purchased for the making of — 
glassware for lighting purposes. This factory will be a 
credit 10 the trade, and a decided advantage to Chicago 
as a permanent market. 

Chicago wili have a dinnerware factory during the — 
coming year, if the present plans of the Kay Bee China 
Works are materialized. This will be the first dinner- 
ware factory for Chicago and will mark another forward 
step in the importance of the Central market. The Kay 
Bee China Co. was started on a small scale about two 
years ago, and has constantly expanded until it is doing 
a large business in china pieces, such as bowls, vases, 
candle sticks, etc. Most of their production at the pres- 
ent time is being taken by china decorating concerns in 
and near Chicago. The Kay Bee Company has also been 
doing some decorating work and has successfully turned 
out a blue underglazed decoration, similar to the German 
product, and something never before duplicated in this — 
country. This concern was reorganized during the past 
year, and it is planned to build an addition to the present 
plant where the Company will manufacture dinnerware. 
Work on the addition will commence early next year. 

The Haeger Potteries, of Dundee, IIl., forty miles out 
of Chicago, are improving and enlarging their plant at 
the present time. Haeger pottery, which is known where- 


(Continued on page 230) 
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See our Exhibit at the Chicago Show 
Congress Hotel, February 5th to 17th. 
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Kelly & Reasner Show Rooms, Shops Building 
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Chicago Looks for Banner Year 
(Continued from page 208) 

during the coming months, now that the strike is settled, 
for the retailers will certainly need to replenish their 
stocks. This factor alone makes the outlook for 1923 
encouraging for American dinnerware manufacturers. 

The demand for table and ornamental glassware was 
varied throughout 
the year, with the 
greatest approval 
among both buyers 
and consumers. 
Etched 
for table use was 
preferred by the 
higher priced stores, 
while the popular 
priced houses feat- 
ured light cuttings. 
Heavy cut glass was 


glassware 


OE SB fy). caesar 
Etttce wo Git é 
we 


decidedly hard to 
move at any price, 
the waning popu- 
larity of the “heavy” 
item showing no 
signs of recovery. 
The replacement of 
cut glass by silver- 
ware for such items 


ALUMINUM— 


A Section of Mandel Bros. China Department 


as salt and pepper shakers, sugar and creamer sets, bread 
trays and bud vases, seems to be growing in favor with 
the public. 

General conditions, such as the employment situa- 
tion, the money market, wages, prices and building 
activities, are ever important to all lines of business, 
not excepting the pottery, glassware and housefurnish- 
ings business. In 
summing up, every- 
thing points to a 
more _ prosperous 
year during 1923. 

Employment situ- 
ation in the middle 
west during the past 
year has_ switched 
from one of excess 
labor to an actual 
shortage, thus assur- 
ing a greater circu- 
lation of money. 
Wages and prices 
are both considered 
as low as they will 
go, at least for some 
time and the present 


prices can be con- 
sidered normal. 


SHEBOYGAN ALUMINUM CO. 
Everything in Cooking Utensils. 
New Era Line Spice Sets. 
Special Prices for Percolators on 


Quantity Orders. 


QUEEN PANTRY BREAD & CAKE CABINETS 


Three Sizes and Finishes. 


e 
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At the 
Show in 


Chicago 
Feb. 5-17 


Room—No. 55 
Congress Hotel 


TUTTLE HCOOH 
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ETTTTTUTIIUTUTUUAUUAULLOTUR LITO UAT OMaIUOLULUA LOLA LATE 


EMM MBL ET EM TT = 


Biracie's «Dba teeAtieseReircsnece 


THE McANULTY CO. 


17 NORTH WABASH AVE. 


CHICAGO 


Exclusive Selling Agents for the Above Lines 


relation of wages to — 
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= 
A Popular Priced QUALITY Lamp Line 


Possessing the essential 
quality of the highest 
priced floor lamps, Con- 
solidated Lamps sstyles 
have won wide popularity 


é 


eer 
trainee 


. 

vesisn us—o0 | because of their low cost. Ate 

inches. Shade is Putty georgette 

black georgette shade over putty 

over gold _ silk, lining. Heavy 

+ with tinsel band fringe. Trimmed 
and tinsel braid, with velvet and 

black and gold ruching. Rose 

: fringe, rose tail- lining shirt. Base 
Ww ored lining. Base iss) (£.0)1 di a.nd 


finished in ebony, bronze, with 
striped gold and black or blue 
blue. mulberry. 


Dealers who are not already acquainted with 
the merits of Consolidated Lamps will find it to 
their advantage to investigate the line at once. 
Visit our new display rooms on Michigan Avenue 

or write for catalog. No. 210 


The possibilities of quick 
. = sales and turnover on lamps 
of quality, priced fairly find 
greatest emphasis in the ‘‘Con- 
solidated”’ line. Many dealers 
are realizing success on these 
lamps. You are invited to 
join them. Write Us. 


| 

Design 107—60 
inches. Oval 
shade of taupe 
georgette over 
silk, trimmed 
with tinsel band 


Design 215 — 
Adjustable 
Bridge Lamp. 
Shade of tinsel 
net over cham- 
pagne SA 
trimmed with 
black ruching 
and braid. Base 
hand turned and 
finished in gold 
bronze. 


ee 
Scccnmsnanmnnemnr -ocoorer os 


and velvet. 
Taupe _ fringe, 
cose lining. Hand 
carved base in 
gold metal leaf, 
stippled and 
polychromed. 


(me | 


Consolidated Lamp & Shade Co. , 
1110 S. Michigan Avenue, Chicago — 


Two hundred twenty-eight 


CROCKERY AND GLASS JOURNAL 


December 14, 1922 


The Chicago Market 
(Continued from page 218) 
Kaplan, Inc., well known manufacturers of lamps and 
lamp shades, recently increased their capital stock from 
$50,000 to $70,000. 


The Fair, one of Chicago’s big popular-priced stores, 
is to construct a garage and store building at 2454 Law- 
rence Avenue, to cost $185,000, according to building 
permit issued to this company a week ago. A one-story 
brick building is being planned to occupy a plot of ground 
157 feet by 313 feet. 


Martin Carlstein, head of Martin’s Mercantile Co. of 
Chicago, makers of metal specialties, such as casseroles, 
pie plates, plateaus, etc., returned recently from an east- 
ern business trip and reports trade more active in the 
middle-west than in the east. 


Among the new and interesting samples in Chicago 
show rooms are compotes, candlesticks and plates from 
the Cooperative Flint Glass Co. of Beaver Falls, being 
shown by Walter Andrews, 30 East Randolph. These 


The Name “Best”— 


quickly describes, and definitely classes 
the lamps and shades made by this com- 
pany—the best lamp to brighten and 
beautify the home—the best lamps for 


any dealer to sell. 


Remember, nothing is 
better than the best. 


H. A. BEST LAMP CO. 


CHICAGO 


Permanent Exhibit 
122 S. Michigan Ave. 


—Seee 


The Best Line-o-Lamps 


The “Best Line-o-Lamps 


come in amethyst, canary, green and blue in new and 
attractive shapes. 


The Northwestern Picture Frame Co., 453 West North 
Avenue, was incorporated last week with a capital of 
$10,000. The firm will manufacture and deal in picture 
frames and portraits. The members of the firm are 
Lazar H. Gladstone, Myer H. Gladstone and Anita Sloan. 


Plans were arranged at a recent meeting of the Mandel 
Bros. Pipe Club to give D. F. Kelly, general manager of 
the store, a dinner December 28 before he leaves the 
employ of Mandel Bros, January 1 to go with The Fair 
store. Mr. Kelly is now in Europe and is expected to 
return about December 15. 

Mandel Bros. Pipe Club membership includes about 
one hundred of the firm’s buyers and representatives of 
the contract department. The officers of the club are 
Alfred Johnson, President; Theo W. Saveland, Treas- 


urer, and J. J. Dempsey, Secretary. 


The meetings of the club are held with a dinner each 


month in the different hotels. Subjects pertaining to the 
furnishing and equipping of hotels, hospitals aid like 
institutions are discussed as well as the gathering being 


for a general get-together of the firm’s representatives. 


Shade of georgette 

shirred top, gold silk 

interlined and black 

fringe of silk skirt. 

Base is metal, fin- 

ished in black and 
gold, 


February Show 
Congress Hotel 


oa 
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CHICAGO’S SECOND EXHIBIT 


OF GLASS, POTTERY, LAMPS AND HOUSEFURNISHINGS 


offers the most complete assemblage of merchandise displays ever gathered for the trade 


in America. 


FOR THE BUYERS! 


FEBRUARY 
5 to 17, 1923 


Three hundred good lines occupying seven floors of the famous Congress Hotel. Buyers 


—make your plans now to come! 


Look over the lines shown below. Jot down in your 


memo book the ones you wish to see. Then set aside three or more consecutive days be- 


tween February 5th and 17th, 1923, to be spent at the Second Chicago Exhibit. 


Do it 


now, before the selling rush of the Holidays forces you into an inadequate stock buying 
program for 1923. Together with many others to be added later, the following lines will 


be on display: 


List of Exhibitors, 1923 Exhibit Glass, Pottery, Lamps and Housefurnishings, February 5-17, 1923. 


Adler Manufacturing Co., Brooklyn, N. Y. 

Advance Wood Turning Co., Chicago, Ill. 

Aluminum Cooking Utensil Co., New Kensington, 
Pa. 

Aluminum Products Co., LaGrange, Ill. 

American Clay Products Co., Zanesville, Ohio. 

American Stamping & Enameling Co., Masillon, 
Ohio. 

American Woodenware Co., Manistee, Mich. 

Anchor Mfg. Co., New York, N. Y. 

Art Industries, Inc., New York, N. Y. 

Art Lighting Fixture Studios, Buffalo, N. Y¥. 

Artistic Metal Products Corp., Newark, N. J. 

Atlas Manufacturing Co., New Haven, Conn. 


Basket Importing Co., New York, N. Y. 
Beaver Valley Glass Co., Rochester, Pa, 
Bellaire Enamel Co., Bellaire, Obio. 
Benjamin & Leipzig, New York, N. Y. 
Berghoff Importing Co., Chicago, Ill, 
Best, H. A., Lamp Co., Chicago, Ill. 
Bing, Ferdinand & Co., New York, N. Y. 
Bonita Art Glass Co., Wheeling, W. Va. 
Borgfeldt, Geo., & Co., New York, N. Y. 
Borin Manufacturing Co., Chicago, Ill. 
Bowman, Geo. H., Co., Cleveland, Ohio, 
Brown-Reddrop, Cleveland, Ohio. 
Brush-McCoy Pottery Co., Zanesville, Ohio. 
Bryce Brothers Co., Mt. Pleasant, Pa. 
Buckeye Aluminum Co., Wooster, Ohio. 


Canonsburg Pottery Co., Canonsburg, Pa. 
Carrollton Pottery Co., Carrollton, Ohio. 
Cassidy Company, Inc., New York, N. Y. 
Cataract-Sharpe Mfg. Co., Buffalo, N. Y. 
Central Cut Glass Co.. Chicago, Ll. 
Central Glass Works, Wheeling, W. Va. 
Central Specialty Mtg. Co., Chicago, Il. 
Chicago Lamp & Fixture Works, Chicago, 
Colonial.Lamp & Fixture Works, Chicago, Ill. 
Continental Silver Co., New York, N. Y. 
Corning Giass Works, Corning, N. Y. 
Crockery & Glass Journal, New York, N. Y. 
Crooksville China Co., Chicago, Il. 

Crown Cut Glass Co., Chicago, Ill, 
Crystalart Studios, New York, N. Y. 


Daison Mfg. Co., Chicago, Ill. 
Diamond Glassware Co., Indiana, Pa. 


East Liverpool Potteries Co., East Liverpool, Ohio 
Ebeling & Reuss, Philadelphia, Pa. 
Economy Tumbler Co., Morgantown, W. Va. 


Farber Brothers, New York, N. Y. 

Finn, J. B., Chicago, Il. 

Fostoria Glass Co., Chicago, III. 

Friedman, Jos., Metalware, Inc., New York, N. Y. 
Fry, H. C., Glass Co., Rochester, Pa. 


Gould, L., & Co., Chicago, Tl. 
Graham &°Zenger, New York, N. Y. 


Hall, Chas., Inc., New York, N. Y. 

Hallgren, A. G., Chicago, III. 

Hamilton Ross Shade Factories, Chicago, Ill. 
Hazel-Atlas Glass Co., Wheeling, W. Va. 
Helm & Soukup, Chicago, Il. 

Hesse, Michel, St. Louis, Mo. 

Hirsch-Malgood Co., New York, N. Y. 
Hocking Glass Co., Lancaster, Ohio. 

Hodges, Wm., & Co., Philadelphia, Pa. 


Hopewell China Corp., Hopewell, Va. 
Housefurnishings Journal, Chicago, M1. 


Illinois Pure Aluminum Co., Lemont, 1]. 
Imperial Glass Co., Bellaire, Ohio. 

Indiana Aluminum Ware Co., Elkhart, Ind. 
Indiana Glass Co., Dunkirk, Ind. 

Iroquois China Co., Syracuse, N. Y. 


Jeannette Glass Co., Jeannette, Pa. 
Jefferson Co., The, Follansbee, W. Va. 
Jennings Bros. Mfg. Co., Bridgeport, Conn 
Jones Co., Ira A., Chicago, Il. 


K. & O. Co., New York, N. Y. 
Kamenstein, M., Brooklyn, N. Y. 

Katz, Frank M., & Co., New York, N. Y¥ 
Katzinger, Edward, Chicago, III. 

Kee & Co., Soy, New York, N. Y. 

Kelly & Reasner, Chicago, Ill, 

Kewaskum Aluminum Co., Kewaskum, Wis. 
Kindt, Geo. C., & Co., New York, N. Y. 
Knapp, E. J., Candle & Wax Co., Syracuse, N. 
Kopf, Marcus §8., Chicago, Il. 

Koscherak Bros., New York, N. Y. 

Krantz & Sell Co., Honesdale, Pa. 

Kurtz, Frank B., Chicago, Ill. 


Lacey, M. J., Jefferson, Wis. 

Lake Manufacturing Co., Rosslyn, 
Land-Dilks Co., Richmond, Ind. 
Lazarus & Rosenfeld, New York, 
Lehman Brothers, New York, N. 
Leyse Aluminum Co., Kewaunee, 
Lippincott Glass Co., Alexandria, 


MecAnulty Co., The, Chicago, Il. 
McKee Glass Co., Jeannette, Pa. 
Maibrunn Co., The, New York, N. Y. 
Manning, Bowman & Co., Chicago, 11). 
Marion Glass Mfg. Co., Marion, Ohio. 
Markman, F. K., Chicago, Il. 

Marks, M. M., Chicago, Ill. 

Martin’s Mercantile Co., Chicago, 1). 
Maryland Glass Co., Cumberland, Md. 
Massillon Aluminum Co., Massillon, Qhio. 
Meder, E. M., Chicago, Il. 

Metal Arts Studios, Chicago, TL 
Minnemeyer, Walter G., Chicago, Ill. 
Moe-Bridges Co., Milwaukee, Wis. 
Mound City Glass Co., Lumberport, W. 
Mueller, Wm. G., Inc., New York, N. 
Mulvaney Art Studios, Chicago, I]. 
Munising Woodenware Co., Piqua, Ohio. 
Mutual China Co., Indianapolis, Ind. 


National China Co., Salineville, Ohio. 
National Pottery Co., Roseville, Ohio. 
Newark Art Lamp Mfg. Co., Newark, N. J. 
Newton, Earl W., & Associates, Chicago, 1). 
Newton Co., Earl W., Bowling Green, Qhio. 
Noe, Wm. R., & Son, New York, N. Y. 
Northwood Co., H., Wheeling, W. Va. 


Ohio Pottery Co., Zanesville, Ohio. 
Osborne Art Studios, Chicago, Il. 
Owen, W. C., Chicago, Ill. 


Paden City Pottery Co., Paden City, W. Va 
Patrick, T. H., Chicago, Il. 

Peerless Light Co., Chicago, Tl. 

Peru Basket Co., Peru, Ind. 


i. 


Phillips Glass Co., Cincinnati, Ohio. 

Pittsburgh Lamp, Brass & Glass Co., Pittsburgh, 
Pa, 

Pope-Gosser China Co., Coshocton, Ohio. 

Porcelain Enameling Assn., Chicago. Il. 

Pyrex Sales Divn., Corning Glass Wks., Corning, 


Racine Iron & Wire Works, Racine, Wis. 

Hainaud Co., H. E., Meriden, Conn. 

Reading Saddle & Mfg. Co., Reading, Pa. 

Redmon, W. C., Sons & Co., Peru, Ind. 

Red Wing Union Stoneware Co., Red Wing, 
Minn. 

Regal Art Co., Chicago, Ill. 

Rehberger & Saul, New York, N. Y. 

Republic Stamping & Enameling Co., Chicago, 
Til. 4 

Retherford, R. Milt., Muncie, Ind. 

Riviere Brass & Bronze Co., New York, N. Y. 

Rocktord Peerless Furniture Co., Rockford, D1. 

Rome Mfg. Co., Rome, N, Y. 

Royal Art Glass Co., New York, N. Y. 

Royal Metal Mfg. Co., Chicago, Ill. 


Sanitary Refrigerator Co., Fond Du Lac, Wis. 

Saquoit Toilet Paper Co., Utica, N. Y. 

Saunders Co., D., Chicago, Ill. 

Saxon China Co., Sebring, Ohio. 

Schlesinger, M., Inc., New York, N. Y. 

Schlueter Mfg. Co., St. Louis, Mo. 

Schmidt Co., Hugo W.. Detroit, Mich. 

Schneider, J. A., Buffalo, N. Y. 

Sebring Pottery Co., Sebring, Ohio. 

Seneca Glass Co., Morgantown, W. Va. 

Sherwood Bros., New Brighton, Pa. 

Simpson, Lewis H., & Co., Chicago, Ml. 

Skidoo Company, The, Columbus, Ohio. 

Smith Metal Arts Co., Buffalo, N. Y. 

Smith, Phillips China Co., E. Liverpool, Ohio. 

Somers & Stitzburg, Chicago, Il. 

Stadler Photographing Co., Chicago, Ill. 

Stage-Kashins Cut Glass Co., Lawrenceville, Pa. 

Steelcraft Company, Detroit, Mich. 

Steuben Sales Divn., Corning Glass Wks., Corn- 
ing, N. Y. 

Steubenville Pottery Co., Steubenville, Ohio. 

Straub, Paul A., & Co., New York, N. Y. 

Susquehanna Cut Glass Co., Columbia, Pa. 


Taiyo Trading Co., Inc., Chicago, Ill. 

Thompson, C. C., Pottery Co., East Liverpool, 
Ohio. 

Tinker, F. B., Chicago, Il. 

Tribble Cordage Mills, Inc., Boston, Mass. 

Turchin Mfg. Novelty Co., New York, N. Y. 


Uhl Pottery Co., Evansville, Ind. 
Union Brush Co., Cincinnati, Ohio. 
Utility Glass Works, Inc., Lonaconing, Md. 


Venon, J. H., Inc., New York, N. Y. 


Wagner Manufacturing Co., Sidney, Ohio. 
Wellsville China Co., Wellsville, Ohio. 

West, Geo. R., & Sons, Jeannette, Pa. 

West Bend Aluminum Co., West Bend, Wis. 
Western Glass Co., Weston, W. Va. 
Wheeling Decorating Co., Wheeling, W. Va. 
Wolf, E., Inc., Chicago, Tl. 


Zanesville Stoneware Co., Zanesville, Ohio. 


Manufacturers! For sixteen page prospectus giving full information re- 


garding the Exhibit, write to Ira A. 


Jones, Secretary, Glass, Pottery, 


Lamps and Housefurnishings Association, 9 North Wabash Avenue, 


Chicago. 


Remember the date February 5 to 17, 1923 
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Selling Service With Merchandise 

In retail salesmanship of merchandise a well posted de- 
partment manager once remarked in my hearing, “ that 
in 75 per cent of department store sales that are made, 
the customer enters the store without a clear idea of 
what she is going to buy.” This is very probable not far 
from the fact and neither is it an unusual state of mind. 
Unquestionably a very large number of customers enter 
a store having a general idea of what they want, but de- 
pend upon viewing the display of merchandise to find the 
particular item which fulfills most completely this gen- 
eral idea. And when you come to think about this point, 
there is a good deal of practical sense shown by custo- 
mers who thus prefer to look over the stock which a well 
posted buyer has combined many markets to assemble for 
her examination. Some customers, having made up their 
minds fully as to color and quality and shape and pattern, 
enter a store and ask for that specific article. But only a 
comparatively few do this. Most customers come in and 
look around and buy a dinnerset, glassware or a lamp 
only after the deliberate elimination of several numbers. 
And the higher the quality of merchandise bought, the 
more deliberate and critical the majority of customers 
usually are. 

It is or shoudl be one of the axioms of a good sales- 
person to follow the customers mind as the sale 
progresses. Perhap the customer may desire a blue lamp 
base but not a blue silk shade. She may want a rose 
colored shade or almost any colored shade. But if she is 


Season's Greetings 


to our 


PARTNERS IN SUCCESS 


EARL W. NEWTON & ASSOCIATES 


9 N. WABASH AVE. 
CHICAGO 
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uncertain about the color she wants, it is up to the sales- 
person to show what the store can offer, and to assist the 
customer to decide upon something appropriate that will 
insure the customer’s satisfaction. This is not always an 
easy thing to do. If the customer talks freely and tells 
the salesperson something about the furnishings of the 
room she wants the lamp for, any one showing an eye for 
color harmony, can help the customer decide. But many 
customers do not talk freely, some scarcely at all, and 
it is up to the salesperson to try and draw the customer 
out and give a vague idea some definite form. i 

However, in selling a customer not only merchandise 
but service and satisfaction with it, the salesperson should 
not overlook the four standards by which customers de- 
cide the purchase of anything. It may be taken for 
granted that all customers desire to obtain the most of 
a certain value, or characteristic she may have in mind, 
for the least money. These standards are suitability, at- 
tractiveness, quality, and price. This is the logical order 
in which the several factors of most merchandise are 
grouped by the majority of customers. The first three 
may be varied as to first, second or third choice but the 
item of price is usually the last and least consideration, 
providing the appeal of the other dominating factors are 
strong and made stronger by proper display and intelli- 
gent selling talk. r 

There is, of course, a great difference in the way cuss 
tomers value these standards. Some are particularly at- 
tracted to novelty in color and form, others are more in- 
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erested in its style, while others prefer quality. The im- 
yortant thing for the salesperson to remember is that 
syery customer is sold by these standards. Perceiving this 
t is the object of good selling to “ size up ” the customer 
und by observation discover which of these standards is 
he most important. This is the key to,making the sale. 
Think it over and if you are not hitting the nail on the 
ead as many times as you would like, analyze the four 
tandards, apply it to your customers and it may help in 
selling more goods. 


Sentiment Peps Up Sales 
When an American exporter finds in his morning mail 


1 photograph of a foreign customer’s 5-year-old girl 


Headquarters 
DINNERWARE and 


holding a teddy bear, says Henry H. Morse, head of the 
Specialties Division of the Bureau of Foreign and Do- 
mestic Commerce, in a plea for more sentiment in busi- 
ness, “he has reason to feel assured of that customer’s 
patronage for years to come. The relationship between 
the seller and the buyer has passd from the realm of 
strict business to that of friendly business 

We used to be taught years ago that friendship and 
business could not be mixed, but now every one knows 
that this is as fallacious as any of the old adages and 
that a friendship built on business adds to the value of the 
business. People are human wherever we find them, 
they like us or they dislike us, and usually they are ready 


(Continued on page 236) 


Headquarters 


Cooking and Serving 

China, Plain and de- 

corated Hotel China, 
Aluminum Ware, 
Electric Utensils. 


~ 
~ 
SSSA 


oom 5602. Palmer House, 


Over 500 Samples 
To Select From 
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eAnnouncing—— 


HE Progressive China 


Decorating Company is 


AVEAUOOCUUEUEOUHV ROOD SEO EYADOSDOEN EO OOO BED ED DURAN 


now located in their new plant 
and are prepared to handle an 
increased volume of work for 


the retailers. 


Shipping facilities now avail- 
able and a larger staff of artists, 
make it possible to quickly fill 


orders. 


MT 


ME 


Decorated dinner sets, etching 
of china and glassware and 


lustre work our specialties. 
Best domestic china used in this 


popular priced line. 


Progressive China Decorating Co. 


2617 W. Harrison St. 
Chicago 


PT 
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SC 


Gold Encrusted 
CHINA 


Premi:m Goods 


LEWIS H. SIMPSON & COMPANY 
17 North Wabash Avenue 
Chicago 
Direct Factory Representatives 


ATHENS GLASS COMPANY, 
Morgantown, West Virginia. 
Thin Blown Tumblers and Stemware in Lime 


Quality, Plain, Decorated, Iridescent and Cut. 
Wonderful values for Special Sales. 


THE FENTON ART GLASS COMPANY, 
Williamstown, West Virginia. 
Manufacturers of Colored Bowls, Candle- 
sticks, Vases, Candy Jars and Etc., a more 
complete line of Colors and Shapes than is 
made by any one other factory in the world. 
Popular Priced. 


HUNTINGTON TUMBLER COMPANY, 

Huntington, West Virginia. 
Thin Blown Lead Tumblers, Stemware, Bud 
Vases and Etc., Plain, Decorated, Needle 
Etched, Plate Etched and Cut. A quality 
line, Popular Priced. 


THE NEW MARTINSVILLE GLASS MFG. CO., 
New Martinsville, West Virginia. 


Finest Quality Pot Crystal Pressed and Blown 
Table, Hotel and Soda Ware, Plain, Decor- 
ated, Needle Etched, Plate Etched and Cut. 
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Reservations for Chicago Show 
(Continued from page 220) 


Pittsburgh Lamp Brass & Glass Co. .................. Pittsburgh 
Pope-Gosser Chinas Coa cote eee Coshocton, O. 
PorcelainynamelinoeA\ssn nea nn Chicago 
Pyrex Sales Division, Corning Glass Wks......... Corning, N. Y. 
Racing Ironic, Waren OLicc eae Racine, Wis. 
RainaudsConi has eee SERIE wee ce Meriden, Conn. 
Reading Saddles daa Mites Cc asa ae nn Reading, Pa. 
Redmon, VWeiGersonsics Coen aa aan en Peru, Ind. 
Red Wing Union Stoneware Co. .............. Red Wing, Minn. 
Regal sArtiCo.c ivr) cree ee ee ens ee Chicago 
Rehberger &:.5 211] Ree eae neem ne New York 
Republic Stamping & Enameling Co. .............000505 Chicago 
Retherford, (RSMilt gee ee er a tk. Muncie, Ind. 
Riviere, Brass. & Bronze sGomee nee eee he ces es New York 
Rockford Peerless Furniture Co. .................... Rockford 
Rome JM fgsuCoce pean tee Be ee) Rome 
RoyalvArt (Glass Gon enue een ee oe ek New Vork 
Royal Metal. Mfg. Co. care eepenr na nteiaee ee caer, ols Chicago 
Sanitary Refrigerator Co. ..... : Set SA a Fond du Lac, Wis 
Saquoit Moiletaeaper: Gow se ee Utica, N. Y. 
Saunders (Co: Dupe eee eee se. Chicago 
Saxon Ghinay Go pec eee ean Sebring, O. 
Schlesinger’ Viewsln caeeeeee neta en 1 New York 
Schlewter Nios Cone tie Teer eT ee Soleo St. Louis 
Schmidiy Commliucoseee ee eee ie eee Detroit, Mich. 
Schineide rs.) eA See ee ee ere ene Buffalo 
Sebring sLolcetya © 0 see eee een ee enn rT Sebring, O. 
SMe (EIS Co so coos nnocsuosaatadodouwear Morgantown, W. Va. 
Sherwood Bros. ...... ee ee Lee eee Bbrightony sea 
Sihaony C2 Cro. IBS. TBR) 5 Socedden sancotans capheacae Chicago 
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Consolidated 
lamp and Glass Co. 


New Table and 


Boudoir Lamps 


i No nn 


Hand Painted Glass Shades with Metal Bases— 
a Variety of Patterns and Finishes 


New Samples on Display 
January Ist, 1923—at 


J. A. JACOBSEN 
17 N. WABASH, CHICAGO 
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Skidoo Co. The «3% aqeccuteot nos: os eee ee eee Columbus, O. 
Smith Metal Arts'Co.a. cece peo cee Buffalo, N. Y, 
Smith Phillips; China Gown. eee eee East Liverpool, O, 
Somers’ & Stitzburgh 32.5... epee Chicago 
Stadler Photographing: Co. <2... -cceteeeee eieeee Chicago 
Stage-Kashins) Cut Glass!Gosmen ase Lawrenceville, Pa. 
Steuben Sales Divn., Corning Glass Wks........ Corning, N. Y. 
Steubenville’ Pottery) Go. 2. s.sse0) ene Steubenville, 0, 
Straub, Paul H., & (Co. occ: eee New York 
Susquehanna (Cut GlasssiCo. 22. eer Columbia, Pa. 
Af 
Taiyo Trading Co; ..0...5. 0+. 20.0.) eRe ene Chicago 
Thompson Pottery Co. GG... ese East Liverpool, O. 
Tinker, F. Bi. .lec ees 2 oe oceeinis «210 ee ee Chicago 
Tribble Cordage Mulls, Inch 725i erecta eet Boston 
urchin Mig. Novelty Col sen ...42-eee eee eer New York 
U 7 
Uhl. Pottery Co. onsen cise sc0 5 ee eee Evansville, Ind. 
Union Brush Go. oiic0m oo. cesses ear 0 eee Cincinnati 
Utility Glass) Works, Ince... .9sss0 eee Lonaconing, Md. 
Vv ; 
Vernon, Inc. cscs oo te sist nusteeiogie 6 tee eee eee New York 
W ] 
Waener Mie. Co. snes occeen en) Cee eee Sidney, O. 
Wellsville China Co. ..:-...-..2. 5a Wellsville, 0. 
West & Sons, Geow Ry ....os. 3.2 eee Jeannette, Pa. 
West Bend Aluminum Co, 2222. 2. cee West Bend, Wis. 
Western (Glass Go. 24.20 es coset eee Weston, \\. Va. 
Wheeling Decorating Gon... eee Wheeling, W. Va. 
Wolf, Ine; E.os 6. cast canis: <0 ee Chicago 
zZ : 
Zanesville Stoneware Co, 2452.40.50 eee Zanesville, O. 
SU 


The Burke Studios 


4007 Drexel Blvd. 
Chicago 
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We design and make a wide variety of 
shades and shields of parchment effect all 


decorated by hand. The designs are unusual 
and have a “ Style ’’ which makes them most 
desirable. 


Sold Through 


Ira A. Jones Co. 


9 N. Wabash Ave. 
Chicago 
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China 
Glassware 
Dinnerware 


and 
Dutch Silver 
Novelties 


SPECIALISTS 
featuring 
RELIABLE AND PROFITABLE 
MERCHANDISE 


Secure Monthly Messenger con- 
taining valuable sales suggestions. 


Sent upon request. 


HEFTER SALES CoO. 


222 N. STATE ST. CHICAGO 
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— Tolpin Studios 
Originators of 


CLASSIQUE CHINA 
Hand Decorated 


Gold Encrustations, Enamel Dec- 
orations and Lustre Ware on high 
grade China. 
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Complete line of decorated dinner 
sets, service plates, vases, bowls, 
dresser sets and candle sticks, etc. 


Inquiries from stores 
desiring the best, solicited. 


TOLPIN STUDIOS 
3620 W. Roosevelt Road 
CHICAGO 
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FRANK B. KURTZ 


WRIGLEY BUILDING 
CHICAGO 


ARTWARE 
of DISTINCTION 


Showing 
Famous iucaucr Lustre Wares 


Hand Carved Wood Peiportatrort 
and peciece Ware 


ROOMS—53 and 55 FLOOR F 
CONGRESS HOTEL 


CHICAGO SHOW 


FEBRUARY sth to 17th, 1923 


Two Popular Patterns 


from 


Martin's Fast-Moving Line 


Many styles ue Casseroles and all standard size Pie Dishes, made of 


Solid Brass, finished Nickel, Silver, or Copper. 


Accurate Illustrations mailed upon request 


To the Trade: 
Many Thanks for patronage during 1922 


MARTIN'S MERCANTILE CoO. 


652 W. Lake St. 


CHICAGO 


AMM PUCUCO UAE uma nner 
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READY TO 
LUYYVERS OF 
2 CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


00 
oo 


oo 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 


THE PALMER HOUSE Room No. 405 
Representing 
invites you to inspect Mononcan GLass Co, 


CO-OPERATIVE FLINT GLass Co, 
THE DUNCAN & MILLER GLass Co. 


the following lines. 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
: ; Factory Representatives. Imported 
Albright China Co., Room 25 THE HAEGER POTTERIES, Ine. and Domestic Table and Illuminat- 


eee 5 ing Glassware. 
Fine Dinnerware and Fancy China. Pottery of Distinction KELLY & REASNER 


I. E. Mincks, Sect’y and Manager. Dundee, Illinois Representing McKee Glass Co.; 
W. IT. Darden, Mgr, Sales. Chicago display with Eael Co.: i : 
5 bie agle Mfg. Co.; Indiana Glass Co. 

Phone, Dearborn 4700 W. C. OWEN 5 5 ’ : 


Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
Crooksville China Co., Room 591 “oer yee ene 

c . 
Makers of Dinnerware : ‘ 
Represented in the Middlewest and aeeoamar ec fom sale 
PST eet Ry a ace Fhone Central 3240. 
Telephone Central 5271 FRENCH CHINA CO. E. M. MEDER 


: Manufacturers’ Representative sell- 
Office and Display Room ing dinnerware, glassware, lamps, 


17 No. Wabash Ave, 


W. 7. Darden Co., Room 51 136 West Lake Sirect willow-ware, nickel, copper and 
Jackson Vitrified China Co. silverware. 
T. A. MeNicol Pottery Co. LEWIS H. SIMPSON & CO. 
Genesee Pottery Co., Inc, Representing Athens Glass Co. 
Transparo Cloth Corp. Fenton Art Glass Co., Huntington 
Home Wlectrie Sales Co, Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 
Potters Co-operative Co., Room 43 KAY BEE CHINA WORKS Note—Concerns wishing to secure 


space in this building for display pur- 


Dinnerware, Hotel China and Spe Manufacturers poses should applytta 
cialties. Established 1876 at Eas! ° 5 IE 
Liverpool. Geo. W. McNicol, Mer. High Grade China ROSENBERG & LUR 


| CHICAGO ILLINOIS 


178 W. Jackson Blvd. 
Phone Har. 4258 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
B. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunps 
1319 Michigan Ave. 


DARRAH & CONWAY 


CUT GLASS CO. 
6 N. Michigan Ave., 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


Chicago 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


A 


R 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 9a 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


EADY TO 


CIO VE fo mC fae 


CHICAGO 


Visit the 
2nd Annual Exhibit 
of 
GLASS, POTTERY 
LAMPS AND 
HOUSEFURNISHINGS 
at the 


CONGRESS HOTEL 
Feb. 5-17, 1923 


More than 300 lines were 
on exhibit last year and 
over 1500 buyers were in 
attendance. An event no 
buyer can afford to miss. 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzel) 
Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 


AG 


SERVE 


/ones CO. 
‘Wabash Avenue 
Chicago 


REPRESENTING 


Gad 


o \North 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Partners with You in Success 
For 1923 
Earl W. Newton & Associates 
9 N. Wabash Ave. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


TOLPIN STUDIOS 
FINEST DECORATED CHINA 


Specializing in gold encrusted dinner- 
ware, Pompeian Lustre. and _ hand 
painted china for gift shops and depart- 
ment stores, 
3620 Roosevelt Road 

Phone Nevada 7046 
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Chicago as Year-Around Market 
(Continued from page 224) 


ever ornamental earthenware products are sold, has been 
gaining in popularity so rapidly that it was deemed nec- 
essary to enlarge the plant and general facilities in order 
to handle the increased business. Shortly after the first 
of the year, this concern will announce their new designs, 
shapes and colorings for the coming seasons. A wider 
range of quality, base and decoration will be possible when 
the addition to this plant is completed. 

The china decorating business of the middle-west cen- 
ters around Chicago, and here, also, a steady growth in 
production of the established concerns is noticed, as well 
aS an increase in the number of new China decorating 
companies in this section. The products of such firms 
as the N. O. Cederborg Co., of Aurora, the Pickard 
Studios and J. H. Stouffer Co., of Chicago, are recug- 
nized the country over as masterpieces in the art of lustre 
and gold encrustatiors. The N. O. Cederborg Co., dur- 
‘ng the past vear moved their plant from Glen Ellyn to 
Aurora, where they have added facilities for producing 
the highest grade lustre ware. The J. H. Stouffer Co. 
and Pickard Studios are just closing one of the most suc- 
cessful years in their history. Two new decorating con- 
cerns have entered the Chicago trade during the past 
year: These are the Tolpin Studios and the Progressive 
China Decorating Co. The Western China Works of 
Aurora, Ill, was recently incorporated by men experi- 
enced in the china decorating business, and the company’s 
plant is now being arranged with the expectation that 
production will commence early next year. 

Taken all in all, Chicago has made remarkable strides 
during the past few years as a permanent market, and it 
is the ambition of every member of the trade in the Windy 
City to make it the greatest glass, pottery, lamp and 
housefurnishings center in the country. 


Old Time Glass Making 


In September, 1865, I left college and went to South 
Jersey to tutor the son of the manager of a large hollow 
glass works, says R. M. Atwater in the first of a series 
of reminiscences on glass manufacturing half a century 
ago in the National Glass Budget. There were six green 
glass furnaces and two flint glass. About a month after 
I arrived there the manager exclaimed at the dinner 
table, that he was tormented beyond endurance by his 
inability to control the amount of soda ash put into the 
batch. His orders were evaded by the desire of the 
melters to make the sand melt easily, and of the blowers 
to make the glass work easily in shaping it. Yet, as 
soda ash was the one expensive ingredient, the use of 
any excess was wasteful and even serious. As we 
discussed the subject, I remarked that the problem did 
not appear difficult of solution, by simply separating 
chemically the proportions of soda and sand in samples 
taken from a pile of ten or twenty tons of batch. This 
surprised the manager, and he asked me to drop my 


teaching, equip a chemical laboratory and solve the 
problem. In a month I handed him a statement of the 
amount of soda ash actually found in his batch, which 
was considerably in excess of the proper and ordered 
proportions. The batch mixers, confronted with the 
evidence, confessed their fault, and regarded the 
discovery as the work of a wizard—a little knowledge 
of chemistry went far in those days. The manager 
asked me to become the chemist and assistant manager 
of the work, and I settled down to the work and 
continued until 1890. The chemical laboratory has con- 
tinued as a permanent part of the equipment of a high- 
grade glass factory and is now general in this country. 


In these days, South Jersey offered attractive facilities 
for glass making. The ground was covered with white 
sand of a good quality for green glass, the washing from 
mountains of North Jersey and Pennsylvania. Lime 
was easily obtained from marl and oyster shells. Fuel 
was abundant from the oak and pine forests. The only 
foreign requirement was soda ash, entirely imported until 
1880 from Europe. So the twenty or more towns and 
hamlets wherein were glass factories earned enough to 
satisfy the owners, who were generally the more thrifty of 
the glass blowers, backed by the owners of the large for- 
ests seeking outlet for their lumber. With the passing of 
the fuel and lime, but few of these primitive glass works 
are left in Jersey. 


The furnaces were of the horseshoe type with seven 
pots 30 or 34 inches diameter. The grates at the open 
and teased by a forced blast from the engine. 

In these early days a Mr. Brookfield of New York had 
patented the use of a forced blast in the use of hard coal, 
and the litigation to enforce this was still in progress. 
Before the use of hard coal cord wood dipped in gas-tar 
gave a sufficient heat to flux the sand in the small pots. 


About 1870 soft coal became available and the use of 
hard coal was abandoned. The horseshoe furnaces were 
replaced by the round furnace with a deep eye, using 
natural draft, the incoming air being preheated by pass- 
ing through flues embedded in the solid masonry of the 
deep eye. 

The open pots for green glass made glass every day. 
But the flint glass was melted in covered pots every other 
day. The only difference between the composition of the 
flint batch was that a little manganese and arsenic were 
added to neutralize the green color of the protoxide o 
iron in the sand, Also the glass on the end 
of the blow pipe was cleaned off after each bottle 
was blown, as it took a scale of iron off the pipe end 
These “millings” were cleaned off by boiling them in 
muriatic acid. 


Later only high test soda ash, purer ground limestone ~ 
were used with purer silica from central Pennsylvania, 
as the demand for better flint glass arose. 


Kinney W Levan's Favor Department 


How This Progressive Concern Have Made It a Well 
Paying Adjunct to Their China and Glassware Lines 


i Y ITH their usual vision for seeing every possi- 
bility for the expansion and improvement of 


their business, the Kinney & Levan Co., Cleve- 
nd, Ohio., have developed one of the most attractive and 
riginal favor departments to be found in the country, 
nd as a paying proposition it is said to be a wonderful 
iccess, which, of course, is the only point of interest for 
le merchant. 
The heads of the concern conceived the idea that it 
as a perfectly logical conclusion to expect that a cus- 
ymer buying table appointments in china, glassware and 
lverware for a social function would consider it a great 
mnvenience to be able to buy special table decorations 
nd favors in the same shop. 
With this idea, the firm fitted up a department in a 
omparatively small way. It proved a success from the 
eginning, and it was not long until they were forced to 
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Scene from a “Costume Review.” 


Toys Scarce in England 


‘The Christmas toy merchants this year have one of the 
st arguments for the “ shop-early ” admonition that 
xy have had for several years. Although in the United 
ates the Thanksgiving turkey is just beginning to have 
alms regarding its fate, everybody here is beginning 
talk Christmas and what it may bring forth. The 
st “do your shopping early” talk began to appear in 
» newspapers this week in the form of warnings that 
vs may be extremely scarce. 

{t is asserted that thousands of orders for toys placed 


oS 


increase the space devoted to the department, until now 
it is a feature of their interesting store. 

Back of the attractive display made in the department, 
there is a studio located on one of the upper floors of the 
concern’s spacious building where several artisans are 
kept busy, fashioning all sorts of fanciful things for deco- 
rative purposes, for special functions. Here the pur- 
chasers’ ideas are carried out, or a complete decorative 
scheme, with all that goes with it, will be originated by the 
department. The work includes everything from small 
favors, to the most elaborate costumes, which are the last 
word in artistic possibilities of crepe paper. 

An example of the remarkable work done by this 
department may be seen in the accompanying illustration, 
showing one of several scenes of an criginal costume 
review, given at one of Cleveland’s theatres, the costumes 
for which were designed and executed hy this concern. 


a. Sh fe, 
ae” C 3 


Costumes Designed and Created by The Kinney & Levan Co. 


in Germany early in the spring cannot be executed, 
partly because of the excessive demand and _ partly 
because when the orders were placed the exchange rate 
was 1,240 marks to the pound, whereas it now is 32,000. 

It is predicted, however, that a convenient substitute 
for toys, especially for scientifically inclined youngsters, 
will be wireless outfits, for which England is developing 
a veritable craze. Precocious youths, to the discomfiture 
of their old-fashioned fathers, now are talking glibly of 
transmitters, coils, and using other technical terms in 
speaking of radio sets. 
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Strike 


in Generalware Potteries Settled 


All Plants Affected by Strike Now Working— 
New Wage Schedule to Be Discussed Dec. 18, 


But Strike in 


Sanitary Branch 


Continues 
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DJUSTMENT of the strike in the generalware 
branch of the pottery industry of the United 


States resulted this week in every plant in the 
United States, tied up by the action of the workers, 
resuming operations. 

The strike in the sanitary branch of the industry con- 
tinues, and from all present indications those sanitary 
plants now operating under the American plan will re- 
frain hereafter from making contracts with the National 
3rotherhood of Operative Potters. 

Conditions in the two branches of the industry are 
rather different. Representatives of local unions in the 
generalware branch of the trade have listened to the 
advice and suggestions of their national officers and 
members of the Brotherhood Executive Board; those in 
the sanitary section did not. It would, therefore, be no 
surprise to those who have been close observers of the 
situation to learn before another year ends that the 
National Brotherhood of Operative Potters will be com- 
posed solely of workers employed in the generalware 
industry. 

Twenty-four hours after the joint wage conference 
ended in Pittsburgh, Dec. 5, between the labor committee 
of the United States Potters’ Association and the Con- 
ference Committee of the Brotherhood there was a brief 
joint committee meeting of manufacturers and Brother- 
hood representatives to agree to a date for another joint 
wage conference, the purpose being to negotiate a new 
wage scale and to consider some subjects left open at the 
Cleveland joint wage conference last August. This meet- 
ing was arranged for Atlantic City, Dec. 18. This ses- 
sion may continue several days, but it can be put down 
that an amicable agreement .will be written into the 
record and that production will not be stopped. Those 
manufacturers who granted their employes a seven per 
cent increase in wages October last are not affliated with 
the United States Potters’ Association. 
are: Southern Potteries Co., Erwin, Tenn.; Mt. Clemens 
Pottery Co., Mt. Clemens, Mich.; Jackson China Co., 
Falls Creek, Pa., and the Alliance Vitrified Products Co., 
Alliance, O., the latter making a line of stove mountings, 
bathroom fixtures and similar specialties. The advanced 
wage paid by these firms to their employes will be taken 
from the employes in the percentage in which it was 


These plants 


paid them. 

All other generalware potteries idle since Oct. 1 are 
now on an active production basis. Kiln placers made 
inquiry the morning following the settlement, when they 
were expected to return to work, and some kiln drawers 
returned to work 12 hours following the settlement. 
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The first ware to be made after the end of the strike 
was in the plant of the Edwin M. Knowles Co., Newell, 
W. Va., the clay shops starting up in a small way Thurs- 
day afternoon. 

Then day by day thereafter departments in all other 
plants resumed work, and by Monday of this week the 
western pottery district was once again back to its old- 
time activity. 

On the afternoon of Dec. 1 the Executive Board of 
the Brotherhood was informed that a general meeting of 
the United States Potters’ Association had been called 
to convene in the William Penn Hotel, Pittsburgh, Dec. 6, 
and for the purpose of the plan of operating generalware 
plants on the American or open-shop plan. 

On Dec. 2 arrangements were made for a joint wage 
conference. The generalware manufacturers seek at all 
times to deal with the Brotherhood, because the condi- 
tions in all plants are quite similar. As long as possible 
the manufacturers desired to continue friendly relation- 
ship with the Brotherhood, but now the time had come 
when the rank and file of the pottery workers should be 
told that when they fail to heed the advice and sugges- 
tions of their own officers they would compel manufac- 
turers to take other steps to put plants on a production 
basis.” 

There was a meeting of the Potters’ Association Dec. 6 
as scheduled, but instead of considering the question of 
an open shop, the happy story of the settlement of the 
strike was related by Mr. Wells, chairman of the Labor 
Committee. 

It can be truthfully said that no small credit for ending 
the strike in the generalware trade is being laid at the 
feet of W. E. Wells of the Potters’ Association and John 
T. Wood, president of the Brotherhood. It is proper 
at this time that praise should be given those representa- 
tives of both factions who labored, and not in vain, to 
make the 10 weeks’ strike a matter of history and write 
finis. 

In about an hour after the pottery strike was adjusted 
at Pittsburgh last week Leo Himmelstern, of Himmel 
stern Bros., San Francisco, Cal., entered the William 
Penn Hotel and greeted a number of manufacturers and 
workers. He was accompanied by Rudie C. Altschul, of 
the same department of his firm. “I always get a lot of 
news when I come into the market,” Mr, Himmelstern — 
remarked, “but, boys, this is the best Christmas gift ! 
ever received—the news of the settlement of the strike 


Gee, this is great!” 


WHAT THE POTTERIES ARE DOING 


Mi 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


M. K. ZIMERMAN, REPRESENTATIVE OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


HEN decorating shops resumed Monday, about 
the first thing to command the attention of the 
shop managers was the getting out ot sample 
lines of new decorations for 1923. Only a very few new 
patterns were put through betore the strike went into 
effect and it was beginning to look as if January would 
roll around and without the usual number of new deco- 
rations. While these lines were being put through, deco- 
rators were also engaged on the usual lines for immediate 
shipment. 


2x 


The embargo order on the Pennsylvania railroad east 
of Pittsburgh will seriously handicap shipping to the 
eastern trade. This inconvenience will continue until 
the embargo is lifted. However, some ware is getting 
through to the east over the Youngstown & Ohio River 
railroad, via the Erie, out of the East Liverpool territory. 
Shipping to the south, west and northwest seems to be 
normal, and few, if any, embargo orders have been 
reported in the East Liverpool shipping district to those 
points. 

Although buyers are in the very heart of their holiday 
trade, especially the department store men, a host of 
buyers is looked for in the East Liverpool district during 
the next ten days. There is bound to be one grand rush 
to look up back and unfilled orders. Some old business 
is expected to be cancelled, and enlarged specifications 
filed in the place of these. 


All bisque and glost ware in the plant of the Crescent 
China Co., Niles, O., when the Sebring interests sold 
that shop some months ago has been removed to Sebring. 
When the sale of the plant was completed the agreement 
‘was that the Sebring interests should remove all their 
own stocks before January I, 1923. 


It is very likely that ere many more months pass 
another research chemist will be added to the trade in 
the East Liverpool district. Inquiries are now being 
made to the American Ceramic Society for such a man 
by an East Liverpool manufacturer, and the specifica- 
tions are now in the hands of Ross C. Purdy, Secretary 
of the Ceramic Society. There are now three general- 
ware firms in the East Liverpool district employing re- 
search men, with the result that these firms are saving 
money by stopping factory leaks and at the same time 
producing a higher quality of merchandise. 

Perhaps six new dinnerware patterns will be shown 
by the West End Pottery Co. for the January trade. 
These will be on the “ Seneca” plain shape of this firm 
and will consist of borders and sprays, 


: 
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W. E. Wells, of the Homer Laughlin China Co., 
Newell, W. Va., delivered the principal address during 
the annual Memorial Service of the Elkins, W. Va., 
lodge of Elks, Sunday, Dec. 2. He went from Elkins 
direct to Pittsburgh to attend the wage conference 
meeting. 


Rather rapid progress is being made upon the con- 
struction of the new plant of the Crescent China Co., 
being built by the Sebring interests near Sebring. Some 


’ 


machinery has been placed in the “ slip” house, and as 
soon as possible other equipment will be installed in the 
clay shops. This new shop may be completed to be put 


on a production basis early in 1923. 


George C. Thompson, of the Thompson Pottery Co., 
is now able to be at his desk with more regularity. Mr, 
Thompson suffered a broken leg some weeks ago and 
has sufficiently recovered to permit him to attend to 
business. 


The new three-kiln plant of the Homer Knowles Pot- 
tery Co., Santa Clara, Cal., is ready for operation. Mr. 
Knowles came east last week to attend a meeting of the 
Potters’ Association in Pittsburgh and then spent some 
days in East Liverpool enlisting a company of pottery 
workers. Two kilns of saggers are ready to be fired. 
The construction of this plant is such that additional kiln 
units can be easily attached. 


Langley Hawthorn, dinnerware buyer for Abraham & 
Straus, Brooklyn, N. Y., was the first buyer to reach 
the market following the receipt of news of the settle- 
ment of the generalware strike. He got into the market 
Thursday last, leaving New York the night previous, 
exactly 24 hours after the strike was declared off in 
Pittsburgh. 


Stocks in warehouses in the East Liverpool district 
are “shot,” as it has been put. During the idle period 
there was more or less shipping out of the East Liverpool 
district, although there were a few of the larger firms 
that did not ship a package. In the latter instance stocks 
in these plants are just about normal, while in the other 
instances there is a marked scarcity of some items and a 
surplus of others. Especially is this true of the stocks 
of plates, teas, and other staple items. Just for the 
moment it is almost impossible to ship orders in complete 
form and as specifications call for. 

First kilns were lighted Saturday last, and these were 
burned off over Sunday and drawn Monday. It is re- 
called that wherever it was possible every kiln was filled 


Two hundred thirty-nine 


tt < 


Two hundred forty 
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before the strike became effective. Not all of these were 
fired off. Where kilns were fired off, they were not 
drawn, but since Wednesday last kiln drawing has been 
active throughout the district. It will be but a little while 
until the manufacturers will have “caught up” on their 
stocks. 


When the Hopewell China Corporation, of Hopewell, 
Va., started in business the plant possessed only two 
decorating kilns. A year or so later two other kilns were 
added, and during the recent pottery strike still two more 
were built, giving the plant a battery of six decorating 
kilns. This addition will greatly increase the capacity of 
the decorating department. A. J. Strikow, general man- 
ager of this plant, when in the East Liverpool district a 
few days ago, announced that the company had a rather 
large order file and that the plant would hereafter be 
operated to capacity. 


Among buyers in the district since the settlement of 
the strike are: Leon Neubrik, with Crowley, Milner 
Co., Detroit; H. Ballentine, with J. L. Hudson Co., 
Detroit; Mr. Martin, with Jordon, Marsh Co., Boston; 
Ferd. Daudt, of the Daudt Glass & Crockery Co., Toledo. 


Announcement has been made by Edward Schramm, 
of the Onondaga Pottery Co., Syracuse, N. Y., of a 
Colloquim on feldspar classification and specifications to 
be conducted at the Silver Jubilee Convention of the 
American Ceramic Society to be held in the William 
Penn Hotel, Pittsburgh, Pa., Feb. 12-16 next. All mem- 
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WESTON GLASS COMPANY 


Plain Blown Glassware 


SUSQUEHANNA CUT GLASS COMPANY 
Extensive Line of Light Cut Glass 
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Lines Will be Shown at Fort Pitt Hotel, Pittsburgh, During January 


ACIDIC OC COC OCC OCOD CIC OCICOCACACACOCACACACACACACACACACACACACACOCIC ICCC, 


bers of the society have been asked by Mr. Schramm to 
contribute to this section of the program of any informa- 
tion they may possess. 


Gilbert R. Smith, basement department of Marshall, 
Field Co., Chicago, IIl., accompanied by Mr. Williams 
of the second floor department ; Harold Clark, with Lan- 
aburg & Bro., Washington, D. C.; Louid Klayfe, with 
Bloomingdale Bros., New York City; Paul Schneeloch, 
with Borgfeldt & Co., New York. 

The Smith, Phillips China Co. will resume full opera- 
tions in all departments Thursday, December 14. Some 
kilns have been drawn, and kiln placers are now at work. 


Roy B. Henderson, president of the Carrollton Pot- 
tery Co., and George B. Fowler, sales manager of the 
same company, spent the last week end visiting among 
friends in this district. This plant went on full time 
last Monday. 


Potters’ Association Likely To Hold Meeting 
in Washington 


“We'll have an annual meeting of the United States 
Potters’ Association, but we'll not arrange for a time 
or place until after the joint wage conference in Atlantic 
City next Monday,” declared T. A. McNicol, chairman 
of the Executive Committee of the Association, this 
week. It is likely that the next general meeting of the 
Association will be held in Washington in January, but 
this does not come from an official source. 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


ECEIPT of new business on all general lines of 

R glassware is reported by manufacturers in this 
district to be rather brisk. 

dise has been shipped, and manufacturers are in the 

majority of instances giving attention to 1923 business, 

or those orders specified for January shipment and for 

early January sales. 


All holiday merchan- 


Walter F. Jones, for 28 years with the United States 
Glass Co., first beginning with the company as an office 
boy, has resigned from the sales department and, effective 
January 1, will become associated with Thomas H. 
Butcher in the agency business in Chicago. Mr. Butcher 
for years has been with the Central Glass Works, Wheel- 
ing, W. Va., and the Central line will be handied by 
Messrs. Butcher and Jones in the territory between Pitts- 
burgh and Denver. In addition to the Central line, the 
office will also represent in the same territory the Paden 
City Glass Mfg, Co., Paden City, W. Va. 
agency will have its office and display space in suite 302, 
Heyworth Building, Chicago, but it will also maintain a 
display in suite No. 702, Ft. Pitt Hotel, Pittsburgh, 
during the January Pottery and Glass Exposition. Mr. 
Jones has been traveling the west and northwest for the 


This new 


“States” for many years, and his retirement from the 
organization came as a surprise to his many friends. The 
Chicago display rooms will be opened January 1. 


J. H. Blumenauer, of the Jefferson Glass Co., Follans- 
bee, W. Va., when in the district late last week, announced 
that early in the year it was possible that several new 
items would be added to the Jefferson line. The capacity 
of this plant is to be increased, although the extension 
program has not been definitely determined, 

Homer Knowles, head of the pottery firm of that name 
of Santa Clara, Cal., when here last week announced the 
formation of the Homer Knowles Sales Agency, with 
display space on the ground floor of the new Furniture 
Exchange Building, San Francisco. Mr. Knowles will 
have associated with him as manager of the Sales Agency 
W. J. Lee, of Chicago, who left there last week for the 
coast. The new company will act as the selling agency 
for the Homer Knowles Pottery Co., of Santa Clara; 
Maryland Glass Co., and the cooking ware line of the 
Paden City Pottery Co., Paden City, W. Va. 

The Board of Directors of the Central Glass Works, 
Wheeling, W. Va., has declared a quarterly one per cent 
cash dividend to stock of record as of December 15 and 
pavable December 25. The last sale of this stock was 
at $100 par, and the most recent quotation is 105 asked, 
with no bidding. 


Production is to be started immediately in a portion of 
the new plant at Zanesville, O., of the Kearns-Gorsuch 
Glass Co., an arm of the Hazel-Atlas Glass Co., of 
Wheeling. 


about two years ago, and this has progressed to such an 


Construction of the new plant was begun 


extent that a portion of the shop can be put in operation. 

The management of the Bellaire (O.) Bottle Co. has 
not determined what improvements will be made to the 
Whether the 
plant will be abandoned or improved will be decided 
within the next few days, it is said. 


plant, which was recently damaged by fire. 


According to information received here, stockholders 
of the Modern Glass Co., Toledo, are now subscribing 
new stock to put the company on an operating basis. 
The production will feature lighting bulbs, according to 
present plans. 


The Alley Glass Co., which proposes to erect a new 
plant at Shinnston, W. Va., in which tumblers and a 
general line of blown ware will be made, will soon take 
bids for the erection of its new $250,000 plant. 


The capital stock of the Dunbar Flint Glass Co., Dun- 
bar, W. Va., manufacturers of lighting glassware, has 
been increased from $100,000 to $225,000. 
stood here that the company proposes to make a number 


It is under- 


of extensions to its plant at an early date. 


A Glass Substitute 

A transparent substance which, while not indestructi- 
ble, is hard to break by force or heat, has been discovered 
by Dr. Vaclav Horak, a Czech engineer. He calls it 
“ Silex.” It costs about three times as much as ordinary 
glass so it is not proposed to use it for the manufacture 
of such articles as have hitherto been made of glass, but 
rather to employ it as a substitute for earthenware, porce- 
lain, enamel and aluminum. For the kitchen its use is 
obvious. It is cheaper than enamel or aluminum, is more 
easily cleaned and by its transparency enables the cook 
to see how the cooking is proceeding without lifting the 
lids, ete. 

At a recent demonstration in Prague, Dr. Horak tested 
his invention by driving nails into wood with a hollow 
stick made of this glass. Thin tumblers dropped on the 
floor from a height of a couple of yards failed to break. 
A “ Silex ” vessel was placed on an open fire, filled with 
water and the water boiled without injuring the glass. 
The same vessel was not affected by a temperature of 400 
deg. C., nor was it injured when plunged into cold water 
after heating, 
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Why Some Salesmen Fizzle 
(Continued from page 194) 
score of different fields, but finally when he got into the 
business of adding machines he became a_ knockout. 
Why? 
wax enthusiastic about his goods, and all due to the fact 


Because for the first time in his career he could 


that he was a born mathematician. 

“So, I would say to every salesman: ‘ Conquer fear 
Many a failure 
has enormous potentialities to draw upon if he would 


and sell something you genuinely like.’ 


do these two things.” 

A man who makes a specialty of salesmanship methods 
for one of the largest firms in the country, and travels the 
length and breadth of the land to gather his data, summed 
up his impression for me in the following words: 

“One of the most perfect salesmen I ever saw was a 
newsboy who used to stand, with several others, at one 
He had six 

This lad 


never forgot his customers’ tastes. Their particular papers 


of the entrances of a great railroad terminal. 
rivals, but they never were in the running. 


were always ready for them, folded, as they approached 
him. And he remembered hundreds of customers in this 
way. Making change had become with him a quick, 
almost automatic, process. He smiled engagingly and 
had a pleasant word for those who encouraged it. I 
watched him for several years, wondering when the time 
would come when some shrewd employer would recog- 
nize his ability. Then for a week I missed him. I 
inquired of one of his companions. Yes, ‘ Joe’ had been 
invited to take a fine job in a wholesale house downtown. 
What Simple. He 


thinking of his customer! 


Was - Joe’s “secret? was always 

“ Most salesmen go to a man to take something, not 
to give something. That is the egregious, fundamental 
error made every day in the year, everywhere along the 
line. Getting an order day’s work, but the rarely wise 
salesman, who is certain of enduring success, is the one 
who tries to be constructive in the interest of his cus- 
tomer, and sees beyond his immediate sale. The mediocre 
salesman only knows that he sells soap, or toothbrushes, 
or underwear, or automobiles, or what-not, and does not 
give constant thought to the uses and advantages of his 
goods to his customer. He does not put himself in the 
other man’s place. 

“A constructive imagination is invaluable to the sales- 
man, and next to that is a thorough knowledge of what 
The first-rate salesman is 
indeed a rare bird, and what distinguishes him from the 


he is offering to the market. 


common ruck is knowledge of what he is selling and his 
helpful interest in his buyer. 

“But the salesman is not entirely to blame> for his 
general lack of consequent failure. Manufacturers and 
sales managers are equally at fault. They do not insist 
upon training tht calls for the proper study of their com- 
modities and a fund of knowledge that shall equip the 
representative adequately against all opposition. They 
permit salesmen to go out half-cocked. Then the major- 
ity of them never think it is necessary to keep feeding 


ideas and inspiration to their men on the road, to keep 
them from growing mechanical, and getting into a rut. 
To put it baldly, manufacturers and sales managers do 
not demand high standards of ability and conduct in 
their salesmen, and salesmen do not realize that their 
own best interests lie in becoming better and better every 
day. Everywhere, on all sides, the salesman meets the 
a thousand reasons for not buying. 
But, with proper study, he ought to have a thousand and 
one reasons for buying. And that calls for head-work. 
“Napoleon, they say, used to insist on his generals 
I don’t know how that would work 
But I think Napoleon would agree 
that his generals should have four things that I consider 
of first importance to the salesman—lack of fear, obe- 
dience to discipline, imagination enough to put himself 
in the other fellow’s boots, and knowledge of what he 


” 


same sales resistance 


having long noses. 
out with salesmen. 


is doing. 


Quick Turnover Yields Profits 
(Continued from page 112) 


attention to turnover is the cause of so many small, 
inefficient merchants now operating in this country. Since 
they are able to stay in business, it is evident that the 
public is supporting them, and that they are being sup- 
ported at too great a cost. This is a matter in which 


every consumer is very much interested, as it affects his 


cost of living very directly. 

Added to the saving in expenses by a more rapid turn- 
over is the item of mark-downs, which average about 5 
This figure 
means that the merchant with such a mark-down must 
add 5 cents to every dollar’s worth of sales he makes in 
order to even up this loss, which is due very largely to 
defective merchandising. 


per cent in the less efficiently managed store. 


It is the advantage arising from a quick turnover that 
enables the merchant in the large city not only to com- 
pete with, but very frequently to undersell the stores in 
the smaller communities. This fact is even more remark- 
able when it is considered that rents are many times 
higher in a large city than in the smaller towns. All 
operating costs are, likewise, much higher, so that a 
store with a slow-moving stock is forced to adopt better 
selling methods or retire. 


Stock and Turnover 


It is important to invest in as large a stock of goods 
as possible to carry, for this extends the field with which 
By offering a large variety 
of goods a greater volume of business will be done and 


the store transacts business. 


by buying more often in comparatively small lots the mer- 
chant maintains a good rate of turnover. All successful 
department stores do this, and while a big store places 
large orders, you will invariably find that it never buys 
heavily of any one item but spreads the merchandise in- 
vestment out well to give as big a variety as possible. 
This careful buying cuts down the loss occasioned by 
mark-downs and gives a high rate of turnover. 
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mye A News T 3k D 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


PigEa Paw AGN DPE D 


ANTED—Salesman for 1923, haying a thorough knowledge 

of the china and earthenware lines. Territory South, 
Southwest and East. Preference to those having an established 
trade. Salary and commission. In reply give full outline of 
recent experience. Fisher, Bruce & Co., Philadelphia, Pa. 


XECUTIVE WANTED—Excellent position open for ex- 

perienced man as Production Superintendent in well estab- 
lished general ware pottery. Will be required to oversee and 
manage routing of all orders from glost kilns to shipping de- 
partment, with general supervision over all departments included 
under above schedule. Must be quality man. Box 225, care 
CROCKERY AND GLASS JOURNAL. 


SUAS TONS 7 WANT E.D 


AN of unusual experience in selling china, earthenware, 

hotelware and kindred lines. Established reputation as a 
producer. Will consider proposition from first class house from 
January 1, 1923, to travel New York, Pennsylvania, the New Eng- 
land States as well as Baltimore and Washington. Unquestion- 
able references. Address Box 218, care CrocKERY AND GLASS 
JOURNAL. 


PeoNee sor PPORTUNITIES 


F OR RENT—Salesroom space with Henry Witte, 24 West 23rd 
Street, about 1,000 square feet with splendid fixtures. 


OR SALE—Glass plant now in operation. Two tanks with 
sufficient land to double present capacity. Natural gas. Well 
located as to raw materials, with cheap incoming and outgoing 
freight rates. In good condition. Factory to be sold at bargain. 
Reason for selling, “non-resident.” Address Box 228, care 
CROCKERY AND GLASS JOURNAL. 
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ASSISTANT BUYER 
FOR CHINA DEPARTMENT 


Frederick Loeser & Co., Brooklyn, N. Y., require an 
Assistant Buyer for their department of China, Glass 
and Art Wares. A man of ability and a high grade 
experience will find this an excellent opportunity. Apply 
to Supcrintendent, fourth floor. 


ASSISTANT BUYER 
FOR LAMP DEPARTMENT 


Frederick Loeser & Co., Brooklyn, N. Y., require an 
Assistant Buyer for their department of Lamps. He 
should be qualified by high grade experience and proved 
ability. Apply to Superintendent, fourth floor. 
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Hispano-Moresque Pottery 
(Continued from page 99) 

of the 15th century, the manufacture of lustre pottery 
was carried on at various small towns near Valencia. In 
1484 it was produced at Kislata, Paterna and at Gesarte, 
flourished at Calatayud in 1507, at Nuel and also in 
Aragon in 1589. In the Valencia district much ware for 
ordinary use, ornamented with blue on white was also 
manufactured. 

- When the characteristic Moorish lustre wares ceased to 


attract the wealthy, they quickly declined, but decorative 
peasant pottery continued to be made. Italian Majolica 
were imported into Spain in the 16th century, as His- 
pano-Moresque ware had been exported two centuries 
earlier. This influence of the Italian wares on Spanish 
potters and the number of Italian majolists who went to 
Spain, was responsible for the development of the painted 
blue, green, yellow and purple wares which made their 
appearance at Valencia and near Seville. An important 
center of production was at Talavera, where wares are 
mentioned as being made as early as 1560 and were in- 
troduced into Mexico by the Dominicans about 1600. 
Late in the 18th century the manufacture of porcelain 
and earthenware was introduced in Spain and imitations 
of the productions of Wedgwood soon replaced the older 
tin-enamelled wares. 


Show Costs and Values 

(Continued from page 117) 
tem in operation, it is necessary to take the inventory at 
retail only, thus eliminating the chances of errors through 
the copying and decoding of cost marks. 

It is considered to be good conservative accounting 
practice to price an inventory at cost or market, which- 
ever is the lower. The retail method has a tendency to 
value the merchandise at cost when the market is higher 
and at value or market when the latter is lower. Not the 
least of its advantages is that it provides for a complete 
monthly operating statement, making it possible to issue 
an accurate profit and loss statement for the business as 
a whole, as well as for each individual department. The 
figures affecting the gross profit being available at all 
times, unnecessary waste can be prevented through the 
elimination of losses that would not otherwise be discov- 
ered until the close of the year. 


Big Pittsburgh Show Forecasted 
(Continued from page 191) 
WM. PENN HOTEL 
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Silver-Plated Ware 


Mahogany Goods 


Boudoir Lamps 


Brass- Wares 
Nickel Plated-Wares 
Shaving Stands 


Smokers’ Stands and Sets 
Mahogany Serving Trays 
Mahogany Candlesticks Jewel Cases 


Marble-Wares 
Table and Floor Lamps Mekal -Ckasennete 
Silk Lamp Shades 


Parchment Shades Fancy Goods XY Novelties Clocks 


Jewelry 


Mahogany Nut Bowls 


> -chr -Wares 
Polychrome-Wares Leather Goods 


Artificial Fruits IS-S West 24- th SE Gold Filled Knives 


Faney Candles \ 
\ = s 
Decorated Basket-Wares ; NEW YORK 


Picture Frames 


Toy Jewelry 


Toys 
Novelties 


A ferry Christmas and A Happy Nem UVear 


Our thanks for your share in our success and our assurance 
that we will continue to work toward your success. 


Our new line for 1923, ready and on display early in January, 
will convince you of this. 


Visit us, and you’ll thank us for what we have to show 
you in special sales items: 


VISIT US IN CHICAGO—AT THE CONGRESS HOTEL 
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———— = eee) Dinnerware 
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For Wholesale 
and Jobbing 
Trade 
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Patronize Boston Offices 
Make New England Greater 
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BOSTON OFFICE 


: BOSTON NEWS NOTES 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


By 


R. B. Hemenway, Representative 


ENRY PENN, one of Boston’s foremost florists, 
last week used the Acme Fruit Vegetables in all 
their glory to good advantage. The green and red 

of the peppers and the greens and reds of the cucumbers 
and tomatoes and the yellow of the carrot, with a faithful 
representation of the lowly potato, were shown for the 
first time in Boston and attracted large crowds to the 
Penn store. Henry Penn, who was probably the first man 
to use “ Say it with flowers—say it with ours” for a slo- 
gan, which is known all over the United States, told the 
representative for the CROCKERY AND GLASS JOURNAL that 
he had found that such a disp!ay brought far more busi- 
ness to his store than a purely cut flower display, beautiful 
as it might be. Penn also has opened an annex in which he 
has on display pottery, glassware and specialties in which 
he features everything from smoking sets to vases, bowls, 
and lamp bases. The annex is located at 5 Hamilton PL, 
and is in charge of two competent young ladies. He is 
showing a line of Fulper vases, Wedgwood Ware, 
Czecho-Slovakian ware, Volpato two tone luster ware 
and a very pretty line of German goods, as well as a line 
of Lavinite vases, “the pottery metallique.” These are 
proving popular for lamp bases as well as for flowers. 

The Jordan Marsh Co., Boston, Lord & Taylor, New 
York, and James McCreery & Co., New York, have com- 
bined to form a new foreign buying organization with an 
annual wholesale purchasing power of approximately 
$3,000,000, according to a statement by George W. Mit- 
ton of the Jordan Marsh Co., this week. The new organ- 
ization has been made for the double purpose of effect- 
ing economies in foreign purchases and to obtain first 
hand information of style tendencies and the proper and 
prompt adoption of the ideas to meet our conditions. 
It is planned to have offices in Paris, London, Berlin, 
3russels, Frankfort, Vienna and as many other points 
as may be found necessary to cover the purchasing and 
forwarding of goods from the various centers to the 
member stores of the organization. It is planned to have 
foreign buyers make frequent trips to the United States 
as well as to have our domestic buyers make trips to 
Europe, to effect co-ordination of ideas. 

“ Current Affairs,” a weekly magazine published by the 
Boston Chamber of Commerce, does a lot of other things 
besides boost Boston, In its last issue it prints a para- 
graph on its bus*ness relations page which is worth re- 
peating and which is hereby offered: 

‘All business is based on confidence. If buyers and 
sellers generally have little confidence in the business sit- 
uation, a depression may be said to prevail for there 
usually is little business. If the seller doesn’t believe in 
the buyer, the chances are ten to one there will be no sale. 
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If the buyer places no confidence in the seller or nis 
goods, there can be no business, Producers, manufac- 
turers, wholesalers, retailers, consumers—everybody must 
believe in everybody else and in every article that they 
buy or sell in order for business to enjoy its greatest pos- 
sible movement.” 


OBITUARY 
Charles S. Cook 


Funeral services for Charles S. Cook, president of the 
A. Stowell Co., were held on Thursday, December 7, at 
the home of his son, Charles, Jr., at 70 Valentine St., 
West Newton, Mass., at which the immediate family only 
attended. Mr. Cook died on Monday, December o at the 
3rae Burn Country Club, where he had been living fot 
some time. He was seventy-four years of age and a 
native of New Bedford, Mass. He was the son of Abijah 
and Esther (Baker) Cook and came to Boston at an early 
age. Soon after, he entered the employ of A. Stowell & 
Co. His rise in the concern was rapid and finally he be- 
came a partner in the business. When the concern was 
incorporated he became its president, serving in that 
capacity until his death. Much of the success of the 
present organization which celebrated its tooth anniver- 
sary during the past month, was due to the untiring efforts 
of Mr. Cook. His loss will be felt throughout the trade. 
Two sons, Charles, Jr., and Arthur D Cook, both resi- 
dents of Newton, survive him. Both sons were asso- 
ciated with their father in business. The burial was in 
Canton at the Knollwood cemetery. 


Isaac F. Woodbury 


Isaac F. Woodbury, president of the Mitchell Wood- 
bury Co., Boston, died at his home in Allston, Mass., on 
December 11th at the age of seventy-three vears. He 
was never actively engaged in the business of the above 
concern, having come in the company through the death 
of his brother Charles several years ago, in the interest 
of the latter’s widow. 

Mr. Woodbury was born in Salem, N. H., Oct. 30, 1849, 
the son of Isaac W. and Caroline (Parker) \Voodbury. 
He was educated at Tilton Seminary, Tilton, N. H., and 
came to Boston in 1868, where he served as an apprentice 
mason, in later years rising to the position of one of the 
best known master-builders around Boston. In 1875 Mr. 
Woodbury formed a partnership with George E. Leigh- 
ton and as Woodbury and Leighton this combination con- 
tinued until 1903. Mr. Leighton then retiring, Mr. Wood- 
bury established the concern of I. F. Woodbury & Sons 


(Continued on page 251) 
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KNOW YOUR BUSINESS 


QOUUUAUUUNN OUT ONAS CAL UONTE TEMES nt 


individuals who have made a more or less thor- 
ough investigation and inquiry into the cost of 
doing business as it is being conducted today is, that 
prices are high not only because of the higher cost of 
production or costly distribution but because there are 
too many stores. A good many merchants in the small 
towns will likely agree on all three points. But in agree- 
‘ing that prices are higher than they would like to have 
‘them, not many will be found who will not wax indignant 
at the mere suggestion that their own store could possibly 
be dispensed with. There is some truth in the “ too many 
retailers ’’ idea, just as there is a good deal of truth in the 
high price of coal being largely caused by wasteful mining 
methods. In the coal industry there are too many mines, 
too many miners and too many operators to run this basic 
industry with economy. With too many mines and miners 
too much coal would be produced if all the inines were op- 
erated full capacity throughout the year, so the output is 
restricted to give employment for a short working week 
and a short working year. All of which is contrary to 
good and efficient management, for a business can only 
be run with the greatest efficiency when it is keyed up 
to a capacity basis. 


() NE of the reasons advanced by organizations and 


GOOD many stores are conducted on much the same 
inefficient plan as the coal mines. While no store is 
closed during any business day in the year, a good many 
are kept open without making very much profit on many 
days in the year. And one reason why many are not 
making very much profit is due chiefly to lack of eff- 
ciency in management. In the sense that there are too 
many badly managed stores, it is likewise true that there 


are too many stores. And as competition grows, these 
badly managed stores are the ones which are sure to drop 
behind and gradually slip back until they are closed finally 
as unprofitable. 
business enterprise, and to conduct it successfully, the 
merchant must be a good business man. First of all he 
must know his particular merchandise lines and the better 


Modern storekeeping is a many-sided 


he knows them and measures his customers needs, the 
more successful will he be. There are comparatively few 
merchants of any standing who do not know their goods, 
but there are a great many who know their goods but who 
do not know very much about the other important phases 
of their business. Instead of having records to fall 
back upon to guide them, a good many depend upon guess 
work. Business is a matter of facts and figures and this 
guessing about prices, about sales and about stock on 
hand, cannot be construed as good business. 


HILE it is almost impossible to run a big store 

for a short time on guess work methods, it is 
possible to manage a small store for a long time in a 
downright slip-shod manner. Where overhead in the 
big store would soon eat up the profits, the owner of a 
small store may be able to make a living in spite of poor 
management by putting in more hours of labor himself. 
3ut this is not good business. Efficiency in storé man- 
agement is as essential to the successful small store as it is 
to the big store. It is only through efficent methods of 
management that any store, large or small, can serve its 
community best by eliminating waste and distributing 
merchandise at the lowest cost and with a fair profit 
on the capital invested. This brings us back to the begin- 
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ning; know your business thoroughly, not merely the 
merchandise you handle. No store is too small to be 
efficiently managed and*no elaborate systems are re- 
quired to furnish the facts needed. Many facts are useful, 
but some facts are essential and the essential ones are 
those which indicate the percentage of sales from month 
to month, the kind of goods which have been turned over 
and the stock of goods on hand. These facts and figures 
can only be obtained through keeping an accurate ac- 
counting system. It need not and should not be a com- 
plicated system in a small store, but it should be accurate 
and enable the merchant to know how he stands without 


resorting to guessing. In order to build future business 
upon the foundation being laid in the present, the mer- 
chant must know what his business was last year, must 
compare sales from month to month and know why in- 
creased sales were the result of this or that selling idea. 
If no accurate business records are kept and the mer- 
chant must depend upon guess work to determine his 
future operations, he is conducting his business under a 
very definite handicap and cannot compete on an equal 
footing with more enterprising merchants who base their 
operations on facts and figures and not upon speculation. 


On the Business Road to Profit 


The Two Ends of Overhead and the Seven 
Steps Defined by Well Known Accountant 


By M. J.. Seman, C. P. A., of SEMAN & SEIDMAN 
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war bugbear. It has been discussed, feared, 

molested and operated upon. Its reduction has 
been held out as the only possible means of retaining the 
life of a business in the light of post-war conditions. It 
has been the many-legged monster of the merchant and 
has probably been the cause of more loss of sleep in the 
last two years than any other element in business. Yet, 
peculiar as it may seem, there are very few, indeed, that 
have ever stopped to think about just where “ overhead ”’ 
begins and ends. I have seen any number of splendid 
articles on the analysis of business expenses, on their clas- 
sification and their treatment in accounts. Minute lines 
of demarcation have been drawn between one kind of an 
expense and another. The business man has been shown 
just what is and what is not the cost of his goods. But 
it is surprising how little light can be obtained on the gen- 
erally discussed and misunderstood term “ overhead.” 

Overhead has been usually referred to in the books 
as the “ cost of doing business.”” Yet, if one stops to think 
a moment, it will be found that the average business man 
looks upon overhead as the cost of not doing business. One 
constantly hears of the necessity of dcing business in 
order to cover a certain “overhead.” The very word 
conveys the thought of something hanging over the head 
of a business, independent of the volume of business done. 
It is that thought which I believe the average man has as 
his conception of “ overhead.” For, in anv business, there 
is a certain amount and class of expenses that cannot be 
dispensed with if the business is to continue to operate. 
In that case overhead expenses consist of all expenses 
which are not directly chargeable either to the customer 
or to particular sales. 

The goal of business is profit. In order to arrive at 
profit, it is first necessary to make two distinct outlays— 
first the cost of goods, and second, the cost of conducting 
business. The true cost of goods includes not only the 
purchase price but all expenses of transportation, drayage, 


@y a: has been the business man’s after- 


etc., necessary to bring the goods to a saleable and deliver- 
able condition. Then come the costs of doing business— 
selling and delivery expenses, administration expenses, 
fixed charges, etc. I have always liked to picture the 
road to profit by means of seven steps, as follows: 

(1) Profit; (2) fixed charges, upkeep and miscellaneous 
expenses ; (3) management and office expenses ; (4) deliy- 
ery expenses ; (5) selling expenses; (6) buying expenses; 
(7) primary cost of goods. 

It is the steps between the primary cost of the goods 
and the top step of profit that is quite generally referred 
to as the cost of doing business. Overhead lies some- 
where between those two points, but may be a small part 
only of the total cost of doing business. Buying expenses 
which usually consist of salaries and wages of buyers, 
traveling and other expenses may be increased or de- 
creased in proportion to volume of business. Selling ex- 
penses may include such items as salaries of sales force, 
premiums, commissions, etc. It may also include adver- 
tising of various kinds. 

A number of these elements will be readily seen to vary 
in proportion to the volume of business Commissions 
to salesmen may disappear entirely, salaries of sales force 
may possibly be cut down to a point where the part time of 
a single individual is utilized in order to maintain business 
life. Newspaper advertising may increase or decrease, 
depending upon the policy of the merchant under a given 
set of conditions. Management and office expenses con- 
sisting usually as they do, of salaries of management, 
bookkeepers, stenographers, etc., may vary materially in 
proportion to volume of business. 

Fixed charges and upkeep such as rent, light and power, 
insurance, depreciation and the like, on the other hand 
may be almost constant under all circumstances. Yet it 
could not be said that it is only this group of expenses 
that represents the overhead of a business, merely be- 
cause 1t consists of items that are little affected by busi- 
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ness volume, for even these would change to some degrce 
at least in proportion to business done. “ Overhead ”’ to 
the going business therefore, is that amount of daily ex- 
pense that would continue even if sales were suddenly 
stopped or were very materially and radically decreased. 

When the falling off in business is considered to be 
only a temporary affair not justifying the application of 
a “knife” towards its reduction, the overhead might be 
permitted to continue almost to the full extent. To reduce 
overhead, however, and still continue to do business and 
maintain an organization capable of performing efficient- 
ly upon the return of business volume, there must be a 
boiling down of each element of expense to such a point 
where the management considers it safe for prevalent 
conditions, but not overlooking the possibility of early 
improvement. 

It will be seen therefore that overhead is a “ pretty 
slippery sort of an animal,’ and in trying to get at its 
beginning and its ending, one would almost conclude that 
it has neither if applied generally. Yet if applied to a 
specific business, it certainly represents a definite burden 
hanging over that business which must be covered by a 
specific volume of sales before profits can even be thought 
of. It is the “skeleton” of operating expenses, and I 
suppose that when one says that he has cut his expenses 
to the bone, he really means that he has reached that 
skeleton. 

Success is the reward belonging to that group of busi- 
ness men that have learned to cut close to the bone and 
yet leave enough recuperating ability for the overhead 
skeleton to take on plenty of flesh in the shortest possible 
time, if conditions require it. 


Trade Associations and Prices 

There still appears to be considerable uncertainty in 
trade association groups as to how far the members can 
go in exchanging information without subjecting them- 
selves to the penalties of the law against price fixing. This 
is inferred from the nature of the queries which are 
presented to the Federal Trade Commission from time 
to time. Whether the apprehension expressed is alto- 
gether real or partly assumed it is frequently difficult to 
determine. Just one thing, however, has been definitely 
settled. This is that attempts to set prices by combina- 
tions of manufacturers are illegal. The mere exchange 
of information, however, concerning trade conditions is 
more than lawful, it is even commendable. Divulging of 
prices obtained is proper enough, also, provided this is 
after sales have been made or in cases where it is publicly 
done so that all are made aware of it. The question was 
recently presented whether production costs could be 
considered collectively by members of trade bodies, and 
whether reports concerning them could be made available 
to all members for their guidance. Federal Trade Com- 
missioner Gaskill, before whom the matter came, decided 
the other day that cost accounting is a legitimate trade 
association activity as furnishing an invaluable supple- 
ment to individual cost accounting work, leading to im- 
provement of methods and the increase of efficiency. But 
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the proviso still holds that, if the results so obtained are 
used for unlawful ends, the action becomes illegal. Still, 
there is no presumption of illegality from the mere fact 
that there is a possibility of misuse. 


New York Salesmen Endorse More Dignified 
Selling Methods 


If steps now being undertaken by the recently formed 
Metropolitan Salesmen’s Association are successful there 
will be a marked improvement in mutual courtesy among 
those salesmen who visit local resident and department 
store buyers, and in turn an increased amount of attention 
given them by the latter. For some time it has been recog- 
nized that the need existed for improvement, and this 
organization, formed by the salesmen themselves, is de- 
scribed as the first real attempt in this direction. 


Most of the troubles and grievances which the salesmen 
have experienced in visiting the local resident offices are 
due to themselves, the sponsors of the organization feel. 
It is pointed out that because of the keen competition 
which prevails among the salesmen their conduct was 
often boorish. When visiting an office with samples to 
be looked over, according to the accounts of the organ- 
izers, there would be jostling and shoving, calling of 
names, with some salesmen pushing themselves forward 
unfairly to gain the attention of the buyer and a general 
spirit of ill-feeling and discourtesy prevailing. Many po- 
tential sales were thus lost. Now, under the auspices of 
the present association, the attempt will be made to im- 
press on the salesmen the dignity of their calling and the 
necessity of improving manners. In so doing they also 
feel that an increased respect will be created on the part 
of the buyer for the salesmen’s individuality and consid- 
eration for his time. 

There is, however, no intention of antagonizing the resi- 
dent buyers. The movement is described as being one 
of cooperation with them in an effort to make the process 
of selling easier. The organization, it is pointed out, is 
not a union of salesmen, and has no other aims than those 
which the courtesy idea represents. That the salesmen 
themselves, according to a representative of the associa- 
tion, have taken enthusiastically to the movement is in- 
dicated by its rapid growth. It was formed a few days 
ago with 175 members present, and the aim of those who 
have the matter in hand is to secure 4,000 out of the esti- 
mated 5,000 local salesmen visiting buying offices and 
department stores. 

Perhaps the chief benefit, if the campaign is successful, 
according to the organizers, will be the increased atten- 
tion given by those with whom the salesmen have their 
dealings. Many a time, it is pointed out, salesmen have 
acted in such a way that not only were the sufferers those 
guilty of bad manners but others as well. It is felt that, 
with a new order prevailing, the salesmen will have 
more regard for the rights of individuals in their own 
ranks and therefore the buyers will accord them more time 
and attention. They will then realize that selling will 
be more of a profession and not mere “ peddling.” 
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Retail Sales Increase 

Department store sales in the New York Federal Re- 
serve District in October were 4.5 per cent. above those 
of the same month last year, despite the fact that the 
demand for seasonal goods was restricted in the early 
part of the monti beczuse of warm weather, according 
to a summary issued by the Federal Reserve Bank of 
New York. The gain over 1921 was due entirely to the 
increased demand for merchandise in the closing weeks 
of the month. The October gain compares with a 16 per 
cent gain reported in September. A large gain was also 
reported in sales for wholesale account. 

Regarding the business done for retail account, the 
monthly review of the bank says in part: 

Sales by Buftalo, Newark and Rochester stores were 
relatively larger than those by New York City merchants, 
in contrast with the tendency, evident for several months 
previous, for sales in the Metropolitan area to expand 
more rapidly than those in other sections of the district. 

A tendency to purchase a better quality of merchandise 
was even more evident in October than in September. 
There was an increased demand for fine furniture, 
Oriental rugs, pianos and other musical instrumuents, 
fine linens and the highest quality of wearing apparel. 
Evidence of this change in the character of purchases is 
found in an increase of 8.4 per cent in the average indi- 
vidual sale from $2.98 in October, 1921, to $3.23 this 
year, 

Stocks held by department stores on Nov. I were 2 
per cent below those held on the same date last year. 
This reduction, coupled with the somewhat larger sales, 
has resulted in a more rapid stock turnover. Merchants 
are making plans for an unusually large Christmas busi- 
ness. During the past two weeks they have received large 
shipments of holiday goods and the sales forces are being 
increased. Mail order sales in October were 24 per cent 
above those of last October, the largest gain since the 
Autumn of 1920. 

The gain in the volume of wholesale business which 
was first noted in August and September, continued dur- 
ing October with increased momentum, according to an 
iter which will appear in the Dec. 1 issue of the Monthly 
Review of Credit and Business Conditions by the Federal 
Reserve Agent at New York. The weighted average of 
wholesale trade, computed by this bank from reports 
of dealers in ten principal commodities, shows that the 
dollar value of sales was 13 per cent above that of Octo- 
ber, 1921, as compared with the gain of 10 per cent in 
September over a year ago. October sales were the 
largest of any month since the Autumn of 1920. 


Tariff Report Put Over to January 

The effect of the Fordney-McCumber Tariff bill on 
American imports will not be known before January 15, 
according to the latest estimate of the Department of 
Commerce. 

Officials of the department stated today that the figures 
covering imports since September 22 have not yet been 
received from the Treasury Department and that it will 


be impossible, according to the present estimate, to com- 
pile the first totals before the middle of next month. The 
delay is caused, it is explained, by the vast number of cer- 
tifications which had to be returned to importers to be 
filed out in compliance with the new act and the changes 
in the classification list. 


Retail Buying Heavy 

Holiday buying in New York has been heavy and gen- 
eral and it is estimated that holiday purchases here will 
reach a total of $250,000,00. A survey of conditions in 
Boston indicates a record trade. Chicago reported all 
previous records had been eclipsed in the Central West. 

In Boston the big department stores are rounding out a 
year that is fairly successful on the whole, and possibly 
nearer to what might be termed a normal year than has 
been the case for some time. The excellent business in 
the retail stores has been reflected to a marked extent also 
in the increase in the parcel post business at the post 
offices. 

With Christmas shopping days fast drawing to a close, 
merchants from virtually every large city of the Central 
West reported one of the largest holiday buying seasons 
in the history of their establishments, many declaring all 
former records have been eclipsed. 

Retail buying is now at its peak, the year-end holiday 
trade having been the best of any year since 1909, accord- 
ing to the week’s commercial reviews made public today. 
Retail prosperity has extended to basic lines, it is reported, 
while forward orders for the coming year are on hand in 
substantial volume. 

Year-end retail trade, including holiday distribution, is 
better than in 1921 or 1920, the best, in fact, since 1909, 
Bradstreet’s says, while December mail order business has 
been the largest on record. 


Marking Imported Goods 


Frank Van Lee, Jr., Secretary of the National Council 
of American Importers and Traders, Inc., has received 
the following letter from J. D. Nevius, Acting Chief of 
the Division of Customs, Treasury Department, in re- 
sponse to an inquiry on the provisions of the new tariff 
imposing a penalty of 10 per cent. on imported goods 
which are not stamped with the name of the country of 
origin: 

Reference is made to your telegrara of October 20, 
and your letter of same date, relative to the application 
of the provisions of the marking law to imports which 
were in the course of manufacture or shipped from 
abroad prior to the passage of the Tariff act of 1922. 

Those imports covered by the provision of the general 
marking statute, Section 304, may be marked after im- 
portation under customs supervision. The additional 
duty of 10 per cent., applicable under the said provision 
to the articles not properly marked at the time of impor- 
tation, will not be applied to those goods which were per- 
mitted entry under the former Tariff act without mark- 
ing and which, under a change of practice, are now de- 
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tained for marking, if the facts show that the importers 
were at the time of shipment without notice of the change 
in practice. 

As to detentions for marking arising under the various 
special marking provisions of the present law that were 
not embodied in the previous tariff act, the department 
must decline to issue any general regulations. The facts 
in each particular case submitted for its consideration 
will, however, have the most careful attention and any 
relief that may be proper under the statute will be 
accorded. 


U.S. China Exports for September 

Domestic exports of china and porcelain for the month 
of September show, according to figures compiled by the 
Department of Commerce, a decrease in quantity and 
value from the figures of August. The decrease in the 
value of exports of table, toilet and kitchenware, exclu- 
sive of sanitary and chemical wares, is 3,520. The 
figures for the month of September just published follow: 


Domestic Exports 0F CHINA AND PORCELAIN FROM THE UNITED 
STATES BY COUNTRIES 


Table, Toilet 
or Kitchen Ware 


*Other China & 
Porcelain Ware 


Countries Pounds Dollars Pounds Dollars 
Mtetliys Pesstucteie hot Stee es 8 se scans 150 500 — — 
Russia in Europe ........ 106 18 — — 
RSyyitzer lati dims emer icloccc = = 50 27 
ivaped BaeVe Ile Spin MipeiO ners cee — — 23 29 
Canada— 

Maritimes erove se sncie os = 1,825 325 300 130 

Quebec and Ont. ....... 23,403 5,114 28,630 3,652 

Previn IRON Ao socnenoe 1,951 941 528 EM 

lee, (Grol, we Nano aoaer 1,263 595 17,240 1,828 
British lonagtiras: sae a. 164 Sa — — 
fenatemalay eercmatideclas.s 195 126 = — 
LEkoya(ahibesicn wie 4 One 60 20 52 22 
ayia earn eo oem ec 62 25 -- — 
REST Oa te aovst torrents eeiniele 3,244 1,857 3,361 1,449 
Newfoundland & Lab. ... — — 228 77 
iGimiGky 5 Shc con eneoees 615 160 155 24 
WATUAIGA, aeegeismeis te e7ee & eaet 0 270 86 — — 
Orher Brit. W. Ind. ... .- 520 148 252 112 
(CSL EM a oats I REI ae 1,286 1,012 1,412 751 
Dominican Republic ..... 244 109 _ ~ 
Dutch West Indies ...... 255 66 — — 
LULA act ete HOR BEEBE Lae 430 95 516 155 
Narcinelsyot WU... acces 533 81 188 62 
PNT ETILINA met ioe ate sielelere cle « — — 275 aly 
‘CONS AR a A Ges BAA E Sen 412 586 275 750 
‘Collec We os se eeabadeas — — 98 22 
WiGHez lela arfretce, nce ee e0 310 98 — — 
‘BUSAgIGAL JENGKEY Gocomonue Gate 563 312 — — 
ChOGNRE. io ethane sneha Ser aes 255 233 5 20 
TONE KON Mma dctem ate cc 165 33 — — 
JERE yc Rip Oe eenree ene 200 36 115 69 
Philippine Islands ....... 106 63 — == 
AMSEEUTEY aR cesGe coneae = — 464 252 
PRR ADUURS Soe Bowe BS ods. 80 37 — _- 

ota lieeeeriieares as cc 38,667 12,727 54,439 9.825 


* Not including electrical porcelain. 


Domestic Exports 0F EARTHENWARE AND STONEWARE 
*Other 
Earthen, Stone 
and Crockeryware 

Pounds Dollars 


Table, Toilet 
or Kitchenware 


Countries Pounds Dollars 


PUEATUCE eee ais esis — — INS 330 
MGETIMA TV taht at ote Gece. 760 100 — = 
‘IGT eae ae ea ees area — — 408 71 
Russia in Europe ........ — —- 233 42 
neland Meee atest ae ac — —- 60,985 1,744 
Canada— 

Maritime Provinces ..... 3,756 362 


@uebectand Ont st 1,224 284 ~=—-:1,932,187_ 34,028 


Brae DO Ve gs eae nee 294 84 68,120 4,163 

Brite ColeeenyY llcon! se) 95.001 457 3,953 185 
IBEiiShs honduras. sc. oc. — — 82 14 
Ciratemalaweenty risen in 48 39 — = 
EV OIG AS wewiem areata Gees. « 6,990 1,777 196,003 1,855 
INK REED Sele Kee BANE 355 102 931 278 
a hla idee eho ctiaec ae chr 1,280 314 9,108 1,041 
Salvadoran cess sous os — — 1,478 210 
VEE COM Pa a eretacre ects coke an 5,120 885 108,929 4,073 
Miquelon & St. Pierre Is.. — = Zz iS) 
Newfoundland & Lab. ... = = 203 39 
IBerimUGamesmre mee ate ct. : 460 165 7,140 750 
ammaica mente ceate eas — = 3,552 156 
Other Brit. West Indies .. _ — 1,415 240 
Cibapeeeeeren acres 17,431 1,791 1,088,404 17,761 
Dominican Republic ...... — — 420 17 
Dutch West Indies ...... — = 468 65 
ELAIti me eteeee oe ee ees 322 92 9,321 1,038 
Wiarednl, US, Gi Wh Shonacane — — 1,345 7 
Arerentinag ene nice cc «cpyarc ~- — 794 200 
Brazile cee eee es. 67 60 — — 
Golombiaweeene soe ee ects 2,946 845 486 146 
lDeneratere  Scddavccepooqhane 54 17 — — 
aloe (EIR, scacencnac — — 250 30 
Rerugiet. 3 Wo paene ats. 55 25 2,830 354 
Wenezuela tesa .rsiotteas cts trys _ _ 54 12 
Britis helm diamenee nett -- ~- 51 15 
(Githicn Goctd Seema oo hers ob 647 257 687 98 
Jens ancl IMIG! oo oer — — 30 24 
fapanl cocmewrcd mene. Se _ _ 794 141 
Philippine Islands ....... 5,790 2,046 560 124 
INTEGER tha, AER oAabas acme — — 265 120 
NCIS thaliawerec: emir corre — -- 3,255 277 
Hnencin Oceaniamen crane — _- 60 12 
INiewaeZ Callander rh setae ne — 918 83 
Brttishe WeeAcinica see emier 115 45 = — 
BritishesomAcuicamerenm ica 70 30 — _ 


rata ae ene 47679 9,415 3,512,320 70,440 


* Not including sanitary or chemical wares. 


Foreign Ceramic Industries 


The Emailleries des Flandres, at Menin, Belgium, was 
visited recently by S. H. Cross, the American commercial 
attaché at Brussels. This establishment is reported to be 
the best-organized enamel-ware plant in Belgium, but, al- 
though it is well euipped with machinery of recent type, 
it appeared that division of labor was very poorly carried 
out, and there seemed to be very little cooperation between 
the various departments. The production of this factory 
is at present from 2,300 to 2,500 kilos of finished products 
daily. The Belgium demand for decorated enamel ware 
has been so great during the past year that the Emailleries 
des Flandres has been forced to create a decorating de- 
partment in order to market its entire production. The 
sheet iron used in this industry is of English and German 
manufacture, as Belgium sheets have not given satisfac- 
tion in the past. 


DANISH GLASS INDUSTRY 


The workmen of various glass factories in Denmark 
applied to the minister of the interior for protection 
against the competition which was threatening the glass 
industry, according to the Berlingske Tidende. The own- 
ers of the glass factories consented to keep the factories 
in operation until further notice, but as no protective steps 
were taken by the government, the factories in Aalborg 
and Aarhus on Jutland have closed, although there is no 
danger of complete suspension of operations in the Danish 
glass factories. It has been a poor season for the glass 
factories, as large numbers of foreign bettles have been 
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CERAMIC PLANTS IN PORTUGAL 

The Empreza Electra-Ceramica, whose plant is situ- 
ated at Villa Noca de Gaya, near Oporto, began during 
September the manufacture of household china, in ad- 
dition to their large output of electrical porcelain ac- 
cessories. In the production of household china this 
plant works in connection with the large crockery plant 
at Vista Alegre, near Aveiro, the crockery manufac- 
tured by the Empreza Electra-Ceramica being sent to 
Vista Alegre to be colored. The Empreza Ceramica de 
Devezas, siuated at Villa Nova de Gaya, began dur- 
ing September the installation of machinery for manu- 
facturing porcelain bathtubs and other toilet articles on a 
large scale. (Consul Samuel Hamilton Wiley, Oporto.) 

BRAZILIAN PoRCELAIN Factory EXPANDS 

The Manufactura Nacional de Porcellanas, a local por- 
celain factory, recently increased its capital to 4,000,000 
milreis (about $500,000 at present exchange rates). Es- 
tablished in 1920, this firm, engineered by a few native 
capitalists, is now manufacturing various articles of 
porcelain ware, and plans to increase its plant, having ar- 
ranged for the purchase of an additional tract of land. 
The prospects of the industry appear bright, as its pro- 
ducts find ready sale and its financial backing is of the 
best. 


German Pottery Trade Spotty 


Reports from various sources, suggest that the German 
pottery and glass trade, like the general condition of the 
country, presents different aspects, according to the point 
of view of the observer. A British Consular report from 
Bavaria says: The ceramic industry, in spite of large 
orders, has suffered a set-back. Fifty per cent of the 
coal supplies and a certain amount of kaolin have had to 
be imported, with the result that costs of production have 
been considerably increased. The Rosenthal porcelain 
factory in Selb and the Bohemian factory in Karlsbad 
have combined. The glass and mirror industry are doing 
well, in spite of many difficulties. 

The Commercial Secretary at Berlin has forwarded 
to the Board of Trade the following extract from the 
Berliner Tageblatt: The Union of German Ceramic 
Works states that during the month of August factories 
were, in general, well employed in carrying out old or- 
ders. A considerable falling-off in inland, as well as for- 
eign orders, however, is now noticeable. The supply of 
inland coal to this industry continues to be wholly inade- 
quate, only 45 per cent of the requirements in brown coal 
and 65 per cent in briquettes were delivered, including 
the allotted quantities of Czecho-Slovakian coal. The 
rest of the required coal must be imported at world’s 
market prices. In this connection, it must be remembered 
that the fine ceramic factories are mainly dependent on 
Bohemian coal, and that the rate of the Czecho-Slovakian 
crown has risen exceptionally rapidly. The ceramic in- 
dustry is also compelled to import the greater part of its 
raw material from abroad, particularly from Bohemia, 
for which world’s market prices must be paid. In addi- 


tion, the industry is now burdened with an export duty 
which has been increased by 60 per cent, and which can 
no longer be charged to foreign markets, but will have to 
be borne, in the long run, by the inland consumer. The 
level of inland prices has hitherto been kept so low that 
not even the cost of manufacture has been covered. The 
industry had not yet been able to recover its pre-war 
importance. Its total production today only amounts to 
75 per cent of the pre-war production. Before the war 
exports totalled 65 per cent, and today only 30 per cent. 
Keen competition is offered to German products on the 
world’s market by the English, French, Czecho-Slovakian 
and American porcelain industries, and many countries 
protect themselves from the import of German ceramic 
products by high customs tariffs. 


British Exports and Imports 


The foreign trade in British products for the month 
of September, 1922, shows a considerable incrase in 
pottery exports to the United States compared with the 
figures for August. The complete list as compiled by the 
Pottery Gazette of England follows: 


Exports OF CHINA EARTHENWARE AND GLASSWARE 
Month Ended 


September 30 
1921 1922 
cwt. 
Portery : 

To Geritiany :s;..d.miis Seis ats cose Oe 4 5 
“f Brane:. shecicvoe Ot Sete eae ee 17,121 46,133 
BUSS. AS. Gide serine one ne 19,472 24,329 
SS Brazil. cost: oe eee ae ee 6,805 6,981 
“ “Argentine Aepublic.. a. csn aceon oe eee 29,947 42,991 
> British» SouthieA ttica se ce eters 4,883 7,778 
“British Bast Indiesaeses 0 eee eee 29,247 19,815 
* Australia oi. 600s ane see eee 12,558 14,433 
“© “New Zealand ..%..asne sconen es 0 eee ; 6,320 
 Canadacacc Stee nck tan loa eee 26,614 57,507 
“Other Countries a, 42 on... oe ones eee 69,092 89,122 

Made up as follows: 
Porcelain, Chinaware, and: Pariansee cece 1,242 1,169 


*Jet, Rockingham, Samian and other Glazed 
Earthenware (except Terra-Cotta Ware).. 55,863 50,893 
+Stoneware and Terra-Cotta Ware and Un- 
glazed Red Pottery, Brown and Yellow 


Ware | 2808 50. We ee 130,196 221,171 

GLASS: 

Tluminatinge: 4. tse cis oe eae ere 332 364 

Domesticwand | bancy.seme er Sect eet 920 1,420 

Bottlesvand ss) arsseeeee eee eee gross 24235 32,121 

Imports OF CHINA, EARTHENWARE AND GLASS 

POTTERY : 

Porcelain, Chinaware and Parain.......... 765 968 

“All: other®i.e ee Po eee 20,943 21,997 
GLASS: 

Illuminating © cece ere cae inera eee 8,618 15,198 

+Domestic and Pancyaseneneee sense eee 22,713 32,749 

Bottleseandslars seme ee eee gross 97,120 111,666 


*Including glazed terra-cotta ware prior to 1922. 
*Not including glazed terra-cotta ware prior to 1922. 
tIncluding cooking utensils, table glassware, ornamental glass- 


ware. 
Re-Exports oF CHINA, EARTHENWARE AND GLASS 
POTTERY : 
Porcelain, Chinaware and Parian........... 14 144 
All Gather® sortssepn casein cnt een eee 139 116 
GLASS: 
Domestic sand eb ancyaesec cece ceria 242 333 
Bottleswand) Jatsen eee ei nieces gross 3,467 1,749 


+Including cooking utensils, table glassware, ornamental glass- 
ware. 


CAUGHT IN THE NEWS NET 


Rocky River, O., that they have appointed H. Bene- 

dikt, the well known manufacturer’s representative, 7 
West 22nd street, as their New York representative. The 
concern make a high-grade line of art pottery, in an ex- 
ceptional variety of colored glazes in vases, bowls, candle- 
sticks and other items which go to make up a line of this 
character. Mr. Benedikt already has the complete line 
of samples from the factory on view at his salesroom. 


|: has been announced by The Cowan Pottery Studio 


A. R. Engleman, who has represented the Krantz & 
Sell Co., Honesdale, Pa., on the road for a number of 
years and who is well and favorably kncwn throughout 
the trade, has been engaged by George F. Murphy, Haw- 
ley, Pa., to travel with his line of cut and decorated glass- 
ware through the west and parts of the east. 


The first dance of the Associated Buyers’ Club will 
be given in the Grand Ballroom of the Hotel Plaza on 
February 21. The committee in charge headed by E. 
Bromberg has secured the Vincent Lopez Club Orchestra 
for the occasion. 


Herman Baer, of Baer & Lilienthal, resident buyers, 
is retiring from the firm it was announced last week by 
Felix Lilienthal who purchased the interest of his partner 
and will continue the business under the old name. 


Paul A. Straub & Co., is one of the latest to secure space 
for the Pittsburgh exhibit, having taken room 59 at the 
Hotel Henry where they will display their lines. George 
Fehn, the concern’s traveling representative, will be in 
charge of their display. 


Richard Krautheim, head of the well known Krautheim 
dinnerware factory, Selb, Bavaria, is on his way to 
America for a visit with the Fred C. Reimer Co., which 
represents the line in this country. He is expected here 
about January 1. Besides spending some time in New 
York, he will also make a trip with Mr. Reimer for the 
purpose of studying at first hand the requirements of the 
American trade. 


Pottery Manufacturers Grant Wage Increase 


As the result of the joint wage conference between 
the Labor Committee of the United States Potters’ Asso- 
ciation and the conference committee of the National 
Brotherhood of Operative Potters, which ended at At- 
lantic City last Wednesday night, December 2oth, kiln- 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


men, clay shop workers, saggar makers, warehousemen 
and mouldmakers were granted increases by the manu- 
facturers ranging from 5% to 7%. All other workers 
will receive increases amounting to 444%, based on the 
pre-war wage scale. 

Kilnmen were given the largest raise in wages, $3.17 
per kilnmen day, instead of $2.90. This is an increase 
of approximately 7%. Setter outs who have charge of 
the kilnmen will receive $3.78 per kilInmen’s day. Ware- 
housemen, who have been making $5.00 per day will draw 
$5.25 per day. 

The new agreement provides for the following plusages, 
based upon the pre war scale: Jiggeremen und dishmakers 
46%, casters, dippers, turners, and handlers 41%, pressers 
and sticker-ups 51%, mouldmakers 25%, saggermakers 
41 and 42%, packers 61%. All other workers 
4% 9% to be added present plusages. 

Other conferences between committees representing the 
kiln placing and packing branches of the industry, will be 
held later to establish a more equitable scale in those de- 
partments. The time and place for these conferences will 
be determined later. 

The new scale becomes effective January 1 and extends 
over a period of two years or until 1924. The Brother- 
hood has been given the right to petition for another 
hearing, should living conditions soar, or business in their 
opinion warrant the discussion of other changes, either 
in the wage scale or working conditions. 

The above details of the terms of agreement are enough 
to offer an assurance that there will be no labor dis- 
turbances in the generalware industry for two years at 
least. 

The members of the Labor Committee arrived in East 
Liverpool last Friday while the executive committee of 
the Brotherhood remained at Atlantic City to discuss the 
continued strike in the sanitary branch of the industry. 


Ludwig Baumann Opens New Store 


The formal opening of the beautiful new store of Lud- 
wig Baumann & Co., at 500 Eighth ave., took place on 
Thursday, December 14, and to say that it was greatly 
admired, is, indeed, expressing it in mild terms. All the 
latest improvements in modern building construction have 
been employed throughout, while the display fixtures and 
fittings are of the very finest. The fixtures are all in 
solid mahogany and extremely rich and dignified in de- 
sign. 

The china and glassware department of which Henry 
S. Conn is buyer is located on the third floor, occupying 
about two-thirds of the spacious floor. Mr. Conn is to be 
congratulated on the attractiveness of his department, as 
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well as on the class of goods he has assembled, which are - 


of a much better grade than formerly handled. For in- 
stance, a well selected variety of fine French china dinner 
services were noticed as well as some of the better grades 
of glassware. 

Another of Mr. Conn’s departments is the toys, which 
is located on the seventh floor. This is also well arranged 
and is a credit to the ability of the buyer. 


Buyers in New York 
DECEMBER 18, 1922 


G. K. Von Maur, representing, Harned & Van Maur, Inc., 
Davenport, Iowa, 23 East 26th St. (Mdse. Reporting Co.). 

J. M. Lloyd, Christmas sale mdse., Kaufmann’s Store, Pitts- 
burgh, Pa., 1150 Broadway (Baer & Lilienthal.) j 

I. Rothstein, china, toys and glass, Rosenbaum Co., Pittsburgh, 
Pa., 120 West 32nd St. (A. Fantl). j 

R. W. Webb, mdse. manager, Montgomery, Ward Co., Chicago, 
Ill., 309 Sixth Avenue. 

S. Abbott, general mdse. manager, Kaufmann’s Dept. Store, 
Pittsburgh, Pa., 1261 Broadway (M. A. McNulta). 

C. G. Watt, mdse, manager, Watt & Shand, Lancaster, Pa., 
432 Fourth Avenue, D. G. Union. 


DECEMBER 19, 1922. 


A. G. Arnheim, mdse. manager, Watt, Rettew & Clay, Nor- 
folk, Va., care Wm. T. Knott, 23 East 26th St. 

S. Ichenhauser, crockery and glassware, Ichenhauser Co., 
Evansville, Ind., Pennsylvania. 

E. D. Starbuck, general mdse., E. D. Starbuck & Co., Sara- 
toga, N. Y., 105 Grand Street. 


DECEMBER 20, 1922. 

T. J. Pugh, toys, Pugh Specialty Co., Toronto, Canada, Penn- 
sylvania. 

C. A. Staerker, mdse. manager, The Higbee Co., Cleveland, 
Ohio, 240 Madison Ave. 

W. H. Lawrie, mdse. manager, J. N. Adam Co., Buffalo, 
N. Y., 16 West 39th Street. 

Sol Harris, mdse. manager, Mendel’s, Inc., New Haven, 
Conn., 1150 Broadway (Baer & Lilienthal). 


DECEMBER 22, 1922 
A. Mendel, general mdse. manager, Mendel’s, Inc., New 
Haven, Conn., care Baer & Lilienthal, 1150 Broadway. 


OBITUARY 
John Wanamaker 

John Wanamaker died at his home in Philadelphia on 
December 12. The world famous merchant and former 
Postmaster General passed away at his town house, 2032 
Walnut street. He had been confined there since early 
in November with a heavy cold contracted at his country 
estate, “ Lyndenhurst,”’ at Jenkintown, near Philadelphia. 
He was 84 years old. 

Funeral services for Mr. Wanamaker were held 
Thursday afternoon at 2 o’clock in Bethany Presbyterian 
Church, at Twenty-second and Bainbridge streets, long 
known familiarly both by those who worshiped there 
and by others as “ John Wanamaker’s church.” The 
body of the merchant prince lay in state Thursday morn- 
ing from 10 o’clock until noon. 

The interment was private, in the family vault in the 
picturesquely situated cemetery of St. James the Less. 
The Rev. A. Gordon MacLennan, pastor of Bethany 
Church, conducted services both in the church and at 
the vault. 

Mr. Wanamaker was active in his business affairs up 
to the time he was stricken. He spent most of last winter 
in Florida and was in Philadelphia all summer, hard at 
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work, with the exception of occasional surcease from the 
duties of his office for a day at the seashore. He was 
always an early riser and was usually in his mercantile 
establishment before its doors were opened. 

Mr. Wanamaker is survived by his son, Rodman, a 
resident of New York City, and two daughters, Mary B., 
wife of Barclay H. Warburton, and Elizabeth, wife of 
Norman MacLeod, both of Philadelphia. 

Mr. Wanamaker led in the creation of the department 
store as an institution in American life. At the outbreak 
of the Civil War, in 1861, when he began business for 
himself in a humble way in Philadelphia, retail merchan- 
dising in this country was in a disorganized state, and, 
in the opinion of the far-sighted young merchant, it was 
suffering a rapid decline through practices that were then 
general. Aside from his ambition to make money, “ my 
paramount purpose,” said Mr. Wanamaker, “ was to help 
save the mercantile profession from lowering its flag 
before other professions and occupations.” 

Mr. Wanamaker was 24 years old when he entered 
upon his career, in partnership with his brother-in-law, 
Nathan Brown, on a joint capital of $3,500, in a clothing 
business at Philadelphia. He was born in that city July 
11, 1838. His father and his father’s father had been 
brickmakers, and John Wanamaker’s first work was 
“turning bricks.” He was the oldest of seven children 
and early in his boyhood he was obliged to give up school- 
ing and earn his own way. His first wages were $1.25 a 
week as an errand boy in a Philadelphia book store, and 
later as a young man he was employed for a time at 
Tower Hall, a famous old Philadelphia clothing house, 
where his personality and business ability were developed 
for his venture in business for himself. 

The Brown & Wanamaker store began business with 
a first day’s sales account of $24, and ended its first year 
with a record of $24,000 business. Mr. Wanamaker and 
his brother-in-law were, during their first few months in 
business, unable to afford a horse and wagon for deliv- 
ery, and Mr. Wanamaker himself pushed a two-wheel 
cart to deliver his goods. His partner’s health failing, 
most of the details of the business devolved upon Mr. 
Wanamaker. 

Aside from establishing his one-price policy and mak- 
ing a shorter business day, Mr. Wanamaker established 
in the new store two systems, one of sales and the other 
of organization. He learned it was cheaper to manu- 
facture some classes of goods than to buy from manu- 
facturers, and he became one of the first retailers to do 
this. He found it difficult to get employes who were 
properly instructed in their duties, and he organized 
training schools where his workers were taught the 
“Wanamaker system.” 


He was known as a great believer in advertising, in 
newspaper advertising above all other varieties. He 
spent millions of dollars in it. One of the features of 
his advertising campaign was his development of the 
“Store News Page,” which he led with an editorial over 
his own signature, invariably written by himself, to keep 
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ful one in the generalware pottery industry. 

Not only for manufacturers, but alike to whole- 
sale and retail distributors. Just at the time when the 
business sun appeared to be shining the brightest, the 
dark cloud of unrest began to appear, and for over two 
months activity in the entire industry was suspended. 
And all this happened just at the time when the flood- 
gate of business was just about to be lowered. 


ae year just closing has proved to be an event- 


Not in over a decade had the trade experienced 
such a condition. And then suddenly, following only 
a few hours’ debate, the wheels of the industry were 
again set in motion, to be stopped just as suddenly 
again a week ago when cold weather jumped in and 
the order went forth that no more kilns should be 
lighted with gas. This suspension of work in the kiln 
department, however, was of very minor importance, 
but at the same time it was the first interruption of a 
steady schedule following the ending of the strike. 


That less American dinnerware was offered holiday 
shoppers this season than ever before is generally 
conceded. The strike came just at the height of the 
holiday shipping season. True, bits of shipments 
were forwarded during the life of the strike, but this 
proved to be a drop in the bucket when compared 
with the regular order of things. In the meantime, 
stocks in the hands of the jobbers and the retailers 
were being moved. These were not being replaced. 
With the end of the strike came a renewed rush for 
merchandise. Orders poured into the offices of all 
generalware pottery manufacturers by mail, by tele- 
phone, by wire and from buyers who visited the mar- 
ket personally just as soon as they had been advised 
that the strike had ended. 


Swamped! That was the word heard frequently a 
week after the various plants resumed operations. 
The eastern trade was compelled to suffer more or 
less on account of the embargo orders, while the west 
and south were open. But from all parts of the coun- 
try orders came for merchandise. There were mighty 
few cancellations during the life of the strike. Buyers 
realized that when orders were pulled from the files, 
those back would be shoved up a notch, and then 
when new orders were placed, the later business would 
be at the bottom of the heap. Therefore, when the 
potteries did resume, there was the old orders to be 
cared for, and on top of these came other and larger 
specifications, the latter being caused by the depletion 
of stocks everywhere. 


For a week or ten days following the resumption of 
the plants in the East Liverpool district, the appear- 


ance of buyers in the market recalled the active days 
of a January season—when the boys would come down 
from Pittsburgh, Pa. They all wanted goods, and 
these goods were wanted quick. But there was a 
limit to what the manfacturers could accomplish. In 
many instances stocks in pottery warehouses were 
very much broken. Staple items here and there were 
“shot ’* to pieces. These had to be replenished. Dec- 
orated ware has been in very heavy demand, and these 
departments are working to the limit. 

More or less white ware has been moved since the 
strike ceased, but it takes white ware to keep decora- 
tors busy. And the demand for decorated ware is 
exceptionally good from all sections. 

With the dark business cloud in the American pot- 
tery trade of 1922 one of memory, 1923 looms in the 
offing filled with bright prospects for a full twelve 
months of activity. 


John J. Hines, Inc., of New York, have been named 
the exclusive distributors in the eastern territory, and 
the Carson Crockery Co., of Denver, Colo., exclusive 
western distributors for the complete lines of the Van 
Briggle Pottery Co., of Golden, Colo. The company 
is erecting a new kiln, in order that capacity can be 
increased. A new line with this company is that of 
radio receiving sets, the output being approximately 
150 per month. 


Howard A. Smith and Charles Phillips, of the firm 
of Phillips, Thistle & Smith, have returned to their 
home office in New York City, after visiting the local 
offices of the Smith, Phillips China Co., which line 
they represent in their territory. This company will 
show about ten new decorations on its well known 
“Princess” plain shape for the 1923 trade, sample 
lines of which are now being put through. 


Among buyers visiting the local market of late have 
been George Springer, with the Mutual China Co., 
Indianapolis, Ind.; Carl Hoffman, with the Rosen- 
baum Store, Pittsburgh, Pa.; H. Von Hagel, with 
Sears, Roebuck, Chicago, III. 


William Tickell, of Baltimore, Md., eastern and 
southern representative for the Edwin M. Knowles 
Co., has been spending a season at the local offices 
and sample rooms of this firm. 


The loss of kilns, due to the shortage of gas during 
the cold snap last week was not extensive, as the ma- 
jority of the plants were just getting rightly started 
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Twenty-two 


when the order to “lght no more kilns” went out. 
Some plants were not harmed at all, because their 
kilns were just being filled and not ready to light. 
Where coal was used for kiln firing, there was no in- 
terruption in the usual schedules. Likewise where 
oil is used for kiln burning. 


Lenox, Inc., of Trenton, has announced its resigna- 
tion as a member of the United States Potters’ Asso- 
ciation. This was received by Secretary Charles F. 
Goodwin, a few days following the settlement of the 
strike in the pottery trade. 


Cold weather seriously interfered with the firing of both 
glost and bisque kilns in the East Liverpool district this 
week, where natural gas is used as a fuel. Some kilns 
were shut off within a few hours they were lighted 
Sunday, and since then the “stop” order has still been 
in effect. The count shows a few less than than 90 kilns 
now ready for firing, and when these will be lighted only 
the “ weather man” knows. With moderating weather, 
all gas-fired kilns will be lighted. 


<3 


To Reduce Sagger Losses 


In order to assist pottery manufacturers in reducing 
sagger losses, the Ceramic Division of the United States 
Bureau of Standards is conducting an exhaustive study 
of sagger clays, over 90 different specimens having been 
listed. 

The Technical News Bulletin of the Department of cur- 
rent issue, tells of this subject and study as follows: 

“ Saggers are containers employed in manufactories of 
chinaware for holding plates, cups, saucers, etc., during 
the firing in the kiln. These containers are made of clay 
which must have considerable strength and be of good re- 
fractory quality. The Bureau is conducting a thorough 
investigation involving a geographical study of sagger 
clays to classify them according to their properties, and 
finally to see what may be done toward increasing the life 
of the sagger. 

To obtain a list of the sagger clays used throughout 
the country, letters were sent to 100 different manufac- 
turers using these clays. In these letters request was 
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made for the names of the clays employed, dealers from 
whom clays could be obtained, and the district where they 
were mined. This information was cheerfully given by a 
very large proportion of the concerns addressed. 

“So far as can be judged from the information ob- 
tained, about 90 different clays, or rather clays sold under 
approximately 90 different names are being used for sag- 
gers in the United States. A letter has been written to 
producers of and dealers in sagger clays to obtain in- 
formation necessary to make the list more accurate and 
more easily understood. 

“Samples of 52 different clays, representing as well as 
could be judged all the important types, have been sent 
for and many of them have already reached the labora- 
tory. These are being obtained in 200-lb. lots from the 
users rather than from producers or dealers in order to 
eliminate uncertainties as to whether samples are repre- 
sentative of the commercial output of the mines or pits. 


“Manufacturers are contributing these rather large 
samples from their stocks and prepaying the freight to 
Washington. This illustrates the whole-hearted manner 
in which industries are responding to the Bureau’s calls 
for assistance in its investigations. 

“In order to classify the sagger clays according to 
their properties, they are being subjected to the following 
tests: Water of plasticity, shrinkage, porosity, transverse 
strength, and burning behavior at five different cones. 
Some work has been done upon all the clays received and 
in getting this work under way considerable attention has 
been given to details of test methods. 

“Tt is considered necessary, in order that the results 
of these tests may be of value, to devise, where necessary, 
methods or modification of methods which will insure 
greater accuracy than is usually attained in such measure- 
ments. This involves the elimination of sources of varia- 
tion all along the line in order to obtain close checks in 
the final results. 

“As this is a feature which justifies closer attention 
than it has received up to this time from ceramic indus- 
tries, it is proposed to include in the report of this investi- 
gation not only averages but maximum departures from 
these mean values.” 


Pottery Research in Australia 


The latest addition to the manifold activities of the 
Sydney Technical College, which prides itself on keeping 
abreast of the times, is a complete plant for experiment- 
ing in ceramic industry. Samples of clay have been re- 
ceived from all parts of the Commonwealth, upon which 
expert advice is sought as to their values, either for pot- 
tery or for brick and tile making. Up to the present fa- 
cilities at the college have not been very extensive nor 
complete. Mr. J. Nangle, superintendent o fthe college, 
has informed a representative of “The Sydney Daily 
Telegraph ” that he will shortly be in a position to give 
some very useful information that may have an im- 
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R ‘i the early in 1922 one of the most active 


in the table and blown glassware industry 

made this statement: “If we can eliminate 
labor differences this year, and trade conditions im- 
prove, I feel quite certain that the glass industry will 
experience its most active period since the close of the 
war.” 

And this is just what happened. There was no dis- 
turbance in the glass industry, so far as labor was con- 
cerned, and late in the summer the demand for glass- 
ware of all kinds began to increase. This demand 
since continued, with the result that factories during 
the last quarter of the year were operated at about ca- 
pacity. 

It was quite a long look into the future that this 
manufacturer took when he made this statement, but 
he did seem to read the signs aright. 

On the whole, the glass market during the last 
quarter of the year experienced a little more firmness 
than during the previous three quarters. The strike 
in the generalware pottery trade caused some business 
to be diverted to the glass trade, both by jobbers and 
department store distributors. On the whole, the 
year in the glass industry is closing with active busi- 
ness reported by all manufacturers, both of blown and 
stemware and also table glassware. 


It seems that the first week in the new year will be oc- 
cupied by salesmen in arranging their displays for the 
Ft. Pitt Pottery and Glass Exposition, and that the 
various lines will not be ready for the inspection of 
buyers until about January 7. The weeks of the 7th 
and 14th of January are bound to be the most active 
of the season. Both at the Ft. Pitt Hotel and the 
William Penn Hotel, applications for display space 
continue to be received. The former is making a spe- 
cial feature of manufacturers’ displays, while at the 
Penn the specialty lines will form the major portion 
of the show list. Other displays will be made at the 
Hotel Henry and also at the Hotel Anderson. 


Negotiations are pending in the Wheeling district 
by a new interest, which proposes to take over the old 
plant of the Wilcox Glass Co., Shadyside, O., three 
miles south of Bellaire, and later acquired by the 
Meade Glass Co. It is proposed to manufacture ma- 
chine glass in this plant, under the Wilcox patents. 


Since the recent fire which partially destroyed the 
plant of the Bellaire (O.) Bottle Co., a new interest 
with a capital stock of $200,000 is being formed there 


to take over the business. It is proposed to convert 
the shop into a machine-made milk bottle factory. 


It is currently reported that the plant of the Davies 
Glass Co., Martins Ferry, O., which was completed 
some months ago, may be placed in operation ere 
long. Additional finances have been arranged for, 
and following completion of these plans fires are ex- 
pected to be lighted. The Davies plant has been built 
on the site formerly occupied by the old Haskins Glass 
Co. The new concern proposes to manufacture a 
general line of ware. 


Reports from Cincinnati are to the effect that the 
Imperial Glass Co., Bellaire, O., has filed an appeal in 
the United States Circuit Court of Appeals, appealing 
from the injunction and damage judgment awarded 
by Judge John E. Sater, Columbus, O., in favor of 
the A. H. Heisey & Co., of Newark. It was alleged 
by the Heisey Co. that the defendant company in- 
fringed on a patent covering a new nappie design, 
which was the creation of the plaintiff company. 


(China and glass departments of the seven local de- 
partment stores have been doing an exceptionally 
heavy business during the last ten days. The pre- 
Christmas week was a most active one, the depart- 
ments being crowded throughout the day. Blown 
and stemware has been in very heavy request, al- 
though coin gold and enameled decorated specialties 
had a heavier movement than any previous season. 
Stocks of both china and glass have been pretty well 
depleted. Extra sales help had to be engaged in all 
departments. In lighting goods, portables have had 
a good sale, also floor lamps, bridge lamps and boudoir 
lamps. 


Since generalware potteries have resumed opera- 
tions, decorators from that trade who have been em- 
ployed in glass factories hereabouts have in almost 
every instance returned to their old benches. It was 
conceded at the time these people entered the glass 
decorating shops, that such employment would be 
temporary, or until such times as the potteries again 
got into production. And this is just what happened. 


The partial lifting of the embargo on the eastern 
railroads out of Pittsburgh was favorable to the re- 
leasing of a lot of glassware for the eastern and New 
England market. Such shipments started forward 
Monday. 
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The most recent statistics relative to the glass industry 
in the State of Ohio shows that in 1919 the value of all 
production of glass amounted to $35,240,877 as against 
a valuation of $19,191,342 in 1914 and a valuation of 
$14,358,274 in 1909. 

This report also contends that Ohio ranks first among 
the states in the production of electric bulbs, shades, 
globes, and other gas and electric goods, and beer, soda, 
and mineral water bottles. Ohio is the second state in 
the Union in the production of tableware, jelly glasses, 
tumblers and goblets, lamps, chimneys, blown tumblers 
and stemware and bar goods and liquor bottles and flasks. 
It is the third state in the Union in the production of 
window glass and fruit jars. 

Pressed and blown glass was the most important pro- 
duct of the glass industry of Ohio, forming 47.5 per cent. 
of the total value of glass products in Ohio in 19109. 

Of the establishments engaged in the manufacturing 
of glassware in 1919: sixteen plants produced building 
glass, twenty plants produced pressed and blown glass, 
and eleven plants featured bottles and jars. 

In its report on the pottery industry, the same table 
shows that in 1919 the value of these products in Ohia 
was valued at $28,675,361, and that in 1914 the value was 
placed at $15,291,685. The large increase in 1919 over 
that of 1914 is said to have been caused by an increase 
in values and not in increased production. 


Czechoslovak Glass Situation 
Glass factories in Czechoslovakia are finishing or- 
ders placed last year and early this year, but practi- 


Our New Decoration No. 51 


WHEELING DECORATING CO. 
WHEELING, W. VA. 


Gold Encrusted and Hand Painted 
CHINA AND GLASSWARE 


Our 1923 line will be displayed at the Ft. Pitt Hotel, Pitts- 
burgh, in January. Rooms 840 and 872. 


R. D. Otto in Charge 


REPRESENTATIVES 

Earl W. Newton U. 8S. Crockery & 
9 N. Wabash Ave. Glass Exchange 
Chicago 922 Chestnut St. 

I. Silverberg Philadelphia 
2 E. Twenty-third St. F. A. Wallenhorst 

New York é& Co. 

Bartlett & Straight 21 N. Liberty St. 
Los Angeles, Cal. Baltimore 
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cally no new business is being placed, because the 
countries with a very low rate of exchange cannot buy 
and the manufacturer does not care to sell to countries 
having a high exchange, such as the United States, 
since the fixed rate of exchange does not allow him to 
get enough crowns for the dollar to make the business 
locally profitable. Consequently some factories have 
already materially reduced their output. 


Business Briefs 

Miss Carolyn Klipstine and Mrs. Mark Miller have » 

opened a gift shop in Sidney, O., with an attractive line 
of pottery. 


The Jones, Swygert Furniture Co., Columbia, S. C,, 
has added a large toy section, under the management of 
John D. Swygert. 


The Koch Importing Co., Baltimore, Md., has moved 
their salesroom and offices to 22-24 South Howard Street. 


Fred Calico, Huntsville, Ark., has opened a general 
store, 


The Karnak Studios, Milwaukee, Wis., has been incor- 
porated for the manufacture of incense, incense burners, 
pottery art novelties, etc. The incorporators are Theodore 
Munchow, H. J. Munchow, Paul R. McCann and O. B. 
Porter. 


The J. C. Penny Co. has opened a new store in Delta, 
Colo. 


Many New and Beautiful Things 
Have Been Produced in 


COWAN POTTERY 


With that same unmatched beauty of line 
and depth and quality of rare coloring that 
characterize all Cowan Pottery, the new 
designs have a charm that is irresistible. 
The entire line is now on display. It will 
be a revelation to any buyer. 


THE COWAN POTTERY STUDIO 
Office and Sales, Rocky River, Ohio (Suburb of Cleveland) 


Other Sales Offices and Show Rooms 


New York City 
HENRY BENEDIKT 
7 West 22nd St. 


Los Angeles 
HENRY C. HUBLEY 
402 Hibernian Bldg. 


Toronto J.H.WALKER,Ltd., 32 Front St. 


BOSTON OFFICE 


BOSTON NEWS NOTES ss 


By 


R. B, Hemenway, Representative 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


through an exhibition of alleged Sandwich glass, 

as to whether some of the pieces are true Sand- 
wich productions or the product of the New [England 
Glass works, of Cambridge, who were in business at about 
the same time. During the controversy by the Society 
for the Preservation of New England Antiquities, it was 
brought out that the New England plant was organized 
in 1818 and reports have it that it was in operation as late 
as 1855. It seems incredible, according to the society, that 
there should not be as much New England works glass 
in existence inasmuch as the two employed about the 
same number of men and were in operation for nearly 
the same length of time. The society is seeking some 
basis for division of the present-day specimens. It may 
be that it will be made along lines of iridescence. Mean- 
while any knowledge possessed about the two products, 
will be welcomed. It seems as if in the collection which 
was loaned by Mrs. Charles I. Thayer, some of the pieces 
are of dull appearance and differ considerably from that 
known for so long as the Sandwich glass. An old history 
has it that the New England Co. made “ every descrip- 
tion of glassware from the simple pressed wine glass to 
the most elaborately engraved, cut and decorated in a 
style of excellence unrivalled in the world and far sur- 
passing in beauty the finest productions of Bohemia.” 


A N interesting discussion has developed in Boston 


D, W. Gilkey, for thirty-five years with the Lalance & 
Grosjean Co., manufacturers of enamelled ware who will 
be remembered by many in the trade here, has located in 
Los Angeles where he will operate a store of his own. 
Mr. Gilkey severed his connection with the L & G people 
about three years ago and went West. He came East a 
short time ago to place orders for his opening. 


Frank Ferdinand’s new eight-story annex to his “ Blue 
Store” in Roxbury, has been opened. It stands on the 
site of the store started by Mr. Ferdinand fifty-four years 
ago. Everyone in Boston knew the blue store a few years 
ago, but population has so increased in the suburbs, that 
a great many did not realize the squatty, blue-fronted store 
housed the ideas of a pioneer in the development of a 
suburban market for household goods. The new store 
is the last word in up-to-date construction, being beauti- 
ful to look upon outside and in. Mr. Ferdinand is justly 
proud of the new place but is just as proud of the picture 
of the original building which hangs on the wall in his 
office. He fondly calls his store “ one of New England’s 
Institutions, proud of the fact that it has been built by 
strict adherence to his motto, “the highest quality of 
merchandise at the lowest possible price.” 

A. L. Freese, Bangor, Me., has suffered a reported 
$300,000 loss by fire to his department store. Some of 


the old timers tell of when Mr. Freese started in business 
with a store less than 1oo feet long and about twenty feet 
wide. He acquired adjacent property store by store, in 
one or two instances absorbing organization, stock and 
all until he covers a city block. 


Some of the Jones McDuffee & Stratton Corp.'s sales- 
men spent last week in Boston, preparatory to starting 
out on their spring campaigns. Charles Barnard, Her- 
bert L. Wellington, F. N. Beeker, and O. A. Olsen, rep- 
resenting New England, W. J. Chenoweth and A. J. 
Keating the South and C. A. Smith the Middle West, 
were those who visited the concern’s headquarters. The 
whole sales organizations had dinner together at the City 
club on Wednesday. It was an informal affair with 
Joseph T. Gilman, president of the corporation, acting 
as host. Thomas Dixon, vice-president and Joseph J. 
Snyder, sales manager, of course, were there. In other 
words it was a genuine get-together affair lending further 
support to the fine spirit of cooperation existing in this 
concern. 
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ATTENTION! 


Hotel and Restaurant Supply 
Houses 


Nir 
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Vinegar and 
Oil Bottle 


$1.25 Dozen 


Packed 10 dozen to bar- 
rel. Guaranteed first 
quality. 


DESCRIPTION 


Ten flutes, plain ground 
bottom, 3% in. center diam- 
eter, height 53 in. to top of 
neck, pierced cork and white 
porcelain tube. 


Having secured a liberal 
price concession in a large 
purchase from the Govern- 
ment am enabled to offer 
these fine bottles made by 
the McKee Glass Co. and 
other well known manufac- 
turers at this very attractive 
price. 


MORRIS SENDAR 


291 Bowery Oalned cy New York 
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Perfected Culinary Devices 


By BeatricE MILLER WISNER. 


VERY culinary device which is to meet with suc- 
cess over the retail counter, must pass the acid 
test of experts, graduates in the art of dietetics 

in laboratories of schools, colleges, or other institutes, 
before they can flaunt a diploma for faultless manufac- 
ture, efficiency and perfect working principles. Sanitation 
is studied through microscopic inspection by these tried 
culinary scientists before the article is placed on the mar- 
ket under a stamped guarantee. One-piece aluminum, 
gauge, electrically welded, crevices, handles riveted, etc., 
must bear the strictest scrutiny in institutes maintained 
to protect the consumer. 

Never before has the public been so safeguarded 
against poor workmanship, inferior materials and un- 
sanitary construction of household devices, as in the pres- 
ent day. The housewife goes confidently about her task 
of supplying the needs of the culinary department, for 
she knows the article she seeks will bear the approved 
stamp of domestic scientists, and has been duly advertised 
through household magazines where its merits or demerits 
have been passed upon in laboratories devoted to this 
work. 

Manufacturers are careful to couch their advertise- 
ments emphasizing the password of the institutes that 
have placed the fingerprint of approval on their products 


wares 


coffee, a protection against caffeine. The percolator has 
emerged from its analysis—a modern life-saver. 

The old-time heavy iron and copper ware are not now 
universally used in the average home; aluminum, porce- 
lain, earthenware and oven-glass have usurped these 
worthy ancestral cooking vessels. Their sterling good 
qualities and stability are undeniable, but they are not de- 
manded by the present housewife owing to high cost or 
other features which make them unsuitable for general 
household needs. 

The various cookers, double boilers, covered roasters, 
steam pressure cookers, and the smaller utilities, food 
choppers, cream whips, slaw cutters, egg beaters and many 
others, must pass rigid examinations before they are suc- 
cessful. competitors, fitted to battle with the world 
through perfect manufacture, and bearing substantial 
guarantees from graduates in the law of cookery. 

These careful examinations by culinary experts bring 
the public standardized, sanitary and perfected cooking 
devices, and the consumer knows when he selects a 
kitchen utility which has passed muster in any of the food 
laboratories, his purchase is as safe as the note he holds 
in his pocket bearing the name of a responsible endorser. 

And what of the dealer—he walks to the front of his 
shop with chest expanded and head erect, to meet his cus- 


wel 


Some Selected Culinary Utilities Which Have Passed the Acid Tests of Efficiency, Sanitation and Durability 


when launching them on the sea of everlasting trade 
popularity. This method is reactionary, and becomes 
the one great principle of stabilizing goods for future 
demand. 

Perhaps no cooking utility has undergone more rigid 
tests than the percolator, which is prescribed by cooking 
experts as the most advisable device for making healthy 
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tomer with an honest unflinching eye; he has no unwritten 
law to uphold, his law is written, all he need say is, we 
handle Universal, Everware, Priscilla, Mirror, Aladdin or 
Climax as the case may be; his endorsers are his sales- 
talk—dietitians who stand on the housetops and cry 
aloud—‘Let Good Digestion Wait on Appetite and Health 
on Both.” 


THE CHICAGO MARKET 


J. H. SMyTHE, REPRESENTATIVE 


may prove materially larger this year than 

for several years past. This is indicated by 
the numbers and activity of shoppers in the retail dis- 
trict during the past week. Luxuries and useful arti- 
cles of the better grades have the call this year, and 
the greater freedom of expenditures has already been 
demonstrated by the public. 


ieee turnover in the big State Street stores 


There were but few out-of-town buyers in the Chi- 
cago market last week. For the most part, buyers 
found it necessary to stay close to their departments 
now that the holiday trade is in full swing. This lack 
of buyers in the Chicago market did not, however, 
have a bad effect on the wholesale trade, for the or- 
ders received by mail and from salesmen out on the 
road were liberal. Fill-in orders were also reported 
better than this time a year ago. Manufacturers’ rep- 
resentatives are preparing their display rooms for new 
samples expected the first of January and they are 
encouraged over the outlook for the coming year, es- 
pecially since the potters’ strike has been terminated. 


Further evidence of Chicago’s growth as a china 
and glass center was given last week when it was 
learned that W. A. Maurer, said to be one of the four 
largest importers and jobbers in white china in the 
country, will soon move his entire business to Chi- 
cago. This concern has been located in Council Bluffs, 
Ia., for thirty years and is known to every decorator 
of china in the country. Mr. Maurer has purchased 
property at 316-18 West Grand Ave., Chicago, includ- 
ing a four story building, 50 by 100 ft. The purchase 
price was reported to have been $50,000. The com- 
pany will move to Chicago and occupy the building 
just purchased shortly after the first of January. Ac- 
cording to O. D. Dodge of the John P. Hooker Co., 
who represented Mr. Maurer, he is leaving Council 
Bluffs because of high freight rates and slow deliv- 
eries and because he believes Chicago the logical and 
growing center for the distribution of china. 


F. I. Simmers, president of the Hall China Co., was 
in Chicago during the past week on business. 


Thomas F. Reid, manufacturers’ representative 
with display room in the Palmer House, left Chicago 
last week for his home in Cambridge, O., where he 
will spend the holidays. 


L. Schneider, Inc., received a state charter to do 
business in furniture, china, and household equipment. 


CHICAGO OFFICE 


STREET 


The store is located at Palatine, Ill., and the incorpo- 
rators are Leo Schneider, J. Schneider and Flora 
Schneider. The capital of the company is $2,500. 


I. E. Mincks, secretary of the Albright China Co. 
and in charge of their Chicago offices in the Palmer 
House, returned to Chicago shortly after the potters’ 
strike settlement. Mr. Mincks spent the days of the 
strike at the company’s plants at Scio and Carroll- 
ton, O. The Albright China Co. has reserved room 
E 46 at the Congress Hotel for the Chicago Exhibit 
next February. 


The Hartman Furniture Co., considered one of the 
largest retail and mail order furniture houses in the 
country, have just secured a $620,000 lease on build- 
ings at 1272-78 Milwaukee Ave. and 1257 Paulina 
Ave. A lot, 50x125 ft., adjoining the buildings, which 
are connected in the rear by a bridge, is also included 
in the transaction. Both of these buildings are four- 
story and basement modern brick structures, and were 
previously occupied by the Union Liberty Furniture 
Co. This store will be a substantial addition to the 
Hartman institution, which now has five large retail 
establishments in Chicago, as well as mail order and 
warehouse buildings, and retail branches in other 
cities. 


The Morton Pottery Co., of Morton, IIl., was incor- 
porated recently with a capital stock of $50,000 by 
D. W. Rapp, William Rapp, J. E. Cerber. This con- 
cern has been making ornamental pieces of decorated 
earthenware, such as bowls, vases, candle sticks, etc., 
and has been represented in Chicago by Frank B. 
Tinker. 


The Consolidated Glass Co., located at 4302 North 
Kedzie Ave., was granted state charter last week by 
Secretary of State Emmerson. The company will 
deal in ornamental and colored glass, and mirrors. 
The incorporators are Irving Welcoff, Henry and Isa- 
dore Krochefsky. 

E. W. Jenkins, of Charles Hall, Inc., New York, 
visited Chicago last week to make arrangements for 
showing the Hall lines at the forthcoming Chicago 
Exhibit at the Congress Hotel. 


The regular semi-monthly meeting of the Glass, 
Pottery, Lamps and Housefurnishings Association of 
Chicago was held on Thursday of last week, at the 


(Continued on page 30) 
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aa CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 
“ GIFT SHOP & ART GOODS-DOLLS' & TOYS 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. BE. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Plectric Sales Co, 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicol, Mgr. 


EADY TO 


BUYVERS OF 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGamw GLass Co. 
CO-OPERATIVE FLINT GLAss Co, 
THE DUNCAN & MILLER GLass Co. 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 
Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


r LAN 


SERVE 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO 


ILLINOIS 


Gq 


oo 
no 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Fhone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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EAR-MARKS OF PROSPERITY 


TOTTI LTGeT TRU LLLUGL LUG. LLoLe LLL 


NDER the stimulus of good weather and the spur 
U of Holiday buying, retail trade went over the top 
at Christmas with particularly heavy sales. For 

some weeks merchandise has been moving in gradually 
increasing volume and the year-end of trade was a record 
one. From the figures now obtainable it is apparent that 
this year was not only a better one than last but better 
than 1920 and with sales exceeding any year back to 1909. 
While the gain in trade for the first two weeks of Decem- 
ber was well over 10 per cent larger than for the cor- 
responding period last year, the heavy increase in store 
trade in the week before Christmas will boost this per- 


centage to as much again. 


HILE the Holiday business was notably heavy in 
New York it was also of record size throughout 
‘the country and we believe that an average for the whole 
country will place the volume higher than for any pre- 
-yious year. This is most optimistic—the assurance that 
we are today in a prosperous condition, notwithstanding 
| Further- 


more, while the increases were naturally larger in the 


‘the chronic calamity howlers to the contrary. 


cities and towns, the gain in sales by mail-order houses 
‘indicates that, as the result of higher prices for agri- 
cultural products, the rural population is likewise pros- 
-perous. The distribution of merchandise shows a heavy 
‘expenditure for luxury articles and the turnover in china, 


lamps and glassware was especially good. 


HIS big buying for the Holidays cannot be mistaken. 
It is one of the ear-marks of prosperity, but by no 
means the only dependable indication. The marked im- 
provement from week to week in the basic industries 
throughout the late fall months was also a good indica- 
tion. Production is showing genuine gains and employ- 
ment figures show that the labor situation is excellent. 
With the pottery strike now definitely settled and domestic 
production of ware steadily increasing, the crockery trade 
is rapidly getting back to normal. 


ITH the many signs of general prosperity so clearly 
discernible at this writing, it needs no prophet to 
forecast a good prosperous period of business for the 
coming year. The early months of 1921 were promising, 
but they did not fulfill their promise. But the substantial 
gains made during the latter part of the year have cer- 
tainly proven that business is not merely staging a come- 
back but has actually returned in a volume that cannot 
be viewed otherwise than of healthy proportion. We 
have, in fact, turned the corner and while sales volume 
may not mount to the spectacular height attainable during 
the great post-war boom, we are safe in the knowledge 
that the gains made will be held and that business is not 
likely to have either a relapse or collapse. The year 1921 
shambled in with uncertain tread, but it has made its exit 
with a firm and steady stride. Thus New Year is given 
a good start and we see nothing to prevent a nation-wide 
activity in trade and industry during the Spring of 1923. 
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Talk Values and Emphasize Quality 


With Rising Market Put the Soft Pedal 
on Prices and Stress Quality for a Change 


EOTTTETUUMUATLAALLLLLUUGLLLLULLLUCLLOCGELLAELLUUUULGeULEELLLLLLLGLeeEOEEELL 


of a little tact and common sense now that prices 

have mounted to higher levels; the salesforce 
should not fail to grasp the opportune moment to meet 
any objections which may arise from the consumer. And 
the best way to accomplish this is to make use of a little 
diplomacy and by stressing quality and values, overcome 
any objections which the consumer may have in mind to 
higher value levels of merchandise. 

In discussing the probable course of retail trade dur- 
ing the coming year, those concerned have latterly ob- 
served that the sales will be there to get, but the “getting” 
may be harder. 

Retail executives with a wide knowledge of conditions 
are practically unanimous in the belief that the average 
consumer has been benefited to a substantial extent by the 
improvement in general industrial conditions and, conse- 
quently, will have more money to spend, for a while at 
least. It is significant, however, that they do not see 
any reason to believe the consumer will spend this money 
more lavishly than has been the case during the past two 
years. 

Some of those who express this view feel that the diffi- 
culty they look for will be solved through increased atten- 
tion to the actual way in which the customer is handled, 
or, in other words, by the technique of selling. This is 
rendered further apparent, they declare, by the fact that 
price advances must sooner or later be passed on to the 
consumer, to a small extent in the Spring. but unquestion- 
ably to a larger degree in the Fall, as the situation now 
shapes itself. One metropolitan retailer, while agree- 
ing that sales may be harder to secure because of these 
advances, told yesterday of the selling plan whereby he 
hopes to make more sales next year than he did this. 
His method is based on “ selling” the customer quality, 
not merely merchandise. 

Take this question of increased prices, he said, what 
does it mean from a sales standpoint? Does it mean 
there will be less customers in the average store? I do 
not believe it. I am not a believer in such a thing as a 
“ buyers’ strike,’ but, even conceding such a thing is pos- 
sible, I do not think there is any basis for believing that 
conditions will come to a point where the actual number 
of purchasers will be cut down by many consumers stay- 
ing out of the market. This will be prevented by a num- 
ber of factors, chiefly, as I look at it, because the needs 
of both sexes have been and are about as low, generally 
speaking, as they can get. 

We, therefore, may start with the fairly reasonable 
premise that the number of actual customers will be about 
the same. They will come to the store, and their pur- 


A GOOD deal may be accomplished by the right use 
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chases will depend on the way they are handled, as there 
are no signs as yet that their buying power will depreciate. 
If the price of the merchandise they need is a little higher, 
are the salespeople to confess defeat by their first answer? 
Would it not be wiser not to stress price, as has been done, 
but to drill the sales force in placing quality first, which 
means that added merit will be given, proving in the end 
greater satisfaction? 

This is the big point in handling the question of price 
from a sales standpoint. Already the consumers them- 
selves have given evidence in their buying this season, 
of preferences for the better quality merchandise. To 
some extent, therefore, the way has already been paved, 
for such sales guidance on the part of the retailer. But, 
in any case, I am first and foremost an advocate of qual- 
ity as against price all the time. From the way retailers 
play up the price question, they do themselves harm and 
the consumer as well. 

The last statement may be challenged. But take for 
example, the case of a woman who needs a dinner set. 
She goes into a store, and a colloquy like the following 
ensues between the salesperson in the “ price” store and 
the consumer: 

“T would like to look at some dinner sets, 
would-be purchaser. ‘“ Around $30.” 

“Yes, madam, something in borders?” 

“Yes, pink roses, "I think.” 

“Here are the best in the city at that price.” 

The customer looks them over and selects a $30 set. 
The purchase is wrapped up, the customer pays and de- 
parts. Nothing is said by the salesman as to a better 
quality set and, although this customer wants a good 
set, she has a price idea in her mind and not quality. 

But, to my mind, a different story would have been 
told if the salesman had pointed out the fact, in a tactful 
way, that he could supply the $15, $25 and $30 variety, 
but that, if the customer really wanted the best she should 
expend a little more. Ten or twenty dollars more spent 
on a dinner set would insure greater satisfaction which 
comes with possessing a table service of finer quality and 
finish. Handled in a skilled manner, this argument 
would win in the larger number of instances with the 
“ price-idea ’ customer, and really be to the customer's 
advantage. 

The objection may be raised that there are many who 
have to have the cheaper article. To this I say there are 
undoubtedly some whose earnings confine their purchases 
to this scale, but the average in this country can afford 
to buy better merchandise than is done, and in return get 
more satisfaction, which is true economy. How? By 
buying less of the cheaper stuff, which in the aggregate 
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costs more, and confining his purchases to the better 
quality. 

This is the keynote of a sound selling program for the 
coming year as I see it. It will, in good measure, solve 
the objection raised because of possible price advances 
and, while seemingly against added turnover due to longer 


wear of merchandise bought, it really is a factor toward. 


increasing it. 

It is unquestioned that the woman or man who gets 
good service from goods purchased at a certain store will 
go back to that store for future needs. In fact, not a few 
stores have prided themselves on the fact that so many of 
their purchasers are “ repeat ” customers, year in and year 
out. This patronage is only secured through adequate giv- 
ing of values. This brings up an additional point of im- 
portance—that in stressing quality the retailer does not 
necessarily have to quote unreasonable prices. There is 
no occasion to make the higher quality appeal one of 
extorting an added toll from the customer. If it is, the 
customer will see through the plan at once and, as far 
as that individual is concerned, the sale is lost. There 
is such a thing as marking the good quality merchandise 
at the same percentage of profit as that taken on the 
cheaper kind. 

I venture to say that the store which is handled on 
this sales platform for the next year will not have much 
difficulty in exceeding its turnover of the current one. 
At least, the plan merits a careful try-out. 


Big Stores Form Buying Pool 

A central purchasing agency, through which its buying 
in the principal markets of Europe will be handled, is 
now in process of organization by the Associated Dry 
Goods Corporation of New York, an association em- 
bracing Lord & Taylor, James McCreery & Co., and half 
a dozen other large department stores throughout the 
country. The big mercantile establishments have joined 
forces primarily to effect economies in their foreign pur- 
chasing, according to Samuel W. Reyburn, President of 
Lord & Taylor, who heads the Associated Dry Goods 
Corporation of New York. 

Mr. Reyburn said that it would represent an annual 
purchasing power of approximately $3,000,000. 

“Tn the last two hundred years,” he said, “the people 
of America have been so busy with bigger things that they 
have not been leaders in this thing called ‘style.’ We 
are looking to the old country for it because the Euro- 
peans have kept ahead of us in that respect. We have 
got to keep in touch with the Europeans for style.” 

It was explained by Mr. Reyburn that, under the old 
system of foreign buying, purchases frequently were 
made in European markets of commodities that looked 
good, but which failed to meet the tastes and demands of 
customers in America. The central purchasing agency, 
according to him, will now have more adequate means 
of keeping in contact with the style innovations of Europe 
and at the same time the scouts in foreign countries will 
be better informed as to what goods will be acceptable 
to the customers in the Western Hemisphere. 
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The formal announcement of the creation of the new 
purchasing agency stated that Jordan, Marsh & Co. of 
Boston, James McCreery & Co. and Lord & Taylor of 
New York, have joined forces that they might jointly 
thoroughly scout and handle their purchasing problems 
in the European markets: 

“ The organization being formed,” continued the state- 
ment, “will also cover the same problems for Hahne 
& Co., Newark, N. J.; the William Hengerer Company 
of Buffalo, Stewart & Co. of Baltimore, Stewart Dry 
Goods Company of Louisville, Ky., and the Powers Mer- 
cantile Company of Minneapolis, all members of the As- 
sociated Dry Goods Corporation. 

“Tt is planned to open principal offices in Paris, London 
and Berlin, with sufficient branch offices to properly 
cover the scouting for, purchasing of and forwarding 
of goods from the various trade centres.” 

Mr. Reyburn, supplementing the formal announce- 
ment, explained that the offices of Lord & Taylor, in both 
Paris and London, would be taken over by the new 
organization of buyers, and that others would be opened 
soon. 

“ At present,” continued Mr. Reyburn, “ the New York 
City stores do most of this pioneer work of finding out 
what is going to be the things in style in Europe. As 
soon as New York finds it out the stores in other parts 
of the country pick it up from them. 

“We intend to send American buyers to Europe as 
often as possible. At present Lord & Taylor has about 
thirty or thirty-five buyers who are sent abroad, Mc- 
Creery’s and Jordan Marsh have a slightly smaller num- 
ber. Jointly we will send about 100 or 125 buyers to 
Europe and they will make two or three trips every year. 

“They will get into touch with the resident buyers 
abroad, make known to the latter the needs of the home 
organization, and together they will do the scouting in 
the European market centres. The foreign resident buy- 
ers will be brought back to the United States so that they 
can familiarize themselves with what is going on here.” 

Mr. Reyburn in talking of the volume of buying likely 
to be done through the central purchasing organization 
said that only a small proportion of the total volume of 
goods sold by the large mercantile houses of America was 
imported. 

“Only about 5 or 10 per cent. of the goods sold by 
American department stores is bought abroad,” he said. 


Woolworth Co. Heavy Importers of Glassware 

That the new tariff has not as yet made a substantial 
difference in imports of glassware is evidenced in the 
heavy importations of glass and toys which the F. W. 
Woolworth Co. received during the past month, largely 
from Germany. While the new tariff advanced the 
duties on both to such a great extent, the advantage in 
present rates of exchange offsets this large increase and 
enables the Woolworth Co. to import this class of goods 
at a favorable profit. 


American [Toy Makers Speed Up 


To Meet Belated Demand ‘Toy Factories Have 
Been Working Overtime to Produce Varied Line 
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MERICAN toy factories have been working over- 
A time to supply the large last-minute demand for 

playthings this year. This spurt of activity at 
what was normally the end of the season was due to the 
fact, according to Fletcher D. Dodge, Secretary of the 
Toy Manufacturers of the U. S. A., Inc., that buyers of 
department and other stores which handle toys were late 
in anticipating their requirements for the approaching 
holiday season. 

Many factories which worked on a part time basis in 
the Spring, continued Mr. Dodge, were operating on 
a night work schedule and making every effort to com- 
plete rush orders which came at the last moment. Toys 
must go by freight, and that meant they must leave the 
factory long before they are sold over the counter. 

The capacity of the American toy industry is more 
than adequate to supply the needs of the home market if 
orders were placed far enough in advance so that the 
factories could operate during the season of the year 
when parents little think that Santa Claus is on the job. 
It is an interesting fact that, for a toy factory to operate 
on the best production schedule, it must have on its books 
some time in June definite orders for within 40 per cent. 
of the total volume of merchandise which will be re- 
quired for the year. 

On account of the very diversified number of articles 
which toy manufacturers produce, many of them plan 
their production months in advance and place definite 
contracts for raw material almost a year ahead. About 
the time the kiddies are emptying their stockings the toy 
makers are completing the designs for new playthings for 
the next season. 

The Tariff bill, which was responsible for so much 
uncertainty this year, was not passed until such a late date 
that probably all of the imported toys which were ordered 
for 1922 reached this country before it went into effect. 
The new duty will make very little difference in the cost 
of German toys to the dealer as long as the present un- 
stable conditions of exchange continue. 

When we speak of an ‘industry,’ we usually have in 
mind those manufacturers who have common production 
problems and use the same raw materials. The toy 
industry is an exception, because the common denomi- 
nator of its members is that the fact that they make 
things with which children play, but very few use the 
same materials. 

Speaking graphically, the toy industry of the United 
States is a cross-section of all the manufacturing proc- 
esses of the country as a whole. For example, in the na- 
tional association, which has 115 members, there are half 
a dozen manufacturers of iron toys, whose production 
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problems are those of a foundry rather than a toy fac- 
tory. Any one who goes into an iron toy factory finds, 
practically speaking, no difference between such a con- 
cern and that of a manufacturer of larger iron products. 
In fact, there are several iron toy manufacturers who 
make what are known as job castings. Toy balloons are 
made by a process which is used for rubber dipped goods, 
but most of the factories make only balloons. There are 
a few manufacturers of such things as hot water bottles 
who make balloons, but they are in the minority. The 
problems of the balloon manufacturer are similar to 
those of manufacturers of dipped goods, rather than of 
those making toys. 

It is, of course, self-evident that producers of children’s 
books are publishers, the same as those who print other 
books, and it can be readily seen that their manufacturing 
interests are in common with publishers rather than with 
the makers of rubber or iron playthings. 

Again, when it comes to wooden toys, which are one of. 
the oldest and best known general classifications of play- 
things in the world, we find that the factory problems are 
those of the wood-working plant. The toy factories 
make, perhaps, more small wood articles than are turned 
out by any other industry, and during the war it was 
found that makers of this class were well qualified to 
produce any small article made from wood. 


Dolls’ shoes are one product which has nothing in com- 
mon with the counterpart for every-day use. There is 
only one manufacturer of these articles in the national 
association. He has been compelled to develop from the 
very beginning the process used for making his product. 


Very many original devices have been perfected to enable 
him to reduce the cost of dolls’ shoes and turn them out 
by the thousand. The making of dolls’ clothes is becom- 
ing a separate industry, and there are already a few fac- 
tories devoted exclusively to such work. Here, the trades 
that supply adults are reproduced in miniature. 


Clay marbles are made out in Ohio. They are also 
produced by a system which is entirely peculiar to the 
member of the association who makes them. Here what 
might seem at first glance to be a crude process, has been 
found in the long run to be the cheapest and most satis- 
factory. I have inspected plants equipped with new and 
theoretically more perfect machinery for making marbles, 
but, in every instance which has come to my attention, 
the elaborate machines have not proved efficient. In the 
toy industry there are many kinds of merchandise for 
which the old methods are still the best. 


This brings up the interesting point, which crops up 
(Continued on page 30) 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


week was “ Lou” Carter, buyer for N. Snellen- 

burg & Co., Philadelphia, who made his last trip 
here, prior to his sailing for Japan on a buying trip. He 
leaves Saturday night for Pittsburgh, from where he will 
spend a couple of days at the potteries. From there he 
will go to Chicago, where he will make another stop, 
en route to Vancouver, B. C., where he sails on January 
7th. He will have as a fellow passenger on the voyage, 
Charles Kaiser, manager of the import department of 
Morimura Bros., who is making his regular trip to the 
concern’s factories in Japan. Mr. Kaiser leaves New 
York on January 8th. 


C) NE of the visitors in the New York Market this 


Thos. G. Jones is spending this week on a visit to the 
factories of the McKee Glass Co., Jeannette, Pa., and the 
Mound City Glass Co., Lumberport, Pa., both of which 
he represents in the local market. 


Axel C. Hanes was a welcome sight to some of his 
friends in New York, who were fortunate enough to re- 
ceive a call from him this week, while here spending the 
holidays with relatives in New Jersey. Mr. Hanes, who 
was formerly for a number of years with C. Dorflinger & 
Sons, is now connected with the Pairpoint Corp., as Chi- 
cago representative. 


H. F. Phillips, of Thos. G. Jones sales staff, leaves next 
Wednesday for a visit to two of the factories represented 
by the latter, the McKee Glass Co., and the Mound City 
Glass Co. He expects to reach Pittsburgh far enough in 
advance of the opening date of the show, to have every- 
thing in apple pie order, ready for the first bell. He will 
have charge of the Mound City Glass Co.’s display in 
room 794 at the Fort Pitt Hotel. 


George O’Hara, buyer for Shartenberg & Robinson, 
Pawtucket, R. I., is spending this week in New York, 
scouring the market for merchandise for his January 
sales. He says his Christmas business went beyond his 
greatest expectations. 


New Representatives Appointed for West Line 

The line-up of representatives for 1923, for Geo. R. 
West & Sons, decorators of china and glassware, Jean- 
nette, Pa., will include several new names. 

The concern has just announced the appointment of 
Herbert & Neuwirth, Inc., as their New York Agents, 
who expect to have their full line of samples on view at 
their salesroom here early in January. The extensive 
alterations and improvements to their showroom are now 
nearing completion and will admit of an unusually fine 
display being made of the line. 


The other new representatives are Thomas Downs, for 
Philadelphia and adjacent territory, and Murt S. Wallace, 
for Boston and New England. The factory has been 
busily engaged for some time past with the preparation 
of their new 1923 line, which they promise will be replete 
with surprises in the way of original decorative treat- 
ments and novel items. 


B. Tomby, Inc., Moving 

This is moving week for B. Tomby, Inc., the well 
known China importing house, who are engaged in the 
course of removal from their present quarters—g-11 East 
47th Street—to their new location at 20 West 23d Street, 
whete they have taken a long lease on the entire five 
story building at this address. The building has been in 
the hands of a corps of workmen for. several months 
past, making changes and improvements, in preparation 
for the housing of the Tomby business. Everything is 
now nearing completion and the concern expect to be 
fully settled within the next week or two. 


Hammond Elected President—Association 
Flourishes Financially 

Counting of-ballots for the election of officers and di- 

rectors was the first business before the annual meeting 

of the Pottery, Glass & Brass Salesmen’s Association, 

held at the Crockery Board of Trade rooms on Decem- 

ber 22nd. This task was started immediately after the 


‘meeting was called to order and consumed the greater 


part of the day. The total number of ballots cast was 
639, out of a membership of 1,orT. 

E. W. Hammond, the well known manufacturers’ agent, 
was elected president, with the gratifying vote of 558. 
The only opposition he received being two votes for Chas. 
A. Postley, one for Max Herbert and one for Oscar 
Koppel. 

John J. Hines was elected Vice-President, L. S. Owen 
Secretary and George Hamilton Treasurer. 

Lee Schoenthal, buyer for Gimbel Bros., Gilbert Pit- 
cairn of the Wm. S. Pitcairn Corp., and Thos. Small- 
wood, with Haviland & Abbot Co., were the successful 
contestants for directors to serve three years. 

There were very few opposing candidates on the ticket 
for Territorial Vice-Presidents. In East Liverpool, O.. 
Mark J. Donaldson with the Homer Laughlin China Co. 
was elected, his opponent being J. W. Mackey, sales man- 
ager for the Smith-Phillips China Co. In Chicago E. M, 
Meder, manufacturers’ representative, won over W. T. 
Darden, manager of sales for the Albright China Co., and 
in Detroit Ralph B. King of L. B. King & Co. was the 
successful contestant, against Leon Neubrik, buyer for 
the Crowley-Milner Co. 


Seventeen 


Eighteen 


CROCKERY AND GLASS JOURNAL 


December 28, 1922 


The complete ticket and number of votes cast is as 


follows: 


For PRESIDENT 
Edw. W. Hammond, Manufacturers’ Agent, New York...... 558 
CPAs Postley, Mantiracturers Accenture ener aes - 2 
MaxthHerbert Manufacturers: A centaere eerie ne. ‘ 


Oscar Kopel simporter® cco ce eee een 

For VicE-PRESIDENT 
John J. Hines, of John J. Hines, Inc., New York ............ 550 
Chas. Baim acon oti eee ee 1 


For SECRETARY 
L. S. Owen, Secretary of the Crockery Board of Trade, 


IN 6 WY OF ]Ks cp aisle tee ee oe eee OTe ee oS 565 
For TREASURER 
George Hamilton, of Maddock & Miller, Inc., New York .... 559 
For Direcrors—Three to Serve Three Years 
Lee Schoenthal, Buyer for Gimbel Bros., New York ........ 362 
John Nixon (Died after ballots were printed), Representing 
Fostoria Glass; Cos New: Y O flor ratanee eae tere ern 264 
Thomas Smal lwood, Representing Haviland & Abbot Co., 
New Yiorke: cotagn covers Soccer epee eee ee ee ore euiirs 259 


G. L. Pitcairn, Representing Wm. S. Pitcairn Corp., New York 275 

F. Calvin Demarest, of Crockery & Glass Journal, New York 219 

Langley Hawthorn, Buyer for Abraham & Straus, Brooklyn, 
New "Y OF ee Sic taints Oe ee te TIE ety Ss 169 

Justin Tharaud, of Justin Tharaud, Inc., New York ........ 180 
For TERRITORIAL ViIcE-PRESIDENTS—One to be Elected from 

Each City 
Moey K. Lindner, with the Dohrmann Commercial Co., San 


Francisco: isda tent aas heehee one ee io aes or 467 
Carroll L. Robinson, Buyer for Jordan Marsh & Co., Boston, 
ETC ae gee a Oy Nels tcc hoes a ar ote ed © ee Se 461 


Adelbert S. Baker, Buyer for Gimbel Bros., Philadelphia .... 474 
A. J. Tourangeau, Buyer for Henry Morgan & Co., Ltd., 


Montreal” Ge s.c2 ee tenner rete hee ee Preeti se fics 452 
Mark J. Donaldson, with the Homer Laughlin China Co., 
East Liverpool, ©Osemee ee eer oem. i. OOF 
J. W. Mackey, with the Smith Phillips China Co., East 
Livetpook:@ sor cee eee eee er eee ee irre hk 172 
D. Wm. Scammell, Maddock Pottery Company, Trenton, N. J. 423 
E. M. Meder, Manufacturers’ Representative, Chicago ...... 282 
W. T. Darden, Manufacturers’ Representative, Chicago ..... 215 
Howard S. Bokee, Manufacturers’ Representative, Baltimore 444 
Williarig in ote NOT Ont Ommernl eter tetra et enee. os 442 
Charles J. Dooley, Buyer for Cowell & Hubbard Company, 
Glevelatid eat. Gecreees ine cot er nan eens eal LE: 448 
Albert Jasman, Buyer for Meier & Frank Company, Port- 
Larid FORC6 Ree eae Oana ae ene Soto ars: 462 
Garrett M. Lowman, Manufacturers’ Representative; Seattle, 
Wass lhe ie ere cheerios 20 Mente cea 5 ener Sa ene! = 385... 427 
Ernest H. Wade, of Horton & Wade, Albany, N. Y......... 436 
Leon Neubrik, Buyer for Crowley-Milner Company, Detroit. 198 
Ralph Ba kines leo Kine te Gonpannee Detroit neces ee 304 
Frederick M. Taylor, Buyer for Maison Blanche, New 
Orleans ~ Ae eeea ters cyt Ee Te NE rs sie 449 


It was well along in the afternoon when all the ballots 
had been counted, the result of the election announced 
and the meeting was ready to resume its regular session 
to hear the annual reports of the Secretary and Treasurer. 
These reports proved most interesting, particularly the 
latter, which showed the association to be in the most 
prosperous condition in the history of the organization. 


REPORT 
December 22, 1922 
To the members of the Pottery, Brass & Glass Salesmens’ 

Assn.— 

First. I have the privilege and honor to report that 
the Association is in a highly prosperous condition with 
a larger Reserve Fund than at any previous time in its 
history. During the year there have been two transfers 
to the Reserve; one of $1,562.50 and one of $1,520. Five 
additional Liberty Bonds of $1,000 each have been pur- 
chased with Reserve Funds. 

The funds received by the secretary and transferred 
to the treasurer were as follows: 


SECRETARY’S 


For assessments" # a. see eee One $4,932.00 
| Dye ene ere ee Pom Sark: Oe Pend Ae ado 2,465.00 
Initiation=tees a. ©..:.ccee cero er an ee 6.35 
Exchange on checksaan ee ee eee 6.35 

Total “a. atte ce oe ae eee $7,493.35 


The annual dinner and summer outing were each 
financially successful, thanks to the efficient committees 
in charge, and a substantial surplus from each was turned 
into the Association treasury. 

Due to the enthusiastic competition in the “ Every 
Member Get a Member ” campaign of 1921, some mem- 
bers were enrolled who did not appreciate the privileges 
and advantages of membership in the Association and per- 
mitted their membership to lapse because of non-payment 
of dues and assessments. This has resulted in a net loss 
in number of members during the year. 


Number of members dropped). -s eae 63 
Resigned (3 because of permanent removal from 
thie WAS.) kee tia aeiaeen ee eee eee 
Dea this) aGrcssnie hatrptesticuete stalactites 11 
Total” Wajawtogtee east saan tenet ee 81 
New members addedi s.r eee 45 
Net loss Of membérse-: asm ecu ieee ane 36 
Present membership: aan seeem ease eee 1011 
Members lost by death were as follows: 
(@ No. 
Ap ES. Woebetieeaee eee 273 “Garl Al Guthele eee 556 
Walter M. Mames....-... 992° RR. A Wibero eee ee 102 
[ours IBY, Tale valllovils yoo coc ac 1125 John Nixons 57 
JiamesmVe Bercenmereiee 650° Edward) Butlermes ee 36 
Hredis = Gastlegrey eee 318 7A, J = Bondeyillca ee 217 


Payment of death claim was promptly made in each 
Gabe. 

Quite recently, and in the space of a very few days, 
three of our oldest members were taken and among them 
one who bore the name of the best beloved disciple—John 
Nixon—who was held in most affectionate esteem by our 
membership as was demonstrated whenever his name was 
read on an election ballot. 

As he has been president, treasurer and continuously a 
member of the Board of Management, a meeting of the 
board was called on news of his death. The meeting took 
the character of a general meeting of the Association, as 
friends joined with the management in paying tribute to 
his memory. He had the welfare of the Association so 
much at heart and was so active in its work on all oc- 
casions that his place will never be adequately filled. 
While the present Board of Officers continues, in whole 
or in part, there will be a sense of vacancy at the table 
which will serve to hold him in affectionate remembrance. 

Respectfully submitted, 
L. S. Owen, Secretary. 


TREASURER’S REFORT 
December 22nd, 1922 


RECEIPTS 
January 1st, 1922 
BalanCemwrreacnsthee. ch nels noone aoe eee $ 7,602.06 
Gash) Received@tromeSccretary mete 7,487.35 
Interestaonm |) 6DOSItS) eae ee eee eee 93.94 
Intecestrons leibentvels ond Smee eee een ene 680.00 
Proceeds. roine banglicpmeee es = 200.37 
Proceeds stron cn ican ene een eee 114.75 
Totala Receiptss-peianen ene nt ore $16,178.47 
DISBURSEMENTS 
Death Claims 
HarrysltasW eb etipsencn .e ceteeses eee $300.00 
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WHAT THE POTTERIES ARE DOING 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


M. K. ZIMERMAN, REPRESENTATIVE OFFICE 


darkness of the old year, and look forward to the 

new, as one would turn the page of a book. 
From a trade standpoint, the year 1923 is bound to get 
away to a good start. In the office of every generalware 
pottery there is sufficient business to insure steady opera- 
tions for many months to come. On top of this is to be 
placed that new business, which always comes during the 
first six weeks in the new year. 

From practically every section of the country comes 
the repcrt that dinnerware stocks were pretty well cleaned 
out during the Christmas buying season, and even at the 
commencement of the season these stocks were quite 
below normal. The strike in the generalware pottery in- 
dustry did not help the situation any, because it was im- 
possible to obtain decorated ware. With all plants work- 
ing to capacity, considering climatic conditions, buyers 
can rest content in the thought that their orders will now 
be put through on schedule. 


| ND now it is to forget as much as possible the 


A general meeting of the United States Potters’ Asso- 
ciation may be held this week in Pittsburgh, Pa., to hear 
the report of the Labor Committee anent the settlement 
of a new wage scale at Atlantic City Wednesday night, 
December 20. From present indications, it is very prob- 
able that the annual meeting of the association, which 
was to have been held early in December, will be deferred 
until perhaps after the rush of the early buying season. 


A number of improvements are being made to the plant 
of the Crooksville China Co., at Crooksville, O. The 
object of these additions is to increase production. 


“ Billy” Tickell, eastern representative for the Edwin 
M. Knowles Co., is due to return to the district next 
Tuesday, after spending the Christmas season with his 
family in Baltimore. He will remain here during Jan- 
uary, and early in February will start over his usual ter- 
ritory. 


T. J. Copeland, of Baltimore, Md., southern repre- 
sentative for the E. M. Knowles Co., spent a few days 
at the home office last week arranging his new line for 
the 1923 trade. 


“We will have one new exclusive dinnerware pattern 
for next year,” declared George B. Fowler, sales manager 
for the Carrollton Pottery Co. “In addition to this new 
offering we will show all the popular patterns now in our 
line, when we open in the Ft. Pitt the first week in 
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January.” This plant is running to capacity, and the holi- 
day vacation was for Christmas day only. 


At an organization meeting of the stockholders of the 
new Alliance Pottery & Sales Co., held at Alliance, O., 
and following the election of a board of directors, the 
following were elected officers: President, S. E. Mc- 
Kee of Sebring; vice-president, C. B. Smith, Sebring; 
secretary-treasurer, L. T. Cook, Alliance. The board is 
composed of the officers and includes George Floyd and 
John Jarman of Alliance and S. M. Scofield, of Sebring. 
The company is erecting a decorating plant near Al- 
lance, and in addition to this line will also feature a line 
of cut glass. The company plans to employ upwards of 
75 decorators. Its sales force is now being arranged. 


Frank A. Sebring, of the Sebring Pottery Co., Sebring, 
O., has returned from a business trip through the south, 
and a pleasure journey into Florida. 


Warmei weather caused the ban on gas for kiln firing 
purposes to be lifted during the latter part of last week. 
The majority of these were fired off over Sunday, and 
when the plants resumed production Tuesday morning 
both glost and bisque kilns were ready to be “ pulled.” 


J. L. Van Deman, dinnerware buyer for Butler Bros., 
New York, spent several days in the local district last 
week looking up back orders. Mr. Van Deman succeeds 
J. W. Watte, who becomes associated with the local of- 
fices of the Homer Laughlin China Co., on January 1. 


George L. Davis, of Davis & Braisted, manufacturers 
agents with offices in Minneapolis, Minn., spent the latter 
part of last week here conferring with the Homer Laugh- 
lin China Co., whose line they represent in the Northwest 
territory. 


W. Ray Renouff, sales manager for the Niloak Pottery 
Co., Benton, Ark., announced this week that this art 
pottery line would be displayed during the Ft. Pitt Pottery 
and Glass Exposition by Kinney & Levan. Mr. Renouff 
will remain in the East Liverpool during January, and 
then will make a trip to the Pacific Coast in February, 
opening in Los Angeles. 


Business Briefs 
John A, Bunney, San Francisco, Cal., who now op- 
erates a housefurnishing store at 2631 Mission Street, has 
leased a new store adjoining the new Crystal Palace 
Market at a total rental of $60,000, and plans to open one 
of the finest housefurnishing stores in the city. 
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Lead Blown Glas Vitrified Hotel China 
Plain or Optic Rolled Edge 
Dinner-Ware All Sizes and Shapes Y% Thick % Thick 
niteeandeiecocnted Stemware and Tumblers White and Decorated 


China (Translucent) 


Hard (Dinner-Ware) Porcelain Decorations Hard (Hotel) Porcelain 
White and Decorated Needle Etched Plain Etched Rolled Edge and Thick 
Pen Etched Light Cuttings White and Decorated 


GUARANTEED 
IRIDESCENT LUSTRES (wp COIN GOLD 


Sterling Silver Silver (Plated) Ware 


Candlesticks Vases Bread Trays 


Sherbets Parfeits Fruit Baskets Cake Compotes 
Salt and Pepper Shakers Comports and Vases 


Dutch Finish 
Candlesticks Bread Trays 
Boudoir Lamps 


BUSINESS BOOSTERS 


WE WILL SELL CERTAIN ITEMS IN EACH OF 


OUR LINES 
AT 


REDUCED PRICES 
FOR 


SPECIAL SALES 
GET YOUR SHARE 


H-A-MARSHALLinc. 


200 Fifth Ave NewYork 


PEE ERROR EER ERE EE? 


RS C. oe 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


HE 43rd annual glass exhibit, which in recent years 
has come to be known as the Pottery and Glass 
Exposition, and which has always been featured in 
Pittsburgh, will be in fairly active swing a week hence. 
By Jan. 8, all exhibits will be ready at the Ft. Pitt, the 
William Penn and the Henry Hotels. So far as exten- 
Siveness is concerned, the Exposition this coming season 
will be on an even par with those of previous seasons. 
There will not be quite as many pottery lines displayed, 
but there will be other lines to take the place of these. 

The majority of the exhibits will be in the Ft. Pitt 
Hotel. There are not as many on the roster at the 
William Penn as last year. At the Hotel Henry a num- 
ber of lines will be displayed, but the reservation list at 
this house has not been completed at this writing. 

Many requests for reservations have been received 
from buyers by both the Ft. Pitt and William Penn Ho- 
tels. In fact this advance list is quite an increase over 
the number announced December, 1921. All in all, the 
Pottery and Glass Exposition for 1923 gives early prom- 
ise of being a very active one, so far as business is con- 
cerned. 


Daniel Taylor of this city is at the head of a movement 
to establish a new glass factory at Midway City, between 
Charleston and Huntington, W. Va., for the manufac- 
turing of specialties. The shop, it is said, will give em- 
ployment to about 100 people, and will have a payroll 
of perhaps $125,000 annually. Mr. Taylor has been asso- 
ciated with the glass business for many years, and is well 
known in both the local and New York market. 


Production of the Hazel-Atlas Glass Co,, Wheeling, 
W. Va., is to be increased at once by the starting of an 
additional tank at its Grafton plant. This will place this 
factory on a full production basis for the beginning of 
the new year. 


Holders of preferred stock in the Kearns-Gorsuch 
Glass Co., Zanesville, O., have been notified that the 
shares they bought at $100 several months ago would be 
retired at 110 plus seven per cent January 1. The original 
issue was for $400,000 and was quickly taken up by local 
investors. Reports are current that a six per cent bond 


issue has been successfully floated, and this will be used 


in retiring the preferred issues. 


China and glass departments of all local department 
stores were a “ sight’ when the Christmas business closed 
Saturday last. Here and there tables and bins were 
empty, and nothing in warehouses to make immediate re- 


placements. It was a wonderful business the buyers of 
these lines experienced. Early this week they went into 
the local market to secure replacements, and also mer- 
chandise for January sales. In order to clean out odds 
and ends, both dinnerware, china and glass stocks re- 
maining were offered at a reduced market, 


Fire, caused by an overheated stove, caused slight dam- 
age in the main factory building of the Central Glass 
Works at Wheeling a few days ago. The loss has been 
placed at about $200. 


As has been its custom during the last few years, the 
United States Glass Co. will operate a taxi service be- 
tween the local hotels and its main office and sample room 
at Ninth and Bingham street during the season of the 
Pottery and Glass Exposition. 


The Corning Glass Co., which is making a leading 
feature of its Pyrex line of cooking glassware and other 
specialties, will be located in the William Penn Hotel this 
season. Two specialties brought out during the last year 
by this company will be displayed at the William Penn, 
these being a baby milk bottle and also a glass teapot. 
The Corning company will have several members of its 
sales department in this market during the January sea- 
son, as has been its custom heretofore. 


Another glass concern has been formed in Wheeling, 
W. Va., which will be known as the United States Lens 
Corp., which will manufacture a new automobile lens. 
Among those interested in the new company are Herman 
E. Scheer, of New York City, John C. Palmer, William 
FE. Keefer and Joseph R. Curl, Jr., of Wheeling, and 


Albert R. Gibson, of Los Angeles. 


It is very likely that the former plant of the Bellaire 
(O.) Bottle Co., which was recently damaged by fire, will 
be taken over by a new interest within the next few 
weeks. Practically all of the $200,000 stock issue pro- 
posed for this purpose has been taken up, and now re- 
maining details are being worked out. 


Because they did not receive a Christmas bonus, the 
male employes of the Enterprise Enamel Co., Bellaire, 


*O., walked out of the shop, and later the women and 


girls quit their benches. The strike is the most unusual 
one ever recorded. The employes were under the im- 
pression they would receive a bonus this season as a year 
ago. 

(Continued on page 23) 
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Why Those Who Buy Glassware 
Will Be at the 43rd Pittsburgh 
Glass Exhibit During January 


Because the 37 leading manufacturers will show their new wares at the Fort Pitt Hotel. Buyers 
can see many lines under most favorable conditions. The Pittsburgh Exhibit means something in the 
trade. It should not be missed by the progressive buyer. Here are the manufacturers: 
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Bartlett-Collins Glass Co., Sapulpa, Okla. Jeannette Glass Co., Jeannette, Pa. 

Belmont Tumbler Co., Bellaire, O. D. C. Jenkins Glass Co., Kokomo, Ind. 

Beaver Valley Glass Co., Rochester, Pa. Lancaster Glass Co., Lancaster, O. 

Bryce Bros. Co., Mt. Pleasant, Pa. Libbey Glass Manufacturing Co., Toledo, O. 

The Cambridge Glass Co., Cambridge, O. Lippincott Glass Co., Alexandria, Ind. 

Consolidated Lamp & Glass Co., Coraopolis, Pa. McKee Glass Co., Jeannette, Pa. 

Co-Operative Flint Glass Co., Beaver Falls, Pa. Maryland Glass Co., Cumberland, Md. 

Diamond Glass-Ware Co., Indiana, Pa. Monongah Glass Co., Fairmont, W. Va. 

Dunbar Flint Glass Co., Dunbar, W. Va. Mound City Glass Co., Lumberport, W. Va. 

The Duncan & Miller Glass Co., Washington, Pa. New Martinsville Glass Mfg. Co., New Martinsville, W. Va. 
Economy Tumbler Co., Morgantown, W. Va. Paden City Glass Mfg. Co., Paden City, W. Va. 
Federal Glass Co., Columbus, O. Phoenix Glass Co., Monaca, Pa. 

Fenton Art Glass Co., Williamstown, W. Va. Pittsburgh Lamp, Brass & Glass Co., Pittsburgh, Pa. 
H. C. Fry Glass Co., Rochester, Pa. Potomac Glass Co., Cumberland, Md. 

Hazel-Atlas Glass Co., Wheeling, W. Va. L. E. Smith Glass Co., Mt. Pleasant, Pa. 

A. H. Heisey & Co., Newark, O. United States Glass Co., Pittsburgh, Pa. 

Hocking Glass Co., Lancaster, O. Utility Glass Co., Lonaconing, Md. 

Huntington Tumbler Co., Huntington, W. Va. Westmoreland Specialty Co., Grapeville, Pa. 


Indiana Glass Co., Dunkirk, Indiana. 


“Be in Pittsburgh in January” 
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Associated Glass Manufacturers 
of the United States 


FORT PITT HOTEL 


Where the New Wares Can be » 
Seen First in 1923 Starting 
January 8th. 
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Pasmantier Salesrocom Most Attractive 


Good Taste and Unusual Features Give This Latest Addition to 
the Showrooms in the Uptown District a Tone of Individuality 
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HEN the trade visits the attractive salesroom of 

John L. Pasmantier & Sons, 5 West 20th Street, 

they will have a very pleasant surprise in store, 
for it is decidedly different from the average china show- 
room. There is a distinctive atmosphere of hospitality 
about the place that makes one feel at home immediately 
upon entering, which is something very much to be de- 
sired, but, strange to say, seldom attained. 

The firm occupies the entire five-story and basement 
ouilding at the above address, the first, or store floor, 
deing used for a shipping and receiving department and 
<iln room. A separate entrance from the street to the 
elevator, or stairway leads to the second floor and sales- 
zoom. The private office of John L. Pasmantier, fitted up 
attractively in mahogany, is directly in front of the ele- 
vator, while the office of his sons, furnished in oak, are 
adjoining in the front, while the general office takes up 
the remainder of the front end of the building. The sales- 
room is located directly at the rear. 

At the entrance to the showroom is an electric switch 
controlling several table lamps inside, sa that when one 
enters, they are greeted by the soft, warm glow of light 
from artistic pottery lamps with rich silk shades. The 
effect is wonderfully pleasing. Stronger light is fur- 
nished by a major lighting system, consisting of silver 


center chandeliers and candelabra arranged at intervals 
on the side walls. The color scheme of the room is very 
striking in silver gray and black. The walls are paneled 
three-quarters of the way up in handsome woodwork 
in a silver gray tone. A series of small tables are arranged 
around the sides with tables in the center. These are in 
the same wood and have covers in gray with black borders. 
The effect is quite different and makes a beautiful back- 
ground for the display of the lines of dinnerware, fancy 
china and art pottery shown. 

Still to the rear of the showroom, is a spacious decorat- 
ing department. The third floor is utilized for the con- 
cern’s large stocks of white ware; the fourth floor to 
another stock room for pottery specialties and the fifth 
floor to crated dinner sets. Still further storage space is 
afforded in the basement which is devoted to a stockroom 
for stoneware. Mention should also be made of the un- 
usual display window space, there being large windows on 
both the street and second floors in which the wares han- 
dled by the concern are shown in attractive settings. 

The firm is certainly to be congratulated on the un- 
usually good taste they have used in fixing up the place, 
as well as on the location they have selected, it being 
only a step off Fifth avenue and very accessible frem 
any part of the city. 


Glass Factory Activities 
(Continued from page 21) 

An order has been entered confirming the sale by C. P. 
Craig, referee in bankruptcy of the Western Glass Co., 
and the St. Marys Decorating Co., both plants being lo- 
cated at St. Marys, W. Va. The property of the Western 
Glass Co. was sold to the bondnholders’ cmomittee of the 
concern for $50,000 and the plant of the Decorating Co. 
was confirmed on the bid of O. W. Locke, of St. Marys, 
for $3,000. The sale of the two properties was made 
by W. C. Dotson, of St. Marys, trustee in bankruptcy. 


The Lorch Department Store Co., headquarters of 
which are in Pittsburgh, propose to increase their chain 
immediately by opening a new store at Cumberland, Md. 
Other stores of the company are located at McKeesport, 
and New Kensington, Pa. A Youngstown, O., store has 
also been suggested. 


Information has been received here by private sources 
that Charles J. Wiechel, who has been buyer for the glass 
and china department of the Edward Wren Co., Spring- 
field, O., for some years has resigned, and is now at 


liberty. Mr. Wiechel is well known to both manufac- 
turers and many merchandising managers, and it is be- 
lieved that he will soon be located. He is expected to visit 
the Pottery and Glass Exposition next month, as has 
been his usual custom. 


OBITUARY 
Harlan Page McGregor 

Harlan Page McGregor, aged 77 years, retired head 
of the well known glass, china and dinnerware jobbing 
firm of H. P. McGregor & Co., Wheeling, W. Va., died 
at Wheeling Sunday morning, following an illness that 
continued over a year. He was born Jan. 17, 1845, 
on a farm in Ritchie county, and was the eldest of a 
family of eleven children, five of whom are living. In 
June, 1872, Mr. McGregor located in Wheeling and took 
employment with the firm of Barnes & Walton, whole- 
sale china importers. A few years after this, Mr. Walton 
retired from the firm, and his interest was purchased by 
Mr. McGregor, the firm being known then as Barnes & 
McGregor. This association continued for many years, 
and after the death of Mr. Barnes, Mr. McGregor bought 

(Continued on page 30) 
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HAND PAINTED 
SO 


MADE IN JAPAN 


For The Spring Season 


FE are displaying a more ex- 
Wie variety of “the ever 

popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
“‘ complete.” 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We suggest, 
thereforesean (early call: 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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Catan 


December 28, 1922 


—$—$—— 


Walter Na Maines 9... eee tse ees 300.00 
Jioknw (Bye Elan! Gripe eet oie nes nee 300.00 
James nV eB ere erener (eae eee 300.00 
Fred, DsiCastle panei cer cer oes 300.00 
GharlesZA."Gunthel a ee 300.00 
ACOH tPattersOm1p2os ne eee raat 300.00 
Ri EeiWeeérbere aoa a actoce  eene 300.00 
tobneiNixont ee cence hee eee 300.00 
Bde Butler [eee cacao 300.00 
Aza Hondevilles;.u ate ote: 300.00 
— $ 3,300.00 
Salarystoxthe (Sectetarya yrs eee $ 1,000.00 
Printing, Stationery, Postages, Box Rent, etc. 484.54 
US. Fy & Gs Gor Premium.) 2) oe 75.00 
Expense, Re, John Nixone. see eee 50.00 
Exehange on) Country, Checks. eens 1.59 
Five’ $1000) US) Liberty Bondss)- seers 5,020.57 
Balances sik os cece digg iu ee hey aoa 8 ye 6,246.77 
Total fines. hieuws bes none eee $16,178.47 
Reserve Fund) <ic.50c:ctee den nee $ 3,585.55 
General’ Fund's... 000mm. ces ous eee 1,318.33 
Benefit Fund 2.00.40. er oe eh ee 1,342.89 
Total. oo oisnae crs ass 3 ok ane eee $ 6,246.77 
The Reserve Fund now consists of the following: 
U;, Si Liberty? Bonds: 23.2 seo eee $18,500.00 
Gash Wy... os conc co: cena eee cee 3,585.55 
Totals istered cease: en oak ee eee $22,085.55 
Total Cash and Reserve Fund....... $24,746.77 


Respectfully submitted, 
GrorceE HAMILTON, Treasurer. 


Buyers in New York 


DECEMBER 26, 1922 


S. Ichenhauser, glass, queensware, Ichenhauser Co., Evansville, 
Ind., Pennsylvania. 

K. Eisenberg, general mdse., A. Eisenberg & Co., Baltimore, 
Md., Pennsylvania. 

F. R. Wolf, representing, H. P. Wasson & Co., Indianapolis, 
Ind., 120 West 32nd St. (Littman & Storch). 


DECEMBER 27, 1922. 


H. K. Lacey, gift shop goods, Steckley-Brandt Furn. Co., Bing- 
hamton, N. Y., Pennsylvania. 

H. Y. Iszard, mdse. manager, S. F. Iszard Co., Elmira, N. Y., 
404 Fourth Ave. (D. G. Alliance). 

W. H. Hager, mdse. manager, Hager Bros., Lancaster, Pa., 404 
Fourth Ave. (D. G. Alliance). 

E. Dean, general mdse., Sheehan, Dean Co., Elmira, N. Y., 
105 Grand St. 

H. W. Flack, general mdse., J. W. Hill Co., Manchester, N. H., 
Pennsylvania. 

A. Mendel and S. Harris, mdse. managers, Mendel’s, Inc., New 
Haven, Conn., care Baer & Lilienthal, 1150 Broadway. 


OBITUARY 


Wm. I. Kollisch 


The death of Wm. I. Kollisch, which occurred very 
suddenly at his home in Brooklyn on Christmas night, at 
the age of fifty-three years, will be a shock to his many 
friends in the trade. While he had been complaining for 
several months with diabetes, he was able to be at busi- 
ness regularly and was not thought to be in a serious con- 
dition, in fact, it is not thought that this disease had any 
bearing on the cause of his death, which the doctors diag- 
nosed as heart trouble. He had just returned to his home 
from a family party at the home of his brother-in-law 
and was preparing to retire. His wife hearing a noise in 
his bedroom, found him unconscious and he died almost 
immediately after. He had been in the hotel supply busi- 
ness for many years, being a former partner of D. Wal- 
lach, the firm being known as Kollisch & Wallach, 45 
Murray St. He retired from the business in 1916 and 
later was with Henry Birn & Son, 197 Grand St. About 
two years ago he again went in business for himself at 
356 Bowery, operating under the name of Wm. I. Kol- 
lisch. He is survived by a widow. 


BOSTON OFFICE 


BOSTON NEWS NOTES ' 


MAY STREET 


NEEDHAM 
MASSACHUSETTS 


By 


R. B. Hemenway, Representztive 


HE day after Christmas showed just as many hand- 
some windows as were shown the day before. The 
green and crimson and wreaths and other holiday 

trappings were gone but the displays were just as attrac- 
tive. Several stores are showing to good advantage, one 
and two tone colored glassware. Coming at a time when 
“milady” wants particularly decorative things for her 
home, the multicolor displays have a strong appeal. Con- 
sole sets are also finding particular favor, both in glass and 
in pottery. Mighty pretty lemonade sets are being shown, 
despite the season. Some very pleasing effects have been 
produced by the use of the colored craquelled glass in 
lemon, yellow or canary colors. 


F. N. Joslyn & Co. of Malden are building a four story 
building to accommodate their rapidly growing business. 
They are occupying the old store while the new one 1s 
being erected. Part of the building is being torn down 
at a time. During the few weeks before Christmas toys 
and other seasonable merchandise was moved into the new 
portion, making a very attractive display. It is believed 
the whole building will be ready for occupancy by early 
summer. 


Harry Wheeler, the popular manufacturers’ representa- 
tive from Summer St., acted as Santa Claus for nine 
nephews last Monday—red suit, non-inflammable whis- 
kers and all, except he made his rounds ina flivver. Near 
Malden Sq. he got into an argument with a traffic officer, 
but probably because of his festive attire, was allowed 
to get away with it. It must have been funny, however, 
when he ran across another Santa, stalled with a Ford, 
and towed him to a garage with his cargo of toys. 


Miss Evelyn Anderson, who recently assumed charge 
of the new art and gift department at the Jordan Marsh 
Co.’s store, sails for Europe today (the 28th) in the in- 
terest of her department. Charles Brady leaves early in 
January. Carol Robinson will be forced to forego his 
annual trip because of press of other matters pertaining 
to the general merchandising program which he assumed 
several months ago. 

William R. Claflin, one of the oldest, if not the oldest 
in point of service, as manufacturers’ agent for cut glass, 
is moving his office from 41 Pearl St., where he has been 
for a number of years, to 122 Pearl St., where he will 
have one of the Chase and Francis sample rooms. Mr. 
Claflin specializes in both heavy and light cut glassware 
as well as plain blown ware for the table as well as for 
ornamental purposes. He expects to show a number of 


new creations in January. He is handling the Krantz & 
Sell line from Honesdale, Pa., and the Utility Glass 
Works line from Lonaconing, Md. 


Announcement has been made by Jas. H. Turner, 99 
Bedford St., of the acquisition of the Effaneff Brass 
Works line of bath room fixtures and specialties. The 
line takes the place of similar goods for which Mr. Tur- 
ner had been the New England agent for some time. 
His samples are ready and show an array of interesting 
items which should alone serve to bring many buyers 
into his salesroom on the third floor of the building. 


John F. Brosseau, who will be remembered by many 
as a crockery and glass salesman, is moving his office 
from 85 Pearl St. to 9 Elm St., not far from the 
American House. 
in the crockery and glass field during the past year or 
so, but has been devoting his time to lines of restaurant 
and hotel supplies and furniture. He is still in the game, 
however, for he is handling racks and sample tables 
suitable for crockery, china and glass display. 

(Continued on page 30) 


Mr. Brosseau has not been so active 
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HERE IT Is! 


We know you want our in- 
dividual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria service 
but perhaps you did not know 
where to buy them. We will 
fill your orders direct, and 
without delay. 


We guarantee these bowls as represented 
Write for Catalog and Prices 


The Sanitary Sugar Bowl Co. 


Successors to Schoenheit & Pierce 
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Manufacturers 


6230 Penn Ave., Pittsburgh, U. S. A. 
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Novelties of Beauty from Many Shops 
in Fascination Lane 


A Page of Selected Items Gleaned from Many Dependable Sources and Representative of the 
Best Offerings of Master Craftsmen in Art and Gift Goods Which Will Attract 
Your Trade and Persuade Them to Buy 


By BeatricE MILLER WISNER 
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Artistic Candles In Many Designs 
HE candle has been handed down to posterity from 
its rough state to a form of perfection in color 
and decoration, exemplifying the great strides in 
manufacture in this industry. There is scarcely any 
product which is so universally used in the home, as the 
candle which has become one of the most artistic forms 
of table decoration. The Columbia Wax Works, 749- 
751 East 137th Street, are showing some high grade 
Special Columbia Art Candles, for Tiffany Glass Candle- 
sticks. The metallic lustre and contrasting colors make 
them particularly suitable for the higher type candlestick. 
The above concern, pioneers in the art of candle making, 
have been manufacturing candles since 1896. Some of 
the candles in the collection are especially adapted to 
various holidays, Christmas, Hollow’een and Thanks- 
giving. Orange hand dipped, hand painted black and 
gold, bat and cat design, and also a very attractive design 
“ Forest Flame,” showing black and flame red, the red 
through the black drippings on the upper part of the 
‘candle, presenting a vivid view of flames through trees. 
There are also silver finish, antique bronze and others 
‘decorated with grape vines and clusters of grapes, and 
silvered rainbow hues, and a large variety of decalomania 
‘decoration which adds to the fascinating offering. A new 
catalog which will be suplied on request, is illustrated in 
color giving a comprehensive idea of the various designs, 
colors and decorations. For Christmas, birthdays, wed- 
ding feasts, childrens’ parties and for prizes, bridge, 
shower and for many other festivities the decorated can- 
dle is a most suitable and desired gift, bestowing a gentle 
and beautiful light bringing back many memories of old- 
time Colonial festive occasions. 


Uniquely Decorated Trays and Comports 
There is no gift for the coming season more useful or 
-apropriate than the artistically decorated Trays iillus- 
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trated herewith from the Martin Art Shops, manufac- 
turers of Fine Art Goods, 1522 West 7th Street, Los 
Angeles, Cal. Not only are they distinctive in novel dec- 
oration and finish, but their service is legion. For sea- 
sonable occasions, they will be a welcome accessory for 
dining-room or wherever there is a necessity for useful 
service. The assortment includes various designs and 
finishes, some expresing delicate orchid tones and blue 
tones, and others in darker finish. Trays have success- 
fully vied with other objects as Gift Shop Specialties, and 
the unusual fineness of these trays commend them at 
once to the artistic sense, and their beauty and attractive 
construction have popularized them in all communities. 


The fruit comport and candlesticks pictured, leave 
nothing wanting in theconception of fine workmanship 
and applied artt. The hand modeled fruits of compo in 
natural colors is a lovely design deftly executed, the base 
color being iridescent dark blue with gray toning, accom- 
plishing the whole in novelty and color combination of 
unusual handicraft. In featuring glassware the addition 
of these art objects will give tone and acharacteristic 
touch, emphasizing the merits of the assemblage. In the 
Martin Art Goods, beauty of design, fine workmanship 
and harmony of color is dexterously combined—a faith- 
ful study in hand applique and proportionate modeling. 


Incense a Delightful Essence 

In the Temple of Allah incense, there is a peculiar odor 
all its own, which has become one of the most popular 
perfumes of the season, and when diffused through the 
Fascination Oriental Bronze Burners, its attraction is 
pronounced. The James Drug Co., 66 Nassau Street, 
is offering both the Temple of Allah Incense and Oriental 
burners at special prices. Gift Shops are featuring in- 
cense and burners as their most attractive specialties and 
their popularity has increased with each season owing to 
the large demand for these unique gifts. For a small 
gift at modest price, the Temple of Allah Incense and 
Burner will be a distinctive token. 


T was a good Christmas buying season that came to 

| a close on Saturday of last week. Thousands of last 
minute buyers thronged State Street on the last days 

for shopping, and the sales were steady, numerous, rapid 
and profitable. It is estimated that the Chicago merchants 
sold upward of $80,000,000 worth of gifts this season 
and buyers report their holiday trade the best in many 


years. The season closed with a rush of buying never 
before witnessed in Chicago. In fact the buying was of 
such an eager type that merchants did not find it neces- 
sary to put forth as much advertising effort to secure 
sales as in previous years. Staple lines of china and 
glassware shared with novelties in the buying of gifts. 


Wholesale business has slackened somewhat, as usual 
for this time of the year, but the manufacturers’ agents 
have been busily engaged in arranging for their new lines 
expected in January. 


While Poland China hogs are as far from the pottery 
business as the Milky Way is from milk, there is a pot- 
tery, not far from Chicago, which is engaged in the mak- 
ing of china pigs, with real china bodies. ‘“ Pigs is Pigs” 
is the name of the novelty which has a _ hollow 
china body with moving legs, ears, eyes and nose, and we 
are calling attention to this because novelty manufac- 
turers who are considered experts in working with wood, 
hard rubber, celluloid and a dozen other commodities 
have failed to produce the “ Pig” at a price that would 
warrant the sale of the novelty. It is therefore a credit 
to the china manufacturers that the novelty can be made 
economically enough to retail for a quarter. This brings 
us to the inventor of the novelty, one Horace P. Keeler, 
a scenario writer from California. The secret of his in- 
vention lies in what is contained in the hollow china body 
of the pig, which will keep the eyes and ears as well as 
the tail active at ali times. Mr. Keeler brought one of 
his first samples to Chicago, having made the body by 
hand with a nut. He established headquarters in the 
Palmer House to renew his quest for some manufacturer 
who could produce the body economically for commer- 
cial purposes. This he failed to accomplish until he was 
referred to a pottery near Chicago, It is not known 
whether the “ Pigs” will make it necessary for Mr. 
Keeler to make his permanent headquarters in Chicago, 
or whether he will return to his movie writing in Los 
Angeles, leaving the distribution of his novelty in the 
hands of others. 


In order to develop a greater degree of efficiency in 
the department store business, through the interchange 
of ideas, four of the largest department stores in the 


THE CHICAGO MARKET ” 


J. H. SMytTHe, REPRESENTATIVE 


CHICAGO OFFICE 


STREET 


country recently completed arrangements for a combina- 
tion, non-financially. Mandel Brothers of Chicago is one 
of the four and the others are Jordan, Marsh & Co., Bos- 
ton, Kaufman’s of Pittsburgh and Stix Bear & Fuller of 
St. Louis. The plan provides for a merchandising analy- 
sis to be employed jointly by the four concerns, and who 
will study the methods and operations of each establish- 
ment for the common good. The general interchange of 
information and trade percentages will be made at the 
request of any member, together with comparison of sales 
methods used, in order to determine the success of sales, 
entire departments, or the volume movement of goods in 
Another feature said to be contem- 
plated is the establishment of common buying agencies in 


various seasons. 


foreign markets for the consolidation of such purchases 
as twine, wrapping paper, packing boxes, light bulbs and 
other supplies. 


“Archy”’ Holton, well-known crockery buyer from 
New Orleans, La., was in the Chicago market during the 
past week. 


Involuntary petition in bankruptcy has been filed 
against the Germanos Import & Export Co. by several 
creditors. The total liabilities of the company are placed 
at $6,171.74 and the assets at $3,960.08. 


Hillman’s, one of Chicago’s large popular-priced State 
Street department stores, recently received permission 
from the Secretary of State to increase the capital stock 
of that corporation from $550,000 to $1,300,000. 


The Van Buren Stores, Inc., filed articles of incorpora- 
tion during the past two weeks to do a general depart- 
ment store business. The location of this new corporation 
is given as the Southeast corner of State and Van Buren 
Street, which is the property now occupied by the Leiter 
Stores, one of Chicago’s popular priced houses. This. 
may mean a change in name of the Leiter Stores to the 
Van Buren Stores, or it may merely be a change in the 
ownership and management of that concern. However, 
nothing definite has been given out by the Leiter Stores 
management. Those mentioned as the incorporators are 
Leo Herz, William Saks and J. J. Flanneberg. 


W. T. Darden, manager of sales for the Albright China 
Company, returned to the Chicago office of that concern 
last week, after a business trip to Minneapolis. 
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ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 1 
™ GIFT SHOP & ART GOODS-DOLLS*& TOYS 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. TF. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home [Electric Sales Co, 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe- 
cialties. Hstablished 1876 at Hast 
Liverpool. Geo. W. McNicol, Mgr. 


WALTER B. ANDREWS 
30 Ernst Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MONONGAB GLASS CoO. 
CO-OPERATIVE FLINT GLAss Co, 
THE DUNCAN & MILLER GLaAss Co, 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
y. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


f 


THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Fhone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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Pilg rim o Touraine 


Two original shapes. A marked departure 
from conventional models. The most beautiful 
we have produced in over thirty years of existence. 


Decorations 


A great collection of new patterns in remark- 
able colorings, quite different and more beautiful 
than any previous creations. 


A cordial invitation is extended to the trade to 
inspect these new samples. 


Shapes and designs 
protected by letters patent 


200 Fifth Avenue 


Suite 318 
New York 
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Another Leader 


In Maddock’s open stocks. A particularly 
lovely adaptation of the ever-popular 
Indian Tree pattern that is meeting with 
highly gratifying response wherever 
shown. Its grace and charm and rich 
warmth of coloring have an irresistible 
sales appeal. 


Are You Stocking It ? 


MADDOCK & MILLER, Inc. 


Sole Agents for the United States and Canada 


54 Murray Street as Bd a NEW YORK 
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The Smith-Phillips China Co. 


East Liverpool, Ohio 
OP Tae ses 


Dinnerware. 
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**ORADOR’”’ Open Stock—Pattern in Red and Green 
Shown on the famous ** PRINCESS” Shape 


J. W. MACKEY 


Sales Manager 


Eastern Representatives: 


Phillips, Thistle & Smith, Inc. E. M. Meder 


1107 Broadway 17 N. Wabash Ave. 
NEW YORK CHICAGO 
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Chicago Representative: 


TEE LUELLA LULL PoLGLL LULL 
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ANOTHER SUCCESS. Our delightful new No. 95 Pattern 
as illustrated will meet the unqualified approval of the most 
discriminating. 


THE DUNCAN & MILLER GLASS CO. 


WASHINGTON, PA. 


Paul Joseph, 90-92 West Broadway, New York. 
Murt Wallace, 157 Summer St., Boston, Mass. 
W. B. Andrews, 30 E. Randolph St.. Chicago, Ill. 
Joseph Tomkinson, 1104 Arch St., Philadelphia. 
The Maus-Stewart Co., 146 Southwest Temple, Salt Lake City. Utah. 
Harry T. Thomas & Co., 29 S. Hanover St.. Baltimore. 
Marsh & Kidd, 617 Mission St., San Francisco, Cal. 
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Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Ine. 


Office. 45 East 17th Street. Enetered as second-class matter September 


Vol. 95, No. 26. 
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Westmoreland Specialty Co. 


Grapeville, Pa. 


Manufacturers of High 
Grade Glassware— 
Plain, Cut and Deco- 
rated—for Gift Shops, 
Florists and Table Use. 


Representatives 


New York 
H. C. Gray Co. 
200 Fifth Avenue 
Philadelphia 
Peacock & Roop 
1007 Filbert Street 


Boston 
H. P. & H. F. Hum 
41 Pearl Street 


Baltimore 
L. S. Fiteman 
404 W. Baltimore Street 
San Francisco 
Himmelstern Bros. 
4 718 Mission Street 
y i Dallas 
<i te D. D. Otstott. Ine. 
eS ZS” Southland How Building 
Traveling Representative 
rae R. B. Reineck 
1034 Candlestick 6546 University Ave. 
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Made in 8, 9 and 11 inches. Chicago 
STM Me 
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Carrollton Pottery Co. 


Carrollton, Ohio 


SEMI-PORCELAIN 
DINNERWARE 


PTTL TULL LULL LLL D 


Manufacturers _ Decorators 


New Dinner Service 


“SUPERIOR” 


(Plain) 


Our efficient factory and office organization offers 
guaranteed quality and excellent service to 
the department store trade 


Representatives : 
Herbert K. Connor 
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George B, Fowl 
East SW estiniies 
Roy BH. Henderson 
Gen. Mgr. 
TPT ys 


Subseription, $3 per year. WHditorial and Advertising 


, 1920, at the post office at New York, under the act of March 3, 1879. 
ecember 28, 1922, 
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| Pottery : Dinnewwace 
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DINNER WARE : 

| | MANUFACTURERS | | & 

: Exclusive Shapes and Patterns : F 

: E i re 

“ M. J. GEORGE Bans ° Pattern No, 221 La Rosa 

E Direct Representative Z ee =< 
5 Permanent New York Sample Room and Office: 5 =, = 
e Armion Building, 469 Seventh Ave. 5 7 THE NATIONAL CHINA CO. 

E Cor. 36th St., Fourth Floor z SALINEVILLE. O. 

é New York Furniture Exchange, Space 413 and 414 EI S , 

E 2 ; g at REPRESENTATIVES 

z _ Western Representative | > D. King Irwin, 200 Fifth Avenue, New York City 

= f i 5 ester, : . 

z C. D. WEIGEL, Box 458, Seattle, Wash. 2 +> BE. J. Rites ane 61, oan & Trust ide. Milwaukee, Wis. 
New England Representative : re ce ue 

Chas. A. Pearce. 157 Summer St.. Boston. Mass. EI Baltimore, Md. 
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Emboss your stationery with 


_ A GOOD FAIRY EMBOSSER 

: “Be a Good Fairy” : 

: Nothing counts so much as “ Service ” : 

SN = . : 2 

a 2 and that is what being aGOOD FAIRY : 

ee EA EIED Na WARE it : means, service to others. The Good : 
PLAIN WHITE DECORATED 4 2 Fairy movement is being broadcasted all 5 
HOTELS HOSPITALS ° 2 over the United States. Put in a stock 3 
CLUBS CAFETERIAS : of Good Fairy Embossers now and meet : 
RAILROADS - STEAMSHIPS 2 the demand as it grows. : 
RESTAURANTS y : ' 

THE MAYER CHINA CO : THE JAPANA SPECIALTY CO. : 

< BEAVER ALISA. E 24 Washington Street, Grand Haven, Michigan i 
LOOK DOO AS OED BROS “ Heart of the Nation’s Playground” : 
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Meet us at the 


HOTEL HENRY 
PITTSBURGH 


Corner of Decorating Room 


GEORGE R.WESTé SONS 


DECORATORS OF GLASS POTTERY AND CHINA? 
GIFT SHOP NOVELTIES 


® JEANNETTE , PA? 
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Tao” “CHINA | 
(CORPORATION : 


7 Hopewell, Va. 1S 


THE VERY LATEST IN 


VEVEVEVEVEVEVEYEVEVEYS 


Japanese 
Importations 


CUPS and SAUCERS 
DINNERWARE 
FANCY LINES 
BRONZES 
LAMPS and SHADES 
NOVELTIES 


>>> >> 


>>> 


>> 


yencysennents 
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For Immediate Delivery 
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New York Representatives 


H. R. WYLLIE CHINA CO. 


Domestic Dinnerware 
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Pattern No. 304 


DINNERWARE 
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ef DISTINCTION 


x BRastern Representatives: Western Representatives: 
Se HEgBert & PRAIA TS Co. EakL W. NEWTON ASSOCIATES 
5 25 West 23d Street 706 Heyworth Bldg. 

ge New York City Chicago, Ill. 
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Taiyo Trading Co. 
101 Fifth Ave., New York 


325 W. Madison Street 
CHICAGO 
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EDWIN M. KNOWLES 
CHINA CO. 


Delights Young and Old 


Never in our experience has an innovation 
in nursery china decoration been received 
with the enthusiasm that has been accorded 
our Sampler Pattern. 


Its fanciful figures, worked out in brilliant 
coloring in reproduction of the quaint cross- 
stitch of long ago, is as unique as anything 
could possibly be conceived. 


A window or display table devoted to the line 
to attract those who are thinking of gifts for 
the youngsters, invariably proves profitable. 


Gast Liverpool Ohio. 
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SSMU Tag aa em cect cf 
: NEW YORK LIMOGES PARIS z 
: New Samples on View : 
(| Guerin-Pouyat-Elite, Ltd. || 
: WHITE AND DECORATED CHINA = 
: LIMOGES, FRANCE ; 
: SOLE AGENTS : 
: FOR THE UNITED STATES AND CANADA e 
: OF : 
‘| Cristalleries de B (el 
E (BACCARAT GLASSWARE) : 
/ — FRANCE — : 
E E 
: 43-47 WEST 23RD STREET : 
— NEW YORK — 
BE ae NH Gut Fat CT Cuca SN TSR ATT ne an OER ie i 
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_ Prepare for a Surprise _ 

_ at the Pittsburgh Exhibit 

: Make a memorandum 2 

= now of our room = 

= numbers = 

: Ti2and714. 0 

2 Fort Pitt Hotel 

—— a = where we will. show E 

Our New Decoration No. 51 2 foe the ieee time ae E 

= tensi ioe 

WHEELING DECORATING CO. - es 

= items of the greatest 2 

WHEELING, W. VA. sales possibilities, in- 2 

Gold Encrusted and Hand Painted = cluding a big line of = 

CHINA AND GLASSWARE = novelties that will = 

Our 1923 line will be displayed at the Ft. Pitt Hotel, Pitts- = it “ prove a genuine 3 
burgh, in January. Rooms 840 and 872. = _<iil 3 revelation. = 

R. D. Otto in Charge = S 

REPRESENTATIVES SI 2 

Earl W. Newton U. S. Orockery & = ~. pon - = 

9 N. Wabash Ave. Glass Hachange = = 

eae oe ere : se feas : 

e 8. “rwenty-third St. Fr, A, Wallenhorst = New Martinsville Glass Mfg. Co. 2 

Bartlett & Straight 21 WN. TAberty Bt. Z NEW MARTINSVILLE, W. VA. 3 

Los Angeles, Cal. Baltimore = = 
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Vogt & Dose 


65 Barclay Street, ah Re New York 
FRENCH CHINA DINNERWARE and FANCY CHINA mie 


+ 


“Springtime 
Patterns 
(as Illustrated) 


An inimitable con- 
ception, consisting of 
dainty floral clusters, 
worked out in delight- 
ful harmony of color- 
ing, on a charmingly 
quaint shape. 


One o1 many smart 
new designs now on 
display and one of 
twenty-five open stock 
patterns carried in 


New York. 


TT 
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TUTTO LULU TUTE COIOLO OPO RCO UTTER COLOUR 


Console. Set 
No. 15319 
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Console Set No. 15319—Satin Finish in Blue, Black and Canary 


UNITED STATES GLASS COMPANY 


General Offices and Salesrooms 


South Ninth and Bingham Sts., Pittsburgh, Pa. 


New York: 1107 Broadway Boston: 99 Bedford Street sJaltimore: 110 Hopkins Place 
E. T. W. Craig, Representative M. A. Lovell, Representative John A. Dobson Co., Representative 
Philadelphia: 10th and Market Sts. Los Angeles: 643 South Olive Street Chicago: 30 East Randolph Street 
J. A. Hemple, Representative J. F. Stirk, Representative F. T. Renshaw, Representative 
San Francisco: 628 Mission Street Dallas: Southland Hotel Building Denver: 404 Jacobson Building 
Fk. M. Dunn, Representative D. D. Otstott, Inc., Representative Norton C. Boyer, Representative 


SSPAUNUUNUNLNNNNGNNT 1000000000000 NNNADANTATUAUUU EVEL 


TENTACLE 


TTT TOTTI 


VUULACLCOU OUT CUT CONTE EAT ECUT ETE ETT 


RHETT UALR ELUA PLGA UGT DUA LUOOTEOOOROGHT EU LIUGA LOGUE LEU POORLCeG COAL 


Ten CROCKERY AND GLASS JOURNAL December 28, 1922 


SUNTAN TOUT TTTVTTTETTUTHTTETOUATHTRVOUGHTUIVUOMHTIUOOUOHLLUUEATAUUOCCULLLODHLACIUE ee ee eer ee sree OIC TET USDA ARTA 
: Underglaze Decorated 2 
: Hotel Ware : 
: Half-Thick  :: Roll Edge 2 
: A new and distinctive underglaze print = 
= © 99 = 
‘LAUREL 
E Printed in bright green under our rich 2 
z hard glaze. a 
= © 3 
= Every hotel supply house should have z 
: at least a sample line of this decoration 2 
: which is selling wherever it is shown. 2 
= Write for samples which we will gladly 2 
= supply free of charge. 3 
| CHICAGO OFFICE: ROOM 408, GARLAND BUILDING, A. G. HALLGREN, REPRESENTATIVE | 
MERCER POTTERY COMPANY, Trenton, N.J. _ 
Bmax runimmaneru eng ee adaee HT ee TR RETeaReeaeR e 
Se reese ee eee ee ee ee eee ee eee eee eee eee ee ee ee ee ee ee ee ee eee eee DE 
| L. BERNARDAUD & C@sy 
: LIMOGES, FRANCE : 
E GT TTT TTT ETUTTATTTTTTTTT TUOSTTTRTGTTTTTOCETTTEGOOTTETOOOSTTOOSOTEHOUOGDA TD ToDoaTODOATOUVTUOOVOUTUUUOUUOPUOTOVTUUOOVULLUNOO TUN HMLUOOULOUO LLU LLLLOOO LULU LLL LLL LILLE PLLC LLCO LLCO z 
f IMPORT : 
: Decorated Dinnerware White for Decorating : 
: STOCK : 
_ Twenty Patterns for Prompt Delivery White for Decorating 
| L. BERNARDAUD & CO. | 
: 46 MURRAY STREET, NEW YORK : 
Bx aang ple KN RGAE end RNR RRC ER RPT 
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C/294/5852 NURSERY 


OPEN STocK ENcLISH EARTHENWARE NURSERY 


THE Kinney &LEVAN CO ~ CLEVELAND,OHIO. 


PORCELAIN 


in Open Stock 
made by 


RIDGEWAY’S 
ENGLISH POTTERY 
Good Stock on hand 


Can make prompt 
shipment 


Write for prices 


THE KINNEY 
& LEVAN CO. 
Cleveland Ohio 
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For Immediate Delivery 


Bavarian China, Cakes, Sugars 
and Creams, Cups and Saucers, 
in assorted decorations as illus- 
trated. Many other decorations 


and items also available at 


William G. Mueller, Inc. 


Sole Agent 


49-51 West 23rd St., New York 


(Entire Fifth Floor) 


exceptional low prices. 


a 
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The Mark ™ 
of The 
Middle Ages 


The combination of Gothic lines, 
floral designs and colored medal- 
lions which marks a great deal of 
mediaeval decoration is shown in 
this K-T-K No. 21318. The 
antique effect 1s carried out in soft 
tints of the colors which char- 
acterize the old hand-illustrated 
manuscripts. 


East Liverpool ae & ao ee Ole 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


i 1€ TO SE " Gi 


YYERS OF- 


aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS . 
GIFT SHOP & ART GOODS-DOLLS’ & TOYS 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunpbs 
1319 Michigan Ave. 


DARRAH & CONWAY 


CUT GLASS CO. 
6 N. Michigan Ave., 


Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


CHICAGO 


Visit the 
2nd Annual Exhibit 
of 
GLASS, POTTERY 
LAMPS AND 
HOUSEFURNISHINGS 


at the 


CONGRESS HOTEL 
Feb. 5-17, 1923 


More than 300 lines were 
on exhibit last year and 
over 1500 buyers were in 
attendance. An event no 
buyer can afford to miss. 


Q 
oo 


Gra A Jones C. 


9 \North [ Wabash Avenue 
Chicago 
REPRESENTING 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Partners with You in Success 
For 1923 


Earl W. Newton & Associates 
9 N. Wabash Ave. 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


TO LET 
Why not Move In? 


Rent at Pre-War Level 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzel! 
Pressed and Blown Phone 


Etchings, Cuttings ; 
and Iridescent. Central 3497. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates, 


1 94D. 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


H.EsU Re WAASNGI- ESD 


ANTED—Salesman for 1923, having a thorough knowledge 

of the china and earthenware lines. Territory South, 
Southwest and East. Preference to those having an established 
trade. Salary and commission. In reply give full outline of 
recent experience. Fisher, Bruce & Co., Philadelphia, iar 


ALESMEN Wanted. Live wire salesmen wanted for the 

Southern States. We have a proposition to offer high 
class man having a thorough knowledge of the china, earthen- 
ware and glassware business. Must be experienced in domes- 
tic and import lines. To a sincere hard-working salesman 
this is a splendid opportunity with an old, reliable and pro- 
gressive house. A man with established trade preferred. In 
reply give full particulars. Mitchell Woodbury Company, 
Boston, Mass. 


ALESMAN wanted by eastern glass manufacturing company 

to cover crockery and glass-department store trade. State 
experience ,age and salary wanted. Apply Box 226, care 
CROCKERY AND GLASS JOURNAL. 


F OREMAN wanted by glass manufacturing company to man- 
age cutting shop. Must be thoroughly acquainted with light 
cuttings for vases or illuminating glass. Give age, experience 
and salary wanted. Apply Box 227, care CrocKERY AND GLASS 
JOURNAL. 
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M 4% of unusual experience in selling china, earthenware, 
hotelware and kindred lines. Established reputation as a 
producer. Will consider proposition from first class house from 
January 1, 1923, to travel New York, Pennsylvania, the New Eng- 
land States as well as Baltimore and Washington. Unquestion- 
able references. Address Box 218, care CrocKERY AND GLASS 
JOURNAL. 


OUNG MAN well acquainted in the trade and having over 

five years’ experience both buying and selling in “china, 
glassware and housefurnishings with well known house, desires 
to make connection as road man for the year 1923. Will be open 
to a good proposition January Ist. Best of references. Reply to 
Box 229, care CROCKERY AND GLASS JOURNAL. 


Business Opportunties 


We KNOWN New England Manufacturers Agent, with 
office and salesroom in Boston and two salesmen on the 
road, is desirous of making connections with additional factories, 
manufacturing china, glassware or kindred lines. Prepared to 
give live, wide-awake representation to first class lines. Address 
Box 232, care CROCKERY AND GLASS JOURNAL. 


AVL YOUNG SALESMAN, covering New York, 
New Jersey and Pennsylvania, selling a well known line of 
dinnerware, is in a position to give excellent representation in 
conjunction with the above, to a good line of glassware, house- 
furnishings or lamps. Address Box 231, care CrocKERY AND 
GLASS JOURNAL, 


Harlon Page McGregor 
(Continued from page 23) 
out his interest, the firm then becoming H. P. McGregor 
& Co., as it is known today. The house is said to be the 
second oldest exclusive china and glass jobbing interest 
in the United States. 

Six sons and one daughter survive Mr. McGregor. 
Two sons, W. C. and H. T. McGregor, were associated 
with their father in the business. Perhaps no business 
man in West Virginia has been so active in public affairs 
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than the record of the life of Mr. McGregor shows him 
to have been. When the civil war broke out he was a 
student in Baltimore. In his younger days he was a 
Democrat in politics, but later he became a staunch sup- 
porter of Republican principles. For many years he was 
the active head of the Ohio County (Wheeling) Repub- 
lican organization. He declined the post of United States 
Consul at Belfast, Ireland, during the second term of 
President Benjamin Harrison. He was a member of the 
Ohio County Board of Commissioners 14 years, and for 
nine years was president of the Board. He was the author 
of the good roads movement in Ohio County. Mr. Mc- 
Gregor was one of the oldest members of the Thompson 
Methodist Episcopal church, Wheeling, and in this work 
he was exceptionally active. Fraternally, he was a mem- 
ber of Ohio Lodge No. 1, F. & A. M. of Wheeling, the 
Consistory and Shrine. Under Governor W. M. O. Daw- 
son of West Virginia, he served two years as a member 
of the board of regents of ‘the state normal schools, an 
appointment now held by his son, W. C. McGregor. 
Funeral services were conducted Tuesday afternoon, 
Dece 26: 
Boston News Notes 
(Continued from page 25) 

Paul M. Phillips returned to his desk last Wednesday 
morning from Zanesville, O., where he has been for a 
month past concocting medicine for the spring trade. 
“Mort ” brought back with him several crates and trunks 
of new S. A. Weller Co. samples, some by express and 
some in the baggage car of his train. Upon his arrival 
home he plunged right into the job of acquainting the 
buyers with the new things. 


American Toy Makers 

(Continued from page 16) 
repeatedly, that when new manufacturers investigate the 
toy industry they are apt to feel that they can supplant 
the processes now in use with new methods drawn from 
other lines of industry. But, time after time, the new 
methods have been found to be poorly adapted to toys, 
and the new manufacturers have had to confess the old 
method far superior. 

In New Bedford, Mass., is the only factory where toy 
steam engines have been successfully made over a period 
of years. It is one of the oldest toy factories in the 
United States, and some of the original playthings which 
were made there more than thirty-five years ago are pop- 
ular with boys today. In this factory the operators de- 
velop great skill in making miniature parts that are dupli- 
cates of large engines. For example, the cylinder heads 
less than two inches long require thirty-two separate 
operations. This is a concrete illustration of the minute 
detail which the making of many toys involves. 

Electric trains and those operated by a spring mechan- 
ism are accurate reproductions of the ones on a main line 
railroad. The electrical locomotives now on the market 
are marvels of ingenuity, and the boy engineer can per- 
form with them any movement of cars which would come 
up on the regular railroad. 
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The Roessler & Hasslacher Chemical Company NEW york 
BRANCHES ; 2 

Cleveland, O. Chicago, Ill. Trenton, N. J. Boston, Mass. Philadelphia, Pa. San Francisco, Cal. s 

New Orleans. La. Pittsburgh, Pa Kansas City, Mo. 4 

e e e E 

Liquid Bright Gold CHEMICALS : 

e e z 

Overglaze—C lors —vnersiae |Minerals and Oxides / 

Liquid Lustre Colors—Oxides and or : 

: Bodies for Decorating and Pottery, Glass, Enameled Ware, Tile, = 
| Coloring Clay Products 2 
B Fac-Simile of Label. America’s Leading Ceramic Material House E 
E “MADE IN AMERICA.” HIGHEST GRADES. = 
UHI TU UAEUEemn eM aneUen een en arn euneUeeaevnneueueevognvn nescence eee TTT TTT rvegen neuen ce neenvecaeenreeereereorenecraseenyneevearnnneuveugsenevcoavenesnsserenennasnecannmaaus= 
een RD AT MAC TT eT TTT TE UTA US 
» B B Manufacturers of 2 
g = 
_ bryce brothers Uompan 
y Blown Lead : 
MOUNT PLEASANT. PENNSYLVANIA Glassware 
£ In Crystal and Colors 2 
H NEW YORK OFFICE, 240 FIFTH AVENUE z 
5 Representative. J. Duncan Dithridge 2 
T v . = 

E BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL ge nage oer aa - 
Representative, Robert W. Corey W. H. Duval Myric W. Bryce Harry C. Smallwood : 
Vi lll a CRIs GO ae = 


THE LIMOGES CHINA CO., SEBRING, O. 
REPRESENTATIVES: 


New York, Edward B. Dickinson, 200 Fifth Ave. 
Chicago, John G. Edmunds, 1319 Michigan Ave. 


Credit Department of a Big Store Gets Many 
Knocks 


Two samples of the kind of things with which retail 
credit men come in contact in the course of their daily 
routine were cited by one of the best-known of their 
members. Early in the day he was approached by a very 
excited woman who accused him of being in charge of 
one of the worst conducted credit departments in the 
city. She told him that she had never received a bill be- 
fore with so many errors in it as the one she was com- 
plaining of. When asked to let the credit man see it she 
did, and it proved to be a bill sent out by a competing 
store across the street. When this was called to her atten- 


sole Owner of the Fatent Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARK, N. ¥. 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 
FACTORY : 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadwav. 


tion, the woman became even more indignant and made 
remarks about credit managers in general. The second 
experience was with a young woman who recently mar- 
ried a nice young fellow without much money and only a 
fair job. When her father paid her bills she was allowed 
to purchase almost anything on her account, but things 
changed when the responsibility for her debts reverted to 
the younger man. An attempt to explain this to the young 
woman, following her attempt to buy something that 
would have kept the young husband poor for months, 
fell flat. She simply could not see why things had 


changed. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Marbles and 
Lamps. 


Bronzes, 


EDWARD BOOTE, 35-37 West 23d St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 Hast 18th St. 


Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP. 
Representing F. Thomas-Marktred- 
witz and K. P. M., Waldenburg. 149 
Fifth Ave. 


COPELAND SPODE CHINA AGENCY, 


43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Ine., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors ‘to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th Si. 


The Famous “Haviland China” 
known since 1840. 


HN C. KUPPER, 39-41 West 23d 
t. 
Ahrenfeldt French China. 
MADDOCK & MILLER, 39-41 West 23d 
St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


saa acta | 


nui Oe oe ee 
| Oa Oe ae 


Uptown Headquarters 
for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WM. S. PITCAIRN CORPORATION, 
104 Fifth Ave. 


Grindley, Doulton. Furnival. 


ROSENTHAL CHINA CORP. 


Representing Rosenthal Selb. Ploes- 
berg and Kronach. 149 Fifth Ave. 


PAUL A. STRAUB & CO., 105-107 Fifth 
- Ave. 
Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO.. Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office. 327 West Madison St. 


Special- 


B. TOMBY, Inc.. 9 East 47th St., Repre- 
senting: 
Royal Berlin, Royal Dresden. Lorenz 
Hutschenreuther, Koenigszelt, Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 


Open stock dinnerware 
White China for decorating. 


patterns. 


J. H. VENON. Inc. 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 
“The House of New Ideas:’ Cameo 
Etchings and Encrusted Coin Gold. 

CAMBRIDGE (0O.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 

DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W.Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 

Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 
Pressed and blown glassware. 


Nixon, Representative. 
GILLINDER & SONS, Ine., 224 Fifth 


Ave. 
Lighting glassware. glass specialties. 
LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. 
UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


John 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO., Factory, Gar- 


wood, N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized lamps, 


lighting fixtures, art objects, book- 
ends, etc. 
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WM. R. NOE & SONS. 43-47 East 10th 
St. 


Illuminating glassware, mahogany 


lamps and silk shades. 


PHOENIX GLASS CO.. 230 Fifth Ave. 


Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Madison Square 6435 and 6436. 


THE H. E. RAINAUD CO., 19 Madison 
Ave. 


Table, Boudoir, Desk, Piano, and 
Floor Lamps in exclusive designs and 
finishes. Dela Croix and Wilcken, rep- 
resentatives. 


THE MAIBRUNN CO., Inc., 40-42 East 
19th St. 


Lamp Shades and Lamps. Telephone 
Stuyvesant 6696. 


CUT GLASS 


LIBBEY GLASS MANUFACTURING 
co. 


Cut and Engraved Crystal. Room 
209 Fifth Avenue Bldg. Represented 
by K. P. Lockitt. 


THE PAIRPOINT CORPORATION, 43 
West 23d St. 


Complete line of cut glass, electro 
liers, hand painted shades, silver plate 
and prize cups. 


DOMESTIC POTTERY 


FRENCH CHINA CO., Sebring, Ohio. 


E. V. Weiss, Sales Manager, 874 
Broadway. High-Grade Semi-Porce- 
lain Dinnerware. 


ROSEVILLE POTTERY CO., 292 Fifth 
Ave., between 30th and 31st Sts. F. D. 


Van Arsdale, New York Manager. 
Lustre Art Pottery, Jardinieres, etc. 


Nursery Items and Black Tea Pots. 


THE SAXON CHINA CO.. Sebring, Ohio. 


E. V. Weiss, Sales Manager, 874 
Broadway. High-Grade Semi-Por- 
celain Dinnerware. 


THE SEBRING POTTERY CO.. Sebring, 
Ohio. 
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THE WORCESTER CHINA CO. Se. 
bring, Ohio. 


M. J. George, Representative. Fourth 
Floor, Armion Building, 7th Ave. and 
36th St. High-Grade Dinner Ware. 


DECORATORS 


FLOGEL DECORATING WORKS, 129. 
131 Fifth Ave. 


Dealers and Decorators of Fine 
Glass and China. R. H. Flogel, Pro- 
prietor. ’Phone, Ashland, 2355. 


COX & COMPANY 


120 5th Avenue 
N. W. corner of 17th Street 


Glassware 


Imperial Glass Company 
Economy Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 

S. Munich & Co. 


Dinnerware 


HE Homer Laughlin China 
0. 


Pottery 


Oxford Pottery Co. 
Brush McCoy Pottery Co. 


Housefurnishings 


Toledo Cooker Co. 
Wapak Hollowware Co. 


Gas and Elec. Table Lamps 
Wm. B. Young Co. 


MANUFACTURERS’ AGENTS 


H. BENEDIKT, 7 West 22d St. 


Representing Canonsburg Pottery Co., 

. S. George Pottery Co., Indus- 
trial Glass Co., Atlantic Cut Glass 
Works, The Crescent Brass Products 
Co., Telephone, Gramercy 5144. 


DELA CROIX-WILCKEN CO.. 19 Madi- 
son Ave. 


Representing H. Northwood Co.; H. 
E. Rainaud Co.; Lustre Art Glass Co.; 
T. J. Callet Cut Glass Co.; Decorative 
Lamp and Shade Co. Telephone, 
Madison Sq. 9723. 
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HORACE C. GRAY CO.. Fifth Avenue 
Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Star Glass Co., Illuminating Glass- 
ware. Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Specialty 
Co., High Grade Table Glassware 
and Specialties. Marion Glass Mfg. 
Co., Popular priced light cuttings. 
Indiana Glass Co., Pressed Table 
Glassware and Lamps. Huntington 
Tumbler Co., Blown Glassware, Plain, 
Cut, Enameled and Etched. West 
End Pottery Co., Dinnerware and 
Specialties. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Building. 


Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Aetna Cut Glass Co. and George W. 
Murphy, Heavy cut glass. Iona Cut 
Glass Co., Light cut glass. Paden 
City Glass Mfg. Co. Table, soda 
fountain glassware. Suite 305, tele- 
phone, Gramercy 6571. 


THOMAS G. 
Building. 


Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


Avenue 


JONES, Fifth 


GEO. C. KINDT & CO., Ine., 19-21 PW. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Ferragut 
8850. 


McKENNA BROS. SALES CORP., 1271 
Broadway, corner 32d St. 


Kelly & Steinman, Inc., McKenna 
Bros. Cut Glass Factory, Camden 
City Cut Glass Co., National Mir- 
ror Plateaux Mfg. Co., Our Gold 
Decorated Lines, Special Value Lamp 


Lines, John E. Rohrbeck’s Mirror 
Plateaux. Telephone, Pennsylvania 
2165. 


PHILLIPS, THISTLE & SMITH, INC., 


Albemarle Building, 1107 Broadway, 
at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Smith-Phil- 
lips China Co., “Princess” dinner- 
ware. Telephone Watkins 8634. 


HENRY WITTE. 24 West 23rd St. 


Representing Maryland Glass Co., 
Cumberland, Md.; The Krantz & Sell 
Co., Inc., Honesdale, Pa.; William H. 
Gibbs & Co., Inc., Stroudsburg, Pa.; 
Toledo Star Cut Glass Co.. Toledo, O. 
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Thirty-four 


Se5t - 


THE ALBRIGHT CHINA CO. 


Factories at 


Carrollton, Ohio Scio, Ohio 


POPULAR PRICED DINNERWARE 
OF QUALITY 


Three shapes 


Glendere—Fancy Shape 
Highland—Plain Shape 


Pilgrim—Octagon Shape 
EXCLUSIVE DECORATIONS 


MAIN SALES OFFICE 
Room 25 
Palmer House 
Chicago, Ill. 
I. B. Mincks, Sec’y. and W. T. DaRpDEN, Mgr. of 
Sales, in charge. 
Factory Office 
Carrollton, O. 
J. I. Lorg, Treas. in charge. 


OUR c4ADVERTISING 
DEPARTMENT 


Results for clients have built this 
department until it now engages 
all the time of three advertising 
men and nine artists, handling the 
planning, writing, illustrating and 
placing of advertising for more 
than a dozen clients. 


LET US TALK TO YOU ABOUT 
YOUR ADVERTISING. 


e 


ROBERT RAWSTHORNE 
COMPANY 


ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


ARTISTS : PHOTOGRAPHERS : 


“*Pittsburgh’s Complete Advertising Service’ 
HEEREN BUILDING AT EIGHTH AND PENN 


PITTSBURGH, PA. 


CROCKERY AND GLASS JOURNAL 


December 28, 1922 


“PITTSBURGH” PRODUCTS 


oa res 


S-152614 A 
PITTSBURGH LAMP, BRASS & GLASS CO 
PITTSBURGH, PA. 
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High Grade 


American Semi-Porcelain 
Dinnerware 


% 


CANONSBURG 
ROT TERY <ee@) 


Canonsburg, Penna. 


BS 3 


Complete Line on Display 
at Factory Sample Room 


Perfected 
Earthenware 


For the million ee 


for the millionaire 


The Homer Laughlin China Company 
Newell, W. Va., and East Liverpool, Ohio 


H avildnd China 


is ‘stamped 


oily on white china 


France 


ae Mand en, on decorated china 

Limpees 
We respectfully remind dealers that the 
china stamped “Haviland” or“Haviland & Co. 
is the only china known since 1840 as Haviland 
China and that any other ware with the name 
Haviland in its stamp cannot be lawfully sold 


as Haviland China, or without the mention of 


the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 


Haviland & Co. 


il East 36th St., New York 


for damages. 
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SOIOE CLASES 
UNIVERSITY OF ILLINOIS-URBANA 
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